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AMCHAM Corporate Impact Awards

Every year AMCHAM member companies gather to celebrate and learn from each 
other’s sustainability projects at the AMCHAM Corporate Impact Awards. These 
projects set a high standard for ethical business practices and lead the way towards 
a sustainable future. This year, a record number of 117 member companies received 
recognition.

Through their dedication to the communities where they operate, these companies 
continually contribute to the growth and well-being of the Kingdom of Thailand 
and its people.

This book compiles best-case studies, offering insights into the remarkable projects 
of AMCHAM member companies and celebrating the enduring partnership between 
Thailand and the United States of America.
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AMCHAM Corporate Impact Recognition

AMCHAM awards Corporate Impact Recognition each year to companies whose 
business practices in this area meet a benchmark for excellence. In addition, we 
recognize different tiers for companies who receive this award in consecutive years:

Silver level: 3 consecutive years
Gold level: 5 consecutive years
Platinum level: 10 consecutive years

Special Awards

Our Special Awards honor individual projects that represent excellence under pre-
determined themes each year. The 2025 special award categories are:

The Ambassador’s Award: Empowering communities through education, upskilling, 
and entrepreneurship.

Finalists: Ford Thailand, Mars Thailand, Western Digital

The Thai Development Award: Innovating future-ready infrastructure for a brighter 
tomorrow.

Finalists: Bangchak Sriracha, Chevron, Danieli

The Impact Excellence Award: Driving social impact through U.S.-Thai trade and 
investment synergies.

Finalists: The Athenee Hotel, a Luxury Collection Hotel, Bangkok, Organon, VCON
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Esteemed AMCHAM Executives and 
Members,

It is my great pleasure to join the 
AMCHAM Corporate Impact Awards 
Ceremony to celebrate how AMCHAM 
member companies are making 
positive changes in the Thai society 
and how they are contributing to 
inclusive growth, social development 
and environmental sustainability. 

I would like to congratulate all 117 
companies receiving recognition 
for their outstanding efforts and 
initiatives in a broad range of 
areas – from health education and 
women empowerment to community 
development and environmental 
conservation. 

I was particularly pleased to learn that the activities of many of these initiatives have 
been long-standing, creating a lasting impact on the ground and demonstrating 
the private sector’s crucial role and strong commitment in the area of corporate 
responsibility and sustainability. 

Your contributions exemplify the many ways that AMCHAM members can play – and 
are playing – an impactful role in advancing Thailand into the future. 

A future where local communities are equipped and empowered. 

A future where environmental sustainability becomes a key component and an 
engine of growth and development. 

And a future where ample opportunities are created for everyone.

Message from 
His Excellency Mr. Vijavat Isarabhakdi 

Vice Minister for Foreign Affairs
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Above all, they speak to the longstanding and dynamic partnership between the 
public and private sectors as well as between Thailand and the United States.

The Government of Prime Minister Anutin Charnvirakul is determined to strengthen 
the economy, enhance competitiveness and advance an innovation-driven and 
business-friendly ecosystem. In this regard, we count on AMCHAM and its members 
to help expand trade and investment opportunities in Thailand and to move Thailand 
forward towards becoming a High-Value Economy.

Once again, I wish to extend my heartfelt congratulations to all the awardees 
along with my sincere appreciation to AMCHAM executives and members for their 
dedication in advancing the economic partnership between Thailand and the United 
States for the mutual benefit of our peoples.

Vijavat Isarabhakdi,
Vice Minister of Foreign Affairs
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2025 AMCHAM 
Corporate Impact 
Special Awards Winners

In 2025, 37 members received awards for more than ten years of corporate impact 
excellence. AIA Thailand, Amway, Bumrungrad Hospital, Cargill Siam, Caterpillar, 
Central Food Retail, Chevron, Citibank, Colgate-Palmolive, Conrad Bangkok, Diageo 
Moët Hennessy, Dow Thailand, FedEx Thailand, Ford Thailand, GlaxoSmithKline, 
Grand Hyatt Erawan Bangkok, HSBC Thailand, Johnson & Johnson Thailand, Kenan 
Foundation Asia, KFC Foundation Thailand, Laguna Resorts and Hotels, Marriott 
Thailand Business Councils, McThai, Minor International, Mondelēz International, 
Nu Skin Enterprises, Pfizer, Procter & Gamble Trading, Samitivej Hospital, Santa Fe, 
Seagate Technology, Shangri-la Bangkok, Standard Chartered Bank, The Athenee 
Hotel, a Luxury Collection Hotel, Bangkok, Vantive Healthcare, Western Digital, and 
WHA Corporation. In addition, three companies won the 2025 Special Awards. 

The Ambassador’s Award
Western Digital

The Thai Development Award
Chevron

The Impact Excellence Award
Organon
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Western Digital Thailand empowers communities through its flagship program 
LEAD: Elevating Thailand’s Digital Transformation for the Future, developing high-
skill talent from youth to post-doctoral researchers and professionals in digital skills, 
STEM, and entrepreneurship. 

In partnership with the Ministry of Higher Education, Science, Research and 
Innovation, NSTDA, universities, and schools, the program has trained over 5,000 
learners and educators nationwide. Key outputs include digital literacy and coding 
bootcamps, innovation challenges driving problem-solving and social enterprise, 
upskilling vocational teachers with modern teaching tools, and scholarships with 
mentorship for underprivileged students. 

Aligned with Industry 5.0, the program nurtures entrepreneurial thinking through real-
world projects. One student team created a tech-enabled elderly care solution now 
piloted in their community. By collaborating with AMCHAM members, universities, 
and NGOs, the initiative bridges opportunity gaps in rural and industrial areas while 
fostering lifelong learning and sustainable communities ready for the digital economy. 

THE AMBASSADOR’S AWARD WINNER
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THE THAI DEVELOPMENT AWARD WINNER

Chevron Biogas Rubber Project: Advancing Low-Carbon Innovation in Thailand 
– Thailand’s rubber industry, a global leader in natural rubber production, traditionally 
relies on firewood and fossil fuels, contributing to emissions and environmental 
harm. To address this, Chevron partnered with the Prince of Songkla University’s 
Energy Systems Research Institute (PERIN), local cooperatives, and community 
stakeholders to launch the Biogas Rubber Project in Songkhla. 

The initiative supports the Yung Thong Rubber Cooperative, with 206 members, in 
converting rubber processing wastewater into biogas for smoking rubber sheets, 
replacing firewood. The cooperative also adopted solar energy systems, reducing 
carbon emissions and production costs while improving air and water quality. Odor 
reduction has further benefited nearby communities. 

