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6 Highlight Funds
At Citi, we identify a selection of global asset, and fund
managers with proven money management expertise.

AB American Growth
Seeks a long-term capital appreciation by
investing a limited number of large capitalization,
high quality with superior industry position in 
United States.

Feeder Fund: KTAM US Growth Equity Fund

PIMCO GIS Diversified Income
Opportunity to seek for attractive yield from
global fixed income instruments and provides
high yield-like returns with lower volatility.

Feeder Fund: Krungsri Diversified Income 

Schroders ISF Emerging Asia
Aims to provide capital growth in equity and equity
related securities in the Asia emerging markets
from various industries such as information
technology, consumer discretionary, financials,
communication services and material.

UBS China Allocation Opportunity
Rated 5-star by Morningstar with outstanding
historical performance. Diversified investment
in fixed income and equity in China mainland,
Taiwan and Hong Kong.

Allianz Thematica
Fund seeks long-term capital growth by allocating
the investment in Mega trend industries with
stock selection process in only 5-7 focused theme 
such as water & waste, pet economy, artificial 
intelligence and etc.

Aberdeen Standard Global
Dynamic Dividend 
Opportunity to achieve stable income and capital 
growth through global investments in companies
that regularly pay a dividend and tactically rotate
into special dividend events.

Equity Fixed Income

Equity Multi-Asset

Equity Thematic

Source: AllianceBernstein, Schroders, Aberdeen Standard, PIMCO, UBS, Allianz as of Q3 2020Source: AllianceBernstein, Schroders, Aberdeen Standard, PIMCO, UBS, Allianz as of Q3 2020
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A New 
International 
School Driven 
By Design

PERSONALIZED LEARNING
Moving beyond the traditional ‘one-size-fits-all’ curriculum, VERSO places 
each student at the center of their own learning. Students are organized 
into mixed-age groups and work with a team of learning designers. We value 
curiosity, self-direction, and independence and help students to think like 
designers. We have redesigned the school day so we can give students 
more time to dig deep into learning that truly engages them.  

CONNECTED TO NATURE
VERSO’s impressive campus was designed to complement the rich 
bio-diversity of its natural surroundings. Working closely with environmental 
and landscape specialists, VERSO’s campus has been designed to support 
a thriving eco-system that allows us to connect with nature on a daily basis. 
We have a responsibility to help students develop a deeper understanding 
of the natural world and what we all need to do to protect it.   

Driven 
Design

A PASSIONATE LEARNING DESIGN TEAM
At VERSO, we believe in the creative capacity of our educational teams. We 
intentionally call our teachers Learning Designers. They are highly-skilled 
educators who work closely with our students to design deeply engaging 
learning experiences. At VERSO we are passionate about working in a highly 
collaborative and creative project-based environment that inspires learning 
for everyone.

AGILE LEARNING SPACES
VERSO’s iconic ‘Loops’ are designed to bring a sense of fun, flow, movement, 
and interconnectedness to our learning. Traditional classrooms have been 
replaced by contemporary learning spaces that are flexible, agile, and 
adaptive to the needs of our learners. We consider our whole campus as 
a learning space with frequent opportunities to play and learn beyond the 
walls.   

VERSO uses a customized American curriculum model aligned with 
the New York State Education Department standards. Learning is 
interdisciplinary, project-based and highly personalized. The school 
anticipates full accreditation by the Western Association of Schools 
and Colleges (WASC).

VERSO is the first international school in the world to be 
conceptually designed by IDEO, the world-famous design and 
innovation company from San Francisco. Driven by design, 
VERSO delivers a highly creative, student-centered education in 
a stunning state-of-the-art campus.

admissions@verso.ac.th                       +66 2 080 6200                       www.verso.ac.th

Volume 4 | October - December 2020
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Dear Members

Our chamber has proven resilient and agile 
through the challenges of 2020. In many ways, 
our members hunger for the sense of community 
and information sharing more than ever. 

In 2020 we added 88 new members: the most 
new members in a single year for the past five 
years. Attendance for business functions was 
strong throughout the year with 6,792 event 
participants at our virtual and in-person events. Many of our new members are 
located outside Bangkok. They value the accessibility of virtual programs. 

The Chamber introduced many new events this year. These include AMCHAM 
Business Today, Virtual Insight Exchange, and the AMCHAM Academy which 
have all been well received and attended. This year we also opened pathways 
for deeper partnership with the Thai Government, which we plan to continue 
building upon in 2021. 

We owe deep gratitude to our board governors, committee members and staff 
who stewarded us through this unprecedented year. Special thanks to departing 
governors: Jeffrey Nygaard, Seagate; Ornkanya (Mook) Pibuldham, Bank of 
America; Jennifer Peng, Colgate-Palmolive; and Hector Villarreal, General 
Motors. A warm welcome to our new board governors Aileen Chew, Mastercard; 
Nadia Yu, Johnson & Johnson; Charles Blocker, IC Partners; and Nara Decharin, 
Baxter Healthcare. AMCHAM also welcomed three new team members in 2020: 
Business Development Officer Ed Sok; Public Policy and Foundation Officer Pat 
Sirison; and Membership Officer Mew Srakaew.

Finally, thanks to you – our members. Your support and commitment to 
AMCHAM is our most valuable resource. I look forward to supporting your ideas 
and serving you in the year ahead. 

Respectfully,

Greg Wong
President

HONORARY CHAIRMAN OF THE BOARD
U.S. Ambassador Michael George DeSombre
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Strength. 
What we deliver by delivering.

Global efforts to stop the spread of COVID-19 have changed 
the world—and the way you do business. We’re here to help 

your business deliver for you and your customers.

fedex.com/en-th/coronavirus.html
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A
MCHAM President, Greg 
Wong; U.S. Ambassador, 
Michael George DeSombre; 
and Deputy Permanent 

Secretary, Ministry of Commerce, 
Pitak Udomwichaiwat; presided over 
the awards ceremony and recognized 
companies that demonstrate 
commitment to conducting business 
responsibly and giving back to local 
communities. 

U.S. Ambassador DeSombre 
applauded the role of the private 
sector in fostering U.S.-Thai 
partnership through their CSR 
efforts and Covid-19 specific CSR 
activities. He stressed that “American 

AMCHAM Thailand Announces 
Winners for CSR Excellence Awards

businesses continue to engage in 
sustainable business practices and 
work with local communities, wherever 
they operate. They have shown great 
resilience during these challenging 
times and through ongoing investment 
in people, education, technology, 
and healthcare, made a positive 
contribution to the Thai economy 
and demonstrate that American 
companies do well by doing good.”

AMCHAM CSR Excellence 
Recognition is awarded to 
AMCHAM member companies for 
their long-term efforts to support 
Thailand’s sustainable development. 
Qualifying companies have CSR 

programs with measurable results 
that create both economic and 
social gains for a year or more, high 
levels of employee involvement, 
and strong strategic partnerships 
with Thai organizations. The 
company mission must also align 
closely with the goals of the CSR 
activities. Member companies are 
recognized with different tiers for 
companies who receive this award 
in consecutive years: CSR Silver 
level: 3 consecutive years, CSR 
Gold level: 5 consecutive years and 
CSR Platinum level: 10 consecutive 
years. In addition to recognition, 
three member companies were 
recognized with special awards:

Feature Stories

October 27- The American Chamber of Commerce in Thailand 
(AMCHAM) recognized 76 U.S. and Thai businesses at the 2020 
Corporate Social Responsibility (CSR) Excellence Awards that honor 
the CSR efforts of member companies in the Kingdom.

AMCHAM CSR Excellence Awards Special Awards Finalists & Winners
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• Johnson & Johnson won 
The Ambassador’s Award for 
Excellence in Thai-U.S. Partnership 
for their project, Peer Support 
Training 2019 for helping people 
and communities all over the 
world and in Thailand end stigma 
and discrimination related to all 
medical conditions by providing 
access to effective treatment 
and holistic care to help patients 
recover from mental illness. 
Presented by U.S. Ambassador 
DeSombre, this award recognizes 
a CSR project that promotes 
Thai-U.S. partnerships that bring 
U.S. knowledge, expertise, or best 
practices to Thailand.

• KFC Thailand won The Thai 
Development for their project, 
Harvest & Colonel’s Kitchen 
Program for providing safe 
and healthy meals to young, 
destitute, and disabled individuals. 
Presented by Deputy Permanent 
Secretary Pitak Udomwichaiwat, 
this award honored a company 
whose pandemic response work 
has benefited the community.

• Cardinal Health won the 
Excellence in CSR Projects Award 
for their project, We are Wings 
for manufacturing and donating 
284,200 pairs of gloves, delivering 
them to hospitals and medical 

centres in Thailand. In addition 
to donating 2.1 million pairs to 
the U.S., to support frontline 
healthcare workers fighting 
Covid-19. Presented by AMCHAM 
President, Greg Wong, this award 
is given to a company whose 
efforts have helped front line 
workers respond to the pandemic.

AMCHAM President Greg Wong, 
Managing Director Agoda highlighted 
the role of AMCHAM member 
companies in fighting Covid-19. 
“Thailand is loved by Americans. 
We are amazed by the daily acts of 
kindness we receive from Thai people 
who make us feel welcome and safe. 
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Feature Stories

American companies in Thailand 
reflect the generosity we are given 
by Thai People through community 
service and CSR projects. Covid-19 
has given us more opportunity to give 
and serve alongside our Thai brothers 
and sisters.”  

In 2020, in addition to their regular 
CSR efforts, over 60 AMCHAM 
member companies have donated 
over 100 million Baht in cash and 
product donations in response to 

Covid-19. He congratulated member 
companies for swiftly responding to 
the urgent social, economic, and 
healthcare needs of the Kingdom to 
support the Thai Government through 
the pandemic. 

The AMCHAM CSR Excellence 
awards takes place in autumn each 
year. AMCHAM is proud of what 
member companies do to give back 
to Thailand and Thai society, making 
the business and social environment 

better for all of us. Throughout the 
year, the CSR Committee shares 
these best practices with the entire 
membership, providing support and 
resources for member companies 
who are developing or improving 
their CSR strategies. Through the 
AMCHAM CSR Excellence Awards, 
these companies are awarded for their 
long-term efforts to support Thailand’s 
sustainable development. Applications 
for next year’s CSR awards will open 
in July 2021. 
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AMCHAM CSR Excellence Recognition Recipients

ACE Recognition

1. Aditya Birla Group
2. American Axle & Manufacturing 
3. Baker & McKenzie
4. Bayer Thai
5. Berli Jucker
6. Cardinal Health 222
7. Chevron Thailand
8. Cigna Insurance
9. Constant Energy Services
10. DKSH
11. Essilor Optical Laboratory
12. International SOS Services 
13. Hilton Sukhumvit Bangkok
14. Movenpick BDMS Wellness 
 Resort
15. MSD
16. PCS Security and Facility 
 Services 
17. Phuket Hotels Association
18. Refinitiv 
19. Sanofi-Aventis
20. Sasin School of Management
21. Supara
22. T.C.C. Technology
23. Tilleke & Gibbins International 

ACE Silver Award

1. Diversey Hygiene
2. Herbalife International 
3. Jeunesse Global 

4. Syngenta Crop Protection 
5. The St. Regis Bangkok
6. CoffeeWORKS
7. Raja’s Fashions
8. Robere & Associates

ACE Gold Award

1. Accenture Solutions
2. AIA
3. Amway
4. Baxter Healthcare
5. Bumrumgrad Hospital 
6. Cargill Siam 
7. Caterpillar 
8. Cisco Systems
9. Colgate-Palmolive
10. Conrad Bangkok
11. Diageo Moet Hennessey
12. IBM
13. Johnson & Johnson
14. Laguna Resorts & Hotels
15. Marriot Hotels Thailand – Luxury 
 Hotels & Resorts
16. McThai
17. Mondelez International
18. MQDC
19. Pfizer
20. Renaissance Bangkok 
 Ratchaprasong
21. Samitivej Hospital 
22. Shangri-La Hotel Bangkok
23. The Athenee Hotel

24. Western Digital
25. Kenan Foundation Asia
26. Nu Skin

ACE Platinum Award

1. Central Food Retail
2. Chevron Exploration & Production
3. Citibank
4. Coca-Cola
5. Dow Chemical
6. Esso
7. FedEx Express
8. Ford 
9. GlaxoSmithKline
10. Grand Hyatt Erawan 
11. HSBC
12. KFC Thailand
13. Minor International 
14. Procter & Gamble Trading
15. Santa Fe
16. Seagate Technology
17. Standard Chartered Bank
18. WHA Corporation
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AMCHAM Visits Schools in the New Normal

The American School of Bangkok

The American School of Bangkok 
(ASB) is one of the first international 
schools in Asia to integrate 
mindfulness techniques and 
skills into its existing standards of 
academics. Alissa talked about 
holding the Morning Mindfulness 
Assembly every morning with their 
students in person and online 
during Covid-19 to start the day on 
a positive note and to connect as 
a community. Both students and 
teachers at the school practice 
meditation and bring the practice 
of mindfulness to their classrooms, 
whether it is learning in school, 
online, or to deal with stressful 
situations. 

Alissa further spoke about the 
school’s swift pivot to online 
education modules using Google 
Meet when the schools closed in 
March due to the pandemic. She 
described student and teacher 
readiness to adopt new platforms 
and technology for education and 
how the school has successfully 
developed hybrid models of 

education that combine both 
traditional and online classroom 
instruction. Now that the school 
has reopened, the ASB team has 
set up video equipment in their 
classrooms for students who are still 
stuck abroad to be able to continue 
their learning with their peers. The 
school has also implemented 
advanced health protocols such as 
facial thermal camera, increased 
sanitization, wearing masks, social 
distancing, and using protective 
screens, cleaning of classroom 
equipment, and its classrooms for 
their community’s safety. 

AMCHAM team took a campus 
tour with Martin Grand, Director 
of Admissions. The Green Valley 
Campus is also the only campus in 
Southeast Asia that has an indoor 
putting range and provides advanced 
Golf training to its students. Their 
International Preparatory Golf 
Academy (IPGA) Program prepares 
its students with international 
standards of golf skills and life skills 
by combining full-time practice with 

mindfulness. The school has a 
climbing wall, zipline, and a strong 
sports program for its students. 

ASB also has a Residential Boarding 
Program that has both Thai and 
international students. Students 
experience cultural diversity and the 
boarding school experience makes 
them independent. Their mindfulness 
program also helped students cope 
with homesickness during Covid-19 
and enjoy their time with their friends. 

For ASB, its community and 
mindfulness are at the heart of all 
activities and initiatives. The school 
has a peace cabin managed by 
Nisanart Dharmageisirattana, founder 
of the Mindfulness Academy and 
leader of ASB’s Mindful Education 
Program. She has also published 
the book The Mindful Way at The 
American School of Bangkok that 
helps teachers and administrators 
implement mindfulness at the school. 
The program is extended to offer 
counselling not just to students and 
the faculty but also parents and their 
students’ families. Nisanart spoke 
about the program being integral 
to the ASB community for building 
strong connections. 

The American School of Bangkok 
was founded in 1983 by Lakhana 
Didyasarin, a leader in education 
with a passion for teaching English 
language to Thai kids. The Green 
Valley Campus was opened in 
1997 that is an American education 
school. Graduates from the American 
School Bangkok Green Valley 
campus have received more than 
full scholarships and have been 
accepted by prestigious colleges 
and universities. 

On September 10, AMCHAM visited the Green Valley campus of its Silver Member – The American 
School of Bangkok to see how the school was responding to the new normal as they return to 
school during the Covid-19 pandemic. AMCHAM Executive Director Heidi Gallant met with Principal 
of the School, Alissa Kordprom who spoke about ASB’s Morning Mindfulness Assembly that has 
helped keep the ASB community resilient and strong during these enduring times and about safety 
measures implemented at the school to keep its students safe. 
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BASIS International School

Amanda spoke about the online 
resources that BASIS has 
implemented through March when 
the pandemic hit until the school 
reopened in August, to help its 
students and teachers to work from 
home and stay connected as a 
community during this time. While 
training students and teachers was 
a part of the process, it was equally 
important to work together with 
parents to aid their child’s learning. 
Amanda mentioned that for Thai 
language speaking parents needing 
to communicate with the teachers, 
a Thai speaking parent support staff 
is readily available at every online 
session. The team uses Microsoft 
Teams for their learning programs.

Elizabeth highlighted some of 
the challenges that they had to 
overcome as a community with 
diving into the unknown at the 
beginning. For them it was about 
accepting that they don’t have all 
the answers and to collaborate 
with their community of teachers, 
students, and their families to create 
a supportive learning culture. She 
addressed the importance of their 
student’s mental health who were 
suddenly disconnected from a social 
life. She spoke about managing 
parents’ expectations on their 
child’s completion of tasks with the 
understanding that learning is a 
journey whether it happens in the 
classroom or at home. She shared a 

light moment that despite challenges 
in getting younger students to pay 
attention online, it was exciting to see 
some of their kindergarteners’ join 
these classes in their pajamas. 

Both Amanda and Elizabeth spoke 
about the human spirit that plays a 
key role in BASIS’ philosophy. While 
they focused on facilitating learning 
for their students, their teachers’ 
well-being was just as critical. BASIS 
is one of the first schools that was 
able to get some new teachers from 
the U.S. to Thailand. They shared 
how each educator was inducted 
early on into the BASIS way of 
education through online training 
while they were in the U.S., to stay 
connected, and to prepare them for 
joining the school. They spoke about 
mentally and emotionally supporting 
their teachers through their return 
to Thailand and quarantine journey 
with daily check-ins, dropping off of 
chocolates and care packages, and 
games, as isolation can be daunting. 

Once the school reopened in 
August, Elizabeth spoke about the 
sheer joy of seeing her students 
smile and fill the campus with their 
usual chatter and laughter. The 
students were equally happy to be 
back in school and to be able to be 
with their friends. While Covid-19 has 
been difficult for adults, it has been 
harder for children given their nature 
to thrive with social connections.

The school has also put into place 
increased safety measures such 
as filling up a Covid-19 declaration 
form prior to visiting the school, 
temperature checks, wearing 
masks, social distancing measures, 
and hand sanitizing for a safe and 
clean environment. They also have 
their education continuity plans in 
place should they need to return to 
working from home. During the visit, 
AMCHAM team visited the schools’ 
library, science and technology 
design center, its canteen and met 
with some of the teachers. 

On September 9, AMCHAM visited its Silver Member BASIS 
International School to see how the school has reopened 
and is adapting to the new normal. Covid-19 has disrupted 
traditional models of education and has forced schools to rapidly 
adopt distance learning programs with an increased focus on 
maintaining human relations in a digital world. Amanda Thies, 
Director of Academic Programs and Elizabeth Thies, Head of 
School at BASIS took AMCHAM Executive Director, Heidi Gallant 
and the AMCHAM team on a campus tour and shared their 
experience with teaching during these unprecedented times. 
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International School Bangkok (ISB)

On arrival, AMCHAM team entered 
through newly installed smart-
turnstiles that can simultaneously 
measure an individual’s body 
temperature and check whether they 
are wearing a protective facemask. 

During the tour, Heidi Gallant, 
AMCHAM Executive Director met 
with Mark Hevland, ISB Director of 
Risk Management to discuss what 
protective measures the school 
has been taking during Covid-19, 
and how they have adjusted to the 
new normal. Mark, whose role is 
to identify risks to the community 
and implement health and security 
protocols and policies, spoke 
about ISB’s risk management and 
assessment protocols. ISB is the 
first and only international school in 
Bangkok to have a Director of Risk 
Management. 

Mark mentioned that their routine 
practice of conducting detailed 
risk assessments prior to school 
trips has enabled ISB to continue 

domestic educational field trips and 
expeditions in a safe manner. Based 
on the principle of keeping students 
safe and healthy, he shared details 
of how the school had put together 
educational resources on wearing 
masks, proper hygiene practices, 
and keeping a safe physical distance 
to educate the community. 

By staying in constant contact with 
the community and displaying advice 
on posters on campus, the school 
has been able to reinforce this 
behavior. In addition to investments 
made in the smart-turnstiles, Mark 
also spoke about safety protocols 
such as regular temperature checks 
at the school, increased cleaning 
and disinfection of the premises, and 
visitors completing a self-declaration 
form on their health and travel 
history before visiting the school. He 
added that ISB continues to stay in 
regular contact with authorities and 
experts to guide their decisions on 
reopening the school and to keep 
their community safe. 

The school is also prepared for virtual 
learning during the times when the 
campus needs to close. ISB Virtual 
School supports online learning, 
utilizing various online tools and 
platforms, and provides structure, 
clear guidelines and many resources 
to teachers, students, and parents. 

ISB focuses on the emotional and 
social wellbeing of their students 
as well as their mental wellness. 
ISB provides counselling services 
and learning support and has a 
safe school environment, where 
it meets the holistic needs of the 
diverse ISB community. The school 
also has dedicated curriculum 
specialists on campus, as part of 
their Learning Design Center, who 
focus on bringing the best learning 
opportunities to the students. 

Since ISB is located within Nichada 
Thani, the ISB and Nichada Thani 
community is closely integrated and 
provides a safe, secure, and peaceful 
environment for its community. 

On August 31, AMCHAM visited the learning space of its Gold member International School Bangkok 
(ISB), located in the heart of Nichada Thani residential community. The school offers families and 
students a first-class education in a safe and tranquil way of life within Nichada Thani, away from 
the noise and traffic jams of Bangkok. Robert Tyler, ISB Director of Partnerships took the AMCHAM 
team on a guided tour of the campus.

AMCHAM Visits Schools in the New Normal
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VERSO International School

Located on a 66-acre, futuristic 
campus next to Thana City and Golf 
Country Club on Bangna-trad Road, 
VERSO aims to push forward in the 
competition of international schools 
in Bangkok with their incorporation 
of ‘design thinking’ in the learning 
approach of each student. AMCHAM 
Executive Director Heidi Gallant 
met with Hub Director, Paul O’Neill 
who spoke about the measures 
that VERSO has put in place at their 
campus in response to the Covid-19 
outbreak to ensure the health and 
safety of their community members.

Before entering the campus, visitors 
have to fill out a self-declaration form 
disclosing their travel history and 
declaring that they do not have any 
symptoms displayed by a person 
who is infected with the disease. At 
the entrance of the campus, they 
have to match their ID cards to one 
of the submitted entries in the form 
and every visitor has to undergo 
temperature screening. 

Hand sanitizers are stationed at 
various places on campus and 
masks are available. The school 
has increased deep cleaning and 
disinfection frequency in high 
touch and crowded areas such as 
bathrooms, cafeteria, railings, and 
handles in all their buildings.

Paul mentioned that 2020 has 
definitely been a unique year for 
most people and organizations 
and especially at VERSO, as 
they welcomed members of their 
community to their learning spaces 

during one of the world’s most 
challenging times. But it is during 
moments like these when one can 
make new mistakes, learn, grow from 
them, and continue to evolve. After 
all, VERSO is on a mission to show 
how schools can be done differently 
from the traditional system and are 
grateful for all the support, feedback 
and encouragement they have 
received.

He also mentioned that the Learning 
Designers (that is how the teachers 
at VERSO are called) are equipped 
and prepared to switch between 
remote or classroom teaching or 
create a hybrid model that combines 
both. Along with this flexibility to the 
structure of learning, students are 
guaranteed to receive high-quality 
education and support throughout 
the year and that the transitions 
between each model are done 
smoothly.

During the campus tour, AMCHAM 
learned that VERSO was designed 
and built from the ground up and that 
it is the first international school in the 
world to have its conceptual blueprint 
created by IDEO, the world-famous 
design and innovation company from 
San Francisco, and it is this unique 
human-centered DNA that is breaking 
new ground in school design.

