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Dear Members,

I hope my letter this month finds
you healthy and happy, if perhaps
a little tired of staying home. I
know that the issue of vaccinations
is top of mind for everyone these
days, as members pursue options
to register for the vaccine here in
Thailand or contemplate travel
abroad. We’ve been seeing some
encouraging developments in the 
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Letter from the Executive Director

last few weeks as some members report successfully vaccinating 
their employees – and also some setbacks as appointments are 
cancelled or supply issues emerge in the early days of the rollout. 
AMCHAM is exploring all avenues to support the Thai government 
vaccination effort, and many of our members have expressed 
willingness to offer their facilities or resources. We are also working 
to provide you access to timely and accurate information from a 
variety of sources. To help you stay abreast of the latest updates, 
we have brought back our weekly news brief on Fridays. Our 
collective member knowledge is another invaluable resource, and 
we continue to bring members together to share the latest 
information on their companies’ vaccine experiences directly, as 
they did on last week’s AMCHAM Business Today call.  I imagine 
that this will remain a hot topic, so I encourage anyone interested 
to register for our next AMCHAM Business Today open member-to-
member call.

In addition, our board has offered our collaboration to the U.S. 
Embassy, writing last month to Chargé d’Affaires Michael Heath to 
express support of the Royal Thai Government’s vaccination plan, 
with the recommendation that Thailand be considered a pilot 
country for a wider global rollout of vaccines from the U.S. We have 
been made aware that the letter was reviewed by the U.S. Embassy 
as well as the highest authorities in the State Department. 
Following this letter, our AMCHAM Healthcare Council met with the 
U.S. Embassy, the U.S. Center for Disease Control (CDC) and the 
U.S. Army Medical Directorate Armed Forces Resource Institute of 
Medical Science (AFRIMS) to discuss synergies and assistance we 
can collaboratively offer the government here. I will continue to 
update you on any progress on this front.

In a virtual member briefing, the Chargé shared details on U.S. 
government strategy to donate 80 million doses of vaccine 
globally, which was among many of the topics discussed on Deputy 
Secretary of State Wendy Sherman’s visit to Thailand and countries



in this region. In recognition that many U.S. citizens have questions about 
vaccinations, the CDA shared an email address dedicated to this topic, although he reiterated 
that there are no plans to vaccinate U.S. citizens outside of the Thai government vaccination 
effort. The Chargé also mentioned that the Embassy was interested in knowing whether U.S. 
companies are investigating the possibility to import their own supplies of vaccines directly –
if this is something that your company is looking into, please contact me and I will put you in 
touch.

On other topics, our June calendar has some great events coming up –we will have the 
launch of Edelman’s Trust Barometer, focusing on the role of corporates as credible sources 
in a turbulent information ecosystem. Later this month, Made in Thailand, Sold in the USA 
features speakers from Amazon and a successful case study on how Thailand-based 
manufacturers can market directly to the U.S.  For members who would like to get involved 
in committee and council activities, our Aerospace Council and Digital Economy Committee 
are both holding planning meetings open to the broader membership. Please see these and 
many more events on our calendar.

Finally, I would like to remind you that nominations are being accepted for the 2022-2023 
Board Governor Elections. The AMCHAM Board is an highly engaged, talented, and 
motivated group of people to work with and I would encourage you to contact our 
Nominating Committee if you would like to learn more about this commitment. 

I look forward to seeing you again soon and for those of you travelling this summer, I wish 
you safe and smooth travels until we meet again! 

Sincerely,
Heidi

Have you ever thought about making more of a
difference at AMCHAM or wanted to recognize
someone who embodies all that is great about our
AMCHAM community? If so, you may be interested
in becoming an AMCHAM Governor or nominating
someone else to serve. 

The AMCHAM Nominations Committee is now
seeking qualified nominees as they develop a slate
of candidates to run in the upcoming Board of
Governors election to fill the eight open seats for
the next term. Nomination applications are due to
the committee by July 30, 2021.

Do you have questions or need more information?
Please contact the Nominations Committee
directly: nominations@amchamthailand.com

Nominations Open for 
2022-2023 

Board of Governors

mailto:nominations@amchamthailand.com
https://mailchi.mp/amchamthailand/amcham-board-of-governors-nominations-now-open-6262108
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their organizations, their products, their entire 
industries to meet the demands and opportunities 
of a digital economy.

Something similar is happening today when the 
executive suite hires a sustainability expert to 
shepherd this transformation. It is a start, but it 
barely begins the work needed to navigate the 
impending revolution.

The task is daunting and there is no time to lose. 
We need to transform a global economy founded 
on the principles of unlimited access to resources 
and the primacy of shareholders to one that 
recognizes the limits and consequences of 
everything we extract, manufacture, consume and 
waste, and the impacts on the people involved in 
doing so.

Rapid Disruption

Some companies are grasping this change faster 
than others, and consumers and investors are 
rewarding them. For example, Unilever’s 
Sustainable Living Brands portfolio is growing 
nearly twice as fast as other brands in its portfolio. 
In energy, even before the Covid-19 economic 
slowdown, shares of lower carbon energy 
companies were outperforming those of the oil and 
gas majors.

These disruptions are spreading more quickly than 
most expected. Who could have envisioned that 
electric cars would disrupt the automotive industry 
so quickly, or that Burger King would sell its iconic 
Whopper alongside the plant-based Impossible 
Burger? Such evidence of sustainability disruption 
is everywhere (see figure 1).

F E A T U R E S

Sustainability Revolution 
Demands Reinvention
By Orit Gadiesh, Jenny Davis-Peccoud, and Gerry Mattios, Bain & Company

Even in a year dominated by a global pandemic, 
the sustainability revolution has accelerated 
faster than expected, while also expanding to 
include a wider range of environmental and 
social issues.

With consumers and investors demanding 
significant change, profit pools shifting away from 
incumbents to insurgents, and even the most 
carbon-heavy companies making net-zero 
pledges, executives ignore this revolution at their 
peril. And make no mistake: this is a real 
revolution. With every industry—nearly every 
product and most of our habits under scrutiny—it 
would be downplaying it to call it anything else.

Like the digital revolution before it, the 
sustainability revolution promises to change 
everything. Yet, just as with digital, many 
companies are moving too slowly, taking an 
incremental approach to a challenge that 
demands a radical rethink.

Remember in the early 2000s, when companies 
realized they needed to go digital, they would 
hire a web developer? They soon learned that 
was a woefully inadequate response to the 
enormous task at hand: the need to reshape 



Decisive Action

Companies will need to reinvent themselves to 
capture these opportunities. All transitions are 
tough; this one is even tougher. Bain’s global 
research found that only 12 percent of all corporate 
change efforts fully succeed, but the success rate 
for sustainability initiatives is substantially lower - a 
paltry 4 percent. So, what can companies do to 
improve their chances of success?

Make Bold Strategic Choices

The scope of change is extensive, so leaders should 
adopt a "disrupt or be disrupted"”mindset. Just as 
the emergence of innovative fintechs forced banks 
to shift their strategies, food companies need to get 
out ahead of their customers’ changing habits. 
Whether their concerns centered around health, 
carbon emissions, or animal welfare, the number of 
vegans increased by 600 percent in the United 
States from 2014 to 2017. In Germany and Poland, 
one in 10 young adults followed a vegan diet in 
2017, and the number is even higher in France.

Reinvent Products

Sustainable innovation is creating new products 
that can be produced with fewer carbon emissions, 
less waste, and an emphasis on enhancing 
wellness. For instance, Unilever makes toothpaste 
tablets in reusable containers, and Procter & 
Gamble sells soap swatches that become cleaning 
products (hand soap, shampoo, laundry detergent) 
when you add water. These dry products are 
lighter, and so when transported emits less carbon. 
Even building materials companies are working 
hard on low-carbon steel and cement.

Rethink Operations

Digital technologies transformed operations across 
industries; now sustainability requires the same. To 
understand which channels are more efficient, 
Walmart measured the greenhouse gas emissions 

Seeing this movement, most executives now 
support sustainability objectives, but they remain 
wary of the costs. For example, in many industry 
sectors they are searching for ways to minimize 
plastic waste, but they find the cost of setting up 
collection and recycling systems or replacing 
current volumes with bio-based materials 
prohibitive. They know they must prepare for the 
day when the price of carbon balloons to 75 U.S. 
Dollars per ton or more, but they are also 
cautious about the cost of renewables and other 
low-carbon technologies.

However, if they want to lead, they need to think 
not just about the short-term costs associated 
with sustainability, but also the long-term 
benefits. Just as with digital, sustainability is 
shifting profit pools to open multibillion-dollar 
industries. Plant-based meat could be a 140 
billion U.S. Dollars business by the end of this 
decade, and the retail nutrition and wellness 
market could grow to 50 billion U.S. Dollars by 
2025. The current market value of the plant-
based beverage category (things like almond milk 
and coconut water) is 13 billion U.S. Dollars and 
growing at 12 percent per year.

Yet many companies fail to account adequately 
for such huge opportunities during their 
planning. Sustainability-linked consumer 
products now grow nearly six times faster than 
other brands, and 73 percent of global 
consumers say they would definitely or probably 
change their consumption habits to reduce their 
impact on the environment, according to a 2018 
Nielsen study sustainability-friendly projects and 
companies are attracting a lower cost of capital.

F i g u r e 1 :
M a n y Ca t e g o r i e s a r e B e i n g  D i s r u p t e d b y  S u s t a i n a b i l i t y  T r e n d s

https://www.bain.com/insights/transforming-business-for-a-sustainable-economy/


and costs to fulfill a range of products ordered 
online versus sold in stores. Shipping to homes 
was more efficient if customers were buying just a 
few things, but in-store purchases were more 
efficient if they had a longer shopping list or 
combined the trip with other errands. These 
insights helped Walmart identify ways to mitigate 
emissions by reducing split shipments and 
encouraging a shift to the most carbon-efficient 
channel when possible.

Form Innovative Partnerships

Sustainability issues are broad and complex -
beyond the capacity of any single company to 
manage - so teaming up is essential. For example, 
about 40 companies across the plastic value chain 
(including energy, chemicals, and consumer goods 
companies) formed the Alliance to End Plastic 
Waste, which supports innovative solutions to 
minimize plastic waste and encourage recycling, 
especially in developing countries.

As the sustainability revolution expands, 
accelerates, and disrupts, it is forcing companies to

Orit Gadiesh is the Chairman 
of Bain & Company

JJenny Davis-Peccoud is a 
Partner and Head of Bain's 
Global Sustainability & 
Corporate Responsibility 

Jerry Mattios is an Expert 
Partner and Co-Director of Bain 
Global Sustainability Innovation 
Center in Singapore

 to reassess themselves with an unwavering 
honesty to deliver a future that few imagined. 
Keeping the digital parallel in mind can help guide 
them to move quickly and boldly through the 
coming transformation.

This article first appeared in the Davos Agenda. 

https://www.linkedin.com/in/orit-gadiesh-572a2346/?originalSubdomain=uk
https://www.linkedin.com/in/jennydavispeccoud/?originalSubdomain=nl
https://www.linkedin.com/in/gerry-gerasimos-mattios-4885491/?originalSubdomain=sg


Fraud is an intentional act to deprive another of 
property or money by guile, deception, or other 
unfair means. Corporate fraud is fraud against a 
company and can be committed by internal or 
external parties. Internal fraud is when an 
employee, manager, or owner commits fraud 
against their own company such as theft or misuse 
of company assets. External fraud is committed by 
third parties and includes bribery, corruption, 
hacking, theft and insurance, loans, and payment 
frauds. It is estimated that organizations globally 
lose 5 percent of gross revenue to fraud.

