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Candidates event on October 6.  For those of you who 
can’t make it, there will be plenty of opportunity in future 
– we’re looking forward to hosting many of our monthly 
and quarterly committee and council meetings in person 
again, at the many excellent meeting spaces available at 
our new location. 
 
We’ve got a busy season ahead of us! We have three 
Member Luncheons coming up – we’re hosting U.S. 
Assistant Secretary Arun Venkataraman on September 
20, Bangkok Governor Chadchart Sittipunt on October 5, 
as well as our AGM on October 19.  This is in addition to 
our Governors’ Table dinners, the CSR Awards Dinner, and 
the Festive Eggnog party. All of these are opportunities to 
use your AMCHAM event vouchers before 2022 comes to 
a close. Do keep your eye on our events calendar, as new 
events go up every day.

Finally, I’d like to introduce you to some new faces at 
AMCHAM, Khun Mai, our Government Affairs Officer, 
joined us in July, Khun Pailin, Reception and Event 
Support, joined us in August and Khun Tong, Government 
Affairs Specialist and Khun Bell, Committee Officer joined 
us in September. Please help me to welcome them to our 
AMCHAM community.

I hope you enjoy T-AB magazine this month and I look 
forward to seeing you soon!

 
 
 

Sincerely,
Heidi Gallant
Executive Director
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Letter from the Excutive Director

Dear Members, 
 
As you read this, the AMCHAM 
team is busy getting settled into 
our new offices and enjoying the 
vibe created at the True Digital 
Park by all our new neighbors. 
We can’t wait to welcome you 
and show you around at our 
Open House and Meet the Board 
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Reimagining the Future of 
E-Commerce for Thai MSMEs
By Jamie Brennan, Amazon Global Selling Thailand

Micro, small, and medium enterprises (MSMEs) 
form the backbone of many economies in 
Southeast Asia and account for about 40 percent 
of GDP across industries in Thailand. Digital 
transformation, the post-pandemic environment, 
and shifts in consumer behaviors have opened 
up opportunities for MSMEs to adapt their 
business models and to consider e-commerce as 
a new channel for accessing more customers and 
showcasing their products. 

Based on a 2021 AlphaBeta study commissioned 
by Amazon Global Selling, Thailand’s e-commerce 
market is poised for double-digit growth due to 
rising internet and mobile penetration rates and 
a growing middle class. Similarly, e-Conomy SEA 
2020 estimates that the Thai e-commerce market 
could grow to over 8.5 trillion baht by 2025.

From the AlphaBeta study, 300 MSMEs were 
surveyed in Thailand, and around 90 percent 
indicated that e-commerce is critical for their ability 
to export. 66 percent said that e-commerce would 
help expand their market reach, and 62 percent 
viewed that e-commerce channels can help with 
access to sales and marketing tools. 

39 percent of Thai MSMEs anticipate greater sales 
growth prospects in overseas market compared 
to only 17 percent of Thai MSMEs who view that 

there are greater prospects domestically. The top 
three motivations for Thai MSMEs to sell abroad 
are increased revenue, widened sales channels, 
and increased overseas customer base. Thus, the 
biggest economic opportunities for interested Thai 
MSMEs may likely be in cross-border e-commerce 
(CBEC). 

The AlphaBeta report estimates that e-commerce 
sellers in Thailand earned about 110.2 billion 
baht from e-commerce sales made to overseas 
consumers in 2021, of which 31 percent is earned 
by MSMEs. Under a “Business as Usual” scenario, 
the value of e-commerce export sales could reach 
219.8 billion baht by 2026. 

Challenges do exist, however, with 70 percent 
of surveyed MSMEs expressing the need for 
support in starting CBEC, citing lack of familiarity 
with overseas markets, complicated registration 
process, lack of knowledge in operational 
processes (e.g., logistics, consumer protection 
laws, payments), and difficulty in finding business 
support. To overcome these obstacles, support 
would be needed in three key areas: capabilities, 
costs, and regulations. Such support would not 
only reduce barriers for MSMEs to sell abroad, 
but could also strengthen the overall e-commerce 
landscape in Thailand, especially from a capability 
standpoint.

Capabilities

Actions that surveyed MSMEs identified as helpful 
for tackling capability challenges include training 
sessions to lay the foundations for how a business 
can start e-commerce and CBEC, including creating 
accounts, selecting the right selling plan, setting 
the right strategy, adding products, packaging and 
logistics, digital marketing, and more. 

Although many e-commerce educational 
programs have now been launched in Thailand, 
such as the Ministry of Commerce’s New Economy 
Academy, MSMEs still show a strong appetite 
to receive further support and more in-depth 
training and further public-private collaboration 
in this area would undoubtedly provide value-
adding outcomes. 

Costs

A number of MSMEs are also generally sensitive 
to cost, and many express the need for support in 
the form of government grants and incentives to 
subsidize the costs of e-commerce adoption and 
overseas marketing and business development. 
An example is Australia’s eCommerce Accelerator 
Program (eCAP), which provides up to about 

250,000-baht equivalent to new e-commerce 
sellers to enable them to build their e-commerce 
capabilities, develop their cross-border 
e-commerce strategies, and identify target 
countries to expand into. Another example is 
Enterprise Singapore’s E-Commerce Booster 
Package, developed in collaboration with regional 
e-commerce marketplaces, to help reduce sellers’ 
cost of exporting via e-commerce with subsidies 
of up to 235,000-baht equivalent. 

Similarly, discussions on setting up a 2-billion-baht 
innovation fund to help MSMEs in Thailand, with 
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Jamie Brennan is Head of Amazon Global 
Selling in Thailand, where she works to 

enable businesses to launch globally through 
cross-border e-commerce.

contributions made by both the public and private 
sector, are a step in the right direction. 

Regulatory Environment

Many MSMEs experience difficulties in navigating 
the complexities of customers clearance, cross-
border data protection, intellectual property, 
and consumer protection. Governments can play 
key roles by seeking opportunities to streamline 
customs clearance regulations and clarify customs 
processes. 

