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Advertorial

Chevron sets out to future-proof national recovery in times of crisis
with “A Journey Inspired by the King” Year 8
“The Power of Human Energy: A Journey Inspired by the King”
project returned for the 8th year to spearhead activities via online
and offline platforms, aiming to spread the knowledge, raise
awareness, and inspire the public to apply the King’s Philosophy in
combating floods, droughts, and other crises in a sustainable
manner. The project is a nine-year partnership that began in 2013
between Chevron Thailand Exploration and Production, Ltd.,
Institute of Sufficiency Economy, Agri-Nature Foundation, and
King Mongkut’s Institution of Technology Ladkrabang (KMITL), and
partners from all sectors, including the government, the private
sector, the academic and local communities.

The project utilizes “Aou Mue” collaborative farming – one of
Thailand’s long-established farming traditions – to showcase to eager
participants how to Improve the use of their lands with Khok Nong Na
Model farming concept based on the Late King’s Philosophy. The
project successfully applied Khok Nong Na model to different project
areas with different geosocial landscapes which will be a pilot farm to
provide farmers and enthusiasts hands-on knowledge on how to
apply this concept to their own lands. Inspiring more people to follow
the path of the Late King, a key driver to progress, to date, the project
has been implemented in 25 watersheds nationwide and more than
20,000 participated in the project activities.

Dr. Wiwat Salyakamthorn, chairman of World
Soil Association and advisor to the Agri-Nature
Foundation, said, “Positive results from our
continuous efforts throughout 8 years of A
Journey Inspired by the King have shown us that
the Late King’s Philosophy in the management
of soil, water, forest, and human resources is the
set of knowledge that truly enables us to be self-sufficient. Living by
this philosophy creates sustainable self-stability as protection from
internal and external shocks while being able to help others during
crises and disasters.”

The success of “The Power of Human Energy: A Journey Inspired by
the King” also triggers tangible change in the establishment of
government policies that encourage farmers to apply Khok Nong Na
model for water and land management in order to sustainably
improve their quality of life. Most recently, Khok Nong Na model has
been included in the government’s COVID-19 relief measures to build
resilience against the pandemic and future crises, and will be
implemented nationwide by the Ministry of Agriculture and
Cooperatives and the Ministry of Interior. These efforts aim to
improve people’s quality of life by strengthening the country’s
economy from the grassroots.

Artit Krichphiphat, business support general
manager, Chevron Thailand Exploration and
Production, Ltd., said, “For the past 8 years, A
Journey Inspired by the King project has
organized campaign activities in different areas
across the country, while producing a series of
education materials to raise awareness and inspire
members of the public to practice the Late King’s Philosophy. One of
the project’s priority is to reiterate to the public that this philosophy is
the way of life that will help us sustainably survive through floods,
droughts, and other crises. The COVID-19 crisis reminds us that it is
time that we must put the Late King’s Wisdom to practice.”

For those interested in “The Power of Human Energy: A Journey Inspired
by the King,” please visit https://ajourneyinspiredbytheking.org or
www.facebook.com/ajourneyinspiredbytheking.
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Dear Members,
It is with immense gratitude that I have been
elected to serve the AMCHAM Membership as
your President for another term this year. Since
2018, AMCHAM has pursued goals set by the
Board of Governors. Significant progress has
been made on the key pillars of the Chamber’s
strategic goals which included enhancing
membership services, staying relevant in the 21st
century, growing the membership, and increasing
revenue. Despite the setbacks presented by Covid-19, AMCHAM was able to
build on these goals effectively and efficiently with the combined efforts of the
secretariat, the Council and Committee Leadership, the Board of Governors,
and of course you, all of our members.
During the 2021 Strategy Session, which was held in January, AMCHAM
leadership was able to target two key goals to further drive value provided
to members. One was to strengthen the AMCHAM leadership by providing
a platform for them to collaborate, deepening the connection through the
leadership community. Over 100 dedicated volunteer member leaders provide
their time and expertise to ensure that AMCHAM has the highest quality
programming to our diverse audience. AMCHAM’s services have adapted to
current situations swiftly and leadership collaboration has helped us capitalize
on global trends.
Another key focus for 2021 is to develop AMCHAM’s government
engagement. As discovered through the annual membership survey,
government engagement is considered an important service for members.
AMCHAM has also increased our co-operation with the Thai Chamber of
Commerce, the Board of Trade of Thailand, the Foreign Chambers Alliance
(FCA), and the Joint Foreign Chambers of Commerce in Thailand (JFCCT).
We strive to enrich our relationships with likeminded Chambers while
establishing working relationships with other industries and associations.
In the past few months alone, the Chamber has had the pleasure of being
addressed by four high standing government officials, in addition to a number
of consultation meetings with government officers. I encourage you to join the
Government Affairs Council if you are interested in learning more about the
Chamber’s commitment to advocacy.
As vaccines roll out and things slowly return to a new normal, I’m confident
that the Chamber will keep pace with all changes and overcome any
challenges before us. Again, it is a great honor to serve you again this year,
may 2021 bring health and happiness to you and your team.
Respectfully,

Artwork & Layout: Phaisan Nangnoi
Production: Scand-Media Corp., Ltd
Tel.: +66 (0)2 943-7166/8 Fax: +66 (0)2 943-7169
Email: scandmedia@scandmedia.com
Any opinions expressed in articles in this magazine
do not necessarily reflect the views of the Chamber.

T-AB Magazine welcomes contributions from
AMCHAM members. Articles may be reproduced
with acknowledgement, except those taken
from other sources.
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Feature Stories

Working Remotely: Trends We
Can Expect to See Post-Covid
By Chris Schultz, DKSH

It will be important for organizations to approach remote
working with nuance and give employees flexibility in
what work arrangements best suit them. To that end,
consider implementing flexible work arrangements
that sit under larger organization-wide guidelines, but
that are worked out between individual managers
and employees and reviewed every quarter or two, to
ensure they are still suitable.
This applies for employees who must show up at the
workplace, too. While they may not be able to work
remotely, there may be benefits to introducing flexible
work arrangements around working hours or working
days.
What is certain, is that the younger the employee
is, the more likely they will appreciate flexibility in
work arrangements – especially the flexibility to work
remotely, at least part of the time. You will quickly hear
this question asked by candidates during interviews,
and companies that are unwilling to be flexible in their
working arrangements, will struggle to attract the best
candidates.
We Will Establish Ways to Work Well,
Remotely
Managers will need to develop new skills when
managing teams that are working remotely. The focus
will be on clearly defining expected outcomes, rather
than focusing on the number of days or hours worked.
The ability to coach and mentor employees – as well
as the ability to check in on the employee’s emotional
well-being – will become as important as the ability to
manage tasks and timelines.
Organizations will need to set boundaries around what
remote working means for them. This might include
establishing flexible working arrangements that define
working hours and the minimum number of days a

I

f the Covid-19 pandemic taught us anything, it
is that the seemingly impossible, such as a large
chunk of our workforce working remotely and being
productive, is in fact possible. It was not a success
for all organizations, it was successful overall. Trends
that were already in the making before the pandemic,
quickly accelerated over the objections of senior
leaders schooled in an earlier era and others who
cling to “that is the way we have always done it” as
their personal motto.
While working remotely will never be a one-size-fitsall solution for all organizations, it will certainly have
some lasting impacts on how we work. Here are
four trends you can expect to see, even after the
pandemic fades like the sting of a vaccination shot.
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Working Remotely Will Continue to Be
Important for Some, but Not All
Some roles are very well-suited for remote working.
Knowledge workers fair better at it than many service
workers, for example. Some essential workers simply
must show up to the workplace and that will not
change.
Some employees are better-suited for remote working,
too, especially when considering their situation at
home: the amount of space they have, whether they
have children to care for, whether a spouse or partner
also works from home, etc. Some employees hate the
commute to the office, but others find it provides a clear
dividing line between their home life and their work life.

As remote working
and flexible work
arrangements become
more common, the
workplace will become
more of a space for
collaboration, ideation,
brainstorming, and
teamwork.

week or month that the employee must come to the
office. It might also include defining how remotely an
employee can work. Do they need to be in the same
metropolitan area? Or can they be outside the country?
The Workplace Will Serve a Different
Function
As remote working and flexible work arrangements
become more common, the workplace will become
more of a space for collaboration, ideation,
brainstorming, and teamwork. There will need to
be fewer individual desks and more flexible working
spaces.
At the same time, you will have some employees who
come to the office to get away from the distractions
at home – the spouse on their endless Zoom calls
or the cat that keeps jumping on the keyboard – so
organizations will still need space in the office for
focused, individual work.
In general, you will likely need less space in your office,
but you will need space that can be used in different
ways. With the amount of new office space coming
online in Bangkok during the next two years set to
rise significantly, this decrease in needed office space
should create a strong bargaining position for those in
charge of negotiating office leases.
A Larger Change in Working Relationships
The move to remote working will dovetail with a change
to more part-time and project-based workers. We will
discover that along with flexibility in where employees
work, we will become more comfortable hiring
people into job-sharing roles, or for limited-duration
assignments to address specific projects.
This will ultimately bring two complementary benefits:
it will increase the agility of the organization to deploy
resources in the most efficient way, focusing on
quality of work rather than quantity of hours punched
on the timeclock. It will also improve the quality of the
employee experience, letting them work in ways that
fit better to the competing demands on their time and
attention.
In Summary
We have learned that agility and flexibility are crucial
skills for employees and organizations to develop.
This starts with where, and how, we work. Instead of
worrying so much about fixed policies, it is okay to
communicate to employees that this is an evolution,
that we are all learning together and that guidelines will
be adjusted over time, based on what the organization
learns along the way.

The American Chamber Of Commerce In Thailand
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Currently, there are four main types of Covid-19
vaccines commercially available in the market. Below
is a description of how each type of vaccine prompts
our bodies to recognize and protect us from the
virus.

Covid-19 Vaccines’ Readiness
for Employers

• mRNA vaccines contain material from the virus that
causes Covid-19 which gives our cells instructions
on how to make a harmless protein that is unique
to the virus. This is a relatively new technology,
so although DNA and RNA vaccines are being
developed for other diseases including HIV and Zika
virus, so far only the Covid-19 mRNA vaccine (e.g.
Pfizer-BioNTech and Moderna) has been approved
for human use.
• Vector vaccines contain a weakened version
of a different live virus carrying genetic material
from the SARS-CoV-2 virus (this is called a viral
vector). Currently there are approved vaccines from
AstraZeneca (Covishield) and Gamaleya (Sputnik V).
An example of an existing viral vector vaccine is the
Ebola vaccine.
• Inactivated virus vaccines contain viruses whose
genetic material has been destroyed by heat,
chemicals, or radiation so they cannot infect
cells nor replicate but can still trigger an immune
response. Currently Sinovac is an approved
vaccine which employs this technology. Some
examples of other inactivated vaccines are
seasonal influenza and hepatitis A.
• Protein subunit vaccines include harmless pieces
(proteins) of the SARS-CoV-2 virus instead of the

entire germ. Other subunit vaccines, already in
widespread use, include the hepatitis B, pertussis,
and pneumococcal vaccine.
Benefits of Covid-19 Vaccines: Protect Yourself
and The Community

Covid-19 vaccines are safe and effective. All Covid-19
vaccines must undergo rigorous testing, follow three
phases of clinical trials and receive the approval from
stringent regulatory authorities.
Covid-19 Vaccination saves lives.
Vaccination reduces the risks of infection, especially
severe infection that potentially would lead to
overwhelming the healthcare system.
• Vaccinated people are probably less likely to
transmit Covid-19.
• Enough vaccinated people can reduce the spread.
• The community will be safer, especially for those
who cannot be vaccinated.
• Vaccination can contribute to a safe and gradual
reopening of the economy and society.
Early data shows Israel’s vaccination campaign is
working. A study published by Professor Dvir Aran, a
biologist at the Technion-Israel Institute of Technology,
suggests the vaccine is between 66-85% effective at
preventing infection and 87-96% effective at preventing
severe disease.

By Dr. Jamon Ngoencharee, International SOS

C

ovid-19 vaccines have been developed
at an unprecedented rate. Implementation
of the vaccination plan requires planning
vaccination strategies and protocols for various
employee populations, including support for appropriate
communication and education of employees for an
optimal outcome. Such support ensures the “readiness”
of employers once relevant Covid-19 vaccine(s) become
available to the private sector in a given location.

On a country-by-country basis, identifying additional
support that is required, within the rules established by
the national authorities, vaccine access, its distribution,
and/or the vaccination of the employees is equally
critical. The vaccine situation is dynamic, and it
requires a dedicated team who continues to monitor
the vaccine development closely and remain in close
contact with the relevant vaccine manufacturers and
national health authorities.
To date, over 50 vaccines are in human clinical trials.
Some vaccines have received authorization for use
in a small number of countries. Several countries
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have commenced vaccination of priority groups, and
many more are expected to commence in the coming
months. Almost all countries are in the process of
procuring, approving and planning their distribution and
administration of vaccines. Meanwhile, many vaccine
candidates continue to be developed and tested.
Types of Vaccine

As of January 20, 2021, WHO lists 63 vaccine
candidates in clinical trials, and 177 in pre-clinical
studies. Vaccines in Phase three studies fall into five
main categories:
• mRNA vaccines e.g. Pfizer-BioNTech Comirnaty,
Moderna, Arcturusvirus
• Vector vaccines e.g. AstraZeneca (Covishield),
Gamaleya Sputnik V, CanSino (CanSinoBIO)
• Inactivated virus vaccines e.g. Sinovac, CoronaVac,
Bharat Biotech Covaxin, Sinopharm
• Protein subunit vaccines e.g. Novavax
• Virus-like particle (VLP) vaccines: e.g. Medicago
(not yet available in the market).
The American Chamber Of Commerce In Thailand
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Covid-19 Vaccination MYTHS vs FACTS

MYTH: Covid-19 vaccines are not safe because they
were developed so quickly.
FACT: The Covid-19 vaccines are safe and have been
approved or are in the process of being approved by
regulatory authorities in many countries. Millions have
now been vaccinated. Reports of serious side effects
have been very rare, and no long-term complications
reported.
The worldwide impact of this pandemic has caused the
pharmaceutical industry to invest heavily in researching
and producing Covid-19 vaccines. Several phases
were conducted in parallel, thus shortening the overall
development timeline. No shortcut was taken; every
vaccine candidate had to go through the strict process
of clinical trials and safety reviews by respective global
and national stringent regulatory authorities.
MYTH: You can get Covid-19 from the vaccines.
FACT: For viral diseases to set in, live virus needs to
make enough copies of itself in the body. None of the
currently authorized Covid-19 vaccines contains live
virus, and therefore you cannot get Covid-19 through
being vaccinated.
You might experience mild flu-like symptoms after the
injection such as fatigue, body aches and fever.
It is a normal reaction of your immune system to the
vaccine and generally improves after a day or two.
MYTH: I have already had Covid-19 so I do not need
to be vaccinated.
FACT: Most authorities advise even people who have
had Covid-19 infection to be vaccinated, although
you may be advised to wait for at least 90 days after
your infection. Speak to your doctor for an individual
recommendation.
MYTH: There is no need for mask wearing and social
distancing after receiving Covid-19 vaccination
FACT: While vaccines are effective, they do not stop
every case of Covid-19 infection and transmission.
Therefore, everyone must remain cautious and
continue to wear masks, practice social distancing and
observe enhanced hygiene routines after receiving the
vaccine.
MYTH: Covid-19 vaccines are not effective against the
new variants
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FACT: Experts are watching this very carefully. So far,
they believe the current vaccines are still effective. If a
change in vaccine needs to be made, the vaccine can
be quickly adjusted for new strains, in a similar way that
influenza vaccines are adjusted each year.
Currently Covid-19 vaccines are available only in a
few countries and there are a number of different
Covid-19 vaccines now being used. Due to relatively
limited supplies, they are in general reserved for high
priority groups (such as healthcare workers and elderly
people living in aged care facilities). It is expected that
as more vaccines are approved and supply improves,
the vaccine will be available to more people in more
locations.

Dr. Jamon Ngoencharee,
International SOS, has more
than 15 years of experience in
healthcare industries in Thailand
and Laos. Currently, he is
responsible for medical services
delivery to clients for health
consulting (including Covid-19
issue and vaccine management), health expert for
CMT, occupational health, and medical evacuation.
He graduated with degree in Doctor of Medicine,
Master of Science in Occupational Medicine, and
MBA in Entrepreneurship.

The American Chamber Of Commerce In Thailand
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Pangolin Smuggling: The Next
Coronavirus Time Bomb?
By Patrick Winn, The World from PRX
For years, the plight of the pangolin has been a niche concern, mostly worrying
conservationists. But the Covid-19 pandemic has pulled pangolins into the spotlight.

I

magine a cat-sized anteater with
an odd tongue, absurdly long and
bubble-gum pink. Now add armor:

overlapping scales rough as tree

bark. Attack this creature, and it
doesn’t bite or scratch. It simply curls
up into an orb.

That’s a pangolin.
This semi-endangered creature
is usually swept from one of its
tropical homelands (sub-Saharan
Africa, India or Southeast Asia)
toward China, the largest wildlife
market on Earth.
For years, the plight of the pangolin
has been a niche concern, mostly
worrying conservationists. But
the Covid-19 pandemic has
pulled pangolins into the spotlight
as a possible source for future
coronaviruses.
“This is the most heavily trafficked
mammal in the world,” said Steve
Galster, a founder of Freeland, an
international watchdog group that
fights the trafficking of people and
animals.
“People eat the meat as a delicacy,”
he said. “But their scales can
also be ground up into so-called
‘medicines’ that don’t actually work.”
Indeed, you might as well gnaw
your own fingernails. Both are made
from a substance called keratin.
Still, the pangolin is a smuggler’s
dream. They are easy to catch,

worth a bundle and silent,
hardly making a squeak, even
when illegally shipped through
checkpoints in the backs of trucks.
Perhaps the pangolin has woken
us up. ... Maybe this is Mother
Nature’s revenge. Reminding
people that if you mess with Mother
Nature, it’s going to mess with you.

Alive but just barely. So, when the
pangolins reach their destination
— perhaps a warehouse, run by
a wildlife broker — they are sickly
and weak. Their immune systems
are struggling to fend off microbes
picked up along the journey.

Here is less-welcome news. Even
if China’s anti-smuggling efforts are
perfectly executed — a very big
if — its government and others are
up against an extremely seasoned
class of trafficker.

That warehouse will usually be filled
not just with pangolins but “many
different types of wildlife” among
Asia’s major pangolin rescue
operations, said Thai Van Nguyen,
founder of Save Vietnam’s Wildlife.

Organized crime networks moving
narcotics and wildlife are “almost
the same,” said Petcharat Sangchai, a former high-ranking Thai
police officer, in a speech earlier
this year. “Every supply chain, everything, it’s almost the same.”

It may be a squawky, fetid place,
piled high with all manner of caged
animals. Think turtles, parrots, sugar
gliders, all of them peeing and
breathing on one another. It’s the
ideal place for pangolins, a fellow
mammal, to soak up deadly viruses
and pass them on to people.

The syndicates smuggling
pangolins and those trafficking
meth are “sometimes one and the
same,” Galster said. “The supply
chains are controlled by gangsters.
They don’t care about anything
other than how much money they
can make.”

On this front, there is good news.
China has intensified a crackdown
on its massive wildlife trade and,
according to state-run media,
upgraded “pangolins from secondclass to first-class protected
animals.”

It’s easy to see why this is
worrying. Despite its firepower and
astronomical budgets, a global
war on drugs has, for decades,
crusaded against narcotics
traffickers. Yet, drug bundles
continue to cross borders every
single day.

There are also parallels to climate
change, another crisis that
demands nations big and small set
aside their squabbles and unite
under a mission to spare humanity.
“We need the U.S. and China to
team up,” Galster said. “The world
needs those two superpowers to
fight against this common enemy:
the destruction of biodiversity.”
At the moment, the prospect of
U.S.-China cooperation seems
dim — even with much of the
world facing more months of agony
with Covid-19. Following China’s
crackdown, it did become much
harder to buy a pangolin on the
black market, according to Nguyen.
But pangolin smugglers do not
appear ready to retire. Recently
in India, prime hunting grounds for
pangolin poachers, police have
arrested various pangolin traffickers
in Assam, a corner of the country
adjacent to China.
This article was first published in
The World in December, 2020.

of coronaviruses — meaning, they
are a possible vector for some
future pandemic.
Anyone who doesn’t want to
endure more lockdowns and
economic ruin has reason to fear
the pangolin trade.

HIV. SARS. Ebola. Each of these
viruses is believed to have spread
to humans from wildlife: primates,
civet cats or bats.