In 2024, Yung Thong became Thailand’s first rubber enterprise to earn the Carbon 
Footprint of Product certification for smoked rubber sheets. The cooperative can 
cut CO2 emissions by up to 425 tons annually (about 31%) and save 130,000–180,000 
baht in firewood costs. In 2024, over 3,000 visitors from cooperatives, government, 
and private sectors toured the site to learn from its success. 
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THE IMPACT EXCELLENCE AWARD WINNER

The Smart Family Life Planning in Action (SFLP) project, a collaboration between 
Organon and Kenan Foundation Asia, empowers vulnerable female factory and 
migrant workers, particularly women aged 15-49, in Rayong, Samut Prakan, Samut 
Sakhon, Chonburi, and Chachoengsao. Partnering with Thailand’s Ministry of Public 
Health, village health volunteers (VHVs), the Labour Protection Network and the 
Federation of Thai Industries (FTI), SFLP applies a three-pronged approach. First, 
its three-pillar training model delivers education in sexual and reproductive health 
(SRH), financial literacy, and 21st-century skills to equip women with knowledge 
and agency. Second, its Training-of-Trainers model strengthens local capacity to 
create supportive environments in communities and workplaces. Third, its mobile 
roadshows raise awareness and normalize SRH conversations. Since March 2023, 
SFLP has trained 1,203 individuals (specifically 695 vulnerable women), empowered 
166 VHVs and HR staff as change agents, and engaged more than 9,000 people 
through roadshows. The project reached 3,458 individuals so far in 2025 and is 
scaling for broader impact, integrating into the FTI Academy’s e-learning platform, 
and preparing a policy white paper for national advocacy. 
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PLATINUM RECOGNITION
Photo: Conrad Bangkok
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Photo: AIA Thailand Photo: Bumrungrad Hospital

AIA Sharing a Life is AIA’s annual initiative to give back to society, now in its twelfth 
year under the theme “Healthier You Starts with Vaccination.” In response to rising 
flu cases, AIA Thailand partnered with Bangkok Metropolitan Administration to 
provide 10,000 free influenza vaccines to high-risk personnel like street sweepers 
and garbage collectors. Covering all 50 districts of Bangkok, the campaign aims 
to protect those most exposed to the virus.

Amway Thailand has partnered with the Thai Red Cross Society since 2006. For 
nearly two decades, its unwavering commitment has fueled nationwide blood 
donation campaigns, inspiring Amway business owners, employees, and the public 
to become life-saving donors. Through these collective efforts, the company has 
contributed over 18 million milliliters of blood, a powerful testament to its enduring 
dedication to community well-being.

Launched in 2024, the Bumrungrad Volunteer Mobile Clinic provides free medical 
services to underserved communities in Bangkok and nearby provinces. Led by 
volunteer healthcare professionals from Bumrungrad International Hospital, it has 
served over 2,000 patients across 27 communities. The initiative improves healthcare 
access, promotes health equity, and fosters volunteerism, creating lasting social 
impact.
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Photo: Cargill Siam Photo: Caterpillar

The Saraburi Cargill Youth Cup 2025 is organized to promote physical exercise, 
foster unity, prevent drug abuse, and develop sports skills among youth. The 
tournament aims to enhance participants’ abilities and potential to become provincial 
representatives in national-level competitions. It features football matches for youth 
under 15 years old, with participation from 16 schools across Saraburi province. The 
winning team will be awarded a trophy presented by the Governor of Saraburi.

Caterpillar advances sustainability through innovative technologies, including 
fuel-flexible engines, electrified machinery, and autonomous systems. In 2024, the 
company achieved a 34% reduction in Scope 1 and 2 GHG emissions from 2018 
levels and increased remanufacturing revenues by 42%, keeping 157 million pounds 
of materials in circulation. The Caterpillar Foundation invested 43.3 million U.S. 
dollars in global community programs supporting STEM, disaster relief, and clean 
water and energy access.
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Photo: Central Food Retail Photo: Citibank

Central Food Retail integrates sustainability into its operations through 12 Missions 
to Sustainable Retail. Its upstream Responsible Sourcing mission supports local 
development for more than 11,000 households, generating 290 million baht income 
while protecting biodiversity. The midstream #FoodHero campaign promotes 
responsible consumption with a goal of reducing waste by 30% by 2030. Downstream 
surplus food is repurposed into more than 6,900,000 meals, reducing over 3,275 tCO2e.

Chevron is actively involved in community and social development in areas where 
it operates through various corporate responsibility programs with local partners. 
The company works to improve lives by partnering for a better future, protecting 
the environment and conserving energy, empowering economic development, 
supporting education, and promoting employee engagement.

The Citi Foundation provides grant funding to the Bangkok Community Help 
Foundation to create the “Center of Dreams,” a temporary shelter in Khlong Toei 
to address homelessness. The project’s objective is to provide a holistic support 
system for homeless individuals to reintegrate into society. The impact of this initiative 
is to help individuals build sustainable livelihoods and reintegrate into society by 
providing mental health guidance, vocational training, and work opportunities.
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Photo: Colgate-Palmolive Photo: Conrad Bangkok

Colgate’s Bright Smiles, Bright Futures (BSBF) program is the company’s flagship 
oral health education and well-being initiative. Through meaningful partnerships 
with governments and other key stakeholders, they have reached approximately 
1.7 billion children and their families in more than 100 countries around the world 
since the program was established in 1991. 

Conrad Bangkok supports Hilton’s Travel with Purpose strategy by embedding 
sustainability, inclusion, and community engagement into operations. Environmental 
efforts include food waste reduction, rooftop beekeeping, herb cultivation, and 
tree planting at Benjakitti Park. Economic and cultural impact is achieved through 
sourcing from Janaroon Bee Farm and partnering with Chiang Mai artisans to create 
Conrad Elephant dolls. The hotel empowers youth, promotes inclusive hiring, and 
fosters team member development.
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Photo: Diageo Moët Hennessy Photo: Dow Thailand

Diageo Moët Hennessy (Thailand) is committed to being the most trusted and 
respected consumer products company by achieving commercial success through 
positive social impact. Through its Society 2030 agenda, the company’s core programs 
focus on promoting moderation (DrinkiQ), tackling harmful drinking, and advancing 
inclusion and diversity through Learning for Life. These efforts contribute to the UN 
Sustainable Development Goals while strengthening stakeholder trust, enhancing 
brand credibility, and driving sustainable growth in Thailand.

Dow Thailand’s global citizenship efforts focus on three pillars: Thriving Communities 
- promoting community well-being through Neighbor Care projects; STEM and 
Skilled Trades - enhancing teachers’ skill in Dow Chemistry Classroom and Dow-
EF programs; Sustainability - initiating the Banchang Material Recovery Facility, 
recovering 40 tons of recycled materials. In 2024, Dow Thailand engaged 632 Dow 
volunteers with 250 community volunteers benefiting over 100,000 individuals.
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Photo: Ford Thailand Photo: FedEx Thailand

FedEx Cares supports communities through in-kind shipping, volunteering, and 
charitable giving. In 2025, the company partnered with the World Vision Foundation 
of Thailand to install a solar-powered water filtration system in Pa Deng, benefiting 
over 1,900 residents and promoting environmental sustainability. FedEx Cares also 
empowers Thai youth through its 16-year collaboration with Junior Achievement 
Thailand, nurturing future business leaders.

Ford actively participates in several ESG projects in Thailand. One of its key 
contributions is the Smart Mobility Challenge, which has been empowering Thai 
youth to develop innovative ideas for 11 consecutive years. The program has 
created more than 2,000 innovators and introduced over 100 sustainable inventions 
to communities. In 2024, it received 230 submissions, awarding 12 scholarships to 
individuals and four scholarships to educational institutions with a total value of 
840,000 baht.
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Photo: GlaxoSmithKline Photo: Grand Hyatt Erawan Bangkok

GSK Thailand advances a healthier, more sustainable society through prevention, 
education, and long-term health programs. Gen Young Active empowers older 
adults to age well and stay engaged, while Lamphun’s Healing Town promotes 
lung health through early detection and community learning. By helping people 
stay healthy and independent, GSK Thailand strengthens resilience and enables 
continued contributions to families, communities, and the nation.

