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Winds ASEAN and the U.S. Commercial Service. This three-
day gathering saw over a hundred U.S. exporters coming 
to Bangkok. Meetings were arranged with members and 
Executive Directors/CEOs of AmChams from the Asia 
Pacific, as well as with the foreign commercial service 
officers who operate in this region and can help them 
enter these markets.  

On March 29, we are looking forward to seeing members 
at our AGM and Monthly Luncheon. Our topic is ‘A Look 
Ahead at the Thai Elections’ and we’re delighted to 
welcome political scientist, professor and columnist Prof. 
Dr. Thitinan Pongsudhirak, as well as noted economist 
and former managing director of Phatra Securites, Dr. 
Supavud Saicheua. Moderated by Shawn Crispin of the 
Asia Times, this promises to be an engaging and insightful 
discussion. If you haven’t yet registered, please do so 
here.

The luncheon will be preceded by our New Member 
Orientation, so you can expect to see many new faces at 
the event. If you are looking for teambuilding, our Trivia 
Night on March 23 is a fun way to unwind with colleagues 
and support our  AMCHAM scholarship program. 

Thank you to everyone who participated in our member 
survey last month – we’re grateful for all the positive 
feedback, and especially appreciate the ideas that you 
shared. The team and I will be working on bringing some 
of these to fruition this year.

In the meanwhile, please never hesitate to reach out to 
us with questions or comments, the team and I are at 
your service. 

Sincerely,
Heidi Gallant
Executive Director
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Letter from the Excutive Director

Dear Members, 
 
March is always such a whirlwind, 
and I am really looking forward 
to this one! From March 13-15, 
AMCHAM Thailand hosted fellow 
AmChams from around the region 
for our AmChams of the Asia 
Pacific (AAP) Business Summit, 
held in conjunction with Trade 
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Preparing for the Next Evolution 
of Southeast Asia’s Digital 
Consumers
By Praneeth Yendamuri of Bain & Company and Dhruv Vohra of Meta Business Group

Southeast Asia is adjusting to a new normal 
with the welcome return of travel and in-person 
gatherings, be it at work, with family and friends, 
while shopping, or for play. While it is easy to 
slip back into old routines, some habits adopted 
during the pandemic—such as a heavier reliance 
on e-commerce—are here to stay. As economic 
headwinds buffet the world, important questions 
about the digital consumer landscape are 
emerging. Should companies continue to invest 
in online experience, given that eight out of ten 
consumers in the region are digital consumers? 
Or will consumers return to offline habits? 

As it turns out, the answer is not black and white. 
In June, Bain & Company and Meta partnered to 
conduct an annual survey of more than 15,000 
digital consumers and more than 20 business 
leaders across Southeast Asia to better understand 
the forces shaping the business landscape. The 
results, captured in the SYNC Southeast Asia 
report, Southeast Asia’s Digital Consumers: A New 
Stage of Evolution, show that the future may lie in 
a hybrid and connected experience that effectively 
bridges online and offline advantages.

While the rate of e-commerce adoption slowed 
across Southeast Asia in 2022, the outlook remains 
positive. E-commerce penetration growth is the 
highest across the Asia Pacific region—higher 
even than China and India—and now accounts 
for 11% of total retail for a worth of 129 billion US 
Dollars. E-commerce sales are rising, and average 
basket sizes grew from 52 US Dollars to 56 US 
Dollars across most categories. Increasingly, 
though, consumers are demanding an integrated 
shopping experience that enables seamless 
movement between online and offline channels at 
different stages of the consumer journey.

Channel preference is not the only consumer 
behavior in transition. Brand-switching is edging 
up, especially for non-essentials. This is certainly 
noticeable during Mega Sales days as consumers 
chase deals. They are switching for other reasons, 
too, including value, quality, and experience. At 
the same time, e-commerce marketplaces as well 
as nontraditional avenues for digital shopping—
such as business messaging, live-buying, and 
classifieds—are edging out direct-to-consumer 
channels. Social media is gaining traction as a 

platform for nontraditional e-commerce. Further, 
as Southeast Asia’s creator economy expands, 
video is emerging as an important anchor point. 
The relevance of video as a social media platform 
has grown from just 7% in 2020 to 21% in 2022, at 
a compounded annual growth rate of 70%.

Even as business leaders adapt their strategies to 
match rapidly shifting consumer preferences, they 
need to keep an eye on emerging technologies, 
such as the metaverse. The Southeast Asia region 
overall ranks above most other markets in terms 
of Web3 development and fintech, including 
the use of e-wallets, cryptocurrency, and non-
fungible tokens. Metaverse-related technology 
is also making inroads among digital consumers, 
with 69% of digital consumers having used such 
technology in the past year. Immersive virtual 
3D interactions are just a few years away from 
widespread adoption; the metaverse could be 
a major hub within a decade. As consumers 
embrace virtual reality for social and business 
purposes, they will expect the same capabilities to 
infuse the shopping experience.

All these factors are converging to create significant 
opportunities for disruption. Business leaders can 

seize the moment with a multi-pronged approach 
that tackles current economic challenges, 
enhances the consumer experience, and optimizes 
underlying technologies and operating models. 
Based on these trends, the following six strategies 
can help businesses determine a path to growth.

