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EXECUTIVE DIRECTOR

Heidi Gallant

Dear Members,

Well, we have made it to August and, if you
are like me, the most exciting trip you have
had since Songkran is to the grocery store.
At AMCHAM we have decided that it is time
to make our own fun and you are all
invited!

We hosted our first Trivia Night last week
and it was a breath of fresh air, with laughs,
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Letter from the Executive Director

friendly banter, surprising facts, and rousing competition. Please
join us for our next Trivia Night on September 17th – you do not
need to have Jeopardy levels of trivia knowledge, just a sense of
adventure and a desire to help our charity fundraising. In a year
when fundraising for our AMCHAM Thailand Foundation has been
dramatically slashed - we were able to raise 278,500 baht for our
scholarship program, enough to fund nine students through a year
of university. I would like to send another big thank you to our
sponsors, AMATA, Netflix, GP Strategies, Mastercard and Western
Digital for making that possible. Sponsorship opportunities are
open now for the September event.

We have also launched Zoom & Brews, a virtual beverage tasting
event, which was immediately popular. Keep your eye out for
more events in this series - Zoom & Stews, an online cooking class
with Blue Elephant, and Zoom & Spoons, a cocktail mixing class
with Diageo. We will be shipping you the products you need to
enjoy these events directly to your home. You may use event
vouchers to participate, so dig those out and register as spaces are
filling quickly!

Our signature CSR Awards program is well underway. Our survey
closed last Friday and our CSR committee is now hard at work
examining projects and determining finalists for the special
awards. We are also hiring for a new Government Affairs Director
at AMCHAM and would appreciate your help to share the posting
with your network on LinkedIn.  In the meantime, our next
government engagement is our Virtual Membership Meeting on
Sept 3rd with the Secretary General of the OPDC. We will also be
announcing candidates for the 2022/2023 board election at this
event so please be sure to register! I look forward to seeing you at
some of our new events soon! Stay safe out there!

https://connect.amchamthailand.com/events/details/zoom-brews-craft-beverage-tasting-1967?calendarMonth=2021-08-01
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Rapid Antibody Test: The test screens for
Covid-19 immunity by blood testing. It is
suitable for those who have contracted the
virus at least ten days prior. However, there is a
high chance of misleading results due to
existing Covid-19 immunity through being
vaccinated or having previously recovered from
Covid-19.

Rapid Antigen Test: The test screens for
Covid-19 by swab testing from nasal,
nasopharyngeal, or oropharyngeal areas and
looking for antigens, the proteins found on the
surface of viruses, to check if a person is
currently infected with a specific pathogen, in
this case, SARS-CoV-2. There are two types of
the rapid antigen test which are for
professional use and home use. The home use
option does not have to be processed in a
laboratory or by a professional staff, but
instructions need to be followed strictly for
accurate results.

As of July 2021, the rapid antigen home test is the
only option allowed for home use in Thailand. It is
ideal for when a quick result is required for
reassurance. It can be used in both asymptomatic
or symptomatic stages. The test is most effective
five - 14 days after the date of being exposed to
someone who has Covid-19 or if a person is
experiencing Covid-19 like symptoms.

F E A T U R E S

On July 12, 2021, the Thai Food and Drug
Administration (FDA) announced the sale of Rapid
Antigen Self-Test kits through pharmacies for
home use, to distribute Covid-19 testing capacity
to all during this intense period of the pandemic. 

It is advisable to recheck your health regularly, as
the number of new cases are increasing daily, and
the more transmittable delta variant is becoming
prevalent. Currently, there are two types of Covid-
19 testing available in Thailand with different
testing methods and different users as follows. 

Real-Time Polymerase Chain Reaction (RT-PCR) 

This checks if the Covid-19 virus is present in the
body by detecting the genetic RNA material in the
virus. The samples will be collected from the
nasopharyngeal fluid from the upper part of the
throat. This process detects the virus even in small
amounts, or when the person remains
asymptomatic. RT-PCR results usually take 24 - 48
hours and can only be conducted by professional
medical staff in hospitals or certified laboratories.

Rapid Test 

A rapid test  searches for the Covid-19's
components or tests a person’s Covid-19
immunity, depending on the type of test. Results
only require 10-30 minutes, at a more affordable
cost than the RT-PCR making them preferable as
an initial screening test. There are two types of
rapid test kits:



False positives from non-infected samples can
occur from contaminated surfaces or testing
tools, infection from other types of viruses, 
 or failure to follow instructions correctly,
such as reading the result after the specified
waiting time.
False negatives can occur in  the early
stages of infection, if only a minimal
amount of the virus is present, for failure
to follow instructions such as incorrectly
collecting the sample or failing to read
the result within the proper time limit.

Caution for Result Reading

Purchase legally and FDA-certified test kits.
Read the complete manufacturer's instructions
before using the test. 
Prep clean testing surface and wash hands
properly before use.
Collect the samples by strictly following the
manufacturer’s instructions. It can be from the
nasal, nasopharyngeal, or throat area.Gently
twist the sample collector for three -five
seconds.
Dip the collected sample into the given
extraction tube, twist, and gently squeeze the
sample into the extraction tube for at least 15
seconds. Take out and discharge the sample
properly.
Close the extraction tube with the nozzle cap,
drop the sample mixture into the test cassette,
wait 15-30 minutes to see the results.

Positive: The lines will appear in both control
(C) and test (T) tabs. The fading T line could be
observed, and the result will remain read as
positive.
Negative: The line only appears in the control
(C) tab. Nothing appears in the test (T) area.
Invalid: The line only appears in the test area
(T) or nothing appears at all.

How to Use the Rapid Antigen Home Test?

Please read the manufacturer’s instructions
carefully as the details may vary for different
providers and/or consult a pharmacist before use.

How to Read Test Results

* *  A s  i t  a p p l i e s  t o  t h e  R a p i d  A n t i g e n  T e s t  s o l d  b y  B o o t s .



If Your Test Is Positive:

According to the Ministry of Public Health’s
(MOPH) Antigen Test kit announcement as of July
16, 2021, the first thing to do is to reach out to
your healthcare provider or call 1330 for the
National Health Security Office to inform
authorities of the positive result. If you are
asymptomatic or have minor symptoms, you will
be asked to follow the home/community isolation
guidelines, by remaining in a separate room,  away
from other people or pets in your household to
avoid spreading the virus. You should also use a
separate bathroom. Monitor your condition closely
by checking your body temperature and always
wear a face mask. Inform those in close contact
with you to take precautions and tested
accordingly. If severe respiratory symptoms are
observed, please seek medical treatment from the
healthcare providers immediately.

