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2020

The American Chamber of
Commerce (AMCHAM) Corporate
Social Responsibility (CSR)
Excellence Awards
Every year AMCHAM member companies gather to celebrate
and learn from one another’s CSR projects at the AMCHAM
CSR Excellence Awards. These initiatives illustrate the highest
benchmarks of excellence by American and Thai companies
in conducting business responsibly and working with local
communities.
Guided by the vision to support the communities they operate
in, AMCHAM member companies capitalize on projects that
support Thailand’s overall growth through digital advancement,
STEM education, access to healthcare, environment conservation,
women empowerment, and investing in future generations.
By engaging in sustainable business practices, they continue to
contribute to the well-being of the Thai society.
This book is a compilation of the AMCHAM member companies’
initiatives which surpassed the rigorous benchmarks set by the
Chambers’ CSR Committee to obtain recognition.
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AMCHAM
Works Together
In 2020, the world witnessed a global pandemic. Over 60
AMCHAM member companies donated over 100 million Baht
in cash and product donations to meet the immediate social,
economic, and health needs of the Kingdom in response to
Covid-19. These companies continue to work with the Thai
Government and local communities to control the spread of
the infection. They have donated masks, sanitizer, personal
protective equipment (PPE), and other safety products to
support frontline workers and provided food and care packages
to disadvantaged communities, children, the elderly, and highrisk individuals.
AMCHAM member companies employ more than 200,000 Thai
people and continue to invest in employee benefit programs to
upskill their employees and through several wellness programs
help them adapt to the new-normal. They have pivoted their
services to create employment, products, and services to mitigate
the impact of the pandemic.
AMCHAM Thailand is proud of the great CSR work that our
member companies have undertaken through Covid-19 and
through their CSR programs throughout the year to contribute
towards Thailand’s sustainable future.
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I am very pleased to extend my
congratulations to the American
Chamber of Commerce in Thailand
(AMCHAM) on the publication of
the CSR Commemorative Book 2020,
which recognizes the achievements
of AMCHAM members in Corporate
Social Responsibility (CSR), thereby
highlighting the prominent role of
AMCHAM in the Thai economy.
For over 70 years, AMCHAM
has been the leading agency in
promoting connectivity between
Thai and American businesses
throughout multiple sectors. This
has been essential to Thailand’s growth and development, with many
benefits extending to our education, hospitality, and technological
sectors. The basis of the positive contribution that American industry
has made to Thailand’s economy draws from a long-standing friendship
between our two nations that dates back to 1833. The goodwill that has
manifested over the years between our peoples and our cooperative links
will, therefore, serve as an impetus for our future cooperation, especially
as the global economy will continue to present many complex challenges.
In an age of digital commerce and enhanced competition, I
am pleased to see that AMCHAM’s role in Thailand remains strong and
confident. As well, I am hopeful that there are now many opportunities
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for Thai businesses to enhance trade and investment in the United States of
America. Moreover, I am pleased to see how AMCHAM’s support for CSR
activities in Thailand has inspired other organizations to work towards the
economic and social well-being of our society. This will be very important
for prosperity in a 21st century global economy, especially as we confront
the unprecedented challenge of a global pandemic. In this regard, I believe
that AMCHAM will have an even more active role to play in supporting the
resilience of Thai and American business partnerships.
At the same time, I wish to reiterate that the Royal Thai Government
remains committed to effectively managing the COVID-19 situation so that
our businesses sector will be sustainable and emerge even stronger. As we
strive together to successfully adapt to the ‘new normal’, I am also hopeful
that AMCHAM will continue to work with the Royal Thai Government on
many key issues such as regulatory reform and infrastructure development.
On this occasion, I wish to extend my sincere appreciation to
the members of AMCHAM for their continued commitment to the CSR
Excellence Recognition Awards program and their strong support to the
Thai economy during the COVID-19 situation. I would also like to extend
my best wishes to AMCHAM and its members for your continued success
and good health.
		

General 			

(Ret.)

			(Prayut Chan-o-cha)
		
Prime Minister of the Kingdom of Thailand
			
September 15, 2020
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All photos provided by AMCHAM member companies.