Grand Hyatt Erawan Bangkok partners with Thungmahamek School for the Deaf 
to provide weekly hands-on training in kitchen and laundry operations, guided by 
deaf hotel staff for effective communication. Hotel teams also visit the school to 
introduce students to career opportunities in hospitality. This initiative promotes 
workplace inclusion and equips deaf youth with practical skills and confidence for 
future employment.
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Photo: HSBC Thailand Photo: Johnson & Johnson Thailand

The HSBC Thailand focuses its efforts in three areas: the transition to net zero, 
building inclusion and resilience, and acting responsibly. In 2024, it partnered with 
eight NGO partners, educated 6,250 flood victims in Northern Thailand, educated 
1,600 community members about climate change, trained 939 underserved youths 
on sustainability topics, and donated 214 bags of blood to the Thai Red Cross. A 
total of 126 employees (32% of workforce) contributed 1,174 volunteering hours in 
service to the Thai community.

Johnson & Johnson Thailand is responsible to the communities in which it operates 
and to the global community. The company strives to help people live healthier 
lives by supporting better access to care in more places worldwide. It upholds 
its responsibility as a good corporate citizen by supporting charitable initiatives, 
promoting better health and education, and contributing its fair share of taxes. The 
company also maintains the property it is privileged to use in good order, while 
protecting the environment and natural resources.
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Photo: Kenan Foundation Asia Photo: KFC Foundation Thailand

In 2025, Kenan’s social impact programs focus on integrating AI and green skills 
into education, small business, and social impact programming that improve the 
lives of beneficiaries, including youth, teachers, entrepreneurs, government officials, 
and community members. Kenan partners with the private sector, educational 
institutions, and government agencies to co-create, implement, communicate and 
measure these programs. 

มูลนิธิเคเอฟซี
ประเทศไทย

KFC Thailand’s mission is to feed people’s potential. Through its Harvest Program, 
KFC enhances food security by providing surplus protein-rich food to charities, 
delivering over two million meals. Building on this success, KFC developed the 
Colonel’s Kitchen, equipping charities with hygienic kitchens. Additionally, the 
KFC Bucket Search program supports students who have dropped out of school 
by reintegrating them into society and offering technical and life skills, helping 430 
students through KFC Classroom.
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Photo: Laguna Resorts & Hotels Photo: Marriott Thailand Business Councils

The Seedlings Mentorship Program empowers underserved youth through one-on-
one mentoring, life skills training, and career guidance provided by hotel associates. 
Since its inception, the program has supported 16 mentees across four hotels, with 
many progressing to higher education or employment. By fostering inclusive growth, 
it strengthens community ties, enhances social mobility, and builds a future-ready 
workforce demonstrating a commitment to long-term people empowerment impact.

Marriott’s Serve 360 is a global sustainability and social impact platform launched 
in 2017. Guided by the UN’s Sustainable Development Goals, it focuses on four 
key pillars: nurture our world, empower through opportunity, welcome all, advance 
human rights, and sustain responsible operations. The program aims to create a 
positive, lasting impact by reducing environmental footprint, fostering community 
growth, and championing human rights across all business operations.

In Thailand, McDonald’s purpose is to feed and foster community through a holistic 
approach. For the youngest members of the community, the McHappy Smile 
campaign - established in 2023 - empowers youth through positive experiences. 
In addition, the company’s partnership with Ronald McDonald House Charities 
provides essential services that strengthen families and support the best possible 
health outcomes for children.
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Photo: Minor International Photo: Mondelēz International

Minor International’s sustainability efforts focus on people potential, natural capital, 
and responsible business. The company fosters inclusive workplaces, empowers 
communities through jobs, education, self-development, and aims for net zero by 
2050 while conserving resources, protecting biodiversity and vulnerable species, 
and reducing emissions. With strong governance and ethical supply chains, Minor 
International collaborates with partners to uphold human rights and advance 
impactful climate solutions.

Mondelēz Thailand’s “Trash Right” program, now in its fourth year, focuses on 
plastic waste recycling and raising public awareness. The program has reached 
over 20,000 students across 21 schools, promoting responsible consumption and 
community recycling. To date, it has diverted more than 9,400 kilograms of waste from 
landfills and reduced CO2 emissions by over 36 tons, demonstrating the company’s 
commitment to environmental stewardship and fostering mindful snackers.
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Photo: Nu Skin Enterprises Photo: Procter & Gamble Trading

Nu Skin launched the Nu Skin Southeast Asia Children’s Heart Fund (SEACHF) in 
partnership with the Pediatric Cardiac Surgery Foundation to support heart surgeries 
for underprivileged Thai children. To date, the initiative has helped 17,538 children 
and donated 876,000 baht as of June 2025. Nu Skin also provided 40 smile bags 
- filled with essentials, stationery, dolls, and Nu Skin products worth 110,000 baht - 
to children displaced by the earthquake, in collaboration with the Thai Red Cross.

Pfizer Thailand Foundation, in partnership with in-house healthcare professionals, 
organized a series of health educational events at Pfizer First-aid Centers in Buriram, 
Satun, Uthai Thani (2023 – 2024), Chiang Mai and Phetchaburi (2025). Each event 
was tailored to address the unique challenges of the respective communities. These 
initiatives support Thailand’s Universal Health Coverage goals and empower local 
communities to take a more active role in their own well-being.

P&G is recognized for its trusted household brands, including Pantene, Rejoice, 
Herbal Essences, Downy, Oral-B, Olay, and Gillette. The company’s mission extends 
far beyond product manufacturing; it is deeply rooted in a commitment to making a 
positive impact on society. In Thailand, P&G has proactively taken steps to support 
those in need during crises by partnering with local organizations to donate essential 
household products directly to families affected by disasters.
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Photo: Seagate Technology Photo: Samitivej Hospital

Samitivej Hospital is dedicated to sustainability through the “Samitivej Wins Waste” 
project, which upcycles plastic waste into PPE gowns, uniforms, and lab coats, 
promoting a circular economy. The hospital also implements green infrastructure, 
including energy-efficient cooling systems and advanced wastewater treatment, 
to minimize environmental impact. These initiatives conserve resources, reduce 
emissions, and promote health and environmental awareness within its communities.

Santa Fe’s initiatives include collecting unwanted goods from outbound clients. 
This activity contributes to the economy by supporting local charities, reduces 
environmental impact by promoting reuse and reducing waste, and benefits society 
by providing essential items to disadvantaged communities.

Seagate’s FY2024 corporate impact initiatives advanced sustainability, inclusion, 
and community development. Over 50% of global energy came from renewables, 
with Thailand sites already powered by 100% renewable energy. STEM programs, 
volunteerism, and local projects supported skills and resilience. Seagate retained 
its AA ESG rating and earned top employer honors from several institutions.
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Photo: Shangri-La Bangkok Photo: Standard Chartered Bank

Shangri-La Bangkok aims to be the best-loved hospitality group by hosting people to 
the colorful joys of life in a sustainable manner, delivering hospitality that empowers its 
people, uplifts local communities, nurtures the planet, and celebrates Asian heritage.

The Standard Chartered Foundation, through Futuremakers program, is committed 
to supporting 440 marginalized and disabled youths aged 17–24 in Chiangmai 
and Chiangrai through 600,000 U.S. dollars partnership with Plan International. By 
providing life, vocational, green, and employability skills in collaboration with local 
government, private sector, and educational institutions, the program helps create 
real pathways to decent work and sustainable livelihoods.

The Athenee Hotel’s corporate impact initiatives, guided by Serve 360, focus on 
sustainability, community well-being, and ethical practices. Since 2013, the company 
has hosted over 1,475 sustainable meetings, reduced energy use by 87%, and 
sourced 100% organic rice directly from Thai farmers. With 12 years of commitment, 
the hotel has earned ISO 20121:2024 certification, Forbes Verified Responsible 
Hospitality, Greenleaf, Gold Certified Sustainable Accommodation by Travelife, 
and multiple sustainability awards.
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Photo: Vantive Healthcare Photo: WHA Corporation

Vantive Healthcare is committed to supporting clinicians, who work tirelessly to 
save lives in the intensive care unit and patients undergoing their dialysis journey. 
With the mission to extend lives and expand possibilities, Vantive Healthcare is 
dedicated to continuous improvement in environmental, occupational health, safety 
and sustainability performance. Vantive Healthcare strives to create value for its 
employees, customers, suppliers and contractors, communities and the patients it 
serves, while ensuring compliance with applicable regulations.