• Stay the course: Despite inflationary pressures, 
geopolitical issues, and potential industry-wide 
“belt tightening,” businesses should continue 
their investment and business development 
strategy in Southeast Asia. The region’s 
Gross Domestic Product (GDP) is expected to 
outpace most other markets and hold steady 
against inflation. Consumption per capita is on 
a high-growth track, making the entire region 
an attractive market with untapped potential.

• Have an inflation plan: Inflation is here to 
stay; businesses must address it head-on by 
transforming their price-to-cost equation. 
Practical initiatives to consider include 
enhancing revenue growth management, 
redefining the overall value proposition to 
enlarge value margin, and reducing costs 
through procurement, the labor force, and 
supply chain reinvention.

• Balance security with efficiency: Businesses 
need to adopt supply chain strategies that 
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Live a healthy life your whole life.
At Johnson & Johnson, we’re not just a baby company. We’re 
working to keep you healthy your whole life. That’s why we’re 
fighting the COVID-19 pandemic and developing a more precise 
way to find and treat cancer. Why we’re restoring heart rhythms, 
relieving depression, controlling HIV and combating multidrug-
resistant tuberculosis.
 
We’re creating life-saving medicines, vaccines and medical 
technologies. And partnering with both public and private sectors 
to make sure everyone has access to healthcare.
  
From the day you’re born, we never stop taking care of you. 

©JJSI2021

Dhruv Vohra is a Managing 
Director at Meta Business 

Group Southeast Asia based in 
Singapore.

reduce their vulnerability to disruption. To 
succeed in today’s environment, the traditional 
view of supply chains must change from global 
and lean towards resilient, sustainable, and 
responsive. This transformational change will 
demand bold, unconstrained thinking across 
the end-to-end operations value chain.

• Build a hybrid strategy: An integrated 
omnichannel strategy is the future of the 
consumer landscape. This is a multiyear 
journey that requires businesses to obsess 
over their customers, foster lifetime loyalty, 
remove barriers to conversion, and revisit 
offline retail spaces.

• Invest in the future: The metaverse is ascendant 
and business leaders need to begin laying the 
foundation for a more virtual future. They can 
effectively marshal their resources by focusing 
on industry forces they can identify and 
plan for, developing scenarios for alternate 
futures, building a portfolio of bets to balance 
commitment and flexibility, and continuously 
planning and allocating resources to enable 
adaptation.

• Focus on talent: Businesses need to upgrade 
their operating models to streamline and 
constantly assess how they source, organize, 
manage, and retain talent. Developing 
compelling consumer experiences will 
depend on a workforce that is talented and 
committed, teams that are empowered and 
entrepreneurial, and systems that allow for 
the free flow of information.

The time for action is now. Digital consumers 
across the region have high expectations and 
a greater willingness to experiment with new 
products, platforms, and funding mechanisms. 
They will not wait for their favorite brands to catch 
up. Long-term bets will pay off for businesses that 
adapt alongside or even ahead of consumers. 
There is no time like the present; business leaders 
should start integrating post-pandemic consumer 
preferences into their planning cycles now and 
iterate along the way.

Praneeth Yendamuri is a 
Partner at Bain & Company 

based in Singapore.

https://www.jnj.com/
https://www.linkedin.com/in/dhruv-vohra-718017147/
https://sg.linkedin.com/in/praneethyendamuri


12 13

FEATURES

Starting a business in a foreign country can be 
an exciting opportunity for entrepreneurs, but 
it also presents several challenges that must be 
overcome, especially for entrepreneurs who are 
not familiar with the local laws, regulations, and 
culture. In this article, we will explore the most 
common hurdles that foreign entrepreneurs face 
when starting a business in Thailand.

Language Barriers 

Thailand is a country with its own unique language, 
Thai, and although many people in the country 
speak English, there are still language barriers 
that can make it difficult for foreign entrepreneurs 
to communicate effectively with local partners 
and customers. You may sometimes find that 

government documents can be exclusively in 
Thai. Finding a Thai partner that you can trust is 
essential, so that you have someone to help with 
the language.

Work Permit/Visa to Work and Stay in Thailand

To start a business in Thailand, foreign 
entrepreneurs must obtain a work permit or a visa 
to work and stay in the country. The process of 
obtaining a work permit in Thailand can be lengthy 
and bureaucratic, requiring the submission of 
a large number of documents, including proof 
of employment, a criminal background check, a 
medical certificate, and more. The requirements 
for obtaining a work permit can also vary 
depending on the type of job being applied for 

Common Business Hurdles 
Foreign Entrepreneurs Face 
When Starting a Business in 
Thailand
By Nuttaporn Chanchokpong, True Digital Park

and the nationality of the applicant. Entrepreneurs 
may have to do some research on special visas 
such as Smart Visa or Long-Term Resident Visa 
that could be easier to acquire and give you more 
privileges if you qualify for it.

Ownership Restrictions 

According to the Foreign Business Act of 1999, 
foreigners are not allowed to own more than 49% 
of a business in Thailand. This means that if you 
want to start a business in Thailand as a foreigner, 
you will need to find a Thai partner who is willing 
to hold 51% or more of the company. Foreign 
entrepreneurs must be aware of these restrictions 
and be prepared to work with a local partner or 
find alternative ways to structure their business 
in order to comply with the regulations. There are 
some exemptions to this restriction, but it applies 
to most business entities in Thailand. 

Finding a Local Partner 

This can be a significant challenge for entrepreneurs 
who are not familiar with the local regulations 
and laws, as they may have trouble finding a local 
partner who is willing to work with them. A local 
partner can provide valuable support, advice, and 

guidance, and help overcome the challenges of 
navigating the local business landscape. 

