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of Johnson and Johnson, Deborah Seifert of Pfizer, and 
John Evans of Tractus. The new board is looking forward 
to serving the membership in 2023 and welcomes every 
opportunity to hear from our members. 
 
I’m also pleased to introduce our new cohort of 2023 
Committee & Council Co-Chairs, our largest ever group of 
member leaders volunteering for service. 
 
We are very optimistic about what we can achieve 
together this year. AMCHAM business programming is 
unmatched in this market, and we plan to continue and 
build on this in 2023. 
 
At the top of our agenda is government engagement. 
Over the last year, more members joined our regular 
Council working meetings and voiced their concerns. 
As a result, we carried out a record 40 engagements 
with Ministers and Secretary-Generals of the Royal Thai 
Government. With a larger Government Affairs team at 
AMCHAM we are starting the year well-armed to take on 
uncertain times as we prepare for an election year and 
changes within key stakeholder ministries. 
 
We are also excited for the opportunity to bring back 
even more social events in 2023. We are talking to 
members constantly to get feedback and suggestions for 
our activity and welcome all input. Please do not hesitate 
to let us know if anyone in your wider network would like 
to consider AMCHAM membership or to attend an event 
as your guest. I look forward to seeing you soon!

Sincerely,
Heidi Gallant
Executive Director
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Letter from the Excutive Director

Dear Members, 
 
Welcome to the new year! First, 
allow me to introduce our 2023 
Board of Governors. Our 2023 
President is Ornkanya (Mook) 
Pibuldham of Bank of America, 
and Vice Presidents are Jeffrey 
Nygaard of Seagate Technology, 
Arpaporn (Gift) Samabhandhu 

https://www.amchamthailand.com/committees/
https://www.amchamthailand.com/committees/
https://www.amchamthailand.com/about-us/
https://www.amchamthailand.com/about-us/
https://www.amchamthailand.com/about-us/
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Generational Trends in Thailand’s 
Social Media Use: How Gen Z 
Differs from Other Age Groups
By Samuel Tan, YouGov

Looking for a new lunch spot or place to visit on 
the weekend? A quick Google web or maps search 
is probably the first thing most people the world 
over would do. 

But, in July 2022, Google disclosed that among 
US users aged 18-24 years, almost two in five are 
now turning to social media platforms TikTok and 

Instagram to discover new places, according to 
the platform’s internal data.

But is this generational shift in online behavior 
US-specific – or reflective of age differences across 
geographies? In this article, we throw a spotlight 
on Thailand: is the use of TikTok and Instagram on 
the rise among Gen Z consumers here? And, if so, 

how are Thailand’s Gen Z using these social media 
and messaging platforms? 

Are There Significant Generational Differences 
in Social Media Usage in Thailand?

Latest YouGov RealTime Omnibus research shows 
that Facebook, Line, and YouTube are the top 
three social media and messaging platforms in 
Thailand by current usage.  

While Facebook enjoys the highest reach among 
younger consumers – 94% of Gen Z (born 1997-
2009) and 95% of Millennials (born 1981-1996) – 
and Line among older consumers – 97% of Gen X 
(born 1965-1980) and 96% of Baby Boomers (born 
1946-1964) – membership of all three platforms is 
largely similar: over nine in ten consumers of each 
generation say they currently use them.

In contrast, current usage of TikTok and Instagram 
is significantly higher among younger consumers – 
especially Gen Z, where more than three-quarters 
are on TikTok (76%) and six in seven on Instagram 
(87%). Among older consumers, however, 
membership of both platforms drops to around 
two-thirds of Millennials (65-66%), and close to 
half of Gen X (53%) and Baby Boomers (49-50%).

When asked about the social media platform 
that they used most often, about one in five Gen 

Z consumers indicated TikTok (20%) and one in 
seven Instagram (14%). This is a significantly larger 
proportion compared to other generations, where 
less than one in eight indicated TikTok (4-12%) and 
less than one in thirty Instagram (0-2%).

How Does Gen Z’s Usage Levels of TikTok and 
Instagram Compare with Other Generations in 
Thailand? 

Gen Z also tends to spend more time on TikTok 
and Instagram relative to other birth cohorts. 
Over half of Gen Z consumers spend two or more 
hours on TikTok daily (53%), compared to 41% 
of Millennials, 32% of Gen X, and 16% of Baby 
Boomers.

https://techcrunch.com/2022/07/12/google-exec-suggests-instagram-and-tiktok-are-eating-into-googles-core-products-search-and-maps/
https://techcrunch.com/2022/07/12/google-exec-suggests-instagram-and-tiktok-are-eating-into-googles-core-products-search-and-maps/
https://techcrunch.com/2022/07/12/google-exec-suggests-instagram-and-tiktok-are-eating-into-googles-core-products-search-and-maps/
https://techcrunch.com/2022/07/12/google-exec-suggests-instagram-and-tiktok-are-eating-into-googles-core-products-search-and-maps/
https://business.yougov.com/product/realtime
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Samuel Tan is APAC Data Journalist 
at YouGov. He uncovers brand and 

consumer insights by leveraging 
YouGov’s brand tracking and 

consumer segmentation tools and 
custom research capabilities.

Similarly, close to two in five Gen Z consumers 
spend two or more hours on Instagram daily 
(38%), compared to 25% of Millennials, 10% of Gen 
X, and 4% of Baby Boomers.

Notably, a significantly larger proportion of Gen Z 
consumers say their usage of TikTok and Instagram 
has increased over the past year (44% for TikTok; 
7% for Instagram) compared to other generations 
(32-37% for TikTok; 2-5% for Instagram).

What are Thailand’s Gen Z Using TikTok and 
Instagram for? 