At Western Digital, the “We Care” initiative focuses on three key CSR pillars: STEM 
education, hunger relief, and the environment. The company engages students in 
hands-on STEM learning, supports vulnerable communities through food security 
programs, and promotes environmental sustainability through recycling and 
conservation efforts. These initiatives strengthen community well-being, foster 
future-ready talent, and contribute to a more sustainable and inclusive economy.

C100M40 M100Y90K10

WHA Group operates under the mission “WHA: WE SHAPE THE FUTURE,” aiming 
to create a sustainable future for Thailand. The company is committed to generating 
positive impacts across multiple dimensions, including improving quality of life, 
developing people, and providing access to opportunities, in alignment with “The 
Ultimate Solution for Sustainable Growth” mission.
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GOLD RECOGNITION
Photo: Diversey Hygiene 
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Photo: Baker McKenziePhoto: Aditya Birla Foundation for Community 
Initiatives

The Aditya Birla Foundation for Community Initiatives focuses on CSR projects that 
foster education and vocational training. It partners with communities, local and 
national agencies, service institutions and bodies, to create ongoing engagement 
with stakeholders, in line with the Aditya Birla Group’s Purpose: “To enrich lives, by 
building dynamic and responsible businesses and institutions, that inspire trust.”

Baker McKenzie’s global sustainability strategy aligns with the UN Sustainable 
Development Goals and the UN Global Compact. The firm has near-term science-
based emissions reduction targets approved by the Science Based Targets initiative 
and reports progress through CDP and an annual EcoVadis ESG assessment. As 
an active UNGC participant, Baker Mckenzie shares progress on prioritized SDGs 
through its annual Communication on Progress. The firm also helps its clients 
advance sustainability by advising them on laws and regulations across M&A, labor 
and human rights, and ESG investments.
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Photo: Bayer Thai Photo: Berli Jucker Public Company

In 2025, Bayer Thai, in collaboration with the Bangkok Metropolitan Administration, 
launched the second year of its campaign to raise awareness of endometriosis, 
aiming to improve women’s health and quality of life. Targeted at women, the 
initiative organized educational activities at four BMA hospitals, increasing public 
understanding, public awareness and encouraging earlier medical consultations. 
These efforts have led to better access to treatment and improved health outcomes.

Berli Jucker Public Company (BJC) advances inclusive growth and climate responsibility 
across Thailand. In 2024, BJC reduced total Scope 1 and 2 greenhouse gas emissions 
to 1.2 million tCO2e, a 3.7% reduction from its 2021 baseline, and cut emissions 
intensity per operation by 16.5%. Further reinforcing its commitment to local 
prosperity, Big C facilitated the growth of 4,383 new Donjai stores, enabling small 
retailers to modernize and thrive within the retailer’s value chain.
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Photo: Constant Energy Services Photo: Cardinal Health 222 

 

 

 

Cardinal Health 222 organized a CSR initiative at Karunyavet House in Chonburi, 
supporting over 380 underprivileged women with disabilities by providing a 
communal lunch and essential items donated by employees. By organizing live 
music and games, Cardinal Health 222 fostered emotional well-being, and self-
esteem among the residents. This initiative not only strengthened community ties 
but also highlighted the company’s long-term commitment to uplifting people with 
disabilities and promoting a more inclusive society.

Constant Energy supports communities across Thailand, Malaysia, and Vietnam by 
donating prayer mats, fans, drinking water, and food to schools, dog shelters, and 
local communities. The company also contributes to environmental sustainability 
by constructing artificial salt licks in national parks to support wildlife. Through 
these initiatives, Constant Energy creates lasting social and environmental impact 
by enhancing quality of life, preserving biodiversity, and strengthening community 
resilience in the region.
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Photo: GQ Apparel ThailandPhoto: Diversey Hygiene 

Diversey Hygiene’s Creating Shared Value (CSV) programs repurpose waste like 
used hotel soap (Soap for Hope), end-of-life hotel linen (Linens for Life), single-use 
plastic waste (PlasticShreds,) and spent coffee grounds (CoffeeBriques) into reusable 
products for underprivileged communities. These programs provide livelihoods 
for those in need and protect the environment by diverting waste from landfills.

GQ is entering the medical scrub market with GQ Pro MED Scrubs. The company 
supported the “100 Total Knee Replacements in Honor of His Majesty the King” 
project, in which over 200 professionals performed 100 knee replacements (163 
joints) in just two days at Chao Phraya Yommaraj Hospital, setting a world record.

Herbalife strives to be the premier global health and wellness company, community, 
and platform dedicated to improving children’s lives. Through partnerships with 
charitable organizations, it provides healthy meals and nutrition education to children 
worldwide. Committed to fighting malnutrition, Herbalife supports vulnerable 
children via non-profit partners. The Herbalife Family Foundation, a global non-
profit supported by Herbalife distributors and employees, funds organizations 
through the Casa Herbalife Program to enhance nutrition and overall well-being 
for children in need.
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Impact Awards Recognition List 2025

Silver Award
•	 3M Thailand 
•	 Agoda Services
•	 AGS Thailand
•	 Amata Corporation 
•	 American Axle &  

Manufacturing 
•	 Asset World Corporation
•	 Danieli
•	 Don Muang Tollway  
•	 Harmless Harvest Thailand
•	 HMC Polymers 
•	 Indorama Ventures
•	 L’Oréal 
•	 NIST International School
•	 Organon 
•	 Pandora Production  
•	 PEPSI-COLA (THAI)  

TRADING 
•	 SPIRAX SARCO 
•	 Steps Consulting
•	 UOB Thailand

AMCHAM is proud of the corporate 
impact efforts of the member 

companies who contribute towards the 
Kingdom’s growth and development.

Platinum Award
•	 AIA Thailand
•	 Amway
•	 Bumrungrad Hospital
•	 Cargill Siam 
•	 Caterpillar 
•	 Central Food Retail
•	 Chevron 
•	 Citibank
•	 Colgate-Palmolive 
•	 Conrad Bangkok
•	 Diageo Moët Hennessy 
•	 Dow Thailand
•	 FedEx Thailand
•	 Ford Thailand
•	 GlaxoSmithKline
•	 Grand Hyatt Erawan Bangkok
•	 HSBC Thailand
•	 Johnson & Johnson Thailand
•	 Kenan Foundation Asia

•	 KFC Foundation Thailand
•	 Laguna Resorts and Hotels 
•	 Marriott Thailand Business Councils 
•	 McThai 
•	 Minor International 
•	 Mondelēz International
•	 Nu Skin Enterprises
•	 Pfizer 
•	 Procter & Gamble Trading 
•	 Samitivej Hospital
•	 Santa Fe
•	 Seagate Technology 
•	 Shangri-la Bangkok
•	 Standard Chartered Bank 
•	 The Athenee Hotel, a Luxury  