A general understanding of human nature and 
crime may lead us to believe that corporate fraud 
is committed by employees with bad intentions 
and a faulty moral compass. However, fraud 
experts, after analyzing thousands of cases of 
corporate fraud, have found that other factors are 
more important in leading an employee to commit 
fraud. These factors are illustrated in the Fraud 
Triangle. The Fraud Triangle consists of 
Opportunity, Pressure, and Rationalization. To take 
a simple example - The petty cash drawer in Jack’s 
company is never locked, is not monitored, and is 
never reconciled. He has an Opportunity. He is low 
on cash; it is his girlfriend’s birthday, and he has 
not bought a present yet. He has Pressure. A few 
hundred dollars will not harm the company, 
nobody will find out, he is underpaid, and 
overworked and his boss is an idiot. 

F E A TUR E S

Corporate Fraud and Covid-19-19
By Peter  Holmshaw, Orion Investigations

Opportunities - while working from home, 
many companies have had to quickly introduce 
new work-processes with fewer controls. 
Pressure - we all know the pressure faced by 
many during the pandemic due to 
uncertainties, reduced salaries, family crises 
and general anxiety levels. 

He now has Rationalization, and all three boxes 
are ticked for Jack to become a corporate 
fraudster, despite being a generally ethical and 
well-intentioned employee. 

How can the Fraud Triangle Help Us 
Understand the Threat of Fraud During the 
Covid-19 Pandemic??



Employees are
more likely to
provide tips
after they have
received
training on
fraud.
Tone at the Top - Many factors in the 
Rationalization of a fraud involve poor 
management. Management and owners must 
set an example in terms of ethical behavior 
and fair treatment of employees and vendors.

Incident Response Plans - Companies should 
have a plan in place for how they will respond 
to fraud or allegations of fraud. This may 
include identifying external resources that can 
be called upon to support investigations and 
legal actions. Once fraud is detected, it is 
important to collect evidence in a forensically 
sound manner so it can be used in legal 
proceedings if necessary. Evidence should also 
be carefully reviewed before deciding whether 
legal action can be taken against the 
fraudsters. Companies often rush to confront a 
fraudster before sufficient evidence has been 
gathered to strengthen the company’s 
position. 

Internal Controls - Most companies will not 
have the open Petty Cash drawer that helped 
corrupt poor Jack, but many have comparable 
vulnerabilities that employees will become 
aware of over time. Having tighter internal 
controls including separation of duties, 
physical safeguards, and surprise audits will 
reduce the Opportunity factors in the fraud 
triangle. Many external auditors will also 
provide internal control review services.

Rationalization - while working from home, 
employees may feel less connected to their 
employer and colleagues or they may feel 
dissatisfaction with their employer for 
measures taken during the pandemic, such as 
salary reductions or redundancies, making it 
easier for them to justify committing fraud. 

Hotlines - 43 percent of frauds are detected 
through tips. Organizations with hotlines 
detect fraud sooner and limit their losses. This 
illustrates the importance of having a clear 
reporting mechanism for employees, suppliers, 
and others to report suspicions of fraud. Most 
fraudsters are not saving for a rainy day – they 
tend to live beyond their means and colleagues 
may pick up on this and report their 
suspicions. Other red flags of fraud include 
financial difficulties, unusually close 
relationships with vendors/customers and 
addictions.

Fraud Awareness Training - Employees are 
more likely to provide tips after they have 
received training on fraud. They are also less 
likely to commit fraud if they are aware of the 
company’s code of conduct and anti-fraud 
policies and internal controls. Topics will 
include red flags of fraud, types of fraud, and 
fraud reporting processes.

The Association of Fraud Examiners (ACFE) - the 
world’s largest anti-fraud organization and 
provider of anti-fraud training and education (and 
the source of most of the statistics presented in 
this article) – has observed a significant increase in 
fraud as a result of Covid-19. Especially in 
employee embezzlement, cyber fraud, payment 
fraud and identity theft caused by less oversight 
due to remote workforces. ACFE members also 
report challenges to investigating fraud due to 
travel restrictions and other lack of access to 
evidence. 

While Covid-19 may have created new 
opportunities and different kinds of fraud, the 
fundamentals of fraud and how companies can 
protect themselves from fraud remain the same. 
The following are some of the key tools available 
to companies to reduce the risk of being victims of 
fraud:



Fraud Risk Assessments - This involves 
proactively identifying and mitigating the 
company’s vulnerabilities to internal and 
external fraud. It can be done internally or with 
the support of outside consultants.

External Audits - External audits of financial 
statements are also a significant source of 
fraud discoveries, especially in larger 
organizations. Identifying potential frauds 
should be included in the scope of 
engagement with external auditors.  

Pre-Employment Screening - These include 
checking of past employment duties, criminal
and background checks, educational
verification, and reference checks.
Organizations should ensure that their 
employment screening processes comply with 
data protection laws, with no unauthorized 
accessing of applicants’ data, and consider the 
use of a professional screening company.

ADRIAN WARR
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Peter Holmshaw  has 20 years’ experience in 
commercial investigations and is a founder and 
Managing Director of Orion Investigations, a 
commercial investigation company and 
registered law office based in Bangkok employing 
more than 100 investigators,  lawyers, computer 
forensic experts, and other professionals. 

As the saying goes, prevention is better than cure. 
Implementing these anti-fraud tools will reduce 
the risk of your organization becoming a victim of 
fraud. It will also ensure that, if you do become a 
victim of fraud, the response will be swift and 
appropriate, and the damage will be limited.

C l i c k  H e r e  t o  R e g i s t e r
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Background

Since the first outbreak of HIV in Thailand in the
late 1980s, the country has effectively reduced
the spread of HIV transmission. This was the
result of strong government and community
leadership and effective prevention programs.
With the advent of antiretroviral (ARV)
medication, the number of deaths declined
dramatically, from hundreds of thousands a year
to only a few thousand. Thailand was lauded
internationally for its effective HIV prevention
program and reduction of discrimination towards
people living with HIV. 

While there has been a marked decrease in HIV,
there has also been a correspondingly decreased
advocacy and fewer public programs on HIV
prevention and the elimination of discrimination.
In the public mind, HIV/AIDS is a problem of the
past. This complacency has led to a decline in
knowledge, understanding, and awareness,
especially among the working age population. 

Mobilizing Businesses in
Support of a Discrimination-
Free Workplace 

F E A TUR E S

By Anthony Pramualratana, An Employers’ Confederation of Thailand Project

Efficacy of New Drug Treatments

New research shows that when a person is living 
with HIV and is on effective treatment, it lowers the 
level of HIV (the viral load) in the blood 
considerably, below 200 copies/ml of blood 
measured to the point where it is referred to as an 
undetectable viral load. At this stage, HIV cannot be 
passed on sexually. It will not become AIDS either.

This scientific evidence was gathered from 
several studies. The studies included thousands of 
heterosexual and gay couples in which one 
partner had HIV and the other did not. Over the 
course of the studies, they found that there was 
not a single HIV transmission from an
HIV-positive partner who had an undetectable 
viral load. When a person is undetectable, 
condoms are not required to prevent HIV 
transmission, but of course being undetectable 
it does not protect against other sexually 
transmitted infections. The term U=U means 
Undetectable = Un-transmittable. Aidsmap.com 
explains how how the sexual transmission of 
HIV can be stopped. 

- N o n g  F a i ,  a  y o u n g  m a n  w i t h  H I V  w h o  w a s  n o t
a l l o w e d  t o  g e t  a  H o m e  E c o n o m i c s  d e g r e e  b e c a u s e

t h e  s c h o o l  t e s t e d  s t u d e n t s  f o r  H I V  a n d  l a t e r  s o  d i d
a  c o m p a n y  w h e r e  h e  a p p l i e d  f o r  j o b .

https://www.aidsmap.com/


In the midst of this decline in awareness, youth 
who have had HIV since birth but have taken daily 
medication, are now old enough to enter the 
workforce.  In Thailand, there are an estimated 
25,000 young people born with HIV, with an 
estimated one hundred thousand more that are 
affected; that is, those with a living or deceased HIV 
positive parent. 

HIV and the Workplace

Persons with HIV pose absolutely no threat to 
others in the workplace. HIV has never had the 
ability to be passed on by touching, breathing, or 
sharing cups or cutlery. No special amenities are 
needed or required.

Yet some employers still misunderstand that job 
applicants with HIV are not fit for work and 
somehow pose a danger to co-workers. Some 
employers have stated that until the public accepts 
that young people living with HIV pose absolutely 
no threat to others, only then can they be hired. 
This view is not only wrong; it presents a significant 
barrier to employment. Such a stigma leads to 
discriminatory practices such as pre-employment 
or even post- employment HIV testing and job 
termination information received, according to the 
Foundation for AIDS Rights Hotline network. 

To address this situation, The 
Employers’ Confederation of Thailand (ECOT), 
along with key civil society groups, and 
supported by the United Nations in Thailand, 
have launched a campaign to inform, educate, 
and remind businesses that young adults with 
HIV should enjoy an equal opportunity to 
enter the Thai workforce without fear of 
HIV-related stigma and discrimination. There 
should be no pre-employment HIV testing and 
they should be allowed to contribute to the 
economic and social development of Thai 
society. 

In the months that follow, the ECOT will 
showcase key presentations by leading 
businesses, young persons living with HIV 
and other leaders in their support of a 
discrimination free workplace on this webpage. 
Visit: http://ecot.or.th for more information.

Anthony Pramualratana is an independent 
consultant,, thesis advisor,, and proofreader 
for masters and PhD students. He has worked 
on behavioral health research issues for over 
25 years, initially on fertility and family planning 
and the elderly, and later on sexuality and HIV, 
and AIDS issues with key affected populations 
that include sex workers,, persons, and families 
affected by HIV/AIDS, and later Key Affected 
Populations.

http://ecot.or.th/
https://www.linkedin.com/in/anthony-pramualratana-80a026a2/?originalSubdomain=th
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the 90-day residency reporting requirement.
TM 30 requirement for the landlord of their
residence to confirm that the foreigner resides
there; and
annual renewals.

Many retirees, digital nomads, and high net worth
individuals from around the globe see Thailand as a
very attractive place to live, however, what their
immigration status would be if they  relocated here
is many times an obstacle.

Because these people do not typically work for a
Thailand company, their normal visa options
available are a Spousal Visa (if they married to a
Thai national) or a Retirement Visa (if they are 50
years of age or older), but neither of these types of
visas is ideal for them because of:

that apply to these types of visas.

Two alternative immigration options which are
potentially available to these people are obtaining
Permanent Residency (PR) and becoming a
member of the Thai Elite Card (Elite Card or Card)
Program. This article compares the benefits,
requirements, and application procedures
associated with PR versus Elite Card membership.

Benefits Available

There are significant benefits available to holders of
both PR and the Elite Card, but the benefits
available under each are quite different.

