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AMCHAM CSR Excellence Awards 

2021

Every year AMCHAM member companies gather to celebrate and 
learn from each other’s Corporate Social Responsibility (CSR) proj-
ects at the AMCHAM CSR Excellence Awards. These projects illus-
trate the highest benchmarks of excellence by American and Thai 
companies in conducting ethical business practices and are at the 
forefront of the future of sustainability. 

Guided by the vision to give back to the communities they oper-
ate in, AMCHAM member companies capitalize on projects that 
support Thailand’s overall growth, and in the Eastern Economic 
Corridor (EEC) through digital advancement, STEM training and 
education, access to good healthcare, environment conservation, 
women empowerment, and investing in the future generations.

By engaging in sustainable business practices, they continue to 
contribute to the well-being of the Thai society and its people.  

This book is a compilation of best-case studies showcasing CSR 
projects of AMCHAM member companies and an ode to Thai-U.S 
partnership.
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AMCHAM CSR Recognition

CSR Recognition is granted to companies whose corporate social 
responsibility programs meet a rigorous standard of achievement. 
Companies are awarded successively higher tiers for accumulated 
years of recognition.

• Silver level: 3 consecutive years
• Gold level: 5 consecutive years
• Platinum level: 10 consecutive years 
 
AMCHAM Special Awards

These special awards honor individual projects. The Special 
Awards themes and finalists for 2021 are:

Ambassador’s Award: U.S.-Thai partnership for the Technolog-
ical Advancement for a Low-Carbon Future. Finalists: Aditya  
Birla Group, DOW Chemicals, and International SOS.

The Thai Development Award: Covid-19 Socio Economic Resil-
ience. Finalists: Baxter Healthcare, Central Food Retail Company, 
and HSBC Thailand. 

The CSR Excellence Award: Promotes Diversity, Equality, and Inclu-
sion in the workplace and community. Finalists: PCS Security and 
Facilities Services and Pfizer Thailand.
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 Congratulations to the 
American Chamber of Commerce 
in Thailand (AMCHAM) on 
the publication of the CSR 
Commemorative Book 2021. With 
this, I am very pleased to see how 
AMCHAM has continued with 
its important work during a very 
challenging time for Thailand 
and indeed, the global economy. 
Now that we are looking towards 
2022 and beyond with hope 
and the opportunities in a post-
COVID world, I am confident that 
AMCHAM will seize the moment 
to engender and enhance even 

more rewarding and mutually beneficial partnership between Thai and 
U.S. enterprises.

 Since the establishment of AMCHAM, a running theme of this 
organization has been perseverance and continuity through change. 
These qualities have made AMCHAM a strength for the American 
community in Thailand and a principle mechanism for enduring business 
partnerships between our countries. From the largest corporations in 
energy and technology, to the innovative small-to-medium business 
in the education and hospitality sectors that contribute to a thriving 
local community, American industry and business has been a spark of 
dynamism and prosperity that has kindled the Thai entrepreneurial spirit 
for many years and AMCHAM has been at the center of this progress.
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 With this foundation, I am hopeful that AMCHAM will continue 
with its leading role in promoting connectivity between Thai and American 
business, supporting CSR activities and ethical business in Thailand, and 
now, enhancing the drive to successfully adapt our business models and 
partnerships to the many ‘new normals’ brought on by a post-COVID 
global economy. Concurrently the Royal Thai Government is looking 
forward to an effective COVID-19 vaccine roll-out to cover at least 70 per 
cent of the population by the end of this year, as Thailand gradually re-
opens for global tourism and investment, and continues with record levels 
in our export sector.

 Drawing from the lessons and experiences of the past 2 years, it is 
evident that CSR and business adaptability based on economic and social 
value will be instrumental to business resilience and our communities 
emerging even stronger from this unprecedented global challenge. In 
this regard, I thank the AMCHAM and its members for being a leader in 
recognizing and promoting CSR in Thailand, and convey my best wishes to 
you all for your good health and continued prosperity.

  General           (Ret.)

   (Prayut Chan-o-cha) 
  Prime Minister of the Kingdom of Thailand
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HUMAN DEVELOPMENT
Photo Credit: Western Digital
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For the past eight years, AIA Thailand has contributed to the society under its AIA 
Sharing A Life project. In 2021, AIA Thailand donated over 3 million baht to more than 
20 hospitals and field hospitals to support medical personnel and Covid-19 patients 
and to reaffirm AIA’s promise to enable Thai people to live Healthier, Longer, Better 
Lives.

