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Friends,  

Thailand was recently ranked as the second-best nation globally for its 
ongoing Covid-19 recovery effort by the Global Covid-19 Index (GCI). This 
could only happen with the cooperation of the entire country. We thank 
and congratulate the People of Thailand for their effective leadership and 
vigilance to date. AMCHAM is a steadfast partner.  

The fulsome recovery of Thailand’s economic and social systems will be 
a challenging journey.  AMCHAM is working closely with the Royal Thai 
Government, the U.S. Embassy, and many chambers to provide support, 
input and guidance where appropriate. If members have ideas, projects 
or suggestions on how we may be more helpful, I encourage you to bring 
them forward to AMCHAM. 

AMCHAM members have been active volunteers in this time of crisis.  Our 
member companies have done several humanitarian projects and made 
donations of over 70 million Baht in cash and donations to provide the 
much-needed funding for relief supplies.  

The daily work of AMCHAM moves forward.   

Heidi and her team have returned to the office.  Virtual attendance and 
engagement at AMCHAM events have increased in this quarter.  We had 
60 events, 10 government engagements, and over 2,500 participants.  Our 
Government Affairs Council recently produced Better than Before – Creating 
Long Term Growth in Thailand Post-COVID 19 AMCHAM White Paper 
which you may find on pages 8 - 12. We have also launched a certificate 
program called “AMCHAM Academy” for developing leaders in our business 
community.   
 

Warmly,

Greg Wong
President
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Better than Before – Creating Long Term Growth in Thailand Post-COVID 19  
AMCHAM White Paper 

 
The American Chamber of Commerce in Thailand (AMCHAM) is the voice and focal point 
of U.S. business in Thailand.  We have 650 member companies representing over 50 
billion USD of cumulative investment in the Kingdom. Currently, there are over 200,000 
Thai people working for American companies in this country. AMCHAM helps attract U.S. 
companies to invest in Thailand and we support economic partnership with the Thai 
government.  We promote the ease of doing business policy and the enhancement of the 
country’s attractiveness and competitiveness as an international investment hub. 
 
COVID-19 presents unprecedented challenges to Thailand. We congratulate the Thai 
government for introducing effective measures to mitigate and contain the spread of 
COVID-19 within the Kingdom and we appreciate the government’s policy to keep 
manufacturing running during the State of Emergency. The safety and well-being of 
people in Thailand are the highest priority for the government and AMCHAM believes the 
correct measures are being taken to ensure this.  Our member companies have also 
implemented many strict measures since the onset of COVID-19 to facilitate increased 
sanitation and worker health.  
 
Without a widely available vaccine, the economic impact of COVID-19 could be deep and 
long lasting for many countries. COVID-19 is also expected to accelerate ongoing 
transformations in the way that work is conducted, e.g. e-commerce, diverse supply 
chains and the tools businesses will need to succeed, e.g. technology and innovation.  We 
expect dramatic changes in many areas, ranging from trading to supply chains, and from 
business operations to consumer habits and preferences. Countries that implement long 
term policy measures to capture those opportunities, while safely managing the risks of 
COVID-19, will thrive in the next decade.  
 
Although the timing of economic recovery from COVID-19 is uncertain, we believe that 
with an open approach Thailand can position itself once again to be the favored 
destination in Southeast Asia for investment, tourism and innovation. US companies are 
here for the long term. We stand ready to help Thailand achieve its vision of being a high-
income country by 2037. To get there we encourage a long-term policy focus on three 
themes: 

1. Creating ASEAN’s leading investment environment.  
2. Enhancing productivity, technology and innovation. 
3. Building skills and human capital for the workforce of tomorrow. 

 
We offer suggestions for further cooperation in several key areas: (1) US-Thai trade 
relations, (2) Supply Chain, (3) Digital Economy, (4) SMEs, (5) Tourism, (6) Healthcare 
(7) Energy and (8) Skills. 
 

AMCHAM Thailand stands ready to constructively engage in dialogue with the Royal Thai 
Government to support our shared vision. 
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US-Thai Trade Relations: How can investor confidence be transformed to help 
capture future investment?  
US Business are keen to demonstrate their support for Thailand’s goals and aspirations 
and to forge productive relationships here through various partnership approaches.  
 

 US companies are eager to champion Thailand’s virtues as a place to invest in the 
region. Long-term investors in Thailand are best placed to advocate for Thailand as  
a place to invest.  

 Investors seek regulatory predictability and transparency, contract certainty and 
assurance that the application of tax and excise laws will be applied consistently  
and fairly. 

 Thailand can send a strong signal to international investors that it is open to new 
and continued investment by working transparently with international investors to 
resolve commercial, tax and other disputes within the framework of current 
agreements and accepted international norms.  

 Reconsideration of some of Thailand’s taxation policies and regulations could help 
raise the country’s competitiveness in the near-term for longer-term benefits. Tax 
rates and policies that are commensurate with the economic situation would not 
only mitigate the tax burden for investors, but also allow for more robust economic 
activities necessary for Thailand’s economic recovery after the pandemic. 

 
Supply Chains: How do companies build stronger, more dependable supply chains? 
Thailand has always been one of Southeast Asia strongest manufacturing bases. The 
disruption to supply chains has prompted firms to re-think their existing supply chains to 
develop more resilient models.  We offer a few suggestions to help Thailand capture the 
opportunities:  
 

 In Southeast Asia and Thailand, geography makes road transport a viable option for 
cost-effective and cross-border logistics. With the country’s geographic centrality, it 
has the potential to serve as Indochina hub. This requires cargo to travel across 
different jurisdictions and experience several varying customs processes. 
Regulations aimed at harmonizing customs and trucking networks will enable 
delivery of goods with fewer obstacles and delays.   

 Cross-border trade is even more essential to enable both short and long-term 
economic recovery. We encourage the Thai government to review regulatory 
barriers at the borders that create bottlenecks for supply chains. Paperless 
procedures, automated systems and the elimination of restrictive risk management 
processes would improve efficiency of cross border trade greatly.  

 
Digital economy: How can innovation and adoption of digital technology and 
ecommerce be accelerated to create sustainable growth in Thailand? 
COVID-19 has accelerated the transition to digital processes for the way we work, 
consume and interact. Countries with laws and regulations that facilitate and embrace 
the digital opportunity will benefit most. US companies can provide advice and support to 
Thailand to achieve this goal this with the introduction of laws and regulations to facilitate 
investment and new domestic enterprise. 
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 Sustainable growth can be supported by policies to promote online delivery of 
content and services, support the “sharing economy” while protecting workers’ rights. 
This is our chance to create a viable infrastructure on which to build the “Internet of 
Things,” and enable new technologies such as telemedicine and robotics.  

 Policies and regulations which comply with international standards for ensuring 
end-to-end security and integrity of data transfers are fundamental to these goals. A 
‘Trusted Internet’ is the basic foundation for a secure digital ecosystem in support of 
Thailand’s vibrant economic potential. Creating and maintaining that trust must be a 
shared and active responsibility of both the public and private sectors. 

 Thailand’s Digital Government Agency (DGA) is well-positioned to design and 
implement a whole-of-government approach to ‘being digital’, and we support 
efforts to prioritize the integration of government services. A key aspect of this will 
be standardized and consolidated electronic processing of all work permit and visa 
requirements. 

 The Simple and Smart License project (“Guillotine Project”) to eliminate redundant 
laws and regulations should be prioritized and quickly implemented. Many 
regulations are no longer relevant and impede the adoption of modern business 
models which are an integral part of the Digital Economy. These changes require 
directives from the highest levels of government in order to succeed. 

 Electronic payments have become a fundamental element driving the growth of 
Thailand’s Digital Economy. Initiatives to increase e-Payment literacy, combat 
cybercrime and financial fraud, develop Thailand’s financial infrastructure to be 
interoperable, and create “sandbox” environments for ongoing innovation should be 
supported. 

 Any taxation structure which Thailand may implement for e-Commerce transactions 
should align with those adopted by other ASEAN countries and with emerging global 
standards. These standards will enable Thailand to compete on the global stage as 
the volume of e-Commerce continues to increase exponentially. We encourage 
ensuring that any e-Commerce taxation structure allows companies operating in 
Thailand to claim appropriate credits for the taxes paid. 

 
Entrepreneurship: How can SMEs drive the economy of the future? 
There is a urgent need to create better government backed policies and programs for 
SMEs to access capital in order to grow. Existing SME programs offered by banks focus on 
selling services to SMEs, rather than providing meaningful, easy access to capital.  
 

 Government backed finance schemes that encourage banks to offer reasonable 
rates with manageable conditions, will lessen the financial burdens that come from 
expensive sources of capital. 

 

Travel and Tourism: How do you enable the tourism of the future? 
Thailand is at a pivotal moment in its travel economy.  Providing confidence to the global 
tourism stakeholders that Thailand is a safe place to travel and has stringent hygiene 
procedures is an immediate short-term requirement. We would encourage the following 
to support this: 
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 Establish reciprocal protocols for access without quarantine requirement 
o First phase with nation-to-nation corridors based on reciprocity. 
o Second phase to increase accessibility based on reaching specific KPI’s for Covid-

19 prevention and control. 
 Provide incentives to increase air seat capacity. 

 

In the long-term, Thailand has an opportunity to create the desired tourism industry for 
the next decade and beyond. Some suggestions are as follows: 

 Establish programs to stimulate domestic tourism through promotional campaigns 
and tax incentives. 

 Implement policies and programs that encourage the sustainable growth of high 
yield tourism. 

 Develop quality experiential tourism with cultural education and consideration for 
all aspects of safety. 

 Implement policies and programs that promote Environmentally Sustainable 
Tourism. 

 Support the promulgation of medical tourism for elective surgeries and wellness. 
 Establish targeted marketing campaigns to key source markets, involving a 

collaborative approach by key tourism promotional entities such as TCEB and TAT.  
 

Healthcare: How can Thailand become Asia’s medical hub of the future? 
Thailand has a hard-won reputation for healthcare in the region. To build on that 
foundation we encourage market environment improvements for better patient access to 
innovative medicine and treatment in Thailand by: 

 Improving the pricing and reimbursement scheme for healthcare products, with 
greater consideration for the value of innovation to therapeutic outcomes and 
clinical needs. 

 Exploring new solutions to enhance patient access to treatment such as offering 
alternative access models and innovative and value-based financing. 

 Developing appropriate policies and regulatory framework in coordination with 
ASEAN countries for digital health in order to maximize the benefits to the Thai 
population. 

 Adjust the Thai Innovation List to be more inclusive of foreign research-based 
biopharmaceuticals, thereby increasing patient access to innovative medicines and 
advanced treatments. 

 Align the Patent Act with international standards and improve the registration and 
protection of patents and to further develop the Intellectual Property Ecosystem. 

 

Energy: How can Thailand deliver low energy prices and a broad economic 
stimulus? 
Thailand is well placed to become a regional energy hub that maximizes efficiently the 
benefits from its own domestic resources as well as accessing import opportunities to 
meet growing demand in Thailand and its neighbors. 
 

 Accelerate implementation of the 2018 Energy Reform Plan to liberalize the energy 
sector to promote productivity, innovation and efficiency.  
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 Make it easier for third parties to buy and sell gas through PTT’s gas pipeline and to 
use PTT’s LNG terminals for imports and ensure non-discriminatory access to the 
pipeline network.  

 Accelerate development of market conditions for Thailand to become an LNG 
energy hub. Build capacity at EGAT and make it easier to approve 3rd party LNG 
import licenses 

 Promote energy efficiency through green building codes and policies to enable 
companies that produce their own power to sell any excess to the grid. To enable 
this opportunity, we recommend either eliminating or increasing the current cap to 
allow for wheeling i.e. the upload of excess energy to the grid as long as the supplier 
can find buyers for it anywhere in Thailand. This also supports the government’s 
strategy on energy conservation and efforts to build sustainable practices. 

 Accelerate development of untapped domestic natural gas resources. Oil and gas 
development in the Overlapping Claims Area in the Gulf of Thailand would yield 
billions to Thailand in revenue otherwise lost, secure affordable feedstock for local 
petrochemical and fertilizer industries, provide energy to the EEC and create up to 
20,000 jobs. 

 Adopt open market policies on fuel products and prices to deliver the most 
competitive price to consumers.  

o Create conditions for a more open, competitive market.   
o Improve regulations to reflect international standard practices supporting a 

competitive market price mechanism.   
o Support IT communications (paperless) among operators and authority.  

 

Skills: How do we build the workforce of the future? 
The way forward is to involve local private and public sector participants, as well as 
foreign investors, in crafting policies to determine a roadmap focused on equipping the 
labor force with key skills, ongoing training, and digital literacy.  
 

 Policies can be geared towards giving future generations the basic skills necessary to 
function and thrive in the Digital Economy, with a concentration on STEM programs, 
creativity, and communication skills, including English language proficiency.  

 Enhance basic foreign language education at elementary and middle schools and 
increase vocational skills development for the local workforce. 

 Lifelong adult-learning programs of both a technical and a non-technical nature 
should be encouraged, to ensure that all Thais can benefit from participation in the 
Digital Economy. We would like the Department of Skills Development (DSD) to 
consider online learning with appropriate testing as creditable development. 
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“
You only find out who is 
swimming naked when the 
tide goes out,” the famous 
investor Warren Buffett once 

said.  Unfortunately, the tide went 
out for global companies in early 
2020 as they were slammed by the 
coronavirus-induced lockdowns that 
spread from China to shut down or 
limit operations in most countries 
around the world.   This crisis 
revealed vulnerabilities in the supply 
chains of many global companies.

Crisis, however, can spur positive 
change in the corporate world.  Many 
businesses in the United States, 
Thailand and around the world are 
looking to a brighter future and 
planning to emerge from this crisis 
stronger and more resilient than they 
were before.  As a key part of that 

process, companies are reexamining 
their global business operations, 
investments and supply chains 
to ensure they are safe, reliable 
and secure while also being cost-
effective.
 
Safe supply chains run through 
countries that are friends and 
allies who share a commitment to 
transparency, individual opportunity, 
and markets free from domination 
by the state. Reliable supply chains 
run through countries with a free and 
robust media and an independent 
judiciary who share a commitment 
to the rule of law and the sanctity 
of contracts.  And secure supply 
chains exist in countries where 
companies are secure from cyber 
theft or the theft of intellectual 
property.

The commitment to freedom, the rule 
of law, and the independent legal 
system in the United States make 
for a strong, attractive investment 
climate, attracting companies from 
around the world. However, for 
companies seeking closer access 
to overseas markets, there are 
also clear choices when deciding 
where else to invest in the region.  In 
the Indo-Pacific region, American 
companies are looking much more 
at the countries of ASEAN as 
cost-effective locations for supply 
chains.  Future prospects look even 
brighter, as ASEAN will become 
one of the world’s fastest growing 
regional markets with over 50 
percent of its population under age 
30. Right in the middle of ASEAN is 
mainland Southeast Asia’s largest 
transportation and logistics hub:  

Safe, Reliable, Secure and Cost-Effective 
Supply Chains belong in Thailand
By U.S. Ambassador to Thailand Michael George DeSombre

Feature



The American Chamber Of Commerce In Thailand   15

Thailand, the oldest treaty ally of the 
United States in Asia and the only 
Major Non-NATO Ally of the United 
States in mainland Southeast Asia.
 
This year marks the 187th anniversary 
of the signing of the United States 
Treaty of Amity and Commerce with 
the Kingdom of Thailand, which 
marks the beginning of the U.S.-
Thai commercial relationship. That 
relationship has flourished. Hundreds 
of U.S. companies, employing tens 
of thousands of Thai nationals, 
have invested in Thailand to the 
mutual economic benefit of both our 
nations.  Many of our companies are 
recognizable names like Citibank, 
Chevron and Ford that have been here 
for decades and continue to believe 
Thailand is the right place to be.

But many others have come here 
recently or have recently expanded 
their operations in Thailand.  A 
US-based advanced materials 
company recently chose Thailand 
as the location to establish a new 
manufacturing complex, after 
analyzing 24 different options in the 
region. Guardian Glass, a global 
leader in energy-efficient glass for 
buildings, automotive and other 
sectors, has produced glass in 
Thailand since 1991; Guardian, 
which chose to establish its regional 
Asia-Pacific Headquarters in Bangkok 
last year, was attracted to Thailand 
because of its strong reputation for 
welcoming foreign investors, growing 
domestic economy, and location 
as a platform for global exports.  
Alliance Laundry also opened its 
latest international factory in Thailand 
last year, basing its decision on the 
advanced transportation infrastructure 
available in the Eastern Economic 
Corridor (EEC), attractive investment 
incentives, and competitive edge 
that Thailand’s record of protecting 
intellectual property gave it over other 
countries in the region.  Another 
company, Seagate, with a presence 
in Thailand for more than 30 years, 
today works with Thai universities 
to develop local engineering and 
technical skills that help the company 
maintain its position as a global leader 
in the manufacture of high-tech hard 

drives and other cutting-edge data 
storage products.

When I speak to these companies 
about why they chose Thailand 
they tell me it is because of the 
Safe, Reliable and Secure nature 
of manufacturing in Thailand while 
also being competitive with other 
locations in Asia in the cost of land, 
labor and living. As an example, 
average monthly manufacturing 
wages in Thailand are more than 50% 
lower than in China according to the 
most recent available data.  Also, 
establishing operations in Thailand 
is simple. In February, Thailand was 
ranked Number 1 by U.S. News 
and World Report’s 2020 survey of 
the best countries in which to start 
a business. It based this ranking 
on five attributes:  affordability, 
bureaucracy, low manufacturing 
costs, connectivity, and access to 
capital. Thailand is also renowned for 
the quality of its health care system, 
which has performed admirably 
during the Covid-19 pandemic, 
as well as its range of world-class 
international schools.  It has some of 
the most diverse and beautiful cultural 

and tourist sites in the world.  And 
the food speaks for itself.  It is simply 
a wonderful place to live, both for 
individuals and for families.

Thailand has demonstrated its 
business-friendly regulation through 
its handling of the Covid-19 
pandemic. U.S. businesses in 
Thailand have been uniform in their 
praise of the Royal Thai Government’s 
flexibility in allowing manufacturing 
facilities to continue uninterrupted 
while Thailand implemented otherwise 
stringent public health limitations 
to flatten the curve of infections. 
U.S. businesses have similarly 
appreciated the efforts of the Royal 
Thai Government to provide advance 
notice of restrictions which permitted 
appropriate contingency planning.  In 
these areas, the Kingdom of Thailand 
has been a stand-out among 
countries in Asia.

I also want to commend the Royal 
Thai Government for assistance 
and support of Thailand’s Board 
of Investment and the incentives 
available in the Eastern Economic 
Corridor (EEC) which have been 
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“The business of America is 
business” said President Calvin 
Coolidge.  In this day when free 
enterprise is once again pitted 
against state-dominated economies, 
it is important to remember the 
power of American free enterprise.  I 
would close by quoting the first U.S. 
President to visit Thailand.  President 
Ulysses S. Grant commented on 
his visit to Thailand in 1879; “I have 
never seen anything that interested 
me more than [Thailand].”  I echo 
the words of President Grant and 
emphasize that the Kingdom of 
Thailand remains open for business 
during these challenging times and 
Thailand is a safe, reliable and secure 
place to locate a company’s supply 
chain.  I look forward to collaborating 
with the Royal Thai Government 
and Thai companies to further 
strengthen the U.S.-Thai economic 
and commercial relationship that has 
flourished so well since its beginnings 
in the 1800s. 

agriculture, and secure that business 
with strong cyber security protocols.  
Protecting companies from cyber 
theft will also highlight Thailand’s 
advantages over countries that are 
the source of such attacks.  Thailand 
can also demonstrate its commitment 
to facilitating digital business by 
joining the APEC Cross Border 
Privacy Rules System to enable 
the free flow of data and ensure 
protection of personal information.

Finally, Thailand can maintain and 
further develop diversified sources 
of energy and ensure cost-effective 
and full utilization of transmission 
capacity to supply reliable, affordable 
energy domestically.  Thailand has 
a great opportunity with one of the 
largest undeveloped natural gas 
fields in the Gulf of Thailand to 
provide very inexpensive natural gas 
for many generations to come.  Also, 
in the short term, efforts to develop 
Thailand into a hub for the trading 
and transport of energy in the region 
would contribute substantially to the 
long-term stability and affordability 
of energy supply to Thailand’s 
economy.

critical in attracting companies to 
locate their manufacturing activities 
in Thailand.  Companies in the EEC 
have taken advantage of its proximity 
to Laem Chabang, the fourth largest 
port on the Asian continent, to export 
goods to the ASEAN regional market 
and beyond.
 
Since I was chosen as the first United 
States Ambassador to the Kingdom 
of Thailand to come from the private 
sector, I have engaged extensively 
with American and Thai businesses 
on how we can strengthen the 
U.S.-Thai economic partnership.  At 
this pivotal moment in history, as the 
world grapples with the outcomes of 
the Covid-19 pandemic, the United 
States wants to ensure that Thailand 
seizes the share of global supply 
chains that it deserves.

Thailand can help achieve this by 
broadcasting to the international 
business community its continued 
commitment to free enterprise, fair 
trade, open markets, transparency, 
and honest business practices.  It 
can also bolster the attractiveness 
of its labor force by doing many of 
the things we are trying to do in the 
United States:  Strengthen vocational 
schools programs; reform curricula 
to focus on science, technology, 
engineering and math (STEM) skills; 
offer job retraining and “lifelong 
learning” to improve the skills of those 
already in the workforce.

For those jobs that require special 
expertise that might not be in 
adequate supply locally, Thailand 
should allow companies to hire 
foreign nationals with special 
expertise.  Doing so will facilitate 
transfers of advanced knowledge to 
Thai citizens and broaden the pool 
of Thais with skills in high demand, 
enabling Thais, rather than foreigners, 
to fill such jobs in the future.

Thailand can take advantage of the 
necessary pivot to telework and 
digital business that occurred during 
the coronavirus response.  Thailand 
should support and enable greater 
digital business across all sectors 
of the economy, from finance to 

(The Thai version of this Op-Ed was 
originally published in Prachachart 
Turakij newspaper on May 23, 2020.)