Their unique looped buildings are 
intentionally designed to promote 
a sense of flow and movement, 
enabling learning to transcend 
the confined nature of traditional 
classrooms.

Working with a leading environmental 
landscaping company, VERSO sits 
within a highly biodiverse ecosystem 
that creates a powerful connection 
to the natural environment. The 
school’s signature lake runs along 
the main driveway and its buildings 
are surrounded by indigenous trees, 
shrubs and plants to create a richly 
diverse habitat for birds and insects.

Their state-of-the-art athletic 
facilities include Thailand’s first 
indoor 50-meter Olympic-standard 
swimming pool, an NBA-inspired 
indoor basketball arena, two full-
size soccer pitches, tennis and 
basketball courts, an athletics track 
and stadium.

VERSO follows the American 
curriculum, using the New York State 
Education Department standards, 
and delivers a comprehensive, 
robust, and challenging academic 
curriculum that equips students with 
the skills and knowledge they will 
need. 

On September 10, 2020 
AMCHAM visited the newly 
opened campus of its Gold 
Member – VERSO International 
School, to congratulate them 
on their opening and to see 
how the school is adapting to 
the new normal of learning and 
teaching that the pandemic 
has brought on.
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T
he last five years have been characterized 
by an extremely strong global Mergers and 
Acquisitions (M&A) market, with deal volumes 
and values hitting all-time highs in 2019. Along 

with economic growth, the M&A market came to a 
screeching halt in 2020, driven primarily by the Covid-19 
crisis, although global political and trade tensions arguably 
contributed somewhat to the decline.  M&A deal volumes 
and values tanked in Q2 2020, representing the worst 
quarter since Q3 2009 in the aftermath of the 2008 
Global Economic Crisis but rebounded strongly in Q3 
and now into Q4 of this year. Many businesspersons are 
wondering, what is driving the rebound in M&A ahead of 
the economic recovery, and how can their firms benefit. 

the U.S.), with little hope that the conflagration will be 
brought under control until a vaccine is widely available 
(probably around Q2 2021).

• Unemployment is still ravaging many parts of the 
world. Domestic markets are reeling and as the 
U.S. consumer drives a significant portion of global 
consumption (and with high unemployment and no 
financial rescue package in sight), we cannot count on 
the U.S. consumers coming to the rescue in the near-
term. 

• Political and trade tensions, both locally and globally, as 
well as global social unrest in many parts of the world, 
are not conducive to strong economic growth. These 
issues will not disappear in the near term.

• Thailand, in particular, is hit hard by the collapse of 
tourism and the knock-on effects to the many sectors 
(such as hospitality, entertainment, travel, etc.), 
dependent on international visitors.  Export markets are 
not offering any near-term relief and political instability 
continues to hinder growth prospects. Thailand is, and 
will continue to be, an economic laggard in the region.

There are some unique factors to this economic downturn, 
however, which have resulted in a fast rebound in M&A 
activity.

• Stock markets are at all time-highs…the cost-of-capital 
for firms is quite low

• Interest rates are at all-time lows…corporate borrowers 
are not heavily burdened with the cost of debt

• Corporates are cash-up…with U.S. non-financial 
corporates holding a record high 4 trillion U.S. Dollars 
of cash at year-end 2019

• Private Equity players are also sitting on a record 
amount dry powder…reaching 2.5 trillion Dollars in 
2019 

Indeed, the last four months have seen a rash of new 
deals. According to Alison Harding-Jones, of Citigroup, 
in a recent Financial Times interview, “For high-quality 
companies.. .there’s an inordinate amount of interest.. 
companies hit hard by the pandemic are using deals to 
become bigger, stronger, more diversified, and better 

By Richard Smith, Tractus Asia Limited

How Your Firm Can Benefit 
from the Rebound in the 
M&A Market

Feature Stories

According to World Bank, the global economy is forecast 
to shrink in 2020 by 4.4% (and Thailand by over 7%).  At 
Tractus, we have a fairly pessimistic view on the near- and 
mid-term outlook for the global and Thai economies for the 
following reasons:

• While much has improved in some countries, the virus 
is still running rampant in many key markets (such as 
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insulated”. Due to travel restrictions, most deals so far 
have tended to be domestic focused but international 
deals are expected to increase rapidly as businesspeople 
become more comfortable with remote meetings and 
travel restrictions eventually ease next year.

Approaches to M&A

While megadeals are currently getting the press, SME 
Thai-based firms should be taking a serious look at 
strategic M&A. For the reasons mentioned above, 
valuation multiples for quality companies have not declined 
as expected in most markets and there is a scarcity of 
quality companies on the market.  Business owners 
looking to sell in these conditions will benefit. Furthermore, 
achieving organic growth is very difficult in slow growth 
markets (as you need to take business away from a 
competitor), so M&A may be the only realistic alternative.  

While smaller firms may not have the financial resources 
to fund acquisitions, non-cash share deals (mergers) are a 
very viable option.  The benefits of share deals include: 

• No need for cash
• Immediately become a larger company
• Reduce price competition
• Increase customer base
• Synergies/economies-of-scale
• Broaden management team depth
• Improved corporate governance
• Can liquidate or spin out idle assets
• Prepare the business for a sale/exit for the next up 

cycle

Now is a good time for Thai based firms and business 
owners to consider both defensive and growth strategies 
via the various mergers and acquisitions options to not 
only weather but prosper from the current economic 
storm. 

About The Author
Richard Smith brings more than 25 years of 
corporate finance experience to Tractus. He is 
particularly adept at sell-side deal structuring and 
transactions as well as mergers. Richard has and 
continues to work across a range of industries with 
a particular focus on cross-border transactions and 
bridging the gap between owner-entrepreneurs and 
corporate/financial/institutional investors. He works 
on both the buy and sell side of deals and most of 
his recent M&A projects involve family-run or owner-
operated businesses. Richard may be contacted at 
Richard.Smith@tractus-asia.com
 
About Tractus Asia
Tractus Asia (www.tractus-asia.com) is a leading 
Pan-Asian strategy advisory and consulting firm 
that helps executives make informed decisions to 
achieve their business goals and objectives in Asia.
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Feature Stories

W
hat age is considered 
“old” to you? There is 
a perception that as 
people age, their vitality 

declines and they lose functionality—
physically, mentality and emotionally. 
Nonetheless, those notions about 
aging are beginning to change, as 
people have become more health-
and-wellness conscious and begun 
to view the later stages of life in a 
new light.

Many countries are experiencing 
lower birth rates combined with 
longer life expectancy. As such, 
aging is no longer seen as just a 
natural process for each individual, 
but rather as something that is 
shaping the economy and society as 
a whole. This trend certainly requires 
far-sighted policy planning to ensure 
that the elderly can maintain a good 
quality of life and that society can 
meet changing demands for public 
services.  It is worth noting that more 
and more people are turning their 
retirement from formal jobs into “the 
second half” of their lives when they 
pursue other passions and continue to 
contribute their skills and knowledge in 
a meaningful way to society. 

Bolliger & Company, a public policy 
consulting firm, has conducted several 
studies on the aging population 
and its impacts on Thai economy. 
Through extensive discussion with 
stakeholders, they have found a 
key insight. Government and private 
sectors should harness the business 
opportunities arising from new 
demands of the aging population at 
the local and global levels. Known 
as the Silver Economy, this concept 
could help countries offset the 
impacts of a diminishing labor force. 
Proactive measures from the public 

Bucking the Stereotype of 
the Aging Society

sector are also necessary to enhance 
competitiveness of the ecosystem. 
Another key insight is that most 
products and services currently 
available are targeted at upper-income 
earners, meaning there is another 
opportunity to deliver products and 
services to broader income earner 
groups.

Indeed, people should also be looking 
through the lens of wellness and 
preventive healthcare to create an 
integrated approach to care for the 
elderly. Importantly, enhancing seniors’ 
engagement in society, including 
employment, can represent an 
effective way of recognizing the value 
of senior citizens’ experience and 

knowledge. The issue of the aging 
population should also promote more 
active discussion about palliative care 
in society. 

Internet of Things to Assist 
Healthcare and Wellness

By the World Bank’s definition, the 
average life expectancy of Thai 
citizens has increased to 77 years, 
placing the country 65th globally in 
terms of life expectancy in 2018. 
While 12% of Thailand’s population 
is regarded as elderly—aged 65 and 
over—ranking it as the 58th most 
aged population in the world, the 
number of Thai citizens aged over 

By Chirathep Senivongs Na Ayudhya, Bolliger and Company
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65 is projected to rise to 17 million, 
more than one-fifth of the country’s 
population, by 2040. 

Leveraging on 5G technology and a 
strong ecosystem of the intelligent 
electronics and digital industries, 
Thailand has made significant 
progress in the development of 
Internet of Things (IoT) devices.  With 
today’s ubiquitous and multi-channel 
connectivity, IoT is being used to 
assist with caring for the elderly by 
aiding doctors and nurses to provide 
healthcare and wellness facilities to 
deliver services. Smart homes and 
smart cities are utilizing IoT to create 
functions which provide better safety 
monitoring for seniors and care for 
those who live alone or dependent on 
assistance. On top of that, Thailand 
is beginning to use more assistive 
robots to cater to the physical and 
emotional needs of its seniors 
through sensors and IoT which 
meet the need of monitoring, digital 
platforms, communications, interactive 
responses and other functions.

Although the use of robots to deliver 
care for the elderly is not yet prevalent 
in Thailand, it is predicted to increase 
significantly going forward. A study by 
Research and Markets showed that 
the local market of assistive robotics 
will grow at a pace of 22% during 
2019 - 2024 to US$ 11 million with 
exports exceeding one million units in 
2024. This growing demand reflects 
the trend of more elderly people living 
alone. Official statistics revealed that 
the number of seniors in Thailand who 
live alone increased to 11% in 2017 
from 6% in 2002, whereas the number 
of seniors who live as couples without 
children increased to 23% from 17% 
of the total elderly population during 
the same period. This trend illustrates 
a robust demand for robotics in caring 
for the elderly going forward.

Retirement Facilities and 
Healthcare Services

As Thailand is globally well-recognized 
for offering a high standard of medical 
services and attentive care from 
medical and wellness professions 

at competitive prices, the shift in 
demographics could enhance 
Thailand’s position as a world-class 
provider of the related services and 
products, given timely private and 
public sector adjustment. 

The healthcare and wellness industry 
is expected to grow significantly to 
meet the growing demand over the 
next five years, particularly in the 
treatment of age-related illnesses as 
well as in caring and wellness services 
for the elderly such as nursing homes, 
daily caring facilities, digital healthcare 
as well as biotechnology. 

Development of the retirement 
business ecosystem is being driven 
not only by the rising trend of seniors 
who need professional assistance but 
also by investment from the public and 
private sector in building retirement 
communities. A survey by DDproperty 
showed that half of the respondents 
in urban areas are looking for nursing 
homes and retirement communities 
when they become seniors.

Consumer Products and 
Lifelong Learning Tools

Businesses can also benefit from 
Thailand’s competitive supply chains 
in the agribusiness industry and 
biotechnology in providing consumer 
products that cater to senior citizens 
across the globe. A study by Global 
Market Insights found that the industry 
value of the foods for the elderly 
segment will grow by 5% between 
2019 and 2025, with the largest 
demand coming from Asia and Pacific 
countries where the market value 
stood at US$ 4.3 billion in 2018. This 
trend reflects the growing interest 
among seniors in functional diets such 
as foods that help control cholesterol, 
low-sugar foods, ready-to-cook foods 
and nutrient additions.

On an educational front, no one 
should stop learning as they get 
older. Utilizing digital platforms to 
create Massive Open Online Courses 
(MOOC) as learning tools for seniors, 
such as courses about hobbies, 
wellness and occupations, is another 

business opportunity worth exploring. 
At the same time, people can reskill 
through MOOC to be better equipped 
in providing care to the elderly.

Financial Management and 
Insurance Services 

Having inadequate savings for life after 
retirement is a major concern which 
can hamper the Silver Economy. 
According to the Government Savings 
Bank Research Center, around 80% 
of Thai seniors do not have enough 
savings. However, the study showed 
that 60% of low-income earners had 
a 32% increase in their savings in 
2019 compared with 2018, and 80% 
had doubled their savings during the 
period. Some 45% of the respondents 
gave the main purpose of having 
savings as preparing for retirement. 
Although there are relatively limited 
choices for long-term financial products 
locally, people’s interest in long-term 
financial planning and products is 
expected to grow considerably. 

Above are some of the issues relating 
to the Silver Economy, but more issues 
remain to be explored. More active 
and wider discussion about the aging 
population and their implication for 
policy challenges will continue to be 
constant homework for all stakeholders 
for many years to come.  

Mr. Chirathep Senivongs Na 
Ayudhya is the Managing 
Director of Bolliger and Company 
(Thailand). Prior to his current 
position, he served as Vice 
President for Corporate Strategy 
at Stock Exchange of Thailand 
and spokesperson at the Bank of 
Thailand. He can be reached via 
Chirathep.s@bolliger-company.com. 
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Letter from the Executive Director

Dear Members,

Before moving into Chamber 
affairs, I’d like to take this moment 
to ask you to congratulate 
yourself on being resilient, agile, 
and present in what was one of 
the most challenging years in 
recent memory. No matter where 
you find yourself, be proud of 
your achievements this year and 
try to bring that same positive 
energy with you through 2021.

encouraging this activity is very 
important to us, and I’m happy to 
say that this highly active member 
segment grew from 24% to 34% 
of all members over the course of 
the year. I am so grateful for all of 
you who came together to make 
our community better than ever 
before this year. Thank you! 

2020 has proven to be a time 
for teamwork as many of us 
discovered that we are all in this 
together. As we move forward 
in 2021 with this new wave of 
concern over the outbreak, I am 
positive that we will continue to 
contribute to the welfare of our 
community and the Kingdom. 
I look forward to serving you 
again in 2021 and taking our 
community to greater prosperity 
and connection. Please take care 
of yourselves and each other! 

Sincerely,

Heidi Gallant
Executive Director 

This year brought AMCHAM a 
multitude of new opportunities 
to modernize our services. This 
has always been our goal, but 
this year we sped the process 
up exponentially! In a few short 
months, we moved the office 
to cloud, began producing a 
wealth of online programming, 
offered more free member-to-
member marketing services than 
ever before, and started regular 
online communications to keep 
all members updated on policy 
and business updates. Behind 
the scenes, our team learned to 
collaborate effectively remotely, 
we created and implemented 
a business continuation plan, 
and we began tracking member 
engagement more closely than 
ever before to help us improve our 
services.

Much of the value in our business 
community is generated by those 
active members who volunteer 
their time and talent to support 
our programming, and who 
join us online and in-person 
to network and connect with 
fellow members. Measuring and 

Spaces are limited. Please email Mew at mew@amchamthailand.com to reserve your spot. 

10 am
JANUARY 26 VIDEO

CONFERENCE
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credit, regardless of the quality 
and even the quantity of the goods 
that are shipped. Conversely, an 
escrow agreement may indicate 
additional prerequisites, such as the 
appointment of a third-party inspector 
to examine the shipment and issue 
a certificate of conformity prior to the 
escrow agent releasing the funds. 

Parties to an arrangement must be 
especially cautious when financial 
institutions are not involved in a 
trade transaction, and a lawyer 
should be retained to conduct due 
diligence. To ensure that goods and 
services procured through trade 
meet the importer’s specifications, a 

Tax Updates

Preventing Fraud in Trade Transactions

A
s individuals and companies 
grapple with the effects of 
the Covid-19 health crisis 
and global recession, 

fraud has abounded. In terms 
of international trade, this has 
manifested as a sharp increase 
in cybercrime, money laundering, 
impersonation, and trade finance 
fraud, including the trade of 
counterfeit medical equipment. 

Escrow Accounts

As sales of Personal Protective 
Equipment (PPE) have risen in 2020 
because of the pandemic, and so 
have Covid-19-related scams. Supply 

By Luca Bernardinetti, Mahanakorn Partners Group (MPG)

that the conflicting interests of the 
parties to a transaction, whether 
it involves the purchase of goods 
or the provision of services, are 
simultaneously protected. 

To avoid the perpetration of fraud 
against unwitting consumers, an 
escrow agent would hold their funds 
until the goods are delivered to them 
in compliance with the terms of the 
sales contract, to which the escrow 
agreement is ancillary. Similar to letters 
of credit for cross-border transactions, 
which substitute the credit of the 
importer with that of the issuing bank, 
escrow accounts ensure that the 
exporter receives payment when the 

chain disruptions and acute shortages 
of medical equipment at the beginning 
of the pandemic resulted in a 
proliferation of trade in counterfeit PPE 
goods. To counteract this problem, 
escrow accounts are one mutually 
protective tool which may be used to 
reduce the importer’s risk of receiving 
a shipment of goods that fail to meet 
specifications, and negate the seller’s 
risk of non-payment.

An escrow account is an account 
where funds are held in trust whilst 
two or more parties complete a 
transaction. In this scenario, lawyers 
act as escrow agents or trustees, 
holding clients’ funds in a non-
interest-bearing bank account, in 
which the client deposits funds to 
be held in escrow, invested and 
disbursed by the escrow agent 
as instructed by the client. The 
establishment of an account held 
by a third-party guarantor ensures 

underlying goods have been shipped, 
received, or inspected. Escrow 
agreements can include as many 
contingencies as necessary, providing 
multi-layered protection.
 
Due Diligence

Financial institutions have their own 
mechanisms to prevent fraudulent 
transactions, such as Know Your 
Customer (KYC), Customer Due 
Diligence (CDD), Anti-Money 
Laundering (AML) and Financial Crime 
Compliance (FCC) checks. However, 
in trade finance arrangements, 
their professional due diligence is 
limited to checking the documentary 
compliance of transactions prior 
to processing payments. When 
an import transaction is covered 
by documentary credit, banks will 
pay the exporter provided that 
the documents submitted are in 
compliance with the terms of the 

lawyer well-versed in trade finance 
should be retained to draft escrow 
agreements tailored to the nature of 
the transaction, and due diligence 
should always be carried out before 
selling or purchasing goods. 

Luca Bernardinetti is Chairman 
and Managing Partner of the 
Mahanakorn Partners Group 
(MPG). He leads the Banking & 
Finance division at MPG, which 
provides trade finance, corporate 
finance and project finance advice, 
as well as legal advice for cross-
border financing.
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Legal Updates

Overview of Thai Bankruptcy 
Reorganization Law

B
ankruptcy laws often 
require courts and parties 
to make hard choices. 
In a bankruptcy there is 

simply not enough money to satisfy 
everyone, and difficult decisions 
must be made about who gets 
what. In a bankruptcy, property 
is seized, reputations are ruined, 
contracts are dismembered, and 
jobs are lost.

Thai law only provided for the 
liquidation of bankrupt parties 
up until the late 1990s and 
this procedure was used very 
infrequently. Following the 1997 
financial crisis in Southeast 
Asia, however, Thai bankruptcy 
laws were dramatically changed 
to permit the reorganization of 
financially distressed business 
debtors and provide for the 
creation of specialized bankruptcy 
courts.

A Thai bankruptcy reorganization 
proceeding is vaguely similar to 
a Chapter 11 under the U.S. 
Bankruptcy Code, except that, 
as written at least, it provides for 
greater creditor participation in 
the management of a business in 
reorganization proceedings and 
preparation and approval of the plan 
or reorganization.  Thai bankruptcy 
reorganization proceedings contain 
other provisions tailored to meet 
the requirements of other features 
of Thai law.  They also contain 
provisions, often borrowed from 
reorganization provisions laws of 

By Douglas Mancill, Legal Analytics & Advocacy

other jurisdictions, which make 
Thai bankruptcy proceedings very 
different from U.S. bankruptcy 
proceedings.

Commencement of 
Proceedings

A Thai bankruptcy reorganization 
proceeding begins with the filing 
of a petition for reorganization. 
The petition should show that: (1) 
one or more creditors is owed not 
less than Baht 10 Million; (2) the 
debtor is insolvent; and (3) there are 
reasonable grounds and prospects 
to reorganize the debtor.  After the 
petition is filed, a bankruptcy Court 
reviews the petition.  If the Court 
accepts the petition, it will issue an 
order accepting the petition and 
schedule a hearing date to examine 
the petition.

Once the Court issues an 
order accepting the petition, an 
“automatic stay” comes into effect.  
The automatic stay bars all lawsuits, 
the enforcement of judgments, 
dissolution actions, license 
revocations, business suspension 
orders, bankruptcy liquidation 
proceedings, and enforcement of 
security, utility suspensions and 
certain other action against the 
debtor.  Although the automatic 
stay of a Thai bankruptcy court is 
not as broad as the automatic stay 
of a U.S. Chapter 11 proceeding, 
it is fairly effective in blocking any 
effective collection against the 
debtor.

Secured Creditors

Creditors whose rights have been 
affected by the automatic stay may 
seek an order amending, annulling 
or modifying the automatic stay if 
the restrictions of the automatic stay 
are not necessary for the business 
reorganization or do not sufficiently 
protect the rights of secured 
creditors.  The Bankruptcy Act lists 
arrangements that are deemed 
sufficient protection of secured 
creditors.  These provisions are 
similar, but not identical, to the relief 
from automatic stay provisions 
of U.S. Bankruptcy law.  Further, 
the scope of property that can 
be mortgaged under Thai law is 
limited in scope (there is nothing 
even remotely similar to a UCC-
1 in Thailand), and the remedies 
available to secured creditors in 
Thailand vary considerably from 
those available to secured creditors 
in the U.S.

Examination Hearing and the 
“Insolvency” Requirement

The Court will examine the petition 
to determine if (i) the debtor is 
insolvent, (ii) a good candidate 
for reorganization, (iii) a creditor is 
owed not less than Baht 10 Million, 
and (iv) if the petition was filed 
in good faith.  At the end of the 
hearing, the Court will either dismiss 
the petition or issue an order for 
the business reorganization of the 
debtor (the Reorganization Order).
The insolvency requirement has 
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been the subject of a fair amount 
of controversy.  Thai Courts 
determine insolvency by measuring 
assets against liabilities.  This is a 
balancing test where a company is 
considered insolvent if its liabilities 
exceed its assets.
After the Reorganization Order is 
issued, but before the “Planner” is 
appointed by the Court, the Court 
will appoint a “Temporary Manager”, 
which can be one or more persons 
and even the existing managers 
of the debtor itself to take over the 
management of the debtor.  The 
Temporary Manager will be under 
the supervision of the Receiver, 
a Court officer who reports to the 
Court.

The “Plan Preparer”

Thai law does not expressly provide 
that a ‘debtor-in-possession’ will 
manage a company in bankruptcy 
proceedings or prepare the plan 
of reorganization.  Instead, Thai 
law provides that a Plan Preparer 
exercise such powers.  A Plan 
Preparer wields considerable power 
since it essentially manages the 
debtor until the reorganization plan 
is approved (or the reorganization 
proceedings dismissed), prepares 
the plan of reorganization and 
exercises considerable influence 
over who is selected to administer 
the plan of reorganization (provided 
one is ultimately approved).

Selection of the Plan of Plan 
Preparer

1.  Court Appointment: The Court 
can appoint a plan preparer 
directly if there is no objection to 
the plan preparer named in the 
petition or a party has objected, 
but not nominated an alternative 
planner.

2.  Eligible Creditor Votes: Any 
creditor who completes the 
appropriate form and presents 

evidence satisfactory to the 
Receiver of his status a creditor 
may vote for the planner 
preparer.  If the debtor or any 
other creditor objects, the 
Receiver will decide the creditor 
is allowed to vote and in what 
amount. In practice, disputes 
have occurred about whether 
a debt is bona fide for voting 
purposes.