Finding the Right Business Match 

Thailand is a diverse market with a wide 
range of industries and opportunities. Foreign 
entrepreneurs must do their research and find 
the right business match that fits their skills, 
interests, and goals. Attending networking 
events and connecting with local entrepreneurs 
and business leaders can be a great way to find 
potential business partners and explore new 
opportunities. If you are a startup or tech talent 
looking to connect, tech and startup hubs may be 
a good place for you to start.

Thai Market Understanding 

Foreign entrepreneurs must have a solid 
understanding of the Thai market and consumer 
behavior to be successful. This requires extensive 
market research and an understanding of local 
regulations and cultural norms. This can be a 
significant challenge for entrepreneurs who are 
not familiar with the local market, as they may 
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Nuttaporn Chanchokpong is a 
Digital Storyteller at True Digital 

Park, creating content about 
tech and startup business from 
the heart of the largest startup 

ecosystem in Thailand.

have trouble understanding the local business 
landscape and consumer behavior. Having 
consultations with business experts, fellow 
startups who have done it before, local investors, 
or venture capitalists will give you a much better 
chance to succeed in the market.

Legal Concerns and Knowledge about Thai Tax 

Thailand has a complex legal system. A not so 
simple task such as tax filing can be a daunting 
task. Foreign entrepreneurs must be aware of the 
regulations and laws that apply to their business. 

They must also have a solid understanding of the 
Thai tax system to ensure that they follow all legal 
requirements.

But do not let these hurdles discourage you!

Thailand has been known as an attractive 
destination for both tourists and entrepreneurs. 
In recent years, the country has become a hub 
for startups and businesses, offering numerous 
opportunities for growth and success. With its 
vibrant culture, friendly people, and dynamic 
economy, Thailand is becoming one of the most 
sought-after locations for entrepreneurs to start 
a business. 

Getting your business launched in Thailand 
can be a challenging process, but with the right 
support and preparation, it can be a rewarding 
opportunity. Foreign entrepreneurs can look for 
incubator programs to get their company set up 
more easily. True Digital Park Startup Booster 
for International Startups is a certified incubator 
program for foreigners looking to open a business 
in Thailand, offering support and resources to help 
entrepreneurs overcome the common hurdles 
and succeed in the Thai market.

The Startup Booster program can provide one-
on-one business consultation, business matching 
events for potential startup business partnership, 
co-working space, on-demand materials 
made to help startup business succeed, many 
opportunities to meet with local and international 
venture capitalists, chances of getting funded, and 
endorsement for one-year SMART Visa Type “S” to 
live and work in Thailand.

https://th.linkedin.com/in/nuttaporn-chanchokpong
https://www.ocs.com/th/
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Probation is a process or period of testing or 
observing the character or abilities of a person 
in a certain role, for example, when a new 
employee accepts a position to work for an 
employer; whereupon the employee must prove 
his/her knowledge, ability, and working skills to 
the employer’s satisfaction within a specified 
timeframe. This specified probationary period is 
also beneficial to the employee because it allows 
the employee to evaluate whether he/she can fit in 
with the organization’s culture, rules, environment, 
and colleagues.

Under the Thai labor law, the employer is not 
legally required to set the probationary period for 
the employee. However, if the employer chooses 
to set the probationary period, it can be set for 
any length of time depending on the employer’s 
discretion and subject to the agreement with 
the new employee. Nevertheless, in practice, the 
typical probationary period in Thailand is usually 
not more than 119 days, to avoid triggering the 
severance pay liability if the employer is not 
satisfied with the employee’s performance and 
wishes to terminate his/her employment upon 
the end of the probationary period. This is in 
accordance with Section 118 (1) of the Labor 

Protection Act B.E. 2541 (1998) (the “LPA”), which 
stipulates in essence that the employer shall pay 
severance pay to the employee who has worked 
for 120 days but less than one year at a rate not 
less than the last 30 days’ wages.

During the probationary period, a question is often 
raised whether a probationary employee is subject 
to the same rights and obligations as other types 
of employees under the Thai labor law. Section five 
of the LPA states that “employee means a person 
who agrees to work for an employer in return for 
wages, regardless of the name used”. Therefore, 
the probationary employee is still within the 
statutory definition of the term ‘employee’ under 
Thai labor law and shall therefore, be entitled to 
the same rights and obligations as other types of 
employees.

It is important to note that the probationary 
employee is entitled to the same legal protection 
as a regular/permanent employee from his/her 
first day of employment, for example the right of 
the probationary employee to take statutory leave 
such as sick leave during the probationary period 
should be the same as that of a regular/permanent 
employee. In other words, even if an employee 

Probationary Employees under 
Thai Labor Law
By Chanakarn Boonyasith and Pattaranun Hanwongpaiboon, SCL Nishimura & Asahi

LEGAL UPDATES

employees receive wages payment for their work, 
for example once a month at the end of every 
month; or twice a month on fifteenth day and 
the end of each month, and others.) in advance, 
unless the employment contract specifically 
specifies a lengthier notice period; and (iii) wages 
for unutilized annual holiday, if any.

