
THAI-AMERICAN BUSINESS

T-AB

INSIDE THIS ISSUE:

IMPACTS OF COVID-19 ON THAILAND COMPANIES

SIX STRATEGIES FOR DIGITAL GROWTH IN SEA

IN THE SPOTLIGHT: RICHARD JACKSON

AMCHAM AFFINITY PROGRAM 

May 2022



BOOK NOW
at agoda.com

https://www.agoda.com/
https://www.seagate.com/as/en/


4

Contents
Thai-American Business
ISSN-T-A 0125-0191
May 2022

Impacts of Covid-19 on Thailand Companies: 
Findings and Recommendations from a 
Rapid Assessment

Opportunities and Challenges for Thailand’s 
Design Industry in the Global Market 

Six Strategies for Digital Growth in Southeast 
Asia

08

12

16

FEATURES

Executive Director

LEGAL UPDATES

06

BOI Approves Updated Investment 
Measures to Boost EV Charging Stations 

Time to Pay the Piper: Options for 
Businesses Struggling with Covid-19 Loans

EVENTS

NEW MEMBERS

DISCOUNTS

Welcome New AMCHAM Members

AMCHAM Affinity Program

34

30

30

32

32

33

36

Thai Union Supports Earth Day through 
its Green Giving Projects

28

HR Committee: Beyond Data: Greater 
Applications of Compensation and Ben-
efits Surveys

Customs & Excise Council: Harmonized 
System Code Training

Tax Committee: What Does the Global 
Minimum Tax Mean for Thailand?

Manufacturing Committee: State of 
Manufacturing in Thailand

AMCHAM Academy: Change Manage-
ment and Business Transformation

20

22

MEMBER NEWS

GOVERNMENT ENGAGEMENT

Deputy Prime Minister and Minister of 
Energy Outlines Priorities on Accelerating 
Foreign Direct Investment

Director General of Department of Trade 
Negotiations Discusses FTA and Priorities 
for Thailand’s Hosting of APEC 2022

24

25

IN THE SPOTLIGHT

JUNE 24

A NETFLIX SERIES

Richard Jackson of RLC Recruitment26

26

20
LETTER

https://www.netflix.com/th-en/


AMCHAM BOARD OF GOVERNORS 2022 

 

PRESIDENT 

Jeffrey Nygaard, Seagate Technology 

 

VICE PRESIDENTS

Ornkanya Pibuldham, Bank of America N.A.

Tibor Pandi, Citibank

Charles Blocker, IC Partners

Arpaporn Samabhandhu, Johnson & Johnson

 

TREASURER

Aileen Chew, Mastercard 

 

SECRETARY 

Eliot Delunas, Nitro Labs 

 

GOVERNORS

Viboon Kromadit, Amata Corporation

Nara Decharin, Baxter Healthcare

Jeff Lehrmann, Chevron 

Rachel Davidson, Hilton & DoubleTree Sukhumvit Bangkok

Deborah Seifert, Pfizer

Kaveepan Eiamsakulrat, The K.E. Group 

Noah Shepherd, Stanley Black & Decker

John Evans, Tractus 

PAST PRESIDENT

Greg Wong, Agoda

 

BOARD ADVISORS 

David Lyman, Tilleke & Gibbins 

AMCHAM President in 1975, 1986 

Harold Vickery, Jr., Prem Tinsulanonda 

International School 

AMCHAM President in 1984 

 

EXECUTIVE DIRECTOR 

Heidi Gallant

T-AB Magazine is a publication by The 

American Chamber of Commerce in Thailand.

 

7th Floor, GPF Witthayu Tower A 

93/1 Wireless Road, Bangkok, 10330 

Tel: +66 (0)2 254-1041 Fax +66 (0)2 251-1605 

www.amchamthailand.com 

 

Editorial Advisory Board:  

Heidi Gallant, Harold Vickery, Jr. 

 

Editorial Team:  

Varsha Wadhwani, Tirin Kaewlaiad,

 Gawinnart Phupianlert 

 

Any opinions expressed in articles in 

this magazine do not necessarily reflect 

the views of the Chamber. 

 

T-AB Magazine welcomes  contributions from AMCHAM 

members. Articles may be  reproduced with acknowledgement,

 except those taken from other sources.

Letter from the Excutive Director

Dear Members, 
 
There’s a lot happening at 
AMCHAM but first I’d like to 
introduce you to our new 
members and send a big thank 
you to the current members 
who have referred us to these 
businesses. We’ve seen more 
member referrals than ever this 
year and we appreciate this activity greatly! 
 
I invite you all to join us at our New Member Orientation on 
May 31 to meet some of these new faces and companies 
– this is a great event for both new and longstanding 
members to find new ways to make the most of your 
membership. 
 
I know many of you will be traveling this summer and 
AMCHAM will meet with the Minister of Tourism and 
Sports next week to get the latest plans on incentives 
to encourage domestic travel and easing of entry 
requirements for coming into the Kingdom. On June 1, 
members will also visit the Thailand Creative and Design 
Center, to provide members an opportunity to learn 
more about the center’s activities and contributions to 
the growth of the creative ecosystem.
 
Please enjoy this month’s issue of the Thai-American 
Business Magazine (T-AB). All content is provided by 
members and partners within our community. If you’re 
interested in writing thought leadership pieces or sharing 
news with the membership, please don’t hesitate to get 
in touch with us. 
 
The team and I are hoping to see you soon at one of our 
virtual or in-person meetings.
 
 

Sincerely,
Heidi Gallant
Executive Director
 

https://www.amchamthailand.com/wp-content/uploads/2022/05/Welcome-New-member-TAB-2.png
https://www.amchamthailand.com/wp-content/uploads/2022/05/Welcome-New-member-TAB-2.png
https://connect.amchamthailand.com/events/details/new-member-orientation-2155?calendarMonth=2022-05-01
https://connect.amchamthailand.com/events/details/thailand-creative-design-center-visit-2217?calendarMonth=2022-06-01
https://connect.amchamthailand.com/events/details/thailand-creative-design-center-visit-2217?calendarMonth=2022-06-01
https://www.amchamthailand.com/
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By Dr. Binod Chapagain and Kanadej Thamanoonragsa, FHI 360

Impacts of Covid-19 on 
Thailand Companies: 
Findings and Recommendations 
from a Rapid Assessment 

Introduction

The International Monetary Fund (2021) reported 
a 6.6% economic contraction in Thailand in 2020 in 
comparison to 3.7% across all the ASEAN-5 . FHI 360 
and AWR Lloyd implement the US Department of 
State-funded Partnership for Business Resilience 
and Recovery in Southeast Asia (PBRR) Project for 
business resilience and recovery. As part of this 
effort, PBRR conducted a literature review and 
rapid assessment of a sample of Thai companies 
to understand the measures taken by businesses 
in response to Covid-19. The survey explored 
business and staff related challenges, preventative 
measures, staff capacity development, business 
concerns, and preparedness. By January 2022, 
37 companies in Thailand, representing various 
sectors, had responded to the survey request 
(Figure 1).

Covid-19 Challenges and Impacts

The survey findings suggest that, except for health 
service providers, all companies were negatively 
impacted to varying degrees by Covid-19, with 
operations, finances, cashflow, and staffing most 

Figure1. Survey participants, by sector

Business Actions to Prevent and Recover 

The surveyed companies reported the following 
high-level actions in response to Covid-19: 
• 81% (30 from 37 companies) developed 

business continuity plans (BCPs) to ensure 
continuity of operations and compliance with 
government policies and guidelines. 