Data from YouGov RealTime Omnibus also reveals 
the top three activities that Gen Z consumers do on 
TikTok: watch live broadcasts, such as from online 
sellers (37%), follow the movements of artists 
and celebrities (36%), and follow the news (30%). 
In particular, Gen Z is more likely than other age 
groups to use TikTok to follow celebrities/artists 
(Gen Z: 36% vs cross-generation average: 30%). 

About one quarter of Gen Z users of TikTok say they 
use the platform to find interesting information 
(26%) and listen/stream music (24%), while one in 
five say they post content on it (21%).

On Instagram, the top three activities that Gen Z 
consumers in Thailand do are: posting pictures/
messages/videos (58%), keeping track of their 
friends and family’s movements (41%), and 
following the movements of artists and celebrities 
(41%). In particular, Gen Z is much more likely 
than other age groups to post content on their 
Instagram profiles (Gen Z: 58% vs cross-generation 
average: 48%). 

About one third of Gen Z users of Instagram say 
they use the platform to chat with others (34%), 
while more than a quarter say they follow the 
news on it (27%).

Methodology: YouGov RealTime Omnibus 
provides quick survey results from nationally 
representative or targeted audiences in multiple 
markets. This study was conducted online on 
August 29, 2022, with a nationally representative 
sample of 2,041 adults in Thailand (aged 18+ 
years), using a questionnaire designed by YouGov. 
Data figures have been weighted by gender, age, 
region, and monthly household income to be 
representative of the adult Thai online population 
(18 years or older) and reflect the latest National 
Statistical Office of Thailand (NSO) population 
estimates.

TH_AmCham_CCS_Plant_2021_OL.indd   1TH_AmCham_CCS_Plant_2021_OL.indd   1 01/06/2021   15:4301/06/2021   15:43

https://www.linkedin.com/in/samuel-wj-tan?originalSubdomain=sg
https://business.yougov.com/product/realtime
https://www.esso.co.th/th-th
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Recent pushback on Environmental, Social, and 
Governance (ESG) is a sign that it is evolving, with 
stakeholders taking steps to make ESG efforts 
more consistently tangible, meaningful, and 
measurable. Calling out misinformed approaches 
helps make the case for proper design and action. 
Many business leaders are using the critique of 
ESG programs to analyze their current approach 
and rethink their strategies to create more value 
and impact.

Effective leaders take the following seven actions 
to evolve ESG sophistication:

Listen to the Content of Criticism and 
Acknowledge Problems with ESG

By taking concerns seriously, leaders create the 
next level of maturity for ESG. If they ignore them, 
they reduce the credibility and effectiveness of 
ESG efforts. For example, some critiques find flaws 
in data collection and analysis methodologies for 
the environmental and social factors of ESG. While 
the most successful ESG funds may outperform 
the market, others lag, which could create issues 
in a down economy. Additionally, ESG reporting, 
and compliance requirements can add significant 
cost and resource burdens to organizations.

Do Not Treat All ESG As Good or All ESG As Bad

Business leaders risk falling into a binary trap 
where anything associated with ESG is good 
(halo bias) or anything associated with ESG is bad 
(reverse halo bias). Some leaders believe they 
need to address every aspect of ESG, as opposed 
to those that are most relevant to their business. 
For example, greenhouse gas emissions may be a 
factor for a plastics company, but pollution from 
its products (including those from downstream 
customers) may be significantly more important 
as a priority. For an oil and gas company, carbon 
reduction and risk transfer strategies may be the 
most relevant but could get lost in a long list of 
other factors if its ESG strategy and rationale are 
not clear. For a financial services organization, the 
ESG focus may be where assets are invested, and 
capital deployed. Effective leaders know there is 
no uniform approach to ESG for all companies or 
situations.

Avoid “Greenwishing” and Other Forms of 
Fanciful Thinking

Much has been written about “greenwashing”, 
where an organization spends more time and 
money portraying itself as environmentally 

Why the Pushback on ESG is 
Good for ESG
By John Bremen, WTW

friendly than minimizing its environmental impact. 
Increasingly, experts also focus on “greenwishing,” 
which environmental economist Duncan Austin 
describes as “the earnest hope that well-intended 
efforts to make the world more sustainable are 
much closer to achieving the necessary change 
than they really are.” To enhance impact, effective 
leaders understand and are realistic about what 
is achievable through ESG, as well as costs and 
benefits associated with short- and long-term ESG 
activities.

Acknowledge “Fair Weather” Investors, 
Consumers, and Employees

By recognizing that certain investors, consumers, 
and employees will be less enthusiastic about 
supporting ESG economically during recessions, 
bear markets, and inflation , leaders can maintain 
a more consistent approach to ESG. The Edelman 
2022 Trust Barometer reported that these 
stakeholders continue to prefer value-based 
investments, brands, and employers even during 
economically challenging times. Effective leaders 
do well by never taking stakeholder interest for 
granted and making a data-driven business case 
that is aligned with the current environment.

Create Specific Measures

Effective organizations use data and analytics 
to drive ESG and sustainability efforts. For 
example, climate, Diversity, Equity, and Inclusion 
(DEI), health, wellbeing, and savings analytics 
help leaders predict and measure the impact of 
decisions, as well as identify and address specific 
risks and opportunities. Recent analysis of S&P 
500 companies found growing interest in linking 
executive incentive awards to ESG measures. 
Many companies are also adding ESG incentive 
metrics, tied to business performance, deeper 
into their management and employee ranks.

Focus on Value Creation and Risk Mitigation

Leaders can accentuate the value of ESG 
by addressing both risk and value creation 
opportunities as they prioritize and make 
decisions. This type of measured – and measurable 
– response follows the lead from investors and 
major private equity and venture capital entities, 
incorporating material ESG factors into decision 

making. It also helps apply best practices leading 
to improved performance, including tangible 
opportunities where ESG can create value, as well 
as where it mitigates risk (or both). This helps 
address concerns about ESG’s relevance.