Collection Hotel, Bangkok
•	 Vantive Healthcare 
•	 Western Digital 
•	 WHA Corporation 
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Impact Award
•	 Alliance Laundry 
•	 Bangchak Sriracha 
•	 Bangkok Hospital
•	 Bank of America
•	 C.P. LAND 
•	 CIMB Thai 
•	 Cisco Systems  
•	 CoorsTek Advanced Materials 
•	 Deloitte Thailand
•	 ExxonMobil
•	 Grab Thailand 
•	 Grand Mercure Bangkok Atrium
•	 Griffith Foods 
•	 Honeywell 
•	 Hyatt Regency Bangkok Sukhumvit
•	 INSEE Ecocycle
•	 JUMP Foundation
•	 JW Marriott Hotel Bangkok
•	 Kenvue

•	 KPMG in Thailand
•	 Kudun and Partners
•	 Mars Thailand 
•	 Marsh McLennan Thailand
•	 Novartis 
•	 NS BlueScope 
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•	 RMA Group
•	 SC Johnson
•	 Schaeffler Manufacturing 
•	 Suntory Beverage and Food 
•	 Tata Consultancy Services 
•	 Thai Child Development Foundation 
•	 The Boeing Company
•	 The Peninsula Bangkok
•	 VCON
•	 Viatris Pharmaceutical 
•	 ZUELLIG PHARMA 

Gold Award
•	 Aditya Birla Foundation  

for Community Initiatives
•	 Baker McKenzie
•	 Bayer Thai 
•	 Berli Jucker Public Company 
•	 Cardinal Health 222 
•	 Constant Energy Services 
•	 Diversey Hygiene 
•	 GQ Apparel Thailand
•	 Herbalife International
•	 Hilton Sukhumvit Bangkok
•	 HP Inc 
•	 International SOS Services 
•	 Le Meridien Phuket Beach Resort
•	 MSD Thailand
•	 PCS Security and Facility Services 
•	 Raja’s Fashions
•	 Robere & Associates
•	 Sanofi Thailand
•	 Sasin School of Management
•	 Star Petroleum Refining Public Company
•	 Thai Union Group 
•	 The St. Regis Bangkok
•	 Tilleke & Gibbins
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Hilton’s Travel with Purpose ESG strategy, guided by the mission to fill the earth with 
the light and warmth of hospitality, advances responsible travel and tourism. The 
hotel has repurposed thousands of toiletry bottles into monk robes and furniture, 
reducing waste and promoting circularity. In 2024, Hilton provided vocational training 
to 52 Thai university students, boosting job readiness and economic empowerment 
as part of its 2030 goals to create meaningful environment and social impact.

The HP Digital Rise program demonstrates the company’s commitment to bridge the 
digital divide by providing access to technology and inclusive learning opportunities 
for students. The program has supported 15 schools and empowered over 3,500 
students and teachers across Thailand.

For nearly ten years, International SOS has supported education in rural communities 
by donating school supplies, providing nutritious lunches, and contributing funds to 
14 under-resourced schools. These initiatives have reduced educational inequality, 
improved student well-being, and strengthened school operations. In total, more 
than 800 students have benefited, contributing to long-term social development 
and community resilience.
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The Luggage of Love Project unites associates into four color-coded teams, each 
supporting a local charity through creative fundraising activities such as charity runs, 
auctions, and eco-campaigns. These efforts raise financial support, stimulate the 
local economy by engaging vendors and volunteers, and promote environmental 
conservation, children’s education, and animal welfare. The initiative fosters teamwork, 
empathy, and a lasting, sustainable impact on the community.

The Inno-Health Club, a two-year project in partnership with Kenan Foundation, 
empowers 240 adolescent girls in underserved Bangkok communities to lead 
health solutions. In its first year, it trained 156 adolescents, built capacity for 40 local 
change agents, developed a health curriculum, created five girl-led solutions, and 
reached over 9,000 people, promoting sustainable improvements in adolescent 
health and well-being.

PCS focuses on uplifting communities by addressing social needs, promoting well-
being, and creating opportunities. The company prioritizes projects that return value 
to society - particularly to the people and communities that power its operations. Its 
initiatives include building local infrastructure, supporting education, and improving 
access to healthcare. These efforts have strengthened community resilience, created 
jobs, improved quality of life, and contributed to long-term social development. 
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Raja’s Fashions is mindful of the limited educational resources available to the 
people of Isaan. Raja’s Fashions focuses on constructing new school buildings to 
provide children with safe, modern classrooms equipped with proper facilities and 
fans in the rooms, enabling them to study, focus and thrive.

Robere & Associates drives impact through consulting, corporate training, and 
publishing, with a strong emphasis on international standards and sustainable 
development.

Sanofi is an R&D-driven, AI-powered biopharma company committed to improving 
lives while delivering compelling growth. Guided by its purpose of chasing the 
miracles of science, the company invents medicines and vaccines that treat and 
protect millions worldwide. In Thailand, since 2024, Sanofi has launched initiatives 
such as the Planet Care Upcycling Program for insulin pen recycling and the Kids & 
Diabetes in Schools program promoting healthy lifestyles, reflecting its commitment 
to sustainability and healthcare access.
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Sasin is collaborating with Institut Teknologi Bandung in Indonesia and the University 
of Economics Ho Chi Minh City in Vietnam to launch immersive residential programs 
that strengthen regional engagement and academic collaboration. These initiatives 
promote cross-border learning and cultivate responsible leaders attuned to Southeast 
Asia’s diverse challenges. 
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SPRC’s sustainability initiatives focus on strengthening community-led activities. 
The company has advanced sustainable healthcare access by providing medical 
equipment and supplies to 16 healthcare facilities across Eastern Thailand.

As part of SeaChange® 2030, Thai Union’s responsible aquaculture commitments 
ensure 100% of farmed shrimp are certified or engaged in Aquaculture Improvement 
Projects (AIP). The farms participating in the program will receive technical training on 
waste management, feed efficiency, and record-keeping. The initiative strengthens 
sustainability, improves small-scale farmers’ livelihoods by providing access to 
premium markets, and supports Thai Union’s leadership in responsible aquaculture.
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Through its community initiatives, The St. Regis Bangkok contributed 349 volunteer 
hours and donated 23,586 U.S. dollars to support local communities. In total, 31,804 
training hours, or 85 hours per person, were completed in 2024, with 14,517 hours, 
or 39 hours per person, recorded in the first half of 2025. Additionally, 94 units of 
rooftop solar panel units were installed, generating 19.44 MWh in 2024 and 41.37 
MWh in 2025. This implementation reduces CO2 emissions by an estimated 24,000 kg.

Tilleke & Gibbins champions social impact across Southeast Asia through education, 
human health, and sustainability. The firm empowers rural schools and communities 
through hands-on volunteering and donations, supports fragile ecosystems through 
reforestation and wildlife protection, and partners with organizations to advocate for 
gender equality and LGBTQ+ inclusion. At its Bangkok headquarters, the Museum 
of Counterfeit Goods educates the public on the impacts of IP infringement, and 
their initiatives promote equity, awareness, and shared responsibility.
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SILVER RECOGNITION
Photo: Harmless Harvest Thailand 



40

Photo: Agoda ServicesPhoto: 3M Thailand

3M collaborates with the Scholars of Sustenance Foundation on the Healthy School 
Meal Program, rescuing surplus food to reduce landfill waste and emissions, while 
providing nutritious meals to preschool children in Phuket. To enhance construction 
site safety, 3M partners with the Occupational Health and Safety at Work Association 
to conduct seminars in 2025, raising awareness and preventing accidents. Additionally, 
3M supports Steps Community in equipping neurodivergent youth with computer 
literacy skills, fostering inclusion and empowerment within the community.

