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Dear Members,
I hope you are all happy and
healthy as we head into the festive
season. The season that starts
with Loy Krathong, Thanksgiving,
and then Christmas for me is
always a time of reflection. I
look back on the year, usually
marveling at how fast it went by
and then I start preparing for the year to come. I hope
you are feeling as optimistic about the new year as we are
here at AMCHAM!
The team and I have started the 2023 events calendar
with more than 100 events already lined up for you next
year. We are also currently confirming the AMCHAM
Leadership Roster for next year. Many of our dedicated
volunteers have put their hands up again to serve for
another year, while some new members are getting the
chance to experience a larger commitment to our vibrant
business community.
The new board governors have had their board orientation
and are observing board meetings until year end, ready
to take on their roles January 1. We have grown the
membership this year and plan for more growth again
next year. The growth in membership can be attributed
to regular referrals from members who encourage their
wider network to join AMCHAM and our greatly improved
media strategy, with more press coverage for AMCHAM
activities and much more engagement on social media.
The strategy for the coming year will continue to see us
encouraging members to post and share their AMCHAM
experiences on LinkedIn. We can’t tell you enough how
much this helps to expand our network and our impact
in the Kingdom.

www.amchamthailand.com
Editorial Advisory Board:
Heidi Gallant, Harold Vickery, Jr.
Editorial Team:

I’d like to wish you and yours a wonderful festive season
and I hope to see many of you to celebrate at our Festive
Season Party on December 1!

Varsha Wadhwani, Tirin Kaewlaiad,
Gawinnart Phupianlert
Any opinions expressed in articles in
this magazine do not necessarily reflect
the views of the Chamber.
T-AB Magazine welcomes contributions from AMCHAM
members. Articles may be reproduced with acknowledgement,
except those taken from other sources.

Sincerely,
Heidi Gallant
Executive Director

FEATURES

Beyond the Books: How a Holistic
Approach to Education in Schools
is Preparing Students for Working
in the Modern World
By Bangkok International Preparatory and Secondary School

The employment market is a fluid environment,
constantly shifting and changing its ideas and
priorities. Therefore, the job market that future
graduates will enter is very different from the
one faced by the generations before them. As
the wants and needs of employers and markets
change, it is essential that education also moves to
reflect this. Whilst it is still important that we focus
on maintaining high academic standards, students
today are using their time in education to gain
experience and knowledge beyond their books.
As the world becomes more and more automated,
increasing value is added to people who are
creative independent thinkers. Forward-thinking
educators are nurturing these characteristics in
their students by changing the way they approach
learning. Doing away with the learning by rote
and encouraging the students to step away from
their desk and explore, research, experiment,
and think through problems in new ways. This
style of teaching is creating students that will try
something new and think beyond the perceived
8

pathway. Students are all unique and access
learning in different ways. These innovative
courses tend to be less exam centric, leaning more
on coursework and hands-on experience. The best
educational institutions recognize that embracing
this diversity and offering students different styles
of courses will allow more students to realize their
full potential.
Extensive extra-curricular activities give students
access to a wide range of hobbies and interests
from chess to rollerblading, swimming to soap
making, as well as encouraging them to participate
in community service projects. Volunteering is
a great way for young people to broaden their
horizons while giving back to the community. There
are so many options available here in Thailand
that allow students to contribute while gaining
skills that will ultimately better prepare them for
university and beyond. And of course, there is also
nothing like getting stuck in and trying something,
to show you what you truly enjoy and what you do
not, helping them to make more informed choices
on areas to study and ultimately work.

School today is about so much more than just
learning to read and write, it is a time for students
to develop their whole self and become more wellrounded individuals. These individuals are better
equipped for the modern university selection
process and more attuned to the needs of their
employers of the future.

wisdom. It also encourages students to have
agency in how they learn which further encourages
independence and enhances motivation and
confidence in students as learners.
The curricula at many schools are also changing
to reflect this thinking. Modern holistic curricula
value academics, as well as subjects such as
creative arts and sports. Realizing that students
today may excel in different areas and should be
given exposure to a variety of subjects to help
them build confidence and find their passion.
For example, in employment focused courses,
students are achieving the grades that they will
need to support their applications to higher
education whilst giving them practical skills and
experience. The United Kingdom’s BTEC (Business
and Technology Education Council) courses have
been designed by leaders in their respective
industries and therefore may better prepare them
for their field of work and increase their appeal
to future employers. Offering these courses also
helps to individualize a student’s educational

these skills from a young age. Whilst playing team
sports, students learn to work together towards
a common goal. This requires communication
skills, self-discipline, and the ability to motivate
themselves and others. Team sports and
collaborative projects also give young people the
opportunity to practice their leadership skills in a
safe and supportive environment. All these traits
ultimately make them better able to contribute
when they join the world of work.

Employers today place great importance upon
skill sets such as the ability to work as part of a
team and be an effective communicator. These
soft skills help to set students apart from their
peers when entering the labor market. The
sooner students begin to cultivate these skills,
the better. Opportunities such as school councils,
collaborative projects, and team sports are all
great ways for students to begin developing

Bangkok Prep International school which
offers a wide range of subject options
and pathways, expansive extra-curricular
activities and academic, artistic, sports,
and musical opportunities. The school
embodies what it means to PREPare
students for life.
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FEATURES

From Carbon Ambition to Delivery
in Thailand
By Sharad Apte, Thomas Luedi, Jenny Davis-Peccoud and Torsten Lichtenau, Bain & Company

Figure 2

It will take a combination of vision and pragmatism
for companies to reach their decarbonization
goals.
The year 2021 was about ambition setting. The
number of companies establishing science-based
targets for decarbonization had strongly increased
since 2015, but it rose dramatically from 2020 to
2021, in the run-up to COP26, the United Nations
Climate Change Conference (see Figure 1).