Consider the filthy way in which
they are trafficked. Once poachers
shake a few dozen out of their
hiding spots — usually trees —
they’re piled up in mesh bags and
hidden in truck beds.

What are the origins of Covid-19?
Research earlier this year out of
China suggested that the novel
coronavirus first festered in bats,
jumped to pangolins — and then
infected humans. A more recent
study counters those findings.
What isn’t so mysterious is the
pangolin’s tendency to host all sorts

En route to their destination,
pangolins are only fed at
clandestine pit stops. That’s where,
according to Galster, the smuggler
will stick a hose in each pangolin’s
mouth and pump in “mealy meal”
— a slurry of water and cheap
starch — “just to fill them up,
hydrate them and keep them alive.”

Corporate Social Responsibility (CSR) is a key pillar of
ethical business. At AMCHAM, we are proud of what our
member companies do to give back to Thailand and Thai
society, making the business and social environment
better for all of us.
To honor these efforts, AMCHAM awards ACE Recognition
to companies that demonstrate an advanced
understanding of the linkages between business
operations and society, and conduct business in a way
that creates long-term economic and social value. To
learn more about applying please visit:
www.amchamthailand.com/csr-awards/

Visit the AMCHAM Thailand Website for More Details.
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Thailand Real Estate
Development Trends and
Outlook 2021

2

The first driver of change is the
land and building tax introduced
in March 2019 which is based on
property value rather than income
generated. Initially, because of
the Covid-19 pandemic, Thailand
property owners were given 90
percent relief on their property
taxes in 2020 and that relief is
now extended into 2021. But 90
percent relief on property taxes is
unlikely to continue long into the
future. Recognizing the future of
paying property taxes has nudged
property owners to start evaluating
the current use of their land. As a
result, increased activity among

players in the real estate market,
both old and new can be seen.

competitive prices for land in the
future.

New Players Developing
Real Estate

However, one pleasantly surprising
emerging trend is the number of
different companies interested
in developing their property,
themselves. As demographics
in communities continue to shift,
so do market demands around
property. Many businesses
that bought land years ago are
discovering their original intent no
longer represents the best use of
that land today. And developing
land to serve emerging market
demand is a strategy that can pay
off in the future.

Naturally, Covid-19 is another
key driver for future change
in most property sectors. The
effects of Covid-19 have been
difficult for most businesses. But
as companies continue trying to
reposition themselves for future
growth, they are evaluating the
current use of property assets as
well as new options, and exciting
new trends are emerging.
When making strategic choices
with under-utilized land assets, the
most obvious options are always
to lease or sell. An increase in
activity in these areas can be seen.
This suggests there may be more

new leasehold condominiums are
planned to launch in 2021 and
anticipate even more leasehold
condos for sale in the future.

Working with multiple companies
betting on a 2024 or 2025
economic recovery resulted in a
consensus that now is the time to
invest in a real estate development
strategy for future growth.

Especially in industries where
property is traditionally viewed as
a vehicle to serve core business
models – like gas stations or bank
branches — there is an observable

the EEC industrial sector in the
form of Foreign direct investment
(FDI). FDI in this case is typically
occupier-led investment rather than
investors securing a return. FDI
represents companies occupying
building facilities and creating jobs
in manufacturing or warehouse
operations under BOI approvals.

If demand for leasehold
condominiums is as strong as
developers hope, it opens multiple
avenues for landowners and
investors in the future. The good
news for landowners interested
in leasing land, and investors
interested in developing on
leasehold land, is that the advent
of leasehold condominiums brings
an early cash injection into future
mixed-use developments. Selling
leasehold condominiums early in
the lease term would make the
financial metrics that center around
the ‘time value of money’ even
more attractive for developers.
Still, leasing land for commercial or
residential developments is not the
only strategic choice being made.

Leasehold Condo
Developments

By Tysen J. Kamin, Colliers International
021 will bring significant
and unprecedented change
to the real estate industry
in Thailand. What are the
key drivers of change and trends
emerging in noteworthy sectors?

increase in strategic choices being
made with property assets and an
increase in activity on disused land.

Leasing land is another viable
option. In fact, some of the biggest
and most noteworthy developments
are not happening on freehold land.
A trend already experienced is
investment in major developments
on leasehold land in the Central
Business District (CBD); with office
buildings and hotels being the most
common use. The most notable
leasehold land development is One
Bangkok on Wireless Road with
450,250 million square meters of
office space and 1,100 hotel keys
in total.

According to research, Foreign
direct investment in the past nine
months totaled 657 projects with a
total investment value of 118,504
million Baht and 313 of those
projects are in the EEC area. While
this figure is down 1 percent year
on year, this is as a positive sign
when considering the impact of
Covid-19 on the ability of foreign
investors to travel easily to Thailand.
Therefore, despite the effects of
Covid-19 on the global economy,
overall demand in the industrial
sector seems to be increasing
in the EEC. The EEC already
accounts for approximately
56percent of the industrial estates
in Thailand. 1,840 rai of total sales
in the industrial sector throughout
2020 were attributed to the Eastern
Economic Corridor for 85.59% of
total sales in the sector.

Foreign Investment in the
Industrial Sector
Another key driver of future change
is Thai government investment
in infrastructure development
projects and transportation in the
Eastern Economic Corridor (EEC).
This is not a new driver, but it is
causing an influx of new demand
and investments in the EEC, even
during the Covid era. In fact, a large
portion of the overall investment
in real estate is happening in

The land lease for leasehold
condominiums has never expired in
Bangkok and no one knows what
the outcome will be when the lease
term is up.
Despite this, developers are bullish
about demand for leasehold
condominiums, particularly in
the CBD. It is projected that 991

Even further increased demand
beyond 2021 is predicted for
industrial real estate in the EEC.
As demand grows, so will supply.
The graph below shows additional
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Rent (THB/Sq.m.)

Average Grade A asking rental rate, Q1 2019-2022F
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Source: Researcha and Communication, Colliers International Thailand. Remark: F = Forecast

annual supply, cumulative supply,
and forecast for 2021 & 2022.
And while new FDI projects are
exciting, additional investment from
existing companies in the electric
industry, electronics, scientific
instruments, and the automotive
and transportation industries
contributed to the employment of
32,753 people. So FDI is not the
only contributing factor to a potential
boom for industrials in the future.
All signs point to a very bright future
in the EEC led by the industrials.
The industrial sector in Thailand is
a great example of supply and demand growing in tandem. Though,
not all sectors are moving in this
direction, and there are strategic
choices to be made, nonetheless.
The Office Market Supply
Problem
Unsurprisingly, overall demand for
office space declined in Q4, 2020.
Many tenants started to focus on
cost control and risk mitigation as
areas of priority due to the effects of
Covid-19 on the global economy.
Even now, businesses continue
reviewing their company’s office
space needs with respect to the
workplace trend of working outside
the office, and some businesses
are planning to downsize their
offices in the future.
As companies downsize
operations, 27,119 square meters
of new supply entered the market
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during Q4, 2020. And 478,290
square meters of additional supply
is planned to hit the market in 2021
which represents an astounding
5percent increase on the current
accumulated total.
Decreasing demand and increasing supply can only mean one
thing. Rents declined Q4, 2020 by
approximately 0.13 percent; a trend
one can expect will continue into
the future. The chart below shows
Grade A office space rental rates
quarter by quarter with forecast for
2021 & 2022.
Note: 2021 & 2022
forecasts are made on an
annual basis which causes
the graph to show a steeper
drop than previous quarters
However, an influx of brand-new
Grade A office space enhances
Bangkok’s value proposition as
a potential corporate hub and
probably has net positive impacts
on Bangkok. New Grade A office
space is more likely to attract
multinational companies to open
offices, offers existing tenants more
choice, and may even attract more
talent to live and work in Bangkok.
Research shows these landlords
are offering competitive prices
and, in some cases, some relief
with regards to Capex costs
related to moving offices. And
because Grade A office space
is typically in higher demand,
it is predicted that most of the

negative effects of increased
supply will be experienced by
landlords of the more dated
buildings in the CBD.
A much more “tenant-friendly”
future trend in the office market
than in the past years, is likely to be
seen.
Research and insights in this article
are supported by Colliers Research,
Advisory, Capital Markets and
Valuation experts. Forecast is based
on research compiled in February
2021.
With a
passion for
real estate
strategy and
over 10 years
of experience
in the field,
Tysen Kamin
is serving as Director of Advisory
with Colliers International
Thailand, one of the world’s
leading property advisors. He
leads a multidisciplinary team
of experts with expertise in
comprehensive market studies,
site analyses, development
recommendations, and financial
studies for new developments.
Tysen believes each individual
property’s true potential can only
be reached when the hidden
unmet needs of each market
are served by an innovative
development strategy.
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Giving People Hope by Reigniting
Your Company Purpose
Covid-19 brought employees an extraordinary connection to corporate
purpose. Now executives are working to make it last.
By Gerry Mattios and Jenny Davis-Peccoud, Bain & Company

G

lobally, organizations have
been put to the test by
a rolling and seemingly
unending series of crises.
The health threat of Covid-19,
economic disruption, systemic
racism in the U.S. and beyond,
climate change, and much more
have corporate leaders grappling with
unprecedented challenges. How can
they give hope to their employees,
customers and society?

It is a challenge, but it is one
that companies are undertaking
from a position of some strength.
Companies reacted better to the
pandemic than might have been
expected, which, in turn, made
their employees proud. In a Bain &
Company survey of nearly 1,000
global employees of companies of
all sizes conducted during the early
months of the crisis, 75 percent
of employees said that they are
proud of the way their company
has supported them and their
customers during the pandemic,
and 64 percent reported feeling
proud of the way their organization
has supported the broader
community.
In most companies, employees
have naturally gathered behind
a common goal, a purpose that
has given meaning to their work
during these trying times. Among
employees whose satisfaction with
their company increased through
the pandemic, 86 percent said that
their employer has a purpose that
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its people are passionate about and
find meaningful.
Almost by accident, companies
have rediscovered the power of
uniting behind a purpose. Now
they have the opportunity to rethink
what they want to be for the next
50 years. They have a chance to
reignite their purpose. This is as
true for organizations that are still in
the eye of this storm and searching
for their North Star of a uniting
purpose as it is for organizations
that already have overcome the
worst of the crises and that are now
looking to make the most of their
momentum.
But how do we define purpose?
One way is as the reason a
company exists—namely, the

why, the thing that gives meaning
to employees’ everyday work.
Purpose is also a long-term notion.
What you want to stand for over the
next half century. Purpose supports
the CEO’s vision and strategy as
well.
By redefining their purpose and
focusing on it, companies are
better equipped to thrive in an
ever-changing world. Consumer
products company Mars has
recently formulated its purpose as:
“The world we want tomorrow starts
with how we do business today.”
And this philosophy is reflected
throughout the organization in many
ways, including its one billion dollars
investment toward becoming
sustainable within a generation.
Such focus can help a company

to attract key talent, engender
consumer trust, and gain access
to important resources such as
sustainable supply chains.
Once, corporate purpose had a
narrow definition inspired by Milton
Friedman’s idea that the “one
and only” social responsibility of
business was “to use its resources
and engage in activities designed
to increase its profits.” Now,
companies are expected to serve
a broader purpose, answering
requests not only from shareholders
but also from customers (who
increasingly demand products that
reflect their values), employees
(who want their work to have
meaning), their ecosystem of
business partners, and society
itself as we grapple with growing
environmental concerns and social
challenges.
Today, companies typically fall into
one of three categories. The first
group have not started to think
about their purpose at all. The
second have started reflecting
but have not yet acted. The
third have formulated a strong
statement and are trying to put it
into practice.
Companies that have not started
thinking about it can begin by
following these steps:
• Study what the organization has
learned about itself during the
current crises. What brought
employees together, made them
proud of their organization, and
deepened their engagement?
• Capture this rediscovered
purpose. Companies can
formulate their purpose
statement in a way that
encapsulates what the
company, its employees,
its customers, and its wider
community want to support and
achieve over the coming years.

• Communicate the new
purpose statement across the
company in a way that engages
employees’ heads and their
hearts.
• Adapt it in a manner that works
with business reality, including
the company’s processes and
its opportunities to empower
employees.
An effective corporate purpose
affects how the company generates
financial value as well as how the
organization is perceived in the
market. It clearly links to business
strategy, factoring into critical
decisions, and resource allocation.
It also influences company culture,
including how people work and
behave, inspiring the organization in
a way that unleashes discretionary
energy and creativity. Finally, it
culminates in concrete action.
Companies that have already
started reflecting can quickly take
some meaningful, if symbolic,
actions. In the context of concerns
about racism, companies have
started to make changes to
products. For example, Quaker
Foods is rebranding and changing
the logo of its Aunt Jemima
brand of syrup and pancake mix,
acknowledging its origins as a racial
stereotype. After such symbolic
actions, companies are taking the
next step, thinking about how they
can increase diversity among their
employees and leadership teams.
For those organizations furthest
along on the journey, culture steers
the company. Based on its mission
to “reimagine global agriculture and
food systems,” agribusiness giant
Olam works in an ethical, socially
responsible, and environmentally
sustainable manner. Employees
are expected to push their own
work in that direction. Even before
Covid-19, management credited
this approach with contributing to

Olam’s 65 percent revenue growth
from 2015 to 2018. This credo
has also guided the company’s
reaction to the global pandemic,
including its focus on ensuring
employee safety and minimizing
supply chain disruption. In one
case, Olam reorganized its supply
chain across Thailand and Pakistan
in a matter of three weeks in order
to deliver 7,500 metric tons of rice
to Singapore’s strategic stockpile—
all packaged in small amounts
suitable for distribution to the
island nation’s citizens during the
lockdown.
As these companies and others
have found, focusing on purpose
gives employees hope in an
uncertain world. Customers and
communities were demanding that
corporations do the right thing even
before we found ourselves amid a
global health crisis. Their concerns
will only keep growing. Revitalizing
an organization’s purpose prepares
it for the future, investing now for
benefits to come later, financial, and
beyond.

Gerry Mattios
is an Expert
Partner from
the Singapore
office, and
also the Head
of Bain’s
Southeast Asia Sustainability
& Corporate Responsibility
practice.
Jenny
DavisPeccoud is
the Head of
Bain’s Global
Sustainability
& Corporate
Responsibility practice, based in
Amsterdam.
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AMCHAM President’s Report
Dear Members,
At the outset of 2020, the AMCHAM leadership convened at our annual strategy
session to identify ways to continue to build on our key strategic goals: to expand
membership, increase revenue, enhance member services, and stay relevant for
the current times. Meeting those goals became both more challenging and more
crucial than ever before when Covid-19 emerged, transforming the business operating environment and creating urgent business needs for our members.

•

The Governors’ Tables – Intimate dinners, limited to 25 guests offering a
senior level networking experience attended primarily by c-suite executives
from member companies.

•

AMCHAM Academy- Exclusive tier members had the chance to send a
mid-level manager to these engaging sessions where a cohort of 15 got to
meet with the U.S. Ambassador to Thailand, Michael George DeSombre,
CP Group’s U.S. Business Chairman, Boonchai Opas-iam-likit and Agoda
Founder, Robert Rosenstein.

•

AMCHAM Business Today – Implemented at the height of the pandemic’s
first impact in Thailand, these open video conferences with members allow
them to discuss anything and everything affecting their business in Thailand.

•

Hotel, Food and Beverages, Legal, and other promotional emails – member
support for fellow members was more important than ever this year and we
created a regular communication between members to share expertise and
special deals.

•

AMCHAM Insight Exchange Online – moving this event online gave nonBangkok-based members the chance to experience our network.

In this report, I will reflect on the achievements of the past year, as we were able
to successfully implement several new initiatives in support of these goals, while
continuing to build on AMCHAM’s historic strengths.
Expand Membership
As with most Chambers, our membership is fluid with losses and gains based on
business cycles. AMCHAM-Thailand lost 113 members through attrition in 2020,
but we also actively recruited and welcomed 86 new corporate members into our
fold - our largest intake in the last several years. Our net membership for the year
declined by 25 members. In our pivot to increase engagement with members, we
added 500 new individual representatives of corporate members to our community. Our AMCHAM committee leaders – all of whom are members who volunteer
their time and expertise – redoubled their efforts to produce critical programming
on time-sensitive issues. Our membership at large responded by almost doubling
their typical attendance numbers for these online committee programs.
Increase Revenue
AMCHAM Thailand values fiscal hygiene and security. For the first time in 18
years, AMCHAM increased its membership fee in 2020. To do so, we reached
out first to our biggest supporters, our Platinum, Gold, and Silver members. After discussions with them, we created new Exclusive Member Tier packages with
new and more relevant offerings, and correspondingly higher fees. I’m happy to
report that the response has been enthusiastic – not only have we re-signed most
of our supporting members, we have also added several new companies to our
Exclusive Member Tiers. This allowed the regular membership dues to remain
competitive for our offering and lower than most of the large AMCHAMs in the
region. Covid-19 restricted our income from large activities, but we were able to
fully sustain our operations with membership income instead.

Finally, our AMCHAM CSR Excellence Awards program in 2020 featured members who made differences in their communities. Our socially distanced event
gave members recognition – even in this far from normal year.
I look back on 2020 amazed and proud at what we at AMCHAM have been able
to achieve with the help of strong collaboration between our members, our Committee Leaders, the Board of Governors and the AMCHAM Secretariat. I will be
continuing as your President in 2021, and I look forward to working with you all
again for business betterment in the Kingdom. Thank you all for your support
throughout this year.
Sincerely,

Greg Wong
2020 AMCHAM President

Stay Relevant and Enhance Member Services
These two goals are closely interconnected, as staying relevant requires staying
in touch with our members, listening to your needs, and innovating our services
accordingly. Covid-19 introduced some extra challenges and opportunities, as we
moved much of our programming online. There were too many new initiatives to
go in detail, so I will briefly list the highlights here:
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AMCHAM Treasurer’s Report
2020 Audited Financial Statement
In 2020, operating activities for the Chamber resulted in a net surplus of 6,026,885 Baht.
This compares to a net loss in 2019 of 550,746 Baht. The result was a greater surplus than
our projected surplus for 2020 of 1.9 million Baht. The primary driver of the surplus in 2020
was the decision to increase membership dues in 2020 and the impact of Covid-19 on
hosting large in person events. The surplus was also higher than anticipated due to active
expense reduction and conservative budgeting.

REVENUES

i.

1. Membership:
Membership income increased significantly due to
the increase in the cost of membership dues and the
increase in the support commitment from exclusive
tier members. The number of corporate members fell
by 25 members after holding steady between 20182019. In reviewing the reason for lapsing provided by
members, the impact of Covid-19 greatly outweighed
the higher cost of dues. Current membership stands
at 620 companies at the end of 2020.
2. Subscriptions & Advertising:
Advertising revenue was up compared to 2019 due
to the commitment of exclusive tier members and
more members using AMCHAM advertising channels
to support their business this year.
3. Bank Interest:
Significant decrease due to changes in interest rates.
4. Other Income:
Included in this is all event income. Overall, proceeds
were down due to an inability to host in person
events for a portion of the year due to Covid-19
restrictions. Significant items to note under Other
Income:
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ii.

Meetings: Committee meeting income was
greatly reduced in 2020 due to shifting all
committee meeting online in 2020 and having
their cost be free for members. We were also
unable to make income from hosting partner
events (events AMCHAM charges to host at the
request of a member) and university briefings for
added income streams.
Special Events & Programs: We did not host any
special events with income in 2020.

iii. Governors Ball: The ball was not held in 2020
due to the board decision to not host large in
person social events with dancing while the
pandemic was still influencing the country.
iv. Social Activities: Social events took lower
priority in 2020 due to Covid-19 restrictions.
All proceeds from this category are normally
transferred to the Foundation. Social events
with sponsorship collected at the beginning of
the year that were unable to be hosted, such
as bowling and I-Day resulted in this income
being directly transferred to the Foundation.
This helped to offset the normal surplus from
social events that would be used to fund 2020
scholarships for deserving Thai students.
v.

Miscellaneous Income: This is income related
to sponsorships in the AMCHAM office which
consist of the Citibank Boardroom and direct

funding for scholarships committed by Exclusive
tier members.