ENVIRONMENT & COMMUNITY
Photo: Magnolia Quality Development Corporation
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The Caterpillar Foundation has contributed to helping improve the lives of people
around the world. They focus on the complementary human, natural, and basic
services infrastructure needed for individuals to thrive and communities to be
stronger, more resilient, and more sustainable. They have been continuously hosting
activities to better people and nature year-round.

Central Retail has implemented sustainable development policy through major
projects. They have direct purchases from local growers to distribute fresh produce.
They have also implemented efficient logistics and supply chain management
system. Central Retail has also developed a food waste management program that
gives food surplus to communities.

CoffeeWORKS aims to raise the quality of their coffee supply chains on behalf of
CoffeeWORKS customers. A focus on quality, not charity, underpins the sustainability
and financial well-being of their project’s participating coffee farmers to encourage
fair trade by providing quality products. The focus on quality also aligns with ITDP’s
coffee development goals.

Photo: Caterpillar
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Dow is committed to stop the waste by enabling one million tons of plastic to be
collected, reused or recycled through direct actions and partnerships by 2030. They
also aim to close the loop with one hundred percent of Dow’s packaging products
to be reusable or recyclable by 2035. They are driving these targets through
sustainability initiatives in Thailand.

Esso employs a long-term approach, investing in communities to build and
sustain local economic growth, enhance quality of life, and create opportunities
for the communities to thrive. They prioritize programs that support safety, health,
education, culture, and environment conservation. The company has advanced
projects to improve energy efficiency and reduce emissions.

Hilton’s vision is to create positive impact by spreading the light and warmth of
the hospitality industry. They are committed towards adding value to the local
community and reducing their environmental footprint. Their team’s energy enables
them to undertake many projects and activities that help build sustainable futures
and support those in need.

Photo: Dow Chemical

Photo: Esso

9

The Marriott Thailand Business Council – one of 98 worldwide – gathers key
employees to represent 45 properties from 16 brands across ten Thai provinces.
Through the Council, Marriott supports initiatives such as the IUCN Mangroves
Project, Save the Children National Crash Helmet Campaign, the Yaowawit Orphanage
Marriott Hospitality School, and Operation Smile Thailand.

Minor is committed to constantly strengthen its own long term capabilities and
respond to interests of its prioritized stakeholders. They focus on the well-being of their
people and the communities, creating a sustainable value chain and protecting the
environment. This year, Minor provided food and necessities to over 67,000 frontline
workers and people in need nationwide.

MQDC is active in CSR under its ethos of For All Well-Being, a commitment to benefit
all life. During the Covid-19 outbreak, MQDC has used its property business networks
to assist communities, officials, and healthcare professionals. The Forestias, MQDC’s
flagship project in Bangna, is helping underprivileged communities with an endeavor
to raise trees while securing income.

For over 30 years, Procter & Gamble has partnered with the Thai government
and other organizations in being a Force for Good and a Force for Growth. During
Covid-19, P&G partnered with the Ministry of Commerce and Ministry of Public
Health to support retailers and communities impacted by the pandemic. They also
advocate on environmental and economic sustainability.

Phuket Hotels for Islands Sustaining Tourism (PHIST) is an innovative free
event rallying the hotel industry and its stakeholders to promote environmental
sustainability and social impact and governance. The conference showcases over
60 sustainability exhibitors and offers attendees a mix of short expert panels and
thematic discussions to build knowledge and awareness.
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GQ Apparel pivoted its business and leveraged its expertise in technical apparel and
innovation to support communities and sustainability efforts amid Covid-19. GQ not
only distributed non-medical reusable masks to at-risk communities, but additionally
raised awareness and funds for marginalized communities. GQ also strives to
minimize its environmental impact by encouraging the use of reusable masks.

As part of its Good Growth Plan, Syngenta has launched East meets West, a work
safety program in Thailand. This program educates farmers and migrant workers from
Cambodia and Myanmar in agriculture about farm safety and reducing health and
environment risks from the exposure to crop protection products.