Now, 2022 and beyond will be about delivering on
and monetizing those ambitions. The world will
eventually get to net zero—but the critical issue is
getting there in time to limit global warming to 1.5
degrees Celsius. The urgency is real: reaching net
zero by 2050 requires halving emissions between
2020 and 2030.
It is not surprising that many CEOs feel
overwhelmed as they face the climate challenge.

There is no shortage of headlines highlighting the
trillions of dollars it will take to green the economy.
The opportunities are endless with possibilities to
exponentially grow customer demand for green
products.
Yet the day-to-day work of turning ambition into
reality is undeniably challenging. Consider that
31% of companies missed scope 1 and 2 targets
they set for 2020 with the Science Based Targets
initiative even though these emissions are the
most controllable and there are many options
available to address them (see Figure 2).

Put a Premium on Strategic Adaptability
Companies do not need more climate scenarios
but, rather, clarity on the relevant ones. They also
need to watch the signposts that will indicate
what is coming next, especially regulations and
advances in technology.
The best companies will embrace an adaptable
approach to strategy. For example, instead

Of course, all of this is not happening in a green
vacuum. Executives are trying to pursue their
decarbonization targets during a period of
turbulence that has created historic levels of
uncertainty and numerous difficulties. They
are grappling with ways to make an orderly
carbon transition amid an unsettling geopolitical
atmosphere, chronic supply chain disruptions,
and rampant inflation.

Figure 1

10

To translate ambition into delivery, leaders will
need to adopt a mindset that we call visionary
pragmatism. Organizations that meet their
decarbonization goals bring dreamers and doers
on the executive team together to get five things
right.
11

with much talk but little action. Instead, aim to
ruthlessly deliver results with a clear intent for the
partnership and with early proof points gained
through experimentation.

of viewing it as a five-year exercise with some
additional yearly refreshes, winners proactively
drive the delivery agenda (what has been
committed and needs to be delivered) and
the development agenda (what needs to be
advanced). Continuing assessment of signposts
guides ongoing and quarterly discussions within
the executive team and the board as part of the
living strategy.

Create Net-Zero Heroes in Middle Management

Proactively Address Investor Dissonance
Investors as well as lenders are increasingly
assertive and discerning about decarbonization
expectations. At the same time, they may not
be willing to compromise on near-term returns.
There is often dissonance between a company’s
green ambitions and its growth and return
aspirations, and often a perception that there will
be trade-offs. Many capital market’s day events
have become longer, but not clearer.
Executives need to strengthen the investor
dialogue. That means focusing on strategic clarity,
with both concrete near-term plans to achieve
decarbonization commitments and pathways to
net zero. They should emphasize specific proof
points showing that decarbonization is happening
and that it contributes to making the business
more valuable. Companies need to demonstrate
progress in everything from scope 1 and 2
decarbonization to customer collaboration on
green products and meaningful portfolio shifts.

Decarbonize Customer-Back
In many sectors, the bulk of emissions happen when
customers use the products that companies sell
(downstream scope 3 emissions). In addition, what
the customer wants deeply impacts embedded
emissions generated during production and in the
supply chain. Companies that are most successful
in their climate transitions start decarbonization
with the customer in mind and work backward
across offerings, operations, and the supply chain.
In both B2B and B2C situations, visionary
pragmatists will know how to promote their green
credentials and innovate with customers toward a
lower-carbon, circular world. They will ask: What
are the customer’s own ambitions, and how can
the company support them? Decarbonization will
have very clear implications for how products
are designed and used, as well as for emissions
in production and across the value chain. Many
executives view scope 3 with trepidation, but it
can provide the most powerful opportunities.

Top management usually is fully convinced of
the need for aggressive decarbonization, given
interactions with investors, the board, and key
customers. New recruits often have chosen
an employer based on its green credentials.
Yet companies may lack committed middle
management to get the job done. Too often,
middle managers get bogged down when
required to deliver key performance indicators
for Environmental, Social, and Governance (ESG)
on top of those for revenues, costs, and safety,
for example. Sometimes, they are asked to do it
without explanation or help in making trade-offs.
How can they become net-zero heroes? The only
way to create effective green middle management
is to be extremely clear about which decisions to
make differently and how to resolve trade-offs.
The organization needs to be trained, guided,

Thomas Luedi is Partner at Bain &
Company based in Bangkok.

and aligned to embed their goals as realistic
deliverables. As an example, procurement is
critical to address scope 3 emissions. Managers
who have been trained for years to focus on
optimizing cost for given specifications need clear
guidance on how to reflect carbon in procurement
decisions, next to specs and price (for example,
through internal carbon pricing), plus the tools to
pragmatically assess where in the supply chain to
push.
The whole organization needs to be upskilled,
though not to the same level or the same purpose.
That starts by investing to understand who is most
impacted and needs the most training, and then
rolling out support accordingly.
The urgency of decarbonization and the need to
limit global warming to 1.5 degrees are largely
undisputed. Most companies raced to establish
their targets in time for last year’s COP26.
Now, as they come face to face with the hard
part—delivering on those ambitions and the
opportunities available by greening the business—
those that combine vision and pragmatism will get
there first.

Sharad Apte is Partner at Bain &
Company based in Bangkok.

Collaborate Where It Matters and for Results
Carbon transition is a problem too big to be solved
by any company on its own, and the need to engage
the wider ecosystem of customers, suppliers,
peers, governments, and civil society is increasing.
Executives must decide where to collaborate
vs. compete, picking a few partnerships that
can make a difference. They should forge those
partnerships across the value chain, or with peers
or NGOs, to reach a critical mass for change. It is
important not to lose precious time on initiatives
12

Jenny Davis-Peccoud is Partner and cofounder of Bain & Company’s global
Sustainability & Responsibility practice,
based in Amsterdam.