Focus on the Long Term

To counter concerns over the disadvantages of 
short-term ESG thinking, effective leaders link ESG 
goals to managing long-term performance and 
risks. For example, they take steps to understand 
and quantify the environmental impact of their 
actions while also reflecting the multi-dimensional 
and multi-temporal aspects of climate risks in 
strategies. They build cultures where all employees 
can flourish. They implement strategies that 
consider governance more broadly than merely 
to avoid failure, fraud, or scandal. Actions include 
defining appropriate decision frameworks and 
processes for boards and senior management, as 
well as enterprise-level measurement, analytics, 
and protocols.

Current critiques about ESG represent a real 
opportunity for leaders. By taking concerns 
seriously, leaders can create enhancements and 
make ESG programs stronger, more credible, and 
more effective in meeting intended goals.

A version of this article originally appeared on 
Forbes.com on June 16, 2022.

John Bremen is Managing Director 
and Chief Innovation & Acceleration 
Officer for WTW. He serves as global 
executive sponsor to WTW’s global 
ESG & Sustainability client solutions 

team. 

https://dash.harvard.edu/bitstream/handle/1/37369828/kotsantonis%2Cserafeim_four-things-no-one-will.pdf?sequence=1&isAllowed=y
https://hbr.org/2022/03/an-inconvenient-truth-about-esg-investing
https://www.sec.gov/news/speech/roisman-esg-2021-06-03
https://hbr.org/2022/01/how-leaders-can-move-beyond-greenwashing-toward-real-change
https://preventablesurprises.com/institutions/greenwish-the-wishful-thinking-undermining-the-ambition-of-sustainable-business-by-duncan-austin/
https://www.bloomberg.com/opinion/articles/2022-05-31/the-esg-bubble-is-about-to-burst-good-riddance?sref=QnKyEnuc
https://www.edelman.com/trust/2022-trust-barometer
https://www.edelman.com/trust/2022-trust-barometer
https://www.wtwco.com/en-US/News/2022/06/ceo-compensation-jumped-15-point-7-percent-in-2021-wtw-proxy-analysis-finds
https://www.forbes.com/sites/johnbremen/2022/06/16/why-the-pushback-on-esg-is-good-for-esg/?sh=4b9069c44eee
https://www.linkedin.com/in/john-m-bremen/
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Conducting a cross examination in an international 
arbitration proceeding is like conducting a cross 
examination in a domestic arbitration or trial, 
but there are some differences. International 
arbitrations, by definition, involve witnesses, 
arbitrators, and parties from different countries. 
Adopting a more civil and polite tone is almost always 
the best approach when you are representing a 
party in foreign arbitral proceedings. It is never a 
mistake.

The language of the arbitral proceedings should 
be set forth in the arbitration agreement. 
There is no provision of Thai law requiring that 
arbitration proceedings be conducted in any 
language. Although large institutional Thai parties 
may insist on conducting the proceedings in the 
Thai language, doing so will often disadvantage 
foreign parties. If the parties previously agreed 
to a particular language when the agreement was 

signed, they are perfectly justified on insisting on 
compliance with the agreed choice of language. 
In a large international dispute, the documents 
are probably in English and there are plenty of 
lawyers, Thai and foreign, fluent in English. By 
contrast, the pool of strong commercial advocates 
fluent in Thai is considerably smaller.

But this does not mean that the aggressive tactics 
employed in Anglo-American disputes should be 
employed in disputes resolved in Thailand. In any 
jurisdiction, witnesses, at least initially, enjoy more 
sympathy than advocates. You want the arbitral 
tribunal to be sympathetic to your client and have 
some empathy for witnesses. Remember that a 
witness that seems to be not lying may not actually 
be lying, but simply remembering the facts in a 
way favorable to their side, or may be intimidated 
by her or his superiors.

Conducting Cross Examination 
in International Arbitration – 
Thailand
By Douglas Mancill, Legal Analytics and Advocacy

LEGAL UPDATES
know the answer to a question before you ask 
the question in cross examination. You want the 
witness to confirm facts favorable to your client 
ideally with “yes” or “no” answers.

Listen carefully to the answer. When confronted 
with a question they do not want to answer, some 
witnesses will not answer the question. They will 
answer another question they wanted you to 
ask. If this occurs, do not interrupt the witness. 
Repeat your question. Never rephrase it. Repeat 
it verbatim. Repeat it slowly. There is no need for 
hostility.

When cross examining experts, do not attack the 
witness in their area of expertise. They almost 
always know more than you do. Challenge their 
qualifications. Demonstrate that their opinion 
is not consistent with the opinions of other 
witnesses. Ask if their opinion changes with a 
change of the facts. Often, differences in the 
opinions of expert witnesses are attributable to 
different assumptions about the underlying facts.
Do not ask for conclusions and do not let witnesses 
explain. Keep the questions simple. Do not argue 
with witnesses or get angry.

Finally, know when to stop. Do not try to cover 
too much ground. The most effective cross 
examination is typically limited to five issues.

With a favorable witness, elicit favorable testimony 
before discrediting that witness. Know what 
facts you need to prove your case and establish 
those facts first. Draft an outline of your closing 
argument before you question the first witness 
and prepare a list of facts you need to support 
that closing argument.

When questioning witnesses in cross examination, 
know the answers to your questions before you 
ask them. Unlike direct testimony, you should 
typically avoid addressing issues in a chronological 
order. Cluster questions around issues or themes. 
Do not ask questions that encourages a witness to 
repeat her or his direct testimony.

Keep the cross examination short and concise. The 
longer the cross examination, the greater the risk 
that it will go awry. International arbitrators are 
more likely to be aware of the facts of the dispute 
and there is typically little value in repeating them. 
You also do not want the arbitrator to think you are 
wasting their time.  Short and succinct questions 
are best. Do not ask compound questions and 
avoid long introductions to questions. Each 
question should address one point and should 
rarely exceed 20 words.