As the first hotel in the world to achieve the ISO 20121 Events
Sustainability Management System standard in 2013, the Athenee
has striven to share successful sustainable practices as part
of their contribution towards sustainable responsibility. This
includes organizing knowledge sharing events and publishing the
Sustainability Story booklet, reaching over 5,000 people to date.

WHA’s Clean Water for Planet program consists of a Wastewater Management
and Treatment Facility for the community and serves as an educational initiative
on water preservation. WHA supports communities through Art Camps and helps
69 schools in the Eastern Economic Corridor (EEC). Its outreach program includes
mobile medical units, and WHA PANGAN, an online platform for locally-made
products.
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HEALTH & SAFETY
Photo: MSD Thailand
12

Baxter believes that their mission to save and sustain lives is their ultimate statement
of corporate responsibility. The global impact of Baxter’s products, presence and
activities will always be assessed through this lens, as they touch the lives of patients,
clinicians, communities, employees, and other constituencies worldwide. They are
proud to support initiatives and organizations that make a positive and lasting impact
for the underserved.

Bumrungrad focuses on development towards excellence as well as repaying
society by way of contributing its medical expertise. The hospital has long been
involved in a number of social activities as reflected in its policies, processes, and
volunteering efforts, integrated into patterns of cooperation both within and outside
the organizations to sustain results.

Cardinal Health’s CSR efforts are focused on activities that support patient safety,
strengthen the community, and support employee volunteering. In 2020, Cardinal
Health in Rayong, Thailand donated 284,200 pairs of gloves manufactured at their
site to hospitals and medical centers in the Kingdom to support frontline healthcare
workers battling Covid-19.

Cigna Thailand is dedicated towards improving people’s health,
well-being, and peace of mind. Cigna is committed to fostering the
ability of Thai people to live a healthier life physically, emotionally, and
financially. Cigna believes in giving back to communities they serve to
build strong foundations for a higher quality of life.

Essilor International, a subsidiary of EssilorLuxottica, designs, manufactures and
markets a wide range of lenses to improve and protect eyesight. Its mission is to
improve lives by improving sight. To support this mission, Essilor allocates more
than 200 million Euros towards research and innovation every year to continuously
bring new and more effective products to market.
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FedEx is committed to building strong and sustainable communities where employees
and customers live and work. FedEx is playing a crucial role in keeping commerce
moving and delivering critical relief during Covid-19. Programs include collaborations to
deliver medical supplies to medical professionals and delivering medicine, equipment,
and supplies to patients’ households in many provinces in Thailand.

Ford strengthens communities through various CSR efforts. Ford’s Driving Skills for
Life program has trained over 12,600 participants in Thailand. The Ford Resource and
Engagement Center in Bangkok provides resources for communities. Ford has also
directed resources to support communities through various Covid-19 relief efforts
such as face shield donations and their Donation Match Program.

As part of GlaxoSmithKline’s Access to Medicine initiative, the GSK Medicine Bank for
Relief and Community Health program promotes good health for the underprivileged
as well as assists disaster victims throughout the country. In addition, the GSK Nursing
Excellence Program provides scholarships to disadvantaged Thai students to fulfill their
dreams of becoming a nurse.

Photo: FedExpress
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Johnson & Johnson is changing the trajectory of health for humanity through science
and human ingenuity. Throughout their company’s history, they have been guided by
the founding principles of citizenship and Their Credo which compels them to put
people first.

Mövenpick BDMS Wellness Resort Bangkok is a pioneer Alternative State Quarantine
property to support Thai Government’s response to Covid-19. The hotel has
collaborated with ministries and medical partner Bangkok Hospital, to standardize
guidelines for welcoming repatriated Thais and expatriates returning to Thailand.
They are also the founding member of the ASQ Thailand Club.

MSD has a legacy of saving and improving lives by creating sustainable impact. For
more than a century, they have been inventing medicines and vaccines for many of the
world’s most challenging diseases and have built a company with talent, tenacity, and
strength, to take on some of the biggest threats to human and animal health.