3. Voting for a Plan Preparer: At 
the creditors’ meeting, if the 
debtor has not proposed a Plan 
Preparer, then a simple majority 
of the creditor votes (the amount 
of votes equaling the amount 
of debt) may elect the Plan 
Preparer.  If the debtor proposes 
a Plan Preparer, that proposed 
Plan Preparer shall be appointed 
unless not less than two-thirds 
of the creditors’ votes override 
the debtor’s nomination.

4. Court Approval of the Elected 
Plan Preparer: If a Plan Preparer 
is elected at the creditors’ 
meeting and the Court approves 
the elected Plan Preparer, 
the elected Plan Preparer is 
appointed.  If, however, a Plan 
Preparer is not elected at the 
creditors’ meeting or the Court 
disapproves of the elected Plan 
Preparer, the Court shall order 
the Receiver to call a second 
creditors’ meeting or order that 
the Restructuring Order be 
dismissed.

Creditor Claims

All creditors of the debtor must file a 
“Creditors’ Claim” within one month 
after the order for appointment of 
the Plan Preparer is published.  The 
debt must have arisen before the 
date of the Restructuring Order, but 
the debt need not be matured and 
can be conditional.  Creditors may 
set-off debts owed to the debtor 
at the time of the Restructuring 
Order.  The debtor, a creditor or the 

Planner may object to a particular 
Creditors’ Claim and the Receiver 
will decide on such objection after 
inquiry. The Receivers’ findings may 
be appealed to the Court.

Important Practice Note for 
Foreign Creditors and their 
Counsel

Filing a claim in a Thai bankruptcy 
proceeding is much more 
document intensive than filing 
a claim in a U.S. bankruptcy 
proceeding.  Complicating matters 
further, a number of foreign 
creditors have claimed that they did 
not actually learn of the bankruptcy 
reorganization proceedings in 
Thailand until after the deadline for 
filing a creditors’ claim had passed.

Reorganization Plan

Within three months to five 
months of the date the Plan 
Preparer’s appointment, the Plan 
Preparer must submit a proposed 
Reorganization Plan to the Receiver 
with copies to the creditors and 
debtor.  In practice, this deadline is 
frequently extended.
Prior to amendments made to the 
Bankruptcy Act in April of 1999, 
there was no classification of 
creditors.  Starting in April of 1999, 
Thai law provided for the grouping 
of creditors into classes.  Creative 
organization of classes has made it 
easier to procure plan approval.

Plan Approval

A Reorganization Plan requires 
creditor approval.  New 
amendments enacted in April 
of 1999 make it easier to 
obtain creditor approval of a 
Reorganization Plan.  Under 
the new amendments, there 
are two alternative means of 
obtaining creditor approval of a 
Reorganization Plan:
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• A majority of the number 
of creditors, which majority 
represents at least 75% of the 
total debts at a meeting of each 
class of creditors.

• A majority of the number 
of creditors, which majority 
represents at least 75% of 
the total debts in one class of 
creditors and approval of at 
least 50% of the total debts 
voting in meetings of each class 
of creditors.

Court Approval of Plan

After the Reorganization Plan 
is approved at the creditors’ 
meeting, it is presented to the 
Court for approval.  The April 1999 
amendments limit the Court’s 
discretion to reject a Reorganization 
Plan by providing for more objective 
criteria for approving or rejecting a 
plan.

Douglas Mancill is a dual Thai-
U.S. national lawyer qualified to 
practice law in California and a 
co-chair of AMCHAM’s Legal 
Committee. He was active in 
many high profile bankruptcy 
reorganization cases following 
the 1997/1998 financial crisis 
in Southeast Asia. He continues 
to handle restructuring 
matters, corporate mergers 
and acquisitions, international 
arbitration work and compliance 
work. He is now the managing 
and founding partner of Legal 
Analytics and Advocacy 
(Thailand) Limited.

BUSINESS TODAY

JAN 20
10 am

Join AMCHAM Business Today roundtable videoconference for a member-to-
member conversation with the AMCHAM membership, the Board of Governors
and other leaders in Thailand's premier business community. This brisk 30-
minute is a chance for members to connect with their peers online and discuss
daily developments affecting our business. The Board will start with a recap of
the key events of the day, but then open the forum to participating members
so you can learn what your fellow businesses are doing in response.

ROUNDTABLE VIDEOCONFERENCE JAN 20
10 am

Plan Administrator

If and when the Court approves 
the Reorganization Plan and as a 
part of that plan appoints the “Plan 
Administrator”, the management 
powers of the Plan Preparer pass to 
the Plan Administrator in the same 
manner as such power previously 
passed to the Plan Preparer from 
the temporary or interim manager.

Other Features of 
Reorganization Proceedings

Thai bankruptcy proceedings also 
allow courts to set aside preferential 
transfers and the rejection or 
acceptance of executory contracts.  
The concepts are similar, but not 
identical to those found in U.S. 
bankruptcy law. 

Originally drafted by Analytics 
Managing Partner in 2012
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Medical Cannabis in Thailand
Regulatory Update and Pathways for Commercialization

W
ith the Amendment 
No. 7 to the 
Narcotics Act 
enacted last 

year, Thailand became the first 
country in Asia to legalize local 
production, sale and use of 
medical cannabis; recreational 
use of cannabis continues to be 
completely banned. This was a 
significant development and has 
sparked considerable interest 
and speculation among global 
pharma and cannabis companies 
who are eager to do business in 
Thailand.

Since the amendment of 
the Narcotic Act, further 
implementing regulations have 
been introduced and approved 
by the Thai Cabinet and are 
anticipated to be enacted into 
law in the near future. As a 
result, there appears to be real 
momentum gaining to create a 
medical cannabis market with 
several licenses already issued 
to government bodies which 
had early mover private sector 
investors.

This article examines the current 
regulatory environment as well as 
the investment environment for 
medical cannabis through August 
2024, key investment factors to 
be carefully considered for early 
market entrants as anticipated 
legislation unfolds and as how 
the private sector (Thai and 
foreign) can legally participate in 
the industry.  

By Mike Doyle, Seri Manop & Doyle; and Charles Blocker, IC Partners Limited

Regulatory Environment

The key implications of the 
amendment to the Narcotics Act 
enacted last year are as follows.

1. Legalizes Medical and 
Research Related Cannabis 
Activities

Although other countries in 
Asia such as China and South 
Korea have also begun to allow 
specific types of cannabis related 
activities, with the passage of this 
amendment, Thailand is now the 
only Asian country to set forth a 
framework for future commercial 
production, import, export and 
sale of cannabis products for 
medical and research purposes.

This development has potentially 
long-term implications, but it 

should be seen as just one of 
a series of steps that will be 
required in order for Thailand 
to create a regulated medical 
cannabis market.
 
2. Sets Forth Medical Cannabis 

Regulatory Framework

The implemented amendment 
sets forth criteria for private 
companies to apply for licenses 
to engage in cannabis activities, 
however, specific application 
requirements and process are 
not yet fully defined.  Accordingly, 
further implementing legislation 
will be required before private 
Thai companies may file license 
applications.

These further details are included 
in draft ministerial regulations 
which were approved by the Thai 
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Cabinet on May 28, 2019 and 
many believe will be enacted 
within this year.

3. Allows Limited Foreign 
Participation

The amendment states that 
foreign investors may hold up to 
33.3% of the shares and 33.3% 
of the board seats of Thai private 
companies that

• apply themselves to obtain 
one or more licenses; and

• partner with government 
parties to obtain one or more 
of these licenses.

 
4. Imposes Government 

Exclusivity Period

The amendment creates a five-
year exclusivity period (until 
February 19, 2024) during which 
time only Thai government parties 
will have standing to apply to 
receive medical licenses.  The 
amendment specifically provides, 
however, that government parties 
applying for medical licenses 
may partner with qualifying Thai 
private companies.

It appears that Thai private 
companies (including those with 
33.3%  foreigner shareholders 
and directors) should have 
standing to apply for research 
(not medical) licenses during the 
exclusively period, however, in 
order for that to occur the above 
described implementing ministerial 
regulations setting forth application 
requirements and processes will 
first need to be enacted.

Business Environment for 
a Cannabis Industry in 
Thailand 
 
Cannabis is an Agriculture 
Product. The composition of 

Thailand’s economy continues 
to have strong reliance on 
agriculture which accounts 
for approximately 8 % of GDP 
following by services at 58.6 % 
and manufacturing at 33.4 %. 
The potential for transition of 
traditional crops to regulation and 
contracted cannabis is significant 
for three reasons: (i) abundance 
of existing fertile farmland with 
very good irrigation and growing 
conditions (up to 4 crops 
per annum) with no obvious 
disruption to primary food 
supply; and (ii) the indicative 
cash yield for a contract farmer 
is at least two-times that of 
traditional crops. While China 
is the largest producer of 
cannabis with 11% of the global 
CBD (cannabidiol, one of the 
primary active compounds, or 
cannabinoids, found in cannabis 
plants) the prospect for Thailand 
export and domestic medical 
cannabis is favorable given 
the country’s good reputation 
and strong adherence for 
international standards on food 
and consumables. 

Medical and Wellness Tourism 
Segments Are Highly Relevant. 
While both the economy and 
tourism arrivals have been 
significantly and adversely 
impacted from the pandemic, 
the recovery outlook to 2019 
arrival levels of 39.8 million by 
2024 is likely and perhaps earlier. 
China (29%), Malaysia (10%), 
India (5%), South Korea (5%) and 
Laos (4%) comprise Thailand’s 
top five (5) source markets with 
ASEAN itself accounting for 
26% of foreign arrivals in 2019. 
Tourism is highly relevant to the 
prospective medical cannabis 
industry given the steady growth 
of Thailand’s medical tourism and 
its adherence to high international 
standards Thailand is among the 

top five destinations of inbound 
medical tourism spending 
globally.

Over one million foreigners 
traveled for medical services 
delivered around Thailand, 
accounting for approximately 
2.7% of 2019’s nearly 39.8 
million foreign arrivals. Thailand 
supersedes its Asian neighbors, 
Singapore and India, accounting 
for close to 90% of Asia’s 
medical tourism market. Related 
to medical tourism has been the 
rapid growth over the last decade 
in wellness tourism. With CBD 
commonly prescribed and used 
in Western markets to address 
the following:

1. Anxiety
2. Anti-seizure
3. Neuroprotective
4. Pain relief
5. Anti-acne
6. Cancer treatment

Production and regular availability 
of doctor prescribed, international 
standard CBD products 
produced and consumed in 
Thailand will have a favorable 
impact on demand for both 
medical and wellness tourism.

Possible Commercial & Service 
Agreements with a Government 
Body.  Any private sector entity 
seeking to undertake cannabis 
business with a government 
body will likely need the following 
documentation depending upon 
how vertically integrated they 
wish to be in working with the 
government:

1. Land lease 
2. Revenue & asset management 
3. Licensing of technology
4. Financing of equipment
5. Technical and advisory 
 services 
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Currently, 100% Thai owned 
private companies may partner 
with a Thai government body, but 
must always hold at least 66.7% 
of the registered capital and board 
vote; foreigners my hold up to 
33.3% of shares and board votes. 

Guidance Criteria and Success 
Factors for Private Sector. During 
this period through August 19, 
2024, private sector investors 
need to have a clear but flexible 
strategy for entering the cannabis 
business in Thailand. In light 
of regulations after August 19, 
2024, investors need to have 
short and intermediate term 
objectives including an exit plan 
and or how the medical cannabis 
market might consolidate with the 
anticipated growth over the next 
three to four years.

The investor’s relationship 
management with its contracted 
government body and more 
broadly with other key Thai 
government authorities such as 
the Ministry of Public Health will 
be considered. If the investor 
is a foreigner, limited to 33.3% 
shareholding, ensuring that the 
shareholder agreement with 
the Thai partner has adequate 
protections and reserved 
matters. Foreign investors with 
technical know-how, intellectual 
property and branding should 
take extra measures to protect 
these rights and ensure adequate 
risk-reward compensation 
during any licensing or service 
agreement periods through 
August 19, 2024.

Current Pharmaceutical Industry 
Support & Incentives. In addition 
to Thailand’s leadership roles in 
both the medical and wellness 
tourism industries which also 
have their own government 
incentives, private sector 
investors should take note the 

Thailand Board of Investment 
(BOI) provides robust and 
competitive incentives to attract 
pharmaceutical investments into 
the Kingdom. For avoidance 
of doubt, medical cannabis is 
currently not an incentivized 
business activity or section under 
BOI. There are two key sections 
in the pharmaceutical sector – 
active pharmaceutical ingredients 
and the manufacturing of 
medicines. 

While it is unknown how the BOI’s 
pharmaceutical industry incentives 
may evolve and could possibly 
include all or parts of the medical 
cannabis industry, it is reassuring 
that Thailand has existing and 
well thought out pharmaceutical 
industry incentives.  

Primary Short Term Risk 
Factors. 

Several risk factors to be aware 
of and to manage if entering 
Thailand’s medical cannabis 
industry:

• Slower deregulation permitting 
direct private sector cannabis 
licensing and ownership (post 
August 31, 2024).

• Potential cannabis product 
delisting (post August 31, 
2024).

• Intellectual Property (IP) 
protections with regard to 
seeds and techniques (Patent 
Act).

• Control risks:
- Government bodies 

are primary holders of 
the various licenses 
with private sector 
investors having business 
cooperation and service 
agreements/contracts.

- Foreigners can only 
have up to 33.3% 
of shareholding and 
directorships with Thai 
controlled entity.

• Growth of and availability for 
land suitable for cannabis 
cultivation to ensure healthy 
and robust access to supply 
(scalability).

Thailand’s Inherent Advantages 
for the Cannabis Industry. 

• Current regulatory framework 
and positive industry outlook 
relative to others in Asia.

• Historically favorable and 
well regarded food quality 
and agricultural discipline 
combined with a conducive 
climate for multiple yearly 
crops.

• National medical tourism and 
wellness frame of mind and 
strategy.

• Favorable investment 
framework for pharmaceutical 
industry (i.e., BOI) which 
could include medical 
cannabis in the future over 
time:
- Pharmaceutical 

ingredients.
- Research & Development.
- Pharmaceuticals 

manufacturing. 

Mike Doyle is a Partner with the 
law firm Seri Manop & Doyle and 
Charles Blocker is the CEO of IC 
Partners Limited.

Legal Updates
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AMCHAM Council and Committee Roundup

The Government Affairs Council 
Roundup Report 2020

GAC Collaboration Model

In 2020, the Government Affairs Council (GAC) 
held monthly meetings throughout the year 
starting in person before switching to virtual 
meetings. The GAC enjoyed regular attendance 
and active participation from leading government 
affairs managers and member companies.  Total 
attendance at GAC meetings in 2020 increased 
to 250, up from 124 in 2019. 

To enable a more collaborative and inclusive 
approach to AMCHAM advocacy and 
engagement, the GAC this year also created 
a collaboration platform using MS Teams to 
discuss and comment on papers and positions 
outside of meetings with the GAC members.

AMCHAM Advocacy 

The focus for much of the year was navigating 
through the Covid-19 crisis and its impact on 
businesses. In March, the GAC updated the 
AMCHAM White Paper: Enhancing Thailand’s 

Competitiveness as an International Hub. In 
June, the GAC produced the AMCHAM White 
Paper: Better than Before – Creating Long 
Term Growth in Thailand Post-COVID 19, 
containing quick win recommendations on 
eight key areas to create long-term growth in 
Thailand post-Covid-19. 

AMCHAM also collaborated with the Foreign 
Chambers Alliance (FCA) in producing the 
Ten for Ten initiative, containing a set of ten 
recommendations for Thailand to advance 
to the top ten of the World Bank’s Ease of 
Doing Business Index. Demonstrating the 
impact of this approach, the Prime Minister 
has assigned Ministers to champion specific 
recommendations within the Ten for Ten as 
it relates to their portfolio. During meetings, 
several key Ministers including the DPM 
Minister of Energy, Minister of Finance, and 
DPM Public Health, acknowledged this 
assignment. This represents an opportunity for 
targeted AMCHAM advocacy engagement in 
2021 with key ministries to improve the ease 
of doing business for all AMCHAM members. 

The Government Affairs Council (GAC) has worked to advance AMCHAM’s advocacy 
agenda and strengthen relationships with government stakeholders during 2020, as laid 
out in January at the AMCHAM strategy session.

Meeting with H.E. Phipat Ratchakitprakarn, Minister of Tourism and Sports on September 17. 
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AMCHAM’s consistent advocacy and active 
government engagement have produced high 
quality and tangible outcomes:

• AMCHAM met with the Revenue Department 
on permanent establishment created by 
inability to travel during Covid-19 and our 
concerns over Thailand being blacklisted by 
the EU by not signing the OECD Multilateral 
convention. The OECD announced on June 
3, 2020 that Thailand has become the 137th 
jurisdiction to sign the Multilateral Convention 
on Mutual Administrative Assistance in 
Tax Matters. AMCHAM members have 
not expressed further concerns regarding 
permanent establishment but the situation is 
being monitored.   

• AMCHAM also received the long-awaited 
assurance that new excise taxes would 
not be implemented for at least six months 
during our meetings with the Excise 
Department.

• AMCHAM members were having issues with 
WP3s not being issued to new employees 
before they travelled to Thailand. The Deputy 
Director General of the Department of 
Employment assured AMCHAM during our 
meeting that they would more quickly issue 
these important documents. 

• AMCHAM letters regarding the Social 
Security payments to laid off employees 
not being issued quickly enough resulted in 
AMCHAM putting the companies directly in 
touch with the Social Security Department 
for faster processing. 

• AMCHAM meetings with the Customs 
Department, Department of Intellectual 
Property, Ministry of Tourism, the Excise 
Department, the Department of Business 
Development, the Ministry of Finance and 
the Ministry of Public Health all resulted in 
strengthening partnership and cooperation, 
advancing AMCHAM’s brand as a trusted 
partner, creating opportunities for business 
development, and speaker commitments 
for the coming year and agreements to 
meet these agencies more regularly, at least 
quarterly or bi-annually. 

GAC Activities in 2020 

• AMCHAM Position Papers 2020

1. AMCHAM White Paper – Enhancing 
Thailand’s Competitiveness as an 
International Hub, Mar 3, 2020 

2. AMCHAM Position Paper – Better Than 
Before, June 2, 2020 

• AMCHAM Letters to Government 2020

1. AMCHAM Letter to Prime Minister on 
Covid-19, April 9, 2020 

2. AMCHAM Letter to Director General of 
Revenue Department on EU’s blacklist, 
May 4, 2020 

3. AMCHAM Letter to Minister of Tourism 
and Sports, May 18, 2020 

4. AMCHAM Letter to Revenue Department 
on Covid-19 Impact on Thailand’s Tax 
Treaties, May 19, 2020 

5. AMCHAM Letter to Minister of Tourism 
and Sports _Tourism Revival, August 6, 
2020

6. AMCHAM Letter to Secretary General 
of NESDC Policy Recommendations of 
Thailand’s Energy Reform, September 3, 
2020

• FCA Letters to Government 2020.

1. FCA Letter to Finance Minister, April 10, 
2020 

2. FCA Letter to Minister of Finance on 
Social Security Payment, June 12, 2020

3. FCA Ten for Ten Letters for Embassies to the 
following ministries on September 28, 2020
a. Board of Investment
b. Board of Trade
c. Ministry of Commerce
d. Ministry of Digital Economy and 

Society
e. Ministry of Energy
f. Ministry of Finance
g. Ministry of Labor

• AMCHAM Videoconferences with 
Government Agencies

1. May 27, 2020 Revenue Department, 
Mr. Kriengsak Prasongsukarn, Principal 
Advisor on Performance Improvement

2. June 26, 2020 Board of Investment, Ms. 
Duangjai Asawachintachit, Secretary 
General 

3. July 10, 2020 Ministry of Tourism and 
Sports, H.E. Phipat Ratchakitprakarn, 
Minister 

• AMCHAM Meetings with Government 
Agencies

1. August 18, 2020 Department of 
Employment, Ministry of Labor, Mr. 
Cherdsak Wisutthikul, Deputy Director 
General

2. August 24, 2020 Excise Department, 
 Mr. Patchara Anuntasilpa, Director General
3. August 26, 2020 Department of 

Intellectual Property, Director General Mr. 
Thosapone Dansuputra.
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4. September 8, 2020 Customs Department, 
Mr. Chaiyut Kumkun, Principal Advisor

5. September 17, 2020 Ministry of Tourism 
and Sports, H.E. Phipat Ratchakitprakarn, 
Minister 

6. November 12, 2020 Department of 
Business Development, Mr. Thosapone 
Dansuputra, Director General

7. November 17, 2020, Ministry of Finance, 
Mr. Arkhom Termpittayapaisith, Minister

8. November 26, 2020, Ministry of Public 
Health, Mr. Anutin Charnvirakul, Minister

9. December 1, 2020, Ministry of Higher 
Education, Science, Research and 
Innovation, Professor Sirirurg Songsivilai, 
Permanent Secretary

• AMCHAM Membership Meetings 

1. February 19, 2020, Digital Government 
Developmeny Agency, Dr. Supot Tiarawut, 
President and Chief Executive Officer

2. December 2, 2020, Ministry of Energy, Mr. 
Kulit Sombatsiri, Permanent Secretary

Summary highlights of AMCHAM-Thai 
Government Engagements:

JANUARY

• January 27: AMCHAM and FCA dinner 
with H.E. Nataphol Teepsuwan, Minister of 
Education to discuss the joint development of 
the educational system in Thailand, especially 
the vocational sector.

- AMCHAM and FCA offered to support 
the ministry in upgrading the workforce, 
through vocational education reform.

- The ministry is ready to change laws if 
necessary and customize the vocational 
curriculum to meet the needs of the 
industry.

FEBRUARY

• February 19: AMCHAM monthly luncheon 
featuring Dr. Supot Tiarawut, President 
and Chief Executive Officer of the Digital 
Government Development Agency as the 
keynote speaker. He talked about Thailand’s 
policy priorities regarding the government 
digital transformation, current status, 
ongoing programs, and future strategy of 
the digitization of government services and 
public administration, and roadmap to digital 
government.

MARCH

• March 4: AMCHAM second meeting with 
H.E. Nataphol Teepsuwan, Minister of 
Education to discuss the partnership with 
AMCHAM in Thailand’s vocational education 
reform and future direction of cooperation.  

- AMCHAM offered to continue the 
partnership with the ministry.

- The ministry wants to produce quality 
vocational graduates to meet the needs 
of the industry, focusing on English 
proficiency and specific vocational 

AMCHAM Council and Committee Roundup

Meeting with H.E. Nataphol Teepsuwan, Minister of Education on January 27. 
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skills. The ministry is willing to consider 
setting up regional vocational colleges 
in the areas where most of the investors 
are located.  The ministry will do the 
customized training in accordance with 
specific needs of AMCHAM members.

MAY

• May 27: AMCHAM meeting with Mr. 
Kriengsak Prasongsukarn, Principal Advisor 
of the Revenue Department to discuss the 
Base Erosion and Profit Shifting (BEPS) 
issue – the European Union’s blacklist of 
jurisdictions and possible adverse impact on 
Thailand, the Covid-19 impact on Thailand’s 
tax treaties, as well as the definition 
of Permanent Establishment (PE), tax 
residence, and the taxation of employment 
income during the Covid-19 crisis.  

- The Cabinet approved the Ministry 
of Finance’s proposed signing and 
ratification of the OECD Multilateral 
Convention on Mutual Administrative 
Assistance to the Cabinet.  

- The OECD has also extended an invitation 
to Thailand to join the Convention.  

- The department assured AMCHAM that 
fair treatment and due consideration will 
be given to all, with regard to the issue 
of PE and tax residence. The department 
has received many useful AMCHAM 
recommendations and will make use of 
them to ensure that tax collection is fair 
and of international standard.