Feature
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businesses: in the new normal, your voice 
matters more Than Ever
Jacob Holder, Edelman

I
n the aftermath of Covid-19 and 
in this new normal, world leaders 
and institutions are talking about 
a global reset and the critical role 

business plays in our future. Many 
talk of an opportunity to rebuild in a 
way that makes the world better for 
everyone.

My career has been anything but 
linear across four continents, six 
countries, five industries and three 
languages. While varied in nature, 
a common element often missing 
along the journey has been strong 
company voices that went beyond 
profit and shareholder value.

Today however, Covid-19’s 
shutdown of global business 
and the hum of its profit-making 
machine has left many companies 
without their standard profit-based 
voice and scrambling to embrace 
a new declaration based on 
stakeholder value. A declaration 
backed by Thai public sentiment, 
according to the Edelman Trust 
Barometer, where eight out 
of ten say that stakeholders, 

should prompt immediate action. 
Never before has there been a 
greater time for corporate leaders 
to step up in this trust void and 
validate their reputation as the most 
competent institution in ‘getting 
things done.’ 

In the context of Covid-19, we see 
two key areas where companies 
are emerging with positive trust 
momentum: 

1. people before profit and 
using your brand for good

Consumers and talent flock to 
companies they believe in. And 
in a time of need, brands who 
stand for people over profit is a 
major driver of trust. The Trust 
Barometer shows that 64 percent 
of consumers choose, purchase 
from, switch to, avoid or boycott 
brands based on its stance on 
societal issues. In the context of 
Covid-19, 71 percent say that 
if they perceive that a brand is 
putting profit over people, they will 
lose trust in that brand forever. 

communities, customers and 
employees, are more important 
than shareholders for a company’s 
long-term success. 

The Edelman Trust Barometer is the 
firm’s annual trust and credibility 
survey which measures public 
trust across the key institutions of 
governments, businesses, media, 
and NGOs. In its 20th year, the 
survey highlights that Thailand 
leads global demand in calling for 
reform to business. In fact, the Thai 
public ranked highest in the world 
with 75 percent saying capitalism 
as it stands today, does more harm 
than good. Dovetailing the need 
for a new business voice, another 
95 percent believe CEOs should 
speak out on societal issues while 
80 percent argue businesses 
should lead change rather than 
waiting for the government to act.

These findings alone should sway 
business leaders to reexamine their 
current platforms. When coupled 
with a pandemic and comparative 
lack of trust in government, they 
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In Thailand, one example that 
shines in restoring trust is the No 
One Hungry program. Started by 
Deepanker Khosla, Head Chef and 
owner of the Neo-Indian farm-to-
table restaurant Haoma, No One 
Hungry was conceptualized to 
provide meals to staff across the 
F&B industry - an industry ravaged 
by the pandemic. Quickly, however, 
support for No One Hungry soared 
and expanded to serve 1,000 
meals a day across the wider 
community for anyone in need of 
food.  

Global brands are also doing their 
part in Thailand. While Airbnb’s 
business has been hit hard, with 
revenue this year forecasted to 
be less than half of 2019’s, the 
vacation homestay marketplace 
pivoted to partner with the Ministry 
of Public Health to offer medical 
staff and Village Health Volunteers 
more than 800 free places to stay 
across the country. This initiative 
articulates that partnership across 
institutions is key to addressing 
large societal problems, another key 
Trust Barometer takeaway.

2. putting the wellness & 
livelihoods of employees first

A second area driving trust 
momentum for brands is the ability 

for companies to put the wellness 
and livelihoods of employees first. 

While the No One Hungry 
program has grown to serve 
the community-at-large, it was 
initially conceptualized to serve 
Khosla’s employees and industry 
colleagues. As company leader, he 
proactively used his personal voice 
(and funds) to start the initiative to 
lessen the impact of the downturn 
on one of his key stakeholders 
– his employees. By prioritizing 
the backbone of the industry, 
Khosla emboldened industry staff’s 
ability to weather the downturn 
while increasing their resilience 
to Covid-19 and ability to return 
to work healthy and happy when 
restaurants reopen. By managing 
their emotional wellbeing, Khosla as 
gained accolades in the industry as 
a leading employer, something that 
will help Haoma attract, and more 
importantly retain, talent in a market 
with considerable turnover.

However, when layoffs are 
inevitable, the voice of leadership 
equally can have lasting 
consequences. When Airbnb 
ultimately experienced layoffs, 
the company chose to publicly 
announce its plans through the 
personal letter written by Co-
Founder and CEO Brian Chesky to 

his employees. A shining example 
of approaching difficult decisions 
with empathy, Chesky’s letter stands 
out for his level of transparency and 
clarity for employees. His vulnerable 
and human tone establishes 
a common ground in shared 
humanity that is hard to dismiss, 
even for those impacted by the 
layoff. He goes on to follows up 
with action to his words, ensuring 
a level of fairness and severance 
for departing employees that goes 
above and beyond requirements, 
including promote the talents 
of newly redundant staff to new 
employers through a dedicated job 
discovery site. 

Chesky’s approach highlights that 
when companies own and front 
foot the narrative in a human and 
vulnerable way, even when the 
news is difficult, it leaves very 
little to no room for animosity or 
misinterpretation. It gives those who 
are leaving a sense of dignity, and 
those staying a greater sense of 
certainty and purpose.

what’s next?

Taking these key areas into 
account as Thailand’s transition 
into recovery continues, many will 
now question ‘What next?’ ‘What 
will the new normal be like?’ Expert 
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About the Edelman Trust Barometer

The Edelman Trust Barometer is the firm’s 
annual trust and credibility survey which 
measures public trust across the key 
institutions of governments, businesses, 
media, and NGOs. Currently, in its 20th 
year, Thailand joins the study for the first-
time ever and equips local businesses 
with new insight never before seen in the 
market in order to meet the changing 
needs of employees, customers, partners, 
and the public. Edelman’s full Trust 
Barometer report can be accessed at 
edelman.com/trustbarometer

opinions will vary, but the constant 
is that change is inevitable. It is 
likely that consumer habits and 
perceptions will change. The shift 
to online and digital will remain 
long after Covid-19 and it is likely 
to accelerate. Next, there will be 
intense scrutiny on job losses and 
an increased sense of employer 
responsibility. As for ways of 
working, expect work-from-home 
or remote working to be normal for 
the long-term. These are just some 
of the new ways of operating in the 
new normal.

As an integrated communications 
firm, we firmly believe the 
cornerstone for navigating the 
new normal is communications. 

Feature

About the Author

With 20 years of experience spanning four continents, Jacob 
Holder has worked with lead agencies and built strategic 
communications plans for a host of global clients including Shell, 
Coca-Cola, Nissan, Ford, Dell, IBM and Microsoft. As a lead 
reputation consultant, Jacob works closely with senior executives 
to sharpen their effective communications skills across media 
relations and crisis communications. Jacob may be contacted at 
jacob.holder@edelman.com
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Spaces are limited. Please email TK at TK@amchamthailand.com to reserve your spot. 

Tha AMCHAM Insight Exchange is a focused business development
and networking event where you can meet other AMCHAM members

to connect, brainstorm solutions and identify new opportunities.

In times of crisis or major distress, 
human nature is to withdraw, to 
seek comfort in our bubble of safety 
and the known. But successful 
mitigation and recovery of the 
pandemic, as well as eventual 
growth, depends on our ability to 
collectively embrace this challenge, 
unveil truths and show up for each 
other with radical transparency. 

In a world of misinformation, fake 
news and politicized narratives, 
people will look to business and 
its leaders to guide and get things 
done. One’s employer is considered 
the most trusted institution in 
Thailand—more than government, 
media, NGOs or the business 
community in general—according 

to the Trust Barometer. And an 
overwhelming 95 percent of Thais 
expect their CEOs to speak up 
on social issues. The simple fact 
is this: today’s leaders must be 
excellent communicators.  

In this stride, the greatest 
contribution we can all make in this 
global reset is a continual urge for 
business leaders to stand up and 
take a clear position on issues such 
as inequality, poverty, race, social 
injustice and the environment. 

People expect more and it is time 
for business to do more. Standing 
on the sidelines or remaining silent 
is no longer an option.  
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L
ately, there has been a 
growing segment of dire 
climate change-related 
headlines in the news. 

Stories like “Fire, Floods, and 
Power Outages: Our Climate Future 
Has Arrived” and “The Planet is 
Burning” seem to come at us daily. 
This shift in reporting has been 
a significant departure from the 
coverage of just a few years ago 
when warnings were stern, but they 

tended to portray the problems as 
something yet to arrive.

Part of the change seems to 
have been driven by movements. 
Groups like the Extinction Rebellion 
and the youth strikes started by 
Greta Thunberg have done a great 
deal to raise awareness and build 
support for change. Meanwhile, 
reality has also intruded. Melting 
ice caps, rising seas and bleaching 

corals are just a few examples of 
the steady drumbeat. 

Political and business leaders 
have started to sit up and take 
notice. But given the scale of our 
challenges, it is too early to say 
whether they are taking the task as 
seriously as they need to. So far, 
there have been some encouraging 
moves, but we are just getting 
started. 

whAT AbouT pARiS?

Back in November 2016, 
world leaders ratified the Paris 
Agreement. It represented our 
collective plan of action to combat 
climate change. Countries made 
individual commitments towards 
reducing the greenhouse gases 
they generate in aiming to mitigate 
global warming collectively. The 
stated aim of the agreement is 
to limit the global temperature 
rise in this century to “well below 
2 degrees Celsius above pre-
industrial levels.” That said, the 
commitments would only limit 
warming to 3 degrees Celsius, so 
our promises are coming up far 
short of our aims. 

The negotiators of the Paris 
Agreement foresaw this gap, so 
they included a mechanism to 
account for it. Countries would 
assess progress and adjust their 
commitments as necessary at 
the annual Conference of Parties 
(COP) meetings. It is a good plan 
in theory, but it seems a fraught 
exercise for those who have to 
decipher it. The disappointing 
outcome at the recent COP25 
meeting in Madrid appears to bear 
this out. 

So what can we do it we are not 
parties to such negotiations?  Are 
we relegated to being bystanders? 
Not at all. We have opportunities 

The Circular Economy is not optional
By Chris Oestereich

Feature
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via our choices as individuals, as 
well as with our communities and 
organizations. Such decisions are 
where the circular economy comes 
in to play. 

CLoSing ThE Loop

A recent study from the 
Ellen MacArthur Foundation, 
Completing the Picture: How 
the Circular Economy Tackles 
Climate Change, found that the 
transition to renewable energy 
and energy efficiency efforts could 
mitigate 55% of our greenhouse 
gas emissions. The rest would 
need to come from a mix of 
circular economy initiatives and 
technological advances. 

The research showed how the 
implementation of circular economy 
strategies in the areas of cement, 
aluminum, steel, plastics, and food 
could eliminate nearly half of the 
remaining emissions by 2050. The 
report noted that doing so would 
have the same impact as cutting 
global emissions from transport 
down to zero. 

Making this happen will require a 
collective effort that is heretofore 
unseen. This is where you, or 
really, all of us, come in. Because 
we tend to treat sustainability 
as a stand-alone department in 
organizations akin to a marketing or 
accounting group. That approach 
is no longer tenable. We now must 
make it something that is integrated 
throughout our businesses, 
governments and communities. 
Some may have more authority 
around decision-making, but 
all need to understand and be 
responsible for execution. This 
approach is now table stakes. 

FRom LinEAR To CiRCuLAR 

Nature works in cycles. The water 
cycle provides a clear example. 
Water evaporates into the 
atmosphere from oceans, lakes, 
and rivers, and then condenses to 
form clouds. The water then returns 
to the earth visa precipitation to be 

stored in surface and groundwater 
bodies. No resources are lost. 
The cycle is ongoing and repeats 
endlessly. 

Humanity does not work in cycles. 
Or at least we have not for a 
long time. Instead, we have been 
heading in the direction of take-
make-waste systems since the 
dawn of the industrial revolution. In 
this model, we take resources from 
our environment, transform them 
into our products and services, 
and then dispose of them when 
they are no longer providing us 
with benefits. In other words, we 
humans create waste, something 
the does not otherwise exist in 
nature. It is time to head in a 
different direction. 

Having covered the “why”, we 
now need to address the “how”. 
Specifically, how can we make the 
circular economy a reality? There is 
no single, straightforward answer 
to that question. We probably have 
not even discovered many of the 
solutions we will need. That is fine. 
We just have to roll up our sleeves 
and start figuring it out. 

whERE CAn you START?

Waste is often the best place 
to start. For that, you need to 
understand the kinds of waste 
you are producing, as well as the 
estimates of volumes. You can gain 
this information through a variety 
of methods, but it is often just a 
matter of separating and quantifying 
whatever is in the bin. Once you 
have that data, you can look to 
optimize the use of your waste. 
The waste hierarchy can help guide 
your steps from there. First, you 
can reduce or avoid the creation of 
any of your waste? Next, can you 
recycle of compost it? If not, can 
you at least recover energy from it?

Aiming for zero waste is a noble 
goal, but if you want to join the 
circular economy, you will have to 
look upstream. Doing so requires 
you to look at your products, 
services and systems to gain a 

holistic understanding of the inputs 
and outputs that are a part of 
your business. As you do, you will 
begin to gain an understanding of 
the breakout of renewable versus 
non-renewable resources you use. 
Doing so will enable you to start 
looking for substitutes, as well as to 
rethink the way that you deliver the 
tings your customers need. 

Once enough of us see the 
necessity of the circular economy 
and commit to making it happen, 
we can work together to find 
solutions. For now, those who 
are already there can help others 
understand the need as we work 
on solutions in the places where 
we can create change. 

Here is the good news: there is 
an ever-growing community that 
is committed to building a better 
world. If you are not already part of 
it, please accept my invitation. We 
need all the help we can get.  

This article was originally published 
in THINK, a publication by the HEAD 
Foundation.

About the Author

Chris Oestereich designs 
circular economy programmes 
that help firms create financial 
and environmental benefits 
through his company, Linear 
to Circular. He is currently 
launching Full Circle Filament, a 
social enterprise that will work 
directly with informal waste 
collectors to make 3D printing 
filament. Chris is a co-founder 
of the Circular Design Lab, a 
volunteer-led, open innovation 
platform that uses systemic 
design to foster solutions to 
humanity’s big challenges. He 
also teaches courses on social 
entrepreneurship, sustainability 
and advocacy at Thammasat 
University’s School of Global 
Studies.
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I’
m not just a teacher, I’m a husband and father 
of two wonderful boys, 2 years 3 months and 
a 5-month-old.  Like everyone else who will 
probably read this, Covid-19 has caused a 

constant struggle to maintain a work / life balance and 
someone always seems to get shortchanged. 

After the first week of home learning, I was struggling 
to find a location to work where I could have internet 
access and some modicum of calm to research and 
prepare for class, review student learning, and answer 
emails.  Since our move to Bangkok last August, my 
wife has worked from home and now she welcomed me 
into her home office (our bedroom). The reality is that my 
wife’s job requires phone calls to grantees and clients 
and video conference calls. So we try to work around 
our call/conferencing schedules. KIS students say that 
they enjoy and value using tools like screencastify to 
improve our lessons, but there must be quiet to record 
them. I record at either 5:30 am before everyone in the 
house gets up or after we eat dinner and the kids are 
asleep, sometime after 8:00 pm.  

The day begins at 5:00 am. Yes, 5:00 am. First, I’ve 
always been an early riser. When school was brick and 

mortar, I got up at 5:30 am and arrived at school by 
7:00 am most days. I’ve always been more productive 
in the morning.  The only quiet time in the day is before 
everyone else gets up. So when the alarm goes off, I 
make my way to the dining table with my laptop and 
headphones, pour a cup of coffee and get to work.

Student work for the day is posted to ManageBac by 
6:45 am and then I am off to prepare breakfast for 
the family.  After breakfast is over at 7:45 am, I head 
downstairs to wait in line to sign up for the limited 
outdoor spaces that our condo is allowing to be used 
with adequate social distancing measures. To get a 
time, you must be in line by 8:00 am for when the sign-
up sheets are posted at 8:30 am. 
 
Zoom gives and takes away….  Zoom and other forms 
of videoconferencing are great.  My wife and I are both 
using them for our professional and personal lives. My 
Zooms are for Q & A, help sessions with students, 
school “Family Time '', department meetings, and 
faculty collaboration as I team-teach a Grade 7 and a 
Grade 8 English class. They are helpful and invaluable, 
but no substitute for in person learning, meeting, and 
collaboration.

A day in the Life of a Teacher 
during Covid-19
By John Stephany
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The days are starting to blend in. My wife and I try to 
leave the “the office” as little as possible. The reality 
is that we spend as much or maybe a little more time 
with our sons than we used to before home learning, 
but now when our son sees me at home, he doesn’t 
understand that I am working.  Besides a break for 
lunch and feeding the five-month-old, the day passes 
by answering emails, reviewing student work, Zoom 
conferences, and lesson review / planning. This goes 
on in one way or another from 7:30 am to 4:00 pm. 
From 4:00 pm to around 7:30 pm we choose to focus 
solely on our boys. I’ll answer work emails from 7:30 pm 
till bedtime. 

Initially I thought that home learning would give me more 
quality time with my family, but although there is more 
time, it is not the quality I had envisioned.  Although 
the commute to the bedroom / office is certainly 
shorter than to KIS, it is not without trouble. When our 
oldest knocks at the “office” door meekly repeating, 
“Daddy?…. Mommy?”, over and over again, my heart 
breaks.  This is a scenario that I’m sure families working 
from home struggle with one way or another. 

We are very blessed to have a wonderful nanny who is 
amazing with our sons. The plan that worked well before 
Covid-19 was the oldest boy at nursery school, nanny 
with the newborn, mom working from home, and me at 
school.  But, since mid-March, we’ve had to adjust.,our 
oldest has to have some time to run around outside 
of our apartment to get some exercise.  My wife, our 
nanny, and I rotate throughout the day spending some 
time with both or one of the boys, so we can get breaks 
and get our work done.

My wife and I value reading and we are blessed that 
our oldest son loves books. In addition to teaching 
my KIS classes, I am now teaching nursery school 
to my son. (Early Years teachers deserve much more 
money!) I am lousy at song time and so we have 
finally relinquished and allowed around 15 minutes 
of Sesame Street Letter/Number podcasts and baby 
yoga that we watch and do with him. I have read 
some titles such as, Where the Wild Things Are, The 

Gruffalo, and Curious George Rides a Bike so often 
that I can now recite them from memory.
 
There isn’t enough time to check in with my parents and 
family in the U.S.  It’s hard to set up face to face catch 
up sessions with friends in the US because of the 12+ 
hour time difference.  When the day is over you never 
quite feel that you have given enough time to any part of 
your life. 

When the dust settles on the day, my wife will enjoy a 
drink and then go to bed to wake up and do the same 
thing all over again the next day.

The global pandemic of Covid-19 has certainly caused 
stress in everyone’s lives, but as my Grade 6 Individuals 
& Societies students are studying, difficult times create 
opportunities for innovation and new ideas.  I have 
participated in several online professional development 
seminars with teachers around the world on everything 
from bettering formative assessment, increasing student 
advocacy, to learning new techniques and online tools 
to improve the effectiveness of home learning.  The KIS 
learning community should be proud, because every 
time I attend one of the online workshops, no matter the 
time, there has always been another KIS teacher there.  
The workshop leaders and other teachers ask if that 
was planned; it wasn’t.  

We will all get through these difficult times. Sir Isaac 
Newton is credited with discovering calculus and 
Shakespeare wrote, “King Lear'' during quarantine. 
Those are high standards.  I recently asked my Grade 6 
students to name one “non-school” thing they learned 
during this time, and the answers were amazing; 
gardening, scratch programming, making pancakes, 
baking, how to annoy parents more, and lots of new 
sports and skills.  My favorite response was, “I learned 
that my sister can sleep for a full 24 hours if not woken 
up.” My own son can now identify over 50 types of 
animals when he sees them in a book or on video. We 
will all survive and learn together. 

About the Author

John is a Secondary School English and 
Individuals and Societies teacher at KIS 
International School. He was born in 
Gunzenhausen, Germany and raised in Erie, 
Pennsylvania. John holds a BA in History, M. Ed, 
and began his teaching career in Memphis, TN. 
He has also spent time teaching at St. Albans 
School in Washington, DC where he met his wife. 
The family then moved to Manila where his first 
son was born and finally relocated to Bangkok 
last summer to begin at KIS. For more information 
about KIS International School, please visit 
www.kis.ac.th or email admissions@kis.ac.th.
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AMCHAM is proud of the great CSR work that our member companies are doing to help the local 
community during Covid-19. Through donating time, money, products, and even adopting new 
employee benefit programs to look after their staff and their families during this difficult time. The 
following companies’ projects were collected by June 16. Since then the number of members 
involved in Covid-19 relief projects have grown. Efforts started early at the onset of the pandemic 
in the Kingdom and members continue to assist with relief as cooperation is how the number of 
infections were kept manageable. For further information and enhanced descriptions of the Works 
Together activities, please visit the AMCHAM Thailand website at www.amchamthailand.com.

AmChAm works Together

Adecco 
Adecco consistently develops and disseminates thought 
leadership and wellness content on Covid-19 through 
their knowledge center and social media channels. 
They aim to provide information that can be beneficial 
to employers and employees. Post Covid-19, the 
company will continue to support job seekers in their 
search for employment opportunities.

bangkok prep
Bangkok Prep’s campaign “Bangkok Prep Clap Because 
We Care” is an effort to thank all the frontline workers 
across the world working to fight against the Covid-19 
pandemic. They have also co-sponsored meals through 
the BKK Payforward project on Facebook, which aims 
to simultaneously prevent restaurants from laying off 
staff and provides free food to low-income communities 
impacted by the coronavirus.  

Asset world Foundation of Charity 
Asset World Foundation for Charity joins forces with highly 
skilled chef volunteers from 5-star hotels owned by AWC 
for “Serve to Safe” Charity Project to create special menus 
using quality produce sourced from local agricultural 
communities. All proceeds went towards the purchase of 
medical equipment to battle against Covid-19. 