Photo: Johnson & Johnson

Photo: MSD

15

PCS Security and Facility Services is a people business with core values of care,
safety, and trustworthiness. During Covid-19, PCS’s frontline workers continued
to interact with the public every day at hospitals and other locations. They are
committed to meeting the highest standards of cleanliness and hygiene to prevent
the spread of the disease for medical staff and patients.

2020 is the year in which everyone has encountered one of the biggest health crises
together. At Pfizer, they consider it their responsibility to collaborate with various
sectors in order to achieve health security and well-being. They respond to society’s
both short-term and long-term needs to fight Covid-19.

In an effort to raise awareness and support the fight against Covid-19, Refinitiv
Thailand has launched two projects, Thailand Stand Together and Face Shield
Making. Approximately 250 employees participated in the projects enabling support
to the medical professions, hospitals, and other people in need in Thailand during this
time of global crisis.

Photo: Pfizer

16

Photo: PCS Security and Facility Services

Sanofi is driven to improve the health of their communities and find new healthcare
solutions for patients. They are inspired to be socially responsible with the commitment
to giving back to needy communities and providing support to patients. They act where
they can have maximum impact, so people can live life to their full potential.

Shangri-La Hotel Bangkok has partnered with Diversey, a leading global hygiene and
cleaning company, and Non-Governmental Organisation (NGO) Cedar Learning Center
(CLC) to provide the most vulnerable members of society with face masks made from
Shangri-La’s Linen. Shangri-La’s CSR vision is to give back to society.

Photo: Shangri-La Hotel Bangkok

Photo: Sanofi-Aventis

Photo: Mövenpick BDMS Wellness Resort

Photo: Refinitiv
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In order
to meet the
immediate
social, economic,
and health needs
of the Kingdom
in response to
Covid-19, over 60
AMCHAM member
companies provided more
than one million meals to
disadvantaged communities,
in addition to masks, PPE,
and other health and safety
products totaling in over 100
million Baht.

AMCHAM
Works Together
18

•
•
•
•
•
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Adecco
Anantara Siam Bangkok Hotel
Aditya Birla Group
Amway
Asset World Corp
Bangkok Patana School
• Bangkok International Preparatory and
Secondary School
• Baxter Healthcare
• Bayer Thai
• Berli Jucker
• Bumrungrad Hospital
• Centara Grand & Bangkok Convention
Centre at CentralWorld
• Chevron Exploration & Production
• Coca-Cola
• CoffeeWORKS
• COMO Metropolitan Bangkok
• Conrad Bangkok
• Dana Spicer
• Dow Chemical
• Equator Pure Nature
• Esso
• FedEx Express
• Ford
• GlaxoSmithKline
• The Hilton &
DoubleTree by
Hilton Sukhumvit
Bangkok

AMCHAM is proud of the
CSR efforts of member
companies who have
contributed towards the
fight against Covid-19.
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•

Hanesbrands ROH Asia
HSBC
Indorama Ventures
Jeunesse Global
Kudun and Partners
Lancaster Bangkok
Landmark Hotel
Lee Hecht Harrison
Mahanakorn Partners Group
Minor International
Mondelez International
MSD
MQDC
Nikki Beach Resort Koh Samui
One Championship
Operation Smile
PepsiCo
Pfizer
Pinncale Grand Jomtien Resort
Renaissance Pattaya Resort & Spa
Robere and Associates
Rosewood Bangkok
Santa Fe
Schaeffler Manufacturing
Shrewsbury International School
Siam Kempinski Hotel
Supara Group
Syngenta
TCC Technology
Thai Petroleum & Trading
The Athenee Hotel
The Westin Grande Sukhumvit
• Tractus
• Triumph Aviation Services Asia
• Varian Medical Systems Pacific
• Visa International
		
• WHA Group
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HUMAN DEVELOPMENT
Photo: Cisco Systems
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Accenture has worked with a non-profit partner for 9 years to develop and
implement the Young Entrepreneurship Development Program under the Skills to
Succeed Program. Accenture has equipped over 700 underprivileged children with
entrepreneurial knowledge and skill sets that will enable them to successfully start an
enterprise that in the long-term will provide them with sufficient supplemental income.