Regionally and internationally, multi-lateral 
agreements on cross-border data protection, 
digital trade, and interoperability of e-payment 
frameworks would go a long way to creating a 
smoother CBEC experience for MSMEs, in addition 
to supporting international trade. 

One example is in how Singapore and Thailand 
have connected their national digital payment 
systems, PayNow and PromptPay, to encourage 
the adoption of e-payment solutions and allow 
users in both countries to use their mobile phones 
to transfer funds instantly in a secure manner. 
This initiative serves as a good starting point, 
with more opportunities for Thailand to explore 
collaborations with other countries to further 
facilitate cross-border transactions and to provide 
information and training to MSMEs on the new 
channels available to support their businesses.

With so much value at stake, the public and private 
sector can explore opportunities to move the 
needle and partner to build capabilities, lower cost 
barriers, and collaboratively foster a supportive 
business environment for MSMEs to go global.

Click here to Register

TH_AmCham_CCS_Plant_2021_OL.indd   1TH_AmCham_CCS_Plant_2021_OL.indd   1 01/06/2021   15:4301/06/2021   15:43
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https://www.exxonmobilchemical.com/en/catalysts-and-technology-licensing?utm_source=google&utm_medium=cpc&utm_campaign=cl_chemicals_none&ds_k=Chevron&gclsrc=aw.ds&&ppc_keyword=chevron&gclid=EAIaIQobChMIxoOy5bmE-gIVHZpmAh2bKwmyEAAYAiAAEgIAg_D_BwE
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The past two years have been unprecedented 
to say the least, and travel took a backseat as 
the global community contended with managing 
the challenges of the pandemic. As the world 
transitions into endemicity, we have seen most 
countries opening up borders and relaxing 
Covid-19 containment measures. Nevertheless, as 
we resume travel for both work and leisure, the 
current changing and uncertain health, economic, 
and political landscapes necessitate prudent 
precaution and management.

Taking care of our mental health is equally as 
important as our physical health as domestic 
and international travel rebounds. Mental health 
difficulties are among the leading causes of ill 
health and medical repatriation among travelers 
with existing mental health problems and 
those without and prior history of these as well. 
Common travel stressors such as jet lag and time 
zone changes, adjusting to different cultural and 
environmental contexts, disconnection from one’s 
support system, physical ill health, and disruption 
of regular routine can trigger or worsen panic 
attacks, mood changes, anxiety, and depression. 
Moreover, taking the changing health regulatory 
environment into consideration, travelers need 
to navigate the additional stressor of mandatory 
quarantine, disruption of travel and return in light 
of a Covid-19 infection.

Hence, it is important for travelers to be proactive 
in sustaining their mental health before, during, 
and after travel. 

Before Travel

Planning ahead and preparing for contingencies 
are essential in ensuring a pleasant trip and 
managing potential travel issues ahead. Adequate 
preparation goes a long way in providing us with 
equilibrium and constructive measures when the 
unexpected occurs. 

Travel Plans

Whether you are traveling for business or 
personal reasons, it is important to research your 
destination and plan your trip accordingly. It is 
central to look into flights and routes that are 
direct and minimize long hours in transit. 
It is also helpful to look into pacing your itinerary, 
so you have time and space to adjust to jet lag 
and time zone changes, and simply to rest and 
rejuvenate amidst the hustle and bustle of the 
day.

Destination Guidelines & Health Care Checklists 

It is vital that travelers are up to date with the 
latest travel advisories for both domestic and 

Supporting Mental Health While 
Traveling
By Foo Pei Lynn, International SOS 

international travel and conform to requirements 
and legislations of respective countries (e.g., 
vaccination, procedure in the event of infection 
etc.). 

It is essential to procure comprehensive travel 
health insurance. It should be noted, however, 
that most travel insurance does not cover 
psychiatric conditions. For travelers taking 
prescription medication for a medical or mental 
health condition, it is crucial to ascertain that it is 
legal to bring this medicine into the destination 
country. Moreover, it is advisable to investigate the 
destination’s medical and mental health services 
to ensure coordinated care. Travelers can identify 
relevant referral specialists and prepare ahead 
(i.e., carry a referral letter from own physician) in 
the event consultation is required.

Awareness of Own Wellbeing & Contingencies

Staying in tune to our own needs and being 
able to recognize warning signs of psychological 
distress are central in taking care of our wellbeing. 
What are some physical, emotional, cognitive, and 
behavioral cues you can identify in yourself that 
indicate a need to take care of your wellbeing and/
or seek further intervention? Knowing one’s own 
distress cues and limitations will enable proactive 
response during travel. 
In the event of an emergency, it is important to 
prepare in advance your emergency contacts 
(e.g., significant other or family members) and key 
contact details at the destination (e.g., healthcare 
facilities, embassies and consular etc.). 

During Travel

While traveling, you can support and maintain 
your mental health by actively performing the 
aspects highlighted. 

Routine & Self-Care

Keeping to a routine, especially healthy practices, 
during travel helps us stay centered and on top 
of managing our physical and mental health. It is 
especially important during self-quarantine. Self-
care is indispensable regardless of whether you 
are traveling for work or pleasure.  
Areas to focus on include:

• Sleep – stay constant to your regular sleep 
schedule and get at least seven - eight hours 
of quality sleep nightly. 

• Food & diet – healthy and balanced meals are 
essential; moderation is key and avoid over-
indulgence. 

• Physical activity – be sure to keep physically 
active and exercise while you are traveling.   

• Rest and downtime – do not forget to schedule 
some rest and recreation so you feel revitalized 
throughout your travel.

Routine gets better with practice – so cultivate 
yours now!

Coping Strategies

It is helpful to implement a constructive coping 
plan to manage stressful situations during travel. 
Relaxation activities such as deep breathing, 
meditation, journaling, calming music, and de-
escalation strategies can mediate and promote 
emotional and cognitive balance during your trip.
 