American Axle Manufacturing’s (AAM) has implemented the Covid-19 relief program 
of PAN-RAK project to benefit all life by providing medical equipment to quarantined 
community, donating protection equipment to local hospitals, and through CSR 
charity with Wad Phrabatnampu. At AAM, the Environmental, Social and Governance 
(ESG) program is a core part of how they do business globally and is aligned with 
their strategic objectives.

Contributing to sustainable development is a core element of Bayer corporate strate-
gy and of its core values. With its focus on healthcare and agriculture, Bayer Thai has 
made contributions by collaborating with non-profit organization partners to provide 
solutions to drive positive societal change through their corporate societal engage-
ment activities. These contributions support their purpose Science for a Better Life 
and fuel their vision Health for All, Hunger for None. 

Chevron strives to build lasting, sustainable partnerships to create prosperity now 
and for future generations. In Thailand, from their interests in oil and gas production 
to fuels manufacturing and retail under the Caltex brand, Chevron works to improve 
lives through their long-standing 4E’s corporate responsibility framework – education, 
environment and energy eonservation, economic development, and employee 
engagement. 
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Cisco Networking Academy is an IT skills and career building program for learning 
institutions and individuals worldwide. Over fifteen million people have joined the 
Networking Academy and have become a force for change in the digital economy. 
Together with their education, instructor, training, and employment partners, they 
have made a commitment to developing the future workforce. 

Citi Foundation is focused on preparing today’s young people to be the most employ-
able generation yet. They have a program called “Youth Co:Lab”, a co-created program 
with the United Nations Development Program. It aims to establish a common agenda 
for countries in Asia-Pacific, including Thailand to invest in and empower youth to ac-
celerate implementation of the SDGs through leadership, social innovation, and entre-
preneurship. 

As part of the Hilton Brands, Conrad Bangkok intends to catalyze economic 
growth aligned with creating positive impact and giving heartfelt experience to the 
communities. The organization values itself as a great place to work and contributes 
to educational opportunities, the environmental impacts, and sustainability. They 
believe that happiness in a human’s life is achieved by balancing our body, mind, 
and spirit.

Photo: Conrad BangkokPhoto: Cisco Systems
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Guided by the commitment of care for community, Grand Hyatt Erawan Bangkok 
relaunched its Read for the Blind project and participated in Erawan Virtual Run 
Together. 1,305 hours of reading record time, resulted in 325 books and almost 3,000 
articles for the blind; and 23,378 kilometers of virtual running raised 100,000 baht for 
Covid-19 protection equipment donation.

HP’s ambition is to become the world’s most sustainable and just technology compa-
ny. The company firmly believes that technology and digital literacy are fundamental 
human rights. Digital equity is the path for children, everyone, everywhere to have 
equal access to education, healthcare, and economic opportunity. HP aims to accel-
erate digital equity for 150 million people by 2030.

IBM Thailand

IBM Thailand supported the country in mitigating the impact of Covid-19 by using 
their technology and expertise. The company’s goal was not only to help the country 
fight the pandemic but also enable Thailand emerge stronger through digital 
transformation. IBM Thailand with their team, dedicated its resources and expertise 
to orchestrate effective vaccine distribution together with more than 50 organizations.

Photo: IBM ThailandPhoto: AIA
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Maintaining Human Connections through a Blended Approach - In response to 
Covid-19, Kenan has developed a blended online and face-to-face approach to en-
gage and empower partners, beneficiaries, and staff. Kenan has effectively adapted 
their capacity building to online delivery for micro businesses, teachers, and students. 
The Foundation supports local communities, runs fun engagement activities, and pro-
motes employee mental well-being.

The Sasin School of Management’s mission is to inspire, connect, and transform 
conscientious entrepreneurs and business leaders into becoming successful role 
models needed to lead today’s society in preparation for a better, smarter, and sus-
tainable world. During Covid, the school has continued its mission and pivoted to 
creative online learning. 

Refinitiv believes that technology opens a world of possibilities for everyone. By shar-
ing industry-led skills and practices with Pattaya Redemptorist Technological college 
for persons with disabilities- teachers and students learned about technology trends, 
techniques, and mindsets that every developer should have. Being a force that drives 
learning for them, ensures both their future and the future of the workforce is bright.

For almost 30 years, Robere & Associates has been providing in-house and public 
training to organizations in Thailand. Recognizing the need for skills training during 
Covid-19, they established a series of training programs free of charge for all attend-
ees, and issued certificates of attendance for sucessful completion of the course. 
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OPEN-TEC (Tech Knowledge Sharing Platform powered by TCC Technology) has col-
laborated with customers and business partners to implement two major projects- 
the Share for Help Project and the Enjoy to the Max Project. These initiatives bring 
together technology resources, experts, and information to provide shared value for 
stakeholders, which can be applied towards business, education, and society.