EXPENSES
1. Employee Costs: Salary costs were slightly higher
than to 2019 due to full staffing for the majority
of the year. They came in under budget due to a
delay in the hiring of additional personnel for the
government affairs team.
2. Entertainment & Meetings: Expense greatly
reduced due to hosting most meetings and
committee events for members in 2020 online.
3. Lunch Coupon Redemptions: The new
Governor’s Table events gave members a chance
to use these between August and December
with 16 events hosted during this period. Usage
was still lower than budgeted due to the smaller
size of these events and member comfort level
with in person networking.
4. Office Rent & Utilities: Slightly above budget
again in 2020 due to rent increase mid-year.
5. Publications & Media: This category includes
costs associated with producing the T-AB
magazine and CSR booklet. It came in slightly
higher than 2019 and the budget.

renewal cost and additional Covid-19 insurance
purchased for the team.
9. Computer Service: Slightly under budget even
with pivot to online services very quickly in March
2020.
10. Professional Fees: Under budget due to audit fee
reduction.
11. Dues & Subscriptions: (Includes U.S. Chamber,
Board of Trade and AAP). Below budget due
to waiving of membership fees by AAP and US
Chamber in 2020.
12. Depreciation: Under budget but slightly higher
than 2019 due to laptops purchased for the team
to be able to work from home with AMCHAM
equipment.
13. Other Expenses: The majority of items on this
line are small petty cash expenses, bank charges
and staff health checks. It came in over budget
due to the purchase of some promotional items
which will be used for the 2021 year.

Jennifer Peng
2020 AMCHAM Treasurer
Aileen Chew
2021 AMCHAM Treasurer

6. Communications, Stationary Printing & Postage:
Slightly under budget due to a period of working
from home in 2020.
7. Transportation & Travel: Much lower than budget
due to inability to travel for conferences in 2020.
8. Insurance: Over budget due to increase in
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The American Chamber Of Commerce In Thailand
Annual Financial Statements And Audit Report Of Certified Public Accountant
For The Year Ended December 31, 2020

The American Chamber of Commerce in Thailand
Notes to the financial statements
For the year ended 31 December 2020
3.2

The American Chamber of Commerce in Thailand

3.3

Notes to the financial statements
For the year ended 31 December 2020

3.4

These notes form an integral part of the financial statements.

1

Cost includes expenditure that is directly attributable to the acquisition of the asset and any other
costs directly attributable to bringing the assets to a working condition for their intended use.

General information

Depreciation

The American Chamber of Commerce in Thailand, the “Chamber” , was organized in 1956 and
registered as an association under the Civil and Commercial Code on 11 February 1957. The Chamber
was converted to a chamber of commerce and registered with the Ministry of Commerce on 20 July
1967 and exists as a juristic person in accordance with the Chamber of Commerce Act B.E. 2509 (A.D.
1966) . The Chamber has its registered office at 93/ 1, GPF Witthayu Tower A, 7th Floor, Wireless
Road, Lumpini, Pathumwan, Bangkok, Thailand.

Depreciation is calculated based on the depreciable amount, which is the cost of an asset, or other
amount substituted for cost, less its residual value.
Depreciation is charged to the statement of income on a straight-line basis over the estimated useful
lives of each component of an item of equipment. The estimated useful lives are 5 years.
3.5 Losses from decline in value
The carrying amounts of the Company’s assets are reviewed at each reporting date to determine
whether there is any indication of a permanent decline in value. If any such indication exists, the
assets’ recoverable amounts are estimated. A loss from decline in value is recognized in the
statement of income unless it reverses a previous revaluation credited to equity, in which case it is
charged to equity.

Basis of preparation of the financial statements
3.6

The financial statements are prepared in accordance with Thai Financial Reporting Standard for Nonpublicly Accountable Entities (TFRS for NPAEs); guidelines promulgated by the Federation of
Accounting Professions (FAP).

Employee benefits

The preparation of financial statements in conformity with TFRS for NPAEs requires management to
make judgements, estimates and assumptions that affect the application of policies and reported
amounts of assets, liabilities, income and expenses. Actual results may differ from estimates.

Obligation for retired benefits based on the requirement of Thai Labour Protection Act are
recognised using the best estimate method at the report date.

Estimates and underlying assumptions are reviewed on an ongoing basis. Revisions to accounting
estimates are recognised in the year in which estimates are revised and in any future periods
affected.

3.1

3.7

Significant accounting policies

Notes to the financial statements
Membership
dues,
associate2020
member fees, subscription and advertisements received in advance
For the year
ended 31
December

The accounting policies set out below have been applied consistently to all periods presented in
these financial statements.

7

are presented as unearned income in the statement of financial position.

Foreign currency transactions

TheEquipment
American Chamber of Commerce in Thailand

Notes Interest
to the financial
and otherstatements
income are recognized in the statement of income and expense on the accrual
Furniture
Office
For thebasis.
year ended 31 December
2020
3.8

Notes
to the financial
statements
The American
Chamber
of Commerce in Thailand
assets
and liabilities denominated in foreign currencies at the reporting date are
For
theMonetary
year
31 December
Notes
to
theended
financial
statements2020

translated to Thai Baht at the foreign exchange rates prevailing at that date. Foreign exchange

For thedifferences
year ended
31 December
2020
arising
on translation
are recognised in the statement of income and expense.



Assets
Current assets
Cash and cash equivalents
Current investment
Trade accounts receivable
Other current assets
Total current assets
Non-current assets
Long-term deposit investment
Fixed deposits pledged as security
Equipment
Other non-current assets
Total non-current assets
Total assets

Note

4
5

5
6
7

2020

(in Baht)

Note

2019

19,758,465
22,933,463
520,396
43,212,324

9,321,708
22,815,168
53,928
618,819
32,809,623

11,168,919
1,250,000
635,704
638,739
13,693,362

11,069,025
1,250,000
796,982
577,379
13,693,386

56,905,686

46,503,009

Income
Membership dues, entrance and associate member fees
Subscription and advertisements
Interest income
Other income
Total income
Expense
Employee benefit expenses
American Chamber of Commerce in Thailand Foundation
gifts and donations
Publication costs
Office rent, service charges and utilities
Entertainment and meetings
Transportation and travel
Lunch coupon redemptions
Stationary, printing, postage and communication
Professional services fees
Computer services
Insurance premium
Dues and subscriptions
Depreciation
Other expenses
The American
Total
expenses Chamber of Commerce in Thailand

Liabilities and fund balance
Current liabilities
Unearned income
Accrued expenses
Other current liabilities
Total current liabilities

18,901,563
1,151,738
503,290
20,556,591

14,291,398
1,427,863
461,538
16,180,799

Statement of changes in fund balance
Income
For theover
year(under)
ended expenses
31 December 2020

Total liabilities

20,556,591

16,180,799

Fund balance
Balance at beginning of the year
Income over (under) expenses
Total fund balance

30,322,210
6,026,885
36,349,095

30,872,956
(550,746)
30,322,210

Total liabilities and fund balance

56,905,686

46,503,009

9

7

(in Baht)

2019

20,923,945
7,264,718
228,126
5,235,660
33,652,449

16,140,157
6,064,090
327,222
6,245,584
28,777,053

14,486,563

13,661,240

1,419,123
1,279,336
2,744,421
583,633
542,190
576,979
475,242
3,328,720
552,049
620,493
35,435
441,894
539,486
27,625,564

1,693,552
1,147,272
2,725,822
2,072,654
715,105
1,123,700
512,897
3,594,108
539,264
490,111
231,232
408,465
412,377
29,327,799

6,026,885

Balance at 1 January 2019

Trade and other accounts receivable
Payments made under operating leases are recognized in the statement of income and expense on
aTrade
straight
basis
over thereceivable
term of the
andline
other
accounts
arelease.
stated at their invoice value.

7



4

(550,746)

Balance at 1 January 2020

30,322,210

Income over expenses
Balance at 31 December 2020

Accumulated depreciation
At 1 January 2019
4,196,081
Depreciation charge for
the year
16,823
Write off
At 31 December 2019
4,212,904
and 1 January 2020
Depreciation charge for
the year
25,397
Write off
At 31 December 2020
4,238,301

6,026,885
36,349,095
4



3

Net book value
At 31 December 2019
At 31 December 2020

Thai-American Business - Volume 1/2021
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Other income

113,275
91,616

and fixtures
equipment
Vehicle
Total
(in Baht)
Expenses
Costs
8
At
1 January
4,201,436
1,299,800
8,601,308
Expenses
are2019
recognized on the
accrual basis. 3,100,072
Additions
124,743
156,197
280,940
Write
(115,000)
(115,000)
Leaseoff
payments
At 31 December 2019
4,326,179
3,141,269
1,299,800
8,767,248
and 1 January
Payments
made2020
under operating leases are recognized in the statement of income and expense on
Additions
280,620
a straight line basis over the term3,738
of the lease. 276,882
Write off
(496,372)
(496,372)
At
31 December
2,921,779
1,299,800
8,551,496
Contingent
lease2020
payments 4,329,917
are accounted for by
revising the minimum
lease payments
over the
remaining term of the lease when the lease adjustment is confirmed.
Accumulated depreciation
Cash
and cash
equivalents 4,196,081
At
1 January
2019
2,744,165
736,553
7,676,799
Depreciation charge for
2020
2019
the year
16,823
131,683
259,960
408,466
Write off
(114,999)
- (in Baht) (114,999)
At 31 December 2019
4,212,904
2,760,849
996,513
7,970,266
Cash
on
hand
10,000
4,090
and 1 January 2020
Cash at bankcharge
- current
10,968,696
5,915,645
Depreciation
for account
Cash
at
bank
savings
accounts
8,779,769
3,401,973
the year
25,397
156,537
259,960
441,894
Totaloff
19,758,465
9,321,708
Write
(496,368)
(496,368)
At 31 December 2020
Investments
Net book value
At 31 December 2019
AtCurrent
31 December
2020
investment

4,238,301
113,275
91,616

Short-term deposits at financial institutions

8

2,421,018
380,420
500,761

1,256,473

22,933,463

736,553

7,676,799

131,683
(114,999)
2,760,849

259,960
996,513

408,466
(114,999)
7,970,266

156,537
(496,368)
2,421,018

259,960
1,256,473

441,894
(496,368)
7,915,792

380,420
500,761

303,287
43,327

796,982
635,704

2019
796,982
635,704

22,815,168

Other income
Long-term investment
Long-term deposit at financial institution

For the year ended 31 December 2020
9

6

As at 31 December 2020 and 2019, long- term investment represented a time deposit at a financial
Employee benefit expenses
institution with maturity after 12 months and earned an interest rate of 0. 20% per annum. (2020 :
rate of 0.90% per annum)
2020
2019
(in Baht)
Fixed deposit pledged as security
Wages and salaries
13,846,659
13,122,105
On 31 December
2020,benefit
fixed deposit
letter of guarantee 539,135
with a local
Contribution
to defined
plan was pledged as security for a639,904
bank for credit card service. The fixed deposit has placed from 114,486,563
April 2020 to 31 March
2021 at the
Total
13,661,240
rate of 0.05%. (2020 : rate of 0.15% per annum)
The defined contribution plan comprises a provident fund established by the Chamber for its
employees. Membership of the fund is on a voluntary basis. Contributions are made monthly by the
10
employees at a rate of 5% of their basic salaries and by the Chamber at a rate of 10% of the
employees’ basic salaries. The provident fund is registered with the Ministry of Finance as a juristic
entity and is managed by a licensed Fund manager.

10

9

Income tax expense
The Chamber is a juristic person in accordance with the Chamber of Commerce Act B. E. 2509
(A.D. 1966) and the Chamber of Commerce Act (No 2) B.E. 2550 (A.D. 2007), which is not subject to
income tax under the provision of the Revenue Code.

11

Commitment
Non-cancellable operating lease agreement
On 1 July 2020, the Chamber entered into a lease and service agreement with a company. The term
of this agreement is 3 years commencing from 1 September 2020 to 31 August 2023 with rental and
service fees of 216,000 baht per month. After the end of the second year of this agreement the
parties may mutually agree in writing to terminate this agreement by giving at least 3 months prior
written notice. The Chamber has commitments under this agreement as follows
2020

2,744,165

7,915,792

2020
303,287(in Baht)
43,327

2020
2019
11,168,919
11,069,025
(in Baht)
Total
34,102,382
33,884,193
Annual celebration event
2,798,816
2,132,938
Committee
meeting 2020
334,448
920,727
As at 31 December
and 2019, current
investment represented
time deposits at
financial
The American
Chamber
of Commerce
in Thailand
Others
2,102,396
3,191,919
institutions
withstatements
maturities ranging from 3 months to 6 months and
earned interest rate
of 0.375%
Notes to
the financial
Total
5,235,660
6,245,584
and 0.5% per annum, respectively. (2020 : rate of 1.15% per annum)

Furniture
Office
Interest and other income are
recognized in the statement
of income and expense on the accrual
and fixtures
equipment
Vehicle
Total
basis.
(in Baht)
Costs
At 1 January 2019
4,201,436
3,100,072
1,299,800
8,601,3089
8
Additions
124,743
156,197
280,940
Write off
(115,000)
(115,000)
At 31 December 2019
4,326,179
3,141,269
1,299,800
8,767,248
and 1 January 2020
Additions
3,738
276,882
280,620
Write off
(496,372)
(496,372)
At 31 December 2020
4,329,917
2,921,779
1,299,800
8,551,496

30,872,956
30,322,210

5

Employee
benefits 2020 and 2019, long- term investment represented a time deposit at a financial
As
at 31 December
institution with maturity after 12 months and earned an interest rate of 0. 20% per annum. (2020 :
Obligation
benefits based on the requirement of Thai Labour Protection Act are
rate
of 0.90%forperretired
annum)
recognised using the best estimate method at the report date.
6
Fixed deposit pledged as security
3.7 Revenue
The American
Chamber of Commerce in Thailand
On 31 December 2020, fixed deposit was pledged as security for a letter of guarantee with a local
Notes bank
to
the
statements
Income
is
recognized
in the The
statement
of income
the accrual
basis.2020 to 31 March 2021 at the
forfinancial
credit
card
service.
fixed deposit
has on
placed
from 1 April
For therate
year
ended (2020
31 December
2020 per annum)
of 0.05%.
: rate of 0.15%
Membership dues, associate member fees, subscription and advertisements received in advance
are
presented
as
unearned
income
in
the
statement
of
financial
position.
7
Equipment

(550,746)

Balance at 31 December 2019

The accompanying notes are an integral part of these financial statements.

The accompanying notes are an integral part of these financial statements.
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2020

Income under expenses



3.3

Depreciation
Cash on hand
10,000
4,090
Cash
at bank -iscurrent
account
10,968,696
5,915,645
Depreciation
calculated
based on the depreciable amount, which
is the cost of an asset,
or other
Cash
at bank
- savings
8,779,769
3,401,973
amount
substituted
foraccounts
cost, less its residual value.
Total
19,758,465
9,321,708
Depreciation is charged to the statement of income on a straight-line
basis over the estimated
useful
lives of each component of an item of equipment. The estimated useful lives are 5 years.
5
Investments
3.5 Losses from decline in value
2020
2019
(in Baht)
The carrying amounts of the Company’s assets are reviewed at each reporting
date to determine
Current
whetherinvestment
there is any indication of a permanent decline in value. If any such indication exists, the
Short-term
deposits at
financialare
institutions
22,933,463
22,815,168
assets’ recoverable
amounts
estimated. A loss from decline
in value is recognized
in the
statement of income unless it reverses a previous revaluation credited to equity, in which case it is
Long-term
charged to investment
equity.
Long-term deposit at financial institution
11,168,919
11,069,025
3.6 Provisions
Total
34,102,382
33,884,193
A provision is recognized if, as a result of a past event, the Company has a present legal or
constructive
obligation
thatand
can 2019,
be estimated
and itrepresented
is probable that
andeposits
outflow of
As
at 31 December
2020
currentreliably,
investment
time
ateconomic
financial
benefits willwith
be maturities
required toranging
settle the
obligation.
areand
determined
by therate
bestofestimate
institutions
from
3 monthsProvisions
to 6 months
earned interest
0.375%
method.
and
0.5% per annum, respectively. (2020 : rate of 1.15% per annum)

(in Baht)



Cash and cash equivalents
Expenses are recognized on the accrual basis.

3.4 Contingent
Equipmentlease payments are accounted for by revising the minimum lease payments over the
remaining term of the lease when the lease adjustment is confirmed.
Equipment is stated at cost less accumulated depreciation.
4
Cash and cash equivalents
Cost includes expenditure that is directly attributable to the acquisition of the asset and any other
2020
2019
costs directly attributable to bringing the assets to a working condition
for their intended
use.
(in Baht)

The American Chamber of Commerce in Thailand
Statement of income and expense
For the year ended 31 December 2020

The American Chamber of Commerce in Thailand
Statement of financial position
As at 31 December 2020

Expenses

3.2

Cash and cash equivalents comprise cash balances and call deposits.
Lease payments



Revenue

The American
Commerce
Thailand
Income is Chamber
recognized inofthe
statement ofin
income
on the accrual basis.

Transactions in foreign currencies are translated to Thai Baht at the foreign exchange rates prevailing
The American
of Commerce in Thailand
at the datesChamber
of the transactions.

3.8

Provisions
A provision is recognized if, as a result of a past event, the Company has a present legal or
constructive obligation that can be estimated reliably, and it is probable that an outflow of economic
benefits will be required to settle the obligation. Provisions are determined by the best estimate
method.

The financial statements are prepared and presented in Thai Baht. They are prepared on the
historical cost basis except as stated in the accounting policies.

3

Equipment
Equipment is stated at cost less accumulated depreciation.

The Chamber provides members with a venue for the exchange of ideas and for identifying common
purposes to pursue in both the private and government sectors in Thailand, in the Asian region and
in the United States.
2

Trade and other accounts receivable
Trade and other accounts receivable are stated at their invoice value.

The financial statements issued for Thai statutory and regulatory reporting purposes are prepared
in the Thai language. These English language financial statements have been prepared from the Thai
language statutory financial statements and were approved and authorized for issue by the Board
of Directors on 17 February 2021.



Cash and cash equivalents
Cash and cash equivalents comprise cash balances and call deposits.



Due
Within one year
After one year but within five years
Total

(in Baht)

2,592,000
4,320,000
6,912,000

2019
1,559,040
1,559,040

The American Chamber Of Commerce In Thailand
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Special Updates

2020 Report of the American Chamber
Of Commerce In Thailand Foundation
1. SCHOLARSHIP PROGRAM

4. FUND RAISING

In 2020, the Foundation granted 73 scholarships
to Thai students at 21 universities in Thailand; total
contribution by the Foundation was 1.8 million Baht
(2019: 125 scholarships at 26 universities; total
contribution 3.125 million Baht). The amount of each
scholarship is 25,000 Baht. Two students received
12,500 Baht.

- Contribution in 2020 to scholarship funding by
Exclusive Tier Membership of the American
Chamber Of Commerce in Thailand was
1,025,000 Baht.

The annual Career Camp was held by video
conference from November 23 – December 4, 2020
(2019: 42 graduating scholarship students from 14
universities participated). Late receipt of funding
for 2019 career camp was received from FedEx for
484,600 Baht.
The Orientation Camp for 14 new entry students
for 2020 was scheduled for January 2021 but was
cancelled due to Covid19 situation. (29 scholarship
students participated in the camp in 2019).

2. ADOPT-A-SCHOOL PROGRAM
In 2020 the Foundation received 25 donations for the
Adopt-a-School Program, in total amount of Baht
785,000 (2019: 49 donations, total Baht 911,800).
During 2020, 339,000 Baht (2019: 920,350 Baht)
was expended by the Foundation for 2 Adopt-aSchool projects (2019: 2 projects).
Adopt-a-School projects for schools in Thailand in
2020 include construction and renovation of school
buildings, including, classrooms, provision of school
supplies.

- An online auction was held in lieu of the 2020
Governors Ball. Proceeds raised were 116,200
Baht (2019: 1.57 million Baht).
- The Chamber’s Young Professionals Committee
donated 41,600 Baht (2019: 119,800 Baht) from
networking events.
- No social networking events were held in 2020
(2019: 347,000 Baht).
- The Chamber’s Golf Tournament proceeds
donation, organized by the Chamber’s Sports
Committee, of 492,300 Baht (2019, two
tournaments: 946,000 Baht).
- The Independence Day Picnic was not held in
2020 (2019: 697,000 Baht).
- The Chamber’s ChariBowl Tournament was not
held in 2020. (2019: 296,000 Baht).
- Donations for Scholarship Program funding
528,900 Baht. (2019 320,000 Baht)
- Miscellaneous donations to the Foundation
totaled 37,300 Baht (2019: 36,000 Baht).