Staying Connected

Stay in touch and engaged with loved ones and 
close friends while traveling. This is especially 
important for individuals who are traveling 
alone as our usual support system is disrupted. 
Travelers can stay connected with identified 
persons through regular pre-arranged check-ins 
throughout the trip. 
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Managing Expectations 

It is understandable that we want to maximize the 
travel experience but moderating our expectations 
will enable us to cope with travel stress effectively. 
Besides knowing one’s own physical and mental 
limits and pacing the travel itinerary accordingly, 
keeping an open and flexible approach will 
facilitate adapting to situational changes and 
needs. 

Support Resources 

Reach out to the support network and resources 
identified pre-travel whenever the need arises 
during your travel. The right information, 
sources, and support are fundamental during 
an emergency. Hence, travelers are encouraged 
to engage the services of a trusted medical and 
travel security assistance provider with a strong 

global network that can provide peace of mind, 
leverage concerns, and respond to emergencies 
with expert proactive support.

After Travel

When you return from your travel, it is 
recommended to allocate a day or two to rest and 
recover from the trip before you resume work 
and a full schedule. Post-travel readjustment is 
beneficial in sustaining one’s physical and mental 
health. 

Traveling provides us with stimulation and can 
nurture our wellbeing. Taking practical steps to 
care for our mental health will not only enable 
us to cope with stressful situations effectively but 
safeguard a productive and meaningful travel 
experience. 

Foo Pei Lynn is a certified Clinical 
Psychologist at International SOS. She has 
over a decade of experience in the clinical, 

tertiary, and humanitarian fields advocating 
for mental health literacy and resilience.

Click here to Register

https://www.linkedin.com/in/pei-lynn-foo-a2a554214/
https://connect.amchamthailand.com/events/details/the-governors-table-hilton-sukhumvit-bangkok-2298?calendarMonth=2022-09-01
https://www.fedex.com/en-th/open-account.html
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Education for sustainable development is the 
concept that should be taught to children 
to encourage them to become effective 
changemakers and stewards of our world. The 
best way to accomplish this is to instill in them a 
love of nature and their surroundings. This article 
will share three steps on how schools can help 
make this happen.

STEP 1: Help Students Fall in Love with Nature

Nurturing a love of nature is the first step to 
protecting our planet. So, how can schools and 
educators help students to fall in love with nature?
Spend Time in Nature 
Keep in mind that nature is not limited to the 
wilderness! A garden area can be considered a 
natural area. 

• Green Your Grounds

Green the school recess play areas. If the play 
areas do not have access to the soil due to paving, 
add planters! If your budget is limited, ask for 
plant donations from families. The more diverse 
the plant life, the more various critters and wildlife 
will begin to appear. 

There is no need to wait for someone else to do it! 
At Earth Day and Outdoor Classroom Day events, 
every child in the school can participate in a planting 

activity station, dotting the campus with beautiful 
flowering and fruit trees and varieties of shrubs 
and flowers in different colors and textures. 

Research has shown that providing natural spaces 
for recess/ unstructured play has tremendous 
benefits: improved attention, concentration, 
and memory; increased physical activity levels; 
strengthened social and emotional learning; 
increased resilience and self-regulation; and 
improved mental health and well-being.

• Take Field Trips to parks, nature playgrounds, 
and national parks. 

Start a School Garden

Starting a school garden has been the most 
influential education for sustainable development. 
Planning, designing, and maintaining a garden 
is a powerful learning experience, and students 
actively engage with systems thinking. Tending to a 
garden is an effective and lasting way to fall in love 
with nature. The love and care students exhibit 
for their garden, from transplanting seedlings to 
holding baby animals, will have a lasting effect on 
them.

Student investment will be substantial because 
they are active stakeholders.

Education for Sustainable 
Development: Putting It Into 
Practice
By Phoenix Quin and Ashley Peek, Berkeley International School Bangkok

FEATURES

• Weekly Outdoor Classes in Primary Years 

Experiential classes for Pre-kindergarten to Grade 
5 in a vibrant, student-created garden, home to 
the ducks, chickens, fish, and rabbits will foster 
environmental understanding at an early age. 
Every lesson should contain structured activities 
and unstructured time for the students to engage 
with the environment.

Essential to this concept is that children should 
spend time with role models or adults who 
love nature. They can help eliminate fear and 
harness the sense of joy and wonder necessary 
for strengthening the child/nature connection. 
Adults around them who are fearful of engaging 
in getting dirty/ insects/ touching plants will only 
enhance the disconnect.

STEP 2: Incorporating the UN’s SDGs Into School 
Culture

• Monthly SDG Focus Goals in Elementary 
School

The 17 focus goals can be split up and assigned 
to months of the school year. Each month, an 

The school garden helps nurture a growth mindset: 
it is a safe place to fail. 

Students are active problem solvers in a garden: 
It did not work? Why not? What should we try 
differently?

It provides an experiential learning venue. All 
stages of life have been witnessed, from the 
hatching of chicks to the death and burials of 
beloved chickens. Students gain familiarity 
with the circle of life and become increasingly 
connected to it.

Students develop sustainable living habits, such 
as seed-saving and first-hand experience of the 
self-sufficient seed-to-plate closed-loop concept.
Embrace Learning Outside

• Celebrate World Outdoor Classroom Day

Students can spend the entire day engaged in 
outdoor activities. The first half of the day try 
activity station rotations, followed by an outdoor 
picnic-style lunch and a Reclaimed/Recycled Raft 
Race across the school’s pool, in which students 
paddle across on recycled rafts they just built! 
The day can end with live music performances by 
the secondary students, having written original 
Songs for Change inspired by the UN’s Sustainable 
Development Goals (SDGs).

• Kindergarten Outdoor Classroom 

Biweekly, all students should play outside in 
the playground together, free flowing between 
outdoor experiential learning stations set up by 
the teachers.
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elementary homeroom class dives deeper into 
the month’s focus goals, with a culminating 
presentation to the entire elementary during the 
assembly.