• 8% (3 from 37) made additional investments to 
continue operations. 

While efforts to mitigate and recover from the 
Covid-19 impacts refined over time, challenges to 
companies remained. These included limitations in 
securing staff and workers’ access to health care, 
testing facilities, and supporting infrastructure 
inclusive of quarantine and self-isolation areas. The 
changing health context with vaccination roll-out, 
new Covid-19 variants and evolving government 
The ASEAN-5 comprises Indonesia, Malaysia, Philippines, Singapore, and Thailand

• 8% (3 from 37) shut down some business units.
• All companies modified their workforce 

operations inclusive of staff health monitoring/
reporting and changes to working modality. 

Figure 2: Impacts of Covid-19 on companies’ operations, finances, cashflow, 

and staffing in Thailand 

affected (see Figure 2 for degree of impact). These 
findings are confirmed by other studies (Craven 
et al)., 2020; Fairlie, 2020; ILO, 2020). These 
examples illustrate the balance companies need 
to strike between sustaining internal operational 
capabilities, improving business recovery 
strategies, and enhancing resilience to weather 
future crises.

Addressing Future Crises 

Cook (2015) argues that a comprehensive BCP 
and management plan will help companies stay 
resilient to crises. He found that “75% of businesses 
that lack robust continuity plans fail within three 
years after a disaster strikes.” 

As Covid-19 becomes an endemic part of the 
business landscape, companies’ experiences of 
preparedness and agility since Covid-19 emerged, 
can be strengthened for future crises. While many 

guidelines have added additional considerations. 
Consequently, existing company actions in 
response to Covid-19 can be strengthened and 
improved to aid broader resilience (Table 1).

Strengthen Continuity Planning: 
Companies should ensure their 
existing plans are sufficient, 
up-to-date, and proactive to 

comprehensively address economic impacts of 
the Covid-19. PBRR has developed an evidence-
based, ready to use Southeast Asia Business 
Resilience Toolkit covering numerous areas which 
the company can draw from.

aspects may be outside of businesses’ direct 
control, a strong, flexible, and proactive BCP can 
serve as a flexible change framework enhancing 
resilience to current and future shocks.

Given such importance, PBRR recommends the 
following:

Table 1: Existing Company Actions in Response to Covid-19 and Potential Improvement Areas

https://www.imf.org/en/Publications/WEO/Issues/2021/01/26/2021-world-economic-outlook-update
https://www.aedcr.com/sites/default/files/docs/mckinsey-full_article.pdf.pdf.pdf
https://www.aedcr.com/sites/default/files/docs/mckinsey-full_article.pdf.pdf.pdf
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC7461311/
https://www.ilo.org/wcmsp5/groups/public/---ed_dialogue/---act_emp/documents/publication/wcms_760306.pdf
https://www.proquest.com/openview/01272a5eaf64dbc8cabb64915444883e/1?pq-
https://www.fhi360.org/sites/default/files/media/documents/resource-se-asia-partnerships-business-resilience-toolkit.pdf
https://www.fhi360.org/sites/default/files/media/documents/resource-se-asia-partnerships-business-resilience-toolkit.pdf


10

attacks, forced migration, and global sanctions. 
Leaders should be equipped with abilities, 
skills, and tools to thrive in the VUCA (Volatility, 
Uncertainty, Complexity, Ambiguity) world 
(Petford, 2020; Zhong 2021).  

Dr. Binod Chapagain is Technical 
Advisor for Asia and the Pacific, with 
expertise on survey, research, and 

evaluation in the field of environment 
and international development.

This article was funded by a grant 
from the United States Department 
of State. The opinions, findings 
and conclusions stated herein are 

those of the author[s] and do not necessarily reflect 
those of the United States Department of State.

Kanadej Thamanoonragsa is the Chief 
of Party for Partnership for Business 
Resilience and Recovery in Southeast 

Asia project.

Improve Business Resilience in the 
VUCA World: The Covid-19 pandemic 
is one of many threats, including 
climate change, civil unrest, cyber-

support to understand and implement corporate 
continuity plans, including both the continuity 
actions, and the adaptive mindset to build that 
mindset.

Build the Culture of Resilience 
and Continuity Through Training 
Leaders and the Workforce: 
Leaders, managers, and all staff need 

Click Here to Register

Bangkok Patana is a not-for-profit, IB World School accredited by CIS

Give your child a World of Opportunity at Bangkok Patana School

admissions@patana.ac.th
www.patana.ac.th

Tel: +66 (0) 2785 2200

From Bangkok Patana’s Tumbling Tigers to 
international competitions, Roisin’s drive to compete 

as a gymnast is sourced from three main values: 
balance, strength and inspiration, and she aspires to 
demonstrate these same values to younger athletes. 

Read about Roisin Sehmar’s 
inspiring journey 

https://www.ucea.ac.uk/news-releases/blog/19may20/
https://webofproceedings.org/proceedings_series/ECOM/ECEMIS 2021/ZL2103099.pdf
https://www.linkedin.com/in/binod-chapagain-phd/
https://www.linkedin.com/in/kanadej-tha/
https://connect.amchamthailand.com/events/details/thailand-creative-design-center-visit-2217?calendarMonth=2022-06-01
https://www.patana.ac.th/
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A rapidly changing world presents both 
opportunities and challenges for design 
professionals both domestically and overseas. 
For Thailand, both can be seen in fast-paced 
technology and the government’s support in 
assisting the Thai design industry to secure its 
place in the global market.

Opportunities and Challenges in Technology

At present, technology trends are evolving by 
leaps and bounds with an immense impact on the 
design industry:

Technological Advancement Results in Changes 
in Tools of the Trade

Technological advancement influences the way 
designers think, work, and operate. As seen in 
architecture, technology is used to facilitate design 
and construction. The transition from computer-
aided design (CAD) to building information 
modeling (BIM) over the past several years has 
changed the way construction design, drawing, 
and use of materials work; increasing accuracy 
with real-time model analysis. Meanwhile, this also 
poses a challenge to designers to keep up with 
the fast-paced evolution of technology, having to 
adapt to and acquire skills for using new tools.

Opportunities and 
Challenges for Thailand’s 
Design Industry in the 
Global Market
By the Thailand Creative Economy Agency

Technology Results in Need for New Type of 
Digital outputs

As the communication platform has changed from 
analog to digital, industrial, graphic, and exhibition 
designers are prompted to create outputs in new 
types of media, creating new opportunities for the 
design industry within the country.

Technology is the Source and Main Component 
of the Industry

Animation and computer graphics design 
originates from technology; its scope being wider 
and quality of work getting better depends on 
technological advancement, which can provide 
opportunities in building capacity to compete 
in the international market and expanding the 
customer base from which many design industries 
can benefit.

Push for the Design Industry to Receive Support 
in Technology

Regardless of how technology plays a role in design 
professions, government support is needed across 
the board to include access to new technologies, 
lessen the financial burden for copyrighted 
software, and push for local innovation.

Software and hardware as work tools are not seen 
as part of the capital for producing design outputs, 
which is why no direct support is given, when, in 
fact, they are necessary assets that come with 
high costs. A mechanism to support designers to 
keep up with new technological developments at 
low prices will increase competitive advantage in 
the global market.