It is worth noting that evidence of the probationary 
employee’s sub-standard performance, including 
any other reasons for termination of his/her 
employment, for example health conditions, 
should be recorded and kept by the employer to 
help support that the case is not a case of unfair 
dismissal, if required.

under the probationary period does not come to 
work for the employer due to sickness, the law still 
requires the employer to pay wages during the 
sick leave period to the probationary employee 
in the same manner as other types of employees. 
Regarding annual holiday, the probationary 
employee who works for less than 12 months 
may be allowed to take annual holiday with pay 
on a pro-rata basis as stipulated under Section 30, 
paragraph 4 of the LPA, depending on the work 
regulations of the employer. If the employee is 
not allowed to take annual holiday during his/her 
probationary period, the employer must make 
sure that the employee’s entitlements to his/her 
annual holiday during his/her probationary period 
will be allowed to be utilized upon completion of 
the probationary period or upon completion of 
his/her first year of service.

If the probationary employee’s performance 
passes the standard and/or criteria set by the 
employer, the probationary employee will 
become a regular/permanent employee of 
the organization. However, if the probationary 
employee’s performance is not satisfactory to the 
employer, the probationary employee is usually 
either requested to resign or is terminated by the 
employer. In case of termination, the probationary 
employee will usually be entitled to the following 
statutory payments from the employer under 
the LPA: (i) severance pay - if the probationary 
period exceeds 120 days; (ii) payment in lieu of 
advance notice - if the employer fails to notify 
or notifies the employee of termination of his/
her employment less than one pay period (a pay 
period is the time frame that determines how often 

Chanakarn Boonyasith is a partner 
heading the labor and employment 
practice and specializes in personal 
data protection law and commercial 

contracts.

Pattaranun Hanwongpaiboon is a 
young Associate with an exceptionally 
good academic background. Her work 
focuses on labor and employment and 

personal data protection law.

https://www.linkedin.com/in/chanakarn-boonyasith-938361a0/
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The new amendment to Title 22 of the Civil and 
Commercial Code (“CCC”) was fully enforced on 
February 7, 2023. There are many changes that 
provide more flexibility in setting up and operating 
companies and partnerships. Many provisions 
are updated to incorporate digital technologies 
to facilitate e-meetings and paperless processes 
for seamless business operations. The most 
interesting amendment is the implementation of 
mergers, which should become a good solution 
for business consolidation in Thailand. 

Below are some important changes:

Place for Juristic Person Registration

Currently, any juristic person registration must be 
made at the commerce office where the juristic 
person (partnership, private company, and public 
company limited) is registered. The amended CCC 
allows the Minister to announce the place for 
registration. It is anticipated that the Minister will 
later provide an option to register any change to 
the company at any commerce office to provide 
more flexibility for the company. For example, a 
company in Chiang Mai may register its changes at 
the Bangkok commerce office.

Company Promoter/Shareholder

The current CCC requires the company to have at 
least three promoters (individual persons) to set 
up a company. The amended CCC only requires 
two promoters to provide more flexibility to set 
up a company. In addition, the new CCC also 
reduces the minimum number of the company’s 
shareholders from three persons to two persons. 

Directors’ Meeting

During the lockdown, the government issued 
several regulations allowing the juristic person to 
perform a directors’ meeting online, however, it is 
not crystal clear to some operators whether the 
online meeting is eligible in certain circumstances. 
Therefore, the new CCC provides a clear statement 
that the directors’ meeting can be performed 
electronically unless the articles of association 
prohibit doing so.

Shareholders’ Meeting Notice

Normally, the company must publish a 
shareholders’ meeting notice in a local newspaper 
before the meeting date. Once the new CCC 

Key Amendments in Thai 
Corporate Law
By Nat Uawithya, Legal Concept

LEGAL UPDATES
is enforced, this requirement will be waived 
unless the company has a “holder” type of share 
certificate.

Dividend Distribution

The previous CCC does not specify a timeframe 
for dividend distribution and some companies 
unreasonably pay the dividend late. The new CCC 
provides a timeframe of dividend distribution to 
one month from the approval date (by the board 
of directors or shareholders, as the case may be).

Entities Consolidation

The new CCC provides a merger type of 
consolidation in addition to amalgamation, 
which was not popular in Thailand (less than 10 
amalgamation registrations each year). 

From years of corporate practice, the above is 
significant change to Thai corporate law. The 
investor may have to replan the investment 
project as the required number of shareholders 
is lessened from three to two persons, and more 
business acquisition schemes may be more 
suitable for the investor’s requirements.  

Nat Uawithya has been practicing 
law with international law firms for 
more than a decade. He has broad 

experience in many areas of law 
including foreign direct investment, 
merger and acquisition, corporate 

structure, licensing, and other 
commercial transactions.

Click here to Register

https://www.linkedin.com/in/nat-uawithya-b09212112/?originalSubdomain=th
https://connect.amchamthailand.com/events/details/agm-member-luncheon-a-look-ahead-at-the-thai-elections-2468?calendarMonth=2023-03-01
https://connect.amchamthailand.com/events/details/agm-member-luncheon-a-look-ahead-at-the-thai-elections-2468?calendarMonth=2023-03-01
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On Feb 13, 2023, the American Chamber of On Feb 13, 2023, the American Chamber of 
Commerce in Thailand (AMCHAM) Community Commerce in Thailand (AMCHAM) Community 
Projects Council Co-Chairs, Wanvisa Komindr of Projects Council Co-Chairs, Wanvisa Komindr of 
Citibank and Scott McCormack of GP Strategies Citibank and Scott McCormack of GP Strategies 
along with AMCHAM Government Affairs Director, along with AMCHAM Government Affairs Director, 
Jen Mechkhayai met with representatives of the Jen Mechkhayai met with representatives of the 
Student Loan Fund. Student Loan Fund. 