Only ask leading questions. Cross examination is 
not intended to elicit new information. You should 

Douglas Mancill is a partner at Legal 
Analytics and Advocacy. He is a 

qualified and active US lawyer and co-
chair of AMCHAM’s Legal Committee. 
He has taken cases to trial in the US 

and handled major arbitration matters 
in Asia.
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THAC Launches the Thailand 
Court of Arbitration for Sport
By Anne Coulon, DFDL

LEGAL UPDATES

A new specialized arbitration institution, the 
Thailand Court of Arbitration for Sport (“TCAS”), 
was set up in early October 2022 in Thailand. The 
creation of the TCAS was initiated by the Thailand 
Arbitration Center (“THAC”) in cooperation with 
the Sports Authority of Thailand (“SAT”) to provide 
services for the settlement of sports-related 
disputes through arbitration and mediation. The 
TCAS has specific procedural rules adapted to the 
needs of the sports world.

Large, international athletic competitions, as well 
as domestic sports, call for a suitable mechanism 
for dispute resolution – one that can efficiently 
address various issues that need resolution in 
this fast paced and highly specialized sector. 
Sports disputes are multi-pronged. They range 
from commercial disputes related to sponsorship 
agreements, media rights, employment issues, 
and regulations of transfers, to more sport-
specific disputes such as doping, cheating, and 
accidents on the field. The only requirement for a 
matter to be administered by a sport-specialized 
arbitration institution is that the dispute be directly 
or indirectly linked to sport.

Arbitration for sport-related disputes has been 
highly successful for the Court of Arbitration for 
Sport (“CAS”), which was created in 1984 and is 
based in Lausanne, Switzerland. The CAS operates 

under the administrative and financial authority 
of the International Council of Arbitration for 
Sport. The CAS has demonstrated the merits of 
the dispute resolution for sports-related matters 
through the publication of the many awards it 
has rendered, and with a large and consistently 
growing volume of cases handled.

The THAC has found merit in establishing 
competent sports dispute resolution services 
because of the increasing number of sports 
disputes in the region arising from the resumption 
of international sporting competitions in the post-
pandemic period.

It shall be noted that the THAC was endorsed with 
the task of promoting and developing mediation 
and arbitration in Thailand by virtue of the Act of 
Arbitration Center, B.E. 2550 (2007).

To pave the way for the creation of Thailand’s first 
arbitration center dedicated to sports disputes, 
the THAC drafted both the “Regulations of Sports 
Dispute Settlement Center Regarding Mediation 
B.E. 2564 (2021)” and the “Regulations of Sports 
Dispute Settlement Center Regarding Arbitration 
B.E. 2564 (2021)” for the SAT’s consideration. The 
regulations established the procedural standards 
to be followed by disputants.

The TCAS will provide mediation and arbitrations 
services, all handled by arbitrators and mediators 
with expertise in both domestic and international 
sports disputes.

Anne Coulon is a Regional Legal 
Adviser at DFDL and a dispute 

resolution expert. She has extensive 
experience in arbitration, mediation, 

and complex dispute settlement.

Click here to Register

https://www.linkedin.com/in/anne-coulon-99993370/
https://connect.amchamthailand.com/events/details/amcham-business-today-videoconference-2455?calendarMonth=2023-02-01
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On December 10 and 11, AMCHAM Thailand On December 10 and 11, AMCHAM Thailand 
together with Raja’s Fashions attended a school together with Raja’s Fashions attended a school 
dedication ceremony at Ban Tayoy School dedication ceremony at Ban Tayoy School 
and Chumchonbankhampom School in Ubon and Chumchonbankhampom School in Ubon 
Ratchathani— province in the lower northeastern Ratchathani— province in the lower northeastern 
region of Thailand— opening a new one floor three region of Thailand— opening a new one floor three 
classroom building at each school and meeting classroom building at each school and meeting 
teachers and students. AMCHAM would like to teachers and students. AMCHAM would like to 
give special thanks to Raja’s Fashions for their give special thanks to Raja’s Fashions for their 
generous support in constructing these school generous support in constructing these school 

FOUNDATION

AMCHAM and Raja’s Fashions 
Attended a School Dedication 
Ceremony in Ubon Ratchathani, 
Thailand

buildings and for also providing sports equipment buildings and for also providing sports equipment 
and blankets to help underprivileged students.and blankets to help underprivileged students.

“It is my pleasure to be joining this dedication “It is my pleasure to be joining this dedication 
ceremony, and to co-sponsor the building of these ceremony, and to co-sponsor the building of these 
schools with Raja’s Fashions. Investing in education is schools with Raja’s Fashions. Investing in education is 
the mission of the AMCHAM Thailand Foundation and the mission of the AMCHAM Thailand Foundation and 
is a win-win for AMCHAM members depending on a is a win-win for AMCHAM members depending on a 
high quality workforce. ” — Heidi Gallant, Executive high quality workforce. ” — Heidi Gallant, Executive 
Director of AMCHAM ThailandDirector of AMCHAM Thailand
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GOVERNMENT ENGAGEMENT

On December 7, 2022, AMCHAM Food & Agri-On December 7, 2022, AMCHAM Food & Agri-
business Co-chair, Simon Denye of Harmless business Co-chair, Simon Denye of Harmless 
Harvest Thailand, with AMCHAM members Harvest Thailand, with AMCHAM members 
participated in a Virtual Membership Meeting participated in a Virtual Membership Meeting 
with the Deputy Secretary-General Vinit Atisook with the Deputy Secretary-General Vinit Atisook 
of the Office of Agricultural Economics (OAE), of the Office of Agricultural Economics (OAE), 
Ministry of Agriculture and Cooperatives (MOAC), Ministry of Agriculture and Cooperatives (MOAC), 
who delivered an informative update on multiple who delivered an informative update on multiple 
agricultural related policies aligning with the agricultural related policies aligning with the 
current government’s sustainability agenda.current government’s sustainability agenda.