If Your Test is Negative:

If you are at a high risk of getting infected, this
probably means the virus is in the developing
stage. It is suggested that you self-isolate and re-
test after three - five days. If any Covid-19
symptoms are observed, it is better to re-test
immediately and remain isolated to prevent the
virus from spreading to others.

Boots is Britain's leading name in
health and beauty for over 165 years,
and Thailand's leading pharmacy-led
health and beauty retailer. Boots
Thailand is a member of Walgreen
Boots Alliance.

Consult Boots certified pharmacists
with Pharmacist Chat by downloading
Boots Mobile Application - just scan! 

A rapid antigen home test is an alternative option
for initial screening as testing is critically important
to help reduce the spread of Covid-19. However,
users should read the instructions carefully and
consult with a healthcare provider or certified
pharmacists to ensure the effectiveness and
correctness of the test kit usage.

Citation:
Boots UK Covid Information
Self-Testing | CDC
Department of Medical Sciences, MOPH

https://www.boots.com/covid-19-testing
https://www.cdc.gov/coronavirus/2019-ncov/testing/self-testing.html
https://www3.dmsc.moph.go.th/post-view/1204
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Armed Forces Research
Institute of Medical
Sciences (AFRIMS)
Covid-19 efforts
By COL Eric D. Lombardini, VMD, PhD
Director, USAMD-AFRIMS

F E A T U R E S



In January 2020, the AFRIMS Director began
coordinating efforts for Covid-19 support based
on requests from partner nations throughout the
AFRIMS Area of Operations. These included
requests through the U.S. State Department,
Department of Health and Human Services, Non-
Governmental Organizations and allied public
health infrastructures, and militaries.

AFRIMS’ efforts were crucial in providing regional
support during the early days of the outbreak,
when testing kits were extremely limited.  The
AFRIMS Virology Department initially procured
1,500 Polymerase Chain Reaction (PCR) tests for
the screening of SARS-CoV-2, the causative agent
of Covid-19. Upon publication of testing strategies
by the World Health Organization (WHO), AFRIMS
acquired and performed validation of these
methodologies, making AFRIMS one of the first
laboratories in Thailand and in Southeast Asia to
aid in the screening of Covid-19 in persons under
investigation. 

AFRIMS then oversaw the distribution of 100
reaction Covid-19 screening kits to partner
laboratories throughout Southeast Asia who did
not yet have access to their own Covid-19
screening assays, including Bhutan, Nepal,
Philippines, Manila and Cebu city, Mongolia,
Cambodia, and Indonesia.

AFRIMS personnel has lent subject matter
expertise in developing detailed protocols to
execute Covid-19 testing, in addition to providing
hands-on training to regional partners. As early as
January, 2020, at the very onset of the pandemic,
AFRIMS provided standard operating procedures
on how to perform testing for Covid-19 and,
equally important, provided guidance on how to
remain safe when working with the virus, including
heat inactivation procedures, appropriate
Personal Protective Equipment (PPE)
countermeasures, and safe shipping guidelines.
This early response is likely to have played a
significant role in the public health infrastructure
of partnered nations’ ability to manage the
pandemic and likely contributed to saving lives in
Thailand, Cambodia, Bhutan, Indonesia, Myanmar,
Nepal, the Maldives, and the Philippines.

In collaboration with the Mahidol-Oxford Tropical
Medicine Research Unit (MORU), Mahidol
University, Bangkok, AFRIMS has become a
member of the Covid-19 Network Investigations
(CONI) Alliance which is responsible for generating
high quality genomic sequence data of SARS-CoV-2
for sharing with medical communities and the
public for diagnostic and surveillance purposes.
AFRIMS has collaborated with Chulalongkorn
University in assessing the in-vitro virus
neutralization of serum from medical workers 



SARS-CoV2 has largely been focused on preclinical
efforts  using rodent challenge models in Animal
BSL3 laboratories, immunogenicity trials in non-
human primates and supporting histopathology
and immunohistochemistry in the trials, as AFRIMS
houses the only two board certified veterinary
pathologists in Thailand.

The U.S. Ambassadors in Thailand, the Philippines
and Nepal, have supported exceptions to policy  to
allow AFRIMS to support allied nations’ public
health efforts in Covid-19 diagnostics and have
worked diligently to achieve license from foreign
national public health infrastructures as a Covid-
19 reference laboratory in each respective
country. 

AFRIMS continues to be at the forefront of the
Covid-19 pandemic response in Thailand, in
Southeast Asia and in South Asia, and will continue
to leverage their expertise and partners in the
region to aid in the mitigation, prevention, and
surveillance of this disease.

NASIM FUSSELL
Partner
Holland & Knight LLP

vaccinated with the SinoVac vaccine, at various
points following full vaccination. The data derived
from that study has been crucial in informing the
Royal Thai Government in their decisions relating
to the vaccination campaign in Thailand.

AFRIMS is playing a significant role in the
development of countermeasures and treatments
as they relate to Covid-19. Along with the
Bamrasnaradura Infectious Diseases Institute
(BIDI), AFRIMS is determining how effective Covid-
19  treatment interventions (chloroquine,
chloroquine, and an antiviral) were at combating
the virus in mildly symptomatic cases.
Furthermore, AFRIMS personnel have been
extremely active in the development of animal
models and in collaborating with the Thai
Government vaccine development efforts. These
efforts include direct support of the collaborative
development of an mRNA vaccine between
Chulalongkorn University and the University of
Pennsylvania, the lead candidate under
development in Thailand. AFRIMS collaborated in
the preclinical development of the vaccine as well
as with regulatory subject matter expertise.
Additionally, AFRIMS has supported the preclinical
development of a whole genome vaccine
spearheaded by the Royal Thai Army.  AFRIMS’ role
in vaccine and therapeutic development against

AFRIMS is a joint U.S.-Thai military research
laboratory originally founded in 1959 to
study cholera, which now carries out
research on a variety of tropical diseases.