JUNE

• June 26: AMCHAM meeting with Ms. 
Duangjai Asawachintachit, Secretary General 
of the BOI to discuss the Covid-19 related 
investment promotion incentives.

- AMCHAM introduced the AMCHAM white 
paper “Better than Before”.

- AMCHAM suggested numerous ways to 
promote investment.

- The BOI has come up with many 
measures to counter the impact of the 
Covid-19 outbreak.

- The BOI supports the ease of doing 
business policy.

- The BOI is open to suggestions from 
AMCHAM to help attract investment.

JULY

• July 10: AMCHAM first meeting with H.E. 
Phipat Ratchakitprakarn, Minister of Tourism 
and Sports to discuss the revival of tourism 
during and post Covid-19 crisis. 

- AMCHAM offered to support and 
collaborate with the ministry during the 
Covid-19 crisis to come together as 
partners. 

- AMCHAM would share insightful and in-
depth analytical data and information on 
tourism patterns, behavior and trends to 
help the ministry in shaping future tourism 
policies.

- The ministry is deeply concerned over 
the severe impact of the pandemic on 
businesses which has resulted in no 
foreign tourists to Thailand.  To revitalize 
the tourism industry, the ministry has 
put an emphasis on building confidence 
among tourists and on boosting domestic 
tourism.  The ministry is focusing on the 
new normal tourism.

- The ministry appreciated AMCHAM’s 
recommendations and would take them 
into account in implementing the tourism 
policies and measures.

AUGUST

• August 18: AMCHAM meeting with Mr. 
Cherdsak Wisutthikul, Deputy Director 
General of the Department of Employment 
to discuss the department’s policies and 
measures during the Covid-19 crisis.

- AMCHAM offered to contribute to the 
growth of the Thai economy and help 
the department in promoting skills 
development.

- AMCHAM urged the speeding up of the 
WP3 process and received commitment 
to do so. 

- The department’s priority is to help 
jobless Thais.

- The department welcomes foreign 
workers, but they must meet public 
health safety requirements, meet the 

Meeting with Mr. Cherdsak Wisutthikul, Deputy Director General of the 
Department of Employment on August 18. 
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needs of the employing companies, 
and contribute to the growth of the Thai 
economy.

- The department appreciated AMCHAM’s 
offer to cooperate in promoting skills 
development and increasing employment 
opportunities.

• August 24: AMCHAM meeting with Mr. 
Patchara Anuntasilpa, Director General 
of the Excise Department to discuss the 
department’s Covid-19 related policies and 
measures to help alleviate the impact on 
businesses.

- AMCHAM emphasized that many 
member companies have been hard hit 
by Covid-19.

- AMCHAM desired to continue the 
partnership with the department.

- The department has launched several 
policies and measures to deal with the 
negative impact of Covid-19.

- The department will not raise tax for at 
least six months.

- The department appreciated AMCHAM’s 
partnership and recommendations and 
agreed to more regular communications.

• August 26: AMCHAM consultative meeting 
with Mr. Thosapone Dansuputra, Director 
General of the Department of Intellectual 
Property (DIP) to discuss the protection and 
enforcement of intellectual property rights 
in Thailand and to strengthen dialogue and 
cooperation between IPRs owners and the 
Thai government agencies.

- AMCHAM appreciated the progress 
made so far and will continue to lend its 
support to the DIP.

- AMCHAM offered to assist in 
disseminating the DIP’s latest initiatives 
to the large and diverse AMCHAM 
members.

- The department gave a comprehensive 
briefing on IPRs protection and 
enforcement.

- AMCHAM members were given the 
opportunity to inform the meeting 
regarding the state of play in their 
respective sectors and to offer useful and 
practical recommendations.

SEPTEMBER

• September 8: AMCHAM meeting with 
Mr. Chaiyut Kumkun, Principal Advisor of 
the Customs Department to discuss the 
Covid-19 crisis and how to help alleviate its 
impact on businesses.

- AMCHAM appreciated the department’s 
efforts to make it easier to do business 
in the midst of the Covid-19 crisis. 
AMCHAM emphasized that a lot of 
members have been hard hit by Covid-19 
and offered recommendations to sustain 
business operations and alleviate 
financial difficulties of companies.

- AMCHAM offered to share Customs 
Department news and happenings with 
members.

- The department does not have any 
specific policy to speed up the duty 
payments.

- The department appreciated AMCHAM’s 
cooperation and partnership.

• September 17: AMCHAM second meeting 
with H.E. Phipat Ratchakitprakarn, Minister 
of Tourism and Sports to continue the 
discussion on the revival of the tourism 
industry.

- AMCHAM congratulated the government 
for the extraordinary management of the 
Covid-19 outbreak.

- AMCHAM fully respected the ministry’s 
decisions on the appropriate time to 
open up Thailand’s international borders.

- AMCHAM would like to work with the 
ministry to support the program to 
promote domestic tourism through the 
“We Tour Together” campaign, and on 
longer-term goals and objectives to 
achieve sustainable tourism and the 
ministry will continue to use the “We Tour 
Together” campaign as the catalyst in 

Meeting with Mr. Thosapond Dansuputra, Director General of the 
Department of Intellectual Property on August 26. 
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reviving the tourism industry.  
- The ministry pointed out that, In the long 

run, Thailand cannot do without foreign 
tourists. Tourism accounts for 18% the 
GDP.

- The ministry appreciated AMCHAM’s 
partnership and recommendations.

NOVEMBER

• November 12: AMCHAM meeting with Mr. 
Thosapone Dansuputra, Director General of 
the Department of Business Development 
(DBD) to discuss the department’s policy 
priorities and cooperation and partnership 
with AMCHAM.

- AMCHAM supported the department in 
implementing the ease of doing business 
policy.

- The department planned to liberalize 
3 items in the Foreign Business Act 
(FBA) – telecommunications, finance 
and software development, to attract 
investment, pending the Cabinet’s 
approval.

Meeting with Mr. Thosapone Dansuputra, Director General of the 
Department of Business Development on November 12. 

- The department will soon introduce the 
e-certificate system, which will take 
only 2 days between application and 
approval. 

- The department will shorten the process 
of setting up a new company to only 3 
steps, which will take only 2 and a half 
days.

- The department welcomed AMCHAM’s 
expertise and collaboration.

• November 17: AMCHAM meeting with H.E. 
Arkhom Termpittayapaisith, Minister of Finance, 
to discuss the ministry’s policy priorities and 
cooperation and partnership with AMCHAM.

- AMCHAM’s Platinum members – Agoda, 
Chevron, Seagate, Citibank and Minor 
affirmed their readiness to support the 
ministry in getting the economy back to 
normal and will provide essential data, 
information, insights and analyses to 
make the ministry’s stimulus measures 
more successful.

- The “We Tour Together” campaign and 
the “Half and Half Co-Payment” scheme 
are very popular, and the latter is 
expected to be extended for three more 
months.

- The Minister welcomed more in-depth 
data from AMCHAM as they continue to 
define more economic stimulus measures 
through the middle of next year.

- The “Ten for Ten” initiative was circulated 
in the Cabinet and the Prime Minister 
assigned relevant ministries to consider 
all proposals.

- AMCHAM expressed that the full 
quarantine requirement for short-term 
businesspeople and technical experts is 
a concern.

Meeting with H.E Arkhorn Termipittayapaisith on November 17.
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- The Ministry’s priorities: Tax reform – 
e-services tax law, international tax 
cooperation, financing the economic 
recovery. Financing infrastructure – 
urban mass transit, inter-provincial rail 
system, greener infrastructure, financing 
the road safety program.

- For next year, the focus of the 
government is e-government.

- At AMCHAM invitation, the Minister 
agreed to speak to AMCHAM members 
early 2021.

- The Minister requested AMCHAM’s 
feedback on the BOI incentives on the 
Regional Operating Headquarters.

• November 26: AMCHAM meeting with H.E. 
Anutin Charnvirakul, Deputy Prime Minister 
and Minister of Public Health to discuss the 
policy on Covid-19, the quarantine, and 
partnership with AMCHAM.

- AMCHAM expressed appreciation for the 
government’s extraordinary leadership in 
combating the Covid-19 outbreak and 
offered support in times of crisis.

- At AMCHAM invitation, the DPM 
accepted to meet in-person with 
AMCHAM’s pharmaceutical member 
companies in a roundtable format, and/
or a luncheon for a larger number of 
attendees sometime in early 2021.  

- The ministry has no objection to shorten 
the quarantine period from 14 to 10 
days but needs to get a green light from 
the Covid Committee, chaired by the 
Prime Minister.

- The target of zero infection is not the 
goal of the ministry.

- The essential and short-term business 
visitors are allowed and provided with 
an escort to be able to trace the case 
if something goes wrong. 1 escort, a 
trained medicals officer, per 5 visitors.

- The vaccine is expected to arrive within 
six months and will be available to 
everyone, both Thais and non-Thais in 
Thailand.

- The technology is transferred from 
AstraZenica and Oxford University to 
Siam Bio Science in Thailand.

- Regarding the vision for the future, the 
outlook is optimistic because Thailand 
has invested enormously in controlling 
the outbreak experiences and should 
gain back from Covid-19 experiences.

- Thailand has a strong healthcare and 
disease control system and is one of the 
safest places in the world. This should 
attract investors thinking of relocating to 
Thailand and create an opportunity to 
attract more medical tourists.

DECEMBER

• December 1: AMCHAM meeting with 
Professor Sirirurg Songsivilai, Permanent 
Secretary of the Ministry of Higher 
Education, Science, Research and 
Innovation to discuss the ministry’s policy 
priorities, the impact of Covid-19 and 
partnership with AMCHAM.

- AMCHAM would like to collaborate more 
with the ministry on educational and 
vocational reform.

- AMCHAM has provided 3,000 scholarships 
to disadvantaged Thai students.

- AMCHAM and the ministry shared views 
regarding the impact of Covid-19 entry 
restrictions.

- AMCHAM offered to help spread the 
messages of the ministry.

- The ministry’s mission is upskilling and 
reskilling to respond to the employment 
market.

- The ministry and AMCHAM agreed to share 
speaker resources for future events.

• December 2: AMCHAM Virtual membership 
meeting with Mr. Kulit Sombatsiri, Permanent 
Secretary of the Ministry of Energy:

- The energy security policy and Covid-19 
measures.

- Overview of energy situation in Thailand.
- Energy demand outlook in 2020.
- National energy policy & plan
- Thailand’s integrated energy blueprint 

targets for 2037.    

In 2021 we expect to continue strengthening 
our advocacy effectiveness through purposeful 
government engagement. AMCHAM advocacy 
outcomes, prioritization and key activities will 
be determined at the strategy session to be 
held on January 15th with all AMCHAM Board 
Governors and Committee Leaders. 

Meeting with Professor Sirirurg Songsivilai, Permanent Secretary of 
the Ministry of Higher Education, Science, Research and Innovation on 
December 1. 
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AMCHAM Council and Committee Roundup

AEROSPACE COUNCIL 

Committee Leadership: Barry 
Crawford, Triumph Aviation 
Services Asia; John Frangos, Tilleke & Gibbins 

Board Liaison: Greg Bastian, American Axle & 
Manufacturing   

2020 Accomplishments: Year 2020 will always 
be remembered for the Covid-19 pandemic 
crisis – with the most difficult industries being 
the Hospitality and Aviation sectors.  While 
Thailand had a relatively short lockdown period 
– the pandemic’s effects were deeply felt. Within 
this backdrop, the Aerospace Council regrouped 
and started to hold virtual meetings in July. The 
Council held three total meetings for the year. 

The July meeting re-established the committee 
and set the tone for the remainder of the 
year.  A number of topics were discussed, 

including the impact of Covid-19 and the 
resultant disruptions to the industry, and Thai 
Airways’ rehabilitation case in Bangkok’s Central 
Bankruptcy Court. This first video conference 
for the group set the agenda for the year and 
established the meeting cadence.   

The September meeting was led by Ron 
Brickerd, Managing Director of Thayaan 
Aviation. Ron gave a comprehensive overview 
of Thailand-based airlines and lessee/lessor 
relations. Attendees also discussed Thai 
Airways’ ongoing rehabilitation proceedings and 
its impact on the Thai aviation industry.  

The October meeting was led by Patee Sarasin, 
former CEO of Nok Airlines and current CEO of 
travel firm Really Really Cool. Patee gave a very 
lively talk on the state of the Thai airline industry 
as a whole. He also led discussions on how 
Thai and regional airlines are attempting to ride 
out the pandemic storm. 

Council and Committee Roundup 2020
At the end of every year, AMCHAM asks its committee and council leadership to write 
about their accomplishments. AMCHAM averages around 200 events and engagements 
a year, which could not happen without the tireless dedication and guidance provided by 
the Chamber’s committees and councils. 

On January 28 at the AMCHAM Citi Boardroom, guest speaker James Pitchon, previously an Executive Director of CBRE shared a presentation on 
Developments in the Thai Property Market and forecast for 2020.
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BUSINESS ECONOMICS COMMITTEE 

Committee Leadership: Luca 
Bernardinetti, Mahanakorn Partners 
Group; Eric Click, Webster University; 
Kelly Yong, Aegon Insights 

Board Liaison: Tibor Pandi, Citibank 

2020 Accomplishments: The committee featured 
a number of engaging speakers in its 2020 meetings. 
With continual assistance from our Board Liaison 
as well as other AMCHAM leaders, the committee 
was able to mount a number of topical presentations 
which included the discussion of politics as well as 
economic trends and sectoral developments.   

It has become a tradition for the AMCHAM 
Business Economics Committee to begin the 
year with an annual Thailand Property Overview, 
presented by CBRE Thailand Executive Director 
James Pitchon. Mr. Pitchon gave some latest 
insights into the economic and social developments 
that are affecting current commercial and residential 
property trends in Bangkok and its vicinities. 

On February 25 at the AMCHAM Citi Boardroom, 
over 20 attendees gathered to hear Nattanan 
Sihanatkathakul of Citi Thailand present on the 
emergence of instant payments in Thailand and 
regionally and their application to a range of 
business solutions.  On June 29, the committee 
co-hosted a joint video conference with the Tax 
Committee titled GILTI and the Transition Tax with 
guest speaker Josh Maxwell, partner at Hone 
Maxwell LPP.  

On August 14, the committee hosted Bipartisan 
U.S. Election Preview and Foreign Policy 
Implications. The speakers for this event were 
Nelson Cunningham, President of McLarty 
Associates; and Ambassador Rick Burt, Managing 
Partner and Eurasia Director of McLarty Associates. 
On September 9, AMCHAM’s Business Economics 
and Digital Economy Committees held the joint 
event: How Digital Banking and the Fintech 
Revolution Will Affect Your Business. This event 
was an opportunity for listeners to learn about how 
the new world of Fintech-enabled services are 

creating easier and more efficient business services 
around the globe.  

Throughout the year, the Business Economics 
Committee has not only initiated and independently 
coordinated in-person meetings and digital 
conferences, but also enhanced collaboration with 
other committees, working together on projects of 
common interest.

COMMUNICATIONS AND MARKETING 
COMMITTEE  

Committee Leadership: John DaSilva, 
Kenan Foundation Asia; David Norcross, 
Leixcon; Gerald Margolis, Philip-Morris 

Board Liaison:  George Hartel, Supara 
Group 

2020 Accomplishments: The committee 
conducted five events in 2020, including one 
joint event with the AMCHAM Small Business and 
Entrepreneurs (SBE) Committee. Due to Covid-19, 
four of these events were conducted online. In 
total, over 300 participants, almost exclusively 
AMCHAM members, joined the activities.  

In February, the Committee conducted a live 
training in partnership with the SBE Committee, 
“Boost with Facebook for SMEs,” which developed 
critical Facebook marketing skills. The lead trainer 
was Mr. Somsak Likitworakul, an accomplished 
entrepreneur and owner of two companies in the 
F&B and digital training space. The event was 
organized by Committee Co-chair John DaSilva, 
with event facilitators from Kenan Foundation Asia. 

As Covid-19 began to take hold, the Committee 
held a webinar titled: AMCHAM Business Today: 
Marketing in the Time of COVID. The event 
provided a healthy mix of FMCG, NGO, chamber 
and agency representation to provide insights 
into how different industries were responding to 
the initial COVID crisis through their marketing. 



44    Thai-American Business - Volume 4/2020

Speakers were the committee’s leadership team 
of Gerald (Jerry) Margolis, John DaSilva, David 
Norcross and Louie Morante, as well as Meagan 
Anderson, Event Producer and Media Officer for 
AMCHAM. 

In an inspiring Committee webinar, led by the 
world’s largest communications organization, 
Edelman, titled “Business as Unusual, Marketing & 
Communications in Times of Uncertainty,” was held 
in May and hosted by Committee Co-chair Jerry 
Margolis. It featured Adrian Warr and Jacob Holder 
from Edelman, who shared insights and advice on 
how to navigate this sensitive time for companies 
and brands. 

CORPORATE SOCIAL RESPONSIBILITY 
(CSR) COMMITTEE  

Committee Leadership: Scott Chang, 
Ford Foundation; Prae Piromya, AWR 
Lloyd; Jonathan Lembright, Institute of 
International Education; Panomporn 
Yapakai, Kenan Foundation Asia 

Board Liaison: Dr. Adisak Jangkamolkulchai, 
Esso Thailand 

2020 Accomplishments: The CSR committee 
held the AMCHAM CSR Excellence Recognition 
Awards ceremony while adhering to social 
distancing practices. During the Covid-19 
pandemic, the CSR Committee encouraged 
AMCHAM member companies to respond to the 
immediate social, economic and health needs 
of communities. Although member companies 
donated personal protective equipment (including 
face shields, masks and gowns), hand sanitizers 
and hygiene-packs to communities in need, the 
CSR Committee also encouraged these companies 
to think beyond the short-term response and 
consider their projects’ sustainability and scalability.  

In compliance with social distancing practices, the 
CSR Committee redesigned the CSR Excellence 
Award Recognition Gala Dinner into a series of smaller 
ceremonies. The award recipients were personally 
presented with their certificates by U.S. Ambassador 
Michael George DeSombre and AMCHAM President 
Greg Wong of Agoda. The awards were presented 
in the morning, during which 76 AMCHAM members 
received the ACE Recognition award in total, with 18 
companies receiving Platinum level (for 10 continuous 
years of excellence), 26 receiving Gold (for five 
continuous years), and 8 receiving Silver (for three 
continuous years).  

In addition to recognizing member companies 
for their CSR efforts, the Chamber also awarded 
Excellence in CSR Projects to Cardinal Health, 
presented by AMCHAM President Greg Wong; the 
Ambassador’s Award for Excellence in Thai-US 
Partnerships to Johnson & Johnson, presented 
by U.S. Ambassador DeSombre; and Excellence 
in Projects Supporting Thai Development to KFC 
Thailand, presented by Deputy Permanent Secretary 
Pitak Udomwichaiwat, Ministry of Commerce. 

In June, the Committee organized a successful 
panel discussion to further support members 
with their marketing in the time of Covid, “Market 
Pulse Amid Covid-19.” The event was hosted 
by Committee Co-chair David Norcross and 
featured a diverse range of marketing experts: 
Mr. Grant Bertoli, President of TMRS & CEO, 
Marketbuzzz, Mr. Kla Tangsuwan, CEO Wisesight, 
Dr. Dangjaithawin Anantachai, Managing Director, 
Intage, Mr. Dave McCaughan, Storyteller of 
Bibliosexual, and Ms. Nicha Tanskul, Managing 
Director Custom Asia.  

Finally, in September, the Committee conducted an 
intermediate level training workshop for AMCHAM 
members, Boost your Business with Facebook – 
Workshop, as a planned follow-on activity to the 
Boost with Facebook for SMEs – Workshop in 
February. The event was organized by Committee 
Co-chair John DaSilva, and utilized Facebook 
Thailand’s internal team as trainers: Arthit Naidu 
- Client Solutions Manager, Daniel Lasavanich - 
Client Solutions Manager, Pratt Hetrakul - Marketing 
Science Lead, Methit Mukdasiri - Vertical Lead. 
Event support was provided by George Hartel, the 
Committee Board Liaison, and Committee Co-chair 
David Norcross.

AMCHAM Council and Committee Roundup
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Throughout the year, the CSR Committee utilized 
virtual communication tools to facilitate the member 
companies’ applications for ACE Recognition 
Awards, and joined AMCHAM Committee meetings 
to promote the awards.

CUSTOMS COUNCIL 

Council Leadership:  Paul 
Sumner, PwC; Florina Vistal, Ford 
Motor Company; Malika Bhumivarn, 
KPMG International

Board Liaison:  Jennifer Peng, Colgate-Palmolive  

2020 Accomplishments: Against backdrop of 
a Covid-19 pandemic that has seriously impacted 
daily lives and businesses, the Committee 
leadership, together with the membership, 
immediately shifted its advocacy focus to seeking 
relief measures that aim to alleviate the difficulties 
of the businesses and the whole supply chain in 
Thailand during this pandemic. The membership 
also quickly adjusted the way it conducted 
Committee meetings, which was a shift to webinars 
that resulted in greater participation from members.   

The Committee gathered from members 
measures to propose to the Excise and Customs 
Departments that will seek to assist Covid-19 
impacted industries to sustain their business 
operations and continue their contribution to the 
economy.  Taken into consideration in developing 
the set of proposals were the initiatives of industry 
associations on the matter. The AMCHAM set of 
policy proposals aimed to:  improve cash liquidity, 
reduce costs, streamline / facilitate e-transactions 
with government and assist in recovery of domestic 
demand.  

The AMCHAM President and the Executive Director 
together with the Committee Leadership met with 
the then Excise Director General on August 24 and 
with Customs Principal Advisor on September 8. 
The meeting discussions were open, informative 
and friendly, providing information on measures 
that have been implemented to alleviate pandemic 
impact, the adoption of new technologies to 
streamline processes and the future direction to 
put on hold the expansion and increase of excise 
taxes. AMCHAM also took the opportunity to 
explore feasibility of support measure proposals 
gathered from its members. Both meetings looked 
forward to continuing with regular dialogues to 
facilitate information exchange both ways, pursue 
policy reforms and explore areas of cooperation.    

The Committee meetings facilitated an exchange 
of information and views amongst members 
on several policies that include Covid-19 

related support measures in Thailand and other 
economies, appeals process and requirements, 
weapons of mass destruction regulation 
implementation clarity and FTA developments in 
the region that affect Thailand as an export and 
production hub.

DIGITAL ECONOMY COMMITTEE  

Committee Leadership: Peter 
Fischbach, ISM Technology Recruitment; 
David Aldridge, Amazon Web Services; 
Waleeporn Sayasit, TCC Technology; 
Kwanjit Sudsawad, Seagate 

Board Liaison: Jeff Nygaard, Seagate 

2020 Accomplishments: In 2020 the Digital 
Economy Committee organized two events, both of 
which were held online: 

On May 28, the Digital Economy Committee 
held the virtual event: Using Microsoft Teams 
to Communicate and Collaborate. Vivek Anand 
Ravindran, Senior Director Modern Workplace for 
Microsoft APAC, gave an overview of Microsoft 
Teams and its goal of allowing businesses to 
better engage together. Alex Konnaris, CIO of RMA 
Group, provided insight on how his company was 
utilizing the software and provided tips on how to 
encourage company engagement. Committee Co-
Chair, Waleeporn Sayasit, and AMCHAM Deputy 
Director, Sarawan Dever, also provided examples 
on how their companies were using Teams and the 
benefits that it provided.  