The meeting was informative for both parties. The meeting was informative for both parties. 
Nantawan Wongkachonkitti, Deputy Manager of Nantawan Wongkachonkitti, Deputy Manager of 
the Student Loan Fund gave an overview of the the Student Loan Fund gave an overview of the 
demographics of students who received student demographics of students who received student 
loans, and provided insightful statistics on loan loans, and provided insightful statistics on loan 

FOUNDATION

Roundtable Meeting with Student 
Loan Fund

recipients by major, as well as repayment rates recipients by major, as well as repayment rates 
and related lending statistics.  and related lending statistics.  

In return, the Student Loan Fund received In return, the Student Loan Fund received 
information from AMCHAM regarding the information from AMCHAM regarding the 
AMCHAM Thailand Foundation (ATF) scholarship AMCHAM Thailand Foundation (ATF) scholarship 
program, and the program’s expansion to cover program, and the program’s expansion to cover 
vocational school students. AMCHAM also clarified vocational school students. AMCHAM also clarified 
that it intended to enroll additional students into that it intended to enroll additional students into 
the scholarships program, as well as its intention the scholarships program, as well as its intention 
to become the Thai government’s leading partner to become the Thai government’s leading partner 
in developing the country’s human resource, in developing the country’s human resource, 
through its target industries.through its target industries.

https://www.aam.com/
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GOVERNMENT ENGAGEMENT

On Feb 8, 2023, AMCHAM’s Executive Director On Feb 8, 2023, AMCHAM’s Executive Director 
Heidi Gallant, together with AMCHAM’s Board Heidi Gallant, together with AMCHAM’s Board 
Governors Kaveepan Eiamsakulrat of the K.E. Governors Kaveepan Eiamsakulrat of the K.E. 
Group, Jamie Brennan of Amazon Global Selling Group, Jamie Brennan of Amazon Global Selling 
Thailand, and Tanapot Parksuwan of Citibank, Thailand, and Tanapot Parksuwan of Citibank, 
AMCHAM’s Platinum Member representative AMCHAM’s Platinum Member representative 
Panu Boonwattanopas, Vice President of Digital Panu Boonwattanopas, Vice President of Digital 
of Chevron, and AMCHAM’s Government Affairs of Chevron, and AMCHAM’s Government Affairs 
Director Jen Meckhayai, welcomed delegates from Director Jen Meckhayai, welcomed delegates from 
Digital Economy Promotion Agency (DEPA) led by Digital Economy Promotion Agency (DEPA) led by 
Dr. Supakorn Siddhichai, DEPA’s Executive Vice Dr. Supakorn Siddhichai, DEPA’s Executive Vice 
President.President.

DEPA and AMCHAM discussed potential DEPA and AMCHAM discussed potential 
collaboration opportunities for Thailand’s digital collaboration opportunities for Thailand’s digital 
economy transformation and to accelerate the economy transformation and to accelerate the 
country’s development to reach the goal of country’s development to reach the goal of 
Thailand 4.0. DEPA delegates also emphasized Thailand 4.0. DEPA delegates also emphasized 
DEPA’s strong intention to be partner of US DEPA’s strong intention to be partner of US 
businesses in Thailand and its aim to become the businesses in Thailand and its aim to become the 
ASEAN digital hub with the Thailand Digital Valley ASEAN digital hub with the Thailand Digital Valley 
in Chonburi.in Chonburi.

Meeting with Digital Economy 
Promotion Agency (DEPA)

On Feb 27, 2023, AMCHAM President Ornkanya On Feb 27, 2023, AMCHAM President Ornkanya 
(Mook) Pibuldham led AMCHAM members to (Mook) Pibuldham led AMCHAM members to 
meet with H.E. Anutin Charnvirakul, the Deputy meet with H.E. Anutin Charnvirakul, the Deputy 
Prime Minister and Minister of Public Health, the Prime Minister and Minister of Public Health, the 
Permanent Secretary and Deputy Permanent Permanent Secretary and Deputy Permanent 
Secretary of Public Health, and representatives Secretary of Public Health, and representatives 
from Food and Drug Administration Office (FDA).from Food and Drug Administration Office (FDA).

There were comprehensive discussions about There were comprehensive discussions about 
Thailand’s goal to be a healthcare tourism Thailand’s goal to be a healthcare tourism 
hub and world class destination for retired hub and world class destination for retired 
people, the government’s policy focus on aging people, the government’s policy focus on aging 
society, and efforts to attract investment in the society, and efforts to attract investment in the 

healthcare industry, especially in medical device healthcare industry, especially in medical device 
manufacturing. There were positive updates manufacturing. There were positive updates 
regarding FDA regulation on Collaborative regarding FDA regulation on Collaborative 
Registration Procedure (CRP).Registration Procedure (CRP).

In this regard, the minister welcomed collaborations In this regard, the minister welcomed collaborations 
from the private sector to digitalize Thai healthcare from the private sector to digitalize Thai healthcare 
system and enhance competitiveness in the system and enhance competitiveness in the 
future. AMCHAM reaffirmed the readiness of future. AMCHAM reaffirmed the readiness of 
AMCHAM’s business community to cooperate with AMCHAM’s business community to cooperate with 
the government to improve healthcare quality and the government to improve healthcare quality and 
access to healthcare for all Thais.access to healthcare for all Thais.