• Monthly Checklist Challenge 

The Checklist Challenge is a monthly set of 
challenges related to the month’s specific SDG 
focus goals for students and families to engage 
with at home. Students have opportunities to 
share their experiences with their classmates and 
at assemblies and are honored for their efforts. 

• Incorporate the SDGs into School Events 

When designing whole school events, such as 
World Outdoor Classroom Day, teachers should 
view all learning activities through the lens of the 17 
SDGs and ask which SDGs each activity addresses. 
These are then published and celebrated as 
means of spreading awareness. 

STEP 3: Cultivate a Community Culture of 
Changemakers

• Be a Model of Conscious Consumerism

Schools may host community clothes, book, and 
toy swaps.

The school can seek out, showcases, and support 
local, sustainable businesses.

• Forge Community Partnerships for Change

Schools may partner with organizations like Steps 
With Theera who supply school birthday cakes 
food for the canteen. Steps’ mission is to create an 
inclusive society for all. 

• Support Student-Led Activism

Grin Green International, for example, is a student-
led social enterprise run by Berkeley’s high school 
students. They plan events to spread awareness 
about critical environmental issues to inspire 
more students to become Changemakers. 

The goal of the Changemaker community culture 
is to connect learners, teachers, and families to 
nature, people, cultures, and real-world issues. 

Phoenix Quin is an outdoor learning teacher. 
She uses her backgrounds in architecture, 

environmental management, and education, 
combined with her passion for nature, to 

cultivate future Changemakers.

Ashley Peek is the Headmaster of Berkeley 
International School, Bangkok. He designs 
and delivers a research-based education 

balancing the academic, social, and 
emotional needs of children.

Editor

Author

The community works together to develop the 
tools necessary to make positive changes in their 
lives and the world.

In Conclusion

All three steps outlined in this article connect in 
many ways, highlighting that the systems thinking 
model needs to be utilized when designing for 
change. Everything is connected!

Schools must involve themselves in taking 
action for sustainable development. How each 
school helps its students fall in love with nature, 
incorporates the SDGs, and creates a community 
culture of Changemakers will be different. But in 
the words of Arthur Ashe: “Start where you are. 
Use what you have. Do what you can.”

References can be found here.
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LEGAL UPDATES

Liabilities for Non-
Compliance with the PDPA
By Luca Bernardinetti and Werinorn Manphan, Mahanakorn Partners Group

The Personal Data Protection Act (PDPA) is a 
body of law intended to protect data subjects by 
requiring businesses and other entities to meet 
obligations in the collection, use, and disclosure 
of data subjects’ personal information. Data 
controllers, data processors, and other concerned 
parties are responsible for the secure maintenance 
of personal data and compliance with the Act. 
Therefore, all concerned parties may be fined for 
failure to comply with the Act.

Non-compliance with the provisions of this Act 
may result in: (1) civil liability; (2) criminal liability; 
and (3) administrative liability.

Civil Liability

When the Data Controller or Data Processor’s 
operation in relation to the Personal Data violates 
or fails to comply with the provisions of the PDPA 
and causes damages to the data subject, the Data 
Controller or Data Processor will compensate the 
data subject for such damages. This liability occurs 
regardless of whether the operation is performed 
intentionally or negligently. Additionally, the court 
may order the violator to pay punitive damages.
The claim for compensation is barred by 
prescription after the lapse of three years from 

the date that the injured person knows of the 
damages and the identity of the Data Controller 
or Data Processor, or ten years from the date that 
the wrongful act was committed.

Criminal Liability

The following persons shall be considered 
criminally liable: (1) the Data Controller, who 
uses or discloses Personal Data without the data 
subject’s consent; (2) the person who uses or 
discloses Personal Data for any purpose other 
than the purpose notified to the Data Controller; 
(3) the Data Controller, who sends or transfers 
the Personal Data to a foreign country without 
complying with the PDPA, and (4) the person who 
comes to know the Personal Data of another 
person. When such actions cause the data subject 
to suffer damages, affects their reputation, or 
exposes the data subject to scorn, hatred or 
humiliation, the responsible persons shall be 
punished with imprisonment up to six months, 
a fine up to 500,000 baht, or both. When the 
unlawful acts of such persons are motivated by a 
desire to benefit themselves or another person, 
the persons shall be punished with imprisonment 
up to one year, a fine up to 1,000,000 baht, or 
both. Such offences are compoundable.

When the person in category (4) discloses the 
Personal Information to any other person—
with certain exceptions—such person shall be 
punished with imprisonment up to six months, a 
fine up to 500,000 baht, or both.

In cases where the offence is committed as a result 
of instructions given by any director, manager, or 
person, such individuals are also criminally liable 
for the offence.

Administrative Liability

The PDPA established the Experts Committee 
(EC) and vested in it the authority to determine 
administrative fines and enforcement orders for 
noncompliance with the Act.

When the Data Controller fails to inform the data 
subject of key details such as the purpose of 
collection, fails to provide access to or a copy of the 
Personal Data, fails to maintain certain records in 
a written or electronic form, or fails to designate a 
data protection officer, when necessary, the Data 
Controller shall be punished with an administrative 
fine up to 1,000,000 baht.

When the Data Controller fails to use or disclose 
Personal Data according to the purpose previously 
given to the data subject, collects unnecessary 
Personal Data, or collects Personal Data without the 
consent of the data subject, such Data Controller 
shall be punished with an administrative fine up 
to 3,000,000 baht.

Any collection of Personal Data pertaining to 
topics prohibited by the EC or using or disclosing 

Personal Data without consent of the data subject, 
shall be punished with an administrative fine up 
to 5,000,000 baht.

Any person who fails to act in compliance with the 
order given by the EC or fails to provide a statement 
of facts as ordered by the EC, shall be punished 
with an administrative fine up to 500,000 baht.

When issuing an order of administrative fines or 
other enforcement measures, the Committee will 
consider several factors, such as the seriousness 
and details of the offence—especially in cases 
where there was intent to harm, gross negligence, 
or lack of reasonable care—the size of the business, 
the value, and severity of damages arising from 
the offence, etc.