The Deputy Secretary-General described the The Deputy Secretary-General described the 
overall agricultural landscape and the current overall agricultural landscape and the current 
economic contribution from the agricultural economic contribution from the agricultural 
sector in Thailand. He emphasized food safety sector in Thailand. He emphasized food safety 
and food security principles that have put in place and food security principles that have put in place 
various prospective policies which further steer various prospective policies which further steer 
Thailand’s position as the “Kitchen of the World”. Thailand’s position as the “Kitchen of the World”. 

In particular, the organic production policy caught In particular, the organic production policy caught 
the participants’ attention to learn MOAC’s plans the participants’ attention to learn MOAC’s plans 
to support the business throughout the supply to support the business throughout the supply 
chain. Lastly, the virtual meeting ended with a chain. Lastly, the virtual meeting ended with a 
productive question and answer session where productive question and answer session where 
the audience had an opportunity to gain insightful the audience had an opportunity to gain insightful 
information on policies to promote Thailand’s information on policies to promote Thailand’s 
position as the “Kitchen of the World”, the potential position as the “Kitchen of the World”, the potential 
of Thai organic products in the global market, of Thai organic products in the global market, 
public-private sector collaboration, and MOAC’s public-private sector collaboration, and MOAC’s 
plans on addressing climate change.plans on addressing climate change.

In conclusion, MOAC addressed the Public-Private In conclusion, MOAC addressed the Public-Private 
Partnership model as one of the tools to elevate Partnership model as one of the tools to elevate 
agricultural productivity in the country which agricultural productivity in the country which 
is in alignment with core values of AMCHAM in is in alignment with core values of AMCHAM in 
engaging with the government and the community engaging with the government and the community 
to create sustainable prosperity for all.to create sustainable prosperity for all.

Virtual Membership Meeting with 
the Office of Agricultural Economics 
(OAE), Ministry of Agriculture and 
Cooperatives (MOAC)

https://www.fedex.com/en-th/open-account.html?sa_kw=kwd-26226381&sa_ag=106223307974&sa_c=10938958067&sa_d=c&CMP=KNC-1004491-1-2-950-1000000-APAC-TH-EN-PPCTHBRAND000GO&gclid=CjwKCAiA2fmdBhBpEiwA4CcHzayJJPYT9N4VQOR7tqadOi_LWIEAFZJMYHvt4BMF2Bwbd-4EAGw_7BoCKjoQAvD_BwE&gclid=CjwKCAiA2fmdBhBpEiwA4CcHzayJJPYT9N4VQOR7tqadOi_LWIEAFZJMYHvt4BMF2Bwbd-4EAGw_7BoCKjoQAvD_BwE&gclsrc=aw.ds
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MEMBER NEWS

Tyson’s FIRST PRIDE Wins the 2022 
FMCG Asia Awards

Tyson International APAC won the Home Brand of 
the Year - Thailand Award at the 2022 FMCG Asia 
Awards with FIRST PRIDE ‘Thai Taste Series’ products.
FIRST PRIDE utilizes a handful of innovative 
technology to ensure the best quality of products 
for their customers, such as the IntraPlant Tech, a 
brand-patented technology that binds their plant-
meat together similar to how natural meats are 

bound, further enhancing its meat-like qualities. The 
brand also utilizes the three-step coating technology 
that guarantees natural crispiness from batter and 
coating mixes.

Being microwaveable has been a staple expectation 
for most food products in the market, so FIRST 
PRIDE made sure that the products can be cooked 
to its best quality in microwaves, making it easier 
for customers to enjoy plant-based protein. Their 
latest innovation comes in the form of the encrusted 
innovation, as seen in the Mini Thai Spicy Patties 
with Lava Sauce, which provides a hassle-free way of 
eating for consumers.

With the launch of the “Thai Taste Series” 
communication campaign, FIRST PRIDE became 
the market leader with strong brand performance 
in terms of awareness, trial, and conversion in June 
2022.

Ascott Thailand Celebrates Multiple 
Wins at 2022 World Luxury Awards
The Ascott Limited (Thailand), a wholly owned 
lodging business unit of Capitaland Investment, 
has been awarded the top honor of ‘Luxury 
Management Group’ at the 2022 World Luxury 
Awards, coming out tops among the hospitality 
companies on the global stage. 

This crowning achievement comes on the 
heels of nine other accolades the company has 
received — including ‘Best General Manager’ and 
‘Luxury Brand’ — from votes by travel industry 
professionals and consumers worldwide.

The ten awards are a major achievement for the 
group, with eight of them competing at the global 
level and two of them at the Asia level. Individual 
properties were recognized in categories such 
as ‘Luxury Serviced Apartment’, ‘Luxury Business 
Serviced Apartments’, and ‘Luxury Art Boutique 
Hotel’.  

The ‘Best General Manager’ award in the global 
category went to Brian Tan, the Country General 
Manager for Thailand & Laos, who oversaw the 
growth of the company in Thailand and Laos from 
17 properties to 27 properties, steered the hotels 
successfully through the pandemic with minimal 
layoffs, created a strong employee culture to win 
back-to-back Best Employer Awards, and attained 
record guest service scores. 