Opportunities and Challenges for the 
Government to Support Thailand’s Design 
Industry

Currently, the government provides support to 
the sub-industries focusing on the products and 
not to the overarching design industry. What is 
also lacking are incentives for starting a design 
business, which include business privileges, 
promotion of Thai design services both in and 
outside the country, strong copyright laws that 
create an enabling environment, and continuous 
capacity building. Other gaps include the lack of 
robust databases of design professions, which 
could make it possible for service design to drive 
the economy forward. Moreover, the government 
should provide support by using design to improve 
public infrastructure and service delivery. These 
will help each design profession to keep up with 
the fast-paced world.

Business Privileges

Service design experts agree that the government 
support is currently focused on the promotion of 
design products from which only the industrial 
design can benefit. The challenge for the 
government is to increase the capacity of Thai 
designers so they can work internationally by 
providing business privileges, promoting design 
services offered by Thai designers domestically 
and internationally, strengthening copyright laws 
conducive to design businesses - as the value of 
copyrighted output has steadily increased since 
2015, especially in animation and computer 
graphics design, and by giving continuous support 
in professional capacity building to assist each 
design industry in keeping up with the changing 
world.

Pushing Design Services as a Mechanism to 
Drive Forward the Economy

All eight design professions that offer design 
services have the potential to become an 
economic driver and add value to other 
businesses. Thailand’s design industry contributes 
to economic growth more in exported products 
and manufacturing than design services. This is 
because other business operators do not have the 
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nor the recognition of the value of design and how 
it can improve their businesses. In addition, the 
design industry itself lacks planning and strategy 
to match its needs as well as the market’s. There is 
no clear indicator used to measure the impact or 
the ability to create economic value of the design 
industry due to the lack of comprehensive and 
systematic professional databases.

To push the design industry forward in its role as 
an economic driver, the government must support 
the development of a creative economy database 
as one of the missions of the state bodies and 
professional organizations. The data will provide 
useful analysis of the design professions’ economic 
potential that will feed into the planning and 
strategy of Thailand’s creative industry promotion 
and ultimately the national economic strategy. 
Other support includes business privileges and 
service exports for which Thai designers in the 
interior and landscape architecture disciplines 
have the capability. They are recognized 
internationally, especially in the hospitality sector, 
already providing services overseas.

Pushing Design to be Part of the Government’s 
Infrastructure and Services Projects

Thai designers are involved in many private-owned 
projects that are comparable to the government’s 
public projects in that they involve many users. 
For instance, a real estate project requires 
structure, interior, and landscape design; graphic 
design is important in public signage aligned with 
international standards; and service design is used 
in business development in the service sector 
such as hospitals, hotels, and more. Character and 
animation design, as well as exhibitions, feature 
prominently in business identity. It is a standard 
for large private organizations to use the service 
of designers.

This illustrates how the private sector sees the 
benefits of and has confidence in Thai designers. 
Based on interviews with industry experts, some 
government agencies have begun to recognize the 
importance of using more diverse design services. 
Nevertheless, there are very few opportunities 
given to Thai designers to work on public projects 
which are dominated by monopolies. The 
government views design only in terms of adding 
business value when, in fact, it is a fundamental 

right of all citizens alike to have access to universal 
design in public buildings, sidewalks, high-quality 
city surroundings, traffic signage, and good public 
services.

The experts have an overall opinion that there 
should be a push for consistent use of design 
in public projects through inserting design into 
projects that are used daily by the public, including 
public spaces, sidewalks, urban surroundings, 
and public services. Every state project’s scope 
of work should require a design component 
to improve the quality of life and raise public 
awareness of the true benefits of design. The 
government should lead the effort to conduct an 
open competition in public projects to avoid work 
being given to a limited group of designers and 
providing opportunities for young designers to 
express their talent. The government, in turn, will 
receive the best quality of work.

In addition, the government should also push for 
more design positions in government agencies, 
where relevant, such as those working on improving 
the scenery at the national, city, and district 
levels; those involved in product development, 
production, and export; transportation agencies; 
and public service delivery agencies.

The challenge for the government agencies in 
driving forward design professions is to show 
other state agencies the significance and empirical 
benefits of design through educating and 
presenting ways to benefit from design covering 
all aspects of the design industry. Increasing the 
role of designers in the public sector and raising 
awareness of design benefits are two activities 
that must be implemented together to effect clear 
changes in the way state projects are developed 
in the future.

Creative Economy Agency (Public 
Organization) is established in 2018 to 
support and develop creative economy 

of Thailand, enhance entrepreneurs’ 
capacity, set up an ecosystem to enhance 
creativity, and build connections among 
wisdom, culture, and production sectors, 

all considered as factors in driving the 
creative economy.

We will continue to strengthen a corporate culture based on ethical
business practice and raise awareness among stakeholders throughout
the supply chain, with the belief that together, we can enhance
competitiveness in parallel with sustainable business growth.

ETHISPHERE announces “CHAROEN POKPHAND
GROUP” as one of The World’s Most Ethical
Companies for the second consecutive year. 
This recognition honors companies
demonstrating leadership and commitment to
business integrity.  

C.P. Group recognized as
one of The World's Most
Ethical Companies 2022

https://www.cpgroupglobal.com/
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Six Strategies for Digital Growth in 
Southeast Asia 
By Derek Keswakaroon and Praneeth Yendamuri, 
Bain & Company

The digital economy is booming in Southeast Asia 
(SEA). With 350 million digital consumers, SEA 
is set to leapfrog China, outpacing that country 
at a 1.6x growth rate and becoming the fastest-
growing digital economy in Asia-Pacific. According 
to research conducted by Bain & Company and 
Meta, 78% of consumers in SEA are now digital 
consumers, that is, those who have performed a 
commercial transaction online. 

At the same time, brands are also facing obstacles 
because of commodity price increases, raw 
material shortages, and shipping/port capacity 
chokes that are beginning to impact their top line 
and margins. A poll conducted by Bain of Asia-
Pacific consumer product leaders revealed their 
top three issues for 2022: supply chain, inflation, 
and post-Covid consumer roadmaps. While solving 
for the here and now, savvy brands are building 
strategies around post-pandemic readiness. To 
reach these 350 million consumers in SEA, there 
are six crucial strategies. These ‘Six Rs’ can help 
maximize brand success.

Rewrite Brand’s Digital-First Agenda

Most consumers are set in their online buying 
and browsing habits. Digital channels are 
increasingly playing a role in how consumers hear 

about products, evaluate products against the 
competition, and make purchases. Combined, 
these behaviors develop brand loyalty for 
consumers.

Digital is now the foundation for how the internal 
engine functions: core themes are supply chain, 
customers, consumer connection, employees, and 
workplace. Savvy brands are setting their digital 
ambitions for the coming three to five years, 
including a bold and realistic ambition for the 
digital domain. They assess “digital maturity” across 
different digital domains; review and benchmark 
ongoing efforts and outcomes; evaluate data, 
applications, technology architecture upgrades, 
assess investment requirements—both domain 
specific and transversal; determine organizational 
gaps to fill to run digitalization at scale (including 
changes in culture and capability); and establish 
objectives and key results.

Rewire Supply Chain/Business Model 

Consumer product companies are experiencing 
inflation and supply chain challenges that are 
expected to increase or continue. The top two 
issues are inflation and supply chain resiliency. 
Savvy companies are addressing these issues 
pragmatically. 