With respect to immigration status, PR grants the
holder independent, permanent permission to
reside in Thailand without the need to apply for any
renewal or extension (although there are filing
requirements applicable when the PR holder plans
to travel abroad), which makes the PR’s
immigration status in Thailand very stable.

For example, suppose a foreigner resides in
Thailand pursuant to a Spousal Visa and later
divorces or becomes widowed by their Thai
spouse. Here, that person would, also, lose
their immigration status to reside in Thailand.

in this situation the person that would, also, lose
their immigration status to reside in Thailand.

However, in the above examples, if the foreigner
would have had PR instead of the above stated
visas, they would not have lost their immigration
status when their situation changed.

A PR holder’s immigration rights, also, extend to
their foreign family dependents to the extent that
their spouses and minor children may extend
their Dependent Visa while the PR holder still
lives and continues to maintain PR.

PR holders are also exempt from the normal
immigration requirement to report their place of
residence every 90 days and from the TM 30
requirement. 

Another major advantage of PR concerns
purchasing condominiums. Normally, foreigners
in Thailand are allowed to purchase
condominiums as long as certain requirements
are met including that the condominium
purchase price be brought into Thailand from
offshore.  This is inconvenient for many foreign
purchasers because it precludes them from
obtaining a mortgage for the purchase from a
Thai bank. However, PR holders are exempted
from this requirement allowing them to
approach Thai banks to finance their
condominium purchase.

Permanent Residency vs
Thai Elite Card Membership

F E A TUR E S

By Michael Doyle, Seri Manop & Doyle

For example, suppose a foreigner holds a
work permit and business visa to work for a
Thailand company and then is later laid off.



the Card holder’s immigration rights are not
permanent (after the membership period
stated in the Card expires, they would be
required to apply and pay to receive a new Card
or otherwise obtain an appropriate visa to
continue to live in Thailand).
the Card holder is subject to the requirement to
report their place of residence every 90 days
and to the TM 30 requirement.
the Card holder must apply to extend their
immigration status each year.
the Card holder’s rights generally do not extend
to the Card holder’s foreign family dependents
(each would be required to obtain their own
Card or otherwise obtain an appropriate visa
separately), however, family Elite Card packages
are available; and
the Card holder is prohibited from working in
Thailand.

having a continuous non-immigrant visa without
a break for at least three years, and

Conversely, Elite Card holders are, also, granted
immigration rights which are somewhat better than
the rights afforded under a Retirement Visa or a
Spousal Visa but not as good as immigration rights
under PR, in that under the Elite Card program:

Also, Card holders are not extended an exemption 
regarding condominium purchases the same as PR 
holders so the normal requirement to bring in the 
purchase price for the condominium from a source 
offshore would apply.

Note, however, that Card holders are granted 
several non-immigration related benefits not 
afforded to PR holders such as access to VIP 
immigration counters and complimentary pick up at 
Thailand airports, special assistance when opening 
bank accounts, and discounts on various goods and 
services (golf, hospitals, spa, and other services.).

Requirements

The requirements for PR are generally quite high 
and prevent many foreigners from applying who 
would otherwise be interested. PR requirements 
include:

(although it is not a stated requirement), there is a
general strong preference among presiding officials
that PR applicants have a Thailand work permit

5 years - 300,000, 500,000 or 800,000 Baht
depending upon the benefits package chosen. 
10 years - 700,000 or One million Baht
depending upon the benefits package chosen.
20 years - Two million Baht

 and at least some source of income in Thailand.

Elite Card applicants, by contrast, are not subject to
either of the above.

Application Process and Fees

The PR application process is quite involved in that
it requires the applicant to complete multiple forms
and prepare several documents concerning
financial status, family status (including DNA test
for any Thai national children), professional
background, criminal history, pictures of Thailand
residence, pictures of Thai family members, as well
as other documents and information. The PR
application process normally takes over a year.

The application process for membership in the Elite
Card Program is a simpler and more
straightforward process only requiring the
applicant to fill out basic forms. 

As for fees, PR applicants are required to pay
official fees of either 103,300 Baht (7,600 Baht upon
receiving the application and 95,700 Baht upon PR
issuance) or 199,000 Baht (7,600 Baht upon
receiving the application and 191,400 upon PR
issuance) depending upon the category that they
apply under (normal categories are Employment,
Family, or Investment).

The fees applicable to Elite Card applications
depend upon the period applied for as follows.

As there are significant advantages and
disadvantages associated with each of these two
options, interested parties should consider
carefully before choosing the most appropriate
option given their situation.

Michael Doyle is a Senior Partner of
the law firm Seri Manop & Doyle.

https://www.linkedin.com/in/michael-doyle-1a6794/
https://www.linkedin.com/in/michael-doyle-1a6794/
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With a bit of planning, you may be able to save up 
to 175,000 Baht (or about 5,700 U.S. Dollars) per 
year in Thai income taxes by contributing to these 
Thailand's Retirement Mutual Funds (RMFs) or the 
newer Super Saver Funds (SSFs).

Retirement Mutual Funds and Super Saver 
Funds: The Basics

RMFs provide current-year Thai tax deductions on 
contributions, and earnings grow free of Thai tax. 
Subject to meeting RMF fund requirements, funds 
can also be withdrawn tax-free.

The new SSF program began in 2020 and is 
intended to replace the previous Long-Term Equity 
Fund (LTF) program. SSFs are unlike LTFs in that 
SSFs have a lower contribution cap, a longer 
holding period, and a different investment 
mandate.

There are several different RMFs and SSFs 
managed by the various Thai asset management 
companies and distributed either directly or 
through affiliated bank branch networks.

How You Save on Thai Tax

For RMFs: Individuals can deduct contributions of 
up to 30 percent of their personal income 
(including salary, bonus, fees, commissions, 

You get a current-year Thai tax deduction on 
contributions.
Depending on the fund's policy, the fund 
manager may invest in equity funds (Thai as 
well as international), debt instruments, or 
mixed funds.
Returns grow free of Thai tax.
The maximum annual contribution has been 
increased to the lesser of 30 percent 
(increased in 2020 from 15 percent previously) 

severance pay, or investment income) or 500,000 
Baht per year (whichever is lower) from current 
Thai taxable income.

For SSFs: Individuals can deduct contributions of 
up to 30 percent of annual compensation or 
200,000 Baht (whichever is lower) from current-
year taxable income.

For high-income earners, combined contributions 
to RMFs, SSFs, Thai Provident Funds (TPFs), or 
other tax-advantaged plans together in 2020 are 
capped at a total of 500,000 Baht (about (16,300 
U.S. Dollars). This would potentially lower Thai 
taxes by  175,000 Baht (or (roughly 5,700 
U.S. Dollars).

What You Need to Know About RMFs and SSFs 
Retirement Mutual Funds:

LEGAL U P D A T E S

Save Thai Tax by Contributing
to RMFs and SSFs
By  Peggy Creveling and Chad Creveling, Creveling & Creveling



Contributions need to be recorded before the 
end of the calendar year.
Funds can be withdrawn free of Thai tax after 
age 55 (and if held for five years or more).
To qualify for Thai tax benefits, you must 
contribute at least every other year for a 
minimum of five years. The minimum 
contribution is three percent of the taxable 
compensation or 5,000 Baht, which is lower. 
If you fail to meet the required minimum 
contribution schedule or withdraw funds prior 
to reaching age 55, or have not met the five-
year holding requirement, you will have to pay 
back any tax deduction you received along with 
penalty fees. In addition, any capital gains will 
be subject to a ten percent tax.
To avoid Thai tax on Thai Provident Fund 
distributions, TPF participants facing 
employment termination can request that their 
TPF account balances be transferred or rolled to 
an RMF until they meet requirements to 
withdraw their funds free of Thai tax. This could 
save a substantial amount in Thai tax, if the TPF 
balance is significant.

You get a current-year Thai tax deduction on 
contributions.
Whereas, the previous LTF program invested 
primarily in Thailand-listed stocks, SSFs may 
invest in a broader range of investments.
At a minimum, they must invest 65 percent of 
funds in Thai-listed securities such as stocks, 
exchange traded funds (ETFs), property funds, 
real estate investment trusts (REITs), and 
infrastructure funds.
SSFs may also invest in debt instruments, non-
investment-grade debt securities, unlisted 
equities, and derivatives instruments.
Returns grow free of Thai tax.
The maximum annual contribution is the lesser 
of 30 percent of total annual compensation or 
200,000 Baht.
There is no need to make ongoing contributions 
to maintain tax benefits.
Contributions and earnings can be withdrawn 
free of Thai tax after 10 years.

of total annual compensation but capped at 
500,000 Baht. Total annual deductible contributions 
to tax-advantaged plans (including RMFs, TPFs, and 
SSFs) are also limited to 500,000 Baht.

Super Saver Funds:

If you withdraw before the 10-year holding
period, any tax deductions you received will
need to be paid back along with penalty fees. In
addition, any capital gains will be subject to a 10
percent tax.
Contributions must be recorded by the end of
the calendar year.

Note that the total contributions to RMFs, SSFs, 
TPFs, or other tax-advantaged plans together in 
2020 are capped at 500,000 Baht. The rules 
regarding RMF and SSF contributions can and do 
change, so make sure you check the current status 
before making any contributions.

Who Can Benefit from RMFs and SSFs?

Aside from Thai citizens, many foreigners with a 
long-term commitment to Thailand through work, 
marriage, or lifestyle can benefit from contributing 
to RMFs and SSFs. Those on short-term expat 
assignments in Thailand will have to carefully weigh 
the potential benefits against the various rules and 
regulations required to maintain the tax-exempt 
status of each fund.

Special Considerations for Americans

There are additional considerations for Americans 
who are taxed by the IRS on worldwide earnings 
and compensation. The tax-advantaged status of 
RMFs and SSFs is not recognized by the IRS. In 
addition, both RMFs and SSFs are likely to be 
considered Passive Foreign Investment Companies 
(PFICs) by the IRS and therefore subject to special 
tax rules and filing requirements.

https://www.crevelingandcreveling.com/blog/new-and-improved-thai-provident-fund
https://www.crevelingandcreveling.com/blog/american-expats-pfics-don-t-get-caught-out-us-tax-rules-foreign-investments
https://www.crevelingandcreveling.com/blog/american-expats-pfics-don-t-get-caught-out-us-tax-rules-foreign-investments


Though the IRS does not recognize these programs 
as U.S. tax-advantaged vehicles and classifies them 
as PFICs, contributing to them may still make sense 
for Americans. This is especially the case for whose 
compensation does not exceed the Foreign Earned 
Income Exclusion (FEIE). In this case, all 
compensation earned in Thailand would be 
shielded from tax by the IRS due to the FEIE. 
Contributions would then save Thai tax. Even 
though earnings on the contributions would have 
to be reported annually under PFIC rules, you 
would still be ahead since you are investing with 
funds you would have otherwise paid to the Thai 
Revenue Department.

If you earn more than the Foreign Earned Income 
Exclusion, contributions could still make sense, but 
the benefit diminishes as you enter the higher tax 
brackets. Compensation more than the FEIE will 
effectively be taxed at the higher of the U.S. or Thai 
rate. You will need to do the math and compare 
your options to see if making contributions could 
make sense.

Do Not Ignore the Potential Benefits of RMFs 
and SSFs

For many Thai taxpayers, the benefits of 
contributing to these tax-advantaged programs can 
be a great gift to yourself. Do yourself a favor and 
check them out—just make sure you understand 
the rules and regulations, and for Americans, the 
potential U.S. tax consequences.