Amway 
With the rapid spread of Covid-19, Amway shares a 
concern that many public health institutions are running 
short of essential medical supplies and equipment for 
healthcare workers to cope with the situation. In 
contribution to this urgent need, Amway has donated 1 
million Baht to the Bamrasnaradura Infectious Disease 
Institute to support timely procurement of the items 
needed for care and treatment of Covid-19 patients. 

Feature

Alexa beach pattaya pinnacle grand Jomtien Resort
With the help of local volunteers and the resort’s staff, 
Alexa Beach Club Pattaya Pinnacle Grand Jomtien 
Resort combined its resources with Na Jomtien Temple 
in Pattaya, to give back to the community in these 
challenging times by holding a bimonthly gathering for 
400 people, where people can enjoy a free meal.  

bangkok patana School 
Bangkok Patana School Amnesty Patana is 
a student-run Community Action Club 
at Bangkok Patana school. Students recently organised a 
donation of food and other important household goods 
to the emergency shelter at the Association for the 
Promotion of the Status of Women (APSW) in honour of 
International Women’s Day. 
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baxter healthcare 
Baxter Healthcare has provided training to healthcare 
professionals for using the Continuous Renal 
Replacement Therapy (CRRT) with Covid-19 patients. As 
a leader in CRRT for more than 20 years, Baxter has a 
unique technology for Covid-19 with Acute Kidney Injury 
(AKI). They are committed towards working to advance 
therapy options and provide comprehensive training, and 
ongoing clinical and technical support.  

bayer Thai Co., Ltd 
Bayer Thai Co., Ltd made a donation of 2 million Baht to 
support four hospitals including Ramathibodi Hospital, 
King Chulalongkorn Memorial Hospital, Siriraj Hospital and 
Thammasat University Field Hospital. This donation will go 
towards procuring essential medical supplies and personal 
protective equipment in their fight against Covid-19.  Bayer 
Thai Co., Ltd also contributed Bepanthen Sensiderm to 
healthcare professionals experiencing skin reactions due to 
wearing personal protective equipment and repeated use 
of hand hygiene products to three hospitals: Chulalongkorn 
Hospital, Thammasat University Hospital and Queen Sirikit 
Hospital in Chonburi in supporting their fights during the 
Covid-19 pandemic.

Chevron 
As Thailand is reeling from the impact of the Covid-19 
pandemic, Chevron has made a series of contributions 
to support those struggling with its impact. Chevron 
Thailand is responding to the global fight against 
Covid-19 by working with local stakeholders to help meet 
immediate and longer-term health and economic needs. 
In Thailand, Chevron donated $100,000 USD through 
contributions of over 4,000 pieces of N88 masks and 
1,450 TYVEK suits to 12 hospitals in 5 provinces including 
Bangkok, Chonburi, Suratthani, Songkhla and Nakhon Si 
Thammarat. Chevron has been sourcing further medical 
supplies including masks, hand sanitizers, face shields, 
and thermometer guns, which will be delivered to hospitals 
across Thailand when the shipments arrive. They have also 
provided medical supplies worth 4,277,073 Baht to 33 
hospitals and government agencies in provinces across 
Thailand. These supplies include face masks, respirators, 
infrared thermometers, face shields and alcohol gels. 
Under the Chevron Humankind program, Chevron also 
triple-matched employee donations, raising over 5 
million baht. As the Covid-19 crisis evolves, Chevron is 
committed to continuing to provide assistance to ease 
hardship faced by communities in areas where they 
operate and beyond. Chevron is committed to improve 
lives through the 4 E’s – Education, Environment & Energy 
Conservation, Economic Development, and Employee 
Engagement.

Centara grand at Centralworld 
Centara Grand at CentralWorld in Bangkok has been 
hosting doctors, nurses, and other healthcare staff from 
the Police Hospital since April 1, 2020, and will continue to 
do so until the situation improves. The company has also 
recently introduced high-quality home delivery service for 
food to support social distancing, and has implemented 
safety and sanitizing measures in the hotels that remain 
open.

bJC big C group of Companies
BJC Big C Group of Companies recently 
presented 1,000 litres of hygienic disinfectant liquid 
to Rajamangala University of Technology Suvarnabhumi 
in Ayuthaya for use during this Covid-19 pandemic. 
BJC Big C Group of Companies is also continuously 
engaging their staff in cleaning and disinfecting temples 
and public areas as part of community services. BJC 
Big C Foundation, led by Aswin Techajareonvikul, BJC 
and Big C’s CEO and President and his wife Thapanee 
Techajareonvikul donated 120,000 Azythromycin tablets to 
support Covid-19 treatment in the United Kingdom. They 
also recently donated 2,000 bags of rice to the Supreme 
Patriarch to feed those affected by the pandemic. The 
BJC Big C Foundation continues to help the society and 
through its creative projects invests in the quality of life 
of the Thai people. BJC Big C Foundation, Mr. Aswin 
Techajareonvikul, BJC and Big C’s CEO and President and 
his wife Mrs. Thapanee Techajareonvikul donated 120,000 
Azythromycin tablets to support Covid-19 treatment in 
the U.K. and recently 2,000 bags of rice to the Supreme 
Patriarch to feed the needy people during the pandemic.
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dow  
Dow Thailand Group, a global leading materials science 
company, and employees joined forces in ‘#DowStrong 
fights against Covid-19’ campaign to donate personal 
protective equipment (PPE) to hospitals in need during 
Covid-19 outbreak. Dow Thailand Group and employees 
have donated 3,000 suits of personal protective 
equipment (PPE) to 7 hospitals in need during the 
Covid-19 outbreak. The donation of PPE suits presented 
by Decha Panichayapichet, Dow’s site director, aims to 
protect the health and lives of local people by mobilizing 
and providing essential medical resources. Along with 
Solvay Group Thailand, Dow has donated 600 tons of 
hydrogen peroxide solution to the Thai government’s 
Center for Covid-19 Situation Administration to make 
15 million liters of disinfectant spray. The solution 
was presented to His Excellency Anutin Charnvirakul, 
Thailand’s Deputy Prime Minister and the Ministry of 
Public Health. They have also donated 200,000 liters of 
hydrogen peroxide disinfectant to the Rayong province to 
stop the spread of Covid-19 in the area. The product from 
Dow and Solvay joint venture was presented to Dr. Satit 
Pitutecha,Thailand’s deputy minister of public health, and 
Surasak Charoensirichote, Rayong governor, in ‘Rayong 
Big Cleaning Day’. 

CoffeewoRKS
CoffeeWORKS is organizing free professional Barista 
training at their Bangkok and Pattaya Experience 
Centers. Welcoming anyone who has recently been forced 
out of work and is looking to develop fundamental skills 
and knowledge to succeed in the local coffee market. 
Professional Baristas are welcome to brush up and further 
enhance their skills. 

Conrad bangkok
Conrad Bangkok’s team led by Hotel Manager Bobby 
Shankar had the pleasure to support those in need by 
providing daily essentials to pregnant women and babies 
through the Home of Grace Foundation. Together, they aim 
to get through this unprecedented situation by spreading 
the light and warmth of hospitality within the community. 

Como metropolitan bangkok
COMO Metropolitan Bangkok joins the volunteering 
relief effort for the most vulnerable groups in Bangkok 
during Covid-19. On May 9th, the management team of 
COMO Metropolitan Bangkok volunteered in assisting to 
co-ordinate one thousand care packages consisting of 
sanitation items and food supplies to be delivered across 
Bangkok’s most vulnerable groups in Bangkok.  

Esso 
Esso has been supporting local communities and frontline 
workers in Thailand. Employees of Esso and Exxonmobil 
donated 2,000 face shields to hospitals for protection 
of the medical staff from Covid-19 as a thank you to the 
medical staff for their dedication and efforts in fighting 
Covid-19. The face shields were given to Rajavithi 
Hospital, Bhumibol Adulyadej Hospital, Pranangklao 
Hospital, Wetchakarunrasm Hospital, Samutprakarn 
Hospital, and Bangbo Hospital, respectively. They have 
also donated 750 pieces of Personal Protective Equipment 
(PPE) to hospitals across Thailand for use by medical 
professionals. Employees and customers of Esso and 
ExxonMobil collaborated to fund raise for the Thai Red 

Coca-Cola 
The Coca-Cola system in Thailand 
comprising ThaiNamthip Ltd., Haad Thip Plc, and 
Coca-Cola (Thailand) Ltd., has partnered with 
the Chaipattana Foundation to support a fund to assist 
healthcare workers on the frontline amid the rapidly evolving 
Covid-19 pandemic. Named ‘Chaipattana Covid-19 Aid 
Fund (and Other Pandemics)’ by Her Royal Highness 
Princess Maha Chakri Sirindhorn, the Honorary President of 
the Chaipattana Foundation, the Fund prioritizes assistance 
to healthcare workers in provincial and rural areas, and will 
also serve as a permanent effort by the Foundation to help 
protect Thais against any outbreaks in the future. 
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Ford 
As part of a global effort to respond to Covid-19, Ford 
has pivoted their services to manufacture Protective 
Personal Equipment (PPE). Their factory in Rayong, 
Thailand is manufacturing 100,000 face shields, which 
will be donated to health care workers as well as 
communities in need; Ford donated its initial batch of 
10,000 face shields to the Ministry of Public Health. Ford 
is also working closely with its long-term NGO partners 
on two main projects- Covid Relief Bangkok, a coalition 
of NGOs partly based at the Ford’s community center in 
Bangkok, the Ford Resource & Engagement Center, to 
provide care packages of food and healthcare essentials 
to tens of thousands of vulnerable people in Bangkok. 
The group provides support to the elderly and low-income 
communities in Bangkok most affected by covid- 19. For 
their second project, Ford is sponsoring the renowned 
NGO, the Population and Community Development 
Association (PDA), to employ people who have recently 
lost jobs due to the pandemic to manufacture face masks 
for health care workers and vulnerable communities. PDA 
is a non-governmental organization that contributes to 
social development and improvement of people’s quality 
of life. Ford has also supported its employees by initiating 
work from home policy to ensure their safety.

Fedex 
FedEx is playing a crucial role in keeping commerce 
moving and delivering critical relief services during the 
current crisis. They continue to deliver to and within 
impacted areas as local conditions and restrictions allow 
and is delivering Personal protective Equipment (PPE) 
daily across Thailand to their customers. FedEx also 
cares for their employees and have initiated work from 
home for their entire 150 customer service and sales 
staff. Employees who are still working are provided lunch 
to minimize unnecessary interaction with others.

glaxoSmithKline 
GlaxoSmithKline (Thailand) Limited donated three 
million Baht to six hospitals throughout the country: 
the Siriraj Foundation, the Bamrasnaradura Infectious 
Diseases Institute, Pranangklao Hospital, Nakornping 
Hospital in Chiang Mai, Sunpasitthiprasong Hospital 
Ubon Ratchathani and Songklanagarind Hospital in 
Songkla. These donations were made during the Covid-19 
pandemic to help support these instisutions during this 
uncertain time. 

Supara 
GQ Apparel donated 770 masks worth more than 
100,000 Baht to the staff and underprivileged children of 
the SOS Children’s Villages to help support the foundation 
and the staff during the Covid-19 pandemic. The SOS 
Foundation works to help children who have lost the care 
of their parents. There are currently 700 children under the 
care of the SOS Children’s villages in 5 locations across 
Thailand.

hilton and doubleTree by hilton Sukhumvit bangkok
Hilton and DoubleTree by Hilton Sukhumvit Bangkok are 
partnering with Scholars of Sustenance (SOS) Thailand to 
provide food and recycled clothing to the most vulnerable 
communities in Bangkok through the Drive-through Food 
Bank. SOS Thailand is part of Covid Relief Bangkok, an 
organization of NGOs working to support those most in 
need with food and hygiene products. They have also 
joined Asset World Corporation’s Serve to Safe charity 
project to raise funds to purchase medical equipment 
for hospitals on the frontline treating Covid-19 patients. 
Hilton’s signature restaurant Scalini is preparing takeaway 
meals, with ingredients sourced from local suppliers, to 
support this fundraising initiative. 

Cross Society for purchasing medical devices. The 
fundraising effort started in late March and has raised 
a total donation of 500,000 Baht. Esso under Mobil 
brand has also distributed 4,000 reusable face masks 
to deliverymen at selected Esso fuel stations battling 
Covid-19. On May 15, Esso Sriracha refinery organized 
their signature program called “Day of Caring”. Sriracha 
refinery and employees donated survival bags (including 
staple food such as rice, canned fish, bottles of drinking 
water, etc.) to their surrounding communities in order to 
assist senior citizens, disabled persons and bedridden 
patients during this unprecedented situation. 
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indorama ventures pCL (ivL)
Indorama Ventures gives a helping hand to communities 
in many countries battling Covid-19. The company has 
been supporting medical personnel and people affected 
by the Covid-19 pandemic. The contributions have been 
delivered in at least 10 countries and are being continued 
in many other countries where they have a presence. IVL 
companies in Rayong donated 1,200 survival bags and 
Jasmine rice totaling 3.35 tons to help 1,850 families in 
need. 

Jeunesse Kids
Jeunesse Global (Thailand) Company Limited under 
the Jeunesse Kids Project in partnership with the 
Community Children Foundation (CCF) under the 
Royal Patronage of HRH Princess Sirindhorn has 
donated essential items for health and sanitation of 
underprivileged children. They have provided items such 
as food supplements, hand washing gels, and alcohol 
gels to children in many local communities such as 
Bangkok, Sakon Nakhon, Amnat Charoen and Nan for 
a good quality of life for children during this difficult time. 
Jeunesse continues to change the lives of underprivileged 
minors towards a successful and brighter future. 

Landmark Lancaster hotel group
Tosaporn Sihanatkathakul, Executive Director of Landmark 
Lancaster Hotel Group, together with Francis Zimmerman, 
General Manager of The Landmark Bangkok, and 
Martin Hurley, General Manager of Lancaster Bangkok 
donated 1,000 pieces of face masks, hand sanitizer 
gel, and snack boxes to children in need at The Human 
Development Foundation (HDF) Mercy Center, Klongtoey, 
which was founded by Father Joseph H. Maier, Director 
& Co Founder of The Human Development Foundation 
(HDF) Mercy. The Mercy Center supports  the welfare  of 
children and communities of the many slums of Bangkok.

Lhh Thailand
Lee Hecht Harrison Thailand has donated medical 
equipment and cleansing products to supports doctors, 
nurses and frontline health workers in 4 rural hospitals. 
They have donated 70% alcohol gel hand sanitizers, 
surgical masks, and cleansing products such as 
shampoo and liquid soap to help health workers maintain 
personal hygiene and protect themselves from the 
virus. Their donation plan included personal protection 
equipment (PPE) suits and Thermometers. LHH Thailand 
office has sanitized their offices with disinfectant, to 
provide and maintain a hygienic and healthy environment 
for their workforce. 

hSbC Thailand
HSBC Thailand has donated 1,265,000 Baht to Rajavithi 
Hospital Foundation. As part of the HSBC Covid-19 
Global Relief Funds, HSBC Thailand has donated 2.76 
million Baht (USD 90,000) to three state hospitals in 
Thailand, namely Rajavithi Hospital, Phramongkutklao 
Hospital and Songklanagarind Hospital, to provide N95 
masks, PPEs, and other medical devices to protect 
healthcare workers and treat patients in critical conditions. 
In partnership with Santisuk Foundation, the funding will 
also support 700 vulnerable families affected by covid-19 
outbreak who live in Bangkok's slum areas.  Their staff 
has also participated as volunteers to pack and bundle 
5,000 fabric masks for inclusion in the relief kits.

Kudun & partners
The Covid-19 outbreak and the consequent disruption 
has affected the lives of many. Thailand’s front line workers 
have shown great courage and tenacity in this fight 
against the pandemic. Kudun & Partners has donated 
125,000 Baht to help healthcare providers working on the 
front line. The fund donated will help hospitals purchase 
personal protective equipment (PPE) and equipment that 
are vital for patients to combat the virus. The donations 
were made to King Chulalongkorn Memorial Hospital, 
Rajavithi Hospital, Thammasat University Hospital, 
Ramathibodi Hospital and Police General Hospital.
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Anatara Siam bangkok hotel 
Minor International’s team at Anantara Siam Bangkok 
Hotel, led by Hotel Manager Serge Cuypers, presented 
food donations to the Head Nurse Chalaosri Sa-ngiem of 
Bangkok’s main hospital King Chulalongkorn Memorial 
Hospital. The donation was an expression of gratitude 
to the teams of doctors, nurses, and other hospital staff 
members who are working tirelessly during this tough 
period.

mSd (Thailand) Ltd
MSD (Thailand) Ltd contributed 10,000 masks to 
the Thai Red Cross Society, to be distributed to the 
healthcare professionals, working tirelessly to reduce 
the spread of Covid-19. MSD remains focused 
on protecting the safety of its employees and their 
families, assuring that their supply of medicines 
and vaccines reach their patients, contributing 
their scientific expertise to the development of antiviral 
approaches, and supporting healthcare providers and 
the communities in which they serve. For over 125 
years, MSD has been inventing for life, bringing forward 
medicines and vaccines for many of the world’s most 
challenging diseases.

mahanakorn partners group
The Mahanakorn Partners Group (MPG) donated 
several tons of rice, noodles, canned fish and other 
food products to hundreds of Thai families economically 
affected by the Covid-19, as well as to healthcare 
foundations, healthcare operators and social workers. 
MPG also distributed cash handouts to pregnant 
women and single mothers to help them. On June 6, 
MPG, together with Courtland Frank Jesson-Macduff, 
distributed Personal Protective Equipment (PPE) to 
the Kham Khuean Kaeo Hospital. MPG successfully 
coordinated these humanitarian efforts with the 
unwavering support of the local government units, 
districts, and provinces.

operation Smile Thailand
Operation Smile Thailand, NAMJAI Band and Smile 
Creators donated lunch boxes and snacks to King 
Chulalongkorn Memorial Hospital and on the same 
day visited the community in Samut Prakarn Province, 
and donated 30 sets of essential items in order to help 
alleviate the economic impacts caused by Covid-19.  
Led by Urai Pliemsomran Rogers - Vice-Chairman, they 
have donated medical supplies and PPE suits to the 
Ministry of Public Health to support healthcare workers 
in their fight against Covid-19. The value of the medical 
supplies is 10,000 USD.

onE Championship
In response to Covid-19, the home of martial 
arts, ONE Championship created an online 
campaign, #AloneTogether, to show their support to 
people staying at home to fight the pandemic. Led by 
Jitinat Asdamongkol, President of ONE Championship 
Thailand, the organization donated personal protective 
equipment, such as surgical masks and hand sanitizer, to 
the Sports Authority of Thailand (SAT). They partnered with 
Global Citizen in the global initiative, #TogetherAtHome 
series, to motivate people through online health and 
fitness programs to stay at home. They have also 
donated relief goods to over 800 households of the Wat 
Pai Ngern community.

pepsiCo Thailand 
PepsiCo Thailand and PepsiCo Foundation have 
committed US$ 550,000 in partnership with Raks Thai 
Foundation to support communities, farmers and medical 
staff in the fight against the impacts of covid-19. Over 
one million meals will be provided across Thailand as 
part of the company’s “Give Meals Give Hope” initiative. 
The project Give for Hope will focus primarily on three 
key programs: Give Food, Give Hope to people and 
communities, Give Care to Farmers by providing covid 
-19 insurance and health protective items and; Give Care 
to Healthcare by donating essential medical equipment.
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Rosewood bangkok
As the global pandemic hit the hospitality industry, the 
team at Rosewood Bangkok came together to prepare 
100 boxed meals using their fresh ingredients as well 
as bringing fresh fruits for the medical staff at Praram 
9 Hospital, who are dedicating themselves to saving 
people’s lives amidst Thailand’s Covid-19 outbreak. 
They have also launched Commitment to Care, their 
global health and safety program that offers heightened 
standards for hygiene and cleanliness at all Rosewood 
properties worldwide.  

Sante Fe Relocation
Santa Fe Relocation has been able to secure business 
continuity and help with alternative solutions for 
clients in affected areas. Through implementing safety 
measures such as health declaration and temperature 
screening for their staff, strict hygiene standards at their 
warehouses and office, education and awareness, they 
have been able to secure a safe work environment for 
their employees, suppliers, customers and all stake 
holders. Santa Fe Group also provides daily updates on 
global Covid-19 situation through their ‘Global Mobility 
and immigration insights’ with updates on white papers, 
educational webinars, research reports, news and more.

Renaissance pattaya Resort & Spa
Renaissance Pattaya Resort & Spa continues to 
support their associates and local communities by 
providing soft drinks to the local government officers 
at the checkpoint station in Sattahip Area, donating 
masks to the community, and by ensuring safety and 
hygienic standards at their hotels in line with the World 
Health Organization and Center for Disease Control's 
guidelines.  In response to changing marketplace 
conditions, Renaissance Pattaya  Resort & Spa is 
committed to ensuring their customers experience 
flexibility during these challenging times. 

Robere & Associates
During the month of April, Robere & Associates provided 
free specialized online training courses to individuals 
and corporates for capacity building and professional 
development. As people moved to working from home 
due to Covid-19, these courses were designed to 
provide learning opportunities.  Robere and Associates 
provides public seminars, in-house training, assessment 
and consulting in quality management, human resource 
development and productivity improvement, and 
specializes in preparing businesses for numerous 
international standards. Their consultancy program is 
designed to resolve organizational problems to improve 
performance, reduced costs and greater productivity.

Equator nature
Pipper Standard, a Thai clean tech company with the 
support of local environment influencer Lung Sa-leng, 
donated 50 sets of Pipper Standard products including 
cotton face masks, laundry detergents, fabric softeners, 
towels, and canvas bags to doctors and nurses mainly 
based in provincial and countryside hospitals. This was 
done to help address potential mask shortages and 
provide safe washing detergents for frontline hospital 
workers. Pipper Standard also donated hundreds of face 
masks and cleaning products to vulnerable communities 
in Thailand including those affected by the forest fires in 
Chiang Mai.

pfizer Thailand Foundation 
Pfizer Thailand Foundation Pfizer Thailand Foundation 
supports ‘White Gown Warriors’ campaign with 
medical supplies donation to fight against Covid-19. 
Pfizer Thailand Foundation has supported 27 hospitals 
across the country with 12,700 pieces of personal 
protective equipment and life insurance fund for medical 
professionals working against Covid-19 through the 
Medical Association of Thailand. The donation ceremony 
was conducted virtually using video conference, allowing 
over 200 employees and the media to join the event from 
their homes. Together with Pfizer Inc, the Foundation also 
committed $40 million in medical and charitable cash 
grants to combat global impact of the pandemic.