On September 9, the committee held the virtual 
event: How Digital Banking and the Fintech 
Revolution Will Affect Your Business. Participants 
were able to engage with three experts in the Fintech 
field: Ronit Ghose, Global Sector Head for Banks 
Research, Co-Head of the FinTech Group and Head 
of MENA Research for Citi; Niklavs Petersons, Vice 
President APAC Fintech Corporate Banking of Citi; 
and Jirayut Sruprisopa, Founder and Group CEO of 
Bitkub Capital Group Holdings. They described the 
current state of play for digital banking, e-payments, 
and digital currency, globally and specifically for 
Thailand. Starting with a historical perspective and 
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an explanation of how international banking and 
payment systems have evolved over time, this well-
attended online event was a big hit and provided 
a great opportunity to learn from experts in the 
field. This event was done in collaboration with the 
Business Economics Committee. 

The committee also contributed to the Digital 
Economy section of AMCHAM’s March 2020 White 
Paper on Enhancing Thailand’s Competitiveness. 
Looking ahead to 2021, the committee is looking 
to focus their efforts on (but are not limited to) the 
PDPA, Digitial Government, Cryber Security, SMART 
visa, Data Analytics, Digital Literacy, and Smart Cities.

FOOD AND AGRI-BUSINESS COMMITTEE 

Committee Leadership:  Alan 
Adcock, Tilleke & Gibbins; Benjamin 
Schulte, Webster University 

Board Liaison:  Kaveepan Eiamsakulrat, K.E. Group 

2020 Accomplishments:  This year the Committee 
conducted the following activities to accomplish its 
mission: The Food & Agri-Business Committee 2020 
Planning Meeting was a chance for the leadership 
and other interested parties to discuss and set 
the agenda for the year. Dr. Atthachai Homhuan 
from Tilleke & Gibbins, provided his expertise in an 
online event titled “What’s Happened to Cannabis?” 
Dr. Atthachai also gave a brief update on the Thai 
FDA guidelines and answered questions from an 
interested digital audience.  

input misinformation and ways that misperceptions 
could be identified and addressed.  We will take 
this issue back up during 2021 with toxicology and 
agricultural output/production speakers.

HEALTHCARE COUNCIL 

Council Leadership: Amara Chunplang, 
Pfizer; Damien Delaney, AETNA 

Board Liaison: Jennifer Peng, Colgate-Palmolive 

2020 Accomplishments: The Council shared 
industry input through the Government Affairs 
Council and addressed it in two of AMCHAM 
white papers i.e. (1) Enhancing Thailand’s 
Competitiveness as an International Hub, and (2) 
Better than Before – Creating Long Term Growth 
in Thailand Post-Covid 19. The council adapted to 
the new normal by creating three online meetings 
and discussion sessions that focused on the idea 
of What The Industry Will Be Like Post Covid-19. 

The Food and Agri-Business Committee also 
held the Membership Meeting event: Innovation 
Solutions and Sustainable Agriculture. The special 
guest speakers for this event were Christy Owen, 
Chief of Party for USAID Green Invest Asia and 
Clarie Pribula, Managing Director, Asia Pacific, of 
the Yield. Lab. This event focused on ways that the 
private sector could help empower communities to 
become self-reliant through sustainable agriculture 
and was well received by the membership. 

One important issue in 2020 was the U.S. 
agrichemical ban.  Around this, the Committee 
considered scoping a topic around agrichemical 

In September we welcomed the USPTO office to 
share the development and direction of innovation 
related policies as the result of their collaborated 
work with the Thai government.  

A key highlight in 2020 was the video conference 
on Reinventing Thailand Healthcare Post Covid-19 
by Dr. Nares Damrongchai, a former Chief Executive 
Officer of Thailand Center of Excellence for Life 
Sciences (TCELS) and a Co-Chair of Life Science 
Innovation Forum, APEC’s leading initiative on health 
and health sciences innovation. Dr. Nares shared his 
vision and insight on how the Covid-19 pandemic 
situation could accelerate technology and scientific 
advancement to change of traditional model of 
health. He also shared the government roadmap to 
bring sophisticated AI-based algorithm and Big Data 
to enabler technology to remotely diagnose, monitor 
and treat disease; leading to a shift in health care 
delivery from hospitals and clinics to patients’ homes. 
The potential of digital and data could reinvent the 
entire business value chain that could create the new 
opportunities for life sciences companies to capture 
future value through the development of personalized 
products and services and end-to-end solutions.

AMCHAM Council and Committee Roundup
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HUMAN RESOURCES (HR) COMMITTEE  

Committee Leaders: Christopher 
Schultz, DKSH; Richard Jackson, RLC 
Recruitment; Shaun Wong, Baker Tilly; 
Jarospong Suvarnasuddhi, Agoda 

Board Liaison: Jeff Nygaard, Seagate 

2020 Accomplishments: The HR Committee 
had a busy 2020, running nine events covering 
a breadth of topics and speakers, despite the 
challenges of a global pandemic. 

In May, we held another virtual event, this one 
with a whopping 75 participants. Titled “Recovery 
Readiness – How to Safely Return to Work,” 
this timely discussion featured Manoj Chatpibal 
from Manpower Group and Gareth Powell from 
Cushman & Wakefield, helping member companies 
identify and mitigate risks associated with 
workplaces welcoming employees back into the 
office. 

In June, we continued the virtual meetings with 
a session with 43 participants on “Leading and 
the Trust Equation in the Time of Uncertainty,” 
in cooperation with the Thailand Management 
Association. Featuring Doy Charnsupharindr, who 
joined the event all the way from California, we 
learned about what elements of leadership are 
necessary to build strong, trusting relationships 
during times of crisis.  

In July, Mark Maclean from Deloitte joined us 
again to present findings from their 2020 Global 
Human Capital Trends Report. Fifty-eight members 
joined this virtual event and the findings were 
given context by guest speakers Ritesh Agarwal 
from PepsiCo and Nara Decharin from Baxter 
International. 

One of the topics that featured prominently in 
Deloitte’s report, was the importance of ESG, or 
Environment, Social, and Governance, as more 
companies focus on a “triple bottom line” of profit, 
people, and planet. To explore this further, we 
invited Paul Ark from Gobi Partners and Proud 
Limpongpan from Ennovie, to give 34 members a 
thought-provoking primer to what ESG is, how it 
differs from CSR (markedly!), and how we can lead 
our companies in the right direction. This was our 
first in-person event since March. 

Finally, the HR Committee wrapped up a busy 
2020 with one final event in December. Facilitated 
by co-chair Chris Schultz, from DKSH, this session 
looked at real-world challenges and solutions to 
managing remote workforce. Despite covering 
“returning to work” in May, it is clear that one of the 
lasting impacts of COVID-19 will be an increased 
number of employees working remotely.

In January, the HR and Legal Committees held 
their annual joint event, focused on Employee 
Termination and Reducing Your Risk – in other 
words, terminations and other tricky aspects of Thai 
labor law. This in-person event had 65 participants. 
The presenters were Pisut Rakwong from Pisut 
& Partners and Edward Attanasio from Fabrinet 
Company, Ltd.  

In February, the HR Committee tackled a popular 
and perplexing topic: Agile: a New Way of Working 
and Thinking. Agile is a much-used buzzword. 
Committee co-chair Shaun Wong, from Baker Tilly; 
and Arnut Changtrakul from Dale Carnegie, helped 
43 participants unpack what Agile is, and isn’t, and 
how people can apply this way of working to our 
organizations of any size. 

In March, HR held their final in-person event before 
moving to virtual events for the next seven months. 
Titled “The Future of Learning: Disruption is Banging 
on Your Door,” 48 members gathered at SEAC to 
hear James Engel, their Chief Learning Architect, as 
he helped us uncover the new realities surrounding 
adult development.  

In April, the HR Committee joined with the Tourism 
& Hospitality Committee to present a virtual 
event joined by 58 members. We tackled the 
employment challenges and solutions that member 
companies, particularly in the hospitality industry, 
were facing with the onset of Covid-19 and the 
ensuing lockdown. Speakers included Caroline 
Stevens from Minor Hotels, Ian Pascoe from Grant 
Thornton, and Bruno Huber from Mövenpick BDMS 
Wellness Resort. 

AMCHAM Council and Committee Roundup



The American Chamber Of Commerce In Thailand   49

LEGAL COMMITTEE 

Committee Leadership: Christopher 
Knight, Everett Knight; Douglas Mancill, 
Legal Analytics & Advocacy; Eric Meyer, 
Tilleke & Gibbins; Kevin O’Neal, Chevron; Komson 
Suntheeraporn, DLA Piper. 

Board Liaison: David Lyman, Tilleke and Gibbins 

2020 Accomplishments:  The Legal Committee 
provided AMCHAM members with updates on 
Covid-19 related legal topics as well as compliance 
matters and advocacy matters.  

In January, HR-Legal Committees held its annual 
event on Thai labor law.  This well-attended event 
was the Legal Committee’s first and only in-person 
program. After the Covid-19 shutdown, the Legal 
Committee revised its event calendar to focus on 
Covid-19 related topics and organized several 
online events. The Legal Committee’s Covid-19 
related events included: (a) an overview of the Thai 
government’s corporate tax relief for Covid-19: (b) 
a program on how Covid-19 may affect contractual 
obligations (e.g., force majeure); and (c) the potential 
effects of Covid-19 on employment matters.  
When the effective date of the new Personal Data 
Protection Act was delayed, the Legal Committee 
provided an update to AMCHAM members on the 
consequences and details of that delay. 

an event on the legal and technical implications of 
holding e-meetings in Thailand.  There was a panel 
discussion on the new FCPA guidelines, where 
speakers from Thailand and an in-house lawyer 
from the U.S. spoke. There was another Legal 
Committee event on the Foreign Agent Registration 
Act and its applicability to members.  

Intellectual property falls under the Legal 
Committee, and AMCHAM members were able 
to participate in one consultation meeting with the 
Royal Thai Government lead by the Department 
of Intellectual Property. This meeting provided 
the opportunity for members to make their own 
comments directly to a number of Thai Government 
agencies that are responsible for the enforcement 
and protection of intellectual property.

SECURITY COMMITTEE 

Committee Leaders: Jeremy Khong, 
Chevron; Henny Beeber, AES Group; Kie 
Fallis, American College Consultants 

Board Liaison: Greg Boudah, Spokes Jewelry 

2020 ACCOMPLISHMENTS: The Security 
Committee established a liaison relationship with 
the regional U.S. Homeland Security Investigations 
(HSI) Attaché and their team of law enforcement 
professionals. HSI Bangkok was tasked with setting 
up their second overseas Citizen’s Academy 
in Thailand and were soliciting the input and 
participation of the AMCHAM security committee. 
The first classroom session was on August 6 and 
over the following five weeks, AMCHAM members 
and staff gained an inside perspective on the HSI 
overseas mission, as well as their relationship 
with the Royal Thai Police (RTP). In addition, HSI 
and RTP senior officers provided briefings on 
human trafficking, financial crimes and surveillance 
operations. On two subsequent weekend classes, 
attendees participated in an undercover sting 
operations surveillance exercise and firearms 
familiarization session at a RTP firing range in 
Bangkok. The AMCHAM security committee and 

The shift to webinars allowed several speakers from 
outside Thailand to participate in Legal Committee 
events. The committee invited a speaker from Hong 
Kong to provide an overview of Covid-19’s effect 
on trade, supply chains and China, and organized 
an event where a team lawyers from Washington 
DC and New York discussed how Covid-19 
affected businesses and government related 
matters in the United States.  

It was not all Covid-19 topics, and the Legal 
Committee organized several programs on 
corporate compliance related matters, including 
a program that provided a global overview of 
corporate fraud, which included a discussion 
of where Thailand sits in comparison to other 
counties in the region.  The Committee also held 
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staff will continue to work with the HSI team on 
future Citizen’s Academy programs and to promote 
those events to AMCHAM members. 

AMCHAM members attended the ASIS International 
Thailand’s September 2020 chapter meeting in 
order to participate in a discussion concerning the 
current protest movement in Thailand, led by a 
senior analyst from the International Crisis Group. 
The attendees represented a very knowledgeable 
cross section of the community in Thailand, both 
corporate and government, and the conversation 
was frank and engaging. 

The committee has continued to expand their 
contacts with the U.S. Embassy Thailand team, 
corporate security professionals and appropriate 
members of the RTP in order to foster additional 
cooperation on potential threats to AMCHAM 
members’ business operations.  In 2021, we hope 
to be able to leverage these relationships and the 
expertise in other committees to provide relevant 
events for the Chamber. .

SMALL BUSINESS & ENTREPRENEURS 
(SBE) COMMITTEE 

Committee Leaders: Previously David 
Lawrence, Advance Adjusting Associates  

Board Liaison: Greg Boudah, Spokes 
Jewelry 

2020 Accomplishments: In February, the SBE 
Committee started the year with a hands-on 
workshop for SMEs to learn how to manage their 
Facebook and Instagram marketing effectively 
– this event was jointly organized with the 
Communications and Marketing Committee and 
drew over 50 participants. The Committee also 
partnered with the Indochina Carolina Club on an 
event Promoting Access to Capital for SMEs in the 
Kingdom of Thailand. 

However, the most important priority for 2020 
was helping our small businesses navigate the 

challenges brought on by the covid-10 pandemic. 
In March, during the early stages of the pandemic, 
they convened a Small Business CEO Roundtable: 
Business Considerations for Covid-19 to discuss 
the challenges that our SBE members were facing 
and share solutions. 

In April, the SBE Committee invited the Bank 
of Thailand (BoT) Assistant Governor Jaturong 
Jantarangs to speak to the membership on the 
newly announced Soft Loan Scheme for SMEs, 
launched in coordination with the Ministry of 
Finance. This allowed members the opportunity 
to ask their questions directly of the BoT and was 
opened to members of other Chambers. 

Finally, in November, they invited a motivational 
speaker to help members rethink the leadership 
qualities they bring to their business and personal 
lives. For 2021, the SBE Committee is actively 
seeking to expand and diversify its leadership with 
the goal of recruiting new leaders to drive relevant 
programming for the membership.

SPORTS COMMITTEE 

Committee Co-Chairs: Pavin 
Rodloytuk, Citibank 

Board Liaison: Dr. Adisak Jangkamolkulchai, 
Esso 
 
The Sports Committee held one event in 
November. This event was held in conjunction with 

AMCHAM Council and Committee Roundup

the Foreign Chambers Alliance (FCA) at the Amata 
Spring Country Club. Members of AMCHAM, 
AustCham, BCCT, and GTCC, raised over 500,000 
Baht for the American Chamber of Commerce in 
Thailand Foundation (ATF), to support education for 
Thai children.  

This golf tournament was slightly different from 
previous tournaments as social distancing 
measures were observed per the new normal. 
The format and venue had also changed this 
year, giving many golfers their first experience 
with one of Thailand’s premier courses. The event 
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Looking for something?

Visit AMCHAM Thailand's
Member Directory to find
what you're looking for!

Logistics Firm

International Schools

Tax Experts

Distribution Companies

Local Resturant

Luxury Hotels
Legal Advice

Entertainment Company

was generously sponsored by AMATA, Citibank, 
General Motors, International School of Bangkok, 
Total Access Communications, Western Digital, and 
Aetna Health Insurance.

TAX COMMITTEE  

Committee Leadership: John Andes, 
Partner, KPMG; Jonathan Blaine, DFDL; Matthew 
Stevens, Global US Tax Plan; Jonathan Stuart-
Smith, EY

Board Liaison: Jeff Lehrmann, Chevron Asia   

coordinator in 2021, and we look forward to 
working with her.    

The Tax Committee held six online meetings in 
2020. We are glad to have had the opportunity 
to collaborate with the Customs Committee and 
the Business Economics Committee in 2020 to 
bring and lead discussions of important issues 
affecting AMCHAM’s members. We saw a large 
increase in the number of participants joining 
our events, and we hope to see the number of 
participants grow in 2021.    

On February 7 ,the Tax Committee held its 
first planning meeting of the year. In April, the 
Committee held a webinar regarding U.S. Tax Filing 
Updates. This was an important event for those 
who had been affected by Covid-19 in regards 
to their tax strategy for 2020. Together with the 
Customs & Excise Committee, the Tax Committee 
held a joint event titled “Transfer Pricing: New Tax 
Filing Requirements, Transfer Pricing Audits, and 
the Impact on Import Duties and VAT” on June 
25. A few days later on June 29, the Committee 
partnered again this time with the Business 
Economics Committee to host another webinar 
regarding GILTI and the Transition Tax.  

In August, Matthew Stevens and Peggy Creveling 
provided a joint presentation on U.S Tax Planning – 
Why Invest in Thai & Offshore Funds. The final Tax 
Committee event of the year was held virtually in 
December and provided AMCHAM members with 

AMCHAM Council and Committee Roundup

The Tax Committee is grateful to Heidi 
and Sarawan for their support and arranging 
various online meetings to reach out to members in 
2020. Kittie will become the Tax Committee’s 
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insight regarding what taxes may look like under a 
Biden administration.  

On the tax advocacy front, the Tax Committee sent 
letters and had follow-up meetings with the 
Revenue Department in 2020 to discuss two 
important issues:  

• May 19, Letter to the Revenue Department on 
Covid-19 Impact on Thailand’s Tax Treaties  

• May 4, Letter to the Director General of Revenue 
Department on EU’s blacklist  

The Tax Committee welcomes the members’ 
feedback about any tax issues that they are facing, 
and if we see common concerns and trends, 
we will seek to add that issue to another Tax 
Committee meeting in 2021.

TOURISM & HOSPITALITY 
COMMITTEE

Committee Leadership: Charles 
Blocker, IC Partners Limited; Priyanka Otto, Siam 
Kempinski Hotel Bangkok; Sumitha Soorian, 
Delivering Asia Communications.

Board Liaison: Rachel Davidson, Hilton and 
DoubleTree Sukhumvit

2020 Accomplishments: The Tourism & 
Hospitality Committee promotes the Travel and 
Tourism markets of Thailand and the U.S. by 
facilitating communication and developing business 
between Thailand’s private and public sector, and 
within the AMCHAM community of businesses.  
This committee discusses travel trends and 

helping it to maintain a competitive advantage 
relative to neighboring alternative destinations 
in S.E. Asia.

The Committee conducted five events in 
2020, including three partner events and one 
joint event with the AMCHAM HR Committee. 
In addition, the committee pursued more 
government engagement than in previous 
years, drafting a letter to the Minister of 
Tourism and Sports in May, and meeting 
twice with the Ministry of Tourism and Sports, 
once virtually in July and once in-person in 
September.

In January, the Committee started with the 
Thailand Tourism Forum 2020, a partner event 
that attracted over 900 attendees and is one 
of the flagship events of the Thai tourism 
industry. After the emergence of Covid-19 
forced all events online, the committee 
convened a virtual roundtable of members 
in March 2020 to discuss the pressing 
challenges facing hospitality members. 

In April, the Committee produced a joint 
event with the HR committee focusing on 
employment challenges and solutions during 
Covid-19, featuring the creative approaches 
taken by many of their hotel members looking 
to fulfill responsibilities to their staff while 
ensuring the financial health of their institutions 
in unprecedented times.

In June, the Committee partnered with C9 
Hotelworks to produce a virtual follow up to 
the Thailand Tourism Forum, and in September 
the committee supported a virtual production 
of Phuket Hotels for Islands Sustaining Tourism 
(PHIST), the leading tourism event in Thailand 
facilitating knowledge sharing on how to 
develop tourism in a sustainable manner.

issues within and affecting the airline, hotel, tour 
companies, convention, exhibition, business 
travel, medical tourism, and ground transportation 
industries. The Committee’s goal is to enhance 
Thailand’s overall tourist and travel experience by 
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TRADE AND INVESTMENT COMMITTEE 

Committee Leadership:  Souvik Roy 
Chowdhury, Indorama Ventures Plc.; 
Maarten Degryse, Maersk IS Thailand; 
Noah Shepherd, Stanley Black & Decker; 
and Tipwadee Thaisiri, Chevron 

Board Liaison:  David Nardone, WHA Industrial 
Development Plc.  

2020 Accomplishments: This year the AMCHAM 
Trade and Investment Committee (TIC) welcomed 
two new co-chairs: Souvik and Maarten. The TIC 
continued working in partnership with the AMCHAM 
Board of Governors and other councils and 
committees to participate in high-level engagement 
with senior government officials to discuss key 
regulatory issues of AMCHAM members’ interest, 
and to contribute to AMCHAM key objectives. The 
Committee organized two key events to discuss 
business implications of Covid-19 and highlight 
key challenges and opportunities presented by the 
pandemic. 

The first webinar on May 25 on the subject of  
Covid-19 Impact on the Thai economy, Thriving 
in the New Normal. The seminar was presented 
by Dr. Amonthep Chawla, Head of the Research 
Office at CIMB Thai Bank PCL. The biggest 
takeaway was that Thailand was likely to be the 
most affected country in the region because of its 
reliance on travel and tourism. Dr Amonthep saw 
Thailand as a hub for logistics, IT and technology 
development in ASEAN. The U.S.- China trade war 
and relocation to Vietnam, could bring opportunities 
to the kingdom. The webinar was attended by 46 
members.  

The second webinar on July 16 was held on the 
subject of  A Regional Look at Thailand and ASEAN 
Trade Flows During the Pandemic. The topic was 
presented by AMCHAM member Tractus Asia Ltd 
a Bangkok-headquartered, regional management 
consultancy that focuses on helping foreign 
investors succeed in Asia. The panel featured 
the country heads of Tractus Asia. The speakers 
included John Evans, Co-Founder and Managing 
Director; Udai Panicker, Country Manager – 
Singapore; Christoph Lam, Country Manager 
– Vietnam; and James Meisenheimer, Country 
Manager – Myanmar. The webinar was attended 
by 52 participants. The presentation looked at 
GDP projections in 2020 – 2021, an overview of 
trade and investment flows, what companies were 
doing, and the actions of governments to support 
companies through the crisis. The presentation 
concluded with a highlight that Thailand had a 
history of resilience and it would adapt to changes 
in the economy as it had in the past.

YOUNG PROFESSIONALS 
COMMITTEE (YPC) 

Committee Leadership: Eliot Delunas, 
Nitro Labs; Navarerk Kaewphakdee, 
Bank of America; Trent Rooks, Schaeffler 

Board Liaison: Greg Bastien, American Axle & 
Manufacturing 

2020 Accomplishments: The Young 
Professionals Committee (YPC) held two in-
person events and one dedication in 2020. On 
February 27, at the Hotel Indigo, YPC kicked off 
the first networking event of the year with guest 
speaker Pla Phungstoon, Account Director for 
LinkedIn Singapore. She shared insights on how 
to leverage LinkedIn as a tool for both professional 
and personal benefit. More than ninety young 
professionals along with various senior managers 

were able to expand their network whilst learning 
how to exhaust the potentials created by LinkedIn. 
The event was able to generate close to thirty 
thousand baht in proceeds to be used for the 
school dedication.   

On August 21, YPC traveled to Wat Tha Praya in 
Trang for a school dedication trip to donate 99,000 
Baht to build a computer lab for the school. The 
school cordially welcomed AMCHAM team with a 
lot of warmth and the students performed traditional 
southern manora and fan dances. The AMCHAM 
team took a tour of the school and the facilities. 

On December 8, YPC held their final event of the 
year: Bounce Back like a Boss! This networking 
event was an opportunity for young professionals 
around to hear from three expert panelists: Jeff Leh-
rmann, Managing Director, Chevron Thailand; Ornk-
anya (Mook) Pibuldham, Managing Director and Chief 
Country Officer, Bank of America; and Micah Shep-
ard, President Automotive Aftermarket Asia-Pacific & 
President of Southeast Asia, Schaeffler Group; each 
spoke to their experience while YPC Committee Co-
Chair, Trent Rooks, moderated the discussion. 