Agoda is dedicated to making travel accessible while helping to preserve destinations 
by minimizing tourism’s impact on the planet and local communities. Through 
partnerships with leading organizations, the company’s sustainability and social 
impact programs protect the environment and benefit society. In addition, employees 
are empowered to support meaningful causes through Agoda’s Volunteering and 
Giving platform.
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AGS Thailand supported Bangkok’s One Million Trees project by planting 120 
‘Pride of India’ trees and 50 Large Leafed Orange Mangrove Trees. This marked 
the company’s second consecutive year of participation in the “One Million Trees” 
initiative, which aims to improve air quality and combat pollution. With over two 
million trees now planted, the project has exceeded its target. It was also the first 
time that AGS Thailand worked with FEED on mangrove reforestation at the mouth 
of the Chao Praya River.

Amata organizes the Amata Junior League annually to promote health, develop 
sports skills, and strengthen teamwork among students from schools surrounding 
the industrial estates. Competitions are divided into under 12 and under 15 age 
groups. In 2025, the Amata Youth Friendship Games welcomed 1,284 athletes 
from 29 schools, while Amata City Rayong had over 1,350 athletes from 44 schools. 
Amata allocates 1.2 million baht annually, totaling roughly 3.6 million baht and 6,900 
athletes from 2023-25. 

American Axle & Manufacturing was founded on a set of cultural values and strategic 
principles that define the company, driving performance and building value.  These 
values and principles are core to its vision of POWERing a more sustainable future 
that is safer, greener, and more inclusive for associates, customers, communities, 
and stakeholders.
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At AWC, sustainability is embedded in the way the company operates, makes 
decisions, and grows. Guided by its vision of “Building Better Future for All”, AWC 
drives impact through the 3BETTER framework - Better Planet, Better People, 
and Better Prosperity, enhancing environmental, social, and economic value. This 
integrated approach strengthens business resilience, stakeholder trust, and long-
term value creation.

Danieli: Building Global Skills, Empowering Communities, and Driving Sustainable 
Growth. In 2024, Danieli invested over 10 million baht to implement a sustainable 
welding engineering development program. An engineer certified as an International 
Welding Engineer (IWE®) shared expertise with supervisors and the community, 
enhancing skills of over 200 welders, empowering ten instructors, and preparing 150 
interns for industrial careers. This program fosters sustainable skill development, 
employment opportunities, and reflects Danieli’s commitment to education, skill 
development, and inclusive community empowerment.
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Don Muang Tollway’s Sustainability Business Plan embeds ESG principles and 
SDGs across operations and the value chain. Key initiatives focus on reducing 
GHG emissions, ensuring transparent governance with stable economic returns, 
and supporting communities through CSR programs in education and local 
entrepreneurship. These initiatives generate tangible impacts, such as emissions 
reduction and economic growth, along with intangible value including community 
trust and stakeholder confidence.

Harmless Harvest crafts and shares remarkable coconut products that drive 
sustainable farming, better business, and community impact. Smallholder farmers 
are central to its supply chain, and their climate resilience is vital to sustainability. The 
Regenerative Agriculture program supports regenerative practices, peer learning, 
and data-driven farming. By improving soil health, boosting climate adaptation, 
and enhancing livelihoods, Harmless Harvest aims to ensure a more sustainable 
future for both farmers and the business.

HMC Polymers establishes sustainability management policies as a framework for 
driving operations across three main pillars: Circularity, promoting the efficient 
recycling and reuse of resources, Carbon Reduction, reducing carbon dioxide 
emissions throughout the production chain; and Connectivity, utilizing innovation and 
knowledge to improve the well-being of surrounding communities and Thai society.
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At Indorama Ventures, CSR is a strategic commitment to operate responsibly, 
ethically, and sustainably. The company aims to balance economic growth with care 
for the environment and support for society. By aligning its expertise with societal 
needs and resource challenges, Indorama Ventures strengthens its social license to 
operate. The company believes impact must be measurable because doing good 
only matters when it leads to real, tangible outcomes.

‘Beauty for a Better Life’ is a free, high-quality vocational hairdressing training 
program designed to empower vulnerable individuals, especially women. It equips 
them with essential technical and soft skills, facilitating access to employment, 
stable income, and entrepreneurship opportunities. By fostering confidence and 
self-esteem alongside beauty expertise, the program helps participants forge 
successful careers and significantly improve their lives.
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NIST defines Service-Learning as the development of global citizens who commit 
to local and global partnerships that create sustainable, positive impact for people 
and the planet. The school continues these efforts through 74 projects, 40 events, 
raising 192,000 baht (adding to over two million baht since the pandemic), and 
reaching local partners in meaningful ways (flood and earthquake relief, wildlife 
conservation, scholarships, and more). All are grounded in the equity of access 
principle and are need-assessment based.
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Since 2023, the “SFLP” project, a partnership between Organon and Kenan 
Foundation Asia, has been transforming the lives of vulnerable women in Thailand 
by providing essential financial, health, and 21st-century skills. SFLP has empowered 
695 female factory and migrant workers, trained 166 change agents, and raised 
awareness among more than 9,200 individuals. 

Pandora is committed to becoming a low-carbon, circular, fair, and inclusive business. 
The company has set ambitious targets to halve emissions across its operations 
and value chains by 2030. In 2024, Pandora achieved a 17% emissions reduction, 
driven by its global transition to 100% renewable electricity and the exclusive use 
of recycled silver and gold. Additionally, Pandora actively promotes inclusion and 
fair labor practices. 

As part of PepsiCo’s PepsiCo Positive (pep+) agenda, PepsiCo Thailand launched 
“PepsiCo for the Planet” to celebrate Lay’s 30th anniversary. In partnership with the 
Bangkok Metropolitan Administration, more than 230 employee volunteers planted 
native trees at Benjakitti Park and donated 13 eco-friendly bins made from 130,000 
upcycled snack bags. This initiative promotes waste segregation and supports 
Thailand’s journey toward a circular economy.
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Spirax Sarco (Thailand) is committed to sustainable industrial efficiency and 
community development. This year, the company installed a comprehensive solar 
cell system at a rural school, resulting in a 10–15% reduction in monthly electricity 
costs and enabling the school to fund nutritious meals for students. The project 
also promoted clean energy awareness, empowered the local community through 
training, and ensured lasting environmental and social benefits.

Supporting BMA’s goal to hire 600 persons with disabilities (PWDs) over the next 
two years, Steps developed inclusive recruitment and job-matching toolkits with 
the Social Innovation Foundation, enhancing employment access for PWDs across 
50 districts. With over 50 district offices trained and practical tools such as work 
process guides and job task lists, now embedded in workflows, the project has 
sparked systemic shifts in inclusive hiring.

UOB My Digital Space (MDS) is the bank’s flagship education program dedicated 
to bridging the digital divide. This initiative ensures that students in disadvantaged 
areas have access to the tools they need to succeed in a digital future and contribute 
meaningfully to the growth and prosperity of ASEAN.  To date, the initiative has 
reached more than 4,500 students across eight remote schools, with recent results 
showing clear improvements in academic performance, digital confidence, and 
student engagement.
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Alliance Laundry donates washer and tumbler machines to local foundations and 
schools to improve hygiene and ease household burdens. It also supports education 
by providing supplies, improving learning environments, and giving football jerseys 
to children for participating in national tournaments. Additionally, the company 
partners with customers on CSR efforts, including prison donations and setting up 
temporary laundry centers in flood-hit Northern Thailand, creating social impact 
and engaging employees across the region.

BSRC’s “Bio-Conservation” initiative combines space technology with forest 
restoration, successfully reintroducing Great Hornbills to revive ecosystems. This 
effort protects biodiversity, empowers communities, and proves how industry-driven 
action can deliver meaningful environmental and economic benefits.