H.R.H. Princess Maha Chakri Sirindhorn graciously presided the opening ceremony of
the Border Patrol Police Learning Center – AIA Thailand (Ban Ba Hee), which provides
educational opportunities to students in remote areas. This strong partnership,
resulting in AIA’s first school project reflects the company’s effort to support Thai
people to live Healthier, Longer, Better Lives.

American Axle Manufacturing’s (AAM) Environmental, Social and Governance (ESG)
program focuses on education to support Eastern Economic Corridor development
through work experience and internships. AAM also supports EEC skills development
in the automotive industry at colleges by providing educational resources. AAM’s
Covid-19 Task Force provides health and safety for employees, and medical equipment to hospitals.

Chevron’s large-scale social investments in Thailand are based on the 4 E’s framework
– Education, Environment and Energy Conservation, Economic Development, and
Employee Engagement. These investments aim to sustainably foster economic
stability and improve the quality of life in the communities where they work. Through
partnerships with different sectors, Chevron strives to build long-term prosperity.

Cisco Networking Academy is an IT skills and career building program for learning
institutions and individuals worldwide. Over seven million people have joined the
Networking Academy and have become a force for change in the digital economy
since 1999. Together with Cisco’s education, instructors, training, and employment
partners, they have made a commitment to developing the future workforce.
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Citi Foundation is focused on preparing today’s young people to be the most employable
generation yet. Pathways to Progress is a job skills-building initiative that addresses
the persistent global issue of youth unemployment. The program aims to equip young
people, particularly underserved individuals, with the skills and networks needed to
succeed in today’s rapidly changing economy.

Conrad Bangkok has been focused on providing life skills training to underprivileged
and minority groups in the community. The aim is to provide the skills and tools to
these groups to be able to improve their job prospects and provide them with more
options in life.

Grand Hyatt Erawan’s Read for the Blind initiative helped care for the community
during three months of hotel closure. 650 colleagues dedicated 4,225 hours reading
793 books and 6,843 articles due to Covid-19. This was not only beneficial to the
blind, but also boosted the mental well-being of their people and enabled them to
learn through reading.

IBM strengthens the new generation of workforce through Pathways in Technology
Early College High Schools (P-TECH), a public education reform model focused on
college attainment and career readiness. P-TECH is helping close the gap between
young people’s ambitions and the specific skills needed by employers in high-growth
industries.

During Covid-19, Kenan supported people who voluntarily self-quarantine and often
suffer from loneliness and depression. The Plugged-in: Stay Safe with Positive(+) Vibes
campaign organizes weekly activities to encourage virtual interaction among employees
and to promote positive energy. The activities range from online board games and
virtual cooking classes, to virtual exercise sessions and online sports challenges.
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For almost 30 years, Robere & Associates has been providing in-house and public
training to organizations in Thailand. Recognizing the need for skills training during
Covid-19, they established a series of training programs free of charge for all attendees,
and issued certificates of attendance for successful completion of the course.

Sasin School of Management’s mission is to inspire, connect, and transform
conscientious entrepreneurs and business leaders into becoming successful role
models. These individuals are needed to lead today’s society in preparation for a better,
smarter, and sustainable world. They offer flexible graduate business programs that
are world-class and focus on sustainability and entrepreneurship.

Seagate’s community engagement program puts their corporate values into action
to support education and well-being. Their goal is for 50 percent of engagement to
be in Science, Technology, Engineering and Math (STEM) education. Their focus is on
technology awareness, access to enriching experiences that are technology based
when possible, along with engagements that foster well-being.

Under the Futuremakers by Standard Chartered initiative, the Youth to Work project
was delivered to build employability skills, particularly 21st century skills, for lowincome young women aged 17 to 29 years old. Standard Chartered employee
volunteers contributed to the training activity by delivering basic financial education
knowledge and setting up mock job interview for participants.