The American Chamber Of Commerce In Thailand   55

• Textured metal �nish
• High-speed USB 3.0 & 2.0 connectivity
•*Complimentary 2-Month Adobe Creative Cloud Photography Plan
• ^Complimentary 1-year Mylio® Create Plan worth US$50

A little �ts a lot

Small enough for a loaded laptop bag, spacious enough 
for loads of content — Seagate® Backup Plus Slim 
portable drive is the perfect marriage of easy portability 
and truly useful �le storage. Easily plug into Windows 
and Mac® computers via USB 3.0, and enjoy helpful 
tools like customised backup and folder mirroring.

• Woven, textile enclosure
• Secure data with password protection and 
   256-bit AES hardware encryption
• Compatible with USB-C and USB 3.0/2.0
• *Complimentary 2-Month Adobe Creative Cloud Photography Plan
• ^Complimentary 1-year Mylio® Create Plan worth US$50

Advanced security, USB-C compatibility, �le sync for your way of life

Sporting a chic, woven fabric enclosure, Seagate® Backup Plus Ultra 
Touch portable hard drive is aimed at making �le protection as simple as 
possible. This HDD, featuring password protection with Seagate Secure™ 
AES-256 encryption, is compatible across USB-C and USB 3.0 for both 
Windows and Mac® laptops.

3 YEARS INCLUDED

We’ve got your back.
Rescue Data Recovery Services is now included with most Seagate products.

Hardware encryption &
Password protected

Complimentary 2-Month 
Adobe Creative Cloud 

Photography plan
T&Cs Apply.

USB-C / 
USB 3.0 / 2.0

Mylio® Create Plan 
1-year offer
T&Cs Apply.

Complimentary 2-Month 
Adobe Creative Cloud 

Photography plan
T&Cs Apply.

USB 3.0 / 2.0Mylio® Create Plan 
1-year offer
T&Cs Apply.



56    Thai-American Business - Volume 4/2020

In the Spotlight

Jeff Lehrmann
Jeff Lehrmann is the managing director of 
Chevron’s Asia South Business Unit, a position 
he assumed in April 2019. As managing director, 
he is responsible for upstream operations in four 
countries: Bangladesh, China, Myanmar, and 
Thailand. He also serves on AMCHAM’s Board of 
Governors.

Describe your journey as an AMCHAM Board of 
Governor
Servant leadership is a term we use in Chevron to remind 
each leader of their purpose; to serve others, not to be 
served. This mind set aligns well with my faith. For the past 
34 years of my career with Chevron, my true purpose was 
not contained to the position or title I held in the company, 
but in the opportunities I had at that time and that place to 
apply my God given talents to support and grow my family, 
my colleagues, my community. Actively supporting the aims 
of AMCHAM is a natural extension of service.

Since being elected to the Board in 2019, I’ve grown 
personally and professionally through the relationships and 
experiences available through AMCHAM. AMCHAM affords 
me yet another option to apply my learning, my capabilities, 
and the even broader capabilities of Chevron to support our 
members. I am honored to represent AMCHAM members 
in four of AMCHAM’s committees/councils; Government 
Affairs, Tax, Sustainability & Plastic, and the newly formed 
Women’s committee. 

AMCHAM’s mission is to continually deliver higher value to 
its members through building capabilities, advocacy, and 
networking. I am very proud of the results achieved by the 
collective AMCHAM team, particularly during the challenging 
times of 2020. AMCHAM and our member companies 
have responded supporting the Kingdom in protecting the 
citizens and working relentlessly to restore and progress 
the economy. We are a strong and valued partner for the 
Kingdom of Thailand. 
 
How has Chevron responded to the pandemic? 
Across Chevron’s interests in Thailand - from the oil and 
gas energy production in Gulf of Thailand, to our interest in 
the SPRC refinery in Rayong, and our Caltex-branded fuels 
and lubricants business – our first responsibility is to protect 
our people and the environment during the pandemic. We 
achieved this objective while providing the vital energy and 
products safely and reliably to fuel the Kingdom’s recovery 
during the pandemic. 

Our employees supported many response efforts since 
the beginning of the pandemic, including providing funds 
and medical supplies to communities and hospitals across 
the Kingdom. We helped build the capacity of Thailand’s 
Department of Disease Control staff in Design Thinking so that 
they are well prepared to cope with emerging and recurring 
diseases with the most sustainable and efficient system. 

We supported an innovative researcher team from 
Chulalongkorn University to train four Labrador sniffer dogs 
to help detect traces of the coronavirus. Our employees 
also participated in the Chevron Humankind program where 
they could donate money to four COVID-response charitable 
organizations. Our employees have donated over 1.6 million 
Baht and Chevron has tripled the employees’ contributions, 
bringing the total amount to over 5 million Baht. Altogether, 
Chevron provided support to 50 organizations in Thailand, 
with a total amount of 12.2 million Baht.

What advice would you give to AMCHAM’s business 
community to make the most of their membership? 

Being an AMCHAM member provides a distinctive 
opportunity to network and grow through a wide range of 
professionals and industries. I highly recommend expanding 
your network and experiences by actively participating in 
the various events, engagements, and meetings that are 
organized by AMCHAM throughout the year. The events 
such as the in person and virtual meetings, the Governor’s 
Table, and the Governors Ball are excellent opportunities to 
connect with more people to grow your network and build 
your company and leadership capabilities. I also encourage 
you to engage as a member of one of the very effective 
committees or councils.

The “purpose” of AMCHAM is to create a positive IMPACT in 
the Kingdom through CAPACITY building, ADVOCACY, and 
NETWORKING for our members. (I CAN). The combination 
of our over 600 member companies possess countless 
capabilities when pooled and harmonized. As a member it’s 
up to you to grasp these opportunities.

You love Thailand because... 
The values of the people of Thailand are akin to my family’s 
personal values. Values of humility, gratitude, hard work, 
honor of the past, and responsibility for the future. My wife, 
Cindy, and I were welcomed into our new home last year 
with graciousness not as expats but as members of the 
community. I am happy to call Thailand my home and the 
people of Thailand my neighbors and friends. In service and 
in partnership, we look forward to progressing an ever-better 
world for our nation’s children and the generations to come. 

In the Spotlight highlights AMCHAM’s leadership; including board governors, committee and council co-chairs, and members. 
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How did you get involved with AMCHAM? 

I got involved with AMCHAM shortly after arriving in 2017 and 
spent the first few months on my own until my family joined. 
This gave me time to learn more about AMCHAM and attend 
events where I enjoyed meeting new people and saw an 
opportunity to give back as part of the community. It didn’t 
take long to get involved, as I volunteered at the July 4th 
Independence Day event. Ultimately, I became Co-Chair of the 
Marketing and Communications Committee, which has been 
rewarding working with team, the AMCHAM communications 
group, and creating content for the members. 

What advice do you have for companies looking to 
stay agile in 2021?

At PMTT, one of our core principles is employee engagement 
as an engaged team delivers better results, ideas, and 
culture for dealing with today’s and tomorrow’s issues and 
opportunities. We have become even more employee-centric 
during the recent pandemic, listening to the challenges our 
customers and teams and responding to their needs quickly. 
We were one of the first companies to announce a work from 
home policy in mid-March, and provided extra benefits for 
our staff, whether it was a work equipment budget or reliable 
home internet speed.

We work in a challenging business environment with an 
even more ambitious vision of delivering a smoke-free 
future, replacing our cigarettes with less harmful alternatives 
for those that continue to smoke.  This requires an agile, 
resilient, and engaged team, and I would advise other 
companies to focus on engagement as point of differentiation 
versus your peers. 

You favorite AMCHAM online event is...

I am biased as Co-Chair of the Marketing and 
Communications Committee! Through the year we have had 
some great programs, welcoming over 300 participants. 
The standout event was our Facebook sessions where we 
collaborated with the Small Business and Entrepreneurs 
Committee to run an introductory and later more advanced 
workshops. The feedback from this highly relevant and 
engaging event was fantastic. 

Gerald Margolis

Gerald Margolis is the Managing Director of Philip 
Morris Trading (Thailand) and serves as the Co-Chair of 
AMCHAM’s Communications and Marketing Committee.

JAN 20
10 am

Oriental Residence Bangkok

THE
GOVERNORS'

TABLE

Jeff Lehrman 
Managing Director of Chevron

George Hartel
 Chief Commercial Officer  of  GQ Apparel

Kaveepan Eiamsakulrat
Executive Chairman of  The KE Group

Tibor Pandi
 Country Head of Citibank

Hosted by:

JAN 21
6 pm

Our Governors' Tables offer an opportunity to connect to leading executives and 
AMCHAM Board Governors over leisurely dinners in unique venues around Bangkok. 
The small group size allows for individual introductions followed by relaxed, wide-
ranging conversations with leaders from diverse industries and businesses. Spaces 
fill quickly but a waiting list is available for future Governors' Tables. 
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Develop Agility That Outlasts 
the Pandemic
Three tips to avoid going back to your old bureaucratic ways.

Member Contributions 

T
here’s nothing like a 
crisis to ignite innovation. 
American soldiers in World 
War II created homemade 

patches for planes and Jeeps when 
standard replacement parts couldn’t 
be found. Following the explosion 
on Apollo 13, NASA engineers 
devised ingenious solutions to 
bring the astronauts safely back to 
Earth. The current pandemic has 
already led to countless innovations. 
Dyson designed a new ventilator 
in 10 days. Alibaba and retailer 
Zhongbai teamed up to build an 
unmanned store for essential 
items and disinfectant supplies. 
Chick-fil-A developed more than a 
dozen changes to its drive-through 
process to maximize both safety and 
efficiency in the face of skyrocketing 
demand for take-out food.

Frankly, these examples don’t 
surprise us. We have studied and 
consulted with many companies 
on the principles and practices of 
agile management, and we have 
repeatedly seen how quickly a 
company can innovate when it 
sheds the constraints of bureaucracy 
and adopts agile methods.

Today, many companies seem 
to be discovering agile on the 
fly. Executives tell us that the 
innovations their companies 
are creating weren’t part of a 
strategic plan. They weren’t built 
into anybody’s compensation 
system. They weren’t led by senior 
leaders or by a program office, and 
they didn’t go through the usual 
stage-gate process. Typically, a 
small group of people spotted 

an urgent need, dropped lower-
priority activities, broke typical 
bureaucratic procedures, and 
transformed from everyday workers 
to real-life corporate MacGyvers, 
surprising themselves and their 
bosses in the process. Sounds a 
lot like agile to us.

Another sign of today’s agility: a 
rapid increase in many companies’ 
metabolic rate. One senior executive 
with a major retailer told us that he 
now holds daily 30-minute meetings 
with cross-functional stakeholders 
to attack the day’s challenges. His 
team sets key principles, such as 
safety, while delegating operating 
decisions to line managers. “We’ve 
gone from making five big decisions 
a month to sometimes making five a 
day now,” he says. “And I’m not sure 

we’ve lost a lot in the quality of those 
decisions.”

Take note, though: This spur-of-the-
moment agility is fragile. Innovations 
happen sporadically rather than 
systematically. And when the 
emergency fades, people typically 
return to traditional command-and-
control innovation until the next crisis 
arises, when they must reinvent 
agile approaches all over again. So 
how can companies maintain their 
agility once the crisis is over? Here 
are the keys:

Build an agile system in agile ways
Business systems have a greater 
impact on long-term performance 
than individuals do. That’s one 
reason why athletes and business 
executives perform so differently 

By Darrell Rigby and Derek Keswakaroon, Bain & Company
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in different organizations. So why 
not capitalize on times when agile 
innovations are highly successful 
to make the business system itself 
more agile? Create more agile teams 
charged with generating innovations. 
Begin spreading the principles of 
agile throughout the organization, 
even to the parts of it that must 
remain bureaucratic.

The key here is to build an agile 
system using agile methods. 
Engage people in changing the 
system through testing, learning, 
and adaptation. Don’t copy some 
other company; it rarely works, and 
it keeps people from developing 
the skills they need for adapting, 
customizing, and harmonizing all 
the elements of agility. People need 
time to create—and then to get 
accustomed to—a new operating 
model.

Increase the speed of innovations
During crises, executives often 
marvel at how the speed of 
innovation in their organizations 
accelerates. Agile enterprises focus 
on speed during normal times as 
well. One common measure is 
how much time elapses between 
the identification of a problem or 
opportunity and the delivery of an 
innovative solution.

Tracking response times can lead 
to surprising insights. The time it 
takes an agile team to release an 
innovation is determined by two 
factors: the time required to work on 
the innovation and the time spent 
waiting on others. Waiting times 
include delays caused by operating 
processes, such as strategic 
planning calendars, approval 
processes, budgeting and funding 
cycles, and dozens of other factors. 
Most teams spend only 15% to 
20% of their time working and the 
rest waiting. So reducing wait times 
has five times the impact of making 
teams work faster.

One way to reduce wait times is to 
break big, lengthy programs into 
smaller batches with rapid feedback 

loops. Smaller batches allow people 
working in complex systems to 
start, stop, or pivot their activities 
quickly in response to changes 
or new demands. Breakthrough 
innovations don’t have to be big, 
five-year gambles of the sort that 
terrify bureaucrats; they can become 
a series of short bursts that are 
regularly reviewed and adapted. 
Similarly, cumbersome planning 
and funding activities don’t have 
to happen in annual cycles, cycles 
that force innovation teams to delay 
their starts or postpone the death 
of floundering initiatives. Breaking 
a long, monolithic planning and 
budgeting process into quarterly 
sprints minimizes wait times and 
increases flow efficiency.

Reset the balance between standard 
operations and innovation
To sustain success in dynamic 
environments, companies must 
balance two vital activities. They 
must run the business reliably and 
efficiently, and they must change the 
business rapidly and effectively. Too 
little focus on innovation leads to a 
static enterprise that will fail to adapt. 
Too little emphasis on operations 
leads to poor quality, high costs, and 
dangerous risks to customers and to 
the business. Most large companies 
today have tilted too far toward 
bureaucracy, starving innovation. 
Crises make this deficiency painfully 
obvious but only for a while. The trick 

is to maintain the urgency, anticipate 
the next crisis, and create a system 
that emphasizes innovation as much 
as operations.

The current pandemic is surely 
the worst calamity most business 
leaders have seen, but it is hardly 
unique. The past two decades have 
witnessed a startling series of crises 
and black-swan events, including 
terrorist attacks, murderous local 
conflicts, fatal-disease outbreaks, 
and unprecedented weather events, 
such as hurricanes and wildfires. 
And all that is on top of “ordinary” 
business disasters: data breaches, 
trade wars, digital disruptions, and 
so on. The future, in our view, won’t 
be all that different: It is likely to 
present companies with a series 
of unexpected challenges and 
opportunities, and business as 
usual will no longer be sufficient. 
An agile business system can help 
companies create the innovations 
they will need to survive in these 
uncertain times. 

This article originally appeared on 
HBR.org. 

Darrell Rigby is a partner based in 
Bain’s Boston office and leads the 
firm’s Global Innovation and Agile 
practices. Derek Keswakaroon is 
a partner in Bain’s Bangkok office, 
leading the Southeast Asia Retail 
practice.
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Tractus Asia Celebrates 25 Years!

Member Contributions 

25 years ago, AMCHAM members 
Dennis Meseroll and John Evans 
founded Tractus Asia in Bangkok. 
From its beginning as a site 
selection firm advising manufacturing 
companies to make informed 
decisions about where to establish 
their production facilities in Asia, these 
American business partners expanded 
Tractus into a leading Pan-Asian 
corporate strategy consulting firm.

Over the years, Tractus has grown 
to a team of over 60 professionals 
across the region with offices in 
Bangkok, Chennai, Hong Kong, 
Ho Chi Minh City, Jakarta, Kyoto, 
Los Angeles, New Delhi, Shanghai, 
Singapore and Yangon. From its 
roots in site selection and location 
strategy, Tractus broadened 
its services to encompass four 
principle practice areas - Strategy 
and Execution, Corporate Finance, 
Economic Development, and its 
Business Inc.ubator® market 
entry platform, a low-cost, low-risk 
way for companies to enter and 
compete in Asia’s rapidly growing 
economies.

Since 1995, Tractus has advised 
clients on over 8 billion U.S. Dollars 
of investment and trade in diverse 
industry sectors ranging from 
automotive, aerospace, electronics, 
food processing, chemicals, life 
sciences and medtech manufacturing 
to shared services, software 
development, and other business 
services and retail. Tractus continues 
to assist multinational companies and 
Small Medium Enterprises (SMEs) 
alike to make informed decisions 

about how to enter markets in Asia, 
where to locate, and how best to 
structure their investments and 
operations for long-term success.

Tractus has been a proud and active 
corporate member of AMCHAM 
Thailand’s  American business 
community for over 20 years. The 
Chamber has been instrumental to 
its success. Tractus looks forward 
to another 25 years of helping their 
client’s build their business in Asia. 

Successful Reopening of the 
Zeavola Resort
The Eco-Luxury Resort Zeavola is 
located on the island of Koh Phi 
Phi. The motto of the resort is Back 
to Simplicity. This relates to a Thai 
village offering its guests authentic 
and local experiences combined with 
strengthening intercultural exchange.

Under the leadership of General 
Manager, Florian Hallerman, Zeavola 
banned plastic toiletries and began 
using regionally produced refillable 
ceramic bottles thus, saving about 
half a million plastic bottles over the 
last 12 years! Zeavola also con-
tributed to mitigating the effects of 
Covid -19 for employees and prior-

itized protecting the workforce and 
the local community. Management 
decided to close the hotel to allow 
employees to travel home before 
lockdown began. Due to this quick 
action, it was possible to send all 
employees home except for the 
emergency team before Thailand 
stopped all travel. As a result, ex-
penses for meals, electricity, water, 
sewage and even TV channels and 
WIFI, were reduced significantly.

With the help of the Thai government, 
hotels were able to send their em-
ployees’ home. The hotel participated 
in the nationwide social security sys-

tem as well as provided staff loans 
until the first government payment 
arrived. In a joint staff vote, it was de-
cided to dissolve the existing pension 
fund and pay it out to the employees 
so that another three months of pay-
ment could be secured. The small 
team that had stayed behind took 
care of the hotel, the equipment, and 
the jungle garden. 

Now, Phi Phi Island is on the path 
to recovery and Zeavola Resort has 
opened again for business. Zeavola 
is a member of Green Pearls®, the 
leading source for eco-friendly plac-
es around the world. 
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Conrad Koh Samui, the luxury five-
star resort that nestles on a secluded 
hillside, is leading by example in 
the important field of sustainability. 
Sustainability is in the property’s 
DNA and is applied expertly by 
knowledgeable team members to 
every aspect of the resort’s daily 
operation. Every luxury villa on this 
resort is plastic free and the property 
owners have invested substantial 
sums to produce environmentally 
friendly alternatives.

Another example of the resort’s green 
credential is Botanikka, a garden 
that produces organic herbs and 
vegetables for the Conrad Koh Samui 
restaurants and bar. The hydroponic 
system grows vegetables in a water-
based solution without soil. Botanikka 
also produces a plentiful supply of 
micro greens such as coriander, 
spring onions, lettuce, and baby 

AWR Lloyd and FHI 360, through 
its subsidiary FHI Partners, have 
developed a strategic alliance to 
combat Covid-19 combining FHI 
360’s epidemiological expertise 
and practical knowledge of national 
health systems with AWR Lloyd’s 
deep understanding of business 
operations and analytics. Together, 
they have effectively advised private 
companies on how to protect their 
workers and mitigate the impact of 
Covid-19 on broader stakeholder 
communities, while maintaining 
operations and minimizing Covid-
related financial loss.

Examples of their work includes:

• Project Continuity of a 1.5 
billion dollars Infrastructure 
Project in the Middle East-Africa 
region, specifically turnkey 
technical advisory from crisis 

Conrad Koh Samui’s Green Initiatives

AWR Lloyd Covid-19 Advisory

corn. The resort’s popular Kambucha 
welcome drink comprises ingredients 
grown at Botanikka. Finally, the 
small mushroom farm produces 
mushrooms for use in a variety of 
Asian and western dishes.

Project Iris is the latest sustainable 
initiative. Named after the Greek 

response to safe return-to-
work. They served as a key 
source of medical expertise, 
synthesizing the interests of 
investors, EPC contractors and 
subcontractors, and customizing 
risk management best practices 
from similar industries across the 
globe.

• Private Sector Communication 
& Engagement in Papua New 
Guinea, a countrywide USAID-

goddess of the rainbow who carried 
messages from the Gods, this farm 
covers 8000 square meters and 
features a cross-section of fruit and 
vegetables producing 450 kilograms 
of food per month for consumption 
by guests and team members. 

The recent lockdown provided an 
opportunity to further develop this 
farm-to-table concept. Importantly, 
no pesticides are used at any time. 
Geese and ducks roam freely to 
feed on the bugs and worms. The 
150 chickens produce more than 
enough eggs to meet the daily needs 
of guests. Both Iris and Botanikka are 
open to guests and visitors. 

Finally, the resort has also 
implemented a program designed to 
reduce energy consumption, save 
water, eliminate food waste, and use 
only responsible suppliers. 

funded program to leverage 
private sector supply chains, 
operations, and networks to drive 
C-19 awareness messaging to 
remote geographies. The project 
provides resilience building in the 
energy, mining, and infrastructure 
industries in Papua New 
Guinea through training and risk 
management advisory.

AWR Lloyd is a specialist advisory 
firm with a 20-year track-record 
in Asia-Pacific, providing strategy 
consulting; corporate finance; 
environmental, social, and 
governance (ESG), sustainability 
and corporate communications 
services. With 4,000 staff serving 
more than 60 countries, FHI 360 
has an extensive track record in 
designing and implementing large, 
complex health and development 
projects. 

Member Contributions 
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C&W Services 1

Energy & Sustainability Business Unit

Select Management 
and Staff

Establish scope of 
work/ Objectives

Pre-audit  survey -
assemble Historic 
Database

Detailed Audit, 
Investment Grade Audit

Energy Audit Report

Implementation through 
Design Consultancy / 
Project Management

Monitoring and 
Performance 
Verification

Continuous 
Benchmarking 

and 
Best Practices

Energy Audit

• Conduct energy audit to identify energy savings 
potential

• Make recommendations to implement Energy 
conservation Measures

• Conduct financial payback analysis

Green Mark/ LEED
Gap Compliance

• Conduct Green Mark/LEED Gap Analysis Compliance

• Benchmarking Environmental parameters against local 
Standards

Energy Savings Approach

Improving Energy Efficiency Can 
Bring Business Benefits 

The issue of energy consumption 
has been a growing interest among 
building owners and investors not 
only because of its immediate im-
pact on operational costs but also 
because of its considerable impact 
on environmental sustainability. 

An improvement in energy efficien-
cy within your organization can po-
tentially bring significant business 
benefits such as a reduction in run-
ning costs, the lowering of carbon 
emissions, and showing that your 
company is environmentally aware. 
Cushman & Wakefield recommend 
energy audit services to help peo-
ple find the best information for 
improvement opportunities. Energy 
audit services are a key part of 
Cushman & Wakefield’s dedicated 
energy efficiency services and the 

first step towards a company’s 
comprehensive energy manage-
ment strategy. 

Cushman & Wakefield’s audit pro-
vides a clear understanding of en-
ergy consumption in buildings and 
facilities. Quantitative findings can 

provide substantial practical guide-
lines for continuous improvement in 
building operational efficiency and 
identifying cost saving opportuni-
ties. Interested parties can contact 
Cushman & Wakefield for a free 
walk-through of the Level One En-
ergy Audit.  