A LOOK AT BIDEN’S TRADE POLICY 
AND ITS IMPACT FOR U.S. AND THAILAND TRADE

9 am
AUG 25

WEBINAR

LEGAL COMMITTEE

C l i c k  h e r e  t o  r e g i s t e r

https://connect.amchamthailand.com/events/details/legal-committee-a-look-at-biden-s-trade-policy-and-its-impact-for-u-s-and-thailand-trade-1956?calendarMonth=2021-08-01


CEO of C.P. Group Joins Global Leaders at the United Nations Global
Compact ‘Leaders Summit 2021’ to Share How We Can Accelerate Business
Ambition to Achieve Global Goals and Participate in the Race to Net Zero

Visit us 
Charoen Pokphand Group

Suphachai Chearavanont, CEO of C.P. Group, attended the UN Global Compact Leaders Summit 2021 and
shared his vision and ambition in the session ‘Light the Way to Glasgow (COP26) and Net Zero: Credible Climate
Action for a 1.5°C World’ alongside panelists that included: Keith Anderson, CEO of Scottish Power, Damilola
Ogunbiyi, CEO Sustainable Energy for All (SE forALL), and the UN Secretary-General's Special Representative for
Sustainable Energy and Graciela Chalupe dos Santos Malucelli, COO and vice president of Novozymes, a
biotechnology company in Denmark. Opening remarks were made by Mr. Gonzalo Muños, Chile COP25 High
Level Climate Champion, and Mr. Nigel Topping, UN's High-Level Climate Action Champion, Global Champion on
Climate Change and Mr. Selwin Hart, Special Adviser to the Secretary-General on Climate Action. 

Suphachai also announced that the company is
committed to bringing its businesses to become carbon
neutral by 2030 which are in line with global goals to
ensure the global temperature rise does not exceed 1.5
degrees Celsius and the global campaign ‘Race to Zero’,
leading towards the UN Climate Change Conference
(COP26) to be held in Glasgow, Scotland to be held in
November of this year. 

The CEO of C.P. Group further shared that global
temperature rise is a critical issue and as the Group is in
the business of agriculture and food, responsible supply
chain management requires working alongside
partners, farmers, and all stakeholders as well as its
450,000 employees worldwide. There are technologies
such as IOT, Blockchain, GPS, and Traceability Systems
that are being utilized to achieve common goals and
C.P. Group believes that building a sustainable food and
agriculture system will be crucial to effectively address
climate change.

Another important goal of C.P. Group is the
implementation of systems to save energy and utilize
renewable energy sources in its business operations.
As investments made into renewable energy is
considered as an opportunity and not a business
cost. Furthermore, all the stock exchanges
throughout the world should require for companies
to set their goals and reporting towards carbon
management. This will enable awareness raising and
everyone can race towards the same goal of achieving
net zero. 

#NetZero
#CarbonNeutral
#CPGROUP

https://www.cpgroupglobal.com/coverpage


 emerge in a stronger position as a smart nation
and leader in ASEAN. Various factors were
suggested as being crucial for public sector
consideration and action.

For Thammasat University law lecturer and World
Bank consultant Pawee Jenweeranon, the
opportunity for the public sector to use cloud
computing and big data in making decisions that
impact society has unlimited potential to help
anticipate the future needs of the country and
determine the best policies to address them. Tax
returns, satellite imagery, traffic patterns,
healthcare, financial disclosures, and
unemployment claims are just a few examples of
the millions of potential data points the public
sector could use to provide better and more
effective public services. He says big data is a
“huge opportunity” that the public sector must
face if it wants to secure the country’s prosperity.
Without access to big data, Pawee believes,
government decision makers will lack the insights
they need to invest the public’s money most wisely
and to support competition in a global
marketplace.

The CEO of technology services company NTT,
Sutas Kongdumrongkiat, is of the opinion that
Thailand’s public sector would benefit from looking
beyond Thailand’s borders, to position the country
as a center for ASEAN.  He points out that
Thailand’s regulatory environment for the banking
sector is a world leader and believes that if the 

For Thailand’s citizens and for its business
community, a fully digitalized public sector will
help jump start recovery from the pandemic and
unlock more of the country’s economic potential
in the years ahead. Covid-19 has accelerated the
transition to digital in the way we work, consume,
and interact. Countries with laws and regulations
that facilitate and enthusiastically embrace the
digital opportunity will benefit the most as these
changes take hold.

In addition to millions of hours of productivity
gained and the billions of Baht saved through
more efficient use of technology, digitalization of
Thailand’s public sector could also position the
country to make superior social investment
decisions with benefits reaching into the future.

For investors and citizens in Thailand, the
question is not whether Thailand’s public sector
should make every effort to digitize. We know that
every country should make a serious and
sustained effort to becoming digital because not
doing so risks a less prosperous future. Instead,
the question is how Thailand’s public sector can
intensify its digitalization process, including
fundamental changes to procedures, workflow,
and leveraging of cloud computing. A digitalized
public sector is also a key factor in facilitating
goals of the Fast Track Regulatory Reform
initiative to eliminate redundant laws and
regulations.

To better understand the road map to successful
public sector digitalization, the American Chamber
of Commerce in Thailand (AMCHAM Thailand)
recently convened a panel of experts from
academia, law, and business to share their views
on Thailand’s goals and the challenges faced in
achieving them. The panel members were
unanimous in their belief that Thailand’s
government has a unique opportunity today to get
digitalization right and thereby help the country

By Waleeporn Sayasit, TCC Technology; and
Peter Fischbach, ISM Recruitment

F E A T U R E S

Digitalizing Thailand’s Public Sector 
Reaping the Benefits of E-Government



Trusted Internet is
the basic
foundation for a
well-functioning
digital ecosystem. 

public sector could mirror innovative approaches
put in place by Thailand’s financial regulators, the
country would gain significant attention from
foreign investors. More generally, Sutas suggests
that a public sector more open to collaboration
with the private sector would help fast forward
Thailand’s growth, while noting that the mindset
must also include giving Thailand’s next generation
greater opportunities.

“Thailand is very well-positioned to receive foreign
digital investment,” said Sutas. “And if the
government can provide foreign investors with a
clear policy framework, it will build confidence for
investors and the result is that it would help grow
the country’s digital infrastructure and improve
our digital ecosystem.”

Baker & McKenzie Partner, Siranya Rhuvattana,
agrees that the public sector can realize more
rapid success in implementing digitalization
through a mindset of collaboration with the
private sector. Siranya also said that the public
sector should lead and act as a facilitator in order
to enable and enhance business investment. “To
achieve smart nation goal, Thai public sectors
should adopt new technology and collaborate with
the private sector.” 

She commented that Thailand has the legal
framework in place which aims to foster smart
government and smart nation. However, there are
also certain legal challenges in some areas of law
that need further clarity in terms of interpretation
and enforcement, practical application, and
appropriate guidelines by regulators, such as data
privacy and cybersecurity issues.