Creveling & Creveling Private Wealth Advisory 
helps Thailand's expatriate community achieve 
their financial goals through the development 
of customized financial planning and 
investment strategies. 
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The third wave of Covid-19 is spreading across 
Thailand. The rise in confirmed numbers of cases 
and deaths has been reported by the Centre for the 
COVID-19 Situation Administration (CCSA)). In 
response to the outbreak, the Ministry of Public 
Health announced a vaccination plan which 
ultimately aims to reduce the spread of Covid-19 
infections by having around 50 million people 
(roughly 70 percent of the population) in Thailand 
vaccinated by the end of the year. 

At this stage, free vaccinations have been offered to 
the elderly and certain vulnerable groups with 
chronic conditions, such as heart disease, diabetes, 
or obesity. This has been pursued through online 
registrations using the Mor Prom portal, Mor Prom 
official account in the Line application or at 
designated hospitals. Subsequently, vaccines will be 
rolled out to the rest of the Thai population. 
Vaccination is currently on an opt-in voluntary 
basis, though this could change depending on the 
severity or duration of the current crisis.

The government is now actively encouraging people 
to undergo vaccination as supplies become more 
widely available. It is important to understand the 
extent to which employers are permitted to access 
their employees’ vaccination information (and the 
limits to this) under the Thai Personal Data 
Protection Act BB.E. 2562 (2019) (PDPA).

L LEGAL  U P D A T E S

Covid-19 Vaccination and 
Related Implications
By Kraisorn Ruengkul and Marion Carles-Salmon, DFDL

Covid-19 Vaccination Information

Under Section 26 of the PDPA, information 
related to an employee's vaccination is regarded 
as health information which would be deemed as 
sensitive data. However, the PDPA’s provisions 
will not become fully effective until June 1, 2022, 
in line with the Thai Cabinet's decision that has 
been passed on May 5, 2021, which has 
postponed the PDPA’s full entry into force.

Collecting, Processing, and Transferring Covid-
19 Vaccination Information

With respect to the collection, processing or 
transfer of sensitive data, the employee’s express 
consent must be secured beforehand. Likewise, 
the employee must be duly notified in advance of 
the purpose of collection and processing and 
his/her rights regarding the sensitive personal 
data in question. The purpose of use related to 
such sensitive data must be strictly limited to that 
notified to the employees at the time the data 
was requested.

In requesting consent, the employer (as the data 
controller) must inform the employee (as a data 
subject) of the purpose for the collection, use, or 
disclosure of personal data, the legal basis for 
collecting, processing, or transferring the 
personal data and the employee’s rights under 
the PDPA, including data retention period. The 
consent must be expressly given in writing or 
through an electronic system unless consent 
cannot otherwise be secured by such methods. 
Additionally, the consent request form must be (i) 
easy to understand, (ii) explicitly separate from 
other messages, and (iii) specific to the purpose 
of data collection. 



DAVID RYBICKI
Partner
K&L Gates

The employee also has the right to withdraw 
his/her consent at any time via an easy straight-
forward method similar to how the consent was 
requested in the first place.

Exemptions on Collecting, Processing. and 
Transferring Covid-19 Vaccination Information

Only certain exemptions would allow the employer 
to collect, use, or disclose an employee's Covid-19 
vaccination information (sensitive data) without 
explicit consent. This includes necessity of 
complying with the law with respect to (i) 
assessment of the employee's working capacity; (ii) 
for public interest concerns to protect against 
cross-border contagious diseases or epidemics; or 
(iii) employment protection in which it is a 
mandatory for the employer to exercise its rights 
or obligations provided that the employer has 
appropriate measures to protect the fundamental 
rights and interests of its employees. It must be 
remembered that interpretation of these 
exemptions is still unclear as no subordinate 
regulations or implementing guidelines have been 
issued so far that provide a clearer understanding 
of the conditions under which such exemptions 
can be invoked.

Marion Carles-Salmon is Regional Legal
Advisor; Head of Regional Labor and
Employment Practice Group. She is a French
qualified lawyer specialized in international
labor and employment. 

Kraisorn Ruengkul is a Partner at DFDL. He
specializes in merger and acquisitions,
foreign direct investment, public-private
partnerships, corporate and commercial
matters, regulatory compliance, and more.  
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parties can decide on their own exhaustion 
regimes.  
the IP chapter of the RCEP seeks to address 
technological advances by introducing 
provisions on rights management information 
(RMI) and collection societies, among others.  it 
provides for the protection of well-known 
marks. 
it sets forth general efficiency provisions, such 
as electronic application processes; and 
it provides for online databases. 

The Regional Comprehensive Economic 
Partnership (RCEP) is a free trade agreement 
between several Asia-Pacific nations: Australia, 
Brunei, Cambodia, China, Indonesia, Japan, Laos, 
Malaysia, Myanmar, New Zealand, the Philippines, 
Singapore, South Korea, Thailand, and Vietnam. 
The objective of the IP Chapter of the RCEP is to 
promote deeper economic integration and 
cooperation through the effective and adequate 
creation, utilization, protection, and enforcement 
of IP rights in order to reduce distortion and 
impediments to trade and investment, while 
recognizing, among other things, the parties' 
differences in economic development and national 
legal systems. 

Key General Observations on IP Provisions  

The IP Chapter of the RCEP principally aims to give 
IP rights holders access to protection through a 
harmonized and streamlined set of procedures, 
including: 

1) Multilateral agreements: the aim is to ratify or 
accede to certain multilateral agreements, such as 
the Paris Convention, Berne Convention, Patent 
Cooperation Treaty, Madrid Protocol, World 
Intellectual Property Organization (WIPO) 
Copyright Treaty ((WCT),

The establishment of electronic filing systems
for trademark, patent, and industrial design
applications. 
Making relevant information available online;
and 
Endeavoring to provide procedures for
expediting patent examination. 

3) Protection: the aim is to implement additional 
protection measures for intellectual property, 
including, among other things:

The implementation of protective measures for 
copyright against the circumvention of effective 
technological measures, and electronic RMI; 
Granting protection for partial design; and 
Establishing measures to protect genetic 
resources, traditional knowledge, and folklore. 

4))Enforcement:: Enforcement procedures 
and measures to be implemented include::

WIPO Performances and Phonograms Treaty, and 
Marrakesh Treaty, to which some members are not 
yet party.  

2) Registration: the aim is to set a minimum 
standard for intellectual property, including, 
among other things:

LEGAL UPDATES

What Does the RCEP Mean 
for IP Rights Holders?
By Tanakrit Tangburanajk and Praewpan Hinchiranan, Baker McKenzie 

The RCEP and Its Main Objectives 



 

Extending civil and criminal remedies for
copyright and trademark infringement to the
digital environment. 
Entitling the competent authorities to order the
destruction or disposal of counterfeits. 
Entitling the competent authorities to inform
the rights holder of details of the consignor,
importer or consignee, descriptions, and
quantities of goods and, if known, country of
origin.  

Key Countries Needing to Amend and Introduce 
New Laws to Address RCEP Obligations  

Australia, China, Indonesia, Japan, and South Korea 
are members of all required multilateral 
agreements. Although Malaysia has announced its 
commitment to accede to the Marrakesh Treaty 
and Thailand's National Legislative Assembly 
approved the accession to the WCT, the timeframe 
has not yet been confirmed. 

China has completed its amendments of the 
relevant IP laws, which include electronic rights
management information (Article 11.15) under the
PRC Copyright Law (amended on November 2020
and effective on June 1, 2021), as well as partial
design (Article 11.49) under the PRC Patent Law
(amended on October 2020 and effective on June 1,

A similar situation applies to South Korea. While 
the current laws govern most obligations under the 
RCEP, currently South Korea does not have 
disclosure requirements relating to source or 
origin of genetic resources as part of its patent 
system (Article 11.53).   

Although indigenous knowledge (such as genetic 
resources, traditional knowledge, and folklore) is 
not yet legally protected in Australia, businesses 
sensitive to the protection of indigenous 
knowledge have been encouraged to be proactive 
in establishing fair terms of negotiation and 
engagement with indigenous communities. 

Malaysia and Thailand are in the process of 
amending their current IP laws to cover the 
obligations established under the RCEP. The 
Intellectual Property Corporation of Malaysia has 
proposed to amend the Patents Act to include 
procedural aspects of examination and registration 
(Article 11.41), as well as implement 18-month 
publication (Article 11.44). In Thailand, although the 
concept of collecting societies is not yet recognized 
and the Thai Department of Intellectual Property  
was not successful in including the establishment  
of collective management organizations (Article  
11.13)) in the previous draft amendments to the  
Copyright Act, many collecting companies have  
been established for collecting royalties. In 
addition, the new draft Patent Act includes 18-
month publication (Article 11.44) and partial design 
(Article 11.49). 

Reflection on Benefits/Implications for Rights 
Holders 

Many provisions of the IP Chapter in the RCEP are 
favorable to IP rights holders if the parties adopt 
them into national law. The chapter enhances IP 
protection in the region and entitles rights holders 
to benefits from their rights by, among other 
things: 

2021), to address obligations under the RCEP.  

Although Indonesia has existing laws that cover
most obligations, there are some issues that need
to be addressed in its internal laws, such as
expedited examination (Article 11.46), destroying
infringing goods and materials (Article 11.62),
confidential information in civil judicial proceedings
(Article 11.63), and destruction orders by
competent authorities (Article 11.72).



Ensuring that rights holders can enjoy online registration,
instead of traditional means. 
Standardizing protection and enforcement for rights holders
in the region. 
Broadening measures for border control and civil and
criminal remedies.
Establishing appropriate measures for the protection of
genetic resources, traditional knowledge, and folklore; and 
Using the flexibility of the Agreement on Trade-Related
Aspects of Intellectual Property Rights to address or protect
public health concerns. 

protection in the region and entitles rights holders to benefits
from their rights by, among other things: 

However, as the level of IP development among the parties
differs, it may take time for each party to implement the
commitments and obligations contained in the RCEP. In addition,
it would be interesting to see how the parties can appropriately
balance the rights of IP holders and the legitimate interests of
users and the public, as envisaged by the RCEP. 

Praewpan Hinchiranan is a
Senior Associate in the
Intellectual Property and
Technology Practice Group. 

Tanakrit Tangburanakij is a
Partner in the Intellectual
Property and Technology
Practice Group at Baker
McKenzie in Bangkok. 

T h i s  a r t i c l e  f i r s t  a p p e a r e d  o n  W T R  D a i l y  i n  M a r c h  2 0 2 1 .
V i s i t  w w w . w o r l d t r a d e m a r k r e v i e w . c o m  f o r  m o r e  d e t a i l s .

Education has been a core value for AMCHAM since the very beginning of the Chamber. Over the
last three decades, AMCHAM has provided over 3,000 scholarships and supported 1,000 schools. 
 
Each year the AMCHAM Thailand Foundation enables disadvantaged Thai university students to
complete their studies through targeted scholarships. AMCHAM's Community Pojects Council works
directly with universities to identify hard-working and motivated students.

100% of all cash donations go to scholarships and direct program costs and are
tax deductible. No donation money goes to overhead, as administrative support is
provided entirely by AMCHAM staff and the Community Projects Council. 