Torsten Lichtenau is based in London
and leads Bain & Company’s Carbon
Transition Impact Area globally.
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LEGAL UPDATES

Unsafe Products: Liability under
Thailand’s Product Liability Law
By Chusert Supasitthumrong, Tilleke & Gibbins

of whether the damage was caused intentionally
or negligently, every PLP will be jointly liable for
the damages sustained by the consumers, with a
few exceptions.
Under the Product Liability Act, aggrieved parties
only need to prove that they suffered damage or
injury from the PLP’s product, and that they had
used and maintained the product properly. The
aggrieved party does not need to prove which PLP
caused the damage or injury.
In addition, PLPs cannot avoid liability by entering
into an agreement with the consumer that is
meant to waive or limit PLPs’ liability in advance.
However, PLPs facing claims under the Product
Liability Act can avoid liability if they can prove one
of the following:
•
•

Impacts from the pandemic have led some
manufacturers to reduce costs by changing
production methods, designs, or machinery, or
reducing the number of employees on payroll.
While these strategies may reduce costs and help
their business survive, they may also result in
lower quality goods. In the worst case, however,
these poor-quality goods may cancel out or even
outweigh a manufacturer’s cost savings if the
products are deemed to be unsafe for consumers
under Thailand’s Product Liability Act (officially the
Liability for Damages Arising from Unsafe Products
Act).
The Product Liability Act has been in force for 14
years. However, there have been a few landmark
Supreme Court decisions related to it as most
cases are settled before the final judgment.
Consequently, most business owners have limited
knowledge of the precedent cases and are unsure
about what actions they can take to manage and
mitigate the risk of being found liable for claims of
damages due to an unsafe product.
The Product Liability Act identifies several types of
entrepreneurs and business operators (individuals
and entities) as “potentially liable parties” (PLPs)
who may be penalized under the law:

14

•
•
•
•

Manufacturers or hirers
Importers
Sellers of goods for which the manufacturer,
hirer, or importer cannot be identified;
Any other party who uses the name, trade
name, trademark, or statements of the alleged
unsafe products, or acts in a manner that
causes them to be seen as a manufacturer,
hirer, or importer

The Product Liability Act defines a “product” as
any kind of movable property that has been
manufactured or imported for sale—including
agricultural products and electricity but excluding
those ruled out by ministerial regulations.
Therefore, real estate and services are excluded
from the Product Liability Act. However, real estate
buyers are protected by the Civil and Commercial
Code and by the Consumer Protection Act as well
in some circumstances.
In addition, the Product Liability Act defines
an “unsafe product” as any product that
causes or may cause damage or injury due to a
manufacturing defect, design defect, or lack of
clear warning, instructions, or other information
about usage, maintenance, or preservation of the
product. If an unsafe product causes damage or
injury to consumers who purchased it, regardless

•

The product was not unsafe.
The plaintiff was aware that the product was
unsafe.
The plaintiff misused the product despite clear
information and warnings.

The Product Liability Act provides two different
methods through which an aggrieved party can
bring a claim—either by filing a lawsuit in any court
that has jurisdiction or by filing a complaint with
the Consumer Protection Board. Alternatively,
a foundation or association authorized by the
Consumer Protection Board can file the complaint
on behalf of the aggrieved consumer or party.
If the foundation or association submits the
complaint to the relevant court, the court fees are
waived but fees ordered by the court in its final
judgment are still payable.
In cases where the court determines that the
aggrieved party was damaged by an unsafe
product, the court will award damages. The
damages are not restricted to those set out in the
Civil and Commercial Code but may include other
forms of compensation that are unusual under
Thai law, at the court’s discretion.
For example, the court may award damages for
mental pain and suffering, as well as actual bodily
harm and harm to property. If the unsafe product
caused a person’s death, the court may award
damages for the mental pain and suffering of

the immediate family. If the PLP was aware (or
should have been aware) that the product was
unsafe not due to gross negligence, the court may
award punitive damages of up to twice the actual
damages.
The Consumer Protection Board is entitled under
the Consumer Protection Act to order business
operators to recall, destroy, or cease selling any
unsafe product if the business operator fails to
comply with that law’s requirements.
In summary, the Product Liability Act functions
to protect consumers from unsafe products
by simplifying the procedure and reducing the
burdens for consumers to bring an action. In
addition, the law states the scope of liability for
entities involved in the manufacture, sale, and
importation of products, while leaving a few
avenues for PLPs to avoid liability. Therefore,
these PLPs need to be aware of the liabilities
before providing a product to consumers.

Chusert Supasitthumrong is a Partner
at Tilleke & Gibbins and one of
Thailand’s most experienced product
liability litigators.
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GOVERNMENT ENGAGEMENT

AMCHAM Members to Support
Bangkok Governor’s Ambition to
Make Bangkok a More Livable City
for All