Western Digital promotes a global philanthropic vision which responds to the needs
of local communities. The focus areas for Western Digital includes STEM education,
hunger relief, and environmental sustainability. Western Digital is committed to
maintaining the company’s reputation as an exemplary corporate citizen and strives
to unify all employees to make a significant impact across the globe.
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COMMUNITY WELFARE
Photo: Berli Jucker Public
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Aditya Birla Group Thailand collectively manages its CSR through the Aditya Birla
Foundation for Community Initiatives (ABKC) on projects that foster education and
vocational training. At a provincial level, the Foundation engages on programs related
to the Red Cross, healthcare, sports, local festivals, etc. During Covid-19, the Group’s
companies took special initiatives to support the community.

Baker McKenzie is committed to leveraging the company’s expertise and resources
to make a lasting contribution on critical issues affecting society. They have
collaborated with NGOs on fundraising events and pro bono initiatives to support
communities; established policies that promote a diverse and inclusive workplace;
and contributed legal guidance to help businesses during the Covid-19 pandemic.

Contributing to sustainable development has become a core element of Bayer’s
corporate strategy. Bayer Thai Co., Ltd has provided substantial help in overcoming
the crisis through financial and physical contributions in the fight against Covid-19.
Their support went to help hospitals, the local community, and smallholder farmers
facing increased challenges as a result of the pandemic.

Throughout Covid-19, BJC Big C has collaborated with the Thai Government to
ensure that BJC Big C staff, partners, suppliers, and customers are well looked
after. The group has made continuous donations of rice, drinking water, face masks,
alcohol gel, hand sanitizer, face shields, and medicine to disadvantaged communities,
temples, schools, and diplomatic communities.

Cargill is drawing the food system closer together through insights and partnerships
that accelerate impact. Cargill is committed to conducting business with integrity,
operating responsibly, enriching communities and nourishing the world. Supporting
the community has always been important to Cargill as they strive to be a responsible
corporate citizen and create positive impact on society.
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The Coca-Cola System in Thailand has implemented three Covid-19 relief initiatives: they
have partnered with the Chaipattana Foundation in setting up a fund to support rural
healthcare workers; they have provided drinking water to quarantined communities through
the Thai Red Cross Society; and Coca-Cola has also supported impacted customers as they
reopened after the lockdown.

Diageo aims to be the best performing and respected consumer products company in the
world. They believe that their commercial success depends on creating a positive impact on
society, wherever they operate. They focus on promoting moderation and tackling harmful
drinking in three areas: underage drinking, drunk driving, and heavy episodic drinking.

Employee volunteerism, disaster relief, and product donations reflect Diversey’s efforts to be
a good corporate citizen. What differentiates Diversey is the extension of CSR to Creating
Shared Value (CSV). With their partner customers and NGOs, they tackle shared social and
environmental challenges with programs such as Soap For Hope and Linens For Life.

Photo: Coca-Cola
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Photo: HSBC

DKSH’s approach to sustainability is to further environmental, social and governance
objectives in the local communities where they operate– supporting their purpose to
enrich people’s lives. As a Swiss company deeply rooted in Asia for more than 150
years, being a responsible corporate citizen has always been part of the DKSH mindset.

HSBC recognizes that how they do business is as important as what they do. They
have a responsibility towards their customers, employees, and the communities
in which they operate and understand that to achieve success in the long term,
economic growth must also be sustainable.

During this time of crisis, KFC’s staff has worked effectively to support medical staff,
wildfire troopers, and the general public by providing them safe and healthy Fast
Good packed hygienically for each individual. The team has stepped up to help all
those that required help.

INTERNAL

Photo: DKSH

Photo: KFC, Yum Restaurants
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Over the past year, Marriott has continued its Sustainability and Social Impact
Platform, Serve 360. Renaissance Bangkok Ratchaprasong aims to deliver positive
results through serving their world to achieve their four goals – Nurture Their World,
Empower Through Opportunity, Sustain Responsible Operations, and Advance
Human Rights.

Santa Fe Relocation’s CSR strategy contains five prioritized areas: Ethics and
behavior, supplier standards, health and safety, environment, anti-corruption and
governance structure. After many years of investment and embedding sustainability
into the company culture, they successfully continue to meet and exceed customer
expectations on Corporate Social Responsibility (CSR).