Roundtable Meeting with the 
Deputy Prime Minister and Minister 
of Public Health
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IN THE SPOTLIGHT

Describe your journey with AMCHAM. Describe your journey with AMCHAM. 

AMCHAM has been a significant part of my life AMCHAM has been a significant part of my life 
throughout my 14 years living in Thailand. After throughout my 14 years living in Thailand. After 
being introduced to the Young Professionals being introduced to the Young Professionals 
Committee (YPC) by a close friend, I attended Committee (YPC) by a close friend, I attended 
several events. Eager to get involved, I joined several events. Eager to get involved, I joined 
leadership and co-chaired YPC from 2011-2016. leadership and co-chaired YPC from 2011-2016. 
These were fun years sourcing out new and These were fun years sourcing out new and 
upcoming venues and raising money for the upcoming venues and raising money for the 
Adopt-a-School Program. I have so many fond Adopt-a-School Program. I have so many fond 
memories of visiting the schools we were helping memories of visiting the schools we were helping 
and seeing firsthand that our work throughout and seeing firsthand that our work throughout 
the year made a difference. the year made a difference. 

Fast forward to 2021- AMCHAM sent out a survey Fast forward to 2021- AMCHAM sent out a survey 
where there was an open-ended question about where there was an open-ended question about 
how AMCHAM could better support members how AMCHAM could better support members 
moving forward. Working at Bangkok Prep, I moving forward. Working at Bangkok Prep, I 
made the comment that it would be nice to see made the comment that it would be nice to see 
more representation from the chamber in the more representation from the chamber in the 
Education Industry. Moral of the story- be careful Education Industry. Moral of the story- be careful 
what you ask for on AMCHAM surveys- you might what you ask for on AMCHAM surveys- you might 
just become a committee leader! just become a committee leader! 

How have you seen AMCHAM evolve over the years? How have you seen AMCHAM evolve over the years? 

AMCHAM has certainly grown and evolved over the years, simply if you look at the size of the AMCHAM has certainly grown and evolved over the years, simply if you look at the size of the 
membership directory! However, I also love how the core elements of AMCHAM have remained the membership directory! However, I also love how the core elements of AMCHAM have remained the 
same: the commitment to supporting businesses in Thailand, providing networking and professional same: the commitment to supporting businesses in Thailand, providing networking and professional 
development opportunities for members, and advocacy both with the US and Thai governments to development opportunities for members, and advocacy both with the US and Thai governments to 
make positive change. AMCHAM has also been integral in the evolution of my personal leadership make positive change. AMCHAM has also been integral in the evolution of my personal leadership 
skills, communication skills, and project organization. It has been nice to see myself grow professionally skills, communication skills, and project organization. It has been nice to see myself grow professionally 
through many years of working with fellow volunteers, board liaisons, and AMCHAM staff. through many years of working with fellow volunteers, board liaisons, and AMCHAM staff. 

What are your goals for the Education Committee in 2023? What are your goals for the Education Committee in 2023? 

The Education committee is excited about a great year ahead. The committee is hoping to support The Education committee is excited about a great year ahead. The committee is hoping to support 
members who are within the education industry with events focused on professional development members who are within the education industry with events focused on professional development 
and/or relevant topics in the field. However, as so many AMCHAM members across all industries and/or relevant topics in the field. However, as so many AMCHAM members across all industries 
are parents, we find that there is a lot of interest in developments in this sector as it has personal are parents, we find that there is a lot of interest in developments in this sector as it has personal 
implications at home.implications at home.

Coming into our second year, we are planning some in-person events focusing on topics that are Coming into our second year, we are planning some in-person events focusing on topics that are 
relevant in a post-Covid-19, and technologically driven world. We are hoping to collaborate with other relevant in a post-Covid-19, and technologically driven world. We are hoping to collaborate with other 
committees to explore if the content and methods of teaching in schools today will prepare students committees to explore if the content and methods of teaching in schools today will prepare students 
for the job demands of the future.for the job demands of the future.

Laurie Colyer-Charusorn is the Admissions and Marketing Manager at Bangkok Prep 
International School and serves as a Co-Chair of AMCHAM Education Committee.

https://www.caterpillar.com/en/company/global-footprint/apd/thailand.html
https://www.linkedin.com/in/laurie-colyer-charusorn-b02a6a2a/?originalSubdomain=th
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MEMBER NEWS

Netflix Launches “Uncover Thailand: 
A Creative Travel Guide”

Netflix, one of the world’s leading entertainment 
streaming services, is partnering with the Tourism 
Authority of Thailand (TAT), the Department of 
National Parks, Wildlife and Plant Conservation 
(DNP), and the Creative Economy Agency (CEA) to 
put together “Uncover Thailand:  A Creative Travel 
Guide’’, a first-of-its-kind Thailand travel guide. This 

creative travel guide will lead tourists to discover 
incredible locations featured in popular films and 
shows from Thailand and beyond on Netflix - and 
include recommendations for great experiences in 
the surrounding areas to help travelers make the 
most of Thailand’s natural wonders, gastronomic 
experiences, rich cultures, and diverse heritage.