On October 7, 2022, at the Hyatt Regency Hotel,
American Chamber of Commerce in Thailand
(AMCHAM) members welcomed the Bangkok
Governor, Chadchart Sittipunt, to AMCHAM’s
membership luncheon.
During the meeting, the Governor provided an
energizing presentation, explaining his goal for
Bangkok to become a more livable city for all and
his adoption of a people-centric approach to build
trust and address population needs. He further
discussed Bangkok’s grassroots issues covering
healthcare, education, transportation, waste
collection, and other urban topics. Additionally,
he touched on his comprehensive development
policies, covering over 200 goals, to address
the current challenges in adopting technology,
increasing public-private partnerships and
cooperation with other cities and countries, and
his efforts to build economic prosperity and a safe
and healthy living space for Bangkok. The Governor
ended his presentation with his appreciation for
AMCHAM members’ support for his initiatives
16

while welcoming further cooperation, contributing
to a better Bangkok for all.
Participants had the opportunity to take part
in an interactive question and answer session
covering various points of members’ interest and
the Governor’s plans, such as the million-tree
project and a mentoring program for primary
school students. AMCHAM President Jeff Nygaard,
Executive Vice President of Operations and
Technology for Seagate Technology, on behalf
of the AMCHAM community, expressed strong
support for the Governor’s ideas, stating “The
AMCHAM community recognizes the Governor’s
efforts and innovative approaches to addressing
long-standing challenges of a big city. It is
important for us to work together to strengthen
Bangkok’s infrastructure while maintaining its
charm.” AMCHAM members attending the event
showed great enthusiasm for supporting the
Governor’s initiatives and for collaborating with
Bangkok Metropolitan Administration to promote
a livable and inclusive Bangkok.
17

GOVERNMENT ENGAGEMENT

AMCHAM Welcomes New U.S.
Ambassador to Thailand at AGM
and Announces Board of Governors
for 2023

On October 17, 2022, at the Shangri-La Bangkok,
the American Chamber of Commerce in Thailand
(AMCHAM) members welcomed the new U.S.
Ambassador to Thailand, Robert Godec, to
AMCHAM’s Annual General Meeting (AGM).
AMCHAM was pleased to announce its incoming
Board of Governors for 2023, which includes a
historic number of seven women Governors,
“This Board of Governors is AMCHAM’s most
diverse board yet, equally balanced between
men and women of various nationalities, with
representation from both U.S. and Thai companies,
including both MNCS and SMEs. We are proud
to have leadership which is so representative
of Thailand’s international business community
and our membership.” – said AMCHAM Executive
Director Heidi Gallant.

18

AMCHAM’s Board of Governors for 2023 include
newly elected governors Wiyada Srinaganand of
3M, Jamie Brennan of Amazon Global Selling, and
Tanapot Parksuwan of Citibank as well as returning
Board Governors Ornkanya Pibuldham of Bank of
America, Arpaporn (Gift) Samabhandhu of Johnson
& Johnson, Aileen Chew of Mastercard, Chatit
Huayhongtong of Chevron, Charles Blocker of IC
Partners, Deborah Seifert of Pfizer Thailand, Eliot
Delunas of Nitro Labs, Jeffrey Nygaard of Seagate
Technology, John Evans of Tractus, Kaveepan
Eiamsakulrat of ALLY Global Management, and
Rachel Davidson of the Hilton and DoubleTree
Sukhumvit.
During the fireside chat, AMCHAM President Jeffrey
Nygaard and Ambassador Godec engaged with
AMCHAM members on a dialogue on fostering the
U.S.-Thai trade and investment relationship.
19

AMCHAM HIGHLIGHT

International Business Community
Tees Off to Raise Over 500,000
Baht for Thai University Student
Scholarships at AMCHAM ChariTee
Golf Tournament 2022

On November 11, 2022, the American Chamber
of Commerce in Thailand (AMCHAM) teed off for
charity at the AMCHAM ChariTee Golf Tournament
2022 at the Amata Spring Country Club. The Golf
Tournament brought together the international
business community raising over 500,000 baht for
the American Chamber of Commerce in Thailand
Foundation (ATF), to support education for Thai
university students across the country.
“The golf tournament is an important event for us
as it not only raises critical funds for scholarship
students but also brings the AMCHAM community
together. Our members’ support and participation
in the AMCHAM ChariTee Golf Tournament
represents an important collaboration that
demonstrates
the
international
business
community’s commitment to invest in the future
workforce of Thailand.” said the AMCHAM
Executive Director and Vice President of the ATF
Heidi Gallant.

20

In addition to giving back to the community and
making a difference to the lives of scholarship
students, this highly anticipated annual event
provided an excellent opportunity for AMCHAM
member executives and the business community
to connect and forge lasting business relations
while testing their golf game at one of Thailand’s
premier courses in Chonburi.
The event was generously sponsored by Amata
Corporation, Agoda, C.P. Group, Chevron, Citibank,
Constant Energy, Griffith Foods, International
School Bangkok (ISB), Mastercard, Pepsico, RMA
Group, Triumph Aviation Services Asia, Tyson
Foods, and Western Digital. All proceeds and
donations from the charity event will benefit
the ATF scholarship program. ATF offers tuition
for high-achieving Thai university students from
disadvantaged backgrounds. In 2023, the ATF has
a goal to give scholarships to 85 students to further
their studies in the Kingdom and has planned
multiple fundraising events through AMCHAM for
the 2023 year.
21

MEMBER NEWS

USTDA Assists Thailand’s Fight
Against Cancer
to hundreds of thousands of people across the
Lower Mekong Region.
USTDA’s study will provide AMATA the necessary
data and analysis for the phased implementation of
a new oncology center that will advance Thailand’s
aspiration to be a medical hub in Southeast Asia.
The center would be the first part of the broader
“Meditown” hub project that AMATA is developing.
The U.S. Trade and Development Agency (USTDA)
announced it has awarded a grant to Thailand’s
AMATA Corporation Public Company Limited
(AMATA) for a feasibility study to develop a regional
oncology center in Chonburi Province. USTDA’s
assistance will advance AMATA’s and Thailand’s goal
of providing access to world-class cancer treatment

USTDA’s assistance to AMATA advances one of
the key pillars of the Biden-Harris Administration’s
Partnership for Global Infrastructure and Investment,
which aims to strengthen global health security
through investments in patient-centered health
services. It also advances Thailand’s 4.0 scheme to
revitalize the country’s eastern seaboard, including
Rayong, Chonburi, and Chachoengsao provinces.