During Covid-19, TCC Technology Group’s staff initiated the NoiNid Mhasan program
to encourage staff and their friends and families to exercise during the Work From
Home period. This program also raised funds to donate face shields and alcohol gel
for those in need, especially garbage collectors and rescue officers.

Photo: Santa Fe Relocation
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Photo: Renaissance Bangkok Ratchaprasong

Since 2013, the St. Regis Bangkok has continued its time-honored tradition of giving
back to society by hosting its prestigious St. Regis Bangkok Charity Gala, for charity
as selected by Her Royal Highness Princess Maha Chakri Sirindhorn. With all proceeds
raised this year to be donated to the Foundation of Asia-Pacific Development Center
on Disability.

Across Southeast Asia, Tilleke & Gibbins is dedicated to giving back to communities
in the key areas of education, human health, and sustainability. The Bangkok office’s
most well-known CSR project is the Museum of Counterfeit Goods, which exhibits over
4,000 surprising and harmful counterfeit goods to raise awareness of the dangers of
products that infringe intellectual property rights.

Photo: The St. Regis Bangkok

Photo: Tilleke & Gibbins

Photo: Bayer Thai

Photo: Aditya Birla Group
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EMPOWERING THE FUTURE
Photo: Colgate-Palmolive
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Education has always been a core value for AMCHAM. Over the last three decades,
AMCHAM has provided over 2,900 scholarships and has supported over 860 primary
schools. In 2004, AMCHAM formally registered the American Chamber of Commerce
in Thailand Foundation (ATF) to carry out its charitable activities. One hundred percent
of all cash donations support scholarships and program costs.

Amway Thailand continues to improve healthy growth and development for children.
Amway has partnered with Border Patrol Police in the Happy Healthy Farm for Kids
project. This project aims to help children thrive and grow, to use school’s knowledge
centers, and build sustainable living communities. In 2020, 2,900+ children from 19
schools benefited from the program.

Many children do not have access to basic oral health care education. Colgate Bright
Smiles, Bright Futures partners with key stakeholders to provide the resources and
education to build lifetime healthy habits for children. During Covid-19, Colgate
donated 25 million soap bars to the World Health Organization (WHO) and 20
million dollars worth of products to non-profit organizations.

In 2020, Constant Energy’s (CE) ESG program focused on EHS Sustainability by
providing 1,000 masks to schools and operators to protect against PM2.5 and
Covid-19. Further, CE provided ten scholarships to disadvantaged students and
established a PV Solar learning center for a school. CE’s CSR activities also included
trash collection on the beach in Koh Samed.

The Herbalife Nutrition Foundation (HNF) improves the lives of children around the
world through access to good nutrition. They support more than 171 communitybased partners in over 61 countries that provide children with the nourishment, care,
and education they need to reach their full potential. Additionally, HNF often supports
relief efforts in response to catastrophic natural disasters.
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International SOS Thailand’s CSR philosophy focuses on healthcare and education.
They have supported more than 300 children in Northern Thailand with access to better
education. They have also partnered with stakeholders and their employees to create a
tool for patients with spasticity. Amid Covid-19, their doctors hosted many webinars to
share medical knowledge with organizations.

Jeunesse Kids™ is dedicated to creating a positive impact in the lives of children. Their
goal is centered towards bringing relief to communities and schools in every part of
Thailand. During Covid-19, they have donated masks, hand sanitizer, and supplements
to children in various provinces for their health and good hygiene.

Laguna Phuket’s Children First Fund (CFF) was established with the key objective to
provide sustenance to Phuket orphans and underprivileged children on a monthly basis.
So far, 3.2 million Baht has been spent since 2017 to support seven organizations that
care for orphans, abandoned, impoverished, and underprivileged children in Phuket
province.

McDonald’s Thailand serves good food with real ingredients and
great taste to customers. They exemplify their Good People corporate
values through their STEP UP and be a Good Neighbor program. They
help communities by creating a better life for children and families
through the Ronald McDonald House Charities Foundation (RMHC)
in Thailand.