Harold Vickery, Jr.
2020 AMCHAM Thailand Foundation Treasurer

3. OTHER CONTRIBUTION
No other contributions were made in 2020. (2019:
47,670 Baht to Human Development Foundation).

28

Thai-American Business - Volume 1/2021

The American Chamber Of Commerce In Thailand

29

ิธ

ทย

ิห อ

ommerce in
Th
of C
ai

การ

ะเ ท

ศไ

มู ล น

American Chamber Of Commerce In Thailand Foundation
Annual Financial Statements And Audit Report Of Certified Public Accountant
For The Year Ended December 31, 2020

r
be

oundation
dF
lan

American Ch
am

Special Updates

ค ้า อ เ ม ริ ก ั น ใ น ป ร

















30

Thai-American Business - Volume 1/2021

The American Chamber Of Commerce In Thailand

31

Special Updates

Article submitted by STR

Thailand Hotel Performance:
A Look Back and A Look Ahead

L

ike the rest of the world,
Thailand’s hotel performance
has been closely tied to the
country’s pandemic situation.
In November, Thailand’s authorities
announced that the country would
only open to substantial tourism once
a vaccine was approved, produced,
and implemented. Thailand’s hotel
industry will rely heavily on domestic
demand in the immediate future.
Before further discussing
expectations for 2021, we set the
stage with quick look back at the
country’s occupancy highs and lows,
weekday vs. weekend trends, and
Bangkok/Phuket performance.

Absolute occupancy, January-December 2020

January

April

July
Bangkok

Weekdays vs. Weekends

Expectations for 2021

Performance was highest on Fridays
and Saturdays during 2020 due to
strong leisure demand. For instance,
during the month of November, those
two days of the week produced the
market’s highest average occupancy
at 31.9% and 38.3%, respectively.
For comparison, Monday and
Tuesday were the country’s lowest
occupancy days.

In the short term, Thailand
performance will rely primarily on
domestic tourism and business
travel. With domestic corporate travel
limited, meetings and events have
still yet to take off in the country.
With that in mind, STR expects lower
weekday performance to continue
with Saturday peaks during Q1.

Bangkok saw its occupancy floor
in April (10.6%). Occupancy stayed
below the 20% level throughout
the summer, eventually surpassing
that threshold in October (21.1%).
December then came in slightly
higher at 25.5%—the highest for the
market since March.
Thai-American Business - Volume 1/2021

October

Phuket
Source: STR. 2021 © CoStar Realty Information, Inc.

Occupancy dropped to a single-digit
low in April (7.8%) but climbed back
to 27.0% in December—the country’s
highest level in the metric since
March.

Key Markets
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Key Thailand markets

Phuket occupancy remained in
single digits from April through
August with an incredible low of
1.1% at the outset. The market also
saw its highest occupancy since
the beginning of the pandemic in
December (20.7%).

Occupancy Timeline

Leveraging U.S. Cybersecurity
and Data Protection Expertise to
Advance Thailand’s Digital Future

An increase in 2021 domestic travel
will depend on increased confidence
in both leisure and corporate
movement into a wider selection
of destinations, including the future
success of initiatives such as the We
Travel Together campaign.
Throughout the Asia Pacific region,
we have seen examples of travel
campaigns working well to release

pent-up travel demand, including in
Singapore and Adelaide.
Oxford Economics’ recent piece
on Thailand notes that tourism is
not expected to return to pre-Covid
levels for years. However, that does
depend on the rollout and coverage
of vaccines domestically.
Regardless of the speed to inoculate
the Thai population, it will take a longer
while to reach herd immunity, therefore,
Oxford Economics applied a cautious
approach to the tourism recovery.
Ona brightest side, however,
Bloomberg recently ranked Thailand
number one on the list of 17
emerging markets that could beat
expectations, due to its solid reserves
and high potential for portfolio inflows.
In conclusion, while we expect a
gradual increase of key economic
factors in the country, Thailand’s current
plans for a vaccine rollout via the Covax
program makes it reasonable to expect
that travel-inhibiting restrictions will
remain in place to some degree even
beyond the first half of 2021.

O

n March 3, U.S. Chargé
d’Affaires Michael Heath
and MDES Permanent
Secretary Ajarin
Pattanapanchai kicked off a threeday workshop on cybersecurity and
data protection standards for nearly
800 Thai and U.S. government and
private sector participants. The event,
which leverages U.S. technology
and private sector expertise, will help
advance Thailand’s 4.0 agenda.
“As commerce and government
increasingly occurs in the digital
space, it is more important than
ever to ensure solid frameworks for
cybersecurity and personal data
protection are developed,” noted
Chargé Heath in his opening remarks.
In today’s digital world, citizens
need to trust their data is being
properly handled and companies and
government agencies need to trust
their digitized operations will not be
at risk of devastating cyberattacks.
The theft of confidential business

information, intellectual property, and
personal information all can have
significant negative repercussions
and undermines privacy, economic
competitiveness, and security.
“I would like to express sincere
gratitude towards the U.S. Embassy,
the U.S. Trade and Development
Agency (USTDA) and other related
U.S. agencies for making this
workshop possible and taking part in
constructing values on cybersecurity
and personal data protection,” said
Permanent Secretary Pattanapanchai.
Thailand has taken an important
step in recent years by passing a
Cybersecurity Act and a Personal
Data Protection Act. This workshop
builds upon that important step by
providing a forum for U.S. and Thai
officials to share best practices and
lessons learned and for industry
to provide a broader perspective
from their experiences around the
world. Adopting global standards

on cybersecurity and personal data
protection will ensure Thailand’s
digital ecosystem remains strongly
anchored in the free and open global
internet and will allow its citizens and
economy to reach their full potential.
The United States and Thailand have
enjoyed a commercial relationship
that spans the centuries as our
economies entered the digital age of
today. Thailand has already made
tremendous strides into the digital
world, boasting the world’s highest
adoption rate of mobile banking,
supporting one of the world’s most
active social media user bases, and
introducing one of the earliest and
best 5G networks. As Thailand’s
economy takes the next leap into
the digital age under Thailand 4.0,
the United States and its companies
stand ready to partner once again to
achieve shared prosperity.
Article submitted by the U.S.
Embassy
The American Chamber Of Commerce In Thailand
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AMCHAM
Member
Get
Member

Special Updates

Customs Alliances Program:
An Opportunity for ImportExport Businesses
By Malika Bhumivarn, KPMG

T

We would like to say Thank You
for growing our community!

he Thai Customs Department launched
of the Customs Alliances Program (CA
Program) in 2017 in order to create a close
collaboration between the department and
the private sector. The purposes of CA Program are
to solve problems and reduce disputes between the
public and the private sector, as well as increasing
transparency and ensuring fairness in customs
operations.

For every new member
you refer, AMCHAM would like to
thank you with an experience courtesy of the
ASIAN INSTITUTE OF HOSPITALITY MANAGEMENTyour choice of Barista in the Making or
World of Wine course.

The importer and/or exporter who would like
to apply for the CA Program has to become a
member and also be certified by associations or
organizations in relation to import-export, such as
a chamber of commerce, etc. It also must have
a record of customs duty payment of at least 50
million Baht per year in the following eight priority
product groups:
•
•
•
•
•
•
•

•

Edible vegetables and certain roots and tubers.
Pharmaceutical products.
Plastics and article, thereof.
Iron and steel.
Articles of iron and steel.
Nuclear reactors, boilers, machinery and
mechanical appliances and parts, thereof.
Electrical machinery and equipment and parts
thereof, sound recorders and reproducers,
television image and sound recorders, and
reproducers and accessories of such articles.
Vehicles other than railway or tramway rollingstock and parts and accessories, thereof.

However, the business not qualified under the
specified criteria may still be able to apply to join
the CA Program if the Customs Alliances Team
approves its status and application.
The privileges which are granted to the Customs
Alliance members are advice and suggestions for
customs operations compliance, assistance to
solve problems in relation to customs operations,
updated customs information and regulations,
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transparent and efficient customs clearance services
regulated by the Customs Alliance Team, and other
first priority customs services by the Account Officer
(AO).
The Thai Customs Department opened two rounds
in 2017 and 2019 for import-export businesses to
enroll in the CA Program. At present, there are 454
companies who have been approved by the Thai
Customs Department in the CA Program.
The CA Program is an opportunity for import-export
businesses to deal with customs and import-export
issues more effectively and also reduce challenges or
disputes with the Thai Customs Department. Although
a new round of enrollment in the CA Program has
not been opened yet, the department may consider
opening one if there is enough demand to join.
AMCHAM enjoys an excellent cooperative
relationship with the Thai Customs Department and
AMCHAM members are encouraged to join the CA
Program.

Scan QR code or Contact
membership@amchamthailand.com
for more details. Terms & Conditions
Apply.

The American Chamber Of Commerce In Thailand
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Government Engagement

Membership Meeting with
Director General, Department
of Trade Negotiations

Trade & Investment Committee:

O

O

n January 19, AMCHAM
Thailand hosted its first
Membership Meeting of
2021 with Ms. Auramon
Supthaweethum, Director General of
the Department of Trade Negotiations
in Thailand, who presented to nearly
70 registrants. Tibor Pandi, AMCHAM
Vice President and Country Head of
Citi, introduced the keynote speaker
and spoke about the Chamber’s
mission to connect businesses and
provide a platform to exchange ideas
and address oncoming challenges.
Ms. Auramon spoke about the status of several trade agreements that
Thailand has in progress and shared
detailed information on what the recent
signing of the Regional Comprehensive Economic Partnership (RCEP)
agreement means for members. She
highlighted the importance of the ThaiU.S. partnership. As long-standing
friends and business partners, the
Treaty of Amity was signed in 1833
and as a result, trading between the
two countries took off. In 2020, the
trade value was 4.5 billion U.S. Dollars
which accounted for over 11 percent
of the total value of Thailand’s trade,
making the U.S. one of Thailand’s top
three most important trading partners.
On a global scale, Thailand is currently
in 13 trade agreements with 18 other trading partners including the 10
ASEAN countries, Japan, India, South
Korea, Australia, New Zealand, China,
Chile, and Peru.
In November last year, Thailand signed
the RCEP (agreement along with 15
other nations), and is currently in the
works to ratify it with the parliament’s
approval. Director General Auramon
noted that Thailand considers this
regional grouping to be extremely
important, especially during Covid-19,
since over two thirds of their trade
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What’s Next for Investment
in Thailand?
An open discussion with the Secretary General of BOI
n February 24, with
over 100 members,
AMCHAM Thailand Trade
& Investment Committee
hosted an open discussion with Ms.
Duangjai Asawachintachit, Secretary
General of the Thailand Board
of Investment (BOI) on the latest
investment privileges / incentives
and how the BOI can assist
businesses during the economic
recovery process. AMCHAM Board
Governor and Group Executive of
WHA Industrial, David Nardone,
introduced and thanked the keynote
speaker for joining the session.

belong to this grouping. As ASEAN
was the central focus of RCEP, the
average tariff elimination between
ASEAN and other members in the
agreement was considerably higher
at 90-92 percent of total tariff lines as
compared to 80-86 percent between
other members. Moreover, Thailand
managed to negotiate additional
tariff eliminations in several key
products including processed foods,
electronics, plastic, chemicals, auto
parts, agricultural products, etc.
E-commerce was a main chapter
discussed during the negotiation of
the RCEP agreement as one of the
fastest-growing sectors in ASEAN.
The agreement committed member
companies to facilitate the trade
of cross-border e-commerce and
create a conducive environment for
the sector in the region, mainly by
providing the necessary rules and
regulations on online consumer
protection and online personal
information protection. In addition, the
Intellectual Property chapter discusses
how RCEP members are required
to adopt appropriate measures to
prevent the abuse of intellectual
property rights, but also in a way that
it does not prohibit legal or legitimate

trade. Finally, some other focuses of
the agreement were on competition
law, Small Medium Enterprise (SMEs),
economic and technical cooperation,
and government procurement.
Director General Auramon explained
that the Minster of Commerce has
instructed her department to work on
launching new Free Trade Agreements
(FTA) with EU, EFTA, UK, EAEU and
Canada. If order to launch FTAs with
any new countries, her department
would have to commission an external
research institute to conduct a study
on the proposed FTA as well as a
public hearing to get comments from
stakeholders (private sector and civil
society). Once both these steps are
completed, they may submit the FTA
to be approved by the Cabinet.
The event ended with a questionand-answer session, moderated by
AMCHAM Executive Director, Heidi
Gallant. Members questioned the
Director General on topics ranging
from the FTA with Pakistan, the status
and Thailand’s next step for CPTPP,
updated Cabinet decision on Thai-EU
FTA, liberation of service sector due to
RCEP, and cross-border e-commerce
tax and duties policy.

Ms. Duangjai began her presentation
with a recap of how the BOI has
converted from a location-oriented
to an activity-oriented approach for
providing tax incentives, covering
both manufacturing and services
industries. As a result, tax incentives
are given at multiple levels for various
industries, ranging up to exemptions
on Corporate Income Tax (CIT) for 10
years.
The criteria used in designing the
tax incentive schemes depends on
the type/level of technology, row
of activity in the supply chain, and
environmental considerations. On
top of the standard tax incentives
mentioned earlier, BOI has also
proposed additional incentives such
as merit-based, area-based, and
agenda-based schemes.
Diving further into agenda-based
schemes, BOI has issued special
measures for companies that are
interested in relocating to Thailand
by offering additional tax incentives
to projects that have at least one
billion Baht in investment within 12
months of getting the BOI certificate.

Productivity enhancement incentives
are also proving to become an
essential part of the BOI, where
they have decided to grant tax
incentives to investments that are
aimed at enhancing the productivity
of companies in Thailand with five
sub-categories: machinery for
energy conservation, production
efficiency improvement through
machinery upgrade, advanced
engineering designs, implementation
of international sustainability
standards and digital technology
adoption. Lastly, are the incentives
for grassroot economy development
in which companies participate in
helping village enterprises or local
authorities.
Over the past few months, the
BOI has thrown together several
new activities that are eligible for
their scheme- including electric
vehicles, battery manufacturers,
clinical research, senior hospitals,
senior housing, and international
procurement offices and plant
factories. Some of the newly
proposed categories overlap with
their previous schemes, but they
have adjusted to make it more
attractive and dynamic to the
changing situation.
Finally, the Secretary General
covered other BOI supporting
services that were not related to tax
incentives but are equally important

to the development of the Kingdom.
She talked about attracting more
talents to Thailand by making use
of their smart visa system and are
considering the revision of the criteria
to expand into more categories and
industries, as well as relaxing the
educational qualifications for top
executives.
She also touched briefly on the
different types of quarantine
facilities provided by the Thai
government and whether it is
possible for top executives to travel
into Thailand without the 14-day
quarantine.
Ms. Duangjai finished off her
presentation with the BOI’s plan for
the near future to continue improving
their implemented schemes on
digital activities and technologies,
and BOI’s service improvement.
The session ended with a questionand-answer session, moderated by
AMCHAM Executive Director, Heidi
Gallant.
AMCHAM members questioned the
Secretary General on topics ranging
from investment incentives around
tourist destinations, the government’s
view on promoting Thailand as a
regional headquarter for Foreign
Direct Investment (FDI), inflow of
businesses from China due to the
Trump’s administration, and limited
quarantine.
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AMCHAM Membership Meeting with
the Minister of Finance

adoption and Thailand’s transition to
a digital economy as witnessed with
the rise in e-commerce and usage of
e-wallets and prompt pay.
The growth of Thailand’s digital
network infrastructure – both in terms
of coverage and speed with program
such as the village broadband
internet project and rollout of 5G
networks, 5G technology, in the EEC
area to promote digital industries. The
Ministry’s progress towards digital
economy was also discussed. The
Revenue Department has enabled
many corporations and taxpayers to
file and pay taxes electronically.

Through the BCG Model, Thailand is
committed to promoting growth that
is not only sustainable but will ensure
that it is also inclusive to its people
and friendly to the environment. He
stated that Thailand will continue to
invest in sectors that help address
the issues of carbon emissions
and the Ministry is committed to
the continuation of the sustainability
bond program.
The discussion was followed
by a lively question-and-answer
session with AMCHAM members.
Members were curious about plans
to leverage e-wallet for healthcare,

expanding Public-Private Partnerships
in healthcare, reasons for Baht
appreciation, and future policies and
reforms.
The event was followed by a
round-table conference between
AMCHAM President Greg Wong;
AMCHAM Executive Director Heidi
Gallant; AMCHAM Vice President
Tibor Pandi; Platinum members Jeff
Lehrmann and Kwanjit Sudsawad;
Tax Committe Leader, John Andes
and Customs & Excise Committee
Leader, Paul Sumner, and the
AMCHAM Team.

Aerospace Council:

State of the Thai Aviation
Industry: A View from the CAAT

O

n March 1, over 100
members attended
AMCHAM’s virtual
Membership Meeting
with H.E. Arkhom Termpittayapaisith,
Minister of Finance.
AMCHAM President Greg Wong,
Managing Director of Agoda, introduced new members who have recently joined the AMCHAM community and updated the membership on
Chamber affairs. AMCHAM Board of
Governor, Rachel Davidson, Cluster
General Manager of Hilton and DoubleTree Hilton Sukhumvit: introduced
the keynote speaker, H.E. Arkhom
Termpittayapaisith. H.E. Arkhom provided an overview on Thailand’s economic outlook and discussed a fivetiered plan involving tax reform, social
protection reform, Thailand’s competitiveness in ease of doing business,
digitization of the Thai economy, and
quality investments involving sustainable finance practices.
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He assured AMCHAM members
that Thailand’s economic foundation
is still strong and resilient. Despite
a contraction of 6 percent in 2020,
it is expected to resume growth in
2021 by 2.8 percent. H.E. Arkhom
stated that this growth will be driven
externally by the recovery of the
global economy and global trade.
Also, internally by the recovery
of domestic demands, budget
disbursement, and economic
stimulus measures. H.E. Arkhom also
highlighted that Thailand’s financial
stability and financial institutions
remain robust and resilient.
He spoke on key economic
policies and reforms to navigate
through Covid-19 and highlighted
stimulus packages launched by
the Government, such as the
Co-Payment Program, We Travel
Together, and the Rao Chana (We
win) schemes, to help the vulnerable
and boost domestic tourism. He also

discussed the Royal Decree on soft
loans for Small Medium Enterprises
(SMEs), which is under preparation
to extend the scope of beneficiaries
to not only cover SMEs, but also
to help larger corporates who are
affected by the decline in tourism
during this time.
H.E. Arkhom further elaborated
on five of Thailand’s economic
priorities – tax reform and social
protection reforms, social protection
for vulnerable and informal sectors,
increasing Thailand’s competitiveness
by supporting higher value-added
industries or smart industries in the
Eastern Economic Corridor (EEC),
digitization of the Thai economy, the
Bio-Circular-Green economic model
(BCG) for economic development,
and to scale up quality investments
with sustainable financing.
The H.E. Arkhom highlighted that
Covid-19 has accelerated digital

On January 20, to over 60 members,
AMCHAM’s Aerospace Council presented State of Thai Aviation Industry:
A View from the CAAT. The focus of
the event was to learn and discuss
how the Thai aviation industry is coping with the new wave, what their
strategies are for the future, and how
the government can extend a helping
hand. AMCHAM’s Aerospace Council
Co-Chair, Barry Crawford, shared the
Council’s plan for upcoming events
in 2021 before introducing keynote
speaker, Dr. Sarun Benjanirat, Acting
Director General of the Civil Aviation
Authority of Thailand (CAAT).
Dr. Sarun shared statistics on
the decrease in airplane seats,
passengers, and overall revenue in
the aviation industry worldwide.
He noted that domestic flights seem
to have made a slight recovery in
the second half of the 2020 but
international flights are still much
below average numbers. Through
a joint forecast with Chulalongkorn
University, airports in Bangkok and

Thai local airlines, the CAAT reported
that in the best case, the number of
passengers may return to its baseline
level in 2023, in the worst case may
not fully return unntil 2025.
The acting Director General also
reviewed some government measures
in 2020 ranging from airlines cost
reduction (reducing parking charge,
air navigation charge, airport space

rental fee), to extending credit terms
for a majority of airlines. During
the question-and-answer session,
members asked questions regarding
government support for airlines
recovery, airlines carrying cargo in
passenger cabins, policy allowing
passengers to enter Thailand after
receiving the vaccine and investing
in human capital through the Civil
Aviation Training Center.
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AMCHAM Meeting with the Director
General of the Customs Department

O

n February 17, AMCHAM
Executive Director, Heidi
Gallant and AMCHAM
members had a discussion with Mr. Patchara Anuntasilp,
Director General of the Customs
Department. The discussion covered
details of the department’s Covid-19
relief measures, the proposed custom
law amendment, electronic waste or
scrap, trade control on the Weapons
of Mass Destruction Act (WMD Act),
e-tax coupon law, electronic submissions and acceptance of digital signatures, the Customs Alliance program
(CA), and other policy initiatives.
Mr. Patchara pointed out that the
Covid-19 related measures included
the exemption of tariff imports on face
masks, the acceptance of Certificates
of Origin for imports photocopies
under FTA tariffs, and an extension
of time to keep goods in warehouse
in the Free Zone. Upon AMCHAM’s
request, the department will consider a
possible extension of duty exemption
on machinery expiring in 2020.
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For the Customs Decree
amendment, AMCHAM wanted
clarification on the meaning of the
“refurbished parts” in the prohibition.
In response, Customs asked that the
matter be raised with the Department
of Industrial Works (DIW), Ministry of
Industry, which AMCHAM will followup with accordingly.
The draft law on the e-tax coupon is
still under review by the Council of
State. If approved, it will be forwarded
to the Minister of Finance (MoF) for
further review. The law will take effect
90 days after its publication in the
Royal Gazette.
The issue of electronic submissions
and acceptance of digital signature
generated areas of agreement
between AMCHAM and the Customs
Department. Under the New Normal,
the department will allow submissions
and signatures to be covered by
a formal announcement to ensure
consistency and continuity of
practices.