Hospitality Leaders Fight For
Sustainability At PHIST 5
Phuket Hotels for Islands Sustaining Tourism
(PHIST), Southeast Asia’s biggest and best
responsible travel and hospitality forum, returned
on September 26 to deliver a knockout blow to
unsustainable tourism in Southeast Asia. Back
as a live, in-person gathering, this fast-paced
event tackled the key topics impacting the region
and supported the green recovery of hotels and
tourism operators following the global pandemic.
Hosted at Angsana Laguna Phuket, the theme of
this year’s PHIST was Muay Thai, the high-energy,
culturally rich sport of Thai boxing, which has
gained fame and popularity around the world and
represents the battle to preserve authentic art,
heritage, and tradition.
Keynote speakers delivered unique insights
on critical issues facing the industry, including
community tourism, green operations, ocean
health, destination management, post-Covid
trends, and more.
22

A series of expert-led workshops focused on
practical subjects such as Green Finance for Hotels,
Zero Waste and Materials for Sustainable Tourism,
and a Green Expo presented a comprehensive
selection of innovative, eco-friendly products
from 30 exhibitors. Finally, delegates were able to
discuss the day’s events with evening networking
drinks.
AMCHAM is a proud supporter of this event. Next
PHIST will be held on September 4, 2023, with
venue to be confirmed.

AMATA Celebrates the Opening of
the First International Japanese
Hotel in Thailand’s EEC Region
Hotel Nikko Amata City Chonburi is located in
Amata City Chonburi Industrial Estate, around 60
kms southeast of Bangkok and is conveniently
accessible via the Burapha-Vithee elevated
expressway.
The 220-bed luxuriously built hotel meets the
needs of discerning business travelers, pampering
guests with the Okura Nikko Hotel Management
Group, a renowned Japanese hospitality.
Room tiers start from Standard Room up to
Presidential Suite; all rooms feature a bathtub,
TOTO WASHLET, and stylish work desk. Ultracomfortable beds also ensure great relaxation.
Guests can use facilities such as the fitness center,
rooftop pool, OFURO (traditional Japanese public
bath), and a modern business center, offering all
you need to work, rest, and play in comfort.
SHIKISAI restaurant serves authentic Japanese,

international, and quintessential Thai cuisines.
This cosmopolitan restaurant is perfect for relaxed
meals with friends or more formal business
dining. The hotel has several types of function
rooms, perfectly positioned for conferences,
product launches, exhibitions, business meetings,
ceremonies, parties, and events of all descriptions.
The hotel marks the successful collaboration
between Amata Corporation PCL, Japan Overseas
Infrastructure Investment Corporation for
Transport and Urban Development (JOIN), and
Fujita Corporation Company.

Johnnie Walker launches ‘JOHNNIE
WALKER AIR-INK LIMITED EDITION’
Johnnie Walker, a Scotch Whisky brand, in
partnership with AIR-INK®, an innovative brand
producing black ink from air pollution, and Graviky
Labs, a laboratory that invents a proprietary
technology to sequester carbon emissions used
to produce the ink, unveil the unique ‘Keep
Walking City’ project. This global project features
a collection of bespoke art pieces that use ink
from upcycled carbon emissions to create unique
designs on the limited-edition Johnnie Walker
Black Label bottles. Famous artists from six cities
in six countries around the world have crafted
the collectible bottle designs, with Kantaphon
‘Gongkan’ Methikul, an acclaimed pop-art,
contemporary Thai artist, representing Bangkok.
Only 2,500 bottles are produced for each city’s
edition.

This breakthrough partnership is a part of a
journey to pioneering grain to glass sustainability
under Diageo’s long-term commitment – Society
2030: Spirit of Progress.
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EVENTS
Virtual Membership Meeting

with the Food and Drug Administration (FDA) - Oct 4
Speakers: Jiraratana Thesasilpa, Food and
Drug Technical Officer, Senior Professional
Level
Event Highlights:
On October 4, 2022, AMCHAM Food & Agribusiness Co-chair, Alan Adcock of Tilleke &
Gibbins, together with AMCHAM members,
joined a Virtual Meeting with the Food and
Drug Administration (FDA) representative,
Jiraratana Thesasilpa, Food and Drug
Technical Officer, Senior Professional Level, to
learn about the two new Notifications of the
Ministry of Public Health related to Genetically
Modified Organisms (GMOs).

AMCHAM Open House

Meet the Board Candidates – Oct 6
Event Highlights:
It was our pleasure to welcome the Board candidates for the 2023-4 AMCHAM Board Elections and
AMCHAM members to our new office at True Digital Park. The event started with a relaxed networking
session, followed by an introduction of each Board candidate. The members also joined in small group
tours of the new AMCHAM office.

Jiraratana provided comprehensive details on the two Notifications, intending to enhance food safety
and security in Thailand through requirements on safety assessment and proper labelling. Both
Notifications will come into force on December 4, 2022.