Article provided by: Cushman & Wakefield Thailand

The Expatriate Liaison Center 
at Bumrungrad Hospital 

Bumrungrad International Hospi-
tal recently celebrated the grand 
opening of the Expatriate Liaison 
Center, with desks located in two 
separate locations; the first desk 
is located on the 10th floor of the 
Bumrungrad International Clinic 
(BIC) Building, while the second 
desk is located on the 2nd floor 
of the Bumrungrad International 
Hospital (BIH) Building. The center 
operates from 8:00 – 18:00 daily, 
seven days a week. 

With an experienced multilingual 
team, the Expatriate Liaison Center 
focuses on the various needs of 
expatriate patients and guests, 

helping them navigate their way 
through the hospital. Furthermore, 
the Expatriate Liaison Center’s 
team is made up of individuals who 
have a history of demonstrating 
expert multicultural care and quality 
customer service. 

The Expatriate Liaison Center is 
there to assist patients and guests 
with booking appointments, getting 
set up with interpreters, answer-
ing questions related to insurance 
coverage, booking or carrying out 
hospital tours, and more. This one-
stop center provides services and 
answers to expatriate patients, 
both as inpatients and outpatients, 

as well as their families. Patients 
and guests will surely have an 
overall feeling of customer satis-
faction after having the Expatriate 
Liaison Center assist with their 
customer needs. 

Bumrungrad International Hospital 
has grown in size and complexity 
during its 40 years of proving qual-
ity healthcare, and will continue 
striving to ensure that patients feel 
the satisfaction that comes with 
receiving quality services, having 
ease of access to information, and 
assistance in communicating with 
their healthcare insurance provid-
ers, among many other services. 

Submitted by Bumrungrad International Hospital 
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Networking Events

On October 1 at the Holiday Inn Pattaya, over 20 attendees gathered 
for a special edition of the Governors’ Table series with guests of 
honor, U.S. Ambassador Michael George DeSombre and his wife 
Jean DeSombre. The event was hosted by AMCHAM President Greg 
Wong of Agoda, and AMCHAM Board Governor Viboon Kromadit of 
AMATA Corporation. U.S. Ambassador Michael George DeSombre spoke about his work to strengthen the ties 
between the U.S. and Thailand and boost American businesses in Thailand. One of the guests at the event also 
generously donated towards the AMCHAM Thailand Foundation’s (ATF) Scholarship fund by matching 10,000 
Baht contributions of other guests. The evening raised a total of 220,000 Baht for the ATF.

The Governors’ Table Dinner Series
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On October 15 at the Landmark Bangkok Hotel, AMCHAM hosted its ninth 
Governors’ Table. AMCHAM’s Board Governors, Jeff Lehrmann of Chevron’s 
Asia South business and Kaveepan Eiamsakulrat of The KE GROUP were 
hosts for the evening. Kaveepan spoke about being excited to meet and 
network with AMCHAM members in-person, and Jeff spoke about his 
reasons for serving on the Board of AMCHAM Board of Governors.
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On October 21, at The Athenee Hotel, 20 guests gathered for AMCHAM’s tenth Governors’ 
Table. The event was hosted by Board Governors Rachel Davidson, Cluster General 
Manager of Hilton and DoubleTree by Hilton Sukhumvit Bangkok; and Jeff Lehrman, 
Managing Director of Chevron’s Asia South business. Before a round of introductions 
from the guests, Rachel spoke about the membership’s endeavors during the Covid-19 
period; noting how the combined efforts resulted in over 100 million Baht in monetary and 
monetary, equipment and food donations. Jeff then gave a short speech on the purpose of 
the Chamber, citing AMCHAM’s “ICAN” mission statement to create positive Impact in the 
Kingdom of Thailand through Capacity building, Advocacy and Networking for our members.

Networking Events



The American Chamber Of Commerce In Thailand   67

On October 30, at the W Hotel, 20 guests gathered for AMCHAM’s eleventh 
Governors’ Table. The event was hosted by hosted by Greg Wong of 
Agoda and Greg Boudah of Spokes Jewelry Services. Before a round of 
introductions from the guests, Greg Boudah spoke about the importance of 
business connections and community, especially during these challenging 
times. Greg Wong added to this by saying that these Governors’ Tables 
provide an excellent opportunity to network in-person.
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On November 5, at the Sukhothai Hotel, 20 guests gathered for AMCHAM’s 
twelfth Governors’ Table. The event was hosted by hosted by Greg Bastien 
of American Axle & Manufacturing and Jeff Lehrmann of Chevron. Before a 
round of introductions from the guests, Greg spoke about growing  business 
connections with AMCHAM networking events and Jeff spoke about the great 
platform that AMCHAM provided for building capacity in the Kingdom by 
engaging staff from member companies in in-person and online events.

Networking Events
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On November 12, at the Bangkok Marriott Marquis Queen’s Park, AMCHAM celebrated its 
thirteenth Governors’ Table, hosted by Rachel Davidson of Hilton & DoubleTree Sukhumvit; and 
Greg Wong of Agoda. Special guest, Boonchai Opas-iam-likit, U.S. Chairman of CP Group, 
also joined the event. This event was specially dedicated to the Chamber’s first AMCHAM 
Academy cohort. AMCHAM Academy connects high-talent staff with leaders in the Thai business 
world through small group seminars. This year’s cohort had the pleasure of hearing from U.S. 
Ambassador Michael George DeSombre, Boonchai Opas-iam-likit, and Robert Rosenstein. This 
was the first time that the AMCHAM Academy group was able to meet in person.
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On November 24, at St. Regis Bangkok, 20 guests gathered for AMCHAM’s 
fourteenth Governors’ Table. The event was hosted by David Nardone of WHA 
and Tibor Pandi of Citibank. Before a round of introductions from the guests, 
David spoke about growing  business connections with AMCHAM networking 
events and Tibor spoke about his journey with AMCHAM.

Networking Events
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On November 26, at Sindhorn Kempinski Hotel, 24 guests gathered for 
AMCHAM’s fifteenth Governors’ Table: Thanksgiving. The event was hosted by 
Dr. Adisak Jangkamolkulchai, Chairman and Managing Director of both Esso 
(Thailand) Public Company Limited and ExxonMobil Limited and Heidi Gallant, 
Executive Director, AMCHAM Thailand. Since the dinner was a Thanksgiving 
special, guests introduced themselves and shared what they were thankful for.
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On December 3, at The Peninsula Hotel, AMCHAM held the last Governors’ Table for 
2020. At the beginning of the event, before a round of introductions from the guests, 
retiring AMCHAM Board Governors Jennifer and Mook spoke about their journey 
as women leaders in the industry supporting other women and about AMCHAM’s 
motto I CAN - Impact, Capacity Building, Advocacy and Networking. The evening 
commenced at Paribatra, one of the city’s most unique locations on the rooftop 
of The Peninsula Bangkok and moved to Jesters located riverside, where guests 
enjoyed the bustling life of the Chao Phraya followed by dinner.

Networking Events



The American Chamber Of Commerce In Thailand   73

What does it take to be 
the most sustainable 

materials science 
company in the world?

Dow’s sustainability strategy is focused on three 
areas that are not only critical to our business but 
where we believe we can make a difference.

Our Targets

• Protect the Climate: By 2030, Dow will reduce its 
net annual carbon emissions by 5 million metric 
tons versus its 2020 baseline (15% reduction). By 
2050, Dow intends to be carbon neutral (Scopes 
1+2+3 plus product benefits).

• Stop the Waste:  By 2030, Dow will help “stop the 
waste” by enabling 1 million metric tons of plastic to 
be collected, reused or recycled through its direct 
actions and partnerships.

• Close the Loop:  By 2035, Dow will help “close 
the loop” by having 100% of Dow products sold into 
packaging applications be reusable or recyclable.
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On October 14, AMCHAM Thailand 
was joined by its new and existing 
members for the AMCHAM 101: New 
Member Orientation. With over 65 
participants, the video conference 
welcomed nearly 25 new member 
companies.

The video conference call was an 
opportunity for new members to 
introduce themselves and meet the 
AMCHAM Board of Governors and 
Committee Leaders in an interactive 
online discussion. Executive 
Director, Heidi Gallant along with the 
AMCHAM team shared information 
on membership benefits, and how 
new members can amplify their voice 
and visibility in Thailand’s premier 
business community. With over 
220+ events throughout the year 

of which 100+ events are free for 
members, AMCHAM offers a wide 
range of business services, provides 
an exclusive platform for professional 
networking, and cultivates a robust 
environment for business promotion.

Communications and Marketing 
Committee Leader, John Da Silva; 
Trade and Investment Committee 
Leader, Noah Shepherd; Tourism 
& Hospitality Committee, Charles 
Blocker; Legal Committee Leader, 
Christopher Knight; and YPC 
Committee Leader, Navarerk (Boat) 
Kaewphakdee; were also present 
to speak with attendees on their 
programming and different committee 
activities.

This meeting also provided members 

with the opportunity to meet 
candidates running for the 2021 
-2022 Board of Governors and was 
an opportunity for the candidates to 
introduce themselves and explain their 
reasons for running for the Board. 
Designate representatives from each 
member company voted online for the 
first time this year. 

This Orientation Meeting was the 
perfect opportunity for all members 
– existing and new – to gain valuable 
insight into all of the Chamber’s 
benefits, events, and exclusive 
offerings. This session was open 
to all AMCHAM Thailand members 
who are interested in getting involved 
with AMCHAM’s diverse business 
community. 

New Member Orientation & Meet the 
Board Candidates - Video Conference

October Events Roundup

On October 15, to over 25 regis-
trants, AMCHAM’s Legal Committee 
hosted The Foreign Agents Regis-
tration Act: Risks & Implications for 
U.S. Business Leaders in Thailand 
over webinar. The event was opened 
by Executive Director Heidi Gallant 
where she introduced the Commit-
tee’s special guest speaker, Joshua 
Rosenstein, Esq. Rosenstein’s prac-
tices includes lobbyist regulations; 
FARA requirements; government 
ethics; and non-profit law, and de-
signs in-depth compliance programs 
to guide entities and their clients 
through complicated lobbying-related 
regulations.  He previously served as 
in-house general counsel of one of 
the nation’s largest lobbying, com-
munications, and consulting firms.  
Joshua joined the video conference 
from Washington, D.C. He was 
recently quoted in a Rolling Stone 

article regarding a fundraiser for the 
Trump campaign.

Joshua discussed why enforcement 
of this 80-year Act is being intensified 
in the current political environment, 
and how doing business in the U.S. 
for foreign clients could potentially 
lead to a criminal violation. He started 
off his presentation with a brief his-
tory of the Foreign Agents Registra-
tion Act (FARA) and its applications. 
Joshua sited its antiquity as a current 
issue with the law, “It was made be-

fore the internet,” said Joshua as he 
explained that the act’s application 
to e-mail and other digital media. He 
stated that it would behoove compa-
nies to speak to competent counsel 
to fully examine any exemptions to 
FARA as the process can be compli-
cated. Some companies have been 
caught unaware that FARA requires 
foreign agents to keep a record of 
registration processes for the past 
three years. He finished his presenta-
tion with a list of violations that can 
occur.

Committee Co-Chair, Christopher 
Knight, moderated the question and 
answer portion of the event. Attend-
ees were able to anonymously ask 
questions to receive the attorney’s 
advice. A PDF of the presentation is 
available on the AMCHAM member 
portal. 

Legal Committee

FARA: Risks & Implications for U.S. 
Business Leaders in Thailand
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Affinity Program

Amplify your brand's visibility through AMCHAM's 
Affinity Program by offering Member-to-Member

discounts on your products and services. 

Contact mew@amchamthailand.com
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November Events Roundup

Foreign Chambers Alliance (FCA) 
Charitee Friendship Golf Tournament

On November 20, the Foreign 
Chambers Alliance (FCA) tee ’ed 
off for charity at the premier FCA 
ChariTee Friendship Golf Tourna-
ment at the AMATA Spring Country 
Club. Organized by the American 
Chamber of Commerce in Thailand 
in cooperation with the Australian, 
British and German Chambers of 
Commerce, the Friendship Golf 

Tournament brought together the 
international business community 
raising over 500,000 Baht for the 
American Chamber of Commerce 
in Thailand Foundation (ATF), to 
support education for Thai children.

Executive Director, Heidi Gallant, 
AMCHAM Thailand, also the Vice 
President of the AMCHAM Thailand 
Foundation said that, “Despite a 
challenging year in so many ways, 
golfers dedicated their time to 
raise critical funds for a charitable 
cause. The Friendship Golf Tour-

nament represents an important 
collaboration to demonstrate the 
international business community’s 
commitment to give back to the 
Kingdom.”

Beyond making a difference to the 
lives of these children, the event 
was an excellent opportunity for 
the business community in Thai-
land to network and build ever-last-
ing business relations. The FCA is 
an alliance created by the founding 
members: AMCHAM, AustCham, 
BCCT, and GTCC, representing to-

FCA Golf Tournament raises 
over 500,000 Baht to support 
education for Thai Children
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gether more than 2,000 companies 
and employing approximately one 
million Thai employees. The goal of 
the FCA is to collaborate on foreign 
investment and trade issues of 
mutual interest in the Kingdom of 
Thailand in order to foster econom-
ic growth and sustainable devel-
opment. In the paper Ten for Ten, 
the FCA recently proposed steps 
to the Thai Government which will 

make the business environment 
more attractive and accelerate 
Thailand’s economic recovery post 
Covid-19.

The event was generously 
sponsored by AMATA, Citibank, 
General Motors, International 
School of Bangkok, Total Access 
Communications, Western Digital, 
and Aetna Health Insurance. All 

proceeds and donations from the 
charity event will benefit the American 
Chamber of Commerce in Thailand 
Foundation (ATF) scholarship 
program. ATF offers tuition for high 
achieving Thai university students 
from disadvantaged backgrounds. 
In 2020, the AMCHAM Thailand 
Foundation has given scholarships to 
73 students to further their studies in 
the Kingdom. 
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On November 12, at the Novotel 
Ploenchit Hotel, AMCHAM’s 
Human Resources (HR) Committee 
hosted a presentation on How 
Environmental, Social & Governance 
(ESG) Engagement Creates Value for 
Employees and Companies. Guest 
speakers Paul Ark, Advisor, Gobi 
Partners; and Proud Limpongpan, 
Chief Sustainability Officer, Ennovie; 
shared insights on ESG and 
sustainability, recent trends, and why 
ESG should matter to companies. 

Paul began his presentation with 
an overview on the concepts of 
ESG. He said that ESG principles 
protects not just the planet but also 
enhances lives of the people. He 
shared statistics from a study that 
showed 66% Americans would switch 
from products they typically buy 

to a new product from a purpose-
driven company. ESG can range 
from having strong environmental 
standards, or advancing social 
issues, such as consciously hiring 
a diverse workforce, women into 
leadership roles or giving paternity 
leave to parents of a new-born. By 
adopting ESG standards, companies 

can commit to do more to actively 
contribute in a positive and profitable 
way. He highlighted that more and 
more companies today are aligning 
to the United Nations Sustainability 
Development Goals. 

Proud spoke about the story of 
Ennovie and how its carbon emission 
reduction is the equivalent of planting 
ten trees every day. She shared 
examples of how the company 
was embracing ESG at all levels. 
Both Proud and Paul further shared 
examples of multi-national companies 
that are driving sustainability in 
their business ethos by investing in 
sustainability technologies, instilling 
diversity from top to bottom, and 
advocating for sustainability on all 
fronts. The presentation was followed 
by a question-and-answer session. 

Human Resources Committee

How Environmental, Social & 
Governance Engagement Creates 
Value for Employees and Companies

November Events Roundup

On November 24, to over 30 
attendees, AMCHAM’s SBE 
Committee presented Own Your 
Presence in Life and Become 
the Epic Leader You are Meant 
to be. Greg Boudah, AMCHAM 
Vice President, introduced guest 
speaker for the event. Motivational 
speaker Steven Kuhn, a U.S. Army 
Combat Veteran and Professional 
Development Coach shared insights 
on conscious application of the 
HIT philosophy- honesty, integrity, 
and transparency, to become a 
successful leader.

Steven has experience in coaching 

SBE Committee

Own Your Presence in Life and Become 
the Epic Leader You are Meant to Be

business leaders improve their 
quality life through the HIT 
philosophy and scale their existing 
influence through mastering the art 
of relational capital. He has helped 
businesses grow and leaders reach 
their full potential. Describing the 
qualities of a HIT person, he said 
that these leaders are consistently 
forcing growth through asking 
questions, actively listening to 
problems, being solution-oriented, 
and by building a network of 
meaningful relationships through 
integrity. HIT works with leaders 
being self-assured and owning up 
to their own mistakes. Many leaders 

only feel powerful in their own area 
of responsibility. Steven focuses 
on “amplifying” your Humble Alpha 
to dominate any domain. All rooted 
from Investing in Relational Capital in 
your life enterprise.

This was followed by a question 
and answer session on adapting to 
different cultures, embracing true 
identity, and becoming a “humble 
Alpha.” The event was valuable for 
small businesses in AMCHAM’s 
network as it provided tools and 
knowledge to take businesses to the 
next level. 
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On November 30, at the Centara 
Grand at Central World, over 
50 attendees participated in the 
AMCHAM Partner Event with 
dtac: Marketing Trends in the 
Next Normal. AMCHAM Executive 
Director, Heidi Gallant introduced 
guest speakers Medhee 
Jarumaneeroj, Managing Partner 
of BrandAholics; and Thanat 
Manunyapatr, Vice President of 
dtac business. 

Medhee, who has over 20 
years of experience in brand 
management and marketing/
corporate communications, spoke 
about macro and micro trends 
in marketing and shared insights 
on how brands can innovate 
and adopt new trends to stay 
relevant in 2021. We live in a world 
where consumer behaviors and 
interests are evolving constantly. 
Stating that the success of brand 
depends on consumer perception, 
Medhee shared case studies to 
better understand how brands 
can continue to listen to their 
consumers to stay consistent 
and deliver value in the next 
normal. He elaborated on trends 
that have evolved from digital 
transformation during Covid-19 
such as e-commerce and logistics, 
a boom in the health and wellness 
industry, workforce digitization, the 
sharing economy, and sharing and 
collaborating online.  

He highlighted that since Covid-19, 
social commerce has been on a 
rise, which has also transformed 
the consumer journey for buying 
products and how they interact 
with brands. Brands had to 
transform their existing services to 
adapt to this changing consumer 
behavior and redesign the buying 
journey to connect with the 
consumer more. He also spoke 
about concern for cyber security 
and the importance of trust in a 

brand as more people are buying 
goods and services online and 
sharing sensitive personal data. 
With people working from home, 
companies also needed to adopt 
digital technology at a faster pace 
and align their people to their 
manager and company goals. 
Medhee deep dived into key trends 
that marketers could expect in 
2021 such as in-game concerts 
and home entertainment, and fast-
food reusables driven by the Fast 
Moving Consumer Goods (FMCG) 
industry speaking about their 
carbon footprint, and the concept 
of sharing economy. Medhee 
further shared his perspective 
on the importance of new 
trends in product value such as 
professionalism and transparency. 
As an end note, Medhee 
mentioned that to be successful 
in 2021, brands need to define 
their priority before investing in new 
marketing trends and focus on 
innovating their core business. 

The presentation was followed 
by a panel discussion between 

Medhee, Thanat and Heidi. 
Thanat, who has spearheaded 
the successful launch of dtac’s 
WorryFree package and plays a 
central role in the growth of dtac’s 
SME division spoke about how 
dtac continued to provide value to 
their consumers during Covid-19. 
He mentioned that they supported 
businesses and individuals to work 
from home and never stopped 
innovating. The panel spoke about 
reskilling and upskilling talent in 
2021, social listening for brand 
success, influence of marketing, 
and preparing a strong marketing 
game plan that brings digitization 
to the forefront of a company’s 
communication.  

The event ended with a question-
and-answer session where 
the attendees asked pertinent 
questions on brand messaging, 
consumer behavior in terms 
of spending money after the 
pandemic, and how to know what 
the consumer wants when their 
needs are evolving every day. 

AMCHAM Partner Event

Marketing Trends in the Next Normal 
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About ATF 

In 2004, AMCHAM formally 
registered the American Chamber 
of Commerce in Thailand 
Foundation (ATF) to carry out 
its charitable activities. The ATF 
is recognized by the Ministry of 
Finance as a Public Charitable 
Organization (number 632) 
and donations are deductible 
in Thailand. 100% of all cash 
donations go to scholarships and 
direct program costs. No donation 
money goes to overhead, as 

administrative support is provided 
entirely by AMCHAM staff and 
the Community Engagement 
Committee. All donations are tax 
deductible. 30,000 Baht sponsors 
a student for a year and 90,000 
Baht sponsors a student through 
their university career. Every Baht 
helps! Help AMCHAM empower 
Thai youth to reach their potential 
and become the future Thailand 
deserves. Please visit www.
amchamthailand.com/foundation 
for more further coverage and ways 
to donate.

December Events Roundup

The American Chamber 
of Commerce in Thailand 
Foundation (ATF) has completed 
its scholarship selection for 
2020 and presented over 1.8 
million Baht in scholarships to 73 
students. Over the past 30 years, 
the ATF has provided scholarships 
to almost 3,000 financially 
disadvantaged Thai students 
attending universities throughout 
Thailand. Education is a core 
value for AMCHAM and through 
the ATF, AMCHAM continues 
to foster long-term education 
initiatives in the Kingdom.

Students from across Thailand, 
as far as Pattani in the South, 
Mae Hong Son in the North, and 
Ubon Ratchatani in the Northeast 
apply for these scholarships. The 
AMCHAM Community Projects 
Council identifies deserving 
students and selects scholarship 
recipients. 

Through-out the year, the Council 
works directly with universities 
to identify hard-working and 
motivated students enrolled 
in programs championed by 
AMCHAM member companies, 
such as business, technology, 
science, mathematics, computer 
science, engineering, and tourism 
and hospitality management. 
AMCHAM’s scholarship graduates 
have gone on to find employment 
with Chevron, Esso, Ford, Nestle, 
Bayer, Cargill, and other AMCHAM 
member companies, contributing 
to the overall development of the 
Thai economy and society.

From November 23 through 
December 4, the ATF hosted an 
online Career Camp. Each year, 
AMCHAM’s diverse member 
community dedicates their time 

and resources by providing their 
HR professionals to conduct 
mock interviews and workshops 
for ATF’s scholarship students. 
The Career Camp prepares 
scholarship recipients in their 
graduating year with effective 
communications skills and soft 
skills required for career planning 
and real-life interviews. Students 
are guided on personal finance 
skills, stress management for 
optimizing their work experience, 
given tips on resume writing 
and how to conduct themselves 
professionally. 

This year, due to Covid-19 
precautions, the Career Camp 
was conducted virtually to 
ensure these students get 
every opportunity to hone their 

skills and to aid their personal 
and professional development. 
AMCHAM is grateful to member 
companies Agoda, Anantara Siam 
Bangkok Hotel, Bangkok Hospital, 
Birla Carbon, Citibank, Chevron, 
Dale Carnegie, Colgate-Palmolive, 
DKSH, FedEx Express, Hilton by 
DoubleTree Hilton, Johnson & 
Johnson, Lexicon, Minor Hotels, 
Schaeffler, and Tilleke & Gibbins 
for conducting these workshops 
and providing their human 
resources executives to host 
mock interviews. 

AMCHAM is grateful to its 
member companies for providing 
ongoing financial support and 
empowering Thai youth to reach 
their potential.  

AMCHAM Thailand Foundation

Over 1.8 Million Baht in Scholarships 
to 73 Thai Students
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On December 1, at the Sheraton 
Grande Sukhumvit Hotel, 
AMCHAM’s Human Resources 
(HR) Committee hosted Managing 
Your Remote Workforce: Real-
World Challenges and Solutions. 
HR Committee Co-Chair, 
Christopher Schultz, Director, 
Group Learning & Organization 
Development at DKSH Thailand; 
conducted an interactive workshop 
with 30 attendees to draw out 
ideas and insights on success 
factors related to working remotely 
in the areas of legal concerns, 
technology and tools, and 
company culture. 