Non-serious Offences

All concerned parties shall be issued a warning or 
ordered to rectify the offence. The EC may also (1) 
issue an order instructing the parties to comply, 
rectify, stop, suspend, refrain, or abstain from the 
activity which is in violation of or noncompliance 
with the PDPA; (2) issue an order prohibiting any act 
that causes damage to the personal data subject; 
and (3) issue an order restricting the collection, 
usage, or disclosure of personal data which was 
compromised to prevent further damage to the 
data subject.

Serious Offences

A non-serious case where orders were met with 
noncompliance shall be considered to have 
escalated into a serious case. An administrative 
fine shall be issued to all concerned parties. 
The order of the administrative fine must contain 
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Luca Bernardinetti is Chairman and 
Managing Partner. He has over two decades 
of experience in mergers and acquisitions, 
banking and financial transactions, capital 

projects and infrastructure, and public-
private partnerships.

Werinorn Manphan is a Senior Associate. 
She has honed her skills and experience 

at MPG in areas such as Commercial, 
Corporate, IP, and Contract law.

details of the consideration and reasons, which 
must include essential facts of the offence and 
legal points concerned. The order will be made in 
writing and must be signed by the EC Chairman.

The EC can also file a lawsuit in the Administrative 
Court for the enforcement of the fine. If 
enforcement requires the seizure, attachment, or 
sale by auction of a concerned party’s property, 
the EC shall order it. Fees and expenses related 
to the seizure or sale by auction of property shall 
be deducted from the proceeds before paying the 
fine. 

Considering the power invested in the EC, 
the Notice charges officers to exercise care 
when imposing administrative fines or other 
enforcement measures. Officers should consider 
available evidence, code of ethics, professional 
standards, common business practices, the 
applicable law, the impact on the persons and 
business, and the operations of the concerned 
parties. Though the EC’s decisions are final, the 
Committee must provide ample reasoning and 
evidence.

Click here to Register

https://www.linkedin.com/in/luca-bernardinetti-750b9654/
https://connect.amchamthailand.com/events/details/virtual-membership-meeting-with-the-food-and-drug-administration-fda-2291?calendarMonth=2022-10-01
https://www.seagate.com/as/en/
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On August 21 - 24, 2022, the American Chamber On August 21 - 24, 2022, the American Chamber 
of Commerce in Thailand Foundation (ATF) hosted of Commerce in Thailand Foundation (ATF) hosted 
a four-day orientation camp for students of its a four-day orientation camp for students of its 
scholarship program. AMCHAM’s diverse member scholarship program. AMCHAM’s diverse member 
community dedicated their time and resources to community dedicated their time and resources to 
conduct in-person workshops, site visits, and give conduct in-person workshops, site visits, and give 
presentations to ATF’s new scholarship recipients.presentations to ATF’s new scholarship recipients.

During the camp, participating students gained During the camp, participating students gained 
valuable training on key career and life skills to valuable training on key career and life skills to 
prepare them for the working world. “Through the prepare them for the working world. “Through the 
ATF Scholarship program and the Career Camp, ATF Scholarship program and the Career Camp, 
we are investing in future leaders of Thailand. Our we are investing in future leaders of Thailand. Our 
member companies step up each year to raise member companies step up each year to raise 
critical funds for the program, provide their HR critical funds for the program, provide their HR 
professionals to conduct mock-interviews, and professionals to conduct mock-interviews, and 
sponsor gifts for the student goody bags.”  said sponsor gifts for the student goody bags.”  said 
the American Chamber of Commerce in Thailand the American Chamber of Commerce in Thailand 
(AMCHAM) Executive Director Heidi Gallant.(AMCHAM) Executive Director Heidi Gallant.

The workshops focused on job interviewing and The workshops focused on job interviewing and 
resume writing skills, effective communications, resume writing skills, effective communications, 
and growing their connections and professional and growing their connections and professional 
networks to equip these students for the world of networks to equip these students for the world of 
tomorrow and aid their personal and professional tomorrow and aid their personal and professional 
development. They also gained first-hand development. They also gained first-hand 

experiences in a mock job interview session where experiences in a mock job interview session where 
they were interviewed by Human Resources they were interviewed by Human Resources 
personnel from AMCHAM member companies. personnel from AMCHAM member companies. 
”This is one of the greatest camps I have ever joined ”This is one of the greatest camps I have ever joined 
because the camp has different activities from because the camp has different activities from 
others. I had a chance to listen to several talented others. I had a chance to listen to several talented 
guest speakers who shared their experiences and guest speakers who shared their experiences and 
taught us how to apply skills learned from the taught us how to apply skills learned from the 
camp in the real business world.” said AMCHAM camp in the real business world.” said AMCHAM 
scholarship student Kittiphong Chusen from King scholarship student Kittiphong Chusen from King 
Mongkut’s University of Technology Thonburi.Mongkut’s University of Technology Thonburi.

During the last two years, due to the pandemic, During the last two years, due to the pandemic, 
the Career Camp was organized virtually but the Career Camp was organized virtually but 
with the easing of restrictions this year, the event with the easing of restrictions this year, the event 
was organized in-person and was generously was organized in-person and was generously 
sponsored by AMCHAM Silver member FedEx.sponsored by AMCHAM Silver member FedEx.

Goody bag items for the students were sponsored Goody bag items for the students were sponsored 
by 3M Thailand, Aditya Birla Group, Anoogo, by 3M Thailand, Aditya Birla Group, Anoogo, 
Colgate-Palmolive, Equator Pure Nature, Jelly Belly Colgate-Palmolive, Equator Pure Nature, Jelly Belly 
Candy Company, and Procter & Gamble.Candy Company, and Procter & Gamble.