Manufacturing Committee

A New Beginning - Circular Economy for Manufacturing on the
Eastern Seaboard – Oct 11
Speakers: Steven Duckworth, Senior Partner,
Asia Pacific of ERM and Yulia Dobrolyubova,
Partner, Sustainability and Climate Change of
ERM
Moderator: AMCHAM Manufacturing
Committee Co-chair Frank Timmons of
Apichet Technology
Organized by: Manufacturing Committee
Event Highlights:
To help Thai manufacturers tackle global challenges including climate change, waste, and pollution
through a circular economy approach, our speakers gave a comprehensive overview of the circular
economy and key sustainability drivers for Thailand. Key circularity trends in Thailand today include
electric vehicle adoption, battery manufacturing and charging adoption, as well as end of life extension
and material recovery trends.
“For companies to move toward circular economy, other than incentive support from the government, middleperson businesses like service and technology providers need to be developed for Thailand.” - Yulia
24
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EVENTS
Marketing & Communications Committee

Creating Content that Matters – Oct 12
Speakers: Jitsupa Chin (Sueching), Co-Founder and Chief Editor of Vantage and Netty Titiya Vichyanond,
Beauty and Lifestyle Influencer of Netty Beauty Life
Moderator: AMCHAM Marketing and Communications Committee Co-chair Onanong (Ying)
Pratakphiriya of L’Oreal (Thailand)
Organized by: Marketing and Communications Committee
Event Highlights:
AMCHAM was pleased to have two popular influencers share their insights and experience on creating
engaging content. Topics in the panel discussion included how to find the right communication platforms
for your audience, how to pitch your content and work effectively with influencers, how to create longform content that captures audiences’ attention, as well as the value of engagement rates.
“Brands and influencers should work together and have respect for each other. Brands should trust the
influencers, give them freedom to create content in their own style, and you’ll be surprised at the outcome.”
- Sueching

Tap & ___

TM

Tap & go™ at MRT stations across Bangkok

To turn commute time into stress-free time.

Safety and convenience every time you tap : Priceless.
26
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EVENTS
AMCHAM

Digital Economy Committee

Event Highlights:
AMCHAM hosted the New Member Orientation prior to their Annual General Meeting (AGM) to welcome
new members of 2022. At this event, AMCHAM members, both old and new, had an opportunity to
meet with Board Governors, AMCHAM staff, and member peers to learn more about getting the most
out of their membership. The participants also had a chance to exchange contacts and expand their
business connections.

Speakers: Napatra (Joy) Charassuvichakanich, Head of Mid-Market Lead Generation Business of Google
Customer Solutions, Thailand; Nu L., Head of Commerce of MAQE; George Hartel, COO of GQ; and Atul
Tuli, Managing Director of SAP Indochina.

New Member Orientation – Oct 17

Go Global, Enabling Cross Border – Oct 18

Moderator: AMCHAM Digital Economy Committee Co-chair Jamie Brennan of Amazon Global Selling
Thailand
Organized by: Digital Economy Committee
Event Highlights:
Our speakers highlighted vital factors in building capabilities and strategies in global digital marketing,
providing a road map for local companies looking to break into global markets. George began the
event with a case study of a local product gone global, while Napatra, Nu and Atul shared know-how
on product and platform scalability, content localization, and selecting the essential software tools to
succeed.
“To go global or just be on Thai borders can be intimidating because you are talking to the unknown. It’s like
a black box but the thing is there is no better time to export than today. If you want to expand your presence,
the digital capability is key.” - Napatra
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EVENTS
Education Committee

How to Benchmark and Build Reputation in a School or University –
Oct 20
Speakers: Dr. Stephen Holmes, Founder and
Principal of The 5Rs Partnership
Moderator: AMCHAM Education Committee
Co-chair Robert Tyler of International School
Bangkok (ISB)
Organized by: Education Committee
Event Highlights:
AMCHAM’s Education Committee welcomed
speaker Steven Holmes to share insights into
how schools build on their areas of strength to create and maintain reputation. His presentation was
followed by a lively question and answer session which ranged from how parents and teachers take
part in reputation building to how newly opened schools can create reputation when starting from zero.

Aerospace Council

Thailand’s EEC Initiative - A New Post-Covid Paradigm – Oct 21
Speakers: Dr. Natthawat Hongkarnjanakul, Director of Space Technology Development Office of GeoInformatics and Space Technology Development Agency (GISTDA)
Moderator: AMCHAM Aerospace Council Co-chair, Barry Crawford of Triumph Aviation Services
Organized by: Aerospace Council
Event Highlights:
As The Smart City Initiative and U-tapao International Airport Aviation Development concepts are leading
Thailand’s Eastern Economic Corridor (EEC) developments, our guest speaker, Dr. Natthawat explained
the long-term road map for Thailand’s Aerospace industry. The project will bring innovation to improve
the quality of living, through the “Smarts” solutions of creating a livable smart city for residents and
investors.
“We plan to connect Thailand’s three airports; Don Mueang, Suvarnabhumi, and U-tapao, together with highspeed rail within 1 hour to encourage more investors to come to Thailand” – Natthawat

“What schools have got to do is look at the model and look at the credentials we would want people to talk
about. Systematically, we then think about how to spread it strategically. Sit down, go through the process of
future gazing, keep reputation in focus, and build it from there.” - Stephen

Legal Committee

The Importance of Dispute Resolution Clauses in Negotiated
Transactions – Oct 26
Speakers: Steven Burkill, Partner of Watson
Farley & Williams, Antony Crockett, Partner
of Herbert Smith (Hong Kong), and Vanina
Sucharitkul, FCIArb, International Arbitrator,
L’Université Paris Descartes (Paris V) Attorneyat-Law (California).
Moderator: AMCHAM Legal Committee CoChair Douglas Mancill of Legal Analytics.
Organized by: Legal Committee
Event Highlights:
Steven Burkill of Watson Farley & Williams, Antony Crockett of Herbert Smith and Vanina Sucharitkul
shared up-to-date insights on international arbitration in established regional centers like Singapore
and Hong Kong as well as the current state of arbitration in Thailand, and a practical discussion on
which considerations are important when drafting dispute resolution clauses.
“You need good, high quality, experienced arbitrators who run your arbitration in an effective way” - Steven
30

31

EVENTS
Multi-Chamber

Eastern Seaboard Networking hosted by AMCHAM – Oct 21
Event Highlights:
AMCHAM hosted the Multi-Chamber Eastern Seaboard networking night in a lovely venue at the
InterContinental Pattaya Resort.
David Nardone of WHA Industrial Development gave a welcome speech and extended gratitude to
the members of the foreign chambers in Thailand for attending the special evening of socializing and
enjoying fine food and drinks. This event provided members from Bangkok and those located on the
Eastern Seaboard, an opportunity to network and build business connections.