Bangkok Hospital organized a life-saving training program to equip individuals 
with CPR and Basic Life Support skills. The initiative empowers thousands annually, 
including staff, caregivers, and community members - to recognize emergencies and 
take timely action. As a result, countless lives have been saved, families reunited, 
and communities strengthened, showcasing a lasting social impact through the 
sharing of medical knowledge and rapid intervention beyond the hospital setting.
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Bank of America leverages innovation and the power of capital to address community 
priorities while generating positive outcomes for its shareholders. In Thailand, 
through a partnership with Teach for Thailand, the bank took efforts in education 
and poverty alleviation. These efforts have directly benefitted 491 students and 
youngsters, creating a positive impact on their lives.

The initiative has so far improved the quality of life in three remote communities 
with limited infrastructure. Once night fell, the main roads leading into and out of 
the villages were engulfed in darkness, halting economic and social activities due to 
safety concerns. Solar Cell for Life collaborated with 63 organizations to successfully 
install 260 solar-powered streetlights, illuminating a total of 11 kilometers of roadway 
and reaching the homes of nearly 12,000 people.

Aligned with CIMB’s purpose of Advancing Customers and Society, CIMB is dedicated 
to fostering inclusive growth by embedding ESG principles into its operations, 
with a strong focus on sustainability, social impact, and volunteering. In pursuit 
of its net zero 2030 targets, the bank has reduced 2,500 tCO2e of Scope 1 and 2 
emissions since 2019 – equivalent to annual sequestration of around 250,000 trees. 
CIMB also partners with the Thai Red Cross and other organizations to contribute 
to the community.
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Cisco’s flagship CSR program called Cisco Networking Academy is an internationally 
recognized IT skills and career-building program that is available free to learning 
institutions. Cisco partners with colleges, universities, vocational schools, public 
sector, and nonprofits, and ensures opportunities are evenly dispersed based on 
age, gender, and open to those with disabilities. In Thailand, over the past 25 years, 
Cisco has supported the training of over 98,000 students through 60 partnerships.

Providing scholarships is part of CoorsTek’s commitment to supporting communities 
and making the world measurably better. Guided by the CoorsTek Way-Better Today, 
Better Together, Better Tomorrow -the company helps remove financial barriers so 
students can pursue education and reach their full potential. This initiative reflects 
CoorsTek’s core values: investing in people, fostering opportunity, and driving 
positive change.

In Thailand, Deloitte focuses on education, economic empowerment, and environmental 
sustainability - aligned with national priorities. Guided by the belief that Together 
Makes Progress, Deloitte collaborates with local communities, NGOs, and government 
agencies to address the country’s most pressing challenges. Deloitte Thailand’s 
impact initiatives are designed to create sustainable, meaningful, and lasting 
impact, empowering people and protecting the planet through shared purpose 
and responsible action.
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ExxonMobil supports national development by empowering youth through education. 
In partnership with Kasetsart, Chiang Mai, and Mahidol Universities, the company 
helps students develop engineering mindsets and gain real-world data analytics 
skills. Its Bootcathon event engages young talents across Thailand to solve real 
business challenges, fostering innovation and hands-on experience. These STEM 
initiatives not only prepare students for future careers but also strengthen Thailand’s 
workforce, driving economic growth and societal progress through technology, 
critical thinking, and industry collaboration.

As of 2025, Grab Thailand continues to advance social impact across the economy, 
society, and environment. Beyond creating income opportunities via its platform, 
key initiatives include the Grab EV Program, with 10,000 EVs and over 110,000 users 
choosing EV rides, and the Carbon Offset Program, enabling user donations toward 
carbon credit purchases. To date, millions of transactions have supported these efforts, 
contributing to the planting of 360,000 trees and promoting a greener Thailand.
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Grand Mercure Bangkok Atrium leads corporate impact initiatives focused on 
community support, education, and sustainability. It donates surplus bakery items 
each month to SOS, benefiting underprivileged children, and provides hospitality 
training to youth at the Mercy Center to support career development. The hotel 
also donates clothes, toys, and lost and found items to the Pankan Society, as well 
as educational supplies to Wat Uthai School, creating social impact while promoting 
learning and resource reuse.

Since 2023, Griffith Foods’ “2030 Aspiration to School” has enhanced education 
and promoted health through the E-Learning Center, providing digital resources 
and education program. It supports over 300 students annually with scholarships, 
nutritional meals, sports equipment, and volunteer engagement, aiming to reach 
at least 2,000 students by 2030. This initiative fosters sustainable food systems and 
community well-being while reinforcing company commitment to positive social 
and environmental impact.
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Honeywell has delivered a new generation of transformative solutions to its customers 
to minimize their carbon footprint and maximize their positive impact on the planet. 
In Thailand, these solutions include Sustainable Aviation Fuels (SAF) technology for 
Bangchak, chemical plastic recycling technology for VAO Energy, carbon capture 
solutions for PTTEP in the Gulf of Thailand, a carbon capture MOU with PTTGC, and 
energy efficiency and predictive maintenance solutions for Frasers’ One Bangkok.

Committed to Hyatt’s World of Care, Hyatt Regency Bangkok Sukhumvit focuses on 
caring for the planet and people. In collaboration with Wattana District, colleagues 
planted over 1,000 trees in April 2025 as part of a long-term project ongoing since 
2022. The hotel’s staff also cared for people by volunteering at the Asia-Pacific 
Development Center on Disabilities and Makkasan Pittaya School, providing practical 
hospitality training and inviting students to gain hands-on experience at the hotel.

INSEE Ecocycle’s initiatives empower communities and actively engage youth 
to improve waste segregation through education, collaboration, and innovative 
approaches. By partnering with academia and industry, the company restores 
ecosystems, promotes sustainable practices, and nurtures environmental stewardship. 
These efforts advance circular economy solutions and raise community awareness, 
shaping waste challenges into foundations for a more sustainable Thailand.
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Since 2022, JUMP! Impact has empowered over 1,500 underserved youth in Thailand 
through two flagship initiatives: climate action leadership and long-term mentoring. 
Its SDG-aligned programs support students in leading environmental projects 
that reduce emissions, restore ecosystems, and strengthen community resilience. 
Simultaneously, the mentorship model enhances access to higher education and 
employment, advancing economic mobility and social equity.

In partnership with SOS Thailand, Corsair Group, Moltech, and SCG Packaging, 
JW Marriott Hotel Bangkok focuses on reducing waste and carbon emissions, 
promoting sustainable sourcing, and supporting community welfare. In 2024, the 
hotel donated 2,031 kg of surplus food (10,069 servings), recycled 4,700 kg of paper 
and 2,300 kg of plastic, installed EV charging stations, and reduced landfill waste 
by 75% compared with a baseline of one kg per person.

Kenvue Thailand supported flood relief efforts by distributing essential products 
like Johnson’s, Modess, and Tylenol. They raised 410,000 baht through matched 
donations to support relief efforts. Additionally, Kenvue Thailand’s volunteers 
partnered with The Mirror Foundation to sort and distribute vital supplies to flood 
victims, embodying the company’s “We Put People First” value and creating positive 
change for the community.
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KPMG in Thailand drives inclusive ESG impact through its “Our Impact Plan” 
framework. Under the Prosperity pillar, it has empowered over 8,700 disadvantaged 
youth with financial literacy and future-ready skills through six IT Learning Centers. 
Its initiatives such as the KPMG Financial Transformer workshop and PLEARN Class, 
build resilience and opportunities across ethnic, rural, and underserved communities, 
contributing to long-term economic empowerment and social equity nationwide.