Students from AMCHAM/FedEx 
Career Camp Visit Berkeley 
International School
Berkeley International School was delighted to 
support AMCHAM Thailand Foundation (ATF) with 
their 2022 Career Camp. Twelve students visited 
the school and had the opportunity to share their 
experiences relating to their education majors as 
well as learn more about Berkeley and life in the 
workplace from the school’s Executive Director 
Dr. Mink Leelapanyalert. The introduction covered 
Berkeley’s US based curriculum, Advanced 
Placement (AP) classes, teaching positions, and 
Berkeley being a host for Scholastic Assessment 
Test (SAT) testing center. Students toured the 
school and were particularly impressed with the 
outdoor learning center, olympic pool, tennis 
center, theater, and gymnasium. The visit provided 
a valuable learning experience in their career camp 
journey. The ATF helps scholarship students to 
advance their careers through these activities and 

on-site visits to member companies and schools. 
The school hopes that this visit will provide the 
students new perspectives on teaching and being 
part of an educational institution.

Click here to Register

https://connect.amchamthailand.com/events/details/the-governors-table-the-st-regis-bangkok-2375?calendarMonth=2023-02-01
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AMCHAM HIGHLIGHT

On November 22, 2022, The American Chamber On November 22, 2022, The American Chamber 
of Commerce in Thailand (AMCHAM) recognized of Commerce in Thailand (AMCHAM) recognized 
91 companies at the 2022 Corporate Social 91 companies at the 2022 Corporate Social 
Responsibility (CSR) Excellence Awards to honor Responsibility (CSR) Excellence Awards to honor 
the CSR efforts of AMCHAM members in the the CSR efforts of AMCHAM members in the 
Kingdom. Minister of Natural Resources and Kingdom. Minister of Natural Resources and 
Environment H.E. Varawut Silpa-archa, the U.S. Environment H.E. Varawut Silpa-archa, the U.S. 
Ambassador to Thailand Robert Godec, Thai Ambassador to Thailand Robert Godec, Thai 
Trade Representative M.L. Chayotid Kridakon, and Trade Representative M.L. Chayotid Kridakon, and 
AMCHAM President Jeff Nygaard presided over the AMCHAM President Jeff Nygaard presided over the 
awards ceremony and recognized companies that awards ceremony and recognized companies that 
demonstrate commitment to conducting business demonstrate commitment to conducting business 
responsibly and giving back to local communities.responsibly and giving back to local communities.

AMCHAM CSR Excellence Recognition is awarded AMCHAM CSR Excellence Recognition is awarded 
to AMCHAM member companies for their long-to AMCHAM member companies for their long-
term efforts to support Thailand’s sustainable term efforts to support Thailand’s sustainable 
development. Qualifying companies have CSR development. Qualifying companies have CSR 
programs with measurable results that create programs with measurable results that create 
both economic and social gains for a year or more, both economic and social gains for a year or more, 
high levels of employee involvement, and strong high levels of employee involvement, and strong 
strategic partnerships with Thai organizations. strategic partnerships with Thai organizations. 
The company mission must also align closely The company mission must also align closely 
with the goals of their CSR activities. Member with the goals of their CSR activities. Member 
companies are recognized with different tiers for companies are recognized with different tiers for 
consecutive years of achievement. Silver level: 3 consecutive years of achievement. Silver level: 3 
consecutive years, Gold level: 5 consecutive years, consecutive years, Gold level: 5 consecutive years, 

and Platinum level: 10 consecutive years. This year and Platinum level: 10 consecutive years. This year 
twenty six AMCHAM members received awards twenty six AMCHAM members received awards 
for more than ten years of consecutive CSR for more than ten years of consecutive CSR 
Excellence. In addition, three member companies Excellence. In addition, three member companies 
received special awards for their individual CSR received special awards for their individual CSR 
projects:projects:

• • Harmless HarvestHarmless Harvest won The Ambassador’s  won The Ambassador’s 
Award for Excellence in Thai-U.S. Partnership Award for Excellence in Thai-U.S. Partnership 
for their project, Coconuts Agriculture for their project, Coconuts Agriculture 
Project (ReCAP) that promotes regenerative Project (ReCAP) that promotes regenerative 
agricultural practices among Nam Hom coconut agricultural practices among Nam Hom coconut 
farmers. Presented by U.S. Ambassador Robert farmers. Presented by U.S. Ambassador Robert 
Godec, this award recognizes a CSR project Godec, this award recognizes a CSR project 
that supports innovation in the Bio-Circular-that supports innovation in the Bio-Circular-
Green (BCG) Economic Model through US-Thai Green (BCG) Economic Model through US-Thai 
partnership for transfer of technology or skills.partnership for transfer of technology or skills.

• • WHA Industrial DevelopmentWHA Industrial Development won the Thai  won the Thai 
Development Award for their project WeCYCLE, Development Award for their project WeCYCLE, 
an upcycling project using water hyacinth an upcycling project using water hyacinth 
fiber from Constructed Wetlands and recycled fiber from Constructed Wetlands and recycled 
PET bottles. Presented by Minister of Natural PET bottles. Presented by Minister of Natural 
Resources and Environment H.E. Varawut Resources and Environment H.E. Varawut 
Silpa-archa, this award honors a company that Silpa-archa, this award honors a company that 
fosters sustainable development in alignment fosters sustainable development in alignment 
with the principles of the BCG Economic Model.with the principles of the BCG Economic Model.

AMCHAM Thailand Announces 
Winners for CSR Excellence Awards 
2022

• • PCS Security and Facility ServicesPCS Security and Facility Services won the  won the 
Excellence in CSR Award for their project, Excellence in CSR Award for their project, 
Neighboring Country Colleagues Programme, Neighboring Country Colleagues Programme, 
for fostering and investing in a diverse and for fostering and investing in a diverse and 
inclusive work culture. Presented by AMCHAM inclusive work culture. Presented by AMCHAM 
President Jeff Nygaard, this award is given to President Jeff Nygaard, this award is given to 
a company that nurtures an inclusive society a company that nurtures an inclusive society 
by embracing diversity to reduce inequality by embracing diversity to reduce inequality 
(DE&I).(DE&I).