Do more than wait.
Prepare your
business for sudden
cardiac arrest.
Equip your premises with an automated
external defibrillator (AED) from Stryker.

In the event of a sudden cardiac arrest, there are three important
steps to increase the patient’s chances of survival.

1
Call an ambulance.

2
Provide early CPR.

3
Perform defibrillation
as guided by the AED
to restart the heart.

Without an AED on your premises, you can’t do step 3.
That means wasting precious minutes waiting for help to arrive, when that
time could’ve been used to help the patient.

So, do more than wait.
Let’s work together to better protect
your employees and visitors from
sudden cardiac arrest.
Contact us: aedasia@stryker.com
32

stryker.com
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EVENTS
AMCHAM Academy

The Governors’ Table

Speakers: Christopher (Chris) Cantrell, Legal Attaché of the Federal Bureau of Investigation (FBI)

Host: Charles Blocker of IC Partners, Viboon Kromadit of AMATA Corporation, and Eliot Delunas of Nitro
Labs.

Cybersecurity – Oct 26

Event Highlights:
For AMCHAM Academy’s fifth engagement, guest speaker Christopher presented on the Federal Bureau
of Investigation (FBI)’s roles in the US and internationally, specifically in the realms of cybersecurity.
Chris noted FBI’s priorities and numerous programs aimed to navigate and protect public and private
sectors from cyberattacks and computer intrusion crimes.
“What we’re finding is that the police, in some cases, do not have a relationship with the business sector. So,
we’re encouraging the Royal Thai police and DSI to build the relationship with Thai business industries.” – Chris
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Sheraton Grande Sukhumvit – Oct 27

Event Highlights:
The AMCHAM team and Board Governors were delighted to welcome members to our Governors’ Table,
where leading executives were able to connect over a leisurely dinner. AMCHAM’s members enjoyed
face-to-face networking with the premiere business community at the Sheraton Grande Sukhumvit
Hotel.
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EVENTS
Behind the Scenes

with the U.S. Embassy: Visas – Oct 31

Speakers: Scott Cecil, Consul General and Country Coordinator of the U.S. Embassy Bangkok
Event Highlights:
Consul General Scott outlined comprehensive details on various types of visas, visa requests, and the
visa application process in the post pandemic era. He further delved into misconceptions and challenges
that citizens applying for visas have been encountered.
“What we do in Bangkok is no different from other places. Every visa decision is a national security decision. The
advice we give people if the refusal withstands: what are other qualifications that overcome the presumptions
that intend to use that visa?” – Scott

Tax Committee

US Tax Updates for the 2022 Tax Year - Nov 3
Speakers: Josh Maxwell,
Partner of Tax Attorney Hone
Maxwell, LLP and Matthew
Stevens, MD of Global U.S.
Tax Plan
Moderator: AMCHAM
Tax Committee Co-Chair
Jonathan Stuart-Smith of
Mazars
Organized by: Tax Committee

Event Highlights:
On November 3, the Tax committee convened another clear and comprehensive tax update for US
citizens living abroad and other individuals with U.S. tax filing obligation. Matthew provided an overview
of regulatory and legal updates, while Josh shared information on current trends in IRS enforcement,
including court cases that could affect U.S. persons with non-U.S. assets.
36
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EVENTS
The Governors’ Table

The Athenee Hotel - Nov 3
Host: Ornkanya Pibuldham of Bank of America, Kaveepan Eiamsakulrat of the ALLY Global Management,
Jeff Nygaard of Seagate Technology, and John Evans of Tractus Asia.
Event Highlights:
Five Board Governors and two incoming 2023 Board Governors were on hand to welcome guests at our
last Governors’ Table for this year. Guests had the chance to network by the beautifully landscaped pool
before enjoying a relaxed dinner at the Athenee Hotel. The Governors’ Table dinners are some of our
most convivial events, building strong connections and community among senior AMCHAM member
company executives, and we look forward to offering more of them in 2023!

AMCHAM 2023-24
BOARD OF GOVERNORS
Wiyada Srinaganand
Country Leader
3M

Jamie Brennan
Head of Amazon Global
Selling, Thailand
Amazon Global Selling

Kaveepan Eiamsakulrat
Executive Chairman
The K.E. Group

Ornkanya (Mook) Pibuldham
Chief Country Officer
Bank of America

Tanapot Parksuwan
Managing Director, Head
of Banking, Capital Markets
and Advisory, Thailand
Citibank
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Chatit Huayhongtong
President
Chevron

Simon Denye
Managing Director
Harmless Harvest

Rachel Davidson
Cluster General Manager
Hilton & DoubleTree Sukhumvit
Bangkok

Charles Blocker
Founder & CEO
IC Partners

Arpaporn (Gift) Samabhandhu
Area Managing Director
Metropolitan Asia Consumer Health
Johnson & Johnson

Aileen Chew
Country Manager, Thailand
and Myanmar
Mastercard

Eliot Delunas
Managing Director
Nitro Labs

Deborah Seifert
Country Manager, Thailand
and Indochina
Pfizer

Jeffrey Nygaard
Executive Vice President of
Operations & Technology
Seagate Technology

John Evans
Managing Director
Tractus

David Lyman
Chief Values Officer
Tilleke and Gibbins
Board Advisor

Heidi Gallant
Executive Director
AMCHAM Thailand
Ex Officio
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NEW MEMBERS

Welcome New Members

October 2022

CORPORATE MEMBERS
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B.Grimm is a multi-business corporation in the fields of energy, building and
industrial systems, healthcare, lifestyle, transport, and real estate with an aim
to increase effectiveness, efficiency, wellbeing, and cultural progress of every
society.