During the conversation, Siranya pointed to
Estonia as a country that has earned a well-
deserved reputation for excellence in public sector
digital innovation. Estonia is known as being
among the most advanced digital societies in the
world, as the public sector there has built an
efficient, secure, and transparent ecosystem with
99 percent of governmental services available
online.

While Thailand remains far from this benchmark, it
is clear that the opportunity is there and that
better collaboration with the private sector and
more clarity around laws which directly affect the
digital economy can help unleash the potential of
big data for optimized public sector decision
making. Thailand’s citizens and its business
community, domestic and multinational, are ready
to embrace change, and it appears that the
government may also be ready to embark on
greater digitalization. As a starting point,
Thailand’s Digital Government Development
Agency is well-positioned to design and implement
a whole-of-government approach to doing so.
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More than More than More than Pink:Pink:Pink:
Joint AMCHAM Women and Communications & Marketing Committees

They are both co-chairs of AMCHAM's Digital
Economy Committee. The DE Committee
seeks to support the role of the digital
economy in enabling universal participation
in Thailand’s social and economic enterprise
by all stakeholders. 

The role of the private sector is also key in
providing advice and support for policies which
comply with international standards for ensuring
that critical building blocks such as end-to-end
security and the integrity of data transfers are in
place. Only when all stakeholders feel that they
have helped define the rules can we expect
widespread compliance based on shared benefit
rather than on fear of penalties. The result - a
Trusted Internet - is the basic foundation for a
well-functioning digital ecosystem that can support
Thailand’s vibrant economic potential. Creating
that will require a true partnership between the
public and private sectors.

It is crucial that Thailand’s public sector decision
makers redouble their efforts and grasp the
opportunity now before them. Doing so will bring
Thai citizens and all businesses in the Kingdom the
benefits of better access to accurate and timely
data, with more efficient and enhanced
government services.

Waleeporn Sayasit is
the General
Manager,
Corporate
Communications, at
T.C.C. Technology.

Peter Fischbach is
the President of
ISM Technology
Recruitment

Click here to register
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Application of VAT on E-services
Provided by Foreign Operators
By Thitima Tangprasert, EY Corporate Services

L E G A L  U P D A T E S

Initially proposed four years ago, the new VAT rule
for non-resident providers of electronic or digital
services (called e-services under Thai law) to non-
VAT registrants in Thailand was passed into law in
February and applies from September 1, 2021. 

The rule is broadly similar to those introduced in
Singapore (GST), Malaysia (Services Tax), and
Indonesia (VAT) last year. If you are new to
Thailand, note that existing VAT rules already cover
imports of non-digital products and services.

Definitions of E-services and E-service 
Platform Operators

Examples of e-services are online games, movie
and music streaming services, mobile application
services, online advertising services, online
software sales or licensing, web hosting or any
other services that are delivered over the Internet 

or through another, essentially automated
electronic network and that could not be
successfully provided if such technologies were not
available. 

Non-Thai e-platform operators who act as
intermediaries for multiple non-Thai e-service
providers are also required to register for Thai VAT,
but only if they: (i) offer a complete suite of e-
services, from presentation to delivery to payment
collection, (ii) receive payment for e-services, and
(iii) deliver the e-services on behalf of non-resident
e-service providers.

If any of these three criteria are not met, an e-
platform operator is not required to register as
such for VAT purposes. This means that, for
example, some online gaming platforms do not
need to register as they may either not collect 



L E G A L  U P D A T E S

payment or not deliver the services to the end-
users and so not meet criteria (ii) or (iii),
respectively. However, digital platform operators
who do not meet all these criteria still need to
consider whether they should register as non-Thai
e-service providers.

Exclusions

Not every non-resident e-service provider and e-
platform operator will be affected. Some e-services
are excluded from this new e-service VAT rule,
including telecommunications, online payment or
live teaching services and sales of e-books or e-
magazines. The examples given by the authorities
are not exhaustive, however, so some online
service providers will need to seek specific advice
to ensure they are excluded.  

Moreover, only those with income of more than 1.8
million Baht per annum (approx. 60,000 U.S.
Dollars) from providing e-services to non-VAT
registrant customers in Thailand will be required to
register for VAT, file monthly VAT returns, and pay
VAT.Unlike Thai-based operators, non-resident
operators are neither required to issue a tax
invoice to Thai customers nor keep an input tax
report.

Advice: Know Your Customers 

Interestingly, although this new VAT rule is aimed
at collecting VAT on e-service consumption by B2C,
the way it is written emphasizes collection of VAT
on e-services provided to non-VAT registrant
customers. In fact, some corporate customers are
not VAT registrants because they operate VAT-
exempt businesses, while individual customers
could be VAT registrants if their revenue from
carrying out VAT business in Thailand reaches the
relevant threshold.

As a result, it will be important for non-Thai e-
service providers and e-platform operators to
identify the VAT profile of their customers. 

Relying on self-declaration by customers is
acceptable but operators should ask, and
preferably check. VAT registration status can be
checked on the Revenue Department’s website by 

entering the 13-digit (tax, personal, or business) ID
of the customer.

Playing Field for Foreign and Thai E-service
Providers 

One of the key drivers of this new VAT rule is to
level the playing field for Thai and foreign e-service
providers and e-platform operators and this is
generally achieved. However, while Thai entities
are potentially able to recover input VAT, they still
face considerably more burdensome reporting
requirements and potentially higher risk of being
penalized for unintentional non-compliance.

Conclusion

From September 1, 2021, if you are a non-Thai
corporation, individual, or other entity providing e-
services or operating a platform through which
others provide e-services from overseas to
customers in Thailand who are not VAT registrants,
you may be required to register for Thai VAT. A VAT
registration will not make you liable for income or
other taxes in Thailand, but you will need to
comply with requirements such as preparing an
output tax report and e-filing of monthly VAT
returns, and VAT payment. In determining the
potential impact on your business, consider
whether your customers in Thailand are VAT
registrants.

As a consumer of online games, streamed music
and movies, or other e-services in Thailand, if these
are provided by an overseas operator you may see
7% Thai VAT added to your bills in the future.

Read the English translation of guidelines issued by
the Revenue Department here.