Mondelēz International’s purpose-driven approach to sustainability and well-being
is focused on reducing their impact on the environment. Its flagship community
program Joy School aims to improve students’ well-being by supporting nutrition
education, nutritious fresh food, and sports equipment. In 2020, they provided
Covid-19 relief in cash and product donation worth over 4.3 million Baht.
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Nu Skin’s Force For Good program has a mission to improve children’s health for a
brighter future. In partnership with the Pediatric Cardiac Surgery Foundation for over
20 years, the Nu Skin Southeast Asia Children’s Heart Fund has supported heart
surgery and medical assistance for needy children born with congenital heart disease
in the region.

Each year, Raja’s Fashions hosts a Charity Golf Tournament with the support of their
corporate clients, friends, and their personal funds to raise over 1.1 million Baht towards
AMCHAM’s scholarship program. For over 28 years, they raised over 16 million Baht in
donations, used to construct 17 school buildings and a dozen water tanks and libraries.

Samitivej’s New Life Fund was established in 2010 to provide free surgeries to
underprivileged children. The fund has helped 175 children with heart diseses, 25
scoliosis patients, and provided seven bone marrow transplants. Samitivej Children’s
Hospital continues to collaborate with Doernbecher Children’s Hospital of Oregon
Health and Science University (OHSU), sharing knowledge and technologies to
improve pediatric healthcare.

Photo: Cisco Systems

Photo: Syngenta Crop Protection
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AMCHAM CSR Exellence Awards
2020 Recognition List
AMCHAM awards CSR Recognition each year to companies whose overall business
practices meet a benchmark of CSR excellence. In addition, we recognize different tiers
for companies who receive this award in consecutive years:
CSR Silver level: 3 consecutive years
CSR Gold level: 5 consecutive years
CSR Platinum level: 10 consecutive years

ACE Platinum Award
1. Central Food Retail
2. Chevron Exploration &
Production
3. Citibank
4. Coca-Cola
5. Dow Chemical
6. Esso
7. FedEx Express
8. Ford
9. GlaxoSmithKline
10. Grand Hyatt Erawan
11. HSBC
12. KFC Thailand
13. Minor International
14. Procter & Gamble
Trading
15. Santa Fe
16. Seagate Technology
17. Standard Chartered Bank
18. WHA Corporation
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ACE Gold Award
1. Accenture Solutions
2. AIA
3. Amway
4. Baxter Healthcare
5. Bumrumgrad Hospital
6. Cargill Siam
7. Caterpillar
8. Cisco Systems
9. Colgate-Palmolive
10. Conrad Bangkok
11. Diageo Moet Hennessey
12. IBM
13. Johnson & Johnson
14. Kenan Foundation Asia
15. Laguna Resorts & Hotels
16. Marriot Hotels Thailand – Luxury
Hotels and Resorts
17. McThai
18. Mondelez International
19. MQDC Magnolia
20. Nu Skin
21. Pfizer
22. Renaissance Bangkok
Ratchaprasong
23. Samitivej Hospital
24. Shangri-La Hotel Bangkok
25. The Athenee Hotel
26. Western Digital

2020

ACE Silver Award

ACE Recognition

1.
2.
3.
4.
5.
6.
7.
8.

1. Aditya Birla Group
2. American Axle & Manufacturing
3. Baker & McKenzie
4. Bayer Thai
5. Berli Jucker
6. Cardinal Health 222
7. Chevron Thailand
8. Cigna Insurance
9. Constant Energy Services
10. DKSH
11. Essilor Optical Laboratory
12. International SOS Services
13. Hilton Sukhumvit Bangkok
14. Movenpick BDMS Wellness Resort
15. MSD
16. PCS Security and Facility Services
17. Phuket Hotels Association
18. Refinitiv
19. Sanofi-Aventis
20. Sasin School of Management
21. Supara
22. T.C.C. Technology
23. Tilleke & Gibbins International

CoffeeWORKS
Diversey Hygiene
Herbalife International
Jeunesse Global
Raja’s Fashions
Robere & Associates
Syngenta Crop Protection
The St. Regis Bangkok
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