Kudun and Partners actively advances ESG values through CSR initiatives focused 
on education, public health, and legal access for underserved communities. As 
part of TrustLaw, the Thomson Reuters Foundation’s global pro bono network, 
the firm provides legal support to NGOs and social enterprises driving social and 
environmental impact. These efforts reflect the firm’s long-standing commitment 
to inclusive growth, community empowerment, and sustainable development 
across Thailand.

Mars Thailand creates a positive impact across agriculture, human rights, climate, and 
pet welfare. The RECARP project has empowered 1,485 corn and rice farmers with 
regenerative agriculture practices, reducing production costs by 23% and increasing 
profits by 49%. In seafood, the Next Generation Supplier Program improved labor 
standards for over 45,000 workers. The company also champions pet well-being 
by promoting adoption, upgrading public dog parks, and upcycling 1.5 million 
packs through the SWAP program, inspiring sustainable habits among pet parents.
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This year, the theme focuses on supporting underprivileged children by providing 
disaster preparedness education and raising funds for heart surgeries. Its efforts 
promote social equity, public health, and resilient communities. Educated children 
become responsible citizens, while disaster awareness encourages sustainability. 
Through this initiative, Marsh McLennan Thailand aims to empower every child to 
thrive and help build a better future for society, the environment, and the economy.

Since 2022, Novartis Thailand has collaborated with the Thanyarak Breast Center 
and the Thailand Breast Cancer Community to train 450 inmates across four women’s 
correctional institutions as peer health advocates. Through this initiative, nearly 
8,500 incarcerated women have received self-examination education, resulting 
in the identification of suspected lumps aligned with Thailand’s 1:8 breast cancer 
incidence rate. By advancing early detection and equitable access to care, Novartis 
is addressing critical health disparities in underserved populations.

At BlueScope, the company is committed to caring for the environment, creating 
wealth, respecting local values, and encouraging involvement. Its “Certified Fixers” 
and other “Roof & Wall Installation Skill Development” programs have reached and 
enabled over 8,000 fixers in Thailand since 2023. 
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At RecyGlo, every piece of waste holds the power to transform communities and 
protect the planet. Through certified waste audits and innovative ESG reporting, the 
company has empowered thousands of businesses to reduce their environmental 
footprint and embrace sustainable practices. By diverting over 1,000 tons of waste 
from landfills, RecyGlo preserves natural resources while also creating green jobs 
that strengthen communities and support a resilient, circular economy.

RMA Group’s sustainability initiatives are designed to empower people, preserve 
the planet, and build a sustainable future. Key environmental efforts include solar 
power installations, leading to significant energy production and reduce CO2 
emissions, along with comprehensive waste management, recycling, and plastic 
reduction programs. Additionally, the group also creates positive social impact by 
providing vocational training, and ensuring employee health, well-being, and safety.

SC Johnson has partnered with Community Children Foundation (CCF) for the past 
five years, supporting STEM education, dengue prevention and awareness, water, 
sanitation, hygiene (WASH) infrastructure, and sustainability education, especially 
on proper plastic waste management and recycling. Over 50,000 students and 
individuals from under-served communities have been positively impacted through 
these interventions.
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Schaeffler Manufacturing provides scholarships to students and enhances their 
experience by offering them internship opportunities in real workplaces. It also 
aims to enhance the students’ skills and abilities before they enter the workforce.

As a leader in health enrichment and beverage in Asia, Suntory upholds its values 
of “Growing for Good” and “Giving Back to Society” through key initiatives in 
water and health. The “One Suntory Mizuiku Program” empowers youth to lead 
sustainable water conservation, reaching 8,000 students in 2024. “BRAND’S Young 
Blood” project has supported sustainable blood donation among youth. Over 
25 years, we have collected more than 1.9 million units of blood from 31 million 
donations by university students. 

TCS is a global IT services company that prioritizes community impact through 
education, skilling, and digital inclusion, especially for women, youth, and marginalized 
sector. TCS Thailand addresses digital literacy challenges by mentoring over 1000 
students in collaboration with universities. TCS also promotes environmental 
sustainability, aiming for net zero emissions by 2030, and supports communities 
through various employee volunteerism initiatives.  
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The Thai Child Development Foundation (TCDF) supports disadvantaged children, 
including those with disabilities, through education, medical care, and skills training. 
Based in southern Thailand, the Circular Community Learning Center provides 
vocational training in organic farming and eco-entrepreneurship. With nationwide 
reach and strong public-private partnerships, TCDF promotes inclusion, sustainability, 
and rural economic resilience while advancing the Sustainable Development Goals.

Through nationwide initiatives, Boeing builds the future workforce by training teachers 
to deliver engaging STEM lessons, creating a pipeline of talent for Thailand’s growing 
economy. Inclusive programs equip young people with disabilities with vocational 
skills, enabling meaningful work and participation. Boeing’s clean‑water initiative 
delivers safe drinking water to schools, and Boeing provides STEM education to 
underserved learners, improving health, sustainability, and community prosperity.
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Since 2007, The Peninsula Bangkok has embraced sustainability through three 
pillars: guests, people, and community. In 2025, the hotel hosted the Bangkok 
Chef Charity, presided over by HRH Princess Sirindhorn, raising 20 million baht for 
hospitals. The 333 Market funded air-conditioning units for classrooms supporting 
autistic students at Rajawinit Prathom Bangkae School, while the Weekly Cultural 
Tours supported local artisans and preserved Thai heritage, strengthening cultural 
and community efforts.

At VCON, progress focuses on supporting people, communities, and the planet. In 
2024, the company enhanced worker safety with engineering controls that eliminate 
airborne risks. It partnered with 11 universities and 130 industry leaders to promote 
circular economy policies. Its low-carbon precast concrete cuts CO2 emissions by 
46,000 tons annually, while its reforestation program plants over 2,000 trees each 
year advancing sustainability and community resilience.
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Viatris Thailand advances health and strengthens communities across all stages of 
life. Its “Act Fast, Protect Your Knee” program, launched in 2021 in collaboration 
with Mahidol University, promotes elderly well-being by reducing mobility decline, 
reaching over 1,200 seniors through screenings, workshops, and exercise. Since 
2011, the Banglen Junior Football Academy has engaged more than 500 children in 
training and clinics, fostering discipline, teamwork, and healthy lifestyles. Together, 
these programs reflect Viatris Thailand’s commitment to empowering healthier 
generations through prevention, education, and resilience.

Zuellig Pharma is committed to making healthcare more accessible through sustainable 
innovation. In 2024, its eZCooler system safeguarded vaccines and biologics during 
transport with over 15,900 units deployed. By replacing more than 925,700 single-
use Styrofoam boxes, the reusable, lightweight design reduced freight costs and 
carbon emissions. This initiative reflects Zuellig Pharma’s commitment to innovation 
that benefits both patients and the planet, contributing significantly to its goal of 
achieving its greenhouse gas reduction target of a 42% absolute emissions cut.



2025 AMCHAM Corporate Impact Awards

On November 12, AMCHAM recognized 117 member companies for their significant 
contribution to Thai society and environment by honoring them at the 2025 AMCHAM 
Corporate Impact Awards. The awards ceremony was presided over by key dignitaries, 
including U.S. Ambassador to Thailand Robert Godec, Deputy Minister for Foreign Affairs 
Vijavat Isarabhakdi, and President of National Science and Technology Development 
Agency Prof. Dr. Sukit Limpijumnong.





www.amchamthailand.com

If you are interested in the
AMCHAM Corporate Impact Awards,
contact impactawards@amchamthailand.com
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