On the Customs Alliance program,
the Director General said the CA
was created to resolve customsrelated matters. The Customs
Department will develop specialists,
in the areas of pharmaceuticals and
agriculture, to foster closer working
relationship, with AMCHAM and
other foreign chambers. AMCHAM
promised to help the department
in creating more awareness of the
program and to assist with recruiting
more American companies to
participate.
Before closing, the meeting touched
briefly on AMCHAM’s Ten for Ten
initiative to elevate Thailand’s ranking
into the top ten of the World Bank’s
ease of doing business index, the
implementation Weapons of Mass
Destruction Related Items law (WMD
Law), and the way in which the
Customs Department looks forward
to becoming a leader in innovative
practices in line with the New
Normal.
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Letter from the Executive Director

MEETINGS. MASTERED.

Dear Members,

Creﬆron Flex video conferencing.

This time last year, the AMCHAM team and I had just completed a test
run of our business continuity plan before needing to implement it for the
country’s first Covid-19 stay at home orders. Though the uncertainty and
fear was palpable, the AMCHAM staff and membership carried on. Like
many companies, we used this unique circumstance to evolve our offerings
and moved swiftly to implement these changes. Last year, we were the first
membership organization in Thailand to offer over 100 free events online
for members and we owe it all to the strength of our committee and council
leadership. The pandemic has tested the grit and agility of organizations like
ours globally and I am very proud to be part of such a supportive community.
We have persevered through an intense year, but our work is not yet finished!
One of the positive outcomes from AMCHAM’s inability to host large scale
in-person events was a reimagining of the networking that AMCHAM members
need and want the most. Many of our multinational companies are still dealing
with limits on the number of guests at events they are allowed to participate
in. At the same time, having a meaningful conversation at an event with more
than 100 people was becoming less and less likely. And The Governors’
Table dinner series was born! These intimate dinner events, in 5-star settings,
encourage more meaningful conversations with fellow members and they
also provide regular access to our Board of Governors. The AMCHAM Board
Governors are always happy to hear your thoughts on our membership
services, so please use these chances to share your experiences with them.
The Insight Exchange and AMCHAM Business Today are new online
events that provide an opportunity for members to garner attention for their
business and to meet new people in short efficient meetings. The AMCHAM
committee and council leaders continue to recruit quality content for webinars;
volunteering their time to ensure that the Chamber dispenses only the very
best programming for the membership.
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Another transformation that took root last year was a greater dedication to
advocacy. Our Government Affairs team continues to expand as we engage
the government more frequently on issues that affect business in Thailand.
In 2021, we have already heard from Auramon Supthaweethum, Director
General, Department of Trade Negotiations; Duangjai Asawachintachit,
Secretary General, Board of Investment; Arkhom Termpittayapaisith, Finance
Minister; Anutin Charnvirakul, Deputy Prime Minister and Public Health Minister;
addressing our members with the most recent updates from their respective
agencies and our Customs and Excise Council has met with both Customs
and Excise Director Generals in virtual round tables. You can read more about
our advocacy endeavors on pages 36 to 40.
Although Covid-19 continues to affect our daily lives, the energy and
persevering nature of the Chamber encourages the secretariat to continue
operating at the highest level of professionalism for its members. As we wrap
up the first quarter on what promises to be another tough year for the economy
in Thailand, please know that we are at your service and looking forward to
helping you meet new business connections, and stay informed, as well as
working to improve the business climate for investors in the Kingdom through
continued advocacy.

K

Whether you’re home or in the oﬃce, video
conferencing is the way business is done today. With
Creﬆron Flex, you can ﬆart or join Microsoft Teams®
meetings with one tap. You get an experience
uniquely designed to ensure everyone is seen,
heard, and engaged. Creﬆron Flex and Microsoft
Teams – the perfect pairing to ensure work gets
done, anywhere.
Learn more at creﬆron.com/flex

Sincerely,

Heidi Gallant
Executive Director
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Recognition of E-Signatures
in Thailand
By Nuanporn Wechsuwanarux, Panupan Udomsuvannakul, and Poompat Udomsuvannakul, Chandler MHM

T

he Covid-19 pandemic has
changed how we work in
many ways. The increase in
reliance on e-signatures is
one of them.

In Thailand, the legal validity of
Electronic Signatures (e-signatures)
has been officially recognized since
the enactment of the Electronic
Transactions Act, B.E. 2544
(2001) (ETA). E-signatures have
many advantages over wet ink
signatures, in terms of speed,
cost, convenience, and, in some
cases, even in terms of security as
well. In this article, we will discuss
e-signatures from a high-level legal
perspective.
What is an E-signature?
According to the definition of
electronic signaturein the ETA, any
kind of symbol, a simple click, or

even voice or sound can be an
e-signature, if it shows the intent
of the signatory and makes the
signatory identifiable. In practice,
e-signatures are usually equipped
with a higher level of security,
e.g., e-signature with One- Time
Password (OTP) or biometrics
signature (handwritten electronic
signature that captures the speed
and acceleration of the writing, the
pressure applied on the surface
of a tablet, etc.) which makes the
usage of e-signatures more secure
and reliable.
What Type of Transaction
Can Be Made by E-signature?
From a legal perspective, there
are certain types of transactions
that can be made by e-signatures
and those that cannot. In order to
identify which transaction can be
made by an e-signature, one has

to consider whether any laws and/
or regulations require a written
document, signature, or any
specific form for that transaction.
Transactions That Can Be
Executed with an E-signature
Firstly, transactions where a written
document or signature is not
required by law in the first place,
e.g., employment contracts. For
this type of transaction, one does
not have to consider whether the
transaction should be executed
in an electronic or other form.
However, even if a document or
signature is not required by law,
parties usually have reasonable
grounds (e.g., record keeping
purposes) to document a consent,
require a signature, etc.
Secondly, transactions that are
void or unenforceable unless there
is a written document signed by
the parties to the transaction or
only the liable party (depending on
the nature of the transaction), but
where registration is not required.
Examples would include a lease
of real estate for a period of not
exceeding three years and a hire
purchase agreement. The ETA
provides that information shall not be
denied legal effect and enforceability
solely on the ground that it is in the
form of electronic data.
Nevertheless, it is still possible
that the validity of these contracts
and signatures which are made
in an electronic form could be
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challenged by an opponent in a
lawsuit. The burden of proof in
court could vary depending on the
types of the e-signatures.

one can expect to see more
acceptance of e-signatures by
government authorities.
Final Thought

Transactions That Cannot Be
Executed with an E-signature
To date, the law has explicitly
disapproved of the legal validity
of e-signatures and electronic
documents for transactions relating
to family and succession matters.
In addition, transactions which
require registration with certain
government authorities generally
cannot be made by e-signature
(e.g., the sale or mortgage of immovable property such asland)
must be registered with the Land
Office) as long as the authority has
not adopted internal regulations to
allow registration by using electronic documents and e-signatures.
The Thai government is moving
towards e-government and

From a legal perspective, it is important to consider which type of
transaction is compatible with e-signatures and which type of e-signature is suitable for that transaction,
to prevent the issue of the invalidity
of that transaction from arising.

Nuanporn
Wechsuwanarux is a
Partner at
CMHM in the
corporate
and mergers
and acquisitions practice
group, energy and Infrastructure
practice group, and technology,
media, and telecommunications
practice group.

Panupan
Udomsuvannakul is
a Counsel at
CMHM. He
has advised
on joint
ventures,
cross-border M&A and advised
MNCs on the expansion of
their businesses into Thailand
and broad spectrum of legal
issues.
Poompat
Udomsuvannakul
is an
Associate at
CMHM. He
graduated in
both Thailand
and Japan and has a broad
range of corporate and M&A
experience.

APR 27
10 am
Tha AMCHAM Insight Exchange is a focused business development
and networking event where you can meet other AMCHAM members
to connect, brainstorm solutions, and identify new opportunities.
Spaces are limited. Please email Mew at mew@amchamthailand.com to reserve your spot.
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Amendment to the Thai Civil and
Commercial Code to Promote
Start-Up Enterprises
By Thanyaluck Thongrompo, PKF Thailand

and must use money from the
sale of newly-issued shares
to their creditors instead of
transferring the newly-issued
shares directly to their creditors.
With this impracticality, the Act
proposes more flexibility for
business operation by abolishing
this strict provision and allowing
the execution of the debt-toequity conversion transaction,
which shall be conductible under
two requirements: (i) the plan
shall be approved by a special
resolution of the shareholders’
meeting, and (ii) details of the
transaction shall be subjected
to conditions stipulated under
the Ministerial Regulations to be
further enacted.
Prohibition to Amend
Rights under Preference
Shares

E

ver since the Cabinet’s
approval granted on
October 17, 2017, the
Act amending the Thai
Civil and Commercial Code (“Act”)
is still pending consideration by
the Office of the Council of State.
Despite this prolonged legislative
process, the draft gives us a
glimpse of a striking revolution
of the Thai Civil and Commercial
Code (“TCCC”) provisions, which
has been in force ever since its
enactment in 1992. Having been
initiated by the Office of Small and
Medium Enterprises Promotion
(“OSMEP”), the primary intent of
the Act is to promote start-up
enterprises in Thailand, and this
draft could be another critical
step toward the modernization of
Thailand’s corporate regulatory
scheme and essential incentives to
boost the investment section.
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Concerning legal changes under
the proposed draft, this article
aims to highlight key points of
the Act, provide a comparison to
the existing provisions under the
TCCC, and further analysis.

relating Ministerial Regulation.
From many past cases, the
debt-to-equity conversion has
profoundly benefited many
public companies to restructure
their indebtedness during a
crisis.

Key Points of the Act
With the belief to adjust the law
to keep up with the continuously
evolving business regime, the
Act has proposed to amend the
following legal restrictions under
the TCCC.
Prohibition to Debt-toEquity Conversion
In Thailand, only public limited
companies are allowed
to execute debt to equity
conversion in accordance with
rules and conditions under the

On the contrary, according to
Section 1119 of the TCCC, the
price of shares can only be paid
by either cash, asset, or labor,
and shareholders cannot avail
themselves to set off any debt
against the share payment. With
an analyzed interpretation, the
conversion of debt to shares is
therefore prohibited for a limited
company.
Being restricted by this
provision, many limited
companies have sought a
solution by increasing capital

As Section 1142 of the TCCC
strictly prohibits amendments to
rights under preference shares of
a limited company, it is criticized
as an unnecessary hindrance to
the business operation that is
considered internal matters of the
company.
From the Office of the Council
of State’s interpretation, the
prohibition in this regard extends
to the conversion of preference
shares to ordinary shares. In
practice, a limited company that
wishes to amend this particular
right has to decrease its capital
and then issue new shares
according to the right amendment
they planned.
Concerning this complication,
the drafted Act suggests that
the amendment of rights of
preference shares should now
be permissible by a special
resolution of the shareholders’

meeting with not less than threefourths of the votes from (i)
holders of ordinary shares and
holders of preference shares
whose rights will not be changed
by the agenda and (ii) holders of
preference shares whose rights
will be changed by the agenda.
Further, for the conversion of
preference shares to ordinary
shares, the Act specifies that
this transaction shall only be
conductible if such conversion
is permitted under the Articles of
Association of the company.
This amendment of the TCCC
will reduce unnecessary legal
imposition and create a more
attractive environment for
investors.
Prohibition for a Limited
Company to Hold its Shares
If the vision of the company’s
management and that of
the shareholders no longer
harmonize, shareholders in public
limited companies can dispose
of their shares to the public or
the company can alternatively
purchase shares back from
dissenting shareholders. In other
events, this repurchase of shares
also enables the company to
manage its liquidity or cope with
an economic downturn in the
stock market.
In contrast, shareholders in
limited companies cannot
sell their shares to the public,
and it may not be sufficiently
convenient to dispose of
their shares. Considering this
further, the prohibitions for a
limited company to hold its own
shares under Section 1143
of the TCCC is essentially
problematic for dissenting
shareholders who would like

to exit. To tackle this issue,
the Act allows the company
to purchase the shares back
from dissenting shareholders.
Under which, shares held
by the company shall not be
counted for the resolution of
shareholders’ meeting, nor shall
they be entitled to receive any
dividend. The Act also obliges
the company to dispose of those
shares within a limited time or
under the method prescribed by
the Ministerial Regulation to be
later enacted.
Hierarchy Distribution of
the Newly Issued Shares
Section 1122 of the TCCC
strictly provides that the
newly issued shares shall be
initially offered to the existing
shareholders of the company.
This rigidity disables the
promotion of a Vesting Plan, an
Employee Stock Option Plan
(“ESOP”), and a debt-to-equity
conversion plan.
Considering this outdated and
impractical restriction, the Act
proposes the amendment to
allow companies to offer shares
to employees, directors, and
creditors under a debt-to-equity
conversion plan to provide equity
interests for the company’s
employees to be compatible
with the introduction of the debt
conversion plan.
Concluding Remarks
From the Act, one could observe
that many amendments concern
the enhancement of flexibility
in business operations and the
emphasis on the impracticality
of the existing laws in the TCCC
to the extent of rights entitled to
public limited companies under
the Public Limited Company
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Act. This current draft of the
Act tremendously impacts
the business practices of
limited companies of all sizes.
Some proposals, such as the
amendment to rights under the
preference shares, are approved
without much debating of
opinions.
Notwithstanding that, the
abolishment of certain traditional
provisions may be too appalling
for those legislators and
regulators to accept as some
provisions offer protection
against bankruptcy of limited
companies to third parties, such
as the prohibition to set-off the
debt against the share payment
under the TCCC.
With the reduction of such
protection, it will be interesting to
see whether the Act will actually

introduce adverse impacts rather
than contribute the greater
good. Altogether, these might
potentially serve as factors to
drag out the progress.
Ultimately, this draft of the Act is
certainly not the final one, and
it might have to undergo a lot of
further adjustments and revisions
from the Office of the Council
of State. Regardless of this,
the integral intent of this drafted
piece of legislation promises us
less legal restrictions and more
alternatives to efficiently manage
limited companies, enhanced
allure for more investments
and positive prospects for the
future of small enterprises. We
must monitor this essential legal
change, for it may introduce
us to further developments in
Thailand’s corporate regulatory
regime.

Thanyaluck
has over
17 years of
experience
in legal
and tax
consulting
at Big Four audit firm and
leading international law firms.
She advises on corporate
and commercial law,
including international trade
issues, importation and
exportation of goods, tax
and customs services,
foreign direct investment,
license, and certificate for
business operation of foreign
entities, banking and finance,
telecommunication services,
intellectual property and
mergers, and acquisitions.

Education has been a core value for AMCHAM since the very beginning of the Chamber. Over the
last three decades, AMCHAM has provided over 3,000 scholarships and supported 1,000 schools.
Each year the AMCHAM Thailand Foundation enables disadvantaged Thai university students to
complete their studies through targeted scholarships. AMCHAM's Community Pojects Committee
works directly with universities to identify hard-working and motivated students.

100% of all cash donations go to scholarships and direct program costs and are
tax deductible. No donation money goes to overhead, as administrative support is
provided entirely by AMCHAM staff and the Community Engagement Committee.
Please visit: www.amchamthailand.com/foundation to donate or to learn
more about the program.
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Enforcement and Setting Aside of
An Arbitral Award in Thailand
By Pariyapol Kamolsilp, Kongwat Akaramanee, and Nattawut Cherdhirunkorn, Kudun & Partners
What is Arbitration?
Arbitration is one of the most effective Alternative
Dispute Resolution (ADR) approaches to resolving
disputes outside the courts. Arbitration is often
considered for the resolution of disputes,most
commonly used in relation to international
commercial transactions.
The parties to a contract can mutually agree to
settle all or certain disputes arising between them
by an arbitral tribunal, known as an arbitration
agreement. In essence, the arbitral award
rendered by the arbitral tribunal will bind the
parties, which will be recognized and enforced
by the courts of contracting states under the
Convention on Recognition and Enforcement of
Foreign Arbitral Awards (1958), commonly known
as the “New York Convention”. Thailand is one of
contracting stages to the New York Convention
and has also adopted UNCITRAL Model Law
as well as the New York Convention as a model
for Thai Arbitration Act B.E. 2545 (2002) (the
“Arbitration Act”).
Although all parties are bound to comply with the
arbitral award, a party that is not satisfied with

the outcome of the arbitral award can apply the
following methods to challenge the award;
(a) wait for the other party to file an application for
enforcement of the arbitral award with a competent
court and then file an objection to the enforcement;
or
(b) request a competent court to set aside the arbitral
award.
In a nutshell, this article will provide an overview
on the enforcement and setting aside of an arbitral
award with Thai courts under the Arbitration Act.
Recognition and Enforcement of an
Arbitral Award Under the Arbitration Act
Both the Thai arbitral award and the foreign arbitral
award made in a country that is a contracting
stage to the New York Convention can be
enforced by the Thai courts under the Arbitration
Act. In terms of the enforcement process, the
party seeking enforcement of the arbitral award
has to file an application with the competent
court, i.e., the Central Intellectual Property and
International Trade Court or a court where arbitral
proceedings are conducted or a court that has
jurisdiction over the area in which each party is
domiciled (the “Court of First Instance”), as the
case may be, within three (3) years from the day
the award is enforceable. It is important to note
that the application requires full Thai translation of
the arbitral award and arbitration agreement, and
the original or certified original of the award and
the arbitration agreement must be filed together
with the application requesting to enforce the
award, as required by the law.
Once the filing has been accepted, the court’s
officer will then serve a copy of the application and
relevant documents to the opposing party, and the
opposing party is entitled to file its objection with
supporting documents to the court. Thereafter, the
witness examination session will be held, and the
Court of First Instance will render a judgment on
whether or not to enforce the award.
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the dispute and the enforcement that is contrary to
public policy.

In relation to the legal grounds for the party to
request the court to set aside the arbitral award,
the considerations are also similar to those on the
objection of the enforcement of arbitral award as
mentioned earlier, which includes the incapacity of a

The Recent Ruling on Setting Aside
Arbitral Award
According to Section 40 of the Arbitration Act and
Article VI of the New York Convention, Thai court is a
The American Chamber Of Commerce In Thailand
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Is RCEP Worth Considering
for Thai Companies?

Appendix 1.

Tentative Timeframe Enforcement and Setting Aside of an Arbitral Award in Thailand

By Tom Cachet, Deloitte

Court of the first instance
•

An arbitral award is
rendered by the tribunal

•

Filing an application requesting
to enforce or setting aside an
arbitral award with the court.
The court’s officer serves the
copy of application and relevant
documents to opposing party at
its domicile.

Month #1

•

Hearing for case management /
Hearing for mediation session* /
Hearing for determining the
dispute issue and scheduling the
witness examination

Month #3

•

Hearings for witness
examination session

Month #6 – Month #8

•

Hearing for
pronouncing the
judgment**

Month #10 – Month #11

(i) Setting aside - 90 days after receiving a copy of arbitral award; and
(ii) Enforcement - three (3) years from the date that an arbitral award is
enforceable
Upon receipt of the copy of petition, the opposing party is entitled to file the statement of defense or
objection within 15 days following the effective of delivery. Under the laws, the effective of delivery
depends on the methods of the service and domicile of opposing party (domestic or foreign address).

Approximate two (2) months after completion of the parties witness examination.

Approximate 8-16 months**

Remark:
* Hearings for mediation session may be scheduled by the court upon consent of the parties.