Feature
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Schaeffler manufacturing 
Schaeffler Manufacturing created and posted a video 
to thank and encourage the medial team, organizations, 
front line workers and everyone who is fighting with 
Covid-19, with the message - We Stand by You. Together 
We Are Strong! Together we will succeed! Schaeffler AG 
is an automotive and industrial supplier.

Syngenta Companies 
Syngenta Companies in Thailand provided personal 
protective equipment (PPE) to fight the Covid-19, 
consisting of PPE cover suites, N95 protection masks, 
surgical masks, medical gloves, hair covering caps, 
safety glasses, aprons and face shields for 32 hospitals 
under the Ministry of Public Health and 5 hospitals in the 
Army, a total of 37 places, including personnel of the 
Internal Security Operations Command, a total of more 
than 20,000 sets worth over 1,000,000 Baht. Syngenta  
believes that the PPE will help medical personnel to work 
with confidence, safety, and more efficiency. 

Shrewsburry international School, Riverside
In the wake of the Covid-19, Shrewsbury International 
School Bangkok, made several charitable donations to 
organizations in need. Shrewsbury’s Charity Committee, 
led by Carol Simcox and Paul Williams facilitated the 
purchase of 300 items of medical-grade personal 
protective equipment (PPE) to be distributed to nine 
hospitals in Bangkok. In addition, 100 face masks were 
delivered to the ‘Mirror Foundation’, at a total cost of over 
150,000 THB. Using materials, again funded by their 
Charity Committee, staff and parents, Shrewsbury is even 
creating PPE with the support of their Design Technology 
(DT) department.

Siam Kempinski hotel bangkok
Siam Kempinski Hotel Bangkok’s Managing Director 
Richard Schestak, supported by members of the hotel’s 
management team, presented 3,000 face shields to Dr. 
Akom Praditsuwan, Deputy Director-General Department 
of Health Service Support under Thailand’s Ministry of 
Public Health and Mrs. Saowapa Jongkitipong, Director 
of International Health Division and team. The donation 
was designed to provide vital support to village health 
volunteers working in rural provinces throughout Thailand 
including the three Southern border provinces of Yala, 
Narathiwat and Pattani and other regions that were 
recording high numbers of cases of Covid-19. 

TCC Technology 
During the covid-19 pandemic, TCC Technology Group’s 
staff initiated the “NoiNid Mhasan” program to encourage 
their employees, friends,  and family to exercise more 
while working from home. The program will also help 
raise funds to donate face shields & alcohol gel for 
those in need, especially garbage collectors and rescue 
officers. As the covid-19  situation continues to evolve, 
both in Thailand and around the world, TCC Technology 
Group is moving forward with proactive approaches to 
help customers mitigate risk and manage impact of this 
pandemic.

The Athenee hotel 
Even during challenging times with the deepening 
impact on the travel and tourism industry, the hotel 
remained open and continued to support friends in 
the industry and welcome new guests. The hotel 
accommodated guests transferring from hotels that 
were temporarily closed. The hotel was also committed 
to providing the highest standards on hygiene and 
social distancing and continues to follow the latest 
advice and recommendations from the World Health 
Organization, Center for Disease Control and the Thai 
government for the safety of their guests.
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Tractus Asia 
Tractus Asia’s offices are focused on a humanitarian 
effort to support the critical Covid-19 spurred demand 
for personal protection equipment (PPE) and medical 
equipment to their U.S. state clients. In response to the 
Covid-19 crisis, Tractus was enlisted by a number of 
states to provide briefings to governors’ task forces on the 
evolving state of sourcing PPE and medical equipment in 
Asia. Tractus successfully coordinated the on-the-ground 
sources, purchases, and air freight shipments of PPE, 
thermometers, and ventilators to the U.S. and into the 
hands of U.S. caregivers.

Triumpth Aviation Services Asia (TASA)
Triumph Aviation Services Asia (TASA) organized a food 
bank to donate food to people in Chonburi. In order to 
support local communities, they collected dried food 
and other food ingredients to help the vulnerable in the 
community. They set up a donation area at their Staff 
Canteen for their employees to contribute to the food 
bank. Triumph Product Support provides full life cycle 
solutions for commercial, regional and military aircraft for 
OEMs and operators.

mondele-z international (Thailand) Co., Ltd.
Mondele-z International (Thailand) Co., Ltd.  continues 
to contribute towards the welfare of its people and 
communities. During this challenging time, Mondele-z 
Thailand has made contributions worth 4.3 million Baht in 
financial and product donations to government hospitals 
and charitable organizations including Chulalongkorn 
Hospital, Rajavithi Hospital, Nam Phong hospital, and I 
Care Foundation to support frontline workers and those 
suffering from Covid-19 pandemic throughout Thailand. 
Mondele-z International has also implemented enhanced 
protocols and protections to provide a safe and sanitary 
work environment for their employees.

whA gRoup 
WHA Group has made generous donations of medical 
supplies, technology, and equipment to support 
Thailand’s healthcare sector during the Covid-19 crisis. 
The Group made a 10 million Baht donation to Siriraj 
hospital and Ramathibodi, two donations were made 
to Siriraj Hospital’s Faculty of Medicine for the much-
needed medical supplies to treat Covid-19 patients and 
to support the medical staff. In addition, two donations 
were handed over to Ramathibodi Hospital’s Faculty of 
Medicine, and Ramathibodi Foundation. The company 
handed over 1,000 PPE suits to Ramathibodi Hospital. 
More than 5,000 KN-95 masks were also given to 
various provincial health administrations and hospitals in 
Rayong, Chonburi and Chanthaburi. Four million Baht from 
WHA Group, and one million Baht from the Dr. Somyos 
Anantaprayoon Foundation, will be used to purchase 
ventilators and ECMO machines to support patients with 
severe respiratory conditions. WHA Group has further 
sponsored "CU-RoboCovid" to help doctors and nurses 
treat patients with Covid-19. The “Pinto” robots will be 

birla Carbon Thailand and Thai Rayon Company
The Aditya Birla Foundation for Community Initiatives 
has supported local communities in 5 provinces through 
donations, meals, supply of chemical products, PPEs, 
masks, and other material for covid-relief. Birla Carbon 
Thailand & Thai Rayon Company, part of the Aditya Birla 
Group manages their CSR activities through the “Aditya 
Birla Foundation for Community Initiatives”. The Aditya 
Birla Centre for Community Initiatives focus on the all-
round development of the communities around their plants 
located mostly in distant rural areas and tribal belts.
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At Johnson & Johnson, we believe good health 
is the foundation of vibrant lives, thriving com-
munities and forward progress. That’s why for 
more than 130 years, we have aimed to keep 
people well at every age and every stage of life. 

Today, as the world’s largest and most broadly 
based healthcare company, we are committed 
to using our reach and size for good.  

We strive to improve access and affordability, 
create healthier communities, and put a healthy 
mind, body and environment within reach of 
everyone, everywhere.

Every day, our more than 130,000 employees 
across the world are blending heart, science 
and ingenuity to profoundly change the trajec-
tory of health for humanity.

We all live in this world. 
Let’s make sure it’s a healthy one. 

used nationwide to assist doctors and nurses in their task 
to detect and treat Covid-19 cases while reducing the risk 
of infection. WHA Group is also supporting neighboring 
communities by distributing hand sanitizers and providing 
financial aid to manufacture much-needed face masks for 
monks and community members. 
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is the foundation of vibrant lives, thriving com-
munities and forward progress. That’s why for 
more than 130 years, we have aimed to keep 
people well at every age and every stage of life. 

Today, as the world’s largest and most broadly 
based healthcare company, we are committed 
to using our reach and size for good.  

We strive to improve access and affordability, 
create healthier communities, and put a healthy 
mind, body and environment within reach of 
everyone, everywhere.

Every day, our more than 130,000 employees 
across the world are blending heart, science 
and ingenuity to profoundly change the trajec-
tory of health for humanity.

We all live in this world. 
Let’s make sure it’s a healthy one. 
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Special Updates

Tax incentives to promote Social good

I
n order to successfully claim 
the tax privileges, companies 
should ensure they are in 
compliance with the Revenue 

Department’s procedures and 
regulations, as well as additional 
requirements to be issued.

EnviRonmEnT

Issue No. 694: Income tax 
exemption for companies or 
juristic partnerships for net 
profits arising from the domestic 
sale of carbon credits 

Greenhouse gas emission 
reduction projects registered with 
the Thailand Greenhouse Gas 
Management Organization (TGO) 
may claim a corporate income tax 
exemption on net profits derived 
from the sale of carbon credits 
under the Thailand Voluntary 
Emission Reduction Program 
(T-VER).

To be eligible for the exemption, 
the project must be registered 
with the TGO between June 23, 
2020 and December 31, 2020. 
The exemption may be applied 
to net profits from the domestic 
sale of carbon credits for three 
consecutive accounting periods, 
beginning from the accounting 
period in which the TGO issued 
the carbon credit sales certificate 
to the project. 

Issue No. 702: 25% corporate 
income tax deduction 
for companies or juristic 
partnerships for purchasing 
biodegradable plastic products 

To reduce plastic waste, 
companies or juristic partnerships 

that purchase biodegradable 
plastic products between January 
1, 2019 and December 31, 2021 
are entitled to an additional 
corporate income tax deduction 
for 25% of the costs. The 
biodegradable plastic products 
must be certified by the Office of 
Industrial Economics.

donATionS

Issue No. 696: Exemption 
of income tax, VAT, specific 
business tax, and stamp duty 
for sports sponsors who have 
donated money or assets to the 
Sports Authority of Thailand, the 
Provincial Sports Committee, the 
Provincial Sports Association, or 
the National Sports Development 
Fund

Juristic persons and individuals 
are able to claim a 200% 
income tax deduction as well as 
exemptions from VAT, specific 
business tax, and stamp duty 
for donations made through the 
Revenue Department’s e-donation 
system from January 1, 2019 until 
December 31, 2019 in support of 
the following:

Organizations: Sports Authority 
of Thailand, the Provincial Sports 
Committee, the Provincial Sports 
Association, and the National 
Sports Development Fund;
Items: Sports equipment, 
training, competitions, sports 
center development, sports 
event management, athlete 
development, and support for 
sports personnel.

Donations of money or assets 
are deductible from assessable 

Royal Decrees were published in the Government Gazette on June 22, 2020 providing tax exemptions 
to corporate entities and individuals for charitable donations, training and employment, Covid-19 
support, and environmental initiatives. 

Tax Update

income or net profits in twice the 
amount donated. For individuals, 
the deduction must not exceed 
10% of assessable income after 
all allowances and deductions; for 
businesses, the deduction must 
not exceed 10% of net profits 
before all deductions for public 
charity, education, or sports. 

Issue No. 699: Exemption 
of income tax, VAT, specific 
business tax, and stamp duty 
for donations from companies or 
juristic partnerships supporting 
the Industry 4.0 “Center for 
Personnel Development”

Companies may claim a 300% 
tax deduction for the cost of 
assets donated to an Industry 
4.0 “Center for Personnel 
Development” from January 1, 
2020 until December 31, 2020. 
Depending on the company’s total 
annual revenue, the tax deduction 
claimed must not exceed 60%, 
9% or 6% of annual revenue and 
is capped at 100 million Baht. 

The assets must not be entitled 
to any tax benefits under another 
Royal Decree. Businesses exempt 
from corporate income tax under 
the law governing investment 
promotion, targeted industry 
businesses, or Eastern Economic 
Corridor businesses are not 
eligible to claim the deduction.

Issue No. 706: Exemption of 
income tax, VAT, specific business 
tax, and stamp duty for individuals 
and corporations or corporate 
partnerships for online donations 
of money and assets to the Thai 
Red Cross from January 1, 2020 
until December 31, 2022. 

Article provided by Mahanakorn Partners Group
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Juristic persons and individuals 
are able to claim a 200% 
income tax deduction as well as 
exemptions from VAT, specific 
business tax, and stamp duty 
for donations made through 
the Revenue Department’s 
e-donation system to the Thai 
Red Cross from January 1, 2020 
until December 31, 2022. For 
individuals, the deduction must 
not exceed 10% of assessable 
income after all allowances and 
deductions; for businesses, the 
deduction must not exceed 10% 
of net profits before all deductions 
for public charity, education, or 
sports. 

TRAining And EmpLoymEnT

Issue No. 697: Income tax 
exemption for companies 
or juristic partnerships that 
provide domestic seminars for 
employees to promote domestic 
tourism and stimulate the 
country’s economy

To promote domestic tourism, 
support the hotel industry, 
and stimulate Thailand’s 
economy, companies may 
claim an additional corporate 
tax deduction on 100% of the 
costs for staff training seminars 
held in Thailand, including 
seminar rooms, accommodation, 
transportation, service fees paid 
to tour operators, and other 
related costs. The deduction 
may be claimed on training 
seminars conducted between 
January 1, 2020 and December 
31, 2020. 

Issue No. 704: Income tax 
exemption for companies or 
juristic partnerships that employ 
former inmates who have been 
released from prison. 

Businesses may claim an 
additional 50% deduction for the 
costs paid to hire a former inmate 
with a salary of no more than 
15,000 Baht/person/month. 

The deduction may be claimed 
on employment costs incurred 
between January 1, 2020 and 
December 31, 2020. It will apply 
for no more than three years after 
the date of employment. 

The employer must not claim any 
tax benefit under another Royal 
Decree for the costs of former 
inmates. Businesses should file 
withholding tax returns for the 
relevant employees through the 
Revenue Department’s e-filing 
system.

Covid-19

Issue No. 700: VAT exemption 
for the importation of products 
used for treatment, diagnosis 
or prevention of Covid-19 to 
be donated to government 
hospitals, organizations, or 
charitable organizations. 

VAT exemption may be granted 
to companies and juristic 
partnerships who import 
goods related to the treatment, 
diagnosis, or prevention of 
Covid-19 and donate them 
to government hospitals, 
government organizations, and 
charitable organizations and 
nursing homes under the Revenue 
Code Section 47 (7) (b). The 
VAT exemption may be claimed 
for products imported between 
March 1, 2020 and February 28, 
2021. 

Businesses who claim the VAT 
exemption may not deduct the 
cost of the imported and donated 
goods as an expense when 
calculating corporate income tax 
or VAT. 

Issue No. 701: Income tax and 
VAT exemption for individuals, 
companies, or juristic 
partnerships for donations of 
money or assets to the Prime 
Minister’s office for Covid-19 
support from March 5, 2020 until 
March 5, 2021. 

Individuals and companies may 
claim an income tax deduction 
and VAT exemption for donations 
of money or assets to the 
Government’s Covid-19 fund 
made through the Revenue 
Department’s e-donation system 
from March 5, 2020 to March 5, 
2021.

Individuals and companies may 
deduct 100% of the donated 
amount. For individuals, the 
amount deducted must not 
exceed 10% of assessable 
income after deducting all 
expenses. For companies, the 
amount deducted must not 
exceed 2% of net profits. 

Donated assets are exempt from 
VAT for VAT taxpayers.

hEALTh inSuRAnCE

Issue No. 365 Higher tax 
allowance for income paid as 
health insurance premiums 

To motivate citizens to sign up for 
health insurance, personal income 
taxpayers may claim a higher 
allowance for the amount paid for 
health insurance premiums.  

For insurance premiums paid 
from January 1, 2020 onwards, 
taxpayers may deduct up to 
25,000 Baht for health insurance 
premiums paid to a life insurance 
or non-life insurance company 
in Thailand. This deduction, 
together with deductions for life 
insurance premiums and deposit 
living allowance, may not exceed 
100,000 Baht in total. 

Wait for author



38    Thai-American Business - Volume 2/2020

F
ollowing the outbreak 
of Covid-19, the Thai 
government announced 
measures to curb Covid-

19’s spread including social 
distancing, travel restrictions, and 
the declaration of an Emergency 
Situation in all areas of the Kingdom 
of Thailand. In addition, the Thai 
government issued orders pursuant 
to the Communicable Diseases Act 
B.E. 2558 (2015) to temporarily 
close places that were risk-prone to 
the transmission of Covid-19, and 
also imposed a nationwide night 
curfew (which has now been lifted). 
These restrictions and the outbreak 
of Covid-19 have had an adverse 
financial impact on many businesses 
in Thailand, especially businesses 
in the tourism industry. Businesses 
which have procured policies of 
Business Interruption Insurance 
(sometimes known as Consequential 
Loss Insurance or Loss of Profit 
Insurance) (“BI Insurance”) may 
be considering whether their BI 
Insurance policies would respond 
to business interruption losses 
caused by Covid-19 and/or the 
Thai government’s response to the 
outbreak of Covid-19. This article 
provides a brief overview of BI 
Insurance and some key issues for 
policyholders to be aware of.  

Property insurance is often obtained 
to provide coverage for the physical 
damage of property. Generally, upon 
the occurrence of an insured event 
resulting in damage to the insured 
property, the insurer will compensate 
the policyholder or beneficiary for the 
direct loss suffered in accordance 
with the insured amount specified 
in the policy. In such case, the 
loss, damage, or destruction of 
the insured property used for the 
operation of business (such as an 
industrial building and machinery) 
may lead to the suspension of 

business and loss of income 
while the business owner still 
has ongoing obligations such as 
fixed operational expenses (rental, 
salaries, etc.) including loan interest. 
This is where a BI Insurance policy 
generally responds by indemnifying 
the policyholder for income losses 
suffered during the time necessary 
to repair the physical damage to 
insured property.  

Regardless of whether the BI 
Insurance is made as a separate 
policy or as an add-on to the 
property insurance, the BI Insurance 
must always be accompanied by 
property insurance, and its coverage 
typically can only be triggered if 
the suspension or interruption of 
business is caused by the direct 
physical damage to the insured 
property. The damage must also 
be caused by or result from a 
covered event of damage. Typical 
examples of BI Insurance claims 
are cases where factories that are 
affected by fire or flood and the 
production line has to be shut down 
until the restoration is completed. 
Unfortunately, adverse impacts 
from the Covid-19 pandemic that 
many businesses are dealing 
with at the moment, such as 
loss of income due to a smaller 
number of customers or temporary 

closure of business ordered by 
the government, do not cause any 
physical damage to the insured 
property or entitle the insured person 
to claim indemnification under the BI 
Insurance policy. 

Nonetheless, some BI Insurance 
policies may extend to cover 
communicable diseases where the 
condition of physical damage of the 
insured property may be ambiguous. 
However, it is important to carefully 
review the exclusion clauses of the 
BI Insurance policy, as some BI 
Insurance policies may expressly 
exclude any losses caused by 
viruses (including certain named 
viruses such as Avian Influenza or 
SARS) and therefore losses caused 
by Covid-19 may be carved out of 
the coverage. 

In order to determine whether 
the policyholder may be able to 
claim against their insurers for 
business interruption losses caused 
by Covid-19, the BI Insurance 
policy must be carefully reviewed, 
particularly the policy language 
on coverage, exclusions and 
warranty, and assessed based on 
the underlying facts of each case. 
Policyholders should also keep 
records of all Covid-19 related 
business losses and expenses. 

The Covid-19 pandemic and business 
interruption insurance 
By Chatchavej Chitvarakorn and Tanita Vattanodorn, Siam Premier 

Legal Updates
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A
s the Thai government 
begins to gradually lift 
the restrictions that were 
implemented to minimize 

the health risks of the Covid-19 
pandemic, the unprecedented 
economic impact of the disease 
continues to be felt across 
multiple sectors of the economy. 
Businesses have experienced a 
variety of challenges, including 
forced closures, supply chain 
disruptions, and severe declines 
in revenue as the number of 
customers has plunged. For 
the many businesses that lease 
space for their operations, one 
additional challenge is simply the 
ability to pay rent. 

Some countries have responded 
to the problems faced by 
individual and commercial tenants 
by enacting temporary relief 
measures, such as providing 
funds to property owners to 
make up for tenants’ unpaid 
rent and issuing temporary 
moratoriums on lease terminations 
and evictions. In Canada, for 
example, the government passed 
an emergency commercial rent 
assistance program that provides 
forgivable loans to qualifying 
commercial property landlords 
who agree to reduce rents for 
eligible small business tenants 
for April through June. Similarly, 
Singapore recently passed a 
temporary act which, among other 
measures, prohibits a landlord 
from terminating a non-residential 
lease for non-payment related to 
the Covid-19 outbreak.     

The Thai government has also 
moved to provide relief for 
some commercial tenants. For 
example, the Ministry of Interior 

Legal Updates

ordered local administrations to 
help certain commercial tenants 
on government-owned property 
by providing discounts on rent 
or allowing rent to be paid late 
without penalty. The Mass Rapid 
Transit Authority of Thailand also 
announced relief measures for 
qualifying commercial tenants, 
under which businesses that were 
ordered closed by the government 
will have rental fees waived for 
two months, while businesses 
that were not ordered closed will 
receive a 50% discount on their 
rent for four months. Similarly, 
the Port Authority of Thailand 
announced a 50% discount on 
rent for commercial tenants for 
three months. 

While these measures are 
certainly welcomed by tenants 
on government-owned property, 
the Thai government has not yet 
proposed any relief measures 
for commercial tenants leasing 
private property. In the absence 
of any such government-initiated 
measures, the discussions 
regarding potential relief measures 
have been left to the landlords 
and tenants themselves. In certain 
notable cases reported in the 
Thai press, these discussions 
have yielded positive results 
for the commercial tenants. 
Central Pattana, the TCC 
Group, Singha Estate Group, 
Rangsit Plaza Co., and the MBK 
Group—Thailand’s largest mall 
operators—all provided rent relief 
for certain commercial tenants 
in their properties, including by 
temporarily waiving rental fees for 
certain stores that were closed 
and by providing discounts on 
rent for stores that remained 
open.      

While commercial tenants who 
successfully negotiate some 
form of rent relief from their 
landlords will appreciate the 
benefit, they should also be aware 
that this relief will constitute a 
departure from the terms of the 
existing lease. For example, the 
discounted amount of rent or the 
relaxed new deadline for payment 
will be different than the terms 
found in the lease.     