Western Digital Storage Technology (Thailand)’s mission is not only to supply digital 
storage units of the best quality but also to care about their stakeholders including 
customers, supply chain, employees, investors, and the society. Western Digital aims 
to develop a better living quality along Sustainable Development Goals (SDGs) pro-
moted by the World Economic Forum (WEF). They firmly believe that a better educa-
tion is key in long-term development.

Seagate is a leading provider of digital storage solutions. The company supports its 
communities and industry in targeted ways that align to their business goals – with 
emphasis on education, advancement of technology among young people, and sup-
porting their stakeholders. Seagate’s primary objective is to advance awareness of 
and interest in science, technology, engineering, and math (STEM) education through 
hands-on learning opportunities for children and to offer involvement opportunities 
to employees through these efforts.

Standard Chartered’s vision is to be the world’s most sustainable and responsible 
bank. Standard Chartered is committed to sustainable social and economic devel-
opment through its business, operations, and communities. Through community 
engagement, they support young people to learn new skills, get job-ready, and start 
their own businesses through the Futuremakers by Standard Chartered initiative. 
Standard Chartered also actively encourages employee volunteering.
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COMMUNITY WELFARE
Photo Credit: C.P. Group
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Aditya Birla Group Thailand collectively manages its CSR through the Aditya Birla 
Foundation for Community Initiatives (ABKC) on projects that foster education and 
vocational training. At a provincial level, the Foundation engages on programs includ-
ing the Red Cross, healthcare, sports, local festivals, and more. During Covid-19, the 
Group companies rose to take on special initiatives to support the community.

To help fight Covid-19, Baker McKenzie recently made donations to several health-
care organizations. As hospitals in Thailand have suffered from a severe shortage of 
beds, ventilators and medical staff, these donations will bring much needed aid and 
care to the communities that have been greatly affected by the pandemic.

BJC Big C served as venues for vaccination. Big C also donated 200,000 sets of ATK 
to the Government and voluntary agencies in Thailand, supported 7,000 meal boxes 
to frontline staff and volunteers on a daily basis, and joined with Bangpakok Hospital 
in setting up a 140-bed field hospital. Big C stores all throughout Thailand joined with 
customers in donating 1-baht from every 500-baht purchase to help Chula Vaccine 
Research develop a vaccine for use in Thailand. 

Cargill is drawing the food system closer together through insights and partnerships 
that accelerate impact. Cargill is committed to conducting business with integrity, op-
erating responsibly, enriching communities and nourishing the world. Supporting the 
community has always been important to Cargill as they strive to be a responsible 
corporate citizen and create positive impact on society. 

Community Welfare

Aditya Birla Foundation
Baker McKenzie
Berli Jucker Public Co. (Big C)
Cargill
Coca-Cola Thailand

Diageo Moet Hennessy
Diversey
DKSH
Hilton
KFC

Kudun & Partners
Marriott Thailand
NIST International School
Renaissance Bangkok Ratchaprasong Hotel 
Santa Fe

Thai Union
Tractus
The St. Regis Bangkok
Tilleke & Gibbins
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In 2021, Coca-Cola continues to assist Thai communities in addressing Covid-19 
challenges. Internally, they offer their associates free vaccination and flexible office 
hours to ensure their safety and well-being. Externally, together with support from 
The Coca-Cola Foundation, they work with NGO partners in providing PPEs, sanitiz-
ers, medical devices, and food and water to frontline workers and impacted com-
munities nationwide. 

Diageo Society 2030: Spirit of Progress is a stretching 10-year action plan to create 
a more inclusive and sustainable world. It aims to enhance their commercial perfor-
mance, build new levels of credibility and trust with their stakeholders, and contrib-
utes to the delivery of the United Nation’s Sustainable Development Goals including 
promoting positive drinking, championing inclusion and diversity, and pioneering 
grain to glass sustainability.  

What differentiates Diversey Thailand is their extension of Corporate Social Respon-
sibility (CSR) to Creating Shared Value (CSV). By partnering with their customers and 
NGOs, they tackle shared social and environmental challenges together. Mutually ben-
eficial programs like Soap For Hope and Linens For Life touch all three parts of sustain-
ability with social, environmental, and financial benefits. 

Photo: CargillPhoto: Aditya Birla Group
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DKSH is committed to practicing sustainability in their business and furthering en-
vironmental, social, and governance objectives in the local communities where they 
operate. They have contributed to projects that foster education and life skills through 
a partnership with Right To Play and Liverpool F.C. Foundation. They supported the 
communities they live in by donating essential consumer goods and healthcare sup-
plies to provide Covid-19 relief. 