Please visit: www.amchamthailand.com/foundation to donate.

https://www.linkedin.com/in/praewpan-hinchiranan-43140376/?originalSubdomain=th
https://www.linkedin.com/in/praewpan-hinchiranan-43140376/?originalSubdomain=th
https://www.linkedin.com/in/tanakrit-tangburanakij-8153261b6/?originalSubdomain=th
https://urldefense.com/v3/__http:/www.worldtrademarkreview.com__;!!Hj9Y_P0nvg!CDoQs1BwRkO8Ba2x6XlVFzL5Nx4bSeFeSMhu642Mc7EFeikFQ9E2wmOTeZNuxe1Xrm3cbeZdqan_vg$
https://www.amchamthailand.com/foundation/
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I personally like the

uniqueness of

working in a

multicultural

environment, as it

gives me many new

situations to adapt

to and cope with

challenges. 

Meet Rattana
Rattana Kabjok is a recipient of the AMCHAM Thailand Foundation’s Student Scholarship
program, which provides scholarships for exceptional underserved students.

F O U N D A T I O N

Ratna Kabjok, 2015
AMCHAM Foundation
Scholarship Recipient.

My name is Rattana Kabjok. I am an AMCHAM Scholarship recipient for
2014-2015. Every time I think about AMCHAM, the first thought I have is
of huge appreciation and gratitude. Receiving the AMCHAM Scholarship
was such an honor, and it has given me a strong foundation in my life.
The vivid memory of the Career Camp in 2015 will always remain with
me, as well as the knowledge of entering a workplace, career
preparation, and friendship with other recipients. Recently, I ran into
one of the girls I knew from the Career Camp at an event, where I
worked. I was amazed at how both of us have grown in different career
paths and our friendship has come a long way since the camp.

After my graduation from Chiang Mai University, I sought to gain
experience in multiple fields. The curiosity to flourish and broaden my
perspective was continuously driving me, which led me to an
opportunity to join Au Pair Program in the U.S. After I came back to
Thailand, my outlook was broadened, and my skills were honed.
However, my enthusiasm for learning remains and I constantly seek to
cultivate more knowledge and skills to strengthen my core value. I
continued working with children when I came back to Thailand. With
my overseas experience, it made me better understand these children
from diverse cultures and backgrounds. I personally like the
uniqueness of working in a multicultural environment, as it gives me
many new situations to adapt to and cope with challenges. 

Lately, I got a chance to work with one of AMCHAM member companies
as a Project Coordinator in a Product Development Team. Again, with
my curiosity for learning, this position gave me a new experience of
working with professionals in upskill and reskill development through
business lens. I am grateful for this professional opportunity, whereas
this was not an experience I have mastered before. 

To continue my career enthusiasm and passion, I am looking forward
to returning to work with children in an educational setting where I can
expand my knowledge and skill as well as continue my expertise in
education and language which has been my core foundation in life. 



It was definitely an adjustment at first,  as
I am a business and international relations
major. who was now introduced to this
new communications world, but I am
immensely grateful to the team, who
patiently guided me through  daily tasks, 
 they taught me how to be more detail-
oriented and never to be afraid to ask for
guidance. I can now proudly say that I
have learned to use different
communications tools.

The second and third Covid-19 wave
eventually hit Thailand and, similarly to
everyone else in the world right now, we
had to keep our spirits high and continue
the important work of serving our
members' companies, but through the new
normal work from home mode. I believe it
is important for corporations to have a
strong team built with trust, which
AMCHAM embodies, to help guide each
other through these unpredictable times,
not experienced previously. Only then can
we remain motivated, and my time with
AMCHAM has definitely been the most
rewarding and inspired experiences I have
ever had. I connected with my co-workers,
gained the guidance of compassionate and
supportive mentors, and throughout my
internship I have accumulated new set of
skills and knowledge that I will forever
carry with me.

We all know 2020 was a year like no other. I
was fortunate enough to earn an internship
position at The American Chamber of
Commerce in Thailand towards the end of
last year and began on a part-time basis post
the first Covid-19 wave, whilst still finishing
my university studies. 

At first, it was nerve-racking to be
surrounded by hard-working and skilled
individuals, who managed to accomplish a
multitude of tasks in a fast-paced
environment, but as I began to settle in my
routine, the less frightened I became. At the
beginning of my internship, I was a
Membership and Communications intern,
where my daily tasks were to prepare the
new member packages, assisting in the
online-events, and helping the
communications team when needed. I was
lucky to have begun my internship at a time
when the Covid-19 restrictions had eased and
we were all allowed to work at the office, with
safety precautions in place, of course. As a
result,  I was able to quickly get engaged in
the AMCHAM community, learn about the
people, the place, and the tasks. 

Soon my internship became full-time and I
transitioned into the role of a
Communications Intern, assisting Varsha and
Meagan with their daily tasks of preparing
emails, updating the enhanced directory
listings, creating media content and banners.

I N T E R N S H I P

Meet Niko
Niko Sisopha is currently pursuing an undergraduate degree in Bachelor of Business
Administration and International Relations at Stamford International University. 



SCHOLARSHIP
PROGRAM 2021

ELIGIBILITY APPLY NOW
Financial need 
Cumulative GPAX of 2.8 or above 
English GPAX of 3.0 or above 
Good citizenship and character 
Completed one year of study
Not currently receiving other scholarships

American Chamber Of Commerce
In Thailand Foundation
scholarships are now available!

Thai Government University.

Scholarships of 25,000 Baht are
available to Thai students studying
for a bachelors degree in a 

ABOUT THE
SCHOLARSHIP

Contact the Student Affairs office of your
University for more information or email
foundation@amchamthailand.com www.amchamthailand.com/amcham-scholarships/

www.amchamthailand.com/amcham-scholarships/


Describe your journey as a Board Governor.

When I decided to join AMCHAM and to serve on

the Board of Governors, I was eager to work with a

diverse group of individuals I could learn from and

simultaneously collaborate with those who share

the same passion for advocating positive and

meaningful change in Thailand. My journey at

AMCHAM has exceeded these expectations. Not

only do I work with forward-looking Governors and

Committee members, I have also been part of

meaningful dialogues with senior government and

industry leaders. The work we do is not easy, but

AMCHAM Thailand has been leading the way and I

am thrilled to be part of that. 

150 providers across the Southeast Asia

region. According to a recent Mastercard

study, 63 percent Thai consumers have tried

digital wallet as a payment method last year.

Today, Mastercard works with major wallet

providers including Shopee Pay, Apple Pay,

Google Pay, Samsung Pay, and Fitbit Pay, to

enable tokenization capabilities.

The second trend we see rising is real-time

payments (RTP) to accelerate financial

inclusion and expand the digital ecommerce

ecosystem. Through Vocalink, a Mastercard

company, we provide support to PromptPay

in Thailand in enabling citizens to transact

24/7 in real, or near real-time, thereby

drastically reducing their cash dependency

and supporting the government’s efforts to

create cashless society. 

In the Spotlight highlights AMCHAM’s leadership; including board governors,
committee and council co-chairs, and members.

I N  T H E  S P O T L I G H T

Aileen Chew has been the Area Country Manager, Thailand, and Myanmar, Mastercard since 2019. During

her term, she has been focused on accelerating Thailand’s digital payments landscape, driving initiatives

that support the government’s cashless agenda and vision, and setting the foundation for an interoperable

payments ecosystem. She currently serves as the Treasurer on AMCHAM’s Board of Governors. 

Aileen Chew

What are two digital trends shaping the
financial ecosystem in 2021?

Digital wallets have been the biggest game

changers in recent years. We now see more than 

https://www.linkedin.com/in/aileen-chew-a0966021/?originalSubdomain=th
https://urldefense.com/v3/__https:/www.vocalink.com/__;!!N96JrnIq8IfO5w!3xsTfZs8Qz5evGSOlNqK0GvzUoWGbPY1niu7dHa2T1biuN1zTsaj7lWSr57XAvgixd0meJX6$
https://www.linkedin.com/in/aileen-chew-a0966021/?originalSubdomain=th


Make connections and build a network
based on shared interests and goals. 

Change is inevitable as the last year and half
has shown. As industry leaders we need to
always take the first step to pivot and
demonstrate how others can follow suit.

Your passion is what will make you stand
out and set you apart from the rest. As an
AMCHAM Member you must have passion
in what you want to show and must bring.

What advice do you have for a new 
AMCHAM member?

SOLD IN THE USA
MADE IN THAILAND

Your favorite AMCHAM memory is…

Definitely, it was speaking at the Women on

Board event on International Women’s Day. I

was amazed to see so many men at the event!

Efforts towards achieving gender equality and

inclusion cannot happen without having all

members of society.  The male participants

brought unique perspectives to the discussion

and showed great interest in increasing their

knowledge to support career opportunities

for women in their workplaces. As a mother

of three young boys, I believe championing

gender equality starts at home. We need our

sons to be respectful and informed about

women's rights, if we want them to join the

good fight.

GEORGE 
HARTEL
Chief Commercial Officer
GQ Apparel

JARUSATREE 
SOUVANNAVONG
Head of Global Selling 
Amazon Thailand

2 pm
JUNE 30WEBINAR

JOINT SBE AND COMMUNICATIONS & MARKETING COMMITTEES

Do you wish you could sell more of your product overseas in America? If your answer is Yes! Then please join the

AMCHAM Small Business and Entrepreneurs & Communications and Marketing Committee as we bring together the

Head of Global Selling for Amazon Thailand and one of Thailand's top cross-border sellers who successfully scaled their

business from zero to hundreds of thousands of customers in one year. The speakers will share the setup process, best

practices, challenges, case studies, and contacts for partners to take advantage of this massive growth opportunity in

eCommerce. 

In 60 minutes, you will learn the secrets to how Thailand based sellers, both small and large, are earning millions selling

into the world's largest consumer economy (USA).
Click here to register

https://th.linkedin.com/in/jarusatree-souvannavong-a3775a39
https://th.linkedin.com/in/jarusatree-souvannavong-a3775a39
https://th.linkedin.com/in/jarusatree-souvannavong-a3775a39
https://connect.amchamthailand.com/events/details/joint-small-business-and-entrepreneurs-communications-marketing-committees-made-in-thailand-sold-in-the-usa-1937?calendarMonth=2021-06-01


Strength. 
What we deliver by delivering.

Global efforts to stop the spread of COVID-19 have changed 
the world—and the way you do business. We’re here to help 

your business deliver for you and your customers.

fedex.com/en-th/coronavirus.html

https://www.fedex.com/th-th/home.html


network and chain, the record is permanent, 
transparent, encrypted, and immutable. No single 
user can control the ledger, and all members of the 
network can view the transactions. 

This architecture can be harnessed to demonstrate 
the provenance of products or raw materials. All 
aspects of the transaction can be recorded, from 
the identity of suppliers, and the date and location 
of the transaction, to the quality, price, and other 
(agreed) properties of the product. A ‘smart 
contract’ with automated execution can be used to 
trigger payment or other subsequent step along 
the supply chain when prescribed terms and 
conditions relating to delivery have been met. This 
automated system reduces the likelihood of errors 
and facilitates detection of suppliers that do not 
meet requirements.