** After the court of first instance renders the judgment, the losing party may entitle to appeal the court’s judgment to the Supreme Court within one (1) month from the date of pronouncement of the
judgment. The process of the Supreme Court would take approximately 12 – 18 months.

competent authority for setting aside an arbitral
award, which is made in Thailand, or under the
law of Thailand.
In this regard, the Supreme Court of Thailand
recently ruled in the Supreme Court Judgement
no. 8539/2560 that the Thai court only has the
authority to set aside domestic awards. Based
on the latest Supreme Court judgment and
interpretation of the Arbitration Act, it is, therefore,
considered that the Thai court has no authority to
set aside a foreign award.
Court’s Fee
The court’s fee of enforcement or setting aside
of an arbitral award not exceeding 50 million
Baht is equal to 0.5% (for a domestic award)
and 1% (for a foreign award) of the arbitration
award up to a maximum of 50,000 Baht (for
a domestic award) and 100,000 Baht (for a
foreign award) and the amount claimed which
exceeds 50 million Baht will be subject to
an additional court charge of 0.1% for both
domestic and foreign award.
For ease of reference, a diagram illustrating
the key milestones and tentative timeframe
associated with enforcement and setting aside
the process of an arbitral award in the Court of
First Instance is shown in Appendix 1.
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T

he objective of the recently signed Regional
Comprehensive Economic Partnership
(RCEP) between ASEAN countries,
Australia, China, Japan, South Korea,
and New Zealand is to facilitate trade, increase
investment, and contribute to regional economic
growth and development. From a tax perspective,
however, the most obvious gains to consider are the
duty concessions.
Upon entry into force (expected by the end of this
year), RCEP parties will immediately eliminate duties
for a large number of products. For others, the
parties will gradually reduce duties over a period
of five, 10, 15 or even 20 years. Some product
categories, which often reflect sensitive domestic
industries, have been excluded from the tariff
concession schedules all together.
Thailand already has bilateral and multilateral Free
Trade Agreements (FTA) with all the other parties of
the RCEP. Under these FTAs, parties either further
decreased duty rates beyond the WTO level or
eliminated them. Still, high general Most Favored
Nation (MFN) duties continue to persist in certain
industries and the complex multitude of rules in the
current FTAs can make it difficult for companies
to obtain the duty privileges. For those reasons,
any new alternatives to accomplish further duty
minimization remain attractive to companies importing
and exporting in the region.
So, what makes RCEP different from other Thai
FTAs?

Besides when goods are grown or wholly obtained in
one country for example, agricultural products grown
in Thailand), most industrial goods are the result of a
sourcing and manufacturing process. For those types
of goods, the ROO are typically one of the following:
• Local or Regional Value Content (RVC) rule (for
example, 40 % of the value of the finished good
must be added in an FTA party);
• Change in Tariff Classification (CTC) rule (the
finished good must be customs classified differently
from the imported materials used in the production
process) or;
• Specific production process requirement;
• A combination of the above.

RCEP Offers Flexible Rules of Origin
Rules of Origin (ROO) are the criteria to determine
whether a good is “originating” in an FTA party and
can benefit from duty privileges under the agreement.
The main reason for the existence of ROO is to
prevent that goods from non-parties to the FTA can
obtain the same duty privileges, and thus to promote
intra-FTA trade.

Each of Thailand’s FTAs has its own set of ROO, either
general or product specific. To prove compliance with
the origin rules, companies must request and obtain
Certificates of Origin (CO), which are also different for
each FTA. To add to this, countries use different tariff
schedules for all their FTAs. In other words, there is
a complete lack of harmonization among the current
existing FTAs.

The American Chamber Of Commerce In Thailand
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CO “Form D”, while the AKFTA only allows cumulation
for input materials that were imported with a Form AK
under the AKFTA. This requirement is similar under
other Thai FTAs.
In contrast, Company A could use RCEP to import
the materials from China, Vietnam, and Japan instead
of using three different FTAs with three different kinds
of COs. To utilize RCEP upon export from Thailand,
Company A must demonstrate that the finished air
conditioner meets one of two possible ROO of their
choice: either a 40 % RVC or a Change in Tariff
Heading (CTH) from the imported materials.
To meet the 40 % RVC rule, the Thai producer can
include the value of the Chinese, Vietnamese, and
Japanese materials since they are all imported from
RCEP countries with the RCEP CO, as required.
Considering the CTH rule, all imported materials from
RCEP countries with RCEP CO can be considered
originating and therefore do not need to meet
the CTH rule. In conclusion, the RCEP ROO and
cumulation rules definitely provide Company A more
favorable conditions than the AKFTA to obtain the
duty privileges.
The RCEP offers companies an opportunity to replace
this sprawling web of rules and requirements with one
single set of origin rules and simplified CO issuance
requirements for trade across the whole APAC region.
Under RCEP, regardless of whether you import air
conditioners from Thailand to South Korea or from
China to Japan, the origin criteria and certification
requirements will be the same.
RCEP ROO are Product-Specific Rules (PSR) and
limited to either a RVC rule or a CTC rule. To certify that
the goods meet the RCEP ROO, exporters will have
the flexibility to request a CO from the issuing authority
or become certified as “approved exporter” so they can
issue their own origin declarations. In the long term, it
should become possible for exporters to simply selfcertify without involvement of the authorities.

Case Study

What Is the Catch?

We can take the example of an air conditioner (with
power not less than 11kw - HS code 8415.10)
produced in Thailand and exported to South Korea
(ROK).

On Thai import side, Company A must verify whether
the Thai duty rates for imports of these materials
under RCEP are more favorable or at least equal
to the rates under ACFTA, ATIGA and JTEPA. The
Chinese, Vietnamese, and Japanese suppliers of
Company A must also assess whether it is doable to
meet the ROO under RCEP instead of the ROO of the
other FTAs.

Currently, Company A in Thailand imports Chinese,
Vietnamese, and Japanese materials with duty
privileges under the ASEAN-China FTA (ACFTA),
ASEAN Trade in Goods Agreement (ATIGA) and JapanThailand Economic Partnership Agreement (JTEPA)
respectively, to use as inputs in the production of the
air conditioner. The company then exports the finished
air conditioner to ROK and opts to use the ASEANKorea FTA (AKFTA) with CO Form AK so the Korean
importer can bypass the 8 % general duty rate in ROK
and pay 0 % instead.

Regional Cumulation
Cumulation allows companies to source materials
from other FTA parties and include them as qualifying
originating content in the production of finished goods
in order to make it easier to meet the origin rules.
All Thai FTAs have bilateral or regional cumulation
provisions, but due to RCEP’s much broader regional
scope, the cumulation advantage is equally much
bigger.
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To obtain the Form AK, the air conditioner must have
a 45 % RVC (Thai, ASEAN and/or Korean) of the Free
on Board price. The value of Chinese and Japanese
materials cannot be included in the RVC as they are
not of Thai, ASEAN, or Korean origin. In this case,
the value of the Vietnamese materials can also not be
included in the RVC of the air conditioner. Despite the
fact that the Vietnamese materials are of ASEAN origin,
they were imported into Thailand under ATIGA with a

To import in ROK, the tariff schedules under AKFTA
and RCEP for air conditioners with power not less than
11 kw are 0 % for the first and 0 % from year 1 of entry
into force for the latter.
The circumstances are different for export of similar air
conditioners but with a power of less than 11kw, for
which the AKFTA rate in Korea is 0% but the RCEP
rate will still be 7.5 % from year one of entry into force.
The RCEP rate for this product will gradually decrease
to 0 % over the course of the next 15 years. So, even
though the RCEP ROO make it easier to utilize the
privileges, the exporter will still have to wait several
years before enjoying actual benefits. In such case, it
may still be preferred to keep using the old FTAs in the
meanwhile (if the rules can be met).

A Missed Opportunity
RCEP parties could have made it even easier for companies to meet the RCEP origin by also allowing ‘diagonal cumulation’ between RCEP and the other regional
ASEAN (plus) FTAs. Essentially, this would have meant
that materials imported into an RCEP country under a
different FTA (for example, from China to Thailand under
ACFTA, with a Form E) could still be included in the
“originating” content of a finished good for export under
RCEP (for example, from Thailand to Japan), on the basis that all countries involved in the subsequent transactions have FTAs with each other. Such a scheme would
allow companies to pick the FTAs that have the most
favorable conditions for each transaction.
Conclusion
The RCEP ROO will make it easier for importers/
exporters with complex regional supply chains to
manage one set of origin rules and offers greater
flexibility to obtain duty privileges than Thailand’s
current FTAs. However, it is unfortunate that the Thai
tariff schedule in RCEP does not offer the same level
of duty concessions as under the other FTAs with the
same countries, from the start.
Other FTAs may still offer better duty rates and
companies will have to keep making comparisons
between the FTAs for their different products and trade
flows. Over the years, RCEP duties will gradually phase
out for most products, at which point RCEP could be
used exclusively.
To leverage the advantages of the RCEP, companies
need to start mapping their supply chain and see for
which specific transactions that do not qualify for duty
privileges now, RCEP could offer an immediate or
future solution.

Tom Cachet is a Manager in
Deloitte Thailand’s Tax & Legal
practice. He specializes in
customs & trade matters, advising
companies on duty minimization
strategies, and customs
compliance requirements for their cross-border
transactions in Thailand and APAC. Some of
his core areas of expertise include Free Trade
Agreements, Rules of Origin, and special customs
procedures.
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Is Your Company Ready for
Thailand’s PDPA Enforcement
in June 2021?

residential address, email address etc. Data
Subjects consent is one legal basis and mostly
used in marketing activities.
•

By Vichapat Piyaratn, VinarcoFormiti

A

fter a lengthy process of drafting, consulting
the public, and revising, Thailand is finally set
to enact their own Personal Data Protection
Act (PDPA). Much like the raft of other new
data laws which have come along in the past two
years, this one takes many of its cues directly from
General Data Protection Regulation (GDPR). Despite
disruptions from the Covid-19 pandemic, the PDPA will
enter law on June 1st, 2021.
On its face, this is good news for many businesses
as the similarities between the GDPR and PDPA
mean that a number of the processes, policies, and
procedures they already have in place for GDPR
can prove equally as sufficient for PDPA. Even so,

in much the same way that business owners were
left confused in the run-up to GDPR, PDPA’s arrival
has left many with some serious questions about
what exactly Thailand’s new data protection law
means for them and their companies.
Before we take a look at the key points addressed
in the PDPA, let us take a moment to get an
overview of the important points about the PDPA
and explore the definitions of the key terminology
used:
•

The PDPA requires that you must have a lawful
basis to process a data subjects’ personal
data, for example, contact information name,

•

The PDPA will mandate accountability and
responsibility to the user whose personal data is
being processed – therefore an understanding
of how their personal data is processed,
request for data portability. Businesses are
obliged to communicate this clearly and
transparently within a published privacy policy
and a link to this policy to be placed on all web
pages.
The companies that control and process
personal data will additionally be held
accountable for the security and availability of
the data and the internal policies and processes
they have in place to safeguard the data
entrusted to them.

Rights of the Data Subject
As previously mentioned, the PDPA is dedicated
on protecting Data Subjects from the illegal or
unconsented collection, use, or disclosure of
personal data. Therefore, there are clear rights of
Data Subjects that have been outlined in the PDPA
including:

Key Terminology
Data Subject – refers to any individual person
who can be identified, directly or indirectly, via an
identifier such as a name, an ID number, location
data, or via factors specific to the person’s physical,
physiological, genetic, mental, economic, cultural, or
social identity.

What this means for businesses is that customers,
usually “Data Subjects” will have the right to be
informed, access, object, restrict, rectify, and
erasure of their personal data at will. This may
cause extreme disruptions to businesses that are
not fully prepared.

Personal Data – refers to any information relating
to a “Data Subject” an identifier, such as a name,
an identification number, location data, an online
identifier, or to one or more factors specific to his
or her physical, physiological, genetic, mental,
economic, cultural, or social identity.

Responsibilities of the Data Controllers
and Processors

Data Controller – The PDPA identifies a data
controller as the authority that determines the
means and purpose of collecting, using, and
sharing personal data.
Data Processor – According to the PDPA, a data
processor is any individual or party that gathers,
uses, or shares personal information as directed by
the data controller.
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There are four key points in the PDPA which all
businesses should be aware of, and elaborated
below:

•
•
•
•
•
•
•

Consent – consent means any freely given
specific, informed and explicit indication of his or
her wishes by which the data subject, either by a
statement or by a clear affirmative action, signifies
agreement to “Personal data” relating to them being
processed.
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Key Points of the PDPA

The
The
The
The
The
The
The

right
right
right
right
right
right
right

to
to
to
to
to
to
to

be informed.
access.
data portability.
object.
erasure/right to be forgotten.
restrict processing.
rectify.

According to the PDPA, both Data Controllers
and Processors must carry out their duty of data
collection and control that fully always complies
with the laws and regulations and must operate
within the scope of the consent/purpose given
by each Data Subject. Data Controllers and
Processors must have access to requested
Personal Data at all times.
Importance of Consent
Under Thailand’s new PDPA laws, data controllers
and processors must seek the data owners’
consent in good faith and in an honest manner.
Under the same laws, data subjects can revoke
consent at any time, applicable to current
Thailand laws and other agreements, of course
– however, this revocation has no bearing on
any data collection, usage or disclosure which
the data owner previously legally consented to.

The American Chamber Of Commerce In Thailand
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AMCHAM is pleased to welcome the second student cohort of the AMCHAM
Academy. Designed to develop the rising leaders of your organization, the
AMCHAM Academy connects high-talent middle management staff with
leaders in the business world in small group seminars.

Jan 21 / 4 pm - Virtual Orientation
Heidi Gallant, Executive Director, AMCHAM Thailand

Data controllers are also obliged to ensuring that
the appropriate security measures are put in
place in order to guard against any data loss or
modification. In addition, they must ensure that the
data used or disclosed (with consent) is completely
accurate, complete, and up to date.
4. Data Protection Policies, Procedures,
and Notices
The PDPA requires the Controller to notify each
data subject of the purpose of any collection, use,
or disclosure of personal data prior to or at the
time of data collection so that the data subject
is made aware of how his/her personal data
will be used and the purpose it will serve. The
notice must contain at least the intended purpose
of data collection, the retention periods, the
consequences of not providing data, the types of
data to be collected, the rights of data subjects,
and information about the Data Controller. Data
protection systems and measures must be in place
to secure Personal Data collected.

Tips to Get Started
On June 1, PDPA will be enforced and all
organizations would need to comply with this
regulation. It is important that businesses start to
begin assessing their data processing activities
to identify what operational processes that would
need amendment, then begin planning on how each
process should be changed and/or added. Outlined
below are recommendations for companies to kickstart their PDPA compliance project:
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•

•

•
•
•

Conducting a gap assessment to identify the
current level of compliance, key gaps, and
where to focus initial efforts.
Conduct organizational Data mapping and
Data flow diagram to understand how your
company collects, processes, transmits, and
stores data, which includes identifying the
legal basis to collect and use personal data.
Reviewing internal policies, agreements, and
practices related to Personal Data.
Updating existing privacy notices and creating
relevant legal documents.
Raise awareness of all employees and ensure
that they are fully trained on the relevant
requirements of the PDPA in their scope of
work.

In conclusion, companies should not be afraid of
getting ready for the PDPA’s enforcement. As true
with many/all big corporate changes, change takes
time. The PDPA is not a checklist, but it is a full
journey in corporate/culture change.

Vichapat has over eight
years’ experience in Human
Resource Organizational
Development (HROD) field.
He is currently Director of
VinarcoFormiti, a member
of the Vinarco Group of
companies continuously improving and growing
the business and supporting clients in their
PDPA compliance journey.

Jan 26 / 8 am - Virtual
Harald Link, Chairman, CEO, B. Grimm

Feb 17 / 3 pm - Virtual
Aloke Lohia, Founder/Group CEO, Indorama Ventures

Mar 24 / 10 am - Virtual
Jareeporn Jarukornsakul, Chairwoman, WHA Group

June 16/ 6 pm - In person
AMCHAM Academy joins AMCHAM Women Event with wider AMCHAM membership

Sep 9 / 9 am - Virtual
Robert Rosenstein, Co-founder & Chairman, Agoda
Oct 7 - In person (format determined by cohort)
AMCHAM features the Academy Event
Nov
Graduation Event

*If interested, please contact ed@amchamthailand.com
The American Chamber Of Commerce In Thailand
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Anantara Siam Bangkok Hotel
Adapts to the New Normal

Award-Winning Energy and
Environment Conservation Efforts

Article submitted by Anantara Siam
Bangkok Hotel

Article submitted by Le Méridien
Phuket Beach Resort

reducing the consumption of water
supplied by the city for this purpose.

Since its opening in 1987, Le
Méridien Phuket Beach Resort has
continually strived to minimize its
impact on the environment with
emphasis on waste reduction,
efficient energy management, water
conservation, and active participation
in community green programs. The
resort has been an active member
and supporter of the Thai Green
Leaf Program since 1997 with similar
views on efficient environmental
management. The resort has regularly
implemented best practices acquired
through seminars sponsored by the
Thai Green Leaf Program.

A proven way to achieve successful
conservation efforts is to involve guests
as much as possible. The resort is
one of the first properties on Phuket
to include guests during Sea Turtle release activities on Songkran (traditional
Thai New Year), in coordination with
conservation authorities, to increase
awareness on the need to protect the
dwindling sea turtle population.

After a challenging 2020, Anantara
Siam is fast adapting and evolving to
the new normal. Whilst international
tourism is likely to return before the
end of 2021, in the meantime, the
hotel will be concentrating on their
dining outlets and in-house experiences for guests. Bangkok is a
city in constant evolution and is fast
emerging as Asia’s wellness capital.
As a nod to this trend, Anantara
Siam Bangkok Hotel has opened
VIVID by Verita Health, an IV drip bar
and aesthetics hub for anyone with a
pro-active interest in living a healthy
lifestyle.
When Thailand first opened to
tourism for long-stay travelers in
June last year, the hotel adapted

In March 2020, Anantara Hotels
introduced a cohesive health and
wellbeing program called Stay with
Peace of Mind designed to keep
all guests and team members safe
during their stay.

their offering to suit the new travel
needs. As one of the first hotels to
offer Alternative State Quarantine
last year, Anantara Siam Bangkok
Hotel contributed to assisting the
health authorities to welcome Thai
nationals, residents, and visitors
back to the Kingdom, in order to
secure continued employment for
Anantara’s staff during an unstable
time for Thailand’s tourism industry.

Anantara Siam has a dedicated
Guest Guardian whose role is to
oversee the implementation of the
protocols and allay any guest concerns. The hotel received the Safety and Health Administration (SHA)
certification and became Sharecare
Health Security VERIFIED® with
Forbes Travel Guide.
Anantara Siam Bangkok Hotel aims
to welcome business and leisure
guests to Thailand without the need
for quarantine with the hope this will
soon be feasible with the rollout of
vaccines globally.

The Apprentice:
ONE Championship Edition
Article submitted by ONE Championship
The Apprentice: ONE Championship Edition invited 16 candidates
handpicked from around the world to
compete in a high-stakes competition involving business and physical
challenges. The winner received a
250,000 U.S. dollar job offer to work
directly under ONE Chairman and
CEO Chatri Sityodtong for a year as
his protege in Singapore.
Special guest CEOs who joined The
Apprentice: ONE Championship
Edition include Eric Yuan, CEO,
Zoom; Anthony Tan, CEO, Grab;
Ankiti Bose, CEO, Zilingo; Patrick
Grove, CEO, Catcha Group; and
Sudhir Agarwal, CEO, Everise.
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Athletes who made appearances
on the show include martial arts legends Georges St-Pierre and Renzo
Gracie, former ONE Welterweight
World Champion Ben Askren, ONE
Heavyweight World Champion Brandon Vera, ONE Women’s Atomweight
World Champion Angela Lee, ONE
Flyweight World Grand Prix Champion
Demetrious Johnson, Indian Wrestling
Champion Ritu Phogat, Karate World
Champion Sage Northcutt, and ONE
Women’s Strawweight World Champion Xiong Jing Nan.
The Apprentice: ONE Championship
Edition premiered its first season
across Asia on March 18, on AXN,
the show’s official Asian broadcast
partner. The Asian debut in March is
followed by a global launch in June

In March 2016, Le Méridien Phuket
Beach Resort completed a 7.5-million

Baht upgrade of its on-site wastewater treatment plant. Previously, the
facility produced up to 120 cubic
meters of water per day. With the
upgrade, the facility now produces
500 cubic meters of water that is
compliant with local water safety
standards. Processed water is used
for the surrounding gardens and
plants all around the resort, thereby

Adapting to the New Normal
Article submitted by Blue Elephant

system, more eco-friendly packaging
(saving more than three tons of plastic
per year) and upgraded automation
technology to rationalize production
processes and respond to the actual
rising demand, without compromising
the handmade production processes
that make the added value of those
premium products.

Blue Elephant has been a Thai
Culinary Ambassador since 1980,
throughout its Royal Thai Cuisine
restaurants, cooking schools, and
range of Thai premium products currently exported to 35 countries.

across broadcast and streaming
platforms.
The franchise is one of the biggest
non-scripted reality television programs in history, judging the business
skills of candidates who are competing for a job offer under a high-profile
CEO. It has aired in more than 120
countries. The first season of The Apprentice: ONE Championship Edition
consists of 13 episodes.