PANUS is specialized in designing, manufacturing, and distribution of trailers.
With advanced technology and impressive Research and Development, PANUS
strives to make their product solutions more aerodynamic, fuel efficient, and
sustainable while continuing to drive innovation within the industry.

Designate: Jérôme Besnard, Strategy Director

Designate: Nicholas Ling, Managing Director

Freightzen Logistics is a young and dynamic company founded in 2018 delivering
proactive and personalized logistics solutions. The company offers over 100
flight connections per day, worldwide reach by sea, and cross border deliveries
to Laos, Cambodia, Myanmar, Malaysia, and Singapore.

Pandora is the world’s largest jewelry brand made from high-quality materials
at affordable prices. Pandora began designing its beloved charms in the year
2000. Each charm has a meaning and is designed to tell a personal story of its
wearer while showcasing their unique style.

Designate: Martin Kyhn, Business Development Manager

Designate: Nalinlux Pumhiran, Sustainability Manager

Goode Van Slyke Architecture (GVSA) is a full-service architecture firm based in
the USA, best known for the design on the Mercedes Benz Stadium project in
Atlanta, Georgia in 2017. GVSA is currently pursuing a transformative mixed-use
project outside of Bangkok and intend to open an official office in early 2023.

Professional Corporate Services (PCS) deals predominantly with corporate
setup, labor law, property law, PDPA, as well as document translation and
visa services. Its core expertise is in consultation and negotiation. The team is
expanding into bookkeeping, accounting, and corporate tax.

Designate: Stephen Cook, Vice President of Business Development

Designate: Artemis Glikakis, Partner - Senior Business Consultant

Ladenstein Yacht is founded on a simple principle to go the extra mile for each
client. The company’s in-house design department creates the interior and
exterior design as well as technical solutions to give each client its personalized
home on the sea.

Located in Nichada Thani, Tree House Montessori Learning Center is a nursery/
preschool that employs the Montessori methodology in the pedagogy. The
school aims to foster children’s development in personalized ways. Teachers
are trained and certified by the Association Montessori International.

Designate: Stefano Ladenstein, Chief Marketing Officer

Designate: cott Bendlock, Marketing Director

The Naka Island, a Luxury Collection Resort & Spa, Phuket is tucked away on
a secluded island off the east coast of Phuket. Journey to the boutique resort
by speedboat and take in the enchanting beauty of rich coconut groves, ivory
sandy beaches, and limestone cliffs.

Founded in 1976, Samtec provides products and services to the global electronics
industry. Samtec puts people first along with a commitment to exceptional
service, quality products, and innovative technologies that take the industry
further faster.

Designate: Thidaporn Amornprapawat, Director of Sales and Marketing

Designate: James Fields, Chief Operating Officer
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AFFINITY PROGRAM

AMCHAM
Member-To-Member Offers

Click here to Register
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Empowering Community
to get easy access and appropriate
first aid treatment
Pfizer’s caring culture is core to achieving its purpose to deliver breakthroughs that change patients’
lives. As health problems are their great concern, they are committed to building a more equitable future
for patients and people to their accessible treatment and care.
Pfizer (Thailand) Ltd. has established Pfizer Thailand Foundation (PTF)
as an independent organization in 2001 to support philanthropic
programs for local communities by working together with various
partners to provide opportunity and access to education as well
as support to those in need, especially in activities related to
scientific research, medical studies and public health care.
In 2020, PTF in partnership with World Vision Foundation of Thailand
(WVFT) started their ‘First Aid Center’ initiative, a three-year project to
build 10 first aid centers by 2023 for 10 schools and communities
in rural areas in 9 provinces across Thailand. With great support
from Public Health officers in district areas who stand by or
frequently pay visits to the centers and filling up basic first aid kits
and medicines, these centers are beneficial to those who require basic
emergency care or first-aid treatment in a timely and professional
manner as the community distance from a primary healthcare
facility is quite far and can limit access to health services.
Five centers are now providing services in five provinces, i.e., Ratchaburi, Chantaburi, Buriram,
Uthaithani and Ranong.
“ We focus on long-term social investment projects that are
meaningful and sustainable in the community. We are very proud
of the work we do in partnership with the communities and the
WVFT to help reduce health disparities.”, said Deborah Seifert,
Country Manager of Pfizer Thailand and Indochina, and the Chairperson
of PTF.
PTF plans to bring Pfizer colleagues to the schools and communities
to share their knowledges and expertise and empowering people
to enhance their health literacy by the end of the year.
“ I am really impressed by the role these centers play in the
community, including COVID-19 vaccination and all the other work
and activities that take place in these centers.”, added
Deborah Seifert.

We've been operating as Pfizer Thailand Foundation for over
two decades and we're really proud of our contributions to the
Thai society to help reduce the country's health disparities.
Deborah Seifert

Country Manager, Thailand and Indochina
and the Chairperson of Pfizer Thailand Foundation

PP-UNP-THA-0094

Breahthroughs that change patients’ lives