Thitima Tangprasert is Partner, Indirect Tax at
EY Corporate Services.

https://www.rd.go.th/fileadmin/download/eService.pdf
https://www.linkedin.com/in/peerasanti-somritutai-02a02613b/?originalSubdomain=th
https://www.linkedin.com/in/thitima-tangprasert-4403801b0/?originalSubdomain=th
https://www.linkedin.com/in/thitima-tangprasert-4403801b0/?originalSubdomain=th


Drone Logistics and 
the Future of Food Delivery
By Kom Vachiravarakarn and Peerasanti Somritutai, Kudun and Partners

L E G A L  U P D A T E S

The dawn of drone logistics neatly echoes the
development of commercial flight itself, which
began in earnest a century ago. In both cases,
similar legal questions regarding licenses,
insurance, and airspace would require clear
regulatory answers. But investors had confidence
that adequate solutions would be found and made
standard, as the technology was simply too good to
go unused.

The main difference between then and now comes
down to one thing: Scale. The small size of most
commercial drones translates to small distances as
well, potentially filling future warehouses and city
skylines with the constant buzz of automated flying
robots.

The benefits of this emerging technology are clear.
Drones could deliver hot meals and other
purchased goods right to the doorstep of
consumers, even during periods of strict social
distancing. They could safely transport medical
equipment where it is needed during an
emergency, or even fight fires in tall buildings. They
could release water or chemicals over farmland,
increasing crop yields with minimal effort. They
could be programmed to take inventory for large
businesses, saving thousands of man-hours per
year. The variety of possible applications, across
virtually every industry, is staggering.

The predicted growth curve of the drone logistics
sector reflects this nearly limitless potential. Its
market value for 2022 is estimated at USD 11.2
billion – a figure which is projected to more than
double over the following five years, reaching USD
29 billion by 2027. The companies which adapt
quickly to changing regulations, and seize new
opportunities as soon as they arise, will reap the
biggest rewards as the commercial drone industry
truly takes off.

The Current Situation in Thailand

Thailand recognizes the importance of drone
technology and is in the process of updating the
aviation industry regulations accordingly. The
Civil Aviation Authority of Thailand recently
joined the Geo-Informatics and Space Technology
Development Agency (GISTDA) in signing a
Memorandum of Understanding (MoU) to
facilitate progress in this area. The MoU confirms
that loans will be offered to domestic
manufacturers in an effort further to develop the
Thai aerospace industry, including the drone
sector.

There is already great enthusiasm for drone
technology among Thai entrepreneurs as well as
existing companies. However, due to a set of
drone laws passed by the Ministry of Transport
(MoT) in 2015, commercial drones remain illegal
without express authorization. Nevertheless, in
cases where MoT permission is granted and
other applicable regulatory requirements are
met, drones can be a great tool for assisting with
business operations.

https://www.marketsandmarkets.com/Market-Reports/drone-logistic-transportation-market-132496700.html
https://startupinthailand.com/drone-industry-present-future-in-thailand/


L E G A L  U P D A T E S

All drones must be registered with the MoT if
they have a camera or weigh more than two
kilograms.
All drones that weigh more than 25 kilograms
must have received a permit from the MoT (as
opposed to a mere registration with the MoT).
Drone pilots need to maintain a line of sight
with their drones.
Drones cannot be flown close to manned
aircraft.
Drones cannot be flown close to a person,
building, construction, or vehicle. A horizontal
distance of at least 30 meters must be
maintained – a greater horizontal distance may
apply depending on the weight of each drone.
Drones must not be flown in restricted areas
without authorization.
Drones cannot be flown within nine kilometers
of an airport or any temporary airfield except
with special permission.
Drones cannot be flown higher than 90 meters
from the ground.

According to the Civil Aviation Authority of
Thailand, anyone flying a drone in Thailand must
follow current regulations. These include the
following rules:

Although these rules reflect reasonable safety
concerns, they may be adjusted in the future to
facilitate greater commercial use. Just as with air
travel a century ago, it may take time to strike a
lasting balance between technological progress
and public safety. Naturally, public opinion will play
an important role in determining the relevant
policy outcome.

Public Attitudes Toward Drones

Current public opinion on drones is rather split. In
many people’s minds, the many potential
advantages of drones are offset by the invasion of
privacy they could also represent – looking into
windows, or following people on the street – as
well as the danger posed by foreign objects
hovering above the ground.

Public acceptance of the drone industry depends
on putting these fears to rest while also
demonstrating the positive uses of the technology.
These advantages include the fast delivery of
parcels due to drones’ ability to avoid road
congestion, and indeed a reduction of traffic and
air pollution as items can be delivered without the
use of street vehicles.

https://uavcoach.com/drone-laws-in-thailand/
https://twitter.com/ACLU/status/1408153405147828227?s=20


authorization from the MoT. This restriction has
created an unmet market demand for drones,
particularly as people living amid the pandemic
become acutely aware of the potential benefits of
contactless delivery. As drone technology is shown
to be safe and well regulated, familiarity will likely
lead to trust. From there, the promised growth in
this sector will very likely become a reality. With
the right knowledge and insight, every change in
the business landscape represents an opportunity
to generate value. Ultimately, the advantages of
drone technology represent extraordinary
potential for business in a variety of sectors.

The same technology also allows delivery costs to
be cut, with savings passed on to the consumer, as
drones require neither a driver nor petrol to
function. Industry experts believe cheap and
automated drones will become a standard option
in years to come. Provided that commercial drone
operators are able to manage the technology
responsibly, the benefits of a drone-enhanced
world may soon become too attractive to resist.

Moving Forward

Right now in Thailand, the operation of drones for
commercial purposes is illegal without express 

L E G A L  U P D A T E S

Peerasanti Somritutai has
extensive experience in
advising both local and
international clients on
M&A, including acquisition
and disposal of equity
interest in listed companies,
non-recourse and limited-
recourse project financing. 

Kom Vachiravarakarn is active
in both corporate and M&A
and capital markets practice.
He has a wealth of experience
in mergers and acquisitions
including the acquisition and
disposal of equity interest in
listed companies, IPOs, debt
offerings, and takeovers. 

ZOOM &
STEWS
ZOOM &
STEWS

6 pm
SEP 10

Virtual Cooking Class

VIDEO
CONFERENCE

Two event vouchers gets you access to an exclusive virtual cooking class
with Chef Nooror of Blue Elephant. All ingredients will be delivered
directly to your door so that you can cook two delicious dishes in the
comfort of your home. Spaces are limited, reserve yours soon! 