In 2017, in line with its commitment
to reduce plastic waste, the resort
discontinued the use of plastic bottles
in guest rooms and suites, replacing
these with glass bottles. In August
2019, the resort achieved a Gold
Award Certification 2019-2021 for its
conservation efforts from Travelife.

More than ever, this pandemic has
stressed the importance of adaptability and resilience for companies
to thrive. Unable to welcome usually large number of guests to the
restaurants, Chef Nooror focused in
further developing the manufacturing
arm of the Blue Elephant Group: The
Blue Spice. As Thai food steadily
grows in popularity in the past years,
this lockdown has offered more time
and opportunities for people to cook
at home, tremendously boosting the
market of package foods in various
categories. To support this striving

activity, Blue Elephant invests in its
manufacturing premises to not only
grow bigger (increasing production capacity by four) but also better, as this
downturn in the economy accompanies a change of consumers behaviors and needs, further valuing quality,
authenticity, convenience, and safety.
This is why Blue Spice, in addition to
its international quality certifications, is
now investing in a non-GMO certification, a more sustainable sourcing

Continuously improving their processes and formulas, Blue Elephant is
now offering vegan-friendly, all-natural,
and 100 percent Thai curry pastes,
a range of authentic all-natural curry
sauces, Thai premium condiments,
and seasonings, as well as handmade
dipping and stir fry sauces. Following
the opening of their new factory, Blue
Elephant will now be able to put their
expertise at the service of other companies with Research & Development
and production of lines for private
labels.

The American Chamber Of Commerce In Thailand
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Battling Uncertainty: Reset
Innovation Management Models
Article submitted by SEAsia Leadevaton Center

Organizations in Thailand can now
access the tools and practices
towards Rendanheyi in their businesses, such as Uncharted Water
Strategy or Business Ecologic Evolution implemented in Haier.

In an ideal world, businesses put
human value first. They focus on
winning lifelong users through continuous innovation and have highly
engaged employees who are united around creating and delivering
that value.

ers value realization.

A strategic partnership between
the Haier Model Institute (HMI) and
Southeast Asia Center (SEAC),
established the Southeast Asia
Innovation Management Research
Center (IMRC) to develop a learning ecosystem to enhance organizational innovation capabilities for
enterprise leaders.

With the existence of the internet, it
enables the ability to create a zero
distance between companies and
users. RDHY emphasizes the concept of zero distance to users and
introduces open innovation within
an ecosystem of capabilities and
partners.

Business leaders can explore the
future of innovation and business
models with the IMRC Executive
Community, where one has access
to member events, innovation, and
Rendanheyi related insights and
connections to the wider Haier and
member network.

But what if this ideal concept was an
actual reality that you can achieve?
From a small factory to now one
of the world’s business leaders in
Internet of Things (IOT), Haier has
not only achieved success with
this concept but has also inspired
success in other organizations.
This concept is the Rendanheyi
(RDHY) model. Ren refers to the
employees, Dan refers to the user
value, and Heyi means integrating
employees’ value creation and us-
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Looking for something?
Visit AMCHAM Thailand's
Member Directory to find
what you're looking for!
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If you would like to donate to
the silent auction please contact
Sheree at
sheree@amchamthailand.com
The American Chamber Of Commerce In Thailand 63
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AMCHAM members share their AMCHAM journey with insights on how they have grown their network
and established strong business connections in the community.

How to Make the Most of Your
AMCHAM Membership
Frank Timmons, Boyden Associates
Why did you choose to become an AMCHAM Member?
I joined AMCHAM Thailand back around 2000. I was still relatively new to Thailand
and wanted to become a more effective business leader. I also wanted to meet
successful and influential business leaders in Thailand.
How has AMCHAM’s membership benefitted your business?
I have experienced many business challenges over the past quarter century,
and frequently my ability to overcome these challenges has depended upon the
fantastic advice and quality services I received from AMCHAM members.
I have also gained valuable information and insights through AMCHAM committee
meetings and events. I have witnessed huge changes in Thailand during my quarter
century here. The regional and global economy, political environment, and social
environment have also evolved at a rapid pace. AMCHAM has helped me to keep up with these
changes, and to better anticipate future trends, challenges, and opportunities. AMCHAM has been a huge
factor in my Thailand achievements.
Describe your most rewarding AMCHAM experience.
My most memorable and rewarding AMCHAM experiences have primarily involved being able to help fellow
AMCHAM members address problems or issues that they have been struggling with. Often the best support
one can provide is to recommend a fellow AMCHAM member with the relevant expertise. AMCHAM members
are an amazing source of valuable experience and information. I hope that my ongoing involvement with
AMCHAM enables me to contribute to the success of our fellow members and the Kingdom of Thailand.

Jack Nathan, Clarity IT
Why did you choose to become an AMCHAM Member?
Clarity IT is very active in different networking organizations, so being part of one of the leading
chambers of commerce in Thailand was a no brainer. We wanted to be an AMCHAM member to
strengthen credibility and legitimacy of our brand and the prestige it adds, being associated with
the AMCHAM community. Our contact sphere and corporate clients include many American
companies, among other clients, and we believed that it was essential for us to be part of a
business community that has close contacts with U.S. based companies in Thailand. Our
company is also an Infrastructural Technology (IT) service company that has supported
the AMCHAM IT operations and projects for many years.
How has AMCHAM’s membership benefited your business?
The AMCHAM Member Directory, which lists all the members and key management
contacts, within each organization, has been a very critical resource for building our
sales and marketing activities and we could also benefit from networking opportunities
at the different events organized by the chamber.
During the events organized by AMCHAM, we have established business relations and
friendships with several other AMCHAM members. This has provided us opportunities
to start collaborating on various projects, with many AMCHAM members. These business
relations have also allowed us to become recognized as one of the leading IT service companies
for Small and Medium Enterprises (SMEs).
Describe your most rewarding AMCHAM experience.
For sure, our most rewarding experience was assisting AMCHAM to migrate their email and membership
platforms. In addition to that, we found it very rewarding when we provided assistance to AMCHAM,
during the Covid-19 period, to move networking events online.
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Mike Doyle, Seri Manop & Doyle
Why did you choose to become an AMCHAM member?
When I first came to live in Thailand back in the mid 1990’s I became
active in AMCHAM because I saw it as a good opportunity to become
known in the American community here. I figured early on that I was
only going to get out of my AMCHAM membership what I put into it,
so I became active on the Tax and Legal Committee as well as other
Committees. I began to make friends and learn about the issues facing
American companies here.
I found that I really enjoyed being around fellow Americans with experience
living in Asia such as David Lyman, Dave Nardone, Ron Hensley, and others
whom I could go to for advice. Before I knew it, I began to feel engaged in the
foreign business community here.
How has AMCHAM’s membership benefited your business?
I originally met many of my current long-standing clients at AMCHAM events. These events and the Committee
meetings gave me a way to stay in touch with them regularly without the need to schedule a formal meeting.
AMCHAM, continues to be an important source of information for us. One of the major challenges for an expat
living in a country like Thailand is effective access to information. AMCHAM has been an invaluable resource,
especially for things such as anticipated regulatory changes, identifying market trends as well as identifying U.S.
companies entering the Thai market.
Describe your most rewarding AMCHAM experience.
The first AMCHAM project I worked on was when former Chairman of the Board of Governors, Harold Vickery,
asked me to serve on a Committee in charge of revising the AMCHAM Bylaws. Also, several years ago, I served
as Co-chair of the Tax and Legal Committee together with Melissa Uremovic, Christopher Knight, and others
whom I learned a lot from.

Thank You!
AMCHAM Members

for raising over 700,000 Baht for
the AMCHAM Thailand Foundation
Black & Veatch Foundation
David Nardone
Jelly Belly
KPI Digital
Micah Shepard
Richard Jackson
Rishu Choudhary
Spokes Jewelry
Sports Engineering
Steven Brader
Tractus

Contact sheree@amchamthailand.com if you would like to donate funds to
the AMCHAM Thailand Foundation (ATF). All donations are tax-deductible.
The American Chamber Of Commerce In Thailand
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Working from Home...

Tipwadee Thaisiri, Senior Corporate Affairs Advisor, Chevron
One thing you enjoy about working from home...

2020 witnessed a global pandemic, as a result of which working remotely has
become a new normal. While many companies have returned to working from
the office and some balance between the two, here is what AMCHAM members
have to share about their Work from Home experience!

Meeting in bed - with coffee and no makeup. How comfy!
What is the most challenging aspect of working from
home?
Distractions at home of course as I am prone to multi-tasking. Setting
myself clear goals for the day helps.

Rob Tyler, Director of Partnerships,
International School Bangkok
One thing you enjoy about working
from home…
Nichada Thani lake! My sunset run or cycle
around it is a great way to relieve stress after
work and reconnect with the outdoors.
What is the most challenging aspect of
working from home?

Aileen Chew, Country Manager,
Mastercard
One thing you enjoy about working
from home…
Not having to commute to work means that
I can enjoy extra time in the mornings and
evenings with the family. Whether it is a cup
of coffee over the daily newspaper, or predinner drinks with my husband.
What is the most challenging aspect of
working from home?
All working mums struggle with having to
manage school home learning alongside their
workday. I am no different!
One ridiculous moment since working
from home…
I have had my fair share of half-naked kids
appearing in the background of my Zoom
calls! On one call, my six-year-old indulged in
a full 30 minutes of virtual swordplay behind
me, before I had noticed.

Just as being in the room with a teacher
creates the best environment for learning,
nothing beats face-to-face encounters when
building relationships.
One ridiculous moment since working
from home…
Stuck in a Zoom meeting, I watched a pigeon
land on my balcony and unload what must
have been breakfast, lunch, and dinner on
my drying laundry.

One ridiculous moment since working from home…
In a small formal virtual meeting with a former U.S. Ambassador when
people had videos on. Before I could finish excusing myself to the
keep camera off, there was a loud scream! Embarrassing though, I
made everybody laugh with my three and a half-year-old situation!

Vira-anong C Phutrakul. Managing Director and Head of
Consumer Banking, Citi Thailand
One thing you enjoy about working from home…
I get to spend a lot more time with the family. We get to eat
lunch together too!
What is the most challenging aspect of working from
home?
The long hours can be challenging as the boundary between
home and office is blurred.
One ridiculous moment since working from home…
One day I was working in my new office (aka bedroom) all day
with back-to-back meetings and working lunch and ended up
not seeing my family all day!

Achin Malik, Managing Director, TMF Thailand
One thing you enjoy about working from home…
WFH provides an excellent opportunity to spend time with family as it cuts
down significantly on the travel time in Bangkok traffic.
What is the most challenging aspect of working from home?
The most challenging aspect is to draw a line and call it a day!
One ridiculous moment since working from home?
I remember while presenting in a meeting my seven-year-old son got hurt
playing in the adjacent room and started crying. I could not mute myself
initially, but had to then excuse myself and attend to my son.
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In the Spotlight
In the Spotlight highlights AMCHAM’s leadership; including board governors, committee and council co-chairs, and members.

Nadia Yu
Nadia Yu is the Managing Director Thailand,
Laos, Myanmar, Cambodia, and Vietnam for
Johnson & Johnson Companies, which includes
the Pharmaceutical, Medical Device, Consumer
Retail and Vision Care businesses. Nadia also
serves on AMCHAM’s Board of Governors and on
the Board of the Pharmaceutical Research and
Manufacturers Association.

helped me to build my network, providing an opportunity
to understand how other businesses are managing similar
opportunities and challenges.
Today, I am still constantly learning, AMCHAM provides me
the opportunity to continue to strengthen my understanding
of Thailand and the region, so that I can affectively lead my
business.
What is your goal for 2021 as a Board of Governor?
I would like to see more of my colleagues from Johnson &
Johnson and other member companies become engaged
in AMCHAM events. While AMCHAM provides a great
opportunity to develop your network, the events are also
a way that you can develop the emerging talent in your
organization. Being involved in events enables people
to engage with people from different industry segments,
broadening their understanding of the Thai Business
environment and the APAC Region. I believe that this can
significantly accelerate the development of our teams.
The most rewarding aspect of my role is being involved in
the development of our future leaders, this is what motivated
me to be involved in the creation of a new Committee,
AMCHAM Women. I would like to work together with member
companies to increase the representation of women at our
AMCHAM events, and to encourage women to take on
mores roles as speakers and panelists.

Barry Crawford
Barry Crawford has been a Supply Chain Director from
2013 to the present, with management and oversight
responsibilities for purchasing, logistics and warehouse
functions for his facilities within Thailand. He has resided
locally since 1994 after completing service with the U.S.
Navy in Japan and Singapore, and presently serves as the
AMCHAM Aerospace Committee Co-Chairman.
What are some innovations which are expected
within the Thai Aviation Industry in 2021?
From a realistic standpoint, the ongoing Covid situation will
continue to cause disruptions in the local airline industry,
with carry-over effects on the entire supply chain including
maintenance, repair, and overhaul (MRO) sectors and
negative impact on both domestic and international tourism.
The ongoing administration / rehabilitation proceedings will
prevent the local market from expanding as the country
gradually reopens, which in-turn will increase reliance on
international operators to accommodate travel into Thailand.
Services for the domestic sector will be at a deficit, and open
to whomever survives this year – this will create opportunities
for foreign-based airlines to establish larger local operations,
but at the expense of the present local operators.
You are passionate about your work because:
Every day presents new opportunities! AMCHAM is
composed of a diverse, multi-national group of professionals
from a wide swath of functions and industries, and facing

the challenges that each day brings is a very rewarding
experience for all of us.
Your favorite AMCHAM in-person or virtual event is....
I am looking forward to integrating the virtual meetings that
have become the custom over the last year with the inperson events, while also expanding to different regions
of Thailand – hopefully, we will be able to hold one of the
Aerospace Council events in Chiang Mai or Phuket this year,
and welcome everyone to attend in person or in spirit.

Alex Yelland
Alex Yelland is the GM of Corporate Affairs at Chevron
Asia South and serves as a Committee Co-Chair of the
Government Affairs Council.

What does AMCHAM mean to you?
When I think of AMCHAM I think of community, collaboration,
and friendship.
AMCHAM provides me with the opportunity to work with
great people from many different industries, this enables
me to continue to develop and grow as a leader. Working
together as a Chamber of Commerce, we can make
significant contributions to the people in our community,
helping to strengthen the Thai economy by providing
sustainable employment, products, and services.
I have lived and worked in four different countries, the one
constant I have had is AmCham. I grew up in Australia but
for most of my career have worked for American companies.
Early in my career, AmCham provided a much-needed
education on U.S. politics and the economy. It also
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How does Johnson & Johnson prioritize employee
wellness during the pandemic?
As the world’s biggest HealthCare company, Johnson &
Johnson believes that wellness should not just be a priority for
the patients that we serve, but also for our employees. As the
pandemic limited the ability for many of us to get to the gym,
we extended our exercise reimbursement program to allow
employees to purchase exercise equipment. During the Work
from Home (WFH) periods we have also run virtual exercise
classes, mental health seminars, and healthy eating classes.
We also encourage our teams to avoid internal meetings on
Friday, allowing our people to try and get a break from virtual
meetings. We also focused on ensuring we had regular
opportunities for the team to engage, organizing events such
as virtual coffee connects, and afternoon talk shows.
Describe Thailand in three words…
Vibrancy, determination, and heart!

Describe your journey with AMCHAM...
I have been involved in AMCHAM chapters in other places, but
AMCHAM Thailand is the most engaging, active, and responsive chapter I have been involved with. 2020 was my first year
as Co-Chair of the GA Council so it has been a learning journey
for me. The AMCHAM Board and team should be recognized
for the advances we have made in our approach to advocacy. If we are to deliver on the Advocacy part of the AMCHAM
IMPACT mission, then we must be clear in our objectives and
accountable to members for what we are delivering.
How do you see economic recovery developing in the
Kingdom?
In Thailand, key sectors like the travel and tourist industry
have been severely affected, with the consequent impact
on the livelihoods of so many people dependent on that
industry. With the emergence of multiple vaccines, I am
optimistic about the future. For AMCHAM to help shape the
economic recovery, we need to cultivate strong relationships
based on trust and partnership. We should be proud of
the way that members have responded to Covid, both in

terms of supporting employees and communities but also
by engaging stakeholders in policy conversations to better
position Thailand for future economic growth. Our voice is
needed and being heard.
What do you love about Thailand?
I love the food and I love the unique culture and the diverse
geography. Thailand has some of the smallest creatures
– like the bumblebee bat and the largest – like the famed
elephants that inhabit the waters here. Most importantly I
love Thailand because the people me and my family have
met, and the friendships formed have made us feel safe and
welcome.
The American Chamber Of Commerce In Thailand
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In the Spotlight

John DaSilva

EXCLUSIVE TIER
MEMBERS 2021

John DaSilva is the Managing Director, Data and
Technology Consulting at AMPOS Group. John
also serves as a Committee Leader on AMCHAM
Communications and Marketing Committee.
How did you get involved with AMCHAM?
I joined my first AMCHAM Thailand event over 17 years ago
when I first came to Thailand. It was a Young Professionals
Committee (YPC) event I was invited to by a friend. I became
an AMCHAM member about a year later and have been
active in AMCHAM ever since. Someone sent me a picture
the other day from an AMCHAM event we were at in 2006.
What inspires you in your new role?
My entire professional career has been spent helping
people and businesses do better, whether working in the
government, non-profit, or private sectors. In my new role
as the MD for AMPOS Data and Technology Consulting, it
is exciting to be at the cutting edge of data technology and
business solutions, working with businesses to speed them
along their data transformation journeys. It is great to see so
many business leaders passionate about modernizing their
businesses.
What are two emerging trends in data prediction?
Right now, Covid has changed the game in digital
transformation and forced five years’ worth of change in just
one year. We are going to see a much faster migration to

PLATINUM

cloud, and businesses will be able to do more with their data,
gaining better insights, and using data predictions across their
operations. Data solutions that were once only available to the
biggest, most well-funded companies are now within reach of
most businesses.
How has the leadership role at AMCHAM impacted
your professional development and relationships?
In too many ways to count. It has given me amazing
opportunities to work with business leaders beyond
a traditional client relationship and helped deepen my
stakeholder engagement and management capabilities.
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Contact petch@amchamthailand.com for registrations.
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AMCHAM PDPA Events

Personal Data Protection Act
Preparedness Event Series
AMCHAM Digital, Human Resources, and Legal Committees are hosting a series
of targeted online workshops aimed to help prepare AMCHAM members before
the new PDPA law takes effect at the end of May 2021. Presentations from the
events are available on the Member Information Center.
Episode One

What is Personally Identifiable Information (PII)?
On February 15, to over 110
members, AMCHAM’s Digital
Economy Committee presented the
first episode in a series of targeted
online workshops aimed to help
prepare AMCHAM members before
the new Personal Data Protection
Act law takes effect at the end of
May 2021.
AMCHAM Digital Committee, CoChair, Waleeporn (Som-O) Sayasit,
TCC Technology; introduced
guest speaker Montri Stapornkul,
data protection officer at Dtac;
to give practical advice on PDPA
preparedness for businesses.
Topics included Personally
Identifiable Information (PII), handling
privacy issues in the workplace,
managing data onsite and in the

cloud, and reviewing contractual
agreements with service providers.
Montri began his presentation with an
overview on consumer rights to ask
questions on how their data is processed and with whom it is shared,
and the obligation on companies
to have legal processes assigned
to data protection such as getting
consent. Failure to comply with the
process may leave members liable to
criminal charges under the PDPA.
He also explained the difference between data privacy and data security
and delved into the types of personal
data directly identifiable such as
name, address, etc. and indirectly identifiable such as biometrics.
He spoke about the importance of
seeking permission for storing sen-

sitive personal data and measures
that companies can take to prevent
breach. He highlighted the different
types of threats to data protection including cyber, accidental, or individual, and practical steps that AMCHAM
member companies could take to
protect themselves.
The event was followed by a
question-and-answer session
moderated by AMCHAM Digital
Economy Committee Co-Chair
Peter Fischbach, ISM Technology
Recruitment. Members asked
questions on timeframe to acquire
consent for historical data, practical
ways to acquire immediate consent
in the future, and the best ways for
companies to train and develop
the right mindset for ongoing
compliance.

Episode Two

How will Thailand’s PDPA impact Human Resources?
On February 22, to nearly 170
rmembers, AMCHAM Legal and HR
Committee produced an event focussing on the HR impact of the PDPA.
AMCHAM Legal Committee Co-Chair
Douglas Mancill, Legal Analytics &
Advocacy introduced guest speakers
Marion Carles-Salmon, Head of Labor
and Employment Practice at DFDL
and Edward Attanasio, Senior Vice
President at Fabrinet. Topics included identifying Personal Identifiable
Information (PII) in the context of Human Resources, difference between
personal data and sensitive personal
data, understanding the legal basis for
collecting data, and protecting data.
Marion began her presentation with an
overview on Personal Data Protection
Act (PDPA) and situations when PDPA
is applicable. She spoke about getting
consent from employees – either electronically or written for collecting and
using their data. She also spoke about
employee’s rights to information on data
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The event was followed by a
Question-and-Answer session,
moderated by HR Committee Leader,
Shaun Wong, Baker Tilly Thailand.