Despite the pandemic in 2020 and 2021, with Despite the pandemic in 2020 and 2021, with 
generous support from AMCHAM members, generous support from AMCHAM members, 
the ATF provides scholarships to more than 60 the ATF provides scholarships to more than 60 

Investing in Thailand’s Future 
through Education: AMCHAM/
FedEx Career Camp 2022

FOUNDATION

deserving students each year to complete their deserving students each year to complete their 
university studies in the Kingdom. For 2022, university studies in the Kingdom. For 2022, 
funding has been raised through various events funding has been raised through various events 
and sponsorships from AMCHAM’s exclusive tier and sponsorships from AMCHAM’s exclusive tier 
members including Agoda, Citibank, C.P. Group, members including Agoda, Citibank, C.P. Group, 
Ford, Johnson & Johnson, Mastercard, Netflix, WHA Ford, Johnson & Johnson, Mastercard, Netflix, WHA 
Group, and corporate and individual donations Group, and corporate and individual donations 
from members. The 2022 scholarship application from members. The 2022 scholarship application 
period is open until August 31, 2022.period is open until August 31, 2022.

Education has always been a core value for Education has always been a core value for 
AMCHAM. Over the past 30 years, the ATF has AMCHAM. Over the past 30 years, the ATF has 
supported university education for over 3,000 supported university education for over 3,000 
deserving Thai students from disadvantaged deserving Thai students from disadvantaged 
backgrounds through its scholarship program. backgrounds through its scholarship program. 
The scholarships play a crucial role in providing The scholarships play a crucial role in providing 
financial assistance to the students and motivating financial assistance to the students and motivating 
them through their higher education.them through their higher education.
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GOVERNMENT ENGAGEMENT

On August 23, 2022, at the Anantara Siam Hotel, On August 23, 2022, at the Anantara Siam Hotel, 
130 members joined the American Chamber 130 members joined the American Chamber 
of Commerce in Thailand (AMCHAM Thailand) of Commerce in Thailand (AMCHAM Thailand) 
Member Luncheon. The participants gathered Member Luncheon. The participants gathered 
to network and learn about the Department to network and learn about the Department 
of Business Development (DBD)’s initiatives of Business Development (DBD)’s initiatives 
for increasing the ease of doing business. In for increasing the ease of doing business. In 
addition, members welcomed students who addition, members welcomed students who 
received the scholarships under the AMCHAM received the scholarships under the AMCHAM 
Thailand Foundation (ATF) and celebrated their Thailand Foundation (ATF) and celebrated their 
achievements. achievements. 

AMCHAM President Jeff Nygaard, Executive Vice AMCHAM President Jeff Nygaard, Executive Vice 
President of Operations & Technology of Seagate President of Operations & Technology of Seagate 
Technology, opened the event by welcoming new Technology, opened the event by welcoming new 
member companies, the AMCHAM’s scholarship member companies, the AMCHAM’s scholarship 
students, and Gwen Cardno, Chargé d’Affaires students, and Gwen Cardno, Chargé d’Affaires 
to the U.S. Embassy in Bangkok. The President to the U.S. Embassy in Bangkok. The President 
then introduced Thosapone Dansuputra, then introduced Thosapone Dansuputra, 
Director-General of the Department of Business Director-General of the Department of Business 
Development as the keynote speaker, before Development as the keynote speaker, before 
passing the floor to him. passing the floor to him. 

Director-General Thosapone started his Director-General Thosapone started his 
presentation with the department’s responsibilities presentation with the department’s responsibilities 
and the expansion of online services and and the expansion of online services and 
platforms to facilitate business operations in platforms to facilitate business operations in 
Thailand. With the vision to become a leading Thailand. With the vision to become a leading 
state agency in providing a full suite of digital state agency in providing a full suite of digital 
services within 2027 and to generate a dynamic services within 2027 and to generate a dynamic 
mechanism for sustainable, innovation-driven mechanism for sustainable, innovation-driven 
growth of the Thai commercial sector, the DBD will growth of the Thai commercial sector, the DBD will 
develop their online platforms to establish more develop their online platforms to establish more 
swift, reliable, and accessible services. Before swift, reliable, and accessible services. Before 
concluding his presentation, the Director-General concluding his presentation, the Director-General 
invited Somatat Sangkomkamhang, Trade Officer, invited Somatat Sangkomkamhang, Trade Officer, 
Senior Professional Level, to showcase the DBD’s Senior Professional Level, to showcase the DBD’s 
Data Warehouse and business registration online Data Warehouse and business registration online 
platforms.  platforms.  

During the question and answer session, During the question and answer session, 
Director-General Thosapone provided additional Director-General Thosapone provided additional 
information on the e-commerce Trustmark, information on the e-commerce Trustmark, 
business registration processes, and DBD’s business registration processes, and DBD’s 
projects that contribute to the Bio-Circular-Green projects that contribute to the Bio-Circular-Green 
(BCG) Economy Model.(BCG) Economy Model.

AMCHAM Member Luncheon 
with Thosapone Dansuputra, 
the Director-General of the DBD, 
Ministry of Commerce
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IN THE SPOTLIGHT

Why did you volunteer for a committee leadership role Why did you volunteer for a committee leadership role 
at AMCHAM?at AMCHAM?

I have been working in international e-commerce, trade, I have been working in international e-commerce, trade, 
and technology for most of my career and have a passion and technology for most of my career and have a passion 
for bridging the digital divide. Because of this, I naturally for bridging the digital divide. Because of this, I naturally 
gravitated to the Digital Economy Committee for the gravitated to the Digital Economy Committee for the 
chance to collaborate with other AMCHAM members to chance to collaborate with other AMCHAM members to 
create impact and support businesses and society. With the create impact and support businesses and society. With the 
rapid evolution in global e-commerce and Thailand’s push rapid evolution in global e-commerce and Thailand’s push 
towards a digital economy, I view that this is one of the towards a digital economy, I view that this is one of the 
most impactful committees to play a role in at AMCHAM. most impactful committees to play a role in at AMCHAM. 
The same passion for all things digital shared by my fellow The same passion for all things digital shared by my fellow 
committee members, Peter Fischbach and Waleeporn committee members, Peter Fischbach and Waleeporn 
Sayasit, also makes this a vibrant group to be part of. Sayasit, also makes this a vibrant group to be part of. 