More Information for the Sustainability 
Conscious Consumer

Brands can thus, substantiate sustainability claims 
to consumers who progressively choose products 
that reflect their own environmental and social 
values. Some companies are aiming to integrate all 
this information within QR codes that can be 
scanned to reveal product data, such as health and 
nutrition, ecological sustainability, human rights 
protection, fair trade, animal welfare, and other 
factors that may be considered by the 
sustainability-conscious consumer. 

Application in Thai Export Sectors

Seen at macro-level, the use of blockchain 
technology can support Thailand’s expansion 
towards increased value-added manufacturing in 
the agri-food sector, particularly for export-bound 
commodities. 

Recent media attention surrounding the surge 
(and drop, and surge) of Bitcoin price, and the 
proliferation of non-fungible tokens (unique 
cryptographic tokens), highlight just two of the 
numerous applications of blockchain. This 
distributed ledger technology has also attracted 
attention in the sustainability space – in negative 
terms owing to the enormous electricity 
consumption of certain uses, and at the same 
time, its potential in the reverse: to provide energy 
solutions, to increase energy, and cost efficiencies 
by streamlining transactions, and to create 
purpose-driven tokens to incentivize sustainability-
conscious behavior. One of the most promising 
applications of the technology for sustainability, 
currently piloted by a handful of multinationals 
working in partnerships, is to address supply chain 
challenges.

Why Blockchain?

Blockchain is a ledger of transactions (recorded in 
time-stamped ‘blocks’ that create a chronological 
chain of digital assets) distributed among a 
network of users. Once a block is added to the 

Blockchain Solutions for
Supply Chain Sustainability 

M E M B E R  C O N T R I B U T I O N

By Ambra Gobena, Mahanakorn Partners Group



Another obstacle is that consensus must be
achieved along the supply chain regarding data
points and formats. Importantly, blockchain will
not eliminate the risk of certain types of false
statements being entered into the system in the
first place. Finally, investment costs can be
significant.

While technological and other barriers currently
exist, the potential of blockchain towards
contributing to sustainable development
outcomes is promising, provided, like any other
solution, the social and environmental
externalities relating to its introduction and
widespread adoption are carefully considered and
mitigated. 

For this sector, blockchain can be used to track
food safety parameters in addition to regulatory
compliance requirements. Blockchain can also be
used to track agricultural production efficiency in
the use of natural resources and inputs. 

To demonstrate sustainability of raw materials,
and for supply chain management generally,
blockchain technology may also be deployed in
other manufacturing sectors that enjoy large
export volumes, such as the electronics and
automotive industries. Some blockchain
applications have been considered in the tourism
and hospitality sector, for use in developing loyalty
programs and for inventory management. 

Technological, Financial, and Sector-Specific
Barriers

Notwithstanding the promising benefits, prevalent
challenges include developing and adapting the
nascent technology to suit the myriad needs of a
target industry, inherent difficulties in making the
technology scalable, and the complications of
ensuring interoperability with other IT systems. 

Ambra Gobena is the Head 
of Business Sustainability at
Mahanakorn Partners Group 
(MPG), a Bangkok-based legal,
accounting, and consulting
company. 

Corporate Social Responsibility (CSR) is a key pillar of
ethical business. At AMCHAM, we are proud of what our
member companies do to give back to Thailand and Thai
society, making the business and social environment
better for all of us.

To honor these efforts, AMCHAM awards ACE Recognition
to companies that demonstrate an advanced
understanding of the linkages between business
operations and society, and conduct business in a way
that creates long-term economic and social value. To
learn more about applying please visit:

 www.amchamthailand.com/csr-awards/ 

Click here for more details.

https://www.linkedin.com/in/ambra-gobena-32b330a7/
https://www.amchamthailand.com/csr-awards/
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that can integrate live motion graphics and
dynamic backgrounds using green screen
technology.

Company CEO, David Norcross, said “the launch
of this creative space is a clear example of
Lexicon’s commitment to creative storytelling in
an age of digital disruption. The brand is
committed to helping clients resonate with their
target audience by acting as a helpful and
empathetic guide, whether through social media,
video production, website and app development,
digital strategy, or creative design. "

Lexicon has doubled its operating space by
expanding into an additional 300 sqm of creative
space in the Silom area of Bangkok. 

Even during the Covid-19 situation, the digital
marketing and creative agency is using the space to
hold networking, workshops, and educational events
for the Bangkok business community. While the
company’s clients have been using the space for
training, workshops, and events. 

The city’s first central business district-based
production studio has also been built, which is being
used by Lexicon and its clients to create high-quality
storytelling videos, creative green screen
productions, and promotional videos. 

In addition, with highspeed internet and cutting-
edge audio-visual equipment, the studio is ideal or
hosting advanced webinars and virtual townhalls 

Lexicon Launches Events
and Studio Space

M E M B E R  N E W S

Article Submitted by Lexicon

https://www.amchamthailand.com/
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The event was followed by a question-and-
answer session. AMCHAM members asked
questions on the possibility of acquiring Non-B
visas upon arrival, online 90-day reporting, and
converting certain visa types to Non-B without
the necessity of leaving the country. It was also a
platform for members to have a dialogue with
the Immigration Bureau on changes to
immigration laws and policies that can support
the ease of doing business in Thailand and make
the business environment more favorable for
Small-Medium Enterprises. 

AMCHAM Membership Meeting
with the Immigration Bureau
On May 17, AMCHAM hosted its virtual 
Membership Meeting with the Immigration 
Bureau. AMCHAM Board Governor, Jeff 
Lehrmann, Managing Director, Chevron; gave an 
overview on Chamber business and introduced 
new members for April and May. Ambassador 
Tomwit Jarnson, AMCHAM Government Affairs 
Policy Director, introduced guest speakers Pol. Lt. 
Col. Tanchanok Rommayanont, Inspector, Sub-
Division 3, Immigration Bureau; and Pol. Capt. 
Natsida Chitareetip, Duputy Inspector, Sub-
Division 2, Immigration Division 1. 

Pol. Lt. Col. Tanchanok Rommayanont, began the 
meeting with a presentation on SMART visas. 
SMART visas are designed to attract highly skilled 
manpower, investors, executives, and startups 
entrepreneurs wishing to work or invest in 
targeted industries in the Kingdom of Thailand. 
She gave details on the procedures for 
application, visa tenure, exemptions, and 
additional privileges attached to the Smart Visa. 
She also briefly spoke about visa changes 
implemented by Immigration due to the 
pandemic for foreigners staying in Thailand and 
for those entering the Kingdom. 

E V EN T S

AMCH
BUSNESS TODAY

AM

10 am
JUNE 30

A brisk 30-minute roundtable 
video conference for members 

to stay abreast of business 
happenings in Thailand.

Click Here to Register

BUSIN  SS TOD   Y

https://connect.amchamthailand.com/events/details/amcham-business-today-videoconference-1920?calendarMonth=2021-06-01


On May 19, AMCHAM Thailand was joined by
new and existing members for its New Member
Orientation. This event is always an excellent
chance for new and existing members to
acquaint themselves with the Chamber’s
offerings as well as provide an avenue for future
networking with members. Heidi Gallant,
AMCHAM Executive Director, introduced over 45
new member companies for 2021.

The AMCHAM team shared information on
membership benefits, marketing opportunities,
the Chamber’s increased advocacy programs,
and opportunities in joining the Committees and
Councils that create impact by way of business
development through events and collaboration. 
With over 200 events throughout the year,
AMCHAM offers a wide range of business
services, provides an exclusive platform for
professional networking, and cultivates a robust
environment for business promotion.  

On May 20, the AMCHAM HR Committee held the 
virtual event Covid-19 in Your Workplace: How 
Can Your Insurance Help You? This event focused 
on the practical challenges companies were 
facing during Thailand’s third wave of Covid-19. 
AMCHAM Human Resources Co-Chair 
Christopher Shultz, Director, Group Learning & 
Organizational Development, DKSH, introduced 
the event’s speakers: Derek Heng, General 
Manager, Marsh; Wimon Chanthongkham, 
Mercer Marsh Benefits Leader, Marsh; Dr. 
Wuttiwong Sombooruangsri, Deputy Executive 
Vice President, Muangthai Life; and Dr. Tontnaid 
Ayana, Chief Medical Officer, Cigna Thailand. The 
event began with Derek providing some 
background into insurance policies in Thailand 
and how they are applied to employees. He gave 
an overview of what typically happens to an 
employee after they are found Covid-19 positive. 
He provided insight on the use of hospitals 

versus hospitels; a new term for hotels that have
been refitted to provide medical services to
people experiencing less intense Covid-19
symptoms. Derek also spoke on specific
insurance coverage and provided flowcharts with
case examples.

Wimon then moderated a panel discussion with
Dr. Wuttiwong and Dr. Tontnaid regarding the
use of vaccines, choosing the appropriate
treatment path, and the current burden of
medical facilities in the Kingdom. They also
discussed proper measures for returning to the
workplace after being vaccinated and insurance
coverage if a vaccine results in an injury. The
event ended with a robust question-and-answer
session. The presentation and a recording of the
event are available on the AMCHAM Member
Portal. 

New Member Orientation

Human Resources Committee

Covid-19 in Your Workplace: 
How Can Your Insurance Help?



to prepare them for leadership roles in the public
and private sector, in order to create a balanced
workforce at the management level. They also
discussed new work culture trends, wellness
driving the post-pandemic workplace, and why it
is critical to make way for a human-centric
employee value proposition. 

The event was followed by a question-and-
answer session with AMCHAM members.

Women Leading Through 
a Healthcare Crisis
On May 18, AMCHAM’s Women Committee and
Healthcare Council hosted a joint virtual event,
Women Leading through a Healthcare Crisis.
AMCHAM Board Governor, Nara Decharin,
General Manager of Baxter Healthcare;
moderated a panel discussion between Nadia Yu,
AMCHAM Vice President and Managing Director 

E V EN T S

Joint AMCHAM Women & Healthcare Council

of Johnson & Johnson;
Deborah Seifert, Country
Manager of Thailand and
Indochina for Pfizer; and
Gita Sabharwal, Resident
Coordinator for the
United Nations (UN) in
Thailand. 

The event began with a 
discussion on how the speakers managed their
careers to become senior leaders within some of
the world's largest organizations. Gita spoke
about UN’s efforts to promote gender parity and
her work with women in rural villages of India
that has taught her to be resilient in uncertain
situations such as the pandemic. Nadia and
Deborah spoke about their passion for working
in the healthcare industry and the industry’s 

significance during Covid-19.They stated that in
the healthcare industry and the industry’s
significance during Covid-19. They stated that
more organizations are now prioritizing health
and safety of their employees at the forefront
and in the workplace.
They shared anecdotes from their  personal  and 

professional journeys
that have helped them
grow, break out of their
comfort zone, and
motivated them to
empower others. They
talked about the
importance of guiding
and supporting women 

JJoint HR , CSR, and Women Committees 

WOMEN IN  
LEADERSHIP

WEBINAR

CATHLEEN MALEENONTT 
Chairman & CEOEO

Thai Solar Energy

AADISAK JANGKAMOLKULCHAI
Chairman & MD MD

Esso Thailand

DUANTEM VORADEJVISESKRAI 
ASBU Wells Manager

Chevron

NATT KRAIPETT 
Gender Specialist 

USAID/RDMA

JUNE 22    2PMM 
Click Here to Register

https://connect.amchamthailand.com/events/details/joint-hr-committee-csr-committee-amcham-women-women-in-leadership-1933?calendarMonth=2021-06-01


EXCLUSIVE TIER 
MEMBERS 2021

P L A T I N U M

G O L D

S I L V E R

www.amchamthailand.com


Jon Drimmer then provided a presentation on
business and human rights legal trends. He
expanded on the history that Jonathan provided
and noted that there has been a huge rise in
human rights laws in the past ten years. He
separates the legislative trends into three pillars:
disclosure requirements, mandatory due
diligence, and sanctions and penalties. He spoke
on the different aspects of what is required in
many countries around the world. Jon then
discussed what to look for in the future as these
laws expand to address greater issues and the
importance of ethical conduct. The event ended
with a question-and-answer session where
members asked about how companies can act
with integrity, Thailand’s role in the supply chain,
and how audits can help with transparency
issues. Presentations and a recording of the
event are available on the AMCHAM Member
Portal. 