Hilton’s vision is to create a positive impact by spreading the light and warmth of hos-
pitality within the communities that they serve. Hilton brings this vision to life through 
an ongoing partnership with Scholars of Sustenance Thailand, outreach work with the 
local community, and other CSR activities. In partnership with ThaiSOS, they continue 
to provide over 150 meals a week to the underprivileged. 

Inspired by founder Col. Harland Sanders, KFC believes in doing good – good food 
done the right way and never forgetting to give back to the community. KFC continues 
to support hospitals, front line staff, and destitute houses through the Colonel Kitchen 
& Harvest program, where they provide a sustainable food source to battle hunger 
during the pandemic.

Photo: KFCPhoto:Hilton Sukhumvit Bangkok
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Through the KAP Corporate Social Responsibility (KAPCSR) Program, the Kudun and 
Partners team actively pursues CSR initiatives, particularly during Covid-19. Kudun 
& Partners’ social responsibilities extend beyond advising clients to helping the com-
munities to which they belong. Kudun & Partners aim to inspire colleagues, clients, 
and friends to make a difference.

Marriott International commits to creating a positive and sustainable impact wherev-
er they do business. With their size and scale, they have a global responsibility to be a 
force for good. The Marriott Thailand Business Council contributes to the community 
through initiatives with their local partners: Save the Children, Operation Smile Thai-
land, and Scholars of Sustenance Thailand. 

Service in action represents an essential part of the NIST identity. Throughout the 
pandemic,  the community joined hands to spearhead various relief efforts alongside 
more than 40 partner foundations and organizations. Through a total of 58 ongoing 
projects, more than 1.5 million baht has been dedicated to care and food packs, med-
ical supplies, animal welfare, blood donations, scholarships, and more.

Photo: NIST International SchoolPhoto: Kudun and Partners
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Renaissance Bangkok Ratchaprasong Hotel has continually supported various 
initiatives during Covid-19 such as: Save The World – sustainable life program, and 
the Rescue Kitchen project with SOS foundation, provided funds for Antigen Test kit 
distribution through healthcare facilities and hospitals, and medicine as relief kits to 
households impacted by Covid-19 during isolation. The hotel continues to promote 
diversity, equity, and inclusion throughout the workplace and community.

Santa Fe Relocation’s CSR strategy contains five prioritized areas: ethics and behavior, 
supplier standards, health and safety, environment, anti-corruption and governance 
structure.After many years of investment and embedding sustainability into the com-
pany culture, they are now well placed to meet and exceed customer expectations on 
Corporate Social Responsibility (CSR).

In 2020, the Thai Union Group created the Thai Union Cares program - a global initiative 
designed to support employees, local communities, and animals in the community 
through Covid-19. In addition to hospital equipment, the company has donated over 
3.3 million meals to local communities; 78,000 cans of Bellotta cat food and Marvo dog 
food; and 4,000 kilograms of dry dog food. 

Photo: Santa Fe RelocationPhoto: Renaissance Bangkok Ratchaprasong Hotel
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Tractus believes the best investment they can make is sustainably supporting stu-
dents, their education, and communities in the economies in which they operate. 
This has been especially true with the economic, health, and emotional impacts on 
communities due to Covid-19. They manage education-focused CSR projects across 
the eight Asian countries where they have offices.

In July 2021, the IGNIV Bangkok team, led by Head Chef David Hartwig and Chef 
Arne Riehn, joined hands with Happivore & Friends, a charity project founded by Chef 
Evelyn Yap. As part of the program, the IGNIV team prepared 400 meals, including 
beverages and snacks, for Duang Prateep Foundation in support of underprivileged 
families in Bangkok’s Klongtoey community. 

Across Southeast Asia, Tilleke & Gibbins is dedicated to giving back to communities 
in the key areas of education, human health, and sustainability. The Bangkok office’s 
most well-known CSR project is the Museum of Counterfeit Goods, which exhibits 
over 4,000 surprising and harmful counterfeit goods to raise awareness of the dan-
gers of products that infringe intellectual property rights.

Photo: The St. Regis BangkokPhoto: Tractus
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CSR 2021 Recognition List

ACE Gold Award
• Amway 
• Baxter Healthcare 
• Bumrungrad Hospital 
• Cargill Siam
• Caterpillar
• Cisco Systems 
• CoffeeWORKS
• Colgate-Palmolive
• Conrad Bangkok
• Diageo Moet Hennessy
• IBM
• Johnson & Johnson
• Kenan Foundation Asia
• Laguna Resorts & Hotels
• Marriott Hotels Thailand 
• Mondelez International
• MQDC
• Nu Skin
• Renaissance Bangkok 
 Ratchaprasong
• Robere & Associates
• Samitivej Hospital
• Shangri-La Hotel Bangkok 
• The Athenee Hotel
• Western Digital