What are your goals for the Digital Economy Committee in 2022?What are your goals for the Digital Economy Committee in 2022?

My three main goals for the committee in 2022 center around dialogue, collaboration, and capacity My three main goals for the committee in 2022 center around dialogue, collaboration, and capacity 
building. I hope that our committee will continue to drive dialogue around cutting-edge digital economy building. I hope that our committee will continue to drive dialogue around cutting-edge digital economy 
topics, including data privacy, digital trade, sustainability, digital strategy in the new normal, SME topics, including data privacy, digital trade, sustainability, digital strategy in the new normal, SME 
capabilities, technologies that enable global growth, and more.      capabilities, technologies that enable global growth, and more.      

We also hope to increase our knowledge-sharing, partnership-building, and social impact activities, We also hope to increase our knowledge-sharing, partnership-building, and social impact activities, 
in collaboration with the wider AMCHAM community. Lastly, we aspire to drive long-term efforts to in collaboration with the wider AMCHAM community. Lastly, we aspire to drive long-term efforts to 
upskill and reskill Thai entrepreneurs and SMEs to be more ready for the digital future and to be active upskill and reskill Thai entrepreneurs and SMEs to be more ready for the digital future and to be active 
participants in Thailand’s digital growth trajectory.  participants in Thailand’s digital growth trajectory.  

What advice would you give to the next generation of female leaders?What advice would you give to the next generation of female leaders?

One of Amazon’s leadership principles is customer obsession. Our leaders start with customers in One of Amazon’s leadership principles is customer obsession. Our leaders start with customers in 
mind and work backwards, drawing on extensive data and thorough understanding of customer wants mind and work backwards, drawing on extensive data and thorough understanding of customer wants 
and needs. Having a diverse and inclusive workforce that understands different perspectives naturally and needs. Having a diverse and inclusive workforce that understands different perspectives naturally 
supports us in this drive. My advice to the next generation of female leaders would be to continue to supports us in this drive. My advice to the next generation of female leaders would be to continue to 
foster an environment that embraces differing viewpoints and people of diverse backgrounds.  foster an environment that embraces differing viewpoints and people of diverse backgrounds.  

Another piece of advice, and one which I believe is highly relevant to the new normal, is to try to have Another piece of advice, and one which I believe is highly relevant to the new normal, is to try to have 
fun at work and make it easier for your team to have fun and learn. Also, the wisest advice I have ever fun at work and make it easier for your team to have fun and learn. Also, the wisest advice I have ever 
received, never give up. If you believe in something for yourself, your team or your company, do not received, never give up. If you believe in something for yourself, your team or your company, do not 
give up because it is difficult. Many practices are entrenched in businesses, no matter the age of the give up because it is difficult. Many practices are entrenched in businesses, no matter the age of the 
business. Do not let those barriers stop you from achieving success. The Great Attrition continues in business. Do not let those barriers stop you from achieving success. The Great Attrition continues in 
many countries, and one way to potentially address this phenomenon is to cultivate a shared vision many countries, and one way to potentially address this phenomenon is to cultivate a shared vision 
on how your team wants to grow and continue to reshape that vision while celebrating personal and on how your team wants to grow and continue to reshape that vision while celebrating personal and 
career milestones along the way. career milestones along the way. 

Finally, with a successful team and business comes broader responsibilities. The bigger your organization Finally, with a successful team and business comes broader responsibilities. The bigger your organization 
grows, the more it impacts the world. The expectations and obligations are there for us to do better, grows, the more it impacts the world. The expectations and obligations are there for us to do better, 
every day, not only in how we run our business but in how we shape the future with all stakeholders. every day, not only in how we run our business but in how we shape the future with all stakeholders. 

Jamie Brennan is Head of Thailand Global Selling of Amazon and serves as AMCHAM 
Digital Economy Committee Co-Chair.

THERE’S MAGIC 
WHEN WE EAT TOGETHER 

https://www.linkedin.com/in/jamiebrennan/
https://www.coca-cola.com/
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MEMBER NEWS

KIS International School IB Students 
Celebrate Strong Exam Results 
The International Baccalaureate Diploma Program 
(IBDP) is respected around the world as one of 
the most rigorous high school diploma programs. 
Students select six IB courses at the end of 10th 
grade and work tirelessly for two years to sit the 
exams and wait with bated breath until results are 
posted in early July.

The graduating class of 2022 was uniquely 
challenged to handle this trying curriculum 
entirely during the pandemic. They began their 
IBDP courses in August 2020 and spent the 
following two years online or in a hybrid model of 
instruction due to Covid-19 pandemic.

Forty percent of the graduating class achieved a 
remarkable score of 35 or higher. KIS students 
IBDP average score of 33 continues to be above the 
worldwide average of 32, with an overall pass rate of 
nearly 90%.

KIS students have been guided by the faculty to 
develop skills in such areas as thinking critically 
and creatively, problem-solving, collaboration, 

self-motivation, emotional awareness and time 
management, research skills, and more. These 
abilities skills allow them to continue learning 
throughout their lives and to have what it takes to 
be future innovators.

Thanks to the students’ outstanding results, they 
have been accepted at top universities around the 
world.

Kudun and Partners launches Japan 
Practice in Thailand
On August 1, 2022, Emi Rowse Igusa has joined 
Kudun and Partners as a partner launching 
a brand-new Japan practice to cater to the 
burgeoning Japanese legal needs in Thailand. 
She is a specialist in commercial litigation and 
international arbitration and has represented 
numerous clients in arbitration cases under the 
International Criminal Court (ICC), London Court 
of International Arbitration (LCIA), Singapore 
International Arbitration Center (SIAC), and Thai 
Arbitration Institute (TAI) rules. She has extensive 
experience in advising clients on commercial 
contracts, shareholder and joint venture 
disputes, employment law, investigations, and 
competition law. In addition to practicing law, Emi 
is a professional counselor. She comprehends the 
psychology of dispute resolution, an increasingly 
topical issue in the field. Emi is half Japanese and 
speaks fluent Japanese.