Regarding inflation, brands are exploring 
immediate opportunities to realize more net 
revenue per unit through a combination of 
revenue growth management levers, including 
price pack architecture, strategic pricing, trade 
terms, promo optimization, channel mix, and 
more. Brands are also exploring more structural 
and transformational change through design to 
value. 

Regarding supply chain, brands are solving 
the immediate problem of freight and logistics 
by creating innovative mobility solutions and 
prioritizing hero Stock Keeping Units (SKUs) while 
establishing greater transparency through control 
towers. Brands are also thinking about breaking 
the value chain by exploring local contract 
manufacturing operations by shipping bulk, if that 
is more feasible compared to container freight.

While for the longer term they are using a 
future back approach to look at supply chain 
resilience, considering geopolitics, consumer 
intimacy, response time, tax regimes, and cost 
considerations.

Reimagine Consumer Engagement

E-commerce platforms are increasingly used for 
searches; social channels are increasingly used 
as points of sale. While for digital consumers, end 
sales are still split between offline and online, we 
see digital channels far outpacing offline channels 
for brand discovery and consideration. 

Given this phenomenon, common pitfalls for 
brands around commercial spends include the 
following:

• lack of visibility on how much is spent; and 
a last-year-plus mindset about allocating 
commercial spending.

• not Return of Investment (ROI)-driven. 
• democratically allocating commercial spending 

across different subfunctions. 
• a siloed approach that does not understand 

which touchpoints most influence the 
consumer’s path to purchase and how those 
touchpoints influence one another. 

Brands must independently reevaluate their 
commercial activities and reorient their marketing 

and trade spends to mirror this multi-channel, 
multi-platform path to purchase. They must also 
create brand loyalty and differentiation with a 
and trade spends to mirror this multi-channel, 
multi-platform path to purchase. They must also 
create brand loyalty and differentiation with a 
unique, consistent, and engaging experience 
across their offline presence, social channels, 
website, and application. 

Finally, brands must identify differences between 
offline channels versus e-commerce and determine 
how they should guide internal processes, such as 
sales and operational planning, dashboards, and 
Key Performance Indicators (KPIs), decision rights, 
and organizational structure. 

Refresh Product Offerings

On average, digital consumers shop across 7.9 
online websites or platforms—a 52% increase 
from 2020. Fifty-one percent of consumers say 
they switched from their most purchased brands 
in the past three months. Price was not the only 
reason they switched: better product quality, 
better availability, and faster delivery times all 
contributed to switching brands. 

Consumers increasingly demand ‘right for me, 
right now’ products, services, and experiences. 
But this contrasts with how the pandemic drove 
the need for affordability. Brands need to manage 
the growing gulf between consumer price inflation 
and product cost inflation simultaneously. 
Brands must manage this contrast while keeping 
their range simple with easy-to-understand 
propositions and price points, including carrying 
out revenue growth management initiatives. 

Re-Envision Sustainability

Listen to your customers’ desire for sustainability. 
Right now, 80% of SEA consumers will pay up 
to a 10% premium for eco-friendly and socially 
conscious products, according to the research 
conducted by Bain & Company and Meta. A 
sustainable approach can guide all aspects of the 
business—from product design to supply chain 
and operations. 

Ensure that your brand has adequate 
Environmental Social and Corporate Governance 
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(ESG)-focused options in your product range and 
proposition. It is possible to make the supply chain 
more sustainable without compromising on cost 
efficiencies and since many of brand’s consumers 
are willing to bankroll environmentally and socially 
friendly practices, promote sustainable initiatives. 

Realign to Consumers’ New Hybrid Lifestyle

Some pandemic-era trends are here to stay, 
including flexible working arrangements. 
Consumers want shopping options that are 
closer to home, especially in SEA countries with 
challenging transportation issues. 

Brand’s product offerings, marketing, and 
delivery options should cater to this new wave 
of homebodies. Redesign and customize a 
subset of brand offerings especially for at-home 
consumption. 

In conclusion, the Southeast Asian market has 
jumped to the top of the digital-first priority 
list. Demand is pulsing through the region and 
growing. Existing digital consumer trends are 
ready for immediate action, along with new trends 

created during the pandemic. In addition, brands 
need to combat supply chain related headwinds. 
The time is right to implement the ‘Six Rs’ to gain 
traction with these SEA consumers—now and in 
the future. 

Derek Keswakaroon is a Partner at Bain 
& Company based in Bangkok.

Praneeth Yendamuri is a Partner based 
in Singapore.

Click Here to Register

https://www.westerndigital.com/th-th/wd
https://www.linkedin.com/in/derek-keswakaroon-dba-49405622/?originalSubdomain=th
https://www.linkedin.com/in/praneethyendamuri/?originalSubdomain=sg
https://connect.amchamthailand.com/events/details/joint-healthcare-council-and-food-agri-business-committee-meeting-2221?calendarMonth=2022-05-01
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Thanyaluck Thongrompo is 
a Partner with over 18 years 

of experience in dealing 
with a vast array of legal 

issues from both local and 
international clients.

LEGAL UPDATES

BOI Approves Updated 
Investment Measures to 
Boost EV Charging Stations 
By Thanyaluck Thongrompo and Sirapat Chaisarnseri, Kudun & Partners

Following its initiative to encourage investment in 
the electric vehicle (EV) sector in 2017, the Office 
of the Board of Investment (BOI) anticipates 
the expansion of the domestic market for EV 
manufacturing in Thailand as it encourages 
consumers to embrace utilizing EVs. Therefore, the 
BOI has  updated its policy to promote investment 
in the EV charging station market, which is the main 
facility that supports the infrastructure of EVs, 
by revising and updating the measures, criteria, 
conditions, and privileges in this industry sector.

Under the former criteria for approving investment 
promotion in EV charging stations, the investor 
was required to have a total of not less than 40 
charging dispensers, at least 25 percent of which 
were quick charging units and to obtain ISO 18000 
certification within three years from the date of 
issuance of the promotion certificate. Additionally, 
the investor could not be granted incentives from 
other authorities prior to or while receiving the 
BOI promotion.

On April 7, 2022, Ms. Duangjai Asawachintachit, 
the Secretary-General of the BOI, revealed that the 
Board has approved enhancing promotion criteria 

Conditions and Privileges for EV Charging 
Stations have been Separated into Two 
Categories, which are:

• If a project has a minimum 40 charging 
dispensers, with at least 25 percent being a 
quick charging unit (DC type), it will be eligible 
for a five-year corporate income tax exemption.

• Other smaller charging station businesses will 
be eligible for a three-year corporate income 
tax exemption.

Requirement for ISO Certification 

Under the revised measures, the requirement 
for ISO 18000 certification has been abolished 
and replaced with more straightforward 
conditions as follows:

Prohibition Against Receiving Additional 
Benefits from Other Authorities

This condition is no longer applicable to investors; 
therefore, investors can now enjoy tax or financial 
privileges from other authorities together with 
the rights and privileges of investment promotion 
from the BOI.

To facilitate ease of understanding, note the 
comparison between previous measures and the 
enhanced measures in the table below.

and privileges for EV charging station businesses to 
boost the domestic market for EV manufacturing 
and its related infrastructure, including to facilitate 
access for Small Medium Enterprises (SMEs) and 
startup investors to invest in EV charging station 
businesses in Thailand so that they may enjoy the 
rights and privileges offered by the BOI in full. The 
key updated investment measures are as follows:

• The investor is required to comply with the 
relevant laws and safety regulations; and

• The investor must submit a plan to either 
implement an EV Smart Charging System or 
connect to an EV Charging Network Operator 
Platform, which will be developed as a central 
mechanism to ensure efficient management 
thereof.