ACE Silver Award
• American Axle & 
 Manufacturing
• Baker & McKenzie
• Bayer Thai
• Diversey Hygiene 
• Herbalife International
• Jeunesse Global 
• MSD
• Raja’s Fashions
•	 Refinitiv	
• T.C.C. Technology 
• The St. Regis Bangkok 

ACE Platinum Award
• AIA 
• Central Food Retail
• Chevron Exploration & Production
• Citibank
• Coca-Cola
• Dow Chemical 
• Esso
• FedEx Express 
• Ford 
• GlaxoSmithKline 
•  Grand Hyatt Erawan Bangkok
• HSBC
•  KFC Thailand
• McThai
• Minor International
•	 Pfizer

•   Procter & Gamble Trading
•   Santa Fe Relocation

•   Seagate Technology
•   Standard Chartered Bank

•   WHA Corporation
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AMCHAM is 
proud of the CSR 

efforts of the member 
companies who 

contribute towards the 
Kingdom’s growth and 

development

ACE Silver Award
• American Axle & 
 Manufacturing
• Baker & McKenzie
• Bayer Thai
• Diversey Hygiene 
• Herbalife International
• Jeunesse Global 
• MSD
• Raja’s Fashions
•	 Refinitiv	
• T.C.C. Technology 
• The St. Regis Bangkok 

ACE Recognition

• Aditya Birla Group
• Bank of Ayudhya 
• Berli Jucker
• BorgWarner PDS 
• Cardinal Health 222
• Charoen Pokphand Group
• Chevron Thailand 
• Cigna Insurance 
• Conrad Koh Samui
• Constant Energy
• DKSH
• Equator Pure Nature
• International SOS Services
• Hilton Sukhumvit Bangkok
• HP Inc.
• Kudun & Partners
• Le Meridien Phuket Beach Resort 
• Linfox Transport
• Movenpick BDMS Wellness Resort
• NIST International School
• Oracle Corporation 
• PCS Security and 
 Facility Services
•	 Sanofi-Aventis	
• Sasin School of Management
• Spirax Sarco
•	 Star	Petroleum	Refining
• Supara Group
• Thai Union Group 
• Tilleke & Gibbins International
• Tractus
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ENVIRONMENT & COMMUNITY
Photo Credit: Le Meridien Phuket Beach Resort
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As a responsible financial service provider, Krungsri commits to 
responding to the expectations of stakeholders, communities, 
and society. The Bank places emphasis on promoting social and 
environmental responsibility as well as promoting volunteerism and 
participation among all employees and executives through a range of 
projects and activities that cover economic, social, and environmental 
dimensions toward sustainable development goals. 

BorgWarner Inc. is a global product leader in delivering innovative and sustainable 
mobility solutions for the vehicle market. Their products help improve vehicle per-
formance, propulsion efficiency, stability, and air quality. BorgWarner is guided by its 
beliefs and is committed to achieving its vision of a clean, energy-efficient world. In 
2021, BorgWarner donated 1,000 pieces of face masks and 100 water packs to sup-
port Pluak Daeng Hospital at the vaccination center.

The Caterpillar Foundation has contributed to helping improve the lives of people 
around the world. They focus on the complementary human, natural, and basic ser-
vices infrastructure needed for individuals to thrive and communities to be stronger, 
more resilient, and more sustainable. They have been continuously hosting activities 
to better people and nature year-round. 

Starting in 2004 with Thailand’s largest coffee growing NGO, the Integrated Tribal 
Development Program (ITDP), CoffeeWORKS began funding participating farmers 
to learn natural pulped (honey processed) green coffee production. The joint ITDP – 
CoffeeWORKS’ goal aims to raise the quality of Thailand’s coffee supply chain. The 
focus on quality underpins the sustainability and financial well-being for this project’s 
participating coffee farmers. ENVIRONMENT & COMMUNITY
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Central Food Retail Company under Central Retail has implemented a Creating 
Shared Value or (CSV) policies and initiatives to accelerate long-term positive impact 
in four main pillars: food sustainability, environmental sustainability, community de-
velopment, and social contribution. With a focus on creating shared value, they are 
committed to conducting their business inclusive of sustainable development and 
growth for all.

Dow’s ambition is to become the most sustainable materials science company, with 
a purpose to deliver a sustainable future through their expertise and collaboration 
with partners. In 2020, Dow announced a set of new targets to reduce CO2 emissions 
and eliminating plastic waste. Examples of activities are; Dow & Thailand mangrove 
alliance, recycled plastic roads, and International Coastal Cleanup. 