Dr.  Sarut Wittayarungruangsri, Head of Public 
Policy for Thailand, Laos and Cambodia, Netflix said, 
“Netflix has a wide variety of shows that highlight the 
diversity of global attractions, cuisine, and cultures to 
members in over 190 countries. ‘Uncover Thailand:  
A Creative Travel Guide’ is the first of its kind in the 
Asia-Pacific region, and we are delighted to support 
this effort by highlighting the joy of stories on Netflix, 
shining the spotlight on Thailand’s extraordinary 
charms, and contributing to the revival of Thai 
tourism.”

Big C and DHL Supply Chain 
Thailand Deploys Electric Trucks 
In a joint effort to drive a greener supply chain, 
Big C Supercenter and DHL Supply Chain Thailand 
announced the deployment of electric trucks 
for product distribution from the Big C Wangnoi 
Distribution Center to Big C branches in Bangkok. 
In future, other types of electric trucks are being 
considered for the fleet to transport Big C products 
to stores in various locations. 

The partnership between Big C and DHL Supply 
Chain Thailand is centered on their mutual goal 
to reduce carbon footprint. The deployment of 
electric trucks represents yet another significant 
step forward to build a sustainable supply chain. 

Aswin Techajareonvikul, Chief Executive Officer 
and President of BJC Big C said, “BJC Big C operates 
business in parallel with creating a sound economy 
and good quality of life for the community and 

society. The company aims to achieve net zero 
emissions by 2050. “ 

Steve Walker, CEO of DHL Supply Chain Thailand 
Cluster, stated, “We are very pleased to join Big 
C on this journey as we have shared vision for 
protecting the planet and improving people’s 
lives. DHL Supply Chain is committed to being 
a responsible logistics partner in creating a 
sustainable future in the region.” 

PHA Reaffirms Commitment to The 
Island’s Recovery 
The Phuket Hotels Association (PHA), a non-
profit organization representing 80 of the island’s 
top hotels and resorts reaffirmed its deep 
commitment to the future of Phuket’s hospitality 
sector by announcing the reappointment of 
its senior leadership team, including President 
Bjorn Courage who has been instrumental in the 
association’s success.

Following a recent election, Bjorn, who also serves 
as General Manager of the InterContinental 
Phuket Resort, was given an overwhelming vote 
of confidence to continue in the role of President, 
while Brett Wilson, General Manager of the Pullman 
Phuket Arcadia Naithon Beach, was named as 
Treasurer and Daniel Meury, General Manager 
of the Andara Resort & Hotels, was re-elected as 
Secretary. This positive move comes at a vital time 
for Phuket’s hospitality industry, which is enjoying 
a strong rebound from the global pandemic. The 
continuity of having PHA’s executive team remain 

in place for another term will enable key projects 
and policies to be implemented effectively.

The association’s work is built around four strategic 
pillars – marketing, environment, government, 
and education – and education has emerged as a 
critical issue in the post-pandemic era. This is due 
to the shortage of talent that is currently impacting 
the hotel sector in Phuket. Bjorn comments: “As 
tourism and hospitality in Phuket continue to 
recover, we will make every effort to maintain 
and build on the important work which helps put 
people first and provides first-class hospitality-
based education opportunities.”

Click here to Register

https://connect.amchamthailand.com/events/details/new-member-orientation-2516?calendarMonth=2023-03-01
https://connect.amchamthailand.com/events/details/new-member-orientation-2516?calendarMonth=2023-03-01
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Speakers: Sia Kheng Yok, Chief Executive of the Association of Aerospace Industries (Singapore) or AAIS

Organized by: Aerospace Council

Event Highlights:  
In this knowledge-sharing event, Guest speaker Sia, Chief Executive of the AAIS provided an overview 
of AAIS and the International AAIS Network (IAN). He shared insights on how the Thailand’s Aerospace 
industry can participate in IAN to derive the benefits of being part of the Aerospace community and 
enhance its growth in the Asia-Pacific region as well as improve human development.

EVENTS

Aerospace Council
Online Chat with Sia Kheng Yok - Chief Executive of the Association 
of Aerospace Industries (Singapore) or AAIS – Feb 2

how to strategically and inclusively build and support neurodiversity in the workplace. The presentations 
were followed by a meaningful question-and-answer session which ranged from how to embrace, 
promote, and support people who are neurodivergent to how companies can create a psychologically 
safe workplace for employees.

“Diversity has always been a topic, but inclusion is very recent. Inclusion means the ability to bring everyone 
in and hear all the voices. It is very important to create a culture of acceptance and understanding.” — Farida

Joint HR and DEI Committees:
Neurodiversity - Changing Your Thinking about People Who Think 
Differently – Feb 9

Speakers: Farida Charania, CEO of 
Empauwer and Jez Robles, Asia Pacific 
Marketplace Diversity Leader of IBM

Organized by: HR Committee and 
DEI Committee

Event Highlights:  
AMCHAM welcomed our speakers 
to share insights and in-depth 
understanding of neurodiversity and 

AMCHAM Signature Event
The Governors’ Table @ The St. Regis Bangkok – Feb 9
Host: Ornkanya (Mook) Pibuldham of Bank of America; Arpaporn (Gift) Samabhandhu of Johnson & 
Johnson; Wiyada Srinaganand of 3M Thailand; Chatit Huayhongtong of Chevron; and Simon Denye of 
Harmless Harvest.