“CSR activities strengthen stakeholder engagement “CSR activities strengthen stakeholder engagement 
and support, whether they are shareholders, and support, whether they are shareholders, 
business partners, customers, employees, business partners, customers, employees, 
governments, or the broader community. Our best governments, or the broader community. Our best 
path for success is when community and industry path for success is when community and industry 
work together.” said AMCHAM President Jeff work together.” said AMCHAM President Jeff 
Nygaard, Executive Vice President of Operations Nygaard, Executive Vice President of Operations 
& Technology of Seagate Technology. “It’s & Technology of Seagate Technology. “It’s 
appropriate we come together today, on the eve appropriate we come together today, on the eve 

of Thanksgiving, to celebrate the CSR Excellence of Thanksgiving, to celebrate the CSR Excellence 
Awards and all the good work members are doing Awards and all the good work members are doing 
to help the broader community here in Thailand.”to help the broader community here in Thailand.”

The AMCHAM CSR Excellence awards take place The AMCHAM CSR Excellence awards take place 
in autumn each year. AMCHAM is proud of in autumn each year. AMCHAM is proud of 
what member companies do to give back to the what member companies do to give back to the 
Kingdom and Thai society, making the business Kingdom and Thai society, making the business 
and social environment better for all. Throughout and social environment better for all. Throughout 
the year, the CSR Committee shares these best the year, the CSR Committee shares these best 
practices with the membership, providing support practices with the membership, providing support 
and resources for member companies who are and resources for member companies who are 
developing or improving their CSR strategies. developing or improving their CSR strategies. 
Through the AMCHAM CSR Excellence Awards, Through the AMCHAM CSR Excellence Awards, 
these companies are awarded for their long-these companies are awarded for their long-
term efforts to support Thailand’s sustainable term efforts to support Thailand’s sustainable 
development. Applications for next year’s CSR development. Applications for next year’s CSR 
awards will open in July 2023.awards will open in July 2023.
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Event Highlights:  
In this event, guest speaker Jamie began the session with an overview on the increasing global demand 
in online shopping. She talked about the importance of cross-border e-commerce business and shared 
best practices by successful online stores, as well as encouraged manufacturers to export worldwide 
and highlighted vital factors of why businesses should connect with their customers. Jamie shared useful 
tips and tricks on how to start a cross border e-commerce business and highlighted opportunities for 
engaging with new global consumers.

“By connecting to your customers, you not only get insightful data on how your business is growing, but also 
know first-hand about your customers’ feedback, trends, and are able to find new target which help improve 
brands and products” – Jamie

EVENTS

Manufacturing Committee
Using Platforms to Go Global Direct to Consumer – Nov 25 

Speakers: Jamie Brennan, Head of Amazon 
Global Selling in Thailand

Moderator: AMCHAM Manufacturing 
Committee Co-chair Frank Timmons of 
Apichet Technology

Organized by: Manufacturing Committee

and carbon emission by promoting sustainability through governance structures, business policy, and 
practices such as partnership and business product operations.

“We look forward to the possibilities that can be achieved together, as we address climate change through 
partnerships with government agencies to expand our positive impact on environments.” – Chong

Joint AMCHAMs Event
The Importance of Collaborative Partnerships in Achieving 
Environmental Sustainability – Nov 28

Speakers: Chong Kian Fatt, Senior Vice 
President, Seagate Technology.

Event Highlights:  
Our speaker, Chong Kian Fatt identified the 
impacts of global climate crisis on businesses 
and government through sustainable 
collaborative efforts in accordance with the 
United Nation’s Sustainable Development 
Goals (SDGs). He further highlighted how 
corporates can mitigate the carbon footprint 

Organized by: Creative Economy Council

Event Highlights: 
AMCHAM Creative Economy Council Co-chairs welcomed guest speaker Chirathep Senivongs Na AMCHAM Creative Economy Council Co-chairs welcomed guest speaker Chirathep Senivongs Na 
Ayudhya, Managing Director of Bolliger & Company Thailand to talk about foresights and trends in Ayudhya, Managing Director of Bolliger & Company Thailand to talk about foresights and trends in 
Thailand’s creative industries. Chirathep did a deep dive into four scenarios that impact the future of Thailand’s creative industries. Chirathep did a deep dive into four scenarios that impact the future of 
creative industries such as cultural value added, sustainability revitalization, technological blending, creative industries such as cultural value added, sustainability revitalization, technological blending, 
and prosperity downturn and drivers under each scenario. He also mentioned that when we look and prosperity downturn and drivers under each scenario. He also mentioned that when we look 
at the business environment of the creative industries, we need to consider the probability and at the business environment of the creative industries, we need to consider the probability and 
unpreparedness variables.unpreparedness variables.

He further talked about policy recommendations that have been proposed to the Thai Government for He further talked about policy recommendations that have been proposed to the Thai Government for 
the sustainable development of creative industries that support art appreciation, capacity building of the sustainable development of creative industries that support art appreciation, capacity building of 
industry stakeholders, developing database on the supply side, and harnessing data and technology to industry stakeholders, developing database on the supply side, and harnessing data and technology to 
become more adaptive.become more adaptive.

The event was followed by a question-and-answer session where members talked about implications The event was followed by a question-and-answer session where members talked about implications 
of these trends in Thailand, the impact of changing political dynamics globally on creative economy of these trends in Thailand, the impact of changing political dynamics globally on creative economy 
and industries, and policies and legislations that can be put in place to support the growth of creative and industries, and policies and legislations that can be put in place to support the growth of creative 
industries in the future.industries in the future.

Chirathep reiterated on the importance of the role of organizations like AMCHAM in promoting creative Chirathep reiterated on the importance of the role of organizations like AMCHAM in promoting creative 
industries and advocating for policies that make the business environment for creative industries industries and advocating for policies that make the business environment for creative industries 
conducive for all.conducive for all.