Responsible tourism has been a focal point in Conrad Koh Samui through the Proj-
ect Iris program. Activities include creating an organic farm and hydroponics green-
house, which produces up to 950 kg of fruits and vegetables to meet the hotel’s daily 
needs. Additionally, they emphasize sustainability by reducing food waste and initiat-
ing a food composting cycle on the hotel’s farm. 

Photo: Conrad Koh Samui Photo: Bank of Ayudhya
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Over the last 156 years, HSBC has opened up opportunities for their customers, 
communities, and wider society. They want to build a future that prioritizes resilience, 
social mobility, and the environment alongside economic growth. HSBC believes 
that if the community and economy thrive, they will thrive.

Le Méridien Phuket  strives to minimize its impact on the environment with emphasis 
on waste reduction, efficient energy management, water conservation, and active 
participation in community green programs. The resort is an active supporter of the 
Thai Green Leaf since 1997 and is one of the  first properties on Phuket to conduct 
Sea Turtle release activities to increase awareness about the dwindling population.

Minor is committed to strengthening their capacities, while taking into consideration 
multi-stakeholder concerns. They focus on developing capacities and well-being of 
people internally and externally, creating a sustainable value chain, and protecting the 
environment. Amid the pandemic, as part of employee and community well-being, over 
300,000 people  benefited from donation of food, protective gear, and necessities.

Photo: Minor InternationalPhoto: Le Méridien Phuket Beach Resort
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Shangri-La Bangkok partnered in a worthy environmental cause and supported their 
local Bangrak District to set-up a Community Isolation Center at Mahapruktharam 
School. The hotel continues to work with Diversey and Cedar Learning Center to pro-
vide face masks made from Shangri-La’s linen. This forms a part of Shangri-La’s CSR 
vision to give back to the society.

Oracle’s global CSR efforts are steadfast, clear-eyed, and effective. They are proud 
that their greatest assets – their people and their technology, change lives for the 
better, every day.  Oracle’s corporate citizenship embraces projects and programs in 
education, volunteering, giving, sustainability, and health.

For over 30 years, Procter & Gamble has partnered with the Thai government and or-
ganizations in being a Force for Good and a Force for Growth. During Covid-19, P&G 
partnered with the Ministry of Commerce and Ministry of Public Health to support 
retailers and communities impacted by the pandemic. 

Photo: Procter & Gamble Trading Photo: Oracle Corporation
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WHA’s Clean Water for Planet program includes a wastewater management and 
treatment facility for the community and educational initiatives on water pres-
ervation. WHA supports communities and helps 69 schools in the EEC. Outreach 
programs include mobile medical units and WHA PANGAN, the online platform for 
locally-made products. WHA warehouses serve as 1,300-bed field hospital in Samut-
Prakarn and as a 400-bed field hospital and vaccination center in Saraburi.

SPRC is committed to creating company value along with improving the quality of 
life, economy, society, and environment of the surrounding communities in areas 
where the company operates. SPRC uses a participatory approach and communi-
cation within the organization and with external stakeholders at all levels through 
the various Corporate Social Responsibility (CSR) projects and activities which truly 
meet the community needs. 

The Athenee Hotel is the leading hotel on sustainability. The hotel is the first hotel in 
the world to achieve ISO 20121 accreditation for sustainable meeting practices. They 
continue to be committed to sustainability and always consider economic, social, and 
environmental issues in their operational decisions. 

Photo: CaterpillarPhoto: WHA Corporation
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HEALTH & SAFETY
Photo Credit: Bumrungrad Hospital
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Baxter believes that their mission to save and sustain lives is their ultimate statement 
of corporate responsibility. The global impact of Baxter’s products, presence, and 
activities will always be assessed through this lens. They touch the lives of patients, 
clinicians, communities, employees, and other constituencies worldwide. 

Throughout Bumrungrad’s 41-year history, the organization has adhered to the core 
values healthcare. Bumrumgrad has also abided by the core values of corporate 
social responsibility, incorporating them into their decision making, their daily 
operations, and their various projects, especially when it comes to providing services 
to the less fortunate. 

Cardinal Health’s CSR efforts are focused on activities that promote patient safety, 
strengthen the community, and support employee volunteering. In 2021, Cardinal 
Health in Rayong, Thailand invested time and resources into diversity, equity, and 
inclusion initiatives. As a multinational health care company, Cardinal Health has 
both the opportunity and the responsibility to support activities that help to build 
vibrant and inclusive communities. 