Therefore, even though the 
negotiations between the landlord 
and tenant were friendly, and even 
though the two may have a long-
standing business relationship, 
the tenant should ensure that any 
agreement with the landlord is 
made in writing. Under the Thai 
Civil and Commercial Code, there 
must be written evidence of a 
lease agreement, and likewise, 
any revisions to that agreement 
should also be recorded in writing 
to be binding. This is to prevent 
the landlord from later claiming 
that a tenant abiding by the new 
terms of a verbal agreement was 
actually in breach of the written 
lease. Without written evidence of 
the agreed-upon discounted rate 
for the rent, or the new due date 
for payment, the tenant would 
have little defense against such a 
claim.      

Considerations for Commercial Tenants 
during Covid-19
By Jamorn Pornponwat, Tilleke & Gibbins 

About Author
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T
he Covid-19 
pandemic has caused 
unprecedented 
challenges for the 

global hospitality industry, with 
travel restrictions and lockdown 
measures forcing hotel closures 
and performance declines that 
exceed the levels witnessed 
during the SARS outbreak and 
global financial crisis. An area of 
the industry where the impact is 
still evolving is the development 
pipeline. Economic uncertainty, 
ongoing distancing measures 
and limitations on construction 
materials are likely to influence 
the level of hotel development 
activity and investment.

To measure the early impact 
on the pipeline, STR analyzed 
project phase movement in 
Thailand between January and 
May—before and after Covid-19 

was declared a global pandemic. 
We focused specifically on 
those projects that have either 
been upgraded (moved on to 
the next phase) or downgraded 
(moved back to a previous 
phase or shelved). However, it is 
important to remember that while 
projects have moved phases, 
we cannot categorically state 
that all have been caused by the 
pandemic—although the insights 
can certainly be viewed as 
directional.  

Additionally, STR began its 
analysis with a look at historical 
supply trends. 

Shift in Supply Trends

From 2018 through 2019, 
Thailand supply grew at an 
average of more than 2%. In 
2020, however, a shift occurred 

in April, when supply declined 
17.0% –- the first decrease in 
the metric for any month in STR’s 
Thailand database. While the 
previous four months had each 
shown increases, the double-
digit decline in the metric during 
April pushed supply down 
2.1% for the first five months 
of the year, with closures due 
to Covid-19 and a subsequent 
44.6% drop in demand. 
 
Thailand’s pipeline

There are 43,389 hotel rooms 
under contract across Thailand, 
spread across 172 projects, 
according to the latest data from 
STR’s platform AM:PM. Bangkok 
is the leader in development 
activity with 13,879 rooms under 
contract in 46 projects, followed 
closely by Phuket with 11,869 
rooms across 46 projects.  

Source: STR. 2020 © CoStar Realty Information, Inc. 
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The Covid-19 pandemic: impact on 
Thailand hotel pipeline

Travel and Tourism

Article provided by STR
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Corporate Social Responsibility (CSR) is a key pillar of
ethical business. At AMCHAM, we are proud of what our
member companies do to give back to Thailand and Thai
society, making the business and social environment
better for all of us.

To honor these efforts, AMCHAM awards ACE Recognition
to companies that demonstrate an advanced
understanding of the linkages between business
operations and society, and conduct business in a way
that creates long-term economic and social value. To
learn more about applying please visit:

 www.amchamthailand.com/csr-awards/ 

CSR applications due August 14.

is the Covid-19 pandemic affecting 
hotel development in Asia pacific and 
Thailand? 

At the time of writing, Asia 
Pacific’s hotel pipeline showed 
a substantial number of projects 
downgraded (268). That number 
represented a 106% increase 
from the same five-month period 
in 2019, and of the 268 projects 
downgraded, a majority were 
moved to the deferred (147) and 
abandoned (110) phases. At the 
same time, 393 projects were 
upgraded. 

When focusing on Thailand, 
the number of downgraded 
projects in Thailand (7) was up 
133% when compared with 
same period last year. For the 
same period, 11 projects were 
upgraded, representing a 31% 
decrease.

what is next and how you Can Find 
out

To truly understand the pipeline, 
upcoming projects in your 
market and when they’ll come 
online, you need access to 

About STR

STR provides premium data benchmarking, analytics and marketplace insights for global hospitality 
sectors. Founded in 1985, STR maintains a presence in 15 countries with a corporate North American 
headquarters in Hendersonville, Tennessee, an international headquarters in London, and an Asia Pacific 
headquarters in Singapore. STR was acquired in October 2019 by CoStar Group, Inc. (NASDAQ: 
CSGP), the leading provider of commercial real estate information, analytics and online marketplaces. 
For more information, please visit str.com and costargroup.com.

the most advanced hotel 
supply and development 
platform on the market. That’s 
where AM:PM comes in – 
visualize the latest openings, 
development activity, closures 
and more at ampmhotels.
com. For any inquiries, please 
contact Fenady Uriarte, STR 
Business Development Manager, 
Southeast Asia, at furiarte@str.
com.  
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Dear Members,  

Being back in the office this month has been 
exciting for the AMCHAM team and I have learned 
that office culture is an extremely important part of 
job satisfaction here in Thailand. At some events 
we’ve hosted over the past few months, some 
members predicted that the popularity of work from 
home in other countries couldn’t be replicated here 
because the “office family” would disintegrate. While 
I would not be so pessimistic about the savings and 
potential efficiencies created while working from 
home, our experience has certainly shown me the 
significance of my second family and I’m happy we 
are seeing each other face to face again.  

We’ve started some further new programing at 
AMCHAM that I’d like to share with you. The 
AMCHAM Academy for middle management on the 
rise will pilot over the next few months. Higher tier 
AMCHAM members provided our students for the 

2020 class which will graduate at the CSR Awards 
this fall. Speaking of the CSR awards, the survey 
for the qualifier is active on the website. These 
awards showcase the commitment of our member 
companies to the local community and are used to 
highlight the value of foreign investment to the Thai 
people. They are also used for our AMCHAM Works 
Together campaign.   

Another new initiative is the Women in Leadership 
Committee, which was brought into existence at 
the June board meeting. Lead by Nadia Yu, from 
Johnson and Johnson with contributions from 
the women on the AMCHAM Board, Ornkanya 
Pibuldham, Bank of America, Jennifer Peng, 
Colgate Palmolive and Rachel Davidson, the Hilton 
and DoubleTree, we aim to create opportunities 
for the AMCHAM network to foster equality in the 
workplace.  

More great ideas are coming and I have appreciated 
your feedback on how we’ve helped your company 
stay informed and connected through the 
pandemic. Please continue to share with me and 
the team your thoughts, ideas and concerns. We 
are at your service, and here to help! 

Sincerely, 

Heidi Gallant
Executive Director 

2020 HigHer Tier MeMbers
Platinum

gold

silver

Letter from the Executive Director
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Thai Temple
Fair

2020 AMCHAM Governors Ball

If you would like to donate to
the silent auction please contact

Sheree at
sheree@amchamthailand.com

Check the AMCHAM website
for all details!
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how did you first get involved with 
AmChAm?

My first involvement with the 
American Chamber was in 
Guangzhou back in 2001.  China 
was the wild frontier. Their members 
were mostly American Companies 
with presence in southern China. In 
the early days with limited internet 
and available information, AmCham  
Guangzhou, now South China, 
provided such information and 
networking.  Information such as 
the macro environment, taxes and 
regulatory rules on foreign companies 
operating in China versus domestic 
companies were the topics for 
discussion and understanding at 
the American Chamber. During 
my 5 years in China, my personal 
involvement with AmCham started 
with the social committee and later 
the Financial Services Committee, 
professionally working with the large 
accounting firms in their advocacy.

what are some of your goals for 
AmChAm in 2020 as a board of 
governor?

As a member of the AMCHAM 
Board, our goal is to remain 
accessible and available to our 
members during these disruptive 
times. The executive team remains 
a dedicated group to provide 
information through network, 
shared resources and learning for 
our member companies looking 
for guidance and transparency 
of information as we continue to 
conduct business in Thailand. The 
2020 goal is to provide clarity on the 
ever-changing business environment 
in Thailand through industry and 
functional committee engagement 

and advocacy work with various Thai 
ministries.

As a global brand how has Colgate 
palmolive helped improve the lives of 
people?

In 2020, it's all about the consumer, 
as a global company we are 
making and donating 25 million 
soap bars to global agencies and 
creating greater awareness for 
proper handwashing, with the WHO 
#SafeHands Challenge across 
various media platforms. Colgate 
is donating oral care products 
to Tennis star Sloane Stephens’ 
foundation and donating $20 million 
in health and hygiene products to 
community-based organizations 
in the U.S. and abroad that have 
the infrastructure to distribute the 
donated product to those in most 
need in local communities. Colgate 
will match $1 million dollars in 
employee donations for nonprofit 
partners supporting those in need 
during the Covid-19 pandemic. 
Colgate Palmolive Thailand donated  
bars of soap and hand sanitizer to 
various Thailand NGO, Hospitals 
and  bars to Cambodia Healthy 
Ministry and partnered with Lydia 
Sarunrat on handwashing campaign 
#safehandchallenge

how have you adapted your brand’s 
messaging to respond to the global 
pandemic?

We are quite fortunate - our 
brands are long trusted family 
brands.  During these times, we 
are focused on how personal care 
products like soap, liquid hand 
wash, hand sanitizers will keep you 
safe. As consumers look to reliable 

Jennifer peng
Jennifer Peng is the Finance Director, Greater Indochina HUB for 
Colgate Palmolive Co. She has 20 years of extensive experience 
spanning the full spectrum of finance & accounting operations, 
including strategic and business planning, and serves on the AmCham 
Board of Governors as Treasurer.

information on the pandemic, we 
leverage the social media platform 
with reliable content for them to 
share.  Our campaign and message 
with our Thai endorsers is about 
shaping consumers’ behavior not 
necessarily brand specific. 

how has your work experience in 
different countries influenced your 
personal and professional growth?

Having moved 6 times over a 
span of 20 years, I am adaptable 
and flexible in both personal and 
professional life.  As an American 
Chinese living in China, I knew that 
I was not as 'Chinese' as I thought.  
The heightened cultural awareness 
is invaluable as I manage, lead and 
transform various Colgate finance 
teams.  Building that awareness in 
an evolving organization helped to 
build bridges between local countries 
and the shared service organizations 
based in Poland, India and Mexico.  
On the personal front, an international 
career is an incredible way to travel, 
explore the world with the safety of a 
large corporation for support.  I can 
say good morning and thank you in 
10 languages. 

In the Spotlight highlights AMCHAM’s leadership; including board of 
governors, committee and council co-chairs, and members. 

In the Spotlight
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what are some of the positions the 
AmChAm government Affairs Council 
developed to advocate on behalf of 
AmChAm members during these 
challenging times? 
The AMCHAM Government Affairs 
Council advocates on behalf of 
AMCHAM members on Government 
policies that impact the business 
community in Thailand. During these 
challenging times, the Council has 
submitted two position papers – the 
AMCHAM White Paper “Enhancing 
Thailand's Competitiveness as an 
International Hub” and more recently 
the paper “Better than Before – 
Creating Long Term Growth in 
Thailand Post-Covid 19”.

As Thailand reopens for business, 
what are some of the new practices 
that you foresee balancing employee 
safety with economic growth? 

nirut Kunnawat

We are already seeing a synergy 
between new health systems and 
digital technology in response to 
the Covid-19 outbreak. In Thailand, 
applications like the MorChana and 
ThaiChana have been developed to 
help improve safety standards for 
individuals and to support businesses 
reopen in a safer environment. 

I foresee digital technology playing a 
key role in improving the healthcare 
system. “New normal healthcare 
systems” like Telemedicine, 
Telepharmacy, or applying Blockchain 
technology will be important during 
these challenging times but key 
issues like cybersecurity, data 
privacy, data governance and 
protection related to digital health 
will need to be addressed. Besides 
purely technical solutions, the laws 
and regulations regarding digital 

health should be established before 
the adoption of new technologies. 

which is your favorite travel 
destination in Thailand?
I love the mountains of Thailand – to 
stay around Khao Yai area and it is 
nice to explore Chiang Mai or Chiang 
Rai in the north. From the beaches 
of Thailand, no place in particular, 
but I like to revisit Prachuap Khiri 
Khan province every year. I’m often 
impressed by the quiet on the beach 
and the local culture. 

Nirut Kunnawat is the Senior Director, Public Policy & Government 
Affairs at Pharmaceutical Research & Manufacturers Association.

In partnership with Bumrungrad International Hospital, we offer 
to transform your 15 nights of quarantine into a personal wellness 
experience. Thai and international travellers entering the Kingdom
of Thailand solo or with family members can take advantage of a 
dedicated programme to elevate their quarantine experience from
one of worry to the one of blissfulness.

Shelter in the heart of Bangkok in a secluded Garden Terrace 
Room with a balcony overlooking a tranquil garden and a lilypond, 
or experience the elegance of Siam in our spacious Deluxe Room 
surrounded by traditional art and royal tones, on a full board basis.

ALTERNATIVE STATE QUARANTINE 
EXCLUSIVE PACKAGE

15-day package starting from 
THB 92,000 net to THB 144,000 net per person

*Terms and conditions apply.

Anantara Siam Bangkok Hotel
155 Rajadamri Road, Pathumwan, Bangkok 10330 Thailand
T +66 (0) 2126 8866    E reservations.asia@anantara.com

LIFE IS A JOURNEY. Visit anantara.com

Ad AMCHAM - ASQ (21x15cm).indd   1 29-Jun-20   2:29:43 PM



48    Thai-American Business - Volume 2/2020

describe your journey with AmChAm 
as an hR Committee Co-Chair.  
It’s been my pleasure to be a part of 
the HR Committee for about seven 
years. We have really grown from 
doing only three or four events a 
year to almost one event a month. 
What’s been exciting about being 
on the committee, is getting to know 
people from across the member 
companies. There are so many 
different experiences and realities out 
there – and yet we face many similar 
challenges! It is rewarding to connect 
people, to share ideas and solutions, 
and to learn from each other.

Can you share one or two trends 
for hR Leaders that will impact the 
future of work in the new normal? 
I really reject the idea of a “new 
normal”. The pandemic has 

schedules and see an improvement 
in productivity, employee 
engagement and health. That is a 
change worth embracing.

what are some of the new skills or 
technologies that will be important 
for organizations and next generation 
talent to respond to the evolving 
workplace dynamics? 
The biggest technological shift 
needs to be using services like 
Office 365, Google Docs, etc. that 
allow employees to collaborate on 
the same documents at the same 
time. The biggest skill shift needs 
to be around building strong virtual 
collaboration. This means learning 
how to build trusting relationships 
and effective communication 
remotely. 

Christopher Schultz
Christopher Schultz is Director, Group Learning & Organization, DKSH Thailand. He has been developing 
leaders and organizations to reach their full potential across Asia and the world.

As we continue to embrace digital technology 
at an accelerated pace during this time, 
what should organizations and people do 
for effective collaborations and to keep 
connections alive?
The role of corporate communications 
during a crisis can be a humbling 
experience. From the very beginning, 
our communities trust us to protect 
them and their assets. By embracing 
digital technology and communicating 
responsibly, organizations can convey 
a message of care, safety and maintain 

business continuity.
 
At TCC Technology, we have been able to 
foster team spirit and unity while working 
from home by using collaborative online 
tools that draws on people’s creativity, 
encourages skill building, and creates a 
friendly environment for learning. Our online 
CSR exercise campaign is also a great team 
building initiative to raise funds for donating 
equipment to fight against Covid-19. We 

also use these tools to keep connections alive 
with our local and international partners, and 
as an AMCHAM’s Digital Economy Committee 
Co-Chair, I can organize online events for 
members to connect with each other. 

how does TCC Technology support career 
advancement and innovation for workforce 
development?
TCC technology’s mission statement focuses 
on investing in human capital through education 
and training. We regularly - invest in our people 
and our Tech Knowledge Sharing Platform, 
OPEN-TEC, was initiated -to uplift digital literacy 
not only for our staff but also, for our society, 
and the regional community.  

which is your most memorable AmChAm selfie 
moment?
Almost every selfie shot at AMCHAM has 
been a memorable moment. The trusted and 
friendly environment of AMCHAM’s professional 
network, the DE team and the AMCHAM staff 
make every selfie moment enjoyable. 

waleeporn Sayasit
Waleeporn Sayasit is the General Manager Corporate Communications of TCC Technology 
and Co-Chair of the Digital Economy Committee.

accelerated trends that were already 
underway, including changing how 
we look at the nature of work: is it 
really necessary to be physically 
sitting in an office to do your job 
or everyone to work from 9 to 5? 
For many jobs, maybe. But for a 
surprising number of jobs, we could 
work remotely and/or work flexible 

In the Spotlight
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Member News

As the world starts to reopen, it 
is possible for your business to 

expand globally if you are aware of 
the complexities.

Businesses of all sizes face 
challenges as they expand across 
borders, and the task is even 
greater as the world emerges 
from the coronavirus pandemic. 
Recovering from the impact of 
Covid-19 requires companies to 
take a broader view of their global 
operations, while also adapting 
to the specific jurisdictional 
requirements of every country in 
which they wish to operate.

To ensure operations remain fit for 
purpose as they grow, companies 
must not neglect or underrate 
local – and critical – compliance 
complexity. Not allowing enough 
time to address this issue is 
surprisingly common, according 
to TMF Group’s Global Head 
of Accounting & Tax, Emine 
Constantin. 

“Understanding the extent of 
variation in local regulation is 
so important,” she says. “Many 
companies believe their standard 
global processes can form the basis 
of operations in a given country. 
However, those that do soon find 
that these local variances are 
likely to lead to radical changes in 
implementation.”

TMF Group research shows that 
getting compliance wrong, can 
result in operational delays, fines, 
suspensions and even long-term 
bans.

Here’s how to get ahead of the 
game:

1. plan, plan and Keep planning

Expanding internationally After Covid-19? 
Five Factors to help Smooth the way
Article Provided by TMF Group

While coronavirus may have sent 
your business plans into a spin, now 
is the time to get them back on track 
and look to the future. 

While many companies have put 
expansion plans on hold in the short-
term, knowing how and when to 
revive them will be a finely balanced 
judgement call. Understanding the 
interplay between the supranational 
and local regulatory landscape is 
fundamental. Any plan must be 
devoid of assumptions that lead to 
compliance surprises.

You need to understand fully what 
local authorities require in each 
jurisdiction – and in real time – so you 
can get up and running and see your 
business model paying back in line 
with expectations.

Tax teams, for instance, need 
specialist help to assess the different 
direct and indirect levies that need 
to be paid, and the most efficient 
way to report them. This gives rise to 
questions about whether it is cost-
effective to resource this in-house.

“Understanding how international 
tax trends are translated into 
local legislation is one of the 
most important elements,” says 
Constantin. “These often change at 
speed and without notice.”

2. get the Sequence Right

Careful sequencing is a must. Timing 
and scheduling will differ between 
business sectors, with some more 
tightly regulated and monitored than 
others.

Simply incorporating a company 
doesn’t mean you can start trading 
the next day. Depending on the 
jurisdiction, you may need to secure 

various registrations, licenses and 
authorization before business can 
begin.

“Ideally, companies should take 
around six months to plan the steps,” 
says Constantin. “Then they can 
really understand the tax compliance 
requirements of each jurisdiction, 
which taxes will be enforced 
and when and how they will be 
calculated.”

3. prep your paperwork

While the Covid-19 pandemic 
prompted some governments to 
postpone filing deadlines or offer 
incentives for filing online, paperwork 
is something that ultimately can’t be 
ignored.

“We crystallize for our clients 
the main tax areas they need 
to think about under the current 
circumstances,” Constantin 
explains. “On top of their regular 
filings, many are wondering whether 
they should reflect items related to 
COVID in their year-end disclosure 
notes.”

In some countries, for example 
Indonesia and Romania, there’s 
been a wholesale change in the filing 
process as the pandemic forced the 
authorities to digitize rapidly. 

“All tax authorities had to find a 
way of communicating digitally,” 
Constantin explains. “Often the 
regulations haven’t changed 
but going digital makes the 
communication easier.”

Even those countries that were 
already in the process of digitising 
filing have accelerated those 
efforts, while other jurisdictions that 
relied heavily on paper and  
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in-person filing, have been driven to 
a more radical rethink.

4. Call in outside help

The pandemic has also intensified 
the need for help with local 
compliance requirements. With the 
COVID responses in each country 
having implications for filing and 
compliance, deciding if you should 
hire an internal expert or look for 
external help is central to success. 
Even so, setting up in-house 
specialists in every country is highly 
unlikely to be cost-effective or even 
feasible.

“You must be able to understand the 
local compliance requirements fully. 
Then you need to be able to identify 

the gaps and bridge them,” says 
Constantin. “The ideal combination, 
especially where a company 
operates across multiple jurisdictions, 
involves deep local knowledge set in 
a broad international context.” 

Almost every country has enacted 
new legalisation to help businesses 
with the effects of the pandemic. 
Understanding the new programs 
and laws is imperative to keeping 
your company compliant in all 
jurisdictions. 

5. Local Expertise is Key

Constantin stresses the vital role of 
local experts, who must be native 
speakers, in expediting processes 
and resolving queries, issues 

and misunderstandings quickly. 
Local knowledge of regulations 
and changes can be vital for your 
business’ expansion into new areas. 

“You need people who are rooted 
in the business environment, who 
speak the same language as 
your client’s customers and local 
authorities. They must also fully 
understand the context of what 
you’re trying to achieve and why,” 
says Constantin. 

“The international business 
environment is very dynamic,” 
she adds. “Things change, often 
very frequently.  It’s challenging if 
you don’t have the right people to 
draw on and the right processes in 
place.” 

Diversey’s vision to create a ‘Safe 
World’ has never been more relevant 

than in today’s times. As Covid-19 broke 
out, Diversey has actively engaged in 
assisting customers to clean, sanitize, 
and disinfect their properties with EPA 
& TGA-approved solutions effective on 
human coronavirus. Diversey realize 
customers’ need to properly disinfect 
their properties to make it safe and 
suitable for guests as the country relaxes 
lockdown restrictions and post Covid-19. 
Diversey is dedicated to the cause and 
are conducting regular training and 
education Webinars for customers in 
various sectors, helping and guiding them 
to re-open safely.