Emi was previously a senior counsel and of 
counsel with Herbert Smith Freehills based in 
Tokyo, Hong Kong and Bangkok for over 10 years 
and Robertsons in Hong Kong as an associate 

for 7 years. Some of her landmark cases include 
representing a major Japanese trading house in an 
arbitration case relating to a dispute over a natural 
resources project, acting for a high net worth 
individual in Hong Kong in an arbitration over a 
family shareholders dispute, and representing 
a major energy company in an arbitration 
concerning a multi-billion-dollar dispute. 

Emi has been active in CSR and Pro bono and will 
be leading some of these initiatives. As a counselor, 
her expertise in mental health will be beneficial to 
promoting mental resilience in the workplace.

Click here to Register

https://www.eventbrite.com/e/phuket-hotels-for-islands-sustaining-tourism-phist-5-tickets-300536220927
https://connect.amchamthailand.com/events/details/amcham-open-house-meet-the-board-candidates-2279?calendarMonth=2022-10-01
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Click here to Register

EVENTS

Manufacturing Committee 
Tyson Foods Factory Tour – August 19
Organized by: Manufacturing Committee

Event Highlights: 
AMCHAM members went to Ongkarak for a factory visit at Tyson Poultry Thailand. The program started 
with a safety briefing and introduction to Tyson Foods and its plant operations before members were led 
on the tour to see the process of cutting and preparing fully cooked products. After the tour, members 
enjoyed lunching on Tyson Foods products before heading back to Bangkok.

Speakers: Nathan Johnson, Vice Consul, U.S. Embassy Bangkok

Event Highlights:  
AMCHAM was pleased to have Nathan Johnson, Vice Consul in the Consular Section of the U.S. Embassy 
Bangkok, speak about the Uniformed and Overseas Citizens Absentee Voting Act (UOCAVA), the process 
of absentee voting, how to fill out the Federal Post Card Application, and how to mail absentee ballots. 
An essential session for any American citizen living abroad who wishes to make their voice heard in the 
2022 elections.

Voting While Abroad
Get Your Ballot Counted – August 25

Every day,
we strive to innovate.
3M believes science helps create a brighter world
for everyone. By unlocking the power of people,
ideas and science to reimagine what’s possible,
our global team uniquely addresses the opportunities
and challenges of our customers, communities,
and planet.

https://connect.amchamthailand.com/events/details/amcham-open-house-meet-the-board-candidates-2279?calendarMonth=2022-10-01
https://www.amchamthailand.com/committee/manufacturing-council/
https://investors.3m.com/ir-home/default.aspx
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NEW MEMBERS

Welcome New Members 
CORPORATE MEMBERS

For over 150 years, Brown-Forman has enriched life by responsibly building fine 
quality beverage alcohol brands. The company consists of unique individuals 
united by a shared passion for quality spirits and dynamic industry. They share 
a common dedication to demonstrate and ensure there is Nothing Better in the 
Market.

Designate: Apichat Putivibool, Country Manager

Since 1970, Center for Creative Leadership’s mission has been to advance 
the understanding, practice, and development of leadership for the benefit 
of society worldwide. The company strives to make the world a better place 
through more effective leadership.

Designate: Molly Chin, Senior Manager, Marketing

CES is the UK’s largest distributor of educational resources to international 
schools, delivering to over 120 countries worldwide. Working with global 
suppliers and publishers, CES provides international schools with first-class 
educational resources and inspiring learning environments, helping teachers 
and students to thrive.

Designate: Melissa Davison, Head of APAC

As a non-profit organization that believes in inspiring, empowering, and engaging 
youth through collaborative and transformational learning programs, JUMP! 
Foundation supports social impact in 10 underserved communities around the 
world. The Foundation creates innovative online programs and offers solutions 
to schools’ most pressing needs.

Designate: Mark Del Greco, Partnership Manager, Social Impact

Outpost is a network of co-living/co-working spaces in idyllic locations across 
Southeast Asia. Its co-working spaces have light-filled collaboration areas, 
focused air-con work zones, meeting rooms, workshop spaces, private offices, 
and video call booths with high-speed wi-fi, ergonomic chairs, adjustable desks, 
and comfortable lounge areas.

Designate: David Abraham, Co-Founder

August 2022

Since 1979, Plexus has delivered optimized Product Realization solutions 
through a customer-focused service model which seamlessly integrates product 
conceptualization, design, commercialization, manufacturing, fulfillment, and 
sustaining services to deliver end-to-end solutions to customers in the America, 
Europe, and Asia Pacific.

Designate: Teong Wah Tan, General Manager

SUPERNAP Thailand’s growth model is driven by Asia Pacific’s need for a data 
center that brings assured redundancy, availability, and disaster risk mitigation 
supported by the latest and industry-leading designs. The regional data growth 
of content and application comes from the need to improve customer’s 
experience utilizing Cloud, AI, IOT, and BIG Data.

Designate: Aurelie Doye, Head of Marketing

TCS is a global leader in IT services, consulting, and business solutions with a 
large network of innovation and delivery centers that has been partnering with 
many of the world’s largest businesses in their transformation journeys of over 
50 years. 

Designate: Ananta Dubey, Legal head -Thailand

TAI solves the toughest problem in space, aeronautics, defense, and cyberspace 
to meet the ever-evolving need of customers worldwide. The company provides 
Maintenance, Repair and Overhaul (MRO) services for aircraft, engine, and 
component along with engineering service and training.

Designate: Chris Atswalongkorn, Chief Executive Officer

www.amchamthailand.com
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AFFINITY PROGRAM

AMCHAM 
Member-To-Member Offers

https://connect.amchamthailand.com/membertomember?o=A-Z
https://connect.amchamthailand.com/membertomember?o=A-Z
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