Edward spoke about measures
to protect employee data from
data leakage, risks to data transfer
from one country to another, and
doing due diligence on third-party
disclosures. He gave examples of
applicable HR documents that would
fall under PDPA such as resume,
payroll, health documents, provident
fund/pension records, and more.

Episode Three

Getting Consent to Collect and Use PII
On March 9, to over 140 members,
AMCHAM Digital Economy
Committee presented Getting
Consent to Collect and Use
Personally Identifiable Information
(PII). AMCHAM Digital Economy
Committee Co-Chair, Waleeporn
Sayasit, T.C.C. Technology introduced
guest speaker Pochara Arayakarnkul,
Group CEO Bluebik Group.
Getting consent is one of the cornerstones of PDPA compliance. Pochara
defined what constitutes consent and
how to manage consent through out
the lifecycle of the consent. He also
did a deep dive into six legal bases
for processing data under PDPA without consent such as research, vital
interest, contract, public task, legal
obligation, or legitimate interest. As
the basis is very subjective, balancing
legitimate interest against individual’s
rights and freedom is crucial.
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collection, use and disclosure, rights
to request access or request change
in personal data, and for companies to
implement policies and procedures to
retain and store data securely.

If collected prior to June 1,
companies can still use data, but it
is limited to the purposes in original
consent. He shared case studies
where consent is required such as
tracking customer’s onsite behaviors
to recommend products or when
data is being transferred overseas.
Privacy notice must be provided
with comprehensive details when
the personal data is collected – who
the controller is, what data will be
collected and why, how it will be
processed and used, and how long

it will be retained. He emphasized
that consent must be valid, freely
given, specific, and non-deceptive.
Pochara mentioned that organizations
must be aware of all touchpoints in
their organization that collect data
and shared tools for managing
consent. The event was followed
by a question-and-answer
session moderated by Digital
Economy Committee Co-Chair,
Peter Fischbach, ISM Technology
Recruitment.
The American Chamber Of Commerce In Thailand
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January Events Roundup

AMCHAM Strategy Session 2021
On January 15, 75 of AMCHAM’s
Leadership participated in a virtual
Strategy Session. Attended by
AMCHAM’s committee and council
leaders as well as the Board of
Governors, the Strategy Session
is an opportunity for leadership to
collaborate on the upcoming year’s
programming. 2021 AMCHAM
President, Greg Wong of Agoda
presented a brief overview on the
Chambers’ growth in membership
services 2021, innovative
programming, and its relevance
to the community, in what has
been one of the most challenging
years in recent history. He also
congratulated committee leaders
for adapting to new event formats
and for constantly delivering value
to members through engaging
content.

AMCHAM Women Committee leader,
Jennifer Peng of Colagte-Palmolive
presented on the Changing Face
of AMCHAM. AMCHAM’s online
programming has helped increase
interest from all areas of Thailand
to include membership beyond
Greater Bangkok. She spoke about
the Chambers’ goal to engage more
women in AMCHAM leadership and
through impact and capacity building
influence gender equality. AMCHAM
Executive Director, Heidi Gallant
spoke about providing best in class
programming and further diversifying
AMCHAM’s speaker network in 2021.
After the presentations, the event
included breaking into two smaller
breakout rooms for focused
discussions on goals setting for
AMCHAM’s advocacy efforts and

Key Performance Indicators (KPIs) for
AMCHAM’s leadership to measure
effectiveness and success of their
committees and councils. Special
thanks to Government Affairs
Council Leader, Alexander Yelland,
Chevron; and HR Committee
Leader, Christopher Schultz, DKSH
Group; for leading these two group
discussions respectively. Multiple
committees and councils were
also put into smaller breakout
rooms for ideas and collaboration
on AMCHAM’s programming for
2021. The smaller groups were
helpful to bring together committees
with shared interests and goals to
enhance AMCHAM’s programming.
With many new directions and
engagements on the horizon, 2020
is shaping up to be an incredible year
for the AMCHAM community.

TH E
GOVERNORS'
TAB LE

Business Economics Committee

Thai Property Market Update 2021
On January 29, the AMCHAM Business Economics Committee presented the Thai Property Market Update
2021 to over 65 members. A panel
of industry experts provided in-depth
insights on trends and challenges of
real estate and property development
in Thailand post Covid-19. Business
Economics Committee Co-Chair,
Luca Bernardinetti introduced guest
speakers James Pitchon, keen amateur property observer of the Thai
property market; Barny Swainson of
Colliers International; and Dexter Norville of Jones Lang LaSalle.
James began with a frank assessment of the Thai property market during Covid-19, as well as the supply of
Thai real estate properties underway.
He spoke about an uptick in demand
for the industrial logistics sector with
the rise of e-commerce and highlighted the decline in demand for hotel,
retail, and residential properties due
to the shrinking expat population.
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Barny shared statistics on the development of the luxury, residential, and
office markets in Thailand. He echoed
James’ assessment on the drop in
foreign demand and its impact on hotels and Central Business District projects. He foresees 2021 as a difficult
year for many developers with retail,
offices, and hotel space adding but
expects some recovery with domestic tourism and return of international
tourists linked to vaccines.
Dexter did a deep dive into post

Covid-19 drivers such as wellness,
human experience, sustainability,
relevant technologies, and strong
healthcare system that makes Thailand an attractive destination for foreign investments.
The panel discussion was followed
by a question-and-answer session
moderated by Luca. Members asked
questions on financial viability of future-proofing older infrastructure and
on the future of foreign and data centric investment in Thailand.

Our Governors' Tables offer an opportunity to connect to leading
executives and AMCHAM Board Governors over leisurely dinners in
unique dinner venues around Bangkok. The small group size allows for
individual introductions followed by relaxed, wide-ranging conversations
with leaders from diverse industries and businesses. Spaces fill quickly
but a waiting list is available for future Governors' Tables.
Contact sheree@amchamthailand.com for more details.
The American Chamber Of Commerce In Thailand
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February Events Roundup

Women on Board Discussion Series
On February 19, over 50 members
participated in the AMCHAM Women
on Board Discussion series featuring
Aileen Chew, Country Manager Thailand & Myanmar, Mastercard and M.L.
Laksasubha Kridakon, Owner/General
Manager of Laksasubha Resort.
Aileen, a technology enthusiast talked
about her career path and mentors
who have helped in her personal
and professional journey. She spoke
about her experience of working in
telecommunications that prepared
her for her current role at MasterCard.
As part of an industry that was going
through digital transformation, she
constantly found herself being challenged and stepping up to do assignments that pushed her out of her
comfort zone. She also highlighted
the role of her companies in coaching
her and designing her career.

Laksasubha talked about traveling
frequently in her early life, due to her
father’s work as a Thai Diplomat, and
its influence on her life experiences.
A serial entrepreneur, she shared her
experience of venturing into new busi-

Affinity Program

nesses and investing in young people
who are willing to work hard. She also
spoke about her passion for giving
back to the community and being a
strong link between the Thai-Australian
business community in Thailand.

Aerospace Council

Discussion with the Thai Aerospace
Manufacturing Industries Association
On February 23, to nearly 30 members, AMCHAM Aerospace Council
presented: Discussion with the Thai
Aerospace Manufacturing Industries
Association (TAMIA). AMCHAM Aerospace Committee Co-Chair, Barry
Crawford, Triumph Aviation Services;
introduced guest speakers Tatiya
Meemeskul, President of Lenso
Aerospace, and Ketan Pole, CEO of
C.C.S. Advance Tech.

of experience in aerospace
manufacturing, offers technical
leadership to aerospace
manufacturing companies through
his company, CCS group. He
gave technical guidance to
members in the automotive industry
looking to venture into aerospace
manufacturing. Ketan is also
working closely with the Royal Thai
Government to launch the first
satellite of the Kingdom.

The Thai Aerospace Manufacturing
Industries Association (TAMIA) was
formed at the beginning of 2020
with a core group of Thai-based
aerospace companies that saw a
need to organize and support the
local industry, attract support from
the Royal Thai Government, and the
EEC Office. The presentation was
followed by a lively question-andanswer session on the future of the
aerospace industry in Thailand.

Amplify your brand's visibility through AMCHAM's
Affinity Program by offering Member-to-Member
discounts on your products and services.
Contact mew@amchamthailand.com

Tatiya gave a brief overview on
TAMIA, its mission, vision, and
activities. Tatiya mentioned that the
purpose of TAMIA is to support Thai
aerospace manufacturing companies
develop their capabilities to world
class standards and to expand their
reach to the global market. TAMIA
also coordinates between aerospace
manufacturers, the government, and
the private sector to work together.
Ketan, who has 37 years

76

Thai-American Business - Volume 1/2021

www.amchamthailand.comThe American Chamber Of Commerce In Thailand 77

New Members

AMCHAM Welcomes New Members
Exclusive Tier Members

Charoen Pokphand Group Co.,
Ltd.
Charoen Pokphand Group Co.,
Ltd. serves as a parent company of
C.P. Group. As a holding company,
Charoen Pokphand Group Co.,
Ltd. holds shares of subsidiaries in
Thailand and overseas. The Group
operates across many industries
ranging from industrial to service
sectors, which are categorized
into eight business lines covering
13 business groups. Currently,
the Group has investments in 21
countries and economies.
Designate: Boonchai Opas-iam-likit
– U.S. Business Chairman
Ordinary Company Members

Acteus (Thailand) Co., Ltd.
Acteus is a proven leader in providing innovative procurement and
supply chain management solutions.
Their team of experts have over 30
years of combined experience in
the industrial sectors of aviation,
construction, food and beverage
manufacturing, mining, and oil and
gas. Acteus believes in contributing
to the development of underprivileged communities wherever they
operate, which is supported by their
Acteus Smiles initiative.
Designate: Yann Bary – Director

Altus Asset Holding (Thailand)
Co., Ltd.
Altus Asset Holding is a specialist
investor and manager, focused on
special situation and structured
finance investments in South East
Asia. The firm set up in 2005,
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started advising on and managing
distressed credit portfolios in the
Philippines and Thailand on behalf
of institutional investors looking for
exposure in these markets.
Designate: Krisada Kaweeyarn –
Managing Director

American Center for
International Labor Solidarity
(Solidarity Center)
Together with local partners,
Solidarity Center supports workers
seeking to improve their working
conditions despite challenging
circumstances. Under the Thai labor
law, workers in the private sector
are severely limited in the right to
form and join unions, and employers
frequently dismiss workers who are
trying to form unions. The courts
often take the side of employers
and pressure workers to drop their
complaints and migrant workers
are prohibited from organizing and
freedom of association.
Designate: David Welsh – Country
Director

BorgWarner PDS (Thailand)
Limited
For more than 130 years,
BorgWarner has continuously moved
the automotive industry forward
with ground-breaking propulsion
technologies for combustion, hybrid,
and electric vehicles. Today, they are
a global product leader, strategically
focused on driving success through
innovative technology development,
supporting the automotive industry
in realizing clean propulsion and
efficient technology solutions for
light, medium, and heavy-duty
vehicles, as well as off-highway
applications.
Designate: Gregory Bastien
– Plant Manager

al Asia Ltd. is the Thailand affiliate
company serving the USAID-funded
Enhancing Equality in Energy for
Southeast Asia Activity (EEE for SEA).
Designate: Prae Piromya
– Deputy Chief of Party

Boyden Associates (Thailand)
Ltd.
Boyden is a world-class executive
search firm with over 70 locations in
40 countries covering North America, South America, Europe, the
Middle East, Africa, and Asia-Pacific.
Founded in the U.S. in 1946, it was
one of the first executive search
firms in the world. They serve a
multicultural client base encompassing mature markets, emerging
economies, and developing markets
across the globe.
Designate: Chainarong
Indharameesup – Managing Partner

Brand’s Suntory (Thailand)
Co., Ltd.
BRAND’S uses modern science,
rigorous research, and innovative
technology to unlock the inherent
goodness within nature, helping
individuals to enrich their lives and
achieve more. In their commitment
to promote overall wellness in health,
beauty, and positive living, they
create possibilities that aim to inspire
people to be at their best.
Designate: Ashwin Rajgopal
– Chief Executive Officer Thailand
and Indochina

Concept International Design
Ltd.
Concept i is an award-winning
interior design and architecture
studio globally engaged in retail,
commercial, and entertainment
projects. With offices in Bangkok
and Shanghai, they have completed
over 150 projects in 16 countries.
Their studios are diverse and multidisciplinary including architects,
interior designers, theme designers,
lighting, graphics, and branding
designers. Concept i thrives on
innovating for contemporary lifestyles
and enjoyment, injecting the newest
global design trends into their work.
Designate: Geoffrey Morrison
– Founder/CEO

include Mevius and LD. JTI is also
a major player in the international
vaping market with its brand,
Logic, and tobacco vapor brand,
Ploom. Headquartered in Geneva,
Switzerland, JTI employs over
44,000 people. JTI is a member
of the Japan Tobacco Group of
Companies.
Designate: David Wheeler –
General Manager

Legal Analytics and Advocacy
(Thailand) Limited
Legal Analytics & Advocacy
[Thailand] is a focused commercial
practice in Bangkok, Thailand.
Legal Analytics handles commercial
transactions for Fortune 100
companies to Small Medium
Enterprises (SMEs), Foreign Corrupt
Practices Act (FCPA) investigations,
commercial disputes and regulatory,
property and commercial matters.
Designate: Douglas Mancill –
Managing and Founding Partner

Marsh PB Co., Ltd.
Cuisine Solutions Asia
Co., Ltd.
Cuisine Solutions is recognized
as the worldwide authority on
sous-vide—the innovative cooking
technique that offers flexibility,
efficiency, safety, and unmatched
flavors and textures, time after time.
Designate: Antoine Grelet –
Director Operations Asia

Marsh has been operating in
Thailand for over 30 years and is
the world’s leading insurance broker
and strategic risk advisor. It is a
member of the Marsh & McLennan
companies. Marsh is devoted to
finding the opportunity in risk. They
team with clients to define, design,
and deliver innovative, industryspecific solutions to help them
protect their future and thrive.

Paolo Hospital Phaholyothin
Paolo Hospital Phaholyothin was
established in 1972 as one of the
nation’s top-ranked private hospital in
Thailand. At present, they have a total
of 267 beds for full range of treatment and care, that provides a comprehensive range of medical services
ranging from primary to tertiary care.
The hospital also has a Psychiatric
Ward and Nursing Home Facility.
Designate: Karen Sumalbag –
International Insurance and Expat
Marketing Manager

Siam Premium Outlets Bangkok
Siam Premium Outlets Bangkok
is the first Premium Outlets® site
located on the eastern outskirts
of Bangkok at Kilometer Marker
23 of the Bangkok- Pattaya
Motorway. The center is positioned
within a 15-minute drive from
Bangkok’s Suvarnabhumi Airport
and a 45-minute drive from central
Bangkok. The new outlet center is
home to a strong mix of over 300
brands including some of the most
sought-after luxury and designer
brands alongside international and
local brands with everyday saving up
to 65 percent.
Designate: Michael Tang –
Managing Director
Associate Members

Designate: Simon Cooling – Chief
Executive Officer
OMAX Corporation
Core International Asia Limited
CORE International, Inc. (CORE) is a
woman-owned small business that
provides management consulting
services to development agencies
and funding institutions, governments, regulators, private corporations, and publicly and privately
funded training institutions since its
founding in 1984. CORE Internation-

JT International (Thailand)
Limited
JTI is a leading international tobacco
and vaping company with operations
in more than 130 countries. It is the
global owner of both Winston, the
number two cigarette brand in the
world, and Camel, outside the U.S.
and has the largest share in sales
for both brands. Other global brands

Motavi Co Ltd
Franchisee of Robb Report USA Robb Report Thailand
Designate: Matthew Nekvapil –
Chief Executive Officer & Publisher

OMAX was established in 1993
by Dr. John Cheung and Dr. John
Olsen. Today OMAX Corporation
is the largest American provider of
multi-axis abrasive water jet cutting
systems for use in the fabrication
and manufacturing industries.
Designate: Jesse Bronson –
Regional Manager
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AMCHAM Affinity Program

The following fine establishments offer promotions and discounts to AMCHAM members

Aetna Health Insurance (Thailand)
Public Company Limited
Save up to 15% on Aetna’s Individual &
Family Health Insurance Plans

ATa Services Co., Ltd.
5% Off on All Services

Berkeley International School
50% Discount On Tuition &
Registration Fees

Renaissance Bangkok
Ratchaprasong Hotel
20% Off on F&B Discount Across
All Outlets

Bumrungrad Hospital
15% Discount on Both IPD & OPD
Visit and 10% Discount for
Dental Treatment

CoffeeWORKS Limited
20% Off All La Cimbali Espresso
Machines

DTAC
Call to U.S. for Only 1 Baht Per Minute!

Santa Fe (Thailand) Co., Ltd.
Special Discount On Destination /
Immigration / Moving services
from Santa Fe Relocation

Global U.S. Tax Plan Limited
Special Discount on All Tax Preparation
Fees for AMCHAM Member Only!

Hard Rock Hotel Pattaya
Special Room Rates Starting
from 2,500 Baht

Hyatt Regency Hua Hin and THE BARAI
Special 25% Discount
For AMCHAM Members

Sofitel Bangkok Sukhumvit
Special Discount from
Sofitel Bangkok Sukhumvit

MPG
10% Discount On All Accounting &
Tax Advisory

Nichada Properties Co., Ltd.
Enjoy Rental Discount for AMCHAM
Members Only!

Nikki Beach Resort Koh Samui
Buy One Get One! Special Offers for
AMCHAM Members Only!

ST Regis
Introductory offer to Clinique La Prairie
Aesthetics & Medical Spa

Paolo Medic Co., Ltd
Special Discount and Privileges from
Paolo Hospital Phaholyothin
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Raja’s Fashions
Buy 4 Shirts Get 1 Free or
Buy One Suit Get 1 Free Shirt

Regus Management (Thailand) Co., Ltd.
- IWG Plc
10% Discount on IWG Products

ZeroWater Thailand
30% Off All Filter Purchases

Renaissance Pattaya Resort & Spa
Special Discount on Food & Beverage
and Spa

Samitivej Public Company Limited
Discount Privileges for Both In-Patient
and Out-Patient Services at Samitivej
Hospital (Sukhumvit and
Srinakarin Branch)

Siam Premium Outlets Bangkok
Privileges for
AMCHAM Members Only!

Sindhorn Kempinski Bangkok Hotel
Complimentary Drink for AMCHAM
Members Only at Sindhorn Kempinski

Spokes Jewelry Services Limited
10% off Your Custom Jewelry Design

Supara Group (GQ Brand)
Special Discount on GQ Mask for
AMCHAM Members Only!

The Athenee Hotel, a Luxury
Collection Hotel, Bangkok
Special Discount on Dining at
All Venues and Spa Treatments

The Okura Prestige Bangkok Hotel
Special Discount on Sunday
Brunch and Spa Package

Restrictions apply. Members must present AMCHAM membership
card to receive promotions and discounts. Offer is subject to
change or termination; new offers, changes and terminations will
be announced in T-AB Magazine and on the AMCHAM website. If
you have not yet received your AMCHAM membership card, please
contact the AMCHAM office. For details and restrictions on these
offers please visit: www.amchamthailand.com.
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Amplify your voice
with AMCHAM!

SEEKING MEMBER CONTENT

The Chamber is always seeking
member submissions for Thai-American
Business (T-AB) magazine as well as the
AMCHAM website. Content is collected
on a rolling basis.

SUBJECT GUIDLINES

Check with the communications team
to learn about the upcoming issue's
theme! AMCHAM also looks for
updates on new legal and regulatory
developments, knowledge sharing and
best practices.

FORMAT GUIDELINES

Articles should be shared in
an editable format
accompanied with any
applicable graphics that are at
least 300dpi.

THOUGHT LEADERSHIP

Articles should be on topics of
general interest with original
research or analysis. Articles should
not be self-promotional or be
member news. This type of
information can be included in the
Member News section of TAB.

CONNECT WITH MEMBERS

Put your message in front of the
AMCHAM membership and further
your network with members! Authors
are frequently approached regarding
their expertise.

GET IN TOUCH

For submissions and inquiries
regarding thought pieces or marketing
opportunities, don't hesitate to get in
touch with AMCHAM's communication
team at:
comm@amchamthailand.com
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