With over 95 years of expertise, 
Diversey’s purpose is to protect and 
care for people every day. Diversey has 
been, and always will be, a pioneer and 
facilitator for life. Diversey constantly 
delivers revolutionary cleaning and 
hygiene technologies that provide total 
confidence to customers across all 
of global sectors, including: cleaning 
products, systems and services that 
efficiently integrate chemicals, machines 
and sustainability programs.  

diversey’s vision to Create a Safe world
Article provided by Diversey
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Bangkok resident Claire 
Hightower, a recent graduate 

of Bangkok Patana School, 
was named a 2020 Presidential 
Scholar by U.S. Secretary 
of Education, Betsy DeVos. 
Claire was one of 161 US high 
school seniors and one of two 
internationally recognized for their 
accomplishments in academics, 
the arts, and career and technical 
education fields.

Of the 3.6 million students 
expected to graduate from high 
school this year, more than 
5,300 candidates qualified 
for the 2020 awards. The 
White House Commission on 
Presidential Scholars selects 
scholars annually based on 
their academic success, artistic 
and technical excellence, 
essays, school evaluations and 
transcripts, as well as evidence 
of community service, leadership 
and demonstrated commitment to 
high ideals. 

bangkok patana Student Shines as 2020 
presidential Scholar

The 56th class of 2020 U.S. 
Presidential Scholars consists of 
one young man and one young 
woman from each state, the 
District of Columbia and Puerto 
Rico, and U.S. families living 
abroad, as well as 15 chosen at-
large, 20 scholars in the arts and 
20 scholars in career and technical 
education.

After the initial nomination, 
Claire submitted a number of 
additional essays and biographical 
material in order to qualify for 
the semifinal and final rounds. 
Claire chose Mr. George Hume, 
her Geography teacher and 
mentor for her Extended Essay, 
as her Distinguished Teacher for 
his significant contributions to 
her success at Bangkok Patana 
School.

Each year, Presidential Scholars 
and their Distinguished Teachers 
are recognized and attend a 
ceremony at the White House in 
Washington DC. However, this 
year because of Covid-19 related 
travel restrictions and social 
distancing, the ceremony will 
not take place. Claire received a 
medal signifying her achievement 
and will be further recognized 
online. 

GP Strategies took another 
step in integrating TTi Global 

into its global operations, with the 
name change of its Thai company 
from Total Training Innovations 
(Thailand) Co. Ltd to GP Strategies 
(Thailand) Co. Ltd. TTi Global – 
a well-known training solutions 
provider in the Automotive industry 
– was acquired by GP Strategies 
in late 2018. 

“GP Strategies counts 127 of 
Global 500 companies as clients, 
spanning Finance, Manufacturing, 

TTi global is now gp Strategies

Aerospace, Energy, Electronics 
and Life Sciences,” said 
Southeast Asia Vice President, 
Scott McCormack. “We will now 
be better positioned to support 
our global clients in their Thai 
operations.” 
 
Founded in 1966, GP Strategies 
is a world leader in providing 
Performance Solutions. The 
company is headquartered in 
Columbia, Maryland and is listed 
on the New York Stock Exchange.  
GP’s core offerings are managed 

learning solutions, including 
digital learning strategies, custom 
content design and development. 
They provide leadership solutions 
for leadership development; 
coaching; career and employee 
engagement. GP strategies also 
provides technical solutions 
such as enterprise technology 
adoption; HCM technology 
selection; implementation and 
cloud migration; support and 
health-check services; process 
automation; and technical 
publications. 

Article provided by Bangkok Patana 

Article provided by GP Strategies 

Member News





54    Thai-American Business - Volume 2/2020

April Events Roundup

On April 2, AMCHAM hosted 
Eyes on AMCHAM: A virtual 

meeting with Ambassador Michael 
George DeSombre through 
video conference.  Heidi Gallant, 
Executive Director of AMCHAM 
Thailand introduced and welcomed 
Ambassador Michael George 
DeSombre to a member-wide 
videoconference meeting.  

This was Ambassador Michael 
George DeSombre’s first address 
to the AMCHAM business 
community. Speaking directly 
from his residence, he addressed 
over 100 participants on the 
unprecedented challenges brought 
by Covid-19 and the opportunity to 
serve the people of America, and 
the Kingdom of Thailand during this 
difficult time.  

Ambassador DeSombre 
expressed his confidence in the 
power of American economy 
and the power of U.S. free 
enterprise system that can rise 
to any occasion and overcome 
all challenges. He spoke 
about his unique experience 
as a business lawyer assisting 
American companies expand 
their operations and investments 
in Asia and around the world 
that is helping him “think anew 
and act anew” to preserve these 
opportunities through innovative 
solutions, and his renewed 
optimism to get through this 
troubled present because the 
entire U.S. public and private 
sector is mobilized together to find 
solutions to Covid-19.  

He also expressed that the key to 
innovation and creativity is having 
the government support industries, 
remove restrictions and encourage 
innovation and creativity. The 

Eyes on AMCHAM: 

A virtual meeting with u.S. Ambassador 
michael george deSombre 

U.S. is unleashing every tool in 
the nation’s vast arsenal to fight 
Covid-19. 

Talking about Thailand, he 
mentioned that the infection is 
not increasing in a steep curve, 
but he has started responding to 
the challenges by encouraging 
social distancing at the Embassy’s 
office and highlighted the U.S’s 
continuing investment in Thailand’s 
public health. He mentioned that 
the USAID provided almost 2 
million dollars to assist in Thailand’s 
response to Covid-19 including 
contribution to surgical masks, 
gowns and respiratory masks, 
shoe covers and protective glasses 
to Thailand’s healthcare workers. 

Ambassador Michael DeSombre 
recognized the efforts of the 
private American companies in 
Thailand in introducing innovative 
management solutions to keep 
operating in these difficult times, 
following the rules laid out by the 
Thai government and protecting the 
community and the Thai people in 
the time of need. He addressed the 
concern of business challenges, 
restriction of movement and 
seizure of operations considering 

the Thai governments emergency 
decree but encouraged members 
to prepare for the possibility if 
the Thai government enforced 
stricter emergency measures to 
protect the community. He also 
advised members to reach out to 
the Embassy for any assistance 
to initiate a conversation with the 
government, if they face difficulties 
in complying with any of these 
orders to seize their operations. 

As an Ambassador to the 
Kingdom of Thailand, Ambassador 
DeSombre stated that his top 
priority is the health and safety of 
American citizens living in Thailand. 
He also accorded his private sector 
experience as beneficial in leading 
the Embassy through these difficult 
times. 

After his opening remarks, he 
engaged with participants directly 
in an open question and answer 
session on the U.S - Thai bilateral 
relationship, how they could assist 
the Thai community and welfare 
during this time, and other consular  
service assistances for visas and 
in returning home to the United 
States. 
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On April 7 AMCHAM’s Tax 
Committee met online for 

a webinar on U.S. Tax Filing 
Updates with a special focus 
on tax relief options regarding 
Covid-19. The webinar was 
led by Matthew Stevens, Tax 
Committee Co-Chair and Director 
of Taxation at Global U.S. Tax 
Plan, and supported by his 
Committee Co-Chair colleagues 
Johnathan Blain of DFDL; John 
Andes of KPMG; and Jonathan 
Stuart-Smith of EY Corporate 
Services Limited.

Matthew began the webinar 
discussing general U.S. tax 
code updates for 2019 and then 
went onto discuss measure the 
IRS has put in place in light of 

On April 8, AMCHAM’s 
Legal Committee hosted a 

video conference on tax relief 
measures for Thai companies 
during Covid-19. The video 
conference meeting began with an 
opening address by Heidi Gallant, 
Executive Director of AMCHAM 
Thailand.

Legal Committee Leader, 
Eric Meyer, Tilleke & Gibbins’ 
introduced the guest speaker 
and encouraged members to 
share topics for future events 
that they would like to know more 
about to navigate through these 
unprecedented times. Guest 
speaker Kobkit Thienpreecha, 
a Partner and Director of Tilleke 
& Gibbins’ corporate and 
commercial group addressed 

covid-19. He spoke in depth 
on new tax relief initiatives such 
as the Family First Coronavirus 
Response Act (FFCRA), which 
is an Act of Congress meant to 
respond to the economic impacts 
of Covid-19. He also highlighted 
Section 139 of the tax code, 
an addition after the terrorist 
attacks of September 11, and 
highlighted important exclusions 
for employers and employees 
during times of disaster. He 
also noted that individuals who 
use the Foreign Earned Income 
Exclusion will not negate the 
economic impact payment as of 
right now. Matthew also stated 
that it would be unlikely that 
the economic impact payment 
would be remitted to a foreign 

the upcoming statutory duties for 
companies to hold annual general 
meetings of the shareholders 
and to prepare tax filings with the 
Revenue Department of Thailand.
He began his presentation with 
information on standard annual 
general meeting agenda for private 
and public companies and the 
general process of holding AGM. 
He shared statutory deadlines 
for companies with fiscal periods 
ending December 31st to hold 
2020 AGMs and submit audited 
financial statements, along with 
fines for non-compliance. He 
followed this up with some key 
tips and takeaways on tax relief 
measures announced by the Royal 
Thai Government during Covid-19, 
their restrictions and alternatives 
for companies to work with these 

u.S. Tax Filing updates for 2019
bank account. He also cautioned 
individuals from stimulus payment 
scams, an unfortunate reality that 
normally accompanies stimulus 
packages.

During the question and answer 
section of the event, attendees 
asked about a wide range of tax 
issues. One participant asked 
what form was needed to qualify 
for the FFCRA. “There is no form 
currently,” said Matthew, “But 
you should ensure that that IRS.
gov website has your current 
bank information in order for 
them to direct transfer or your 
address in order for them to 
send a check.”  

measures. He also listed details 
of tax relief measures that were 
already in place and those that 
were in the pipeline.

Kobkit shared more information 
on other relief measures such 
reduction of withholding tax rates, 
time extension for taxes such 
as VAT returns, withholding tax 
returns, extension of time for 
corporate income tax, personal 
income tax, excise tax for 
entertainment establishments 
and domestic oil, and oil related 
products business. He also 
shared a list of eligible goods 
issued by the Ministry of Public 
Health that are exempt from 
custom duty. 

Covid-19 Corporate & Tax Relief 
measures for Thai Companies

Tax Committee: 

Legal Committee: 
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April Events Roundup

Covid-19 has upended many 
business operations, requiring 

business leaders to re-examine 
existing contractual obligations. 
On April 10, the AMCHAM 
Legal Committee hosted a video 
conference on “Contracts, Covid, 
and Contentious Cases:  How to 
Enforce (or Excuse) Performance in 
Covid-19 Crisis”.

David Beckstead, Counsel 
at Chandler MHM, walked 
participants through key issues 
to consider in the current 
environment, advising all 
companies to conduct a material 
contract review in order to take a 

On April 16, AMCHAM’s Legal 
Committee held a video 

conference titled Covid-19 Outbreak: 
Practical Guidelines for Business 
Operators for HR Management 
with nearly 60 attendees. The 
event was held to help AMCHAM 
members learn about the wide-
ranging issues currently impacting 
employers and how best to 
address challenges such as 
working hours, remote working, 
health and safety obligations, leave 
and pay requirements, and data 
privacy considerations. Komson 
Suntheeraporn, an Of Counsel in the 
Litigation and Regulatory team for 
DLA Piper, gave a short presentation 
regarding legal practice for Human 
Resources (HR) practices. Komson 
is experienced in all aspects of 
commercial dispute resolution, 
banking litigation, contentious 
employment, consumer protection, 
trade competition, restructuring 
and insolvency. He started off with 
the legal definition of Employment 

proactive stance in assessing their 
legal risks.

The presentation touched on the 
key contract clauses, including 
deadlines for performance and 
the consequences linked to non-
performance. He also covered 
deadlines measured in business 
days that may have a different 
timeframe depending on how 
those are defined through their 
company. David went on to 
speak on a force majeure. Often 
overlooked, this clause has taken 
on heightened importance in the 
recent weeks after Covid-19. 
However the applicability remains 

Conditions for employers in Thailand 
as this helped listeners understand 
its application in different scenarios.

Komson expressed that employers 
needed to meet a series of 
requirements if changes in the 
Employment Conditions occur. 
These changes could include a 
reduction in pay, as that changes 
the conditions monetarily, or having 
employees Work From Home (WFH) 
as that changes the conditions 
environmentally. For both examples, 
employers were encouraged to 
receive written agreement of any 
changes. Komson went onto to 

very case specific, depending 
on the governing law of the 
contract and specific terms. David 
concluded his presentation by 
briefing the attendees on contract 
termination. Companies need to 
consider their contractual language 
carefully. Termination carries risks, 
such as claims for damages if 
termination is not well founded; 
similarly actions taken to manage 
business considerations might have 
unintended consequences if they 
trigger contract termination.

The presentation was followed by 
a substantial question and answer 
period. 

speak about Annual Leave and 
Leave with Pay and further guidelines 
that need to be met by employers. 
Before answering questions from 
attendees, Komson commented on 
releasing information on employees 
infected with Covid-19 and 
employers’ responsibilities to be 
sensitive with that information or else 
fail compliance with the Personal 
Data Privacy Act (PDPA) that goes 
into effect in May. He finished his 
presentation after commenting on a 
legal change that went into effect on 
the same day as his presentation; 
reduction in social security funds for 
the next three months. 

Legal Committee: 

Contracts, Covid, and Contentious Cases: 

Legal Committee:  

guidelines for hR management
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On April 10, a video conference 
was hosted by the 

Communications and Marketing 
Committee focusing on the topic 
of Marketing in the Time of Covid 
to an audience over 80 attendees. 
The opening remarks were made 
by Heidi Gallant, Executive Director 
of AMCHAM Thailand, followed 
by Ambassador Tomwit Jarnson, 
Director of Government Affairs, 
who gave a brief overview of the 
recent cabinet resolutions and 
developments. 

Gerald (Jerry) Margolis, Managing 
Director of Philip Morris, took the 
role as moderator for the session, 
accompanied by AMCHAM’s other 
Communications & Marketing Co-
Chairs John DaSilva, Director of 
Partnerships and Communications 
for Kenan Foundation Asia; David 
Norcross, Founder and Managing 
Director of Lexicon Business 
Communications; Louie Morante, 
Regional Brand & Corporate 
Communications of Procter & 
Gamble; and Meagan Anderson, 
Event Producer and Media Officer 
for AMCHAM.

Jerry gave a brief presentation on 
the macro outlook of the impact of 
Covid-19 on different industries- 
the decline in traditional industries 
and the growth in online business. 
He mentioned that while some 
industries have been positively 
impacted such as technology, 
health and insurance, ecommerce 
and fintech industry, other industries 
such as oil and gas, employment 
services, the hospitality industry, 
and theme parks are seeing a big 
decline.

After a deep dive into market data, 
for the first week when companies 
started working from home and 
government restrictions started 
to add up, all key metrics in 
marketing dipped. But in the first 

week of April, most of them made 
a recovery, some were doing even 
better than usual.

Panelist John DaSilva, Director of 
Partnerships and Communications 
at Kenan Foundation Asia gave an 
overview on how Covid-19 has 
impacted the non-profit business 
with their marketing efforts focused 
on promoting their CSR activities 
and keeping their online engagement 
consistent with relevant content 
and brand credibility. Louie Morante 
spoke on P&G’s efforts in assessing 
their assets and responding to 
the situation with what consumers 
need. He spoke about adjusting 
P & G’s messaging in line with 
social distancing and helping 
consumers with products that 
they could use at home during this 
time to stay safe.David Norcross, 
founder and Managing Director 
of Lexicon highlighted that it was 
also a good time for leaders to 
focus on personal branding, 
communicating transparently, and 
supporting their employees and 
the community at large. It is also a 
good time for businesses to look 
inwards and focus on building 
their core or unleashing hidden 
opportunities that were overlooked 
before. Meagan Anderson spoke 
on the importance of enhancing 
the Chamber’s communications to 

keep members informed, but more 
importantly, connected. All of the 
Co-Chairs advised that companies 
should stay systematic and agile. 
This could be done by staying in 
touch with your consumers and 
adjusting your communications 
with them accordingly. Personal 
branding was also a big topic as 
members suggested that building a 
community, being transparent to your 
customers, and providing genuine 
value will be key to your business 
surviving these unprecedented 
times.

Alternatively, companies should take 
note that excessive communication 
during this period could come off 
as disingenuous and therefore, 
opportunistic. Louie touched on 
the importance of amplifying a 
brand’s existing message; saying 
that this crisis has not changed 
companies’ core values and that it’s 
important that their audience knows 
that. Secondly, information shared 
on social media and websites 
should be carefully considered, 
in terms of credibility, relevancy, 
and appropriacy such as refraining 
from sharing any content that has 
people in large crowds socializing. 
Members asked questions 
regarding their personal business 
marketing needs at the end of the 
panel discussion. 

AMCHAM Business Today: 

marketing in the Time of Covid
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On April 29, AMCHAM’s Legal 
Committee held their fourth event 

in a series of discussions regarding 
Covid-19 and its legal ramifications 
title International Trade & Covid-19: 
Supply Chain Risks, Impacts, and 
Opportunities to over 90 registered 
participants. Legal Committee Co-
Chair, Christopher Knight, introduced 
speaker Benjamin Kostrzewa who 
joined from Hong Kong. Benjamin 
is a leading trade lawyer in Asia 
Pacific.  Prior to joining Hogan Lovells, 
Benjamin served as an assistant 
general counsel at the Office of the 
U.S. Trade Representative, where he 
handled World Trade Organization 
disputes and free trade agreement 
negotiations.

Benjamin began the event with an 
overview of the current state of global 
supply chain issues that the world is 
currently facing including interruptions 
of exports from China as it seems to 
be a keystone for many organizations. 

On April 30, AMCHAM hosted a 
Joint Human Resources (HR) 

and Travel & Tourism Committees 
Video Conference on Employment 
Challenges & Solutions During 
Covid-19. Moderated by John 
Evans, Managing Director & Co-
Founder at Tractus Asia Limited, 
the event was an interactive panel 
discussion between industry leaders 
on challenges and practical solutions 
for employers to implement during the 
Covid-19 crisis.

In response to the significant 
economic fallout brought on by 
Covid-19, the hospitality industry 
has been rapidly forced to make 
difficult strategic decisions regarding 
staff and the business. Panelists, Ian 
Pascoe, Managing Partner of Grant 

Legal Committee: 

Supply Chain Risks, impacts and opportunities

Joint HR and Travel & Tourism Committees: 

Employment Challenges and Solutions

He cautioned attendees on countries 
potentially reversing restrictions 
to keep products from being 
unavailable in the future. It was stated 
that supply chains and cash flows 
are currently in crisis since Covid-19 
began in early January 2020. The 
negative side of this leniency is 
that companies will be less trusting 
of certain trade agreements as 
it becomes more apparent that 
companies will be unable to comply. 
Benjamin encouraged listeners to 
thoroughly check their contract 
agreements as phrases that may 
have been boilerplate before 

have now become vital with the 
force majeure. He also cautioned 
attendees to be aware of fraud 
claims that are becoming rampant as 
malcontents look to take advantage 
of this situation.

With the U.S. 2020 election just 
around the corner, Benjamin spoke 
on its importance as presidential 
candidates will be emphasizing 
the U.S-China Trade situation. 
He indicated that the result of the 
U.S. election would be critical in 
determining the future of trade 
relations with China. 

Thornton, highlighted the need for 
employers to maintain the social 
fabric of the society by maintaining 
relationship between employer 
and employee, and for businesses 
to act responsibly and structure 
businesses in a fair manner to come 
out of this economic crisis.

Caroline Stevens, Chief People 
Officer of Minor Hotels, shared 
details on how Minor Group was 

striking a balance the decline in 
hotel business and the rise in the 
restaurant business. She spoke 
about some of the difficult strategic 
decisions that Minor had to take 
in terms of keeping some of their 
hotels open, reorganizing their 
workforce from the hotels to support 
the growing restaurant business, 
and laid importance on the human 
aspect in communications while 
talking to the employees.  

Bruno Huber, General Manager of 
Mövenpick BDMS Wellness Resort 
brought forward his own experience 
of running a hotel and echoed 
Caroline’s thoughts on honest 
communications with employees 
coupled with strong leadership to 
wave through the tide. 
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On April 30, AMCHAM’s Small 
Business & Entrepreneur 

(SBE) Committee, together with the 
British Chamber of Commerce in 
Thailand (BCCT) and the German-
Thai Chamber of Commerce 
(GTCC), hosted an informative 
session on the recently announced 
Soft Loan Scheme for SMEs, 
launched by the Bank of Thailand 
and Ministry of Finance. The event 
was attended by over 70 members 
of the three Chambers and was 
facilitated by Greg Boudah, 
AMCHAM Board Governor and 
Owner and Managing Director of 
Spokes Jewelry.

Ornkanya Pibuldham, AMCHAM 
Board of Governor and Managing 
Director & Chief Country Officer, 
Bank of America Merrill Lynch, 
welcomed Bank of Thailand 
Assistant Governor, Jaturong 
Jantarangs, who presented 
details of the scheme, which 
has allocated 500 billion Baht in 
funding for commercial banks to 
lend to SMEs. The program is 
intended to mitigate the immediate 
liquidity problems that many SMEs 
face, and allow them to continue 
to pay salaries and other essential 
costs.

Assistant Governor Jaturong 
explained the details of the program 
that has been extended to over 
16,000 applicants and explained the 
two relief measures that are given 
under the soft loan program, which 
include financial assistance to SMEs 
affected by the Covid-19 situation 
and the postponement of loan 
repayment. He also shared details 
on loan qualifications and other key 
information regarding the loans.

He encouraged members to talk to 
their individual banks to restructure 
the loan and take advantage of the 
6-month relief measure. Members 
expressed that there was difficulty 
getting the loans for companies 
who did not have sufficient collateral 

or the need for loans before but 
need financial assistance now due 
to the situation Assistant Governor 
Jaturong shared their concern and 
mentioned that he would discuss 
these details further.