Despite the ongoing challenges over the past two years Cigna remains dedicated to 
its mission of promoting and supporting all Thai people to live healthier lives – phys-
ically, emotionally, and financially. Cigna is committed to consistently giving back to 
the community so that Thai people can recover and move forward with strength as 
they seek to overcome the challenges ahead. HEALTH & SAFETY
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For a century, C.P. Group has adhered to its 3-Benefits principle of benefiting the 
country, local communities, and the company’s stakeholders. During the Covid-19 
pandemic, C.P. Group had established a face mask factory to provide 18 million free 
face masks to the public via the Thai Red Cross Society, two million meal boxes and 
medical equipment to hospitals in Thailand.  

Equator Pure Nature produces, markets, and sells a range of all-natural, non-toxic 
household cleaning products under the brand Pipper Standard. The clean-tech 
company is deeply committed to environmental sustainability and healthy living, and 
is actively involved in local initiatives promoting both in Thailand. During Covid-19, 
the company donated hundreds of bottles of cleaning products to front-line medical 
workers and others. 

FedEx is committed to building strong and sustainable communities. Since the onset 
of the pandemic, FedEx has used its network and resources to quickly help commu-
nities around the globe while making safety a priority. Collaborations include donation 
of medical supplies to the front-line medical professionals in border provinces of Thai-
land. FedEx also promotes diversity, safety, and equality at workplace.

Photo: FedEx ExpressPhoto: Bumrungrad Hospital
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Ford strengthens communities through various efforts. Ford Driving Skills for Life has 
trained over 13,000 participants in Thailand. The Ford Resource and Engagement Cen-
ter in Bangkok provides resources for communities. Ford has also directed resources 
to support communities through various relief efforts such as medical grade goggles 
donation and 10 converted Ranger EMS Ambulances to the Ministry of Public Health.

As part of GSK’s Access to Medicine initiative, the GSK Medicine Bank for Relief 
and Community Health program a partnership with the Thai Red Cross Society has 
strengthened the capability of field hospitals by donating 3,000 sets of personal 
hygiene kits for immediate entry to field hospitals at Chulalongkorn Field Hospital 
and the Relief and Community Health Bureau.

Johnson & Johnson is changing the trajectory of health for humanity through 
science and human ingenuity. Throughout their company’s history, they have been 
guided by the founding principles of citizenship and their credo which compels 
them to put people first. Johnson & Johnson has been actively engaged in fighting 
pandemics for over a century.

Photo: Equator Pure NaturePhoto: Ford
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Mövenpick BDMS Wellness Resort Bangkok’s second year as a leading Alternative 
Quarantine property has seen the team continue to advocate for the needs of all AQ ho-
tels in Thailand. Through their voluntary leadership role in the AQ Thailand Club, 2021’s 
projects have included the vaccine roll-out for frontline staff in all AQ hotels and support-
ing external communities through charity initiatives.

MSD has a legacy of saving and improving lives by creating sustainable impact. 
For more than a century, MSD has been inventing for life, bringing forward medi-
cines and vaccines for many of the world’s most challenging diseases, and has built 
a company with the talent, tenacity, and strength to take on some of the biggest 
threats to human and animal health.

MQDC is active in CSR under its ethos of For All Well-Being, a commitment to benefit 
all life. During the Covid-19 outbreak, MQDC has used its property business networks 
to help communities, officials, and healthcare professionals. In partnership with 
non-profits and other companies, MQDC has built the Light of Heart field hospital in 
Samut Prakan for Covid-19 patients.

Photo: MQDCPhoto: Mövenpick BDMS Wellness Resort Bangkok
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PCS strives to create a positive impact on the communities in which they operate. 
The company works in partnership with  colleagues, customers, suppliers, communi-
ties, and stakeholders to create a better future for generations to come. As a leader in 
healthcare and facility management, they  support their local community and donate 
their time, especially to the underprivileged and towards children’s health and safety.

Pfizer Thailand is celebrating the 20th anniversary of Pfizer Thailand Foundation in 
2021. With their commitment toward  education, life improvement, and health and 
well-being projects, Pfizer and Pfizer Thailand Foundation continue to provide sup-
port to those in need. They have been on a long journey alongside the Thai society, 
aiming for a healthier society as their goal. 

As a leading global healthcare company, Sanofi has a long-standing commitment 
to improve health and well-being of communities everywhere they operate. Through 
strong partnership with patients, public health authorities, and healthcare organi-
zations in the local communities together with the their expertise, Sanofi is able to 
bridge gaps in supplies and services tackling key health challenges. 

Photo: Sanofi - AventisPhoto: PCS Security and Facilities Services
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EMPOWERING THE FUTURE
Photo Credit: Chevron Exploration & Production
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Education has always been a core value for AMCHAM. Over the last three decades, 
AMCHAM has provided over 3,000 scholarships and has supported over 888 primary 
schools. In 2004, AMCHAM formally registered the American Chamber of Commerce 
in Thailand Foundation (ATF) to carry out its charitable activities. 100% of all cash 
donations support scholarships and program costs. 