Event Highlights: 
Board Governors were delighted to welcome members to our Governors’ Table, where leading executives 
were able to connect over a leisurely dinner. AMCHAM members enjoyed face-to-face networking with 
the premiere business community at The St. Regis Bangkok.

https://www.amchamthailand.com/committee/aerospace-council/
https://www.amchamthailand.com/committee/human-resources/
https://www.amchamthailand.com/committee/diversity-equity-and-inclusion-dei/
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Event Highlights:  
Guest speaker Assistant Professor Dr. Nayot Kurukitkoson delivered insights about the role of the 
Eastern Economic Corridor Human Development Center and the new demand-driven initiative education 
models. 

Asst. Prof. Dr. Nayot identified the implications and challenges in human capital building in EEC and 
further detailed EEC’s recent demand-driven approach, which engages the public and private sectors 
for collaborations and developments. This allows companies and education providers to design an 
appropriate and suitable curriculum for the anticipated demands as well as receive benefits of tax 
reduction under these schemes. 

EVENTS

Marketing & Communications Committee
B2B Marketing in 2023 – Feb 23
Speakers: Chris Cracknell of Grant Thornton Thailand; Zac Robinson of Tilleke & Gibbins; and Justin St-
Denis of Lexicon

Moderator: AMCHAM Marketing & Communications Committee Co-chair David Norcross  of Lexicon

Organized by: Marketing and Communications Committee

Event Highlights:  
Guest speakers led a presentation on the latest trends in B2B marketing in 2023 and provided case 
studies on what businesses can do to stand out. They also provided insights on how executives can 
leverage Executive Branding to showcase their expertise, attract top talent, and expand professional 
networks.

Virtual Membership Meeting
Eastern Economic Corridor Human Development Center (EEC HDC) - 
Feb 10

Thailand. He covered various points on rooftop solar power options for manufacturing and warehouse 
facilities, current practices, challenges, and limitations, and the future vision of solar rooftop technology. 
The discussion session was followed by an active question-and-answer session which ranged from the 
benefits of carbon credits in solar power installation to the future possibilities of independent power 
producers.

“Another strength of Thai power industry is growth. The consumption of electricity is still going up even though 
there is some stagnation during Covid-19.” — Asst. Prof. Dr. Twarath Sutabutr

Manufacturing Committee
Solar Rooftop Options for Manufacturing and Warehousing – Feb 17

Speakers: Asst. Prof. Dr. Twarath Sutabutr, 
President of the Office Knowledge 
Management and Development (OKMD)

Organized by: Manufacturing Committee

Event Highlights:  
Guest speaker Asst. Prof. Dr. Twarath provided 
in-depth insights about solar power in 

Speakers: Asst. Prof. Dr. Nayot 
Kurukitkoson, Eastern Economic 
Corridor Human Development Center 
(EEC HDC)

Moderator: AMCHAM Manufacturing 
Committee Co-Chair Frank Timmons of 
Apichet Technologies

Organized by: Manufacturing 
Committee

https://www.amchamthailand.com/committee/communications-and-marketing/
https://www.amchamthailand.com/committee/manufacturing-council/
https://www.amchamthailand.com/committee/manufacturing-council/
https://www.amchamthailand.com/committee/manufacturing-council/
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NEW MEMBERS

Welcome New Members 
February 2023

Alchemy Thailand is a newly established sales and marketing company in the 
premium wines and spirits industry with an international brand portfolio. 
Alchemy Thailand spans across the Indochina markets with a view to broaden 
both its market coverage and portfolio.
Designate: Wallop Oboonsakul, Director

Aura Media is a Board of Investment promoted new innovative digital agency 
specializing in top-notch digital strategy and online advertising campaigns, 
award-winning websites, and commercial digital transformation.

Designate: Harcharan Singh Thakral, Founder & Managing Director

Don Muang Tollway Public Company Limited is a private company which was 
granted the concession for constructing and operating the elevated toll road, 
Utra Phimuk – Din Daeng to National Memorial Section (Don Muang Tollway) by 
the Department of Highways, the Ministry of Transport.

Designate: Dr. Sakda Panwai, Managing Director

CORPORATE MEMBERS

As one of the world’s leading international law firms, the firm engages with 
important challenges and opportunities facing their clients. With a heritage of 
more than 100 years as leading company advisers in two G20 nations, they are 
pioneers of deploying best-in-class tech and innovative legal operations.

Designate: Nonnabhat Paiboon, Corporate Partner

The anticipated reopening of the transformed InterContinental Bangkok 
following major renovation is scheduled for early 2023. Accommodation, public 
areas, restaurants, and events spaces are reintroduced with an understated 
luxury and a sophisticated and modern design throughout the hotel. 

Designate: Ratchada Changadvej, Senior Catering Sales Manager

As a real One Stop Coordinator, Lorenz & Partners provides integrated consulting 
services to international mid-size and major companies. Their concept is of 
particular interest to companies that prefer to mandate only one consultant for 
their entire engagement in Asia.

Designate: Till Morstadt, Managing Partner

BOOK NOW
at agoda.com

Proud to be a Platinum
corporate partner of

AMCHAM Thailand

https://connect.amchamthailand.com/membertomember?o=A-Z
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AFFINITY PROGRAM

AMCHAM 
Member-To-Member Offers

Click here to Register

https://connect.amchamthailand.com/membertomember?o=A-Z
https://connect.amchamthailand.com/membertomember?o=A-Z
https://connect.amchamthailand.com/events/details/tax-committee-stamp-duty-video-conference-2515?calendarMonth=2023-03-01
https://connect.amchamthailand.com/events/details/tax-committee-stamp-duty-video-conference-2515?calendarMonth=2023-03-01
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