The BoT presentation was followed 
by question and answer session 
moderated by Sunanta Titikajorn, 
Director of Global Corporate 
& Investment Banking, Bank 
of America. AMCHAM Board 
Governor, Tibor Pandi, Country 
Head for Thailand, Myanmar, 
Cambodia and Laos for Citi, 
also shared details of what Citi 
was doing globally and thanked 
Assistant Governor Jaturong for 
speaking. 

SBE Committee: 

Soft Loans for SmEs
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On May 5, AMCHAM hosted a 
videoconference with medical 

experts from Bangkok Hospital 
on Mental Health and Covid-19 
Pandemic the was attended by 
over 40 attendees. Sarawan Dever, 
Deputy Director of AMCHAM 
Thailand welcomed guest speakers 
Dr. Apisamai Srirangson, the Director 
of the Bangkok Mental Health 
Rehabilitation and Recovery Center 
(BMRC) at Bangkok Hospital and 
Dr. Anothai Soonsawat, a geriatric 
psychiatrist at the BMRC.

Dr. Apisami and Dr. Anothai spoke 
about the challenges of feeling 
anxious and other strong emotions 
even if a person is at little or no risk 
of contracting the disease. She said 
that it is natural for people to worry 
about their families, especially if they 
are caregivers to the elderly but at 

On May 8, AMCHAM’s Marketing 
& Communications Committee 

hosted their second video conference 
to over 70 attendees titled Business 
as Unusual: An Analysis on the 
Role Brands are Expected to Play 
at this Time. The analysis included 
global takeaways as well Thailand-
specific data rooted in the Edelman 
Trust Barometer. Marketing & 
Communications Co-Chair Jerry 
Margolis, introduced speaker Adrian 
Warr; CEO Hong Kong & Taiwan, & 
Market Growth Thailand for Edelman, 
who was accompanied by Jacob 
Holder; Senior Vice President, 
Regional Reputation and Strategy, 
Thailand Lead of Edelman.

The Edelman Trust Barometer 
was an online survey distributed 
in 28 markets with over 34,000 
respondents contributing to the 

Bangkok Hospital:

mental health and Covid-19 pandemic

Marketing & Communications Committee: 

An Analysis on the Role of brands

the same time, it is equally important 
to acknowledge their own emotions 
and feelings during this difficult time.

Dr. Anothai emphasized on the need 
to keep up with healthy routines 
while working from home such as 
discipline to eat on time and sleep 
well or it can affect a person’s 
function, ability, and concentration. 
Both doctors also discussed the 
impacts of large-scale disaster. They 

research. “Everybody has a plan until 
they get punched in the face”, stated 
Adrian as he used the quote to emote 
how much companies felt about their 
brand communications as Covid-19 
disrupted world industries. During 
his presentation, Adrian answered 
many questions that companies are 
asking themselves during this time. 
He highlighted both companies that 
were pivoting in a positive manner 
as well as some organizations that 
seem to miss the mark in their 
communications.

gave useful insights that sometimes 
people who are feeling low do not 
actually know that are they are 
depressed but a key indicator is 
the feeling of hopelessness. Both 
doctors stressed the important of 
talking about one’s feelings and 
asking for support, citing avoidance 
as an unhealthy coping mechanism 
that individuals tend to use during 
this time. 

They also advised on consuming 
news in a healthy manner to avoid 
information overload and from 
credible sources. Dr. Anothai 
spoke about the impacts of social 
distancing on maintaining social 
connecting. He encouraged 
members to be in contact with their 
families, especially elder members, 
of the family who are not living with 
them through social media. 

Nearly 82% of survey respondents 
thought that company CEOs should 
be leading the way in change as 
opposed to waiting for governments 
to create policy. The survey also 
showed that most respondents 
expect company brands to prioritize 
people over profits, for companies 
to partner with NGOs and the 
government to help contribute to 
change, and to use their brand 
for good. Adrian completed the 
survey with tips that businesses 
could use to continue succeeding 
during these uncertain times. He 
encouraged companies to be 
useful and to go for substance 
when communicating their brands’ 
movement. After the presentation, 
Jerry Margolis moderated a 
question and answer session where 
Adrian and Jacob fielded questions 
from the audience. 
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On May 13, AMCHAM Thailand 
was joined by its new and 

existing members for the AMCHAM 
101: New Member Orientation. 
With over 80 participants, the video 
conference was the first online new 
member orientation to welcome 
nearly 40 new members.

The video conference call was an 
opportunity for new members to 
introduce themselves and meet the 
AMCHAM Board of Governors and 
Committee Leaders in an interactive 
online discussion. AMCHAM 
President Greg Wong spoke about 
the Chamber’s pivot to online events 
and marketing benefits in response 
to Covid-19 and encouraged 
members to get involved in the 
Chamber’s activities.

Executive Director, Heidi Gallant 
along with the AMCHAM team 
shared information on membership 

On May 20, AMCHAM’s Human 
Resources (HR) Committee held 

a video conference titled Recovery 
Readiness - How to Safely Return 
to Work to over 70 attendees. The 
event featured guest speakers 
Manoj Chatpibal; Corporate Services 
Director of ManpowerGroup Thailand 
and Gareth Powell; Senior Director 
of Cushman & Wakefield. With 
Covid-19 showing signs of slowing 
in the Kingdom, many companies 
are looking forward to a safe return 
to operations. With Cushman 
& Wakefield having a significant 
presence in Thailand and China, 
Gareth was able to give insight on 
how their company is returning to the 
workplace in both locations. Manoj 
also had considerable knowledge of 

AMCHAM 101: 

new member orientation 2020

HR Committee: 

Recovery Readiness - how to Safely 
Return to work

benefits, and how new members 
can amplify their voice and visibility 
in Thailand’s premier business 
community. With over 220+ events 
throughout the year, AMCHAM 
offers a wide range of business 
services, provide an exclusive 
platform for professional networking, 
and cultivate a robust environment 
for business promotion Digital 
Committee Leader Waleeporn 
Sayasit, Food & Agriculture 
Committee Leader, Alan Adcock, 

company operations as Manpower 
works with some of the largest 
companies in the Kingdom.

HR Committee Co-Chair Richard 
Jackson moderated the session 
and opened it by saying that “the 
lockdown has been certainly easier 

HR Committee Christopher Shultz, 
Legal Committee Leader Eric Meyer, 
and YPC Committee Leader Eliot De 
Lunas were also present to speak 
with attendees on their programming 
and different committee activities. 

This Orientation Meeting was the 
perfect opportunity for all members 
– existing and new – to gain valuable 
insight into all of AMCHAM’s 
benefits, events, and exclusive 
Chamber offerings. 

than the return” referring to the 
difficulties that many organizations 
are having with returning employees 
to the workplace. Manoj emphasized 
that being completely ready to return 
to work was far more important than 
the speed at which people return 
to work. Now is the best time to 
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rethink about how employees are 
engaging with the workplace and 
for employers to consider the future 
when it comes to restructuring 
the office. Gareth commented on 
Cushman and Wakefield going as far 
as looking at walking paths in some 
of its locations to reduce traffic. 
He also went on to mention that 
companies should be flexible when 
considering how they will utilize 
their office space. While co-working 
spaces were once a rising trend, 
they will have to reconsider allowing 
how many people they allow to work 
in a single space at a time. Gareth 
was confident in co-working spaces 
eventually rebounding from Covid-19 

after a thorough investigation in 
safety.

Manoj mentioned the importance 
of physical distancing not only 
in the workplace but also during 
commuting to work. He stressed that 
employers need to communicate with 
employees on how to maintain proper 
hygiene in and out of the office. 
Some companies are arranging 
transportation outside of the office 
in order to further reduce the risk of 
unwanted interruption. “A second 
wave could happen at any time, so 
we can’t fully relax,” Manoj urged, 
“This is a time for us to rethink and 
plan for the long term.”

Richard cited a study saying that 18% 
of jobs could become Work From 
Home (WFH) permanently which 
raises new questions on how and 
who should be returning to the office. 
Fellow HR Co-Chair Chris Shultz 
remarked that his own company’s 
hours have become more flexible. 
He encouraged employers, who 
traditionally consider it a necessity 
to be in the office, to explore the 
possibility of changing this thought 
process as many employees are still 
efficient out of office. A survey within 
DKSH showed that nearly 80% of 
employees saw that production had 
maintained or even improved when 
working from home. 

On May 21, to nearly 60 
attendees, AMCHAM’s 

Corporate Social Responsibility 
(CSR) Committee held the 
CSR Award 2020 Information 
Session. The session was held 
to help companies applying for 
the award this year understand 
the application process as well 
as dispel myths commonly 
associated with applying for 
excellence in CSR. The session 
began with opening remarks from 
CSR Committee Co-Chair Scott 
Chang as he took the opportunity 
to introduce his fellow Co-Chairs 
Panomporn Yapakai, Johnathan 
Lembright, and Prae Piromya.

Since 2007, AMCHAM’s CSR 
Award has honored member 
organizations that create long-term 
economic and social benefits in 
their Thailand communities. Over 
the years, the program has grown 
in size and recognition. With 
special recognitions for companies 
that have maintained consistent 
consecutive efforts. The Co-Chairs 
spoke on the application process 
and expectations for companies 
that are applying. They spoke on 
a few common misconceptions 
regarding recognition:

CSR Committee: 

CSR Award 2020 information Session

Myth: Only large multi-national 
companies can win the award
Fact: The award is open to all 
members, and small organizations 
have won in the past.

Myth: Companies need a huge 
budget to win
Fact: Program value is not a main 
consideration of the awards.

Myth: Projects and programs can only 
win if a company donates money to 
an NGO or a non-profit organization
Fact: Internal projects, such as 
working to improve the lives of your 
employees or improve your 
environmental practices are also 
eligible.

They also highlighted key criteria 
that a company should focus 
when applying. These included: 
Integration with Company Mission, 
Communication, Measurability 
of Results, Organizational Policy, 
Partnerships, and Sustainability.

During this unprecedented 
time, several AMCHAM member 
companies are going above and 
beyond to support pandemic 
response. Through this year ’s 
award, the CSR Committee wil l 
recognize those efforts with 
new Covid-Response Special 
Award categories to recognize 
the good work of our member 
companies. 
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On May 22, over 50 attendees, 
AMCHAM’s Auto Council Co-

Chair Arnupab Tadpitakkul gave 
an update regarding the state of 
the auto industry in Thailand. He 
focused on impacts from Covid-19 
and the industry’s ongoing dialogue 
with government for assistance and 
relief measures.

Arnupab began the discussion 
citing a few predictions on the state 
of the Kingdom’s economy. With 
some banks predicting an economic 
contraction of nearly 14%, many 
industries are looking to experience 
similar financial distress. He stated 
that consumption of consumable 
goods is down across the board 
but especially cars and demand is 
expected to fall at a greater pace. 
Car production is at its lowest 
point in the past thirty years and 
companies are looking at mitigating 

Auto Council: 

updates for the Automotive industry

The final portion of the agenda 
highlighted efforts in seeking 
government assistance and relief 
measures with the auto industry. 
As it is the purpose for AMCHAM’s 
Auto Council to provide a forum 
for discussion of automotive 
issues and trends facing Thailand 
manufacturers and associated 
industry suppliers based in 
Thailand, this portion of the meeting 
was met with robust discussion 
among industry leaders. 

the circumstances. Members on the 
call offered insights and data points 
from their respective companies 
and countries. Arnupab stated that 
Covid-19 was a Black Swan event; 
an event that comes as a surprise 
and has a major effect.

Education has been a core value for AMCHAM since the very beginning of the Chamber. Over the last
three decades, AMCHAM has provided over 2,800 scholarships, supported over 860 schools, and

brought dozens of native speaking English teachers to rural schools.

Each year ATF enables disadvantaged Thai university students to complete their university studies
through targeted scholarships. Our Community Engagement Committee works directly with

universities to identify hard-working and motivated students. 

100% of all cash donations go to scholarships and direct program costs. No
donation money goes to overhead, as administrative support is provided
entirely by AMCHAM staff and the Community Engagement Committee. 

Please visit: www.amchamthailand.com/foundation to donate or to learn
more about the program.

Education has been a core value for AMCHAM since the very beginning of the
Chamber. Over the last three decades, AMCHAM has provided over 2,800 

scholarships and supported over 860 schools with renovation and rebuilding aid.

Tax receipts are available for companies and individuals in the full amount of your 
donation.

100% of all cash donations go to scholarships and direct program 
cost. No donation money goes to overhead, as administrative 

support is provided entirely by AMCHAM staff and the Community 
Engagement Committee.

Please visit: www.amchamthailand.com/foundation to donate or 
to learn more about the program.
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On May 25, Dr. Amonthep 
Chawla, Head, Research Office, 

CIMB Thai Bank Public Company 
Limited, presented to over 60 
AMCHAM attendees on the impact 
of Covid-19 on the Thai economy 
and outlook and discuss the 
pandemic’s implications to Thailand’s 
trade and investment dynamics.

Dr. Amonthep  started his 
presentation by saying even though 
the economy will recover, the road 
to recovery will not quite be the 
same as in the case of the financial 
crisis in the 1990s or the great 
depression.  Businesses will need to 
restructure how they do business, 
adopt new skills and technologies 
in order to respond to the evolving 
trade dynamics and practicalities of 
running their day to day operations.

He shared global economic outlook 
and shared statistics such as the 
expected fall in world trade between 
13% and 32% as the pandemic 
disrupts normal economic activities 
and supply chains around the globe. 
Credit markets are still in disarray, 
stock markets have plummeted, and 
many companies are still grappling 
with the economic damage. At 
the same time, new trends and 
technologies have emerged strongly 
out of this, including the accelerating 
rise of e-commerce and innovative 
outsourcing practices.

Amonthep compared Thailand’s 
position to its neighboring countries 
such as Vietnam and Malaysia and 
stated that the Thai economy has 
probably been hit the hardest due 
to its high dependency on the travel 
and tourism industry. He projects 
that the revival of the Thai travel 
and tourism is unlikely to happen 
until 2023 as Thailand continues to 
discourage outbound tourism and 

Trade & Investment Committee: 

Covid-19 impact on the Thai Economy, 
Thriving in the new normal?

increase domestic travel but the 
quality of traveler will improve.

In response to Covid-19, 
Amonthep mentioned that the 
Thai Government’s financial 
stimulus package, and cash to 
those unemployed has helped the 
economy significantly but in order to 
build resilience for future disruptions, 
the Government will need to 
implement short term and long 
term reforms especially in tourism, 
and take important decisions on 
which industries to grow first, find 
new avenues for diversification 
of business and harness local 
opportunities.

While some sectors will take longer 
to recover, he sees the growth of 
other sectors by helping domestic 
demands in other countries such 
as exports to the U.S., food and 
beverages, and embracing digital 
transformation to strengthen the 
Thai economy. With more and 
more companies and even small 
businesses embracing technology 
such as restaurants moving their 
food delivery online or payments 
to digital platforms, he emphasized 
on the possibility that further 
development in certain tech features 
and industry relocation, especially 
in the EEC could help Thailand to 

benefit from the U.S.-China trade 
war. He mentioned that Thailand 
was in a better position to attract 
foreign investments into the region, 
especially if they are able to lower 
land prices, reskill their workforce, 
upgrade industries from skill based 
to tech based, and lead digital 
transformation in the EEC region. 
Another industry that Thailand could 
focus on in its road to recovery is 
medical tourism.  Advising SMEs, he 
said that SMEs with supply chain risk 
in China may need to rethink to go to 
ASEAN for business opportunities.

As his parting advice to AMCHAM’s 
business community, Amonthep 
sees Thailand as a hub for logistics, 
IT and technology development in 
ASEAN. The U.S. China trade war 
and relocations to Vietnam, will bring 
opportunities and strength, and 
foster Thailand’s image as a good 
partner with US.

Members also asked if the 
current 4.0 is sufficient for solving 
unemployment issue. He mentioned 
that those who can adapt and 
embrace digital technology, adopt 
automation, will be able to survive 
but for people who cannot, the 
Government will need to reskill them 
or educate them. 
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On May 28, AMCHAM’s Digital 
Economy Committee hosted a 

video conference: Using Microsoft 
Teams to Communicate and 
Collaborate.

The meeting started with an 
introduction from DE Committee’s 
Co-Chair, Peter Fischbach, 
who welcomed guest speaker 
Vivek Anand Ravindran, Sr. 
Director Modern Workplace, 
Microsoft APAC. Vivek started his 
presentation emphasizing that the 
goal of Microsoft Teams is “moving 
forward together”. It is not just a 
technology tool but a collaboration 
tool that enables people and teams 
to collaborate and be productive 
from anywhere in the world without 
disrupting workflow processes.

He mentioned that the pace of 
adoption of the tool with Covid-19 
has accelerated enormously with 
Microsoft recording 2.7 billion 
minutes of calling and meetings 
in one day. More and more 
businesses that did not see the 
usage of Teams for their business 
earlier have now shifted online 
and expanded the scope of their 
businesses. At the same time for 
companies like Microsoft, the pace 
of innovation cannot falter even if 
people are working from home and 
they need to rethink and reinvent 
their capabilities.

He gave an in-depth run through of 
the different capabilities that Team 
has for organizations to stay agile, 
work remotely and connect with 
their teams. Vivek mentioned that 
Teams was suited for all sizes of 
organization located anywhere in 
the world – from MNCs to SMEs 
and within the teams providing 
real time engagement and 
collaboration. Capabilities in the 

Digital Economy Committee: 

using microsoft Teams to 
Communicate and Collaborate

team collaboration through video, 
meetings, and calls. AMCHAM’s 
Deputy Director, Sarawan Dever, 
spoke about using Teams for 
collaboration beyond AMCHAM’s 
core team to collaborate and 
bring value to the member 
community, and core leadership 
that drives AMCHAM’s events and 
programming. She spoke about 
being able to successfully pivot to 
doing online events in less than a 
week of adopting the platform and 
being able to mobilize the team to 
comfortably work remotely.

Peter Fischbach capped the event 
with a question and answers 
session, where the speakers 
answered questions from the 
attendees. One of the most 
common questions was, "what 
happens in a post covid world?" 
All speakers agreed that as most 
organizations and people brave a 
new world of remote working and 
collaboration, these new ways of 
connecting are becoming ways of 
connecting, and organizations will 
need to innovate at an accelerated 
pace to respond to the new 
normal. 

software also allows localization 
such as providing translations, geo-
tagging, encourages diversity and 
inclusion and remote learning and 
development.

The event also had speakers and 
leaders from AMCHAM’s member 
organizations TCC Technology, 
RMA Group, and of course from 
the AMCHAM team on what 
they’ve learned (or learned to avoid) 
from rolling out Teams in different 
contexts.

Alex Konnaris, CIO, RMA Group 
mentioned that for RMA, it took 
a while to adopt Teams, but 
persistent training and feedback 
drove four-fold adoption of the tool 
during covid with 100% increase in 
usage in 30 days. TCC’s General 
Manager, Waleeporn Sayasit talked 
about using Teams to drive their 
organization’s CSR activity and 
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On June 4, AMCHAM hosted 
a partner event with VERSO 

International School on “Education 
Disrupted – Finding New models 
for Schools”. AMCHAM Vice 
President, Greg Boudah, started 
the event with an introduction 
to the speakers Cameron Fox, 
VERSO’s Founding Head of 
School, and Dr. Richard Hames, 
Executive Chairman of the Centre 
for the Future.

Both Cameron and Richard had an 
in-depth conversation on the role 
of education in society and what its 
future might be after this pandemic. 
They started their discussion citing 
examples of previous pandemics 
in causing disruption in education 
and forcing institutions to rethink 
their curricula, and the traditional 
models of education.

Education disrupted 
– Finding new models for Schools

Richard stated that Covid-19 
has exposed the fault lines 
in traditional schooling and 
highlighted how schools need 
to be agile to respond swiftly to 
evolving dynamics in our world 
today. He also paid tribute to 
educators for getting for swiftly 
responding to the sudden 
disruption. Cameron echoed 
this with laying emphasis on 
incorporating design into the 
current education system 
that focuses more on being 
personalized, and teaching life 
skills to students rather than 
knowledge-based education.

As remote learning becomes 
a new normal, the future of 
education will rely heavily on how 
schools are able to instill a sense 
of normality outside the school, 

practice applied learning and 
cater to multiplicity of cultures with 
people with different needs and 
value sets. The current pandemic 
has not just transformed how we 
school but also how we work.  A 
new world will need new skills 
and people will need to reimagine 
traditional pathways forged for 
students, giving them skills to 
adapt to a fast-moving world. They 
also spoke about opening schools 
as community hubs that will allow 
a fluid way of learning between 
society and the students. 

VERSO International School:
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On June 5, AMCHAM’s 
Communications and 

Marketing Committee held a virtual 
event titled Market Pulse Amid 
Covid-19 to over 50 participants. 
The panel discussion featured six 
members of the Thailand Marketing 
Research Society (TMRS) as 
they presented the latest market 
research. TMRS is comprised 
of market researchers, social 
researchers and users of market 
research. The organization is 
aimed at promoting and upgrading 
the market research industry in 
Thailand to international levels. 
The speakers included Grant 
Bertoli, President of TMRS & CEO 
of Marketbuzzz; Kla Tangsuwan, 
CEO Wisesight; Dr. Dangjaithawin 
Anantachai, Managing Director 
of Intage (Thailand); Dave 
McCaughan, Storyteller of 
Bibliosexual; and Nicha Tanskul, 
Managing Director Custom Asia.

Kla Tansuwan and Dr. Dangjaithawin 
Anantachai began the session 
discussing new normal behaviors 
and how those were further 
decoded for data to be used in a 
meaningful function. They took data 
from popular social platforms such 
as Facebook, Instagram, Twitter, 
and LinkedIn as well as local social 
platforms like Pantip and used 
machine learning to sort trends. 
Kla spoke on behavior moving 
toward an affinity for cooking at 
home or socializing on TikTok as 
quarantine has increased a feeling 
of loneliness in most consumers.  
Dr. Dangjaithawin added to this by 
saying that once individuals began 
to feel safe in their environment, 
that the desire to collaborate and 
coordinate with others began 
to rise. She also stated that it is 
likely that the future of marketing 
messages will need to include 
the theory of social influence as 
it becomes more prevalent in 
communication.