Click here for more details. 

https://www.linkedin.com/in/peerasanti-somritutai-02a02613b/?originalSubdomain=th
https://www.linkedin.com/in/kom-vachiravarakarn-b48045103/?originalSubdomain=th
https://connect.amchamthailand.com/events/details/zoom-stews-virtual-cooking-class-1978


https://www.minorhotels.com/en


Pepsi-Cola, Triumph Aviation, Xaloy (Nordson), and
many more great brands.

We appreciate AMCHAM as a leading business
association that provides excellent opportunities 
 to network at the decision-maker level and
organizes a wide range of activities beneficial and
useful to member companies. 

How has Amata responded to the pandemic?

As the host of business parks with a global
community of customers, the safety and well-being
of our customers remains a top priority. At the
local level, we engage with communities and
relevant authorities of neighboring districts to
facilitate their work in preventing the spread of
Covid-19, such as providing needed equipment or
helping with the set-up of field hospitals. We
initiated the Give First program, distributing 

Why did you join AMCHAM?

In 1993, Amata proudly signed with Colgate-
Palmolive, our first American customer at Amata
City Chonburi. With the inflow of U.S. foreign direct
investment (FDI) in Thailand, we continued to
welcome more American customers to Amata
Group and subsequently joined AMCHAM in 1998.

The United States remains an important trading
partner with Thailand. In 2019, the U.S.
contributed 17.7 billion Dollars in FDI, making it
the third-largest foreign investor after Japan (70
billion Dollars) and Singapore (30 billion Dollars).
As of today, the U.S. and other American
investments account for three to five percent of
Amata’s 1,400 customers in Thailand and Vietnam.
Amata’s American clients include Cardinal Health,
Donaldson, Federal-Mogul, Mars Petcare, Maxim
Integrated, McCormick, Mead Johnson Nutrition, 

I N T H E S P O T L I G H T

In the Spotlight highlights AMCHAM’s leadership including board governors, committee 
and council co-chairs, and members.

Viboon Kromadit is the Director and Chief Marketing Officer of Amata Corporation since 1995. He is Amata City 

Rayong’s Managing Director and serves as an AMCHAM governor. Amata joined AMCHAM in 1998.



Under the Eastern Economic Corridor (EEC)
development plan, several massive infrastructure
projects have been approved to help boost the
economic importance of the region. Successful
implementation is one factor; the need remains to
bring onboard all stakeholders so that EEC can be
successful and sustainable for the people,
industries, and the environment. Currently, there
is still a lack of some fundamental services such as
adequate water supplies, consistent
environmental policies, better urban planning, and
more. This must be managed and encouraged at
the national level.

What is the most challenging and rewarding
aspect of being a Governor?

Challenge is both positive and inspiring – being an
AMCHAM governor has inspired me to increase
our company and my credibility and trust within
AMCHAM and among fellow governors, and to
contribute meaningfully to this prestigious group
of leading businesses and decision-makers. I very
much appreciate the friendly relations among my
fellow governors. 

Trivia Night!
Supporting our Scholarship Students!

thousands of food packs to people living around
our sites. We also encourage our customers to
participate, for example, by donating raw materials
to produce hand sanitizer or helping with the
delivery of customers’ manufactured goods such as
medical gloves, face shields, and paper beds to
hospitals.

At the national level, we facilitated the donation of
medical equipment and over one million face
masks from our Chinese customers to the Thai
government. Industrial estates contribute
substantially to the Thai economy; we maintain
high-level communications with government
ministries to set up vaccination centers for our
factories and the surrounding communities.

What steps can Thailand take to re-attract more
foreign investors?

The Thai government provides a wide range of
incentives and investor-friendly regulations to
attract investment from around the world, but we
might need to provide more.

Team up with your friends or colleagues and compete for bragging rights
against fellow AMCHAM members while supporting a great cause. 100% of
proceeds go to the ATF scholarship program which sends 75 high-achieving
Thai students through university each year. Help us reach our goal of sending
16 more students to university this year! 

Video 
Conference

September 17
6 pm

C l i c k  h e r e  t o  l e a r n  m o r e !

https://connect.amchamthailand.com/events/details/trivia-night-1973?calendarMonth=2021-09-01


M E M B E R  C O N T R I B U T I O N

The effects of Covid-19 on the world of marketing
have been evolutionary rather than revolutionary.
Many trends that were already in motion have
sped up – video conferencing and e-commerce
being the two most obvious examples.

Executive personal branding on LinkedIn is
another strong example. While LinkedIn has long
been popular with business decision makers, it
quickly became the primary driver of many
executives’ communications during lockdown.
LinkedIn’s algorithm was already favoring content
produced by individuals over business accounts,
but the need to communicate when working from
home was what propelled Executive Branding
forward.

According to a recently released report, 56% of
professionals are positively influenced to make
purchasing decisions by a business executive’s
personal presence on social media. The same
report found that 66% of professionals would be
more likely to recommend a company if they
followed one of their executives on social media.
So, how can a professional take advantage of
these favorable conditions and position themself
as an expert thought leader?

Thought Leadership

LinkedIn recently published a guide to using
thought leadership as a point of differentiation on 

Executive Branding: 
How to Win Clients and Influence People
By David Norcross, Lexicon

their platform. Thought leadership, when done
properly, positions a professional as an expert
guide in their field, offering advice and specialist
insight to clients and potential clients alike.
LinkedIn presents four archetypal personas that
are common on the platform, yet all share a
common thread: storytelling through thought
leadership.

Storytelling through LinkedIn involves clearly
identifying the target audience, then creating
content designed to take them on a journey with
the executive as their guide. 

https://www.qnary.com/new-qnary-whitepaper-the-changing-face-of-executive-reputation/
https://business.linkedin.com/content/dam/me/business/en-us/marketing-solutions/cx/2021/images/namer-pdfs/executive-thought-leadership-quick-start-guide.pdf


As for more short-term metrics, LinkedIn
recommends prioritizing quality engagement over
the quantity of engagement such as receiving more
comments over likes.

A strategy is needed to ensure long-term
consistency and quality to ensure that the right
message is being delivered to the right audience.

For every new
member referred,
AMCHAM would like
to thank you with a 

gift set courtesy of ZEROWater
ADVANCED FILTRATION SYSTEMS -
1 Tumbler with a 2-Pack Tumbler
Filter replacement and a 1.7L
Water Filter Pitcher.

AMCHAM 
Member-Get-Member

David Norcross is the CEO & Founder
of Lexicon, a digital marketing agency
in Bangkok, Thailand. 