Amway Thailand continues to improve healthy growth and development for children. 
Amway has partnered with Border Patrol Police in the Happy Healthy Farm for Kids 
project. This project aims to help children thrive and grow, to use school’s knowledge 
centers, and build sustainable living communities. Since 2019, 5,000 children from 57 
schools benefited from the program.

Many children do not have access to basic oral health care education. Colgate Bright 
Smiles, Bright Futures partners with key stakeholders to provide the resources and 
education to build lifetime healthy habits for children. During Covid-19, Colgate 
donated 25 million bar soaps to the World Health Organization (WHO) and 20 
million dollars’ worth product to nonprofit organizations. 

In 2021, Constant Energy’s ESG program focused on EHS sustainability by donating 
100,000 baht to support medical equipment for Covid-19 protection at a local 
hospital in Chiang Rai. Constant Energy also established a bakery learning center 
for the community in Lamphun. Constant Energy’s CSR activities included painting 
tires that will be used as dog and cat beds at the Elephant Nature Park in Chiang Mai.EMPOWERING THE FUTURE
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Esso (Thailand) works closely with the communities where they operate to identify 
and invest in initiatives that help support their needs. The company collaborates with 
governments and local stakeholders to invest in programs that help improve social 
conditions especially on education and community development. 

The Herbalife Nutrition Foundation improves the lives of children around the world 
through access to good nutrition. They support more than 171 community-based 
partners in over 61 countries that provide children with the nourishment, care, and 
education they need to reach their full potential. Additionally, Herbalife Nutrition Foun-
dation often supports relief efforts in response to catastrophic natural disasters.

International SOS’ CSR focuses on healthcare, education, and environment to build 
sustainability and well-being of communities. The company has hosted Covid-19 we-
binars to ensure community’s health and safety. This year, they have worked with Eco-
Matcher to plant a forest with 1,060 trees in Nepal to demonstrate their commitment 
to sustainability with an aim to sequester 252.5 tons of carbon over lifetime.

Photo: EssoPhoto: Amway
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Jeunesse Kids™ is dedicated to creating a positive impact in the lives of children. As 
the world faces the pandemic, Jeunesse aims to help protect the most vulnerable 
children and families from the virus. Jeunesse Kids™ has donated funds to setting up 
a field hospital and donated hand sanitizers, food supplements, and masks in effort 
to promote hygiene practice.

Laguna Phuket’s Children First Fund (CFF) was established with the key objective 
to provide monthly sustenance to Phuket orphans and underprivileged children. To 
date, 4.5 million baht has been spent since 2017 to support seven organizations es-
tablished to care for orphans, abandoned, impoverished, and underprivileged children 
in Phuket.

At Linfox, safety comes first above all else. The company commits to the safety of 
their team, suppliers, customers, and the communities in which they operate. They 
work directly with local communities to educate and create awareness on road safe-
ty among young school children – which has led to developing their tailored school 
road safety educational program.

McDonald’s Thailand helps communities by creating a better life for children and 
families through the Ronald McDonald House Charities Foundation (RMHC). Accom-
panying the mass rollouts of Covid-19 vaccines, McDonald’s offers free french fries 
for vaccinated people in Thailand. McDonald’s also supports people with physical 
disability to work at McDonald’s restaurants.
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Mondelēz International’s purpose-driven approach to sustainability and well-being is 
focused on reducing their impact on the environment and creating a positive impact 
on the society. Its flagship community program called Joy School aims to improve 
students’ nutrition and overall well-being by supporting nutrition education, nutritious 
fresh food, and sports equipment. The company has donated 9.8 million baht for 
Covid-19 relief throughout Thailand.

Nu Skin’s mission is to be a global force for good by empowering people to improve 
lives. As part of this mission, they have initiated Nu Skin Southeast Asia Children’s 
Heart Fund that has saved more than 13,819 children’s’ lives as well as held Force For 
Good activities continuously to support people in communities even in the current 
pandemic.  

Each year, Raja’s hosts a Charity Golf Tournament with the support of their corporate 
clients, friends, and their personal funds to raise over 1.1 million baht towards 
AMCHAM’s scholarship program. Over 29 years, they have raised over 17 million baht 
in donations, used to construct 18 school buildings, and a dozen water tanks and 
libraries.

GQ Apparel leveraged its expertise in technical apparel to develop life-changing 
wearable solutions in response to Covid-19 and made millions of protective masks for 
Thailand through GQ White™ masks. GQ distributed protective masks to vaccination 
sites across Bangkok. The SchoolMaskPack™ giving back program has donated 
more than $100,000 back to the community across three key children’s charities.

FA S H I O N S
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