Creative Economy Council
Looking to the Future: Thailand’s Creative Industries - Foresights 
and Trends – Dec 14

https://www.amchamthailand.com/committee/manufacturing-council/
https://www.amchamthailand.com/committee/creative-economy/


28 29

EVENTS

AMCHAM Event
Festive Season Party – Dec 1
Event Highlights: 
AMCHAM rang in the holiday season with one of our most anticipated events of the year, the Festive 
Season Party. AMCHAM Executive Director Heidi Gallant started the evening by expressing her gratitude 
to the Board Governors and members for another year of support. The speech was followed by a 
graduation certificate presentation to 2022 AMCHAM Academy cohort for completing the program. 
The members enjoyed a relaxed and casual networking with a special eggnog served throughout 
the evening. The generous donations from our members were able to fund one additional university 
scholarship for 2023. Special thanks to Mastercard, Netflix, WHA Group, and Minor International for 
their generous sponsorship of the event.

Young Professionals Committee
Trivia Night @ Bourbon Street – Dec 8
Moderator: Young Professionals Committee Co-Chairs; Haripoom Prasutchai of Vriens & Partners and 
Navarerk (Boat) Kaewphakdee of Bank of America, Joshua Yang of Kudun & Partners, and Sarah Urtz 
of Tractus Asia

Organized by: Young Professionals Committee

Event Highlights: 
It’s Quiz Time! On December 8, the AMCHAM Young Professionals Committee hosted a rousing Trivia 
Night at Bourbon Street Restaurant & Oyster Bar, with plenty of laughs and friendly competition. All 
event proceeds went to the AMCHAM Thailand scholarship program which helps Thai underprivileged 
students through university. Special thanks to Mastercard and Tractus Asia for their generous 
sponsorship of the event.

https://www.amchamthailand.com/committee/young-professionals/
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EVENTS

The Business of Smart Cities
Exclusive Tour of the Central Utility Plant at One Bangkok – Nov 29
Speakers: Anthony Arundell, Director of Sustainability, Smart City, Central Utility Plant and Estate

Moderator: AMCHAM Manufacturing Committee Co-chair Frank Timmons of Apichet Technology

Organized by: Business Economics Committee

Event Highlights:  
AMCHAM members visited The Prelude at One Bangkok, a fully integrated district poised to become a 
global landmark. The tour included a 360-degree immersive digital experience showcasing the property 
and unveiling the masterplan of the entire district followed by an exclusive site tour of the Central Utility 
Plant and the area under-construction. Guest speaker Anthony Arundell  mentioned that One Bangkok 
is designed to offer a green, safe, and inviting environment for all as it is enabled by a smart centralized 
infrastructure system.

“Our vision is to create a place that people can love and want to spend time in, which everyone will feel is 
an integral part of our city. Once completed, it will be a global landmark that will enhance Bangkok’s and 
Thailand’s stature on the world stage.” – Anthony

Event Highlights:  
AMCHAM members discussed potential fundraising activities for 2023, reviewed the AMCHAM Thailand 
Foundation (ATF)’s scholarship application process to incorporate more students, and visited next 
year’s agenda. The participants are determined to engage and enlist more students for next year’s 
2023 scholarship applications, which for the first time, aims to extend the scholarships program to 
cover vocational schools. Additionally, the members realized an opportunity for potential collaboration 
between AMCHAM and the Eastern Economic Corridor Human Development (HDC-HDC) Office to 
achieve scholarship’s goals next year and to contribute to Thailand educational developments.

Community Projects Council
December 2022 Hybrid Meeting – Dec 2

lessons learned from Covid-19 as well as strategies for manufacturers to remain resilient through the 
geopolitical tensions, market risks, and economic challenges expected in 2023. In the following question 
and answer session, topics ranged from how to mitigate risks from the oil and gas supply shortage 
worldwide, to how Thailand’s upcoming general election’s outcome might impact the business sector. 

“All the risks and challenges make resilience not just a short-term win, but a long-term strategy” - Matthew

Manufacturing Committee
Operational Resilience in Manufacturing – Dec 15 

Speakers: Matthew Garda, Country Director, 
Hill & Associates Thailand

Moderator: AMCHAM Manufacturing 
Committee Co-chair Frank Timmons of 
Apichet Technology

Organized by: Manufacturing Committee

Event Highlights:  
Our speaker provided a detailed look at 

https://www.amchamthailand.com/committee/business-economics/
https://www.amchamthailand.com/committee/manufacturing-council/
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NEW MEMBERS

Welcome New Members 

ABeam Consulting in Thailand is a subsidiary of ABeam Consulting Ltd. – 
headquartered in Tokyo with 6,900 people serving clients throughout Asia, 
the Americas, and Europe. There are over 400 professionals serving clients in 
Thailand with expertise in business and digital transformation services that 
create the future together with corporations and other organizations. 

Designate: Suriya Samritchindakun, Marketing Manager

PERSOLKELLY is one of the largest workforce solutions providers in the region, 
spanning over 50 offices across 13 markets. The company has set the industry 
standard for cross-border recruitment and holistic workforce solutions. 
PERSOLKELLY has placed over 66,000 positions across the region and works 
together with 98% of Fortune 100™ companies for their workforce solution 
needs.

Designate: Karitha Jesdapipat, Business Development Manager

CORPORATE MEMBERS

December 2022

SolarEdge is a global leader in smart energy technology. By leveraging world-
class engineering capabilities and with a relentless focus on innovation, 
SolarEdge creates smart energy solutions that power our lives and drive future 
progress. SolarEdge developed an intelligent inverter solution that changed the 
way power is harvested and managed in photovoltaic (PV) systems.

Designate: Busaba Cheawkamolpat, Marketing Manager

www.amchamthailand.com

https://connect.amchamthailand.com/membertomember/
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