We would like to say Thank You
for growing our community!

*Actual product size may differ from images.

Over the long term, when done right, increased
sales and qualified enquiries are the inevitable
result of positioning oneself as their industry’s
preeminent thought leader in the eyes of the
target audience. 

Educate, inform, and entertain the audience with
industry insights while providing a window into the
company’s working culture and values.

Measuring Success

There are many ways to measure the success of
Executive Branding efforts. An obvious metric is
the number of relevant connections an executive
has. 

Ideally, an executive will be adding a few hundred
new connections each month, each one fitting the
precise demographic of their perfect customer.

https://www.linkedin.com/in/davidnorcross/?originalSubdomain=th
https://lexiconthai.com/digital-marketing/
https://www.amchamthailand.com/member-get-member-zerowater-thailand/
https://www.linkedin.com/in/davidnorcross/?originalSubdomain=th


E V EN T S

David Nardone, AMCHAM Governor, Group Executive -
Industrial and International, WHA Industrial Development
Vira-anong C. Phutrakul, former AMCHAM Governor,
Managing Director, Head of Consumer Banking, Citibank,
N.A.
George Hartel, AMCHAM Governor, Chief Commercial
Officer, Supara Group and GQ Apparel.

John DaSilva, Committee Leader - AMCHAM
Communications & Marketing Committee, Managing
Director, Data & Technology Consulting, AMPOS Solutions

AMCHAM Board of Governors 101 – July 22

Panelists:

Moderator:

 

Event Highlights

An invigorating panel discussion between current and former
AMCHAM Board Governors as they discussed the Board of
Governor's role in promoting the U.S. business community’s
values and interests in Thailand, and how each member uses
their unique background to help strengthen the AMCHAM
community. 

H.E. Chaiwut Thanakamanusorn, Minister of
Digital Economy and Society

Membership Meeting with 
H.E. Chaiwut Thanakamanusorn,
Minister of Digital Economy and
Society - July 16

Speakers: 

Event Highlights
AMCHAM was honored to welcome H.E. Chaiwut
Thanakamanusorn, Minister of Digital Economy
and Society, to the chamber's virtual membership
meeting to discuss the Ministry's initiatives in light
of the far-reaching consequences of Covid-19 on
the digital economy in Thailand. A copy of the
presentation and a recording of the event are
available on the AMCHAM member portal.



https://www.mcdonalds.co.th/


E V EN T S

Trivia Night – Aug 6 

Event Highlights 
AMCHAM members faced off in an occasionally heated and often hilarious Trivia Night challenge,
which brought a welcome measure of fun to a relaxed Friday night get-together among colleagues
and fellow members.

Mastercard’s Legends took the top prize for the night as our very first Trivia Night winner. However,
new AMCHAM member Silk Legal gave them a run for their money, as did the team from Amata.
Many thanks also to Hilton Sukhumvit , Paya Dental Clinic, GP Strategies, Western Digital, RPT Design
& Machine, Pan Pacific Associates, and Smart Soft Asia for coming out to compete!

Most importantly of all, the evening raised a total of 278,500 baht for the AMCHAM Thailand
Foundation (ATF) Scholarship program, directly funding a year of university for nine high-achieving
Thai students.

Special thanks are owed to our sponsors for the event for their generous support: AMATA, GP
Strategies, Mastercard, Netflix, and Western Digital. 

P L A T I N U M

G O L D

S I L V E R

EXCLUSIVE TIER 
MEMBERS 2021



https://www.jnj.com/


A pioneer in the mobil ity industry,  AGS Worldwide Movers is
now one of its global leaders,  and provides tai lor-made services
in removals and secure storage worldwide.

Designate :  Kathy SCALABRE, General Manager

I N F R A  G r o u p  h a s  e x t e n s i v e  e x p e r i e n c e  i n  p r o v i d i n g
e n g i n e e r i n g  a n d  a r c h i t e c t u r e  s o l u t i o n s  f o r  t h e  r e s i d e n t i a l ,
c o m m e r c i a l ,  p u b l i c  i n f r a s t r u c t u r e ,  a n d  i n d u s t r i a l  m a r k e t
s e c t o r s .  

D e s i g n a t e :  K r i s d a  T a e p r a s a r t s i t ,  M a n a g i n g  D i r e c t o r                

Boots is Britain's leading name in health and beauty for over
165 years and Thailand's leading pharmacy-led health and
beauty retai ler.  

Designate :  Dean Thompson, Regional Managing Director (Asia) 

WELCOME NEW MEMBERS

N E W  M E M B E R S

I n f r a  G r o u p  
 

A G S  F o u r  W i n d s
I n t e r n a t i o n a l  M o v i n g

Medix is a global and leading provider of innovative, high quality,
medical management solutions, helping clients transform their
approach from being just health payers to becoming real health
players. 

Designate: Mariette Scoop, Chief Representative 

B o o t s  R e t a i l  

M e d i x  M e d i c a l
S e r v i c e s  A s i a  

L ' O r e a l  T h a i l a n d
 

E s t a b l i s h e d  i n  2 0 0 0 ,  L ' O r e a l  T h a i l a n d  i s  p i o n e e r i n g  i n
B e a u t y  T e c h  i n  T h a i l a n d ,  a n d  c u r r e n t l y  i s  n u m b e r  o n e  i n
s k i n c a r e  a n d  m a k e  u p  i n  T h a i l a n d .

D e s i g n a t e :  I n e s  C a l d e i r a  –  C E O ,  L ' O r é a l  T h a i l a n d ,  L a o s ,
C a m b o d i a  &  M y a n m a r  

C O R P O R A T E  M E M B E R S

https://www.linkedin.com/in/kathy-l-scalabre/
https://www.linkedin.com/in/dean-thompson-540973173/
https://www.linkedin.com/in/dean-thompson-540973173/
https://www.linkedin.com/in/mariette-scoop-8465091/
https://www.linkedin.com/in/mariette-scoop-8465091/
https://www.linkedin.com/in/ines-caldeira-01b26544/
https://www.linkedin.com/in/ines-caldeira-01b26544/


Designed to develop the rising leaders of your organization, the AMCHAM Academy
connects high-talent middle management staff with leaders in the business world in small
group seminars. Academy participants emerge from the program with strong cross-industry
peer networks, fresh business and leadership insights, and the creative mindset necessary
for your company’s success in the modern business world.

Contact ed@amchamthailand.com for more details. 