AMCHAM CSR Excellence
Awards 2021 

Human Rights and Supply
Chain Due Diligence
On May 21, AMCHAM’s Legal and Corporate
Social Responsibility (CSR) Committees held a
joint event on Human Rights and Supply Chain
Due Diligence. AMCHAM Legal Committee Co-
Chair Douglas Mancill, Managing Partner, Legal
Analytics and Advocacy, introduced the speakers:
Jonathan Blaine, Tax Director, DFDL, and Jon
Drimmer, Partner, Paul Hastings. 

Jonathan Blaine began the event by discussing
the Guiding Principles on Business and Human
Rights as outlined by the United Nations. He
provided background on cases in the early 2000s
that accused corporations of violating the basic
rights of their international employees. At the
time, there was no global framework to balance
corporate responsibility and the duty to respect
human rights. He touched on American anti-
corruption laws and their natural synergy with
due diligence laws. He spoke on due diligence
and disclosure laws in the EU. 

Joint Legal & CSR Committees

On May 31, AMCHAM’s CSR Committee hosted an
Information Session to brief prospective
applicants on the application process and the
judging criteria behind AMCHAM’s signature CSR
Excellence Awards  The presentation was led by
AMCHAM CSR Committee Co-Chairs Jonathan
Lembright, Regional Director, Institute of
International Education; Prae Piromya, Deputy
Chief of Party, CORE International; Sirikorn
Lairungruang, Senior Assistant Legal Manager,
YUM Restaurants; and Panomporn Yapakai,
Corporate Engagement Manager, Kenan
Foundation Asia. Jonathan began the
presentation with an introduction to the
AMCHAM CSR Awards, its purpose, 2021 CSR
Awards categories, and its roadmap. Sirikorn,
(YUM International, Winner of 2020 AMCHAM 

CSR Committee

CSR Special Awards), shared experience about
the application process from an applicant’s point
of view.  Prae provided in-depth information on
the theme for this year – “Strength in Diversity:
Pandemic Resilience and the Power of Diversity,
Equality, and Inclusion”, and Panomporn closed
the session by explaining the judging and
screening process. 
The event was followed by a question-and-
answer session with the members. The
Committee Leaders provided information on
Frequently Asked Question (FAQs), commonly
asked when applying for the CSR Awards, such as
who can fill out the application form, the timeline
of the CSR project, and the benefits of AMCHAM
CSR Excellence Recognition.



On May 24, AMCHAM’s Food and Agri-Business
Committee hosted a virtual event titled Thailand
Food & Drug Administration Update: Hemp and
Cannabis Food Product Regulations. AMCHAM
Food and Agri-Business Committee Co-Chair Alan
Adcock, Partner and Deputy Director, Intellectual
Property, Tilleke & Gibbins introduced guest
speaker Dr. Sayan Ruadrew, Food and Drug
Technical Officer, Food and Drug Administration
(FDA), who is a leading expert in Cannabis, its
derivatives, and food safety. 

Noting strides made by the Thai FDA in preparing
for pharmaceutical, cosmetic, and food products
regulations for this new industry, Dr. Sayan
talked about Thai FDA’s preparations for food
products containing hemp and cannabis
derivatives. He gave an overview on the Ministry
of Public Health Notifications issued by the
Narcotic Act of 1979 and the Food Act of 1979, its
provisions, inclusions, and exclusions. The Thai
Ministry of Public Health (MOPH) has amended
the Prohibited Food Notification to include the
use of some parts of the cannabis plant, namely
hemp, as an ingredient in food products in
accordance with the applicable MOPH
regulations, to be produced only by licensed 

Hemp and Cannabis Food
Product Regulations Update

E V EN T S

Food and Agri-Business Committee

business operators in Thailand. The notification
implies that the importation of cannabis/hemp
including products containing them shall follow
the Narcotics law. 

He further spoke on the scope of the regulation,
key provisions, and prohibitions under MOPH
Notification no. 424 regarding food products that
are produced, imported, and sold in Thailand. He
spoke about MOPH notification 425, regarding
hemp seeds and its products. The regulation
defines quality standards for products using
hemp seeds and its derivatives, and prescribed
warnings that shall be declared on the food
labels. 

10 am

JUNE 22

VIDEO
CONFERENCE

Please join us for our AMCHAM Insight Exchange Online, a
focused business development and networking video conference

where you can meet other AMCHAM members to connect,
brainstorm solutions and identify new opportunities.

Event is limited to 20 members. 

Click Here to Register

https://connect.amchamthailand.com/events/details/the-amcham-insight-exchange-06-22-2021-1875?calendarMonth=2021-06-01


shared survey results showing how important
wellbeing has become for 3M’s employees. She
discussed how physical and mental health factors
into wellbeing before passing the presentation to
Michael Jones. 
Michael began his presentation by discussing his
interest in helping people set up an ideal
ergonomic situation in their homes and
workplaces. He shared some statistics gathered
from companies that experienced a year of WFH.
He stated that having poor posture while engaging
with work devices, or tech neck, puts employees in
a pain management cycle that results in poorer
productivity. He gave instructions on how to
perform exercises that alleviate tech neck and how
to make a workplace more ergonomic. 

Present Like a Boss 
On June 2, AMCHAM's Young Professionals
Committee (YPC) hosted Present Like a Boss with
Toastmaster Wizard and Development Consultant,
Arnulfo S. Aniel (Arnie). Over a year into the
pandemic, working from home and the use of
online presentation tools are the norm. In an
interactive session, Arnie, shared best practices on
how to give an impactful presentation in a virtual
setting, which is different from an in-person event.
Arnie stated that for any successful presentation,
one must present with confidence, connect with
their audience, and know the tools and platforms
that they are using to deliver the presentation. In
order to build a connection with the audience, one
needs to understand their needs and prepare
slides accordingly. He stated that the slides should
not be text-heavy and should only serve a visual-
aid for delivering the message.

He also talked about the importance of creating a
dynamic visual experience by choosing the right 

background and setting and making sure that the
backdrop does not take the spotlight away from
the speaker. Arnie highlighted the importance of
knowing the video conferencing tools that are
being used to be able to use them effectively.
Some other tips included – creating personas to
know your audience, practicing before presenting,
learning to pause, presenting with energy, and
ending a presentation with a call to action.

The event was followed by an engaging question-
and-answer session. A recording of the
presentation is available on the AMCHAM Member
Portal.

Young Professionals Committee

5 Posture Tips to Prevent "Tech
Neck" During WFH

HR Committee

On June 10, AMCHAM’s Human Resources (HR)
Committee presented 5 Posture Tips to Prevent
“Tech Neck” During WFH. Richard Jackson,
Executive Director of RLC and HR Committee Co-
Chair, introduced speakers: Wiyada Srinaganand,
Country Leader of 3M Thailand; and Michael Jones,
Owner of Pain-Free Me. 
In his introduction, Richard mentioned that “nearly
28% of the American workforce is working from
home (WFH),” making home office ergonomics
more important than ever before, as home
workplace setups differ greatly from the office
arrangements that most workers are accustomed
to. Wiyada introduced the event by discussing how
employees at 3M were first helped when they
started working from home early 2020. Wiyada



WELL-EQUIPPEDOPEN LAYOUTOFFICE

marketing@wha-group.com02 719 9555
Contact Us

Ready to move in with well-equipped structure
Strategic locations; linkage to central of Thailand & EEC area

Scan QR for
more information

WHA READY BUILT FACTORIES & WAREHOUSES
FOR RENT @ KABINBURI & WHA SARABURI INDUSTRIAL LAND

SIZE FROM 900 SQ.M.

https://www.wha-group.com/en/home


The adidas brand has a long
history and deep-rooted
connection with sport.  Their
broad and diverse sports
portfol io has enabled the
brand to transcend cultures
and become one of the most
recognized and iconic global
brands. The adidas brand’s
mission is to be the best
sports brand in the world,
by designing, building, and
sell ing the best sports
products in the world.

Designate :  Georges Youssef,
General Manager

A  p r o f e s s i o n a l  l e g a l  f i r m
w i t h  a  s p e c i a l i z a t i o n  i n
f o r e i g n  d i r e c t  i n v e s t m e n t
i n t o  T h a i l a n d .  T h e i r  t e a m
b r i n g s  t h e i r  e x p e r i e n c e  a t
g l o b a l  i n t e r n a t i o n a l  f i r m s
t o  p r o v i d e  i n t e r n a t i o n a l
s t a n d a r d  l e g a l  s e r v i c e s
f o r  c l i e n t s .  T h e y  a r e  a b l e
t o  d e l i v e r  p r o f e s s i o n a l
s e r v i c e s ,  t h a t  s a t i s f y
i n t e r n a t i o n a l  c l i e n t
e x p e c t a t i o n s ,  a t
c o m p e t i t i v e  f e e s ,  w h i c h
d i f f e r e n t i a t e s  t h e m .

D e s i g n a t e : P a t t a m a
J a r u p u n p h o l , P a r t n e r  

M u l t i C O R E ’ s  e x e c u t i v e
m a n a g e m e n t  t e a m
c o n s i s t s  o f  F o r t u n e  1 0 0
e x e c u t i v e s ,  e n g i n e e r s ,
a r c h i t e c t s ,  r e t i r e d
m i l i t a r y  a n d  l a w
e n f o r c e m e n t  o f f i c e r s ,
a n d  e n t r e p r e n e u r s .  T h e
f i r m  h a s  e v o l v e d  i n t o  a
m u l t i d i s c i p l i n a r y
e n t e r p r i s e  s p e c i a l i z i n g
i n  t h e  C O R E  a r e a s  o f
c o n s t r u c t i o n ,  s e c u r i t y ,
m e d i c a l  a n d ,  A R  |  V R  |
M R  s e r v i c e s .

D e s i g n a t e : S a i f  G h a n i m a ,
G r o u p  P r e s i d e n t

Novegion provides
professional business
advisory and management
services to promote early-
stage deep technology,
propell ing solutions from
business formulation to
determination of business
turn-around and
alternative investment.
They develop strategic
options for market entry,
corporate re-posit ioning,
survival ,  and growth. 

Designate :Nirut Kunnawat,
Chief Executive Officer

Stryker is one of the
world’s leading medical
technology companies and,
together with their
customers, is driven to
make healthcare better.
The company operates
through three segments:
Orthopaedics,
MedSurgNeurotechnology,
and Spine that help
improve patient and
hospital  outcomes.