Sirapat Chaisarnseri is an 
Associate with over seven 
years of legal experience 
providing corporate and 

commercial services to both 
Thai and foreign investors.

https://www.linkedin.com/in/thanyaluck-thongrompo-7b26a015/?originalSubdomain=th
https://www.linkedin.com/in/sirapat-chaisarnseri-12b78b16a/?originalSubdomain=th
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LEGAL UPDATES

By Dr. Paul Crosio, Silk Legal

During the height of Covid-19 restrictions, many 
small and medium-sized enterprises (SMEs) 
applied for soft loans from both banks and 
government agencies alike. The various SME loan 
initiatives were introduced in late 2020 with the 
aim of providing businesses with easy access to 
emergency funding during the first wave of the 
pandemic. In Thailand, over 15 billion US dollars 
in loans were handed out at interest rates varying 
from 2% to 4% which were absorbed by the Thai 
government for six months for SMEs. Over a 
million companies are said to have made use of 
the initiative.

By the time applications were closed to new 
borrowers in 2021, the number of companies that 
took out Covid-19 loans ballooned to over two 
million, meaning there are now over 25 billion US 
dollars’ worth of soft loans which need to be paid 
off in the coming years as the virus approaches 
endemic status.

While these soft loans were a lifeline for many 
businesses at the height of the pandemic, they 
have started mounting additional financial 
burdens as repayments intensify yet another 
monthly outgoing to already stretched cash flows. 
In fact, while many businesses have hoped that 

such assistance would help them survive the 
pandemic, many have found that they have yet to 
experience full recovery, if at all. There are fears 
that more than half of those who took out these 
support loans will be unable to repay them.

Admittedly, repaying these loans will be difficult 
given the uneven economic recovery. Nonetheless, 
it is crucial for struggling businesses to seek help 
and advice if they experience difficulties keeping 
up with repayments before their accounts are 
classified as non-performing loans. Once loans 
have been reclassified as non-performing, 
businesses will find it very difficult to secure future 
financing and may even risk being put through 
increasingly aggressive collection procedures 
employed by collection agencies and other third 
parties.

Understanding How the Covid-19 Loans Work

Strategizing how one can overcome difficulties 
repaying Covid-19 loans requires an understanding 
of what they entail. As a minimum, directors need to 
understand whether they have any obligations or 
are personally liable for the loans if their company 
is unable to meet the agreed repayments. In most 
cases, loans for supporting SMEs during Covid-19 

did not require directors to take on any personal 
liability; however, it is prudent to ensure that this 
is clear before taking further action.

Having said this, businesses that still find 
themselves in a distressed state and are unable 
to repay their loans should consider renegotiating 
the terms of their loans with their creditors to 
free up the necessary cash flow. The possibility of 
pursuing this option would be more likely if the 
business is considered viable or high potential as 
it would signal eventual recovery and growth in 
the future. In some cases, it may also be possible 
to write off a portion of the loan depending on the 
circumstances of the company.

When renegotiating, one of the options that 
distressed companies may consider is extending 
the repayment terms of their loans, though certain 
thought must be taken regarding possible financial 
implications, including personal guarantees and 
mortgaging of assets. While financial institutions 
were initially encouraged to take a compassionate 
stance amid the pandemic, the government is 
facing significant pressure to ensure as much 
of the funds disbursed to distressed SMEs are 
recovered as possible. This means it is possible 
that banks and other financial institutions will 
begin taking a harder stance on those who 
attempt to close a company or flee Thailand with 
outstanding loans, and legislation can trigger civil 

and criminal investigations into companies that 
successfully manage to leave an unpaid balance.
Companies should also consider how they 
used their Covid-19 loans given that they were 
disbursed to help businesses survive the impact 
of the pandemic. Companies were given freedom 
to use the loans in whatever way would help their 
company survive, whether it was paying rent, 
overheads, or their tax obligations. Using these 
funds on frivolity, or even to maintain the lifestyles 
of certain directors or key personnel, may incur 
severe penalties.

Of course, these are simply general options 
companies can take when strategizing how to 
repay their Covid-19 loans. However, solutions 
will ultimately be contingent on the circumstances 
faced by each individual company in distress. 
Therefore, it is prudent to seek expert advice 
before loans go into default where options are 
significantly worse.

Time to Pay the Piper: 
Options for Businesses Struggling 
with Covid-19 Loans

Click Here to Register

Dr. Paul Crosio is a 
Partner at Silk Legal and a 

seasoned legal practitioner 
who specializes in 

corporate, labor, and 
administrative law.

https://connect.amchamthailand.com/events/details/the-governors-table-eastern-seaboard-03-25-2022-2171?calendarMonth=2022-06-01
https://www.linkedin.com/in/paul-crosio-89809a100/?originalSubdomain=th
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On April 27, 2022, H.E. Supattanapong On April 27, 2022, H.E. Supattanapong 
Punmeechaow, the Deputy Prime Minister and Punmeechaow, the Deputy Prime Minister and 
Minister of Energy; M.L. Chayotid Kridakon, the Minister of Energy; M.L. Chayotid Kridakon, the 
Thai Trade Representative; and Natta Bhachaiyud, Thai Trade Representative; and Natta Bhachaiyud, 
Director of Digital Government Promotion Director of Digital Government Promotion 
Directorate of the Office of the Public Sector Directorate of the Office of the Public Sector 
Development Commission (OPDC); addressed Development Commission (OPDC); addressed 
members of the American Chamber of Commerce members of the American Chamber of Commerce 
in Thailand (AMCHAM Thailand).in Thailand (AMCHAM Thailand).

AMCHAM Vice President, Tibor Pandi of Citibank, AMCHAM Vice President, Tibor Pandi of Citibank, 
delivered the opening remarks and expressed delivered the opening remarks and expressed 
appreciation for the opportunity to learn about appreciation for the opportunity to learn about 
the government’s strategies to increase the the government’s strategies to increase the 
ease of doing business and enhance Thailand’s ease of doing business and enhance Thailand’s 
competitiveness as a regional investment hub, as competitiveness as a regional investment hub, as 
well as the government’s efforts to attract foreign well as the government’s efforts to attract foreign 
direct investment to support post-pandemic direct investment to support post-pandemic 
recovery and sustainable economic growth.recovery and sustainable economic growth.

During the meeting, the Deputy Prime Minister During the meeting, the Deputy Prime Minister 
highlighted the long-standing partnership highlighted the long-standing partnership 
between Thailand and the US over the years. He between Thailand and the US over the years. He 
spoke about key factors driving Thailand’s GDP spoke about key factors driving Thailand’s GDP 
and investment growth in 2022. He touched and investment growth in 2022. He touched 
upon the BCG Economy Model, the 4D trends - upon the BCG Economy Model, the 4D trends - 
Digitalization, Decarbonization, Decentralization, Digitalization, Decarbonization, Decentralization, 
and Derisk, and four sectors of the New S-Curve and Derisk, and four sectors of the New S-Curve 
industries which require foreign investments to industries which require foreign investments to 
bring in new technologies and talents, resulting bring in new technologies and talents, resulting 

in the development of the Long-Term Residence in the development of the Long-Term Residence 
program (LTR). He further sought collaboration program (LTR). He further sought collaboration 
from AMCHAM on the Thailand Investment from AMCHAM on the Thailand Investment 
Roadshow in the US and input on making Roadshow in the US and input on making 
businesses in Thailand sustainable and successful.businesses in Thailand sustainable and successful.