Christopher began his workshop 
by saying that Covid-19 has thrown 
businesses into unprecedented 
situations and accelerated Work 
from Home (WFH) practices by five 
years. Through the workshop, he 
wanted to help attendees mind-
storm collectively to learn how best 
to manage remote workforces. 
The event gave attendees a 
platform to share knowledge 
from their experiences of working 
remotely and to address some key 
challenges such as keeping team 
engagement and rapport, effective 
compensation, working with new 
tools and technology, and building 
authentic relationships in a virtual 
world. 

The pandemic has brought forward 
a new culture, new tools and 
technology, and a new way of 
working.  Some employees prefer 
working from home and some 
miss the in-person interaction. 
The pros and cons of WFH are 
many. While ease of working from 
home can help save time and 
money while commuting, it can 
also increase the cost of utilities 
and other unpredicted office 

expenses. Chris mentioned that for 
organizations to be successful they 
need to support this new culture 
by making the work environment 
inclusive, provide additional 
employee benefits, educate their 

teams, reskill, and upskill them, 
as well as rethink traditional forms 
of communications. Other key 
success factors included agile and 
flexible managers, and concerted 
efforts to stay connected.   

HR Committee

Managing Your Remote Workforce: 
Real-World Challenges and Solutions
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December Events Roundup

On December 8, at the Athenee 
Hotel to over 50 people, 
AMCHAM’s Young Professionals 
Committee (YPC) held its final 
event of the year: Bounce Back 
like a Boss! YPC invited three 
panelists to share their insights 
on transitions and adaptation 
during the Covid-19 crisis. YPC 
Committee Co-Chair Navarerk 
Kaewphakdee, started off the 
evening with a few opening 
remarks before introducing the 
three panelists. Jeff Lehrmann, 
Managing Director, Chevron 
Thailand; Ornkanya (Mook) 
Pibuldham, Managing Director 
and Chief Country Officer, Bank 
of America; and Micah Shepard, 
President Automotive Aftermarket 
Asia-Pacific & President of 
Southeast Asia, Schaeffler Group; 
each spoke to their experience 
while YPC Committee Co-Chair, 
Trent Rooks, moderated the 
discussion. 

Each speaker began with a short 
introduction of their professional 
experience before answering 
questions provided by the 
moderator. Trent started with 
questions about their individual 
responses to the Covid-19 crisis 
earlier in 2020. Jeff Lehrman 
spoke to Chevron’s previous 
experience with the SARS 
pandemic and how having that 
in their toolkit helped with a 
successful handling of the current 
pandemic. Ornkanya (Mook) 
Pibuldham stated that the start 
of new decade had given her a 
lot of hope and energy to move 
forward. But towards the start of 
the outbreak, her enthusiasm had 
shifted to crisis management mode 
as the banking industry needed to 
make large pivots to accommodate 
their clients. She briefly elaborated 
on her company’s Business 

Continuity Plan (BCP) and the 
need for multiple teams to 
accommodate the 24-hour nature 
of the banking industry.  Micah 
Shepard commented on how 
the manufacturing industry’s 
need for agility set the tone for 
the rest of the year. Micah also 
commented on the current state of 
manufacturing. 

Mook commented on how this 
feeling of “what’s going to happen 
next” is permeating all businesses. 
Since the Covid-19 pandemic 
spread, companies are looking at 
investing time, energy, and money 
in completely different ways. Jeff 

YPC Committee

Bounce Back like a Boss!

added to this by talking about 
how professionals in the energy 
sector are looking at creating 
cleaner more efficient energy while 
lowering their carbon footprint. 
Trent asked the panelists if they 
could impart some wisdom for 
young professionals looking to 
move ahead despite this time 
of uncertainty. Micah suggested 
putting in the extra effort early 
on in one’s career and taking 
the projects that seem too tough 
would pay off. Mook discussed 
taking risks and making mistakes 
but more importantly, learning 
from those mistakes. Jeff asserted 
the importance of knowing your 
personal values, having clear 
priorities, and holding true to both. 

The panel discussion ended with a 
question-and-answer session. One 
participant asked how to best grow 
one’s career in Asia and the major 
difference between succeeding in 
Thailand versus the United States. 
A Lucky Draw was held where 
attendees had the chance to win 
a 3-night stay at the Como Nikki 
Beach Hotel.   
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Please visit: www.amchamthailand.com/foundation to donate or to learn
more about the program.

Education has been a core value for AMCHAM since the very beginning of the Chamber. Over the last 
three decades, AMCHAM has provided over 2,800 scholarships, supported over 860 schools, and 

brought dozens of native speaking English teachers to rural schools.

Each year ATF enables disadvantaged Thai university students to complete their university studies 
through targeted scholarships. Our Community Projects Committee works directly with 

universities to identify hard-working and motivated students.

100% of all cash donations go to scholarships and direct program costs. No 
donation money goes to overhead, as administrative support is provided 

entirely by AMCHAM staff and the Community Projects Committee.

On December 9, to over 30 
registrants, AMCHAM’s Tax 
Committee held the virtual webinar: 
What U.S. Income Taxes May Look 
Like in 2021. Tax Committee Co-
Chair, John Andes, gave a few 
opening remarks regarding the 
state of taxes in America before 
introducing the event’s speakers 
Matthew Stevens, Director of 
Taxation, Global U.S. Tax Plan; and 
Jonathan Blaine, Director – Tax, 
DFDL Thailand. Matthew Stevens 
gave a short summary of key U.S tax 
laws that had been passed over the 
last four years. He noted the CARES 
Act and its inclusion to provide relief 
to U.S. taxpayers. 

He provided insight on the 
President-Elect Biden’s proposed 
tax plans that had been the focus 

of his platform during his campaign. 
Matthew commented that while 
there is no specific proposal for 
cryptocurrency that tax payers 
should be aware of it being listed 
on their tax returns. He the touched 
upon President-Elect Biden’s 
proposals to enhance social 
security and healthcare. While 
the Biden team has been unclear 
about their goals for retirement and 
healthcare, it looks as if they may 
expand upon this in the future. 
The GILTI could potentially double 
under a Biden administration, 
which is something that expats 
should be aware of during their 
filing procedures. Matthew finished 
his presentation by suggesting for 
most people to stick to their current 
strategy as none of the laws have 
changed as of yet. 

Jonathan Blaine then added to the 
discussion, bringing attention to the 
current Georgia state election runoffs 
and how influential these decisions 
would be to passing laws with a Biden 
administration. He also spoke on 
the struggles of the American public 
with the possibility of several million 
people being subject to eviction 
and that affecting homeowners and 
renters alike. Jonathan commented 
on the uncertainty of the future until 
the transition is complete. The floor 
was opened to the audience for a 
question-and-answer session where 
participants asked about the stimulus 
act, the impact of the TCJA and GILTI 
on individual citizens overseas, the 
Foreign Income Exclusion eligibility 
for expats stuck in the U.S., and 
expected implementation dates for 
future tax plans.  

Tax Committee

What U.S. Income Taxes May 
Look Like in 2021
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New Members

Corporate Company Member 
 

AMPOS Solutions (Thailand)

AMPOS is a technology company 
founded in 2016 with a team of 50+ 
professionals based in Bangkok, 
Thailand.  Our vision – Help People 
Do Better – is to use cutting-edge 
technology to improve lives in a 
sustainable manner. They have 
two core businesses: HR Tech 
implementation and training as well 
as custom software development 
and consulting on a project basis.

Designate: Bancha 
Dhammarungruang 
– Managing Director

 
ARB

ARB is Australia’s largest 
manufacturer and distributor of 
4×4 accessories. They have a vast 
international presence, with offices 
in the USA, Europe and the Middle 
East, and an export network that 
extends through more than 100 
countries around the globe.

Designate: Dennis Horton 
– Managing Director

AccountingOne

AccountingOne was formed in 
1997 in Thailand, to provide a 
fully comprehensive accounting 
and taxation service to company 

and individual clients. In the last 
five years we have expanded into 
providing services to our region e.g. 
Hong Kong and Singapore. We also 
provide ‘’Full’’ company secretary 
services to the majority of our clients 
from initial company registration. 
We consider that we have a proven 
range of experience and can 
describe our company as a true 
‘’One-Stop-Service’’ to our clients.

Designate: Worrakit Pholsawad – 
Managing Director

BDO Advisory Services 

BDO in Thailand provides 
comprehensive audit & assurance, 
advisory, corporate & international 
tax and business services & 
outsourcing services to organisations 
large and small. We offer a fresh 
approach to professional services, 
combining tailored solutions with 
tech-based innovation to meet the 
needs of each individual client. 
Through extensive local and 
international insight, our leadership 
team helps companies do business 
with ease in Thailand and beyond. 

Designate: Peter Sheville – Partner
 

Blue Elephant

Blue Elephant has been active 
in Thai gastronomy since 1980, 
developing in Thailand and abroad 
throughout numerous activities 
such as restaurants, cooking 
schools, events organization, 

franchising, consulting and products 
manufacturing for retail and food 
service.

Designate: Sandra Goswami-Steppe 
– International Relations Manager/
Chef

  

Conrad Koh Samui

Conrad Koh Samui, a luxury pool 
villa resort located on the south 
western tip of the popular Thai 
island is designed to ensure each 
private pool villa enjoys glorious 
panoramic views of the Gulf of 
Thailand and its astonishing sunsets. 
Consisting of 81 private pool villas 
with one, two or three bedrooms, 
3 innovative restaurants, 2 bars, a 
private wine cellar and destination 
dining providing the individualistic 
sense of luxury that Conrad has 
become known for. The award-
wining spa combines international 
treatments and Thai spa techniques 
with distinctive design accents and 
world-class facilities to delight all of 
the senses.

Designate: Ruben Gabino 
– General Manager

 

Delivering Asia 
Communications

Delivering Asia Communications is 
a leading PR and digital marketing 
communications specialist for 
the hospitality and real estate 
industries in Asia. For 15 years, 
DAC has launched projects and 
run campaigns for international 

AMCHAM Welcomes New Members
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hotel chains, boutique brands, 
design firms and large mixed-use 
developments crafting their stories 
and telling them via a network of 
offices in key business and travel 
hubs in Asia. DAC is headquartered 
in Bangkok.

Designate: Sumi Soorian - Business 
Development Director

Kanta Enterprise International 

KEI is a leading real estate landlord, 
investor, developer and property 
management company.  We pride 
ourselves on elegant, high-quality, 
international standard properties 
and excellent customer service. 
KEI is owned and closely managed 
by His Excellency Prof. Dr. Kantathi 
Suphamongkhon, 39th Foreign Minis-
ter of Thailand and his wife, Soparvan 
along with a small team of profes-
sionals from their Bangkok Office.

Designate: Prof. Dr. Kantathi 
Suphamongkhon – Chairman & 
Founder

 

KEYENCE (THAILAND) 

KEYENCE is an innovative leader in 
the development and manufacturing 
of industrial automation and 
inspection equipment worldwide. 
Their products consist of code 
readers, laser markers, machine 
vision systems, measuring systems, 
microscopes, sensors, and static 
eliminators. Their innovative products 
not only meet current needs but also 
future customer requirements in the 
manufacturing and R&D sectors. 
They strive to anticipate the market’s 
future goals to provide tomorrow’s 
solution today. 

Designate: Akihiro Yamakawa – 
International Marketing Manager

 

Le Meridien Phuket Beach 
Resort

Le Méridien Phuket Beach Resort is 
a tranquil beachside resort located 
on Phuket’s southwestern coast. 
There are very few resorts on Phuket 
that enjoy the same idyllic location 
– a secluded 500-metre white sand 
beach while being only 5 kilometers 
from the popular shopping and 
restaurant districts of Patong and 
Karon. The resort offers bold new 
discoveries with top-rated facilities 
for land and water adventures, a 
rejuvenating spa, inspired cuisine 
and forward-thinking services. Le 
Meridien Phuket Beach Resort’s 416 
rooms and 54 luxury suites blend 
the creative and the elemental with 
authentic Thai accents against a 
soothing tropical setting.

Designate: Julian Lowry 
– General Manager

  
Ligiga

Ligiga was established in 2016 and 
aims to strengthen American-Thai 
relationship in Thailand through 
tourism and property development. 
Even though Ligiga is based in 
Phuket, it has presence across 
Thailand to help ease the operations 
of its clients and partners.

Designate: Azhar Saiyed 
– Managing Director

 
McWalden & Bailey

International Legal Consultancy 
- providing comprehensive Legal 
services to clients with international 
and local business interests.

Designate: Florean Rwehumbiza 
Laurean – Managing Director

 
Mitsubishi Chemical 
Advanced Materials

Mitsubishi Chemical Advanced 
Materials Thailand is a 
provider of plastic solutions for 
semiconductor, aerospace, 
defense, energy, medical, 
electronics, and food packaging 
industries. We design, 
manufacture and distribute 
polymer materials and precision 
machined plastic and metal 
components and assemblies. The 
company’s capabilities include 
engineering and design, polymer 
development, CNC machining, 
assembly, plastic welding and 
application testing. 

Designate: Kevin Watkins 
– Managing Director

 

OMP Company Limited

The Furnishing & Flooring Product 
Specialist. To simplify and enhance 
the process of furnishing through a 
range of high quality services and 
supporting technology.

Designate: Oranuj Saengthong 
– Managing Director

 

PANARA By Fulcrum

Fulcrum is a boutique urban real 
estate investment firm with a 
strong portfolio across all asset 
class including residential & 
hospitality. The company has 
projects across Thailand & Europe.
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PANARA is Fulcrum’s premium 
residential brand offering the 
new age aspirational homes at 
exceptional value, making the 
dream of owning a home a reality. 
Located on the main Thepharak 
Road in east Bangkok, PANARA 
offers an easy access to a rich 
tapestry of experiences and a 
world-class lifestyle.

Designate: Mihai Olteanu 
– VP Sales and BD

 

Plat Ventures

Plat Ventures is a commercial real 
estate services and investment 
advisory firm with offices in 
Bangkok, Hong Kong and 
Singapore.

Designate: Anchalika 
Wongwaiwisarn – Director

 

Raffles American International 
School Bangkok

Raffles American School Bangkok 
is a learning community that 
empowers students to achieve 
their academic and life potential. 
RAS serves students from Nursery 
through 12th grade. Our rigorous 
and rich academic and co-
curricular programs encourage 
student growth through a learning 
outcome approach, while 
acknowledging multiple types of 
intelligence and paths to learning. 
We facilitate student success 
through collaboration with parents, 
a balanced focus on intellectual, 
emotional, physical, and social 
progress, and a profound belief 
that all students can learn.

Designate: Thomas G. Hamilton 
– Head of School

RAKxa Wellness & Medical 
Retreat

RAKxa is a new approach to being 
well that is personalized to meet the 
unique needs of each guest. By 
treating the body as a whole and 
addressing the root cause of any 
‘dis-ease’, RAKxa enables anyone, 
whatever their state of wellbeing, to 
restore and maintain optimum health. 

A luxury retreat located in Bang 
Krachao, Bangkok - a retreat 
spanning 304,000sqm that blends 
renowned traditional healing 
disciplines with Western modern 
science to create personalized 3 - 
14 day holistic programs.

Designate: Phornphan Kitsupee 
– Director of Sales 

 
Sheng Tai Brassware 
(Thailand)

Manufacturer of sanitaryware/ 
hardware supplies in zinc and brass, 
producing faucet, rain shower 
systems, hand showers and other 
bathroom accessories to major 
players all over the world.

Designate: Joyce Lin 
– Executive Assistant
 

Sindhorn Kempinski Bangkok 
Hotel

A unique hotel experience will soon 
rise above the hectic rhythm of 
city life. An oasis designed with 
space to breathe and a mission to 
prove Bangkok has more to offer. 

Nestled at the edge of Lumpini 
Park, Bangkok’s ‘green corridor’ - 
Sindhorn Kempinski will be a new 
landmark within a fully integrated 
lifestyle village. A city wellness 
sanctuary.

Designate: Aaishah Bohari – Director 
of Sales & Marketing

 
SO Sofitel Hua Hin

Situated along Cha Am beach a 2.5-
hour drive from Bangkok, SO Sofitel 
Hua Hin’s ‘Imaginative Escape’ 
concept combines the destination’s 
upscale vibe with the resort’s 
playful luxury attitude. The resort’s 
artistic journey is designed by 
award-winning architect, designers 
and enhanced with aesthetics by 
signature fashion designer, Polpat 
Asavaphrapa. The resort features 
109 rooms, family suites, pool 
access rooms and standalone 
pool villas in two distinct styles: 
SO Arty and SO Nature. Surprising 
wine and dine experiences await 
at White Oven restaurant, Beach 
Society beach club, SO Sundae 
poolside eatery and HI-SO rooftop 
bar. Well-being experiences are 
offered at SO/ SPA, SO/ FIT and 
three swimming pools including a 
Signature Pool anchored by a Wibit 
adventure course. Creative meeting 
spaces range from SO Ballroom 
to the beachside lawn for tailored 
moments. 

Designate: Pattamaporn Soparat – 
Director of Sales

 

Travel Technology Services

Exclusive Travel Organizer -  we 
take special care of your executives. 

New Members
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2020 HIGHER TIER MEMBERS

PLATINUM

GOLD

SILVER

Tailored itineraries at the top level of 
quality and flexibility. Combine visiting 
partners, experience world class 
innovation, signing MOUs, together 
with exclusive experiences has 
been part of our core offerings since 
1994. Travel Technology Services 
offers exclusive experiences that 
may be combined with trips to visit 
business partners or sign MOUs.

Designate: Ramida Khonkhong – 
President & CEO

Zeavola Resort Phi Phi Island

Zeavola is the definition of barefoot 
luxury in voted most sustainable 
hotel in Thailand : a Thai rural 
village concept with teakwood. This 
charming resort is a romantic retreat 
with only 53 villas located on Phi 
Phi Island’s north coast. Blending 
traditional Thai influences and a 
charming feel of rustic Thailand with 

more contemporary touches relax 
amongst the lush tropical garden 
and enjoy the beautiful beach-front 
location.

Designate: Florian Hallermann – 
General Manager

 
Zervi Asia Co., Ltd.

Located in Bangkok, Thailand, Zervi 
are a world-class manufacturer of 
OEM neoprene accessories and 
seat covers, with a strong focus 
on technical textiles, research & 
development, and product design. 
With over 35 years of experience 
in the automotive industry, Zervi 
are at the forefront of automotive 
accessories and technical textiles, 
offering custom designs, materials 
and products, tailored to any OEM 
or aftermarket requirements.

Designate: Arthur Mitrou 
– Managing Director

Associate Company Member 

 

DP Technology Corp

DP Technology is the maker 
of ESPRIT CAM Software, 
a manufacturing automation 
solution for the production of 
complex metal components that 
are either produced by traditional 
metal machining methods or by 
3D metal printing.

Designate: Mike Lauer – General 
Manager, Asia Pacific
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AMCHAM Affinity Program

American School of Bangkok
50% Off Registration Fees

Bumrungrad Hospital 
15% Discount On Both IPD & OPD 

Visit And 10% Discount for 
Dental Treatment

Centara Grand at Central Plaza Latphrao 
Special Offers on F&B, Spa & Event 

Catering

Gallothai Co., Ltd.
10% Discount On Duc De Praslin 

Chocolates

ATa Services Co., Ltd.
5% Off On All Services

Berkeley International School
50% Discount On 

Tuition & Registration Fees

CoffeeWORKS Limited
20% Off All La Cimbali Espresso 

Machines

Hard Rock Hotel Pattaya
Special Room Rates Starting 

From 2,500 Baht

GQ Apparel
GQ Mask 24% Off Normal 

Retail Price

Destination Eats
20% Discounts For 

AMCHAM Members

Global U.S. Tax Plan Limited
20% Discount On All Their 

Tax Preparation Fees

Conrad Bangkok
Up To 25% Discount On Dining at

Conrad Bangkok

Holistic Health Systems Co., Ltd.
10% Off Your First Visit

Bourbon St. Co., Ltd.
10% Discount on Food

Centara Grand & Bangkok Convention 
Centre at CentralWorld

15% Discount For Members

The following fine establishments offer promotions and discounts to AMCHAM members

BDMS Wellness Resort Co., Ltd.
15% Discount on Food and Beverage

Banyan Tree Bangkok
20% Discount For F&B And 

10% Discount For Room Rates

Crestron
30% Off Recommended List Price

of all Crestron Products
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Nichada Properties Co., Ltd.
Enjoy Rental Discounts Up To 30%

Nikki Beach Samui
Special Offers For AMCHAM Members

Raja’s Fashion
Buy 4 Shirts Get 1 Free Or 

Buy One Suit Get 1 Free Shirt 

Samitivej Public Company Limited
Free Online Consultations For 

The First 15 Minutes

Rosewood Bangkok
Every 2,000 Baht Receive Daily Special 

Complimentary

Webster University
Scholarships Up To 60%

Zero Water Thailand
15% Off All Filter Purchases

Radisson Suites Bangkok Sukhumvit
20% Discount At 

Punjab Grill Restaurant  

Renaissance Bangkok 
Ratchaprasong Hotel

20% Off On F&B Discount Across 
All Outlets

Spokes Jewelry Services Limited
10% Off Your Custom Jewelry Design

Prem Tinsulanonda International 
School

Enjoy 20% Discount In The First IB 
World School In SEA

Regus Management - IWG 
10% Discount on IWG Products

Sheraton Samui Resort 
The 3-Nights Package At 14,999 Baht

Restrictions apply. Members must present AMCHAM membership card to 
receive promotions and discounts. Offer is subject to change or termination; 
new offers, changes and terminations will be announced in T-AB Magazine 
and on the AMCHAM website. If you have not yet received your AMCHAM 
membership card, please contact the AMCHAM office. For details and 
restrictions on these offers please visit: www.amchamthailand.com.

Novotel Huahin Cha-Am Resort & Spa
30% Off Available Online Rates

LMG Insurance 
15% Discount On Every Individual 

Product During The 1st Year 
Of Policy Year

Kamalaya Wellness Sanctuary
Additional 20% Discounts for 

AMCHAM Members

Hyatt Regency HuaHin THE BARAI
Special 25% Discount 

For AMCHAM Members

Mahanakorn Partners Group Co.,Ltd.
10% Discount On All Accounting & 

Tax Advisory

Movenpick BDMS Wellness Resort
20% Off Total Bill In All Outlets 
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Amplify your voice
with AMCHAM!

S E E K I N G M E M B E R C O N T E N T

The Chamber is always seeking 
member submissions for Thai-American 
Business (T-AB) magazine as well as the 
AMCHAM website. Content is collected 
on a rolling basis. 

For submissions and inquiries
regarding thought pieces or marketing
opportunities, don't hesitate to get in
touch with AMCHAM's communication
team at:

comm@amchamthailand.com

G E T  I N  T O U C H

Check with the communications team
to learn about the upcoming issue's
theme! AMCHAM also looks for
updates on new legal and regulatory
developments, knowledge sharing and
best practices. 

S U B J E C T  G U I D L I N E S

Articles should be shared in
an editable format
accompanied with any
applicable graphics that are at
least 300dpi.

F O R M A T  G U I D E L I N E S

Articles should be on topics of
general interest with original
research or analysis. Articles should
not be self-promotional or be
member news. This type of
information can be included in the
Member News section of TAB. 

T H O U G H T  L E A D E R S H I P

Put your message in front of the
AMCHAM membership and further
your network with members! Authors
are frequently approached regarding
their expertise. 

C O N N E C T  W I T H  M E M B E R S
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