NTT is a top global IT service provider,  founded in 1983. NTT
accelerates their cl ients’  ambitions through digital
infrastructure, hybrid cloud, workspaces for tomorrow, and
cybersecurity.  

Designate :  Sutas Kongdumrongkiat,  Chief Executive Officer 

V E M ,  l o c a t e d  i n  E a s t e r n  S e a b o a r d ,  R a y o n g ,  s p e c i a l i z e s  i n
p l a s t i c  i n j e c t i o n  m o l d i n g  w i t h  f o c u s  o n  t h e  a u t o m o t i v e
a n d  m e d i c a l  i n d u s t r y .  

Designate:  Marc Christopher Weinmann,  Managing Director         

Silk Legal is a ful l-service corporate law firm with dedicated
practice areas focused on startups, corporate and mergers and
acquisit ions, regulatory matters,  including cannabis,  as well  as
banking and fintech in Thailand. 

Designate :  Jason Corbet,  Managing Partner 

WELCOME NEW MEMBERS

N E W  M E M B E R S

V E M  
 

N T T  S o l u t i o n s  

S i l k  L e g a l

C O R P O R A T E  M E M B E R S

https://www.linkedin.com/in/sutaskongdumrongkiat/
https://www.linkedin.com/in/sutaskongdumrongkiat/


AMCHAM Member-to-Member Discounts

A F F I N I T Y  P R O G R A M

adidas (Thailand)

10% Discount on adidas App
(All Items Except Hype)

Aetna Health Insurance 

Aetna Premium Health
Insurance with 5 Special

Privileges

Amari Watergate Bangkok

Enjoy Complimentary Drink
with your Stay at Amari

Watergate

ATa Services 

5% Off on All Services

Berkeley International School

50% Discount On Tuition &
Registration Fees

Bumrungrad International Hospital

15% Discount on Both IPD &
OPD Visit and 10% Discount

for Dental Treatment

Cathay Pacific
 

Sign Up on Business Plus to
Get 200 Bonus Points

CoffeeWorks

20% Off all La Cimbali
Espresso Machines

Conrad Bangkok

Up to 25% Discount on
Dining

DTAC

Call to the U.S. for Only 1 Baht
Per Minute!

Global U.S. Tax Plan

20% Discount on All Tax
Preparation Fees.

Kamalaya Koh Samui

Room Discount up to 60%
 

Mahanakorn Partners Group 

10% Discount on all
Accounting & Tax Advisory

Nichada Properties 

Enjoy Rental Discount up to
43%

Nikki Beach Resort Koh Samui

Buy 1 Get 1! Discount Up to 50%

https://connect.amchamthailand.com/list/member/adidas-thailand-co-ltd-4956
https://connect.amchamthailand.com/list/member/amari-watergate-bangkok-3264


Restrictions apply. Members must present AMCHAM member card to receive promotions or discounts. If you have not
received your member card card, please contact the AMCHAM office. For more information please click here.

The Athenee Hotel

Discount up to 20% at all
Venues and for Spa

Treatments

The Okura Prestige 
Bangkok

15% Discount on Sunday
Brunch and Up To 40%

on Spa Package

The St. Regis Bangkok

Enjoy Spa Package for
Only 3,500 Baht at
Clinique La Prairie

Aesthetics & Medical Spa 

ZeroWater Thailand

30% off all Filter
Purchases

10-15% Discount On Cold Brew
Coffee Home Delivery

 

Nitro Labs

10% Discount on Room Rates
and Medications

 

Paolo Hospital Phaholyothin

30% Discount on Invisalign
Treatment

 

Paya Dental Clinic by Dr.Joy

Buy 4 Shirts Get 1 Free Or  
Buy 1 Suit Get 1 Free Shirt 

Raja's Fashions
Regus Management -

IWG Plc

10% Discount on
IWG Products

Renaissance Bangkok
Ratchaprasong Hotel

20% off on Food and
Beverages Discount

across all Outlets

Renaissance Pattaya
Resort & Spa

20% Discount on
Food and  Beverages

at all Outlets

Royal Orchid Sheraton

10% Discount on Room
and Up To 25% on

Food and Beverages

Samitivej Hospital

10% Discount on
Room Rates 

and Medications
Discount up to 10% on 
Immigration Services

Santa Fe (Thailand)
Co., Ltd.

Siam Premium Outlets
Bangkok

Get Siam Gift Card
worth 500 Baht

Sindhorn Kempinski
Bangkok Hotel

Enjoy Complimentary
Drink 

Discount up to
50% 

Sofitel Bangkok
Sukhumvit

50% Discount on
GQ Mask 

Supara Group 
(GQ Brand)

10% off Your Custom
Jewelry Design

Spokes Jewelry
Services Limited

https://connect.amchamthailand.com/membertomember/
https://connect.amchamthailand.com/list/member/paya-dental-clinic-by-dr-joy-4997


Amplify your voice
with AMCHAM!

The Chamber is always seeking
member submissions for Thai-
American Business (T-AB) magazine
as well as the AMCHAM website. 

S E E K I N G  M E M B E R  C O N T E N T

Please send your article submission for
consideration to the communications
team before the end of the previous
month at comm@amchamthailand.com

T I M E L I N E  F O R  S U B M I S S I O N

S U B J E C T G U I D EL I N E S

Check with the communications 
team to learn about the theme for 
our next issue. AMCHAM also looks 
for  legal and regulatory 
developments, knowledge sharing 
and best practices. 

Articles should be shared in
an editable format
accompanied and with any
applicable graphics that are
300dpi minimum. 

F O R M A T  G U I D E L I N E S

Articles should be on topics of
general interest with original
research or analysis. Articles
should not be self-promotional
or be company member news.  

T H O U G H T  L E A D E R S H I P

 Authors are frequently approached
regarding their expertise. Be sure to
include an author photo and short
biography with article submissions.

C O N N E C T  W I T H  M E M B E R S



https://www.pmi.com/careers/overview


It’s where  
innovation  

begins

Our world is transforming, and our customers 

are facing constant change. They need a  

partner who will help them innovate to seize 

new opportunities and capture growth. 

That’s why we are committed to being the 

world’s most customer-centric materials  

science company. Through close collaboration, 

we work hard to understand our customers’ 

objectives and challenges, asking questions 

that lead to productive dialogue, stronger  

relationships and new answers. 

We are Dow, the world’s most  

customer-centric  

materials science company.

https://th.dow.com/en-us.html
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https://www.ford.co.th/en/


https://www.wha-group.com/en/home