M.L. Chayotid provided an overview on the M.L. Chayotid provided an overview on the 
New S-Curve opportunities to accelerate New S-Curve opportunities to accelerate 
investor attraction in electronic vehicles, smart investor attraction in electronic vehicles, smart 
electronics, pharma, with the introduction of electronics, pharma, with the introduction of 
the LTR to assist foreign residents to live in the LTR to assist foreign residents to live in 
Thailand long-term and facilitate skill transfer to Thailand long-term and facilitate skill transfer to 
the local workforce. The promotion of the New-the local workforce. The promotion of the New-
S-Curve industries and implementation of the S-Curve industries and implementation of the 
LTR will strengthen Thailand’s competitiveness LTR will strengthen Thailand’s competitiveness 
advantage. In addition, Natta provided an update advantage. In addition, Natta provided an update 
on the Ten for Ten initiatives which simplify and on the Ten for Ten initiatives which simplify and 
digitize the government’s processes, namely digitize the government’s processes, namely 
customs clearance, license applications, Board of customs clearance, license applications, Board of 
Investment and Thai FDA applications, visa and Investment and Thai FDA applications, visa and 
work permit process to access skilled labor, and work permit process to access skilled labor, and 
more.more.

Following the presentations, members engaged Following the presentations, members engaged 
in an active question and answer session. The in an active question and answer session. The 
Deputy Prime Minister and his colleagues provided Deputy Prime Minister and his colleagues provided 
thoughtful answers and expressed their desire for thoughtful answers and expressed their desire for 
continued collaborations with foreign businesses continued collaborations with foreign businesses 
in Thailand. The event provided key information in Thailand. The event provided key information 
on the government’s activities and initiatives. on the government’s activities and initiatives. 

Deputy Prime Minister and 
Minister of Energy Outlines 
Priorities on Accelerating 
Foreign Direct Investment

Director General of 
Department of Trade 
Negotiations 
Discusses FTA and Priorities 
for Thailand’s Hosting of 
APEC 2022

On May 5, 2022, the American Chamber of On May 5, 2022, the American Chamber of 
Commerce in Thailand (AMCHAM Thailand) hosted Commerce in Thailand (AMCHAM Thailand) hosted 
a virtual membership meeting between Mrs. a virtual membership meeting between Mrs. 
Auramon Supthaweethum, Director General of Auramon Supthaweethum, Director General of 
Department of Trade Negotiations, and AMCHAM Department of Trade Negotiations, and AMCHAM 
members.members.

AMCHAM Trade and Investment Committee AMCHAM Trade and Investment Committee 
Leader, Nirut Kunnawat of Novegion Consulting Leader, Nirut Kunnawat of Novegion Consulting 
and Services, welcomed the Director General and and Services, welcomed the Director General and 
expressed appreciation for the opportunity to learn expressed appreciation for the opportunity to learn 
about impacts of the Regional Comprehensive about impacts of the Regional Comprehensive 
Economic Partnership (RCEP) agreement and how Economic Partnership (RCEP) agreement and how 
businesses in Thailand can adapt and maximize its businesses in Thailand can adapt and maximize its 
benefits.benefits.

During the meeting, the Director General During the meeting, the Director General 
recognized the long-standing trade relationship recognized the long-standing trade relationship 
between Thailand and the US, spanning almost between Thailand and the US, spanning almost 
200 years, making Thailand the oldest US ally in 200 years, making Thailand the oldest US ally in 
the Asia Pacific. She further mentioned that the the Asia Pacific. She further mentioned that the 
US is among Thailand’s top three trade partners, US is among Thailand’s top three trade partners, 
accounting for over 10% of Thailand’s total trade accounting for over 10% of Thailand’s total trade 
value.value.

The Director General provided an overview of The Director General provided an overview of 

current and future Free Trade Agreements (FTAs) current and future Free Trade Agreements (FTAs) 
and the Department of Trade Negotiations’ plan and the Department of Trade Negotiations’ plan 
to expand and upgrade FTAs with new partner to expand and upgrade FTAs with new partner 
countries in the next five years. They plan to achieve countries in the next five years. They plan to achieve 
a target of an 80% ratio of FTAs to total trade. The a target of an 80% ratio of FTAs to total trade. The 
Director General also presented information on Director General also presented information on 
the benefits of RCEP to Thailand, such as improving the benefits of RCEP to Thailand, such as improving 
market access and lowering trade barriers. In market access and lowering trade barriers. In 
addition, she spoke about the utilization of RCEP addition, she spoke about the utilization of RCEP 
for Thai importers and exporters, as well as the for Thai importers and exporters, as well as the 
RCEP Center which provides information related RCEP Center which provides information related 
to FTAs, trade statistics, trade policies, and more.to FTAs, trade statistics, trade policies, and more.

Before concluding her remarks, the Director Before concluding her remarks, the Director 
General highlighted the theme of the APEC Summit General highlighted the theme of the APEC Summit 
this year and roles and responsibilities of the this year and roles and responsibilities of the 
Department of Trade Negotiations in organizing Department of Trade Negotiations in organizing 
trade meetings, seminars, and symposiums from trade meetings, seminars, and symposiums from 
May 19 – 22, 2022.May 19 – 22, 2022.

In his closing remarks, Nirut delivered AMCHAM’s In his closing remarks, Nirut delivered AMCHAM’s 
sincerest appreciation to the Director General sincerest appreciation to the Director General 
for providing comprehensive and insightful for providing comprehensive and insightful 
information on the FTAs and trade meetings in the information on the FTAs and trade meetings in the 
APEC Summit, and opportunities for the private APEC Summit, and opportunities for the private 
sector to offer assistance and collaborations. sector to offer assistance and collaborations. 

GOVERNMENT ENGAGEMENT
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IN THE SPOTLIGHT

Richard Jackson is the Managing Director of RLC Recruitment and serves as an AMCHAM 
Human Resources Committee Co-Chair.

Why did you volunteer for a committee  Why did you volunteer for a committee  
leadership role at AMCHAM? leadership role at AMCHAM? 

Seven years ago, I attended an HR Committee Seven years ago, I attended an HR Committee 
event organized by Christopher Schultz. We event organized by Christopher Schultz. We 
struck up an immediate friendship; it was struck up an immediate friendship; it was 
a synergistic combination. He needed help a synergistic combination. He needed help 
running the HR committee; I had specialized running the HR committee; I had specialized 
recruitment consulting expertise in Supply recruitment consulting expertise in Supply 
Chain and Manufacturing, and was keen to get Chain and Manufacturing, and was keen to get 
involved. Becoming Co-Chair seemed a natural involved. Becoming Co-Chair seemed a natural 
fit. fit. 