Designate :Rakesh Menon,
Commercial  Director

W Solicitors is a boutique
law firm with a strong
presence nationwide,
operated through two
branches – Bangkok and
Samui, with a wide range of
practices including capital
market, financial
technology, hospitality, real
estate, intellectual property,
taxation, dispute
resolutions, and
immigration.

Designate :Worawit
Thawinthikakul,  Of Counsel

WELCOME NEW MEMBERS

N E W  M E M B E R S

L e g a l  C o n c e p tA d i d a s  T h a i l a n d MultiCORE International Group

C o r p o r a t e  M e m b e r s

N o v e g i o n  C o n s u l t i n g S t r y k e r  W  S O L I C I T O R S

https://connect.amchamthailand.com/list/member/adidas-thailand-co-ltd-4956
https://connect.amchamthailand.com/list/member/legal-concept-limited-4985
https://connect.amchamthailand.com/list/member/multicore-thailand-co-ltd-3672
https://connect.amchamthailand.com/list/member/novegion-consulting-and-services-company-limited-4975
https://connect.amchamthailand.com/list/member/stryker-thailand-limited-4968
https://connect.amchamthailand.com/list/member/w-solicitors-limited-4979
https://www.linkedin.com/in/georges-youssef-23b66216/?originalSubdomain=th
https://www.linkedin.com/in/pattama-jarupunphol-455bb21b4/?originalSubdomain=th
https://www.linkedin.com/in/pattama-jarupunphol-455bb21b4/?originalSubdomain=th
https://www.linkedin.com/in/saif-ghanema-65baa735/?originalSubdomain=iq
https://www.linkedin.com/in/nirut-kunnawat/?originalSubdomain=th
https://www.linkedin.com/in/rmenon1/?originalSubdomain=sg
https://www.linkedin.com/in/worawit-thawinthikakul-86128670/?originalSubdomain=th


AMCHAM Member-to-Member Discounts

Mahanakorn Partners Group 

10% Discount on All
Accounting & Tax Advisory

A F F I N I T Y  P R O G R A M

Aetna Health Insurance 

Save up to 15% on Aetna's
Individual & Family Health

Insurance Plans

ATa Services 

5% Off on All Services

Berkeley International School

50% Discount On Tuition &
Registration Fees

Conrad Bangkok

Up to 25% Discount on
Dining At Conrad Bangkok 

Bumrungrad International Hospital

15% Discount on Both IPD &
OPD Visit and 10% Discount

for Dental Treatment

CoffeeWorks

20% Off all La Cimbali
Espresso Machines

Global U.S. Tax Plan

20% Discount on All Tax
Preparation Fees.

Nikki Beach Resort Koh Samui

Buy 1 Get 1! Discount Up to 50%

Hard Rock Hotel Pattaya

Discounted Room Rates
Starting from 2,500 Baht

DTAC

Call to the U.S. for Only 1 Baht
Per Minute!

Nichada Properties 

Enjoy Rental Discount Up To
43%

10% Discount on Room Rates
and Medications

 

Regus Management - IWG Plc

10% Discount on IWG
Products

Paolo Hospital Phaholyothin

Cathay Pacific
 

Sign Up on Business Plus to
Get 200 Bonus Points

https://connect.amchamthailand.com/membertomember/


Buy 4 Shirts Get 1 Free Or 
 Buy 1 Suit Get 1 Free Shirt 

Discount Up To 10% On 
Immigration Services

 

Discount Up To 50% 

Renaissance Pattaya Resort & Spa

20% Discount on Food and 
 Beverages at all Outlets

Raja's Fashions

Santa Fe (Thailand) Co., Ltd. Siam Premium Outlets Bangkok

Get Siam Gift Card worth 500
Baht

Sofitel Bangkok Sukhumvit

Samitivej Hospital

10% Discount on Room Rates 
and Medications

Sindhorn Kempinski Bangkok Hotel

Enjoy Complimentary Drink 

50% Discount On GQ Mask 

Supara Group (GQ Brand)

10% Off Your Custom Jewelry
Design

Spokes Jewelry Services Limited

The Athenee Hotel

Discount Up To 20% at All
Venues and Spa Treatments

The Okura Prestige Bangkok Hotel

15% Discount on Sunday
Brunch and Up To 40% on Spa

Package

Renaissance Bangkok Ratchaprasong
Hotel

20% off on Food and
Beverages Discount across

all Outlets

ZeroWater Thailand

30% Off All Filter
Purchases

The St. Regis Bangkok
Enjoy Spa Package for

Only 3,500 Baht at
Clinique La Prairie

Aesthetics & Medical Spa 

Restrictions apply. Members must present AMCHAM member card to receive promotions or
discounts. If you have not received your member card card, please contact the AMCHAM office.
For more information please click here.

Nitro Labs
10-15% Discount On Cold

Brew Coffee Home
Delivery

Royal Orchid Sheraton

10 % Discount On Room
and Up To 25% on Food

and Beverages

https://connect.amchamthailand.com/membertomember/


People 
can do 
incredible 
things.

Western Digital and the Western Digital logo are registered trademarks or trademarks of Western 
Digital Corporation or its affiliates in the US and/or other countries. All other marks are the property 
of their respective owners. © 2021 Western Digital Corporation or its affiliates. All rights reserved.

Incredible things like give birth to the information age. Put a man on 
the moon. And bit-by-bit, piece together the first glimpse of a massive 
black hole. They can help eradicate pollution. Fight disease. People 
are using technology and data to solve the world’s biggest challenges. 

For decades, we’ve been caretaker to some of the world’s greatest 
data needs. We are proud that some of the most game-changing 
companies, leading researchers and tech-savvy consumers depend 
on us. And we are humbled and amazed at what they do. Once, 
storage was the most important thing we could do for data. Now, 
we’re building the foundation for data at every step, giving people 
new ways of using data like never before. Everywhere.

Learn more at: www.westerndigital.com

https://www.westerndigital.com/


Amplify your voice
with AMCHAM!

The Chamber is always seeking
member submissions for Thai-
American Business (T-AB) magazine
as well as the AMCHAM website. 

S E E K I N G  M E M B E R  C O N T E N T

Please send your article submission for
consideration to the communications
team before the 5th of each month at
comm@amchamthailand.com

T I M E L I N E  F O R  S U B M I S S I O N

Check with the communications
team to learn about the theme for
our next issue. AMCHAM also looks
for  legal and regulatory
developments, knowledge sharing
and best practices. 

S U B J E C T  G U I D L I N E S

Articles should be shared in
an editable format
accompanied and with any
applicable graphics that are
300dpi minimum. 

F O R M A T  G U I D E L I N E S

Articles should be on topics of
general interest with original
research or analysis. Articles
should not be self-promotional
or be company member news.  

T H O U G H T  L E A D E R S H I P

 Authors are frequently approached
regarding their expertise. Be sure to
include an author photo and short
biography with article submissions.

C O N N E C T  W I T H  M E M B E R S



Chevron Thailand Exploration and Production Limited, in partnership 
with Chulalongkorn University, announced their success in 
training K9 dogs to bio-detect COVID-19 patients with an 
accuracy of 95%, under the “K9 Dogs Sni� COVID-19” research 
project. It is considered ground-breaking K9 bio-detection 
training for medical purposes in Thailand.

The research was led by researchers from Faculty of Veterinary 
Science, Faculty of Medicine, and Faculty of Science of Chulalong-
korn University since September 2020. While Chevron Thailand 
Exploration and Production Limited provided the research grant 
of 1,085,600 baht, PQA Associates Limited operated the field 
preparation and training of these K9 dogs from Border Patrol 
Police No. 43.  

scanners in public areas and airports has limitations in distin-
guishing infected persons without fever. A dog has more than 300 
million olfactory receptors, or 50 times better than humans. They 
are able to detect volatile organic compounds from patients’ 
perspiration which are unique from those of uninfected persons. 
Therefore, the use of bio-detection dogs will complement the 
current temperature scanners to detect more asymptomatic 
COVID-19 patients with higher accuracy.”

“The participating K9 dogs were trained to first recognize sweat 
scents from armpits on cotton swabs and from socks of COVID-19 
patients, as well as those of non-patients. The sweat itself does 
not contain any virus as the research team had sanitized any 
contaminated viruses in the sweat samples, in alignment with 
international standards. Results show that all six K9 dogs were 
found to have the ability to bio-detect both asymptomatic and 
symptomatic COVID-19 patients with an accuracy of 95%, slightly 
above the figure of the research in Germany with an overall 
average detection rate of 94%. Our team is more than pleased to 
have contributed towards the success of this project which is 
considered Thailand’s first research piloting bio-detection dogs 
that operate in the medical field, specifically in screening COVID-
19 patients. The research team is now poised to publish the paper 
for the benefit of the global academia.”

Kingkan Kaewfun, project manager, PQA  
Associates Ltd., in her role as the on-field  
operator in K9 dogs training and preparation,  
said, “PQA has selected six Labrador Retrievers  
that had not been previously trained to participate 
in this research, because of their friendly 

Chevron – Chula Successfully Train Sni�er Dogs 
to Detect Asymptomatic COVID-19 Patients with 95% Accuracy

nature and their long snouts that equip them with good olfactory 
sense. We proceeded to train them similarly to the way we train 
K9 dogs to sni� drugs. For this project, Border Patrol Police No. 
43 had supplied their trainers to work with PQA trainers in the 
6-month training period. The K9 dogs were first trained to follow
basic commands, then they were trained to sni�-screen COVID-19 
patients. Two techniques were employed - switching sweat
samples and testing the accuracy in sweat scent recognition.
Cotton swabs of sweat from both COVID-19 patients and healthy
individuals were placed on turntables to test the dogs. Once they 
can detect the perspiration scents of COVID-19 patients, they will
sit down immediately.”

in combating the pandemic. At the same time, it is equally important 
to strengthen other medical safeguards to support Thailand’s 
COVID-19 response, resulting in our support in the “K9 Dogs Sni� 
COVID-19” project. Chevron is glad for the project’s success as 
Thailand’s first of its kind and we appreciate everyone’s contribu-
tion towards this success.”

“Currently, the trained K9 dogs are operating in the field, where 
they sni� to screen Chevron sta� members who will depart for 
o�shore locations from Songkhla screening point. Chevron
strongly believes that the success of this project will become an
important tool in combating COVID-19, which will, in turn, reduce the 
cost and time in the laboratory procedure, as well as reduce the
risk of infecting related medical professionals. Importantly, this
research is highly valuable as an academic study and a pioneer in 
training bio-detection dogs for medical purposes in Thailand.”

Bio-detection dogs for COVID-19 patients have been used in 
many airports, for instance in Finland, UAE, and Australia. 

Artit Krichphiphat, business support general 
manager, Chevron Thailand Exploration and 
Production, Ltd., as the major sponsor of this 
groundbreaking research, said, “Chevron 
provided financial assistance of more than 13 
million baht to medical professionals, government 
o�cials, as well as more than 60 organizations

Professor Kaywalee Chatdarong, Faculty of 
Veterinary Science researcher, Chulalong-
korn University, explained the rationale and 
results of the research, saying “The main 
objective of our research is to train bio-detection 
dogs as a screening tool for asymptomatic 
COVID-19 patients, as the use of temperature 

Advertorial

https://thailand.chevron.com/en/news/latest-news/2021/chevron-and-chula-successfully-train-k9-dogs-to-detect-covid-19
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