I like to connect people, so I enjoy bringing HR I like to connect people, so I enjoy bringing HR 
professionals together for knowledge-sharing. professionals together for knowledge-sharing. 
Serving as the HR Committee co-chair has Serving as the HR Committee co-chair has 
given me a deeper understanding of what HR given me a deeper understanding of what HR 
stakeholders are going through. I learn about stakeholders are going through. I learn about 

their challenges and pain points as well as the latest HR innovations. As a consultant, this helps me to their challenges and pain points as well as the latest HR innovations. As a consultant, this helps me to 
serve my clients better. serve my clients better. 

Over the years I have been blessed to work with a rwange of very talented co-chairs whose passion and Over the years I have been blessed to work with a rwange of very talented co-chairs whose passion and 
knowledge have made committee leadership a very engaging and rewarding vocation.knowledge have made committee leadership a very engaging and rewarding vocation.

How is RLC Recruitment responding to the opportunities and challenges from the pandemic?How is RLC Recruitment responding to the opportunities and challenges from the pandemic?

We have used this time to improve efficiencies and introduce new tech to our business. There has been We have used this time to improve efficiencies and introduce new tech to our business. There has been 
a big push towards digitization. We have fine-tuned some of our tech-based services, including:a big push towards digitization. We have fine-tuned some of our tech-based services, including:

As the market evolves, we have adapted by training a new generation of tech-savvy recruitment As the market evolves, we have adapted by training a new generation of tech-savvy recruitment 
consultants. Nowadays a recruiter must be highly skilled at engaging and influencing the best candidates; consultants. Nowadays a recruiter must be highly skilled at engaging and influencing the best candidates; 
the role of a headhunter today goes beyond sifting through resumes. Fortunately, the challenges we the role of a headhunter today goes beyond sifting through resumes. Fortunately, the challenges we 
have faced have not been too severe. We support several companies producing essential products. have faced have not been too severe. We support several companies producing essential products. 
Also, many of our clients are in supply chain and logistics, a sector that has kept moving during the Also, many of our clients are in supply chain and logistics, a sector that has kept moving during the 
pandemic.pandemic.

What are your goals for the HR Committee in 2022?What are your goals for the HR Committee in 2022?

All committee leaders are keen to get back to organizing in-person events. I have missed seeing All committee leaders are keen to get back to organizing in-person events. I have missed seeing 
everyone; we are HR specialists, we are people-centric, we need to get back to that. We have managed everyone; we are HR specialists, we are people-centric, we need to get back to that. We have managed 
to maintain a high level of interest in online events and content for members throughout the pandemic. to maintain a high level of interest in online events and content for members throughout the pandemic. 
But to enhance networking opportunities and provide greater value for chamber members, nothing is But to enhance networking opportunities and provide greater value for chamber members, nothing is 
better than face-to-face gatherings. As ever, the committee is planning a variety of events that provide better than face-to-face gatherings. As ever, the committee is planning a variety of events that provide 
insight on trending topics and themes in HR. We would also like to hold some events in the eastern insight on trending topics and themes in HR. We would also like to hold some events in the eastern 
seaboard, where many of our committee members have operations.seaboard, where many of our committee members have operations.

• • Video introductions for candidates to showcase their English skills and non-verbal communicationVideo introductions for candidates to showcase their English skills and non-verbal communication
• • Interactive candidate live lists for clients to reduce administration timeInteractive candidate live lists for clients to reduce administration time
• • App-based micro-coaching for cross-cultural executivesApp-based micro-coaching for cross-cultural executives

Visit www.aihm.education to learn more.

ENQUIREPROGRAMME DETAILS

aihm.education

From Minor Hotels – the company behind global 
brands including Anantara Hotels & Resorts, Avani 
Hotels & Resorts and NH Hotels – in academic 
association with Les Roches, a global top-three 
hotel school, comes a BBA in Global Hospitality 
Management unlike any other.

AIHM students learn from the best at our Bangkok  
campus, then deepen their understanding with 
hands-on experience at two on-site, real-world  
hotels. They take part in two internships, with  
the opportunity to study abroad at a Les Roches 
campus in Switzerland or Spain. They can even  
earn a second degree from Les Roches.

NOW ACCEPTING APPLICATIONS
FOR SEPTEMBER 2022 INTAKE

A HOSPITALITY DEGREE 
POWERED BY MINOR HOTELS  
AND LES ROCHES 

https://www.aihm.education/
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MEMBER NEWS

Thai Union Supports Earth 
Day through its Green 
Giving Projects 
By Thai Union Group

On April 22, Thai Union celebrated Earth Day 
through its Green Giving project, distributing 
sets of clothing items and Personal Protective 
Equipment (PPE) upcycled from almost 500 
kilograms of recycled Polyethylene Terephthalate 
(PET) bottles - collected from employees at its 
Bangkok headquarters and at its factories and 
handed over to waste pickers from 10 local 
communities and to frontline healthcare workers.

The health of the oceans is critical to Thai Union’s 
business as seafood producers and caring for 
them is a key plank of its global commitment to 
Healthy Living, Healthy Oceans.

Millions of tons of plastic enter the oceans every 
year, most of it is urban waste, particularly plastic 
litter and microplastics, threatening the marine 
species on which Thai Union depends. To help 
address this critical issue and to encourage 
employees to recycle their plastic and support 
ocean health, Thai Union introduced the Green 
Giving program with the aim of upcycling plastic 

waste that could potentially end up in waterways.

The response from employees was significant, 
with 2,300 kilograms of recyclable waste collected, 
including 500 kilograms of recyclable PET bottles. 
The bottles collected were upcycled into 300 sets 
of clothing that included jackets, hats, aprons, 
and gloves. Donations of the clothing has already 
begun, with the first sets already handed out to 
waste pickers in the greater Bangkok area. The 
other plastic collected from Thai Union factories in 
Samut Sakhon was upcycled into 1,000 PPE suits 
for frontline workers helping with the pandemic.

https://connect.amchamthailand.com/membertomember/
https://www.amchamthailand.com/foundation/
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Organized by: Customs & Excise Council

Event Highlights: 
At this event, speakers provided insights on the changes made to the HS Code 2022 and how 
businesses can respond to these changes. They also suggested that in the import or export of goods, 
business operators must classify their goods by the appropriate customs tariff as prescribed by the 
Customs Department.

“Always update your licenses, download necessary documents, and look for any recent updates in the HS 
code to avoid any further problems in the future.” - Pongdetch 

EVENTS

Speakers: Tony Kantapasara, Director of 
Thailand, Vietnam, Myanmar, and Cambodia 
of Willis Towers Watson Thailand; Naraphorn 
Inthachuea, Senior Associate Director of 
Willis Towers Watson Thailand; Wanvimol 
Tangtheintong, Associate Director of Willis 
Towers Watson Thailand; and Pariwat 
Rattanasiripirom, Associate Director of Willis 
Towers Watson Thailand.

HR Committee
Beyond Data: Greater Applications of Compensation and Benefits 
Surveys – April 21

Moderator: Jarospong Suvaransuddhi of Agoda.

Organized by: HR Committees

Event Highlights: Speakers at the event presented an ideal framework of job architecture and reward 
architecture surveys that companies can use to guide their organization to lead people strategies or 
solve the people and financial equation.

‘By using survey data, companies can improve the organization and career design to find the right person for 
each role’ and know how to design compelling reward programs’ - Naraphorn 

Customs & Excise Council
Harmonized System Code Training – April 29

Speakers: Chantamat Rattanaseri, Chief 
of International Tariff Unit I, International 
Customs Tariff Section, Customs Tariff 
Division of Thai Customs Department and 
Pongdetch Tippo, Chief of International 
Customs Tariff Unit II, International Customs 
Tariff Section, Customs Tariff Division of Thai 
Customs Department.

Moderator: Paul Sumner of 
PricewaterhouseCoopers ABAS.

Learn more about these efforts, check out our website          www.philipmorristhailand.com
or follow us at           https://www.facebook.com/PhilipMorrisThailand
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https://www.amchamthailand.com/committee/customs-excise/
https://www.amchamthailand.com/committee/human-resources/
https://www.amchamthailand.com/committee/human-resources/
https://www.philipmorristhailand.com/th/home
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Organized by:  Manufacturing Committee

Event Highlights: 
Experts in their fields gave an overview on the current state of manufacturing in Thailand. They 
demonstrated how manufacturing plays a vital role in Thai economy, its impact on the growth and 
development of Thailand, and the uncertain challenges faced now and in the future. 

“The manufacturing export rate is very important in Thailand because it fuels the Thai economy. The 
expansion of the export rate will be a big step for Thailand to develop further.” – Dennis

Organized by:  Tax Committee

Event Highlights: 
In this event, the speakers did a deep dive on the background of the Base Erosion and Profit Shifting 
(BEPS) actions introduced in 2015, its impacts and purposes, and how its two pillars can improve the 
fair share of tax for multinational enterprises. During the question-and-answer session, two special 
guests from the International Tax Affairs Center discussed and answered how they can support 
businesses to navigate through these pillars.

EVENTS

Tax Committee
What Does the Global Minimum Tax Mean for Thailand? – May 5

Speakers: John Andes, Partner of KPMG 
and Jonathan Stuart-Smith, Partner of 
Mazars (Thailand).

Special guests: Phensuk Sangasubana, 
Director of International Tax Affairs Center; 
and Yarika Ruangsiri, Deputy Director of 
International Tax Affairs Center.

Moderator: Jonathan Blaine of DFDL 
Thailand

Manufacturing Committee
State of Manufacturing in Thailand – May 6

Speakers: David Nardone, Vice Chairman 
of the Board of Directors, and Executive 
Director of WHA Corporation Public 
Company; Sampan Silapanad, Vice 
President Hard Disk Drive Operations 
of Western Digital Storage Technology 
(Thailand); and Dennis Meseroll, Executive 
Director, and Co-Founder of Tractus Asia. 

Moderators: Frank Timmons of Apichet 
Technology and Ben Dobbs of Alliance 
Laundry Systems. 

AMCHAM Academy 
Change Management and Business Transformation – May 11

Speaker: Tatum Albertine, 
Executive Director of AmCham 
Myanmar

Event Highlights: 
The second session of AMCHAM 
Academy started with the 
speaker’s introduction and a 
note on work-life balance. Tatum 
talked about the 7Cs of resiliency 
and how these factors fit into 
real life. The cohort got to learn 

about the speaker’s experiences and had a chance to ask questions ranging from how to start a 
conversation about vulnerability with a team and how to build trust in a team in a virtual setting.

“Resiliency can be built. It is not something you were born with. It is a skill. You can practice and get 
better with it.” - Tatum

https://www.amchamthailand.com/committee/manufacturing-council/
https://www.amchamthailand.com/committee/tax/
https://www.amchamthailand.com/foundation/
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NEW MEMBERS

Welcome New Members 

Asia Atlantic Linener is an international freight forwarder located in Thailand 
providing a full range of global logistics service, air freight, sea freight, 
transportation, and custom formalities on a business platform relying on a 
global network with over 20 years of experience. With the strong relationship to 
main carriers in the market, Asia Atlantic Linener can provide competitive rate 
and consistent service to match the customers’ satisfaction.

Designate: Sataporn Sornkham, Oversea Business Development Manager

Aviagen broiler breeders supply day-old grandparent and parent stock chicks to 
customers in more than 100 countries worldwide. Aviagen’s brands are among 
the most recognized and respected names in the industry, and each has a 
proven record of success in addition to a large and loyal global customer base. 
Aviagen also offers specialty breeding stock aimed to give customers flexibility 
in their product choice and meet specific market requirements.

Designate: Peter Fisher, President, Asia

MedConsult is an international general practice medical clinic, located in 
Thonglor area of Central Bangkok. Established in 2003, MedConsult provides 
accessible, affordable, and high-quality medical care. The clinic has a team of 
medical practitioners and nurses under the direction and close supervision of 
Dr. Donna Robinson, MedConsult’s Owner and Medical Director.

Designate: Dr. Donna Maria Robinson, CEO

CORPORATE MEMBERS

MedPark Hospital hospital partnered with specialists from more than 30 fields 
of medicine. At  full operation, the hospital can service outpatients in 300 
examination rooms and provide beds for 550 inpatients, including 130 intensive 
care beds. The comprehensive complement of advanced medical equipment 
includes PET-CT, MRI3 Tesla, Radiation Therapy (LINAC machine), and more. 

Designate: Thanaporn Khumnopkunchok, Expatriate Marketing Department 
Manager

May 2022

Mula-X is a Board of Investment (BOI) status fintech focused on enabling 
employers to provide benefits to their employees through their end-to-end 
digital lending platform, which they also make available to microlenders to help 
them better manage their portfolios. Mula-X aspires to enable financial freedom 
for the underserved and underbanked through the platform and the use of AI/
ML alternative data and credit scoring methodologies.

Designate: Lyn Kok, Founder & CEO

Salary Hero is an employee benefits platform that delivers financial wellness 
to company employees. Salary Hero works with employers to provide financial 
solutions to employees, including access to earned wages, financial education, 
and other products. The company’s vision is to be “the trusted partner for 
financial wellness for employees”, supporting all employees regardless of 
financial status or income.

Designate: Prabhav Rakhra, Co-Founder

Tetra Tech is a leading, global provider of consulting and engineering services, 
offering innovative technical solutions to clients. Tetra Tech supports global 
commercial and government clients focused on water, environment, sustainable 
infrastructure, renewable energy, and international development. With 21,000 
associates worldwide, Tetra Tech provides clear solutions to complex problems.

Designate: Mark J. Dunn, Program Manager

The firm first opened a Bangkok office in 2013, under the name Nishimura & 
Asahi (Thailand) Co., Ltd., one of Thailand’s largest law firms, as well as one of the 
largest, well-resourced, and most diverse international business law practices 
in Southeast Asia. SCL Nishimura comprises over 100 lawyers and professional 
staff providing top-quality legal and business advisory services. 

Designate: Phunyanuch Pattanotai, CEO
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AMCHAM 
Member-To-Member Offers

Click Here to Register

https://connect.amchamthailand.com/membertomember/
https://www.amchamthailand.com/about-us/
https://connect.amchamthailand.com/events/details/amcham-business-today-video-conference-2024?calendarMonth=2022-06-01


Click Here to Register

https://connect.amchamthailand.com/events/details/the-amcham-insight-exchange-05-24-2022-2080?calendarMonth=2022-05-01


Neuroscience Center
Spine Center
Orthopedic Center
FIFA-Accredited Sports 
Medicine Center
Bangkok Heart Hospital
Bangkok Cancer Hospital 

Almost 50 years of expertise, 
we have served international 
expats based in Asia at the 
highest internationally 
accredited care level 
including professional 
medical evacuation services. 

excellence includes:
Our continuously expanding 

https://www.bangkokhospital.com/