Communications and Marketing Committees: 

market pulse Amid Covid-19

Grant Bertoli followed with insights 
regarding consumer buyer trends. 
Marketbuzzz reported on some 
typical items being purchased 
at the start of the pandemic like 
frozen foods and non-perishables 
but also on surprising items 
like exercise equipment. He 
also pointed to the industries 
experiencing the largest strain 
since Covid-19 like luxury goods, 
automobiles, and the tourism 
industry. Dave McCaughan then 
spoke on the rising efficacy of 
contactless payment and other 
tools that companies are using 
to make e-commerce more 
convenient. E-commerce is now 
also becoming the platform of 
choice from un-traditional services 
like e-medical evaluations. He 
expects that people will also have 
changed their expectations on 
cleanliness procedures for public 
restrooms, with companies now 
boldly advertising these initiatives 
on social media. Dave also 
touched on Working From Home 
(WFH) and its affect on workers as 
most now struggle with separating 

work time from leisure time.

Nicha Tanskul segued WFH 
positives and negatives with an 
in-depth study on consumer 
emotion. Nicha broke down the 
emotional spectrum of individuals 
by their geographic location, age 
range, and social status attempting 
to dimensionalize the data. 
Consumers were asked a variety of 
questions including which brands 
they felt a strong connection with, 
either for utilitarian purposes, like 
brands selling food or cleaning 
goods, or for symbolic assistance, 
like luxury brands with positive 
brand messaging.

The discussion was followed 
by a short question and answer 
section that was moderated by 
Communications and Marketing 
Committee Co-Chair, David 
Norcross. Presentations from this 
event as well as a video recording 
are available on the AMCHAM 
Member Portal. 
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On June 5 to 25 virtual 
attendees, AMCHAM hosted 

the event Staying Healthy in the 
Workplace. This short session was 
an opportunity for members to learn 
how to avoid the detrimental effects 
of Office Syndrome. AMCHAM 
Vice President, Jeffrey Nygaard, 
introduced the speaker and exercise 
facilitator, Jonathan Godot. Jonathan 
is the Co-Founder and Director of 
Fitdao, an organization that focuses 
on creating a corporate wellness 
culture to encourage happier and 
healthier employees. He completed 
his Master’s Degree in Sport 
Science in France and the United 
Kingdom, becoming a coach for top 
management and CEOs to support 
the body and mind through physical 
training, nutrition, and psychological 
support.

Jonathan started the event with 
a short presentation on the 
consequences of remaining 
sedentary in the workplace. He 

On June 12, AMCHAM’s Legal 
Committee held a virtual 

event to over 100 participants on 
Thailand’s Personal Data Protection 
Act: Delay of the Law and & Covid 
Implications. Legal Committee 
Co-Chair, Christopher Knight, 
introduced guest speakers Dr. 
Prapanpong Khumon, Vice Dean of 
School of Law, University of the Thai 
Chamber of Commerce and Kevin 
O’Neal, Managing Counsel, Asia 
South Business Unit, Chevron.

Thailand’s Personal Data Protection 
Act (PDPA) safeguards data owners 
from the illegal collection, use, 
or disclosure of personal data. In 
June 2020, the Thai Government 
approved the Royal Decree to 

related the lack of movement and 
exercise to diminished returns from 
the workforce. Jonathan cited a 
few studies on the productivity loss 
and its correlation to poor health. 
A healthier workforce tends to take 
less sick days, experience lower 
stress levels, and are typically more 
efficient.  He spoke on a few easy 
ways that employees could add 
more movement into their work 
routine. This could include taking 
standing coffee breaks or using the 

stairs more often. Jonathan also 
spent about fifteen minutes leading 
attendees through exercises that 
attendees could perform at their 
desk while engaging the entire 
body. These exercises could be 
repeated throughout the workday 
to lessen neck, back, and shoulder 
strain while sitting at a desk all 
day. Attendees felt comfortable to 
participate without breaking a sweat. 
Jonathan finished the session by 
answering a few questions. 

June Events Roundup

Staying healthy in the workplace

Legal Committee: 

delay of the Law & Covid implications
postpone enforcement of the PDPA 
due to Covid-19. Dr, Prapanpong 
explained the practical implications 
of the extension of PDPA, what it 
meant and how companies could 
prepare for the PDPA compliance 
when it comes into effect next year.

Dr. Prapanpong mentioned that 
even though the compliance was 
postponed, organizations were still 
subject to regulations to protect 
personal data, and to comply with 
the security standard prescribed by 
the Ministry of Digital Economy and 
Society (MDES). Dr. Prapanpong 
also shared the implications of the 
pandemic on data protection. Kevin 
O’Neal gave a short case study on 
Chevron’s application of the PDPA. 

He said that they have been able to 
set up PDPA compliance process 
internally for their organization 
and externally for their clients. He 
mentioned that it was important to 
form a cross functional core team 
and to know organizational touch 
points for data collection to put 
safeguards effectively.

Christopher Knight moderated the 
question and answer portion of the 
video conference. Members asked 
questions that would impact their 
business and sough clarifications 
on how to prepare for PDPA 
compliance in the near future. The 
full presentation is available on the 
AMCHAM member portal. 
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On June 16, AMCHAM’s Legal 
Committee held a video 

conference for over 40 AMCHAM 
members Live from Washington DC 
and New York! - What’s the View from 
Washington DC and What is Next?

Legal Committee Co-Chair, 
Christopher Knight, introduced 
the guest speakers. The offices of 
Holland & Knight, an international 
law firm assembled thought leaders 
from their Washington, D.C. and 
New York offices from different 
practice areas to share their 
insight, and discuss key issues 
facing international companies and 
AMCHAM members during the 
Covid-19 pandemic.

Kara Ward, Partner, Holland & 
Knight LLP’s Public Policy & 
Regulation Group spoke about 
the  Coronavirus Aid, Relief, and 
Economic Security (CARES) Act 

On June 17, over 1,500 
participants joined Thailand’s 

largest virtual tourism event - the 
Thailand Tourism Forum (TTF) 2020 - 
Mid Year Update - Bangkok Edition. 
During the current global pandemic, 
travel, tourism, and hotels have been 
dramatically impacted.

Bill Barnett, Managing Director, 
C9 Hotelworks spoke about the 
pandemic’s impact on the global 
economy, tourism, loss of jobs, and 
the need to change the narrative of 

Legal Committee: 

Live from washington dC and new york! - 
what’s the view from washington dC and 
what is next?

that offers economic relief to small 
and medium sized enterprises to 
fight the impact of Covid-19 and 
explained key provisions of the Act. 
Christopher Armstrong, Partner, 
Holland & Knight LLP’s Public Policy 
& Regulation Group spoke about 
Congress’s legislative agenda, 
including civil justice reforms, 
appropriations, and the House’s 
infrastructural package. He also 
mentioned that this stimulus would 
take a longer time to come into 
place, especially once campaign 
season comes into full swing in 
September.

Ronald Oleynik, Partner, Holland & 
Knight LLP. spoke about the Foreign 
Agents Registration Act (FARA), 
President Trump’s strategic economy 
policy and sanctions, customs, 
export control which has a focus 
on technology, and trade policies. 
He advised AMCHAM’s member 

companies shipping goods to the 
United States to be vigilant as U.S.-
China Trade war intensifies. Richard 
Smith, Partner, Holland & Knight 
LLP. mentioned that Covid-19 has 
resulted in a significant slowdown in 
local Mergers & Acquisitions activity 
and there have been regulatory 
delays, and delays in obtaining 
third party consent. Scott Mason, 
who works closely with the Trump 
Administration, gave insights on the 
2020 elections and potential impacts 
on businesses internationally.

Christopher Knight moderated the 
question and answers session. 
Members asked questions on 
trade and economic ties with 
China and what businesses could 
expect moving forward. This event 
provided AMCHAM members 
an extraordinary opportunity to 
know what is really happening in 
Washington DC. 

Thailand Tourism Forum (TTF) 2020 - mid 
year update - bangkok Edition

tourism to move the hotel business 
forward. The mid-year update 
provided a fresh look at the travel 
outlook for 2020, post-covid, with 
fresh data on early trends of market 
reopening, the return of international 
flights, investment trends, cap rates 
and shifting values from ground zero, 
and 2020’s domestic hospitality 
consumer.

Industry experts discussed the new 
normal for tourism recovery, such 
as travel bubbles between countries 

with zero Covid-19 cases, operating 
under disease control measures, and 
adaptability during these ever-evolving 
times. They also presented data 
on hotel finance and the expected 
recovery timeline for the travel 
industry. Tourism is an important part 
of Thailand and provides livelihood to 
millions of people in the country. This 
special edition of TTF was a much-
needed temperature check for the 
industry. The webinar recoding and 
all presentations are available on the 
AMCHAM website. 
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On June 19, AMCHAM’s Food 
& Agri-Business Committee 

hosted a video conference titled 
What’s Happened to Cannabis? 
The purpose of the video 
conference was to help members 
assess the situation regarding the 
cannabis industry in Thailand and 
gain insight into how the industry 
could be expected to develop 
2020. Food & Agri-Business 
Committee Co-Chair Alan Adcock, 
began the event with some 
background regarding the previous 
event before passing off to 
AMCHAM Board Governor, Jennifer 
Peng, who introduced the guest 
speaker. Dr. Attachai Homhuan 
is a Manager, Regulatory Affairs, 
at Tilleke & Gibbins. Dr. Atthachai 
assists chemical, life sciences, 
pharmaceutical, and biotechnology 
companies to draft and review their 
patent claims and specifications.

June Events Roundup

Food & Agri-Business Committee: 

what’s happened to Cannabis?

Dr. Attachai began his presentation 
with a brief overview of cannabis’ 
history in Thailand and the effects 
it has on the body. He then moved 
onto to discussing the current laws 
regarding cannabis; breaking down 
each part of the statutes and their 
applicability to interested investors in 
the Kingdom. Dr. Attachai cited three 
pathways that parties could pursue 

depending on the end product 
they are hoping to produce before 
opening the floor to questions. The 
question and answer portion of 
the event was moderated by Alan 
Adcock. Attendees were interested 
in the distinction between CBD 
products and when foreigners could 
be more than ancillary participants in 
the cannabis industry. 
 

Looking for something?

Visit AMCHAM Thailand's
Member Directory to find
what you're looking for!

Logistics Firm

International Schools

Tax Experts

Distribution Companies

Local Resturant

Luxury Hotels
Legal Advice

Entertainment Company
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On June 24, AMCHAM held its 
first virtual Insight Exchange; a 

special networking event designed 
to help the Chamber’s members 
to connect, brainstorm and share 
solutions. The Insight Exchange 
is purposely kept to a group of 
20 participants in order to ensure 
meaningful discussion for everyone 
involved. AMCHAM Executive 
Director, Heidi Gallant, started off 
the meeting with a brisk round of 
introductions with the members 
on the call. After attendees 
gave a short description of their 
companies, they went on to discuss 

Insight Exchange: 

First virtual AmChAm insight Exchange 
what they wanted to get out of the 
meeting. These ranged from asking 
for recommendations for specific 
industries, to looking for input on 
reopening offices, to simply looking 
for new leads and wanting to grow 
their business network and connect 
with the membership. 

Attendees were then split 
into different chat rooms with 
fewer people to help develop 
communication with the members. 
AMCHAM staff assisted with 
leading conversations and helping 
create networking connections for 

people unable to share business 
cards while Working From Home 
(WFH). The virtual event allowed for 
a unique opportunity with members 
that are currently out of the country 
and unable to meet in person to 
grow their network. The meeting 
ended with all participants returning 
to the main chat room to sign off 
or to request private chat rooms 
so that certain individuals could 
continue their discussions. The 
AMCHAM Insight Exchange is held 
monthly, please check the calendar 
for the next event to take advantage 
of this special opportunity.  
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June Events Roundup

On June 25, AMCHAM’s Tax and 
Customs & Excise Committees 

held a joint event regarding transfer 
pricing to nearly 60 attendees. A 
recently enacted transfer pricing 
law now requires many corporate 
taxpayers to include a disclosure of 
related party transactions with their 
2019 corporate income tax return, 
and to provide transfer pricing 
documentation if requested by 
the Revenue Department. Severe 
penalties are imposed on those 
taxpayers who do not comply. Tax 
Committee Co-Chair, John Andes, 
opened the discussion and thanked 
the Customs & Excise Committee 
for their collaboration on this event. 

Speakers Jonathan Stuart-Smith, 
Tax Partner at EY Thailand, and 
Malika Bumivarn, Partner at Bolliger 
& Company Consulting Ltd., shared 
their expertise on the aspects of 

Joint Tax and Customs & Excise Committees:

Transfer pricing: new Tax Filing Requirements 
and impact on import duties

this new law. Jonathan started the 
meeting by discussing the Transfer 
Pricing Disclosure Form and its tax 
requirements before passing the 
presentation to Malika. She spoke 
to specific questions being asked 
regarding the customs aspect 
of the law. Malika used specific 
examples of questions that clients 
typically ask regarding the new 
requirements and pitfalls to avoid 

when filing these documents. The 
presentations were followed by 
a lengthy question and answer 
period, moderated by John Andes,  
where both speakers were able 
to get into the specific nuance of 
certain company troubles. The 
presentation and the video are both 
available on the AMCHAM member 
portal. 

On June 25, to over 40 
attendees, AMCHAM’s 

HR Committee hosted a 
videoconference titled: Leadership 
and Trust Equation in Time of 
Uncertainty. HR committee leader, 
Shaun Wong, introduced guest 
speaker Doy Charnsupharindr; 
CEO, Berkeley Executive Coaching 
Institute (BECI) and an instructor 
on leadership, communication, 
and coaching skills for leaders. 
Doy shared his knowledge and 
insight on how to build the trust 
equation in times of uncertainty. 
He mentioned that Covid-19 has 
disrupted the way we work and 
in crisis, people look up to and 

HR Committee:

Leadership and Trust Equation in 
Time of uncertainty

trust leaders who step up to take 
a leadership role, and are able to 
align on the 5 powers of Authentic 
Leadership – communication, 
presence, conviction, knowledge 
and intention.

Doy explained that authentic 
leadership is something that is 
essential and applied on a day-
to-day basis, but it is needed now 
more than before. Leaders who 
can communicate openly, instill 
confidence in people who they 
work with based on knowledge 
and acceptance of the situation, 
and intention of care can effectively 
lead out of a crisis. Doy, who has 

experience in coaching leaders, 
shared that we often create 
negative associations with the 
word “uncertainty” but it is only 
when we push ourselves out of our 
comfort zone that learning happens 
and good leaders consistently 
push themselves out of their 
comfort zone.

The event was followed by a 
question and answer session 
where AMCHAM members asked 
key questions on communications 
during a crisis, trust equation, 
intimacy through cultural 
differences and best practices to 
grow out of a crisis. 
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On June 26, to over 30 
attendees, AMCHAM’s 

Legal Committee hosted a 
videoconference titled: Emerging 
Fraud Trends During the New 
Normal. Legal Committee Co-Chair 
Christopher Knight introduced 
guest speaker Shin Honma, Risk 
Consulting and Forensic Services 
leader for PwC Thailand. Fraud 
is often most virulent during 
downturns and crises – both of 
which we are experiencing with 
the Covid-19 pandemic. Shin who 
has over 20 years of experience 
assisting global companies with 
issues related to fraud, bribery and 
corruption, employee misconduct, 
crisis management, and risk 
management shared his insights 
on how organizations can place 

Legal Committee :

Emerging Fraud Trends during the new normal 
internal policies and governance in 
place to protect themselves from 
fraud. 

He gave details of the Thailand 
Economic and Fraud Survey 2020, 
conducted by PWC Thailand, 
which revealed a lower number 
of fraud experiences in Thailand. 
This number was lower than the 
global numbers as fraud is not 
being detected or investigated 
according to Shin. He explained 
key fraud scenarios and presented 
case studies on what constitutes 
bribe, asset misappropriation, 
and conflict of interest. He 
explained the fraud triangle- 
employee opportunity, pressure or 
rationalization to commit fraud due 
to fear of loss of job, and shared 

steps that company leaders could 
take to educate their workforce on 
corporate governance and ethics. 

During Covid-19 we have seen 
a spike in phishing emails, fake 
charitable organizations seeking 
donation, employment scams, 
and payment frauds. Shin shared 
5 steps for better preparedness 
in the time of Covid-19. The 
event was followed by a question 
and answer session. AMCHAM 
members asked questions on 
best practices to mitigate risk. 
The event was very valuable to 
our members due to the lack of 
access to information on this topic 
in Thailand.  The presentation and 
the video are both available on the 
AMCHAM member portal. 

On June 29, AMCHAM Tax 
and Business Economics 

Committee hosted a joint video 
conference titled GILTI and 
the Transition Tax. Business 
Economics Committee Leader 
Luca Bernardinetti, Mahanakorn 
Partners Group introduced guest 
speaker Josh Maxwell, partner at 
Hone Maxwell LPP. The Global 
Intangible Low-Taxed Income (GILTI) 
was implemented in 2018 as a 
concept by the Tax Cuts and Jobs 
Act.  Since then a lot of companies 
are confused on how it applies 
to their organization, leading to a 
large portion of American owned 
companies being noncompliant.

Josh who advises clients on a wide 
variety of international tax issues 
gave an overview on what foreign 
subsidiaries are subject to these 
laws, goals and problems with GILTI 
the transition tax, its application, 
basics of the calculation, mitigation 

options and future planning.  He 
mentioned that the confusion with 
filing taxes goes beyond GILTI 
and the Transition Tax as some 
companies think they are exempt 
if their wife or child are the owner 
of the company. Josh ended his 
presentation with options to fix 
noncompliance. As a first step, he 
mentioned that it’s not too late to 
get compliant. Taxpayers usually fall 
into two categories, those that have 

Tax and Business Economics Committees: 

giLTi and the Transition Tax

filed a Form 5471 and those that 
have not.

The event was moderated by Tax 
Committee’s Co-Chair Matthew 
Stevens, Global U.S. Tax Plan. 
AMCHAM members can contact 
Josh if they would like to reach 
out to him with questions. The 
presentation and the video are both 
available on the AMCHAM member 
portal. 
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CoRpoRATE CompAny mEmbER 

Advanced Adjusting Associates 
Co., Ltd.

Advance Adjusting Associates, 
Ltd., (“AAA”) is one of Bangkok's 
oldest and best recognized 
companies serving foreign and 
Thai-based clients who have 
difficult problems in Thailand, 
Vietnam and elsewhere 
in Southeast Asia. AAA’s 
representations including general 
civil and criminal legal work, 
debt collection, credit reporting, 
corporate intelligence gathering, 
due diligence and private 
investigations. AAA provides our 
clients with broad and unusual 
experience.

Designate: David Lawrence 
- Partner

 
delivering Asia Communications

Delivering Asia Communications is 
a leading PR and digital marketing 
communications specialist for 
the hospitality and real estate 
industries in Asia. For 15 years, 
DAC has launched projects and 
run campaigns for international 
hotel chains, boutique brands, 
design firms and large mixed-
use developments crafting their 
stories and telling them via a 
network of offices in key business 
and travel hubs in Asia. DAC is 
headquartered in Bangkok.

Designate: David Johnson 
– Chief Exeutive Officer

 

Facebook (Thailand) Limited

Founded in 2004, Facebook’s 
mission is to give people the power 
to build community and bring the 
world closer together. People use 
Facebook to stay connected with 
friends and family, to discover 
what’s going on in the world, 
and to share and express what 
matters to them. Our commitment 
to Thailand is to help catalyze the 
digital transformation by helping 
businesses embrace the journey 
to digital, by contributing to the 
economic prosperity of the country, 
and by better serving the needs 
of the Thai community through 
products and tools that help them 
create meaningful connections and 
support one another.

Designate: Michael Bäk 
- Head of Public Policy

 

Linfox m Logistics (Thailand) Ltd.

Linfox Logistics is Asia Pacific’s 
largest privately-owned logistics 
company with operations employing 
more than 24,000 people and 
spanning 12 countries. Everyday 
our multinational team delivers food, 
medicines, and resources across 
those 12 countries. Delivering more 
than $60 billion a year in goods 
across a network of more than 200 
warehouses, we work with some 
of the world’s largest and most 
successful companies.

Designate: Kraisar Gilitwala 
- Business Development Director 

Takeda (Thailand) Ltd.

Takeda is a patient-focused, 
values-based, R&D-driven global 
biopharmaceutical company 
committed to bringing Better 
Health and a Brighter Future to 
people worldwide. Our passion 
and pursuit of potentially life-
changing treatments for patients are 
deeply rooted in over 230 years of 
distinguished history in Japan.

Designate: Praphaphan Prommart 
- Head of Market Access and 
Patient Support

 

 
Tom Sorensen (Thailand) Co., Ltd.

People are extremely complex. 
The science-based methodology 
of The Predictive Index® allows 
you to understand what drives 
workplace behaviors so that you 
can ensure alignment, drive your 
team’s success, and achieve your 
business objectives. 

Tom Sorensen Co. Ltd. is an 
authorised reseller in Thailand 
for the Boston-based The 
Predictive Index. Let a professional 
headhunter give you a hand. Hear 
why Tom Sorensen is considered 
the leading headhunter in Thailand; 
still going strong after nearly 20 
years in the headhunting business.

Designate: Tom Sorensen 
– Managing Director

New Members



The American Chamber Of Commerce In Thailand   75

watson Farley & williams 
(Thailand) Limited

Watson Farley & Williams (WFW) 
is a leading international law firm 
with 15 offices in major financial 
centres throughout Asia, Europe, 
the Middle East and the US. 
 
WFW’s Bangkok office is well 
known in Thailand and the 
region for its truly international 
and exceptional capabilities 
in delivering high quality legal 
services in dispute resolution 
(covering domestic litigation and 
international arbitration), as well 
as in finance, M&A, corporate 
and commercial matters. The 
team’s core expertise is in the 
power & energy, oil & gas, natural 
resources, international trade, 
real estate, insurance, aviation, 
shipping and ICT sectors. 

Designate: Christopher Osborne 
- Partner 

 

Zebra Technologies (Thailand) 
Co., Ltd.

Zebra (NASDAQ: ZBRA) empowers 
the front line of business in 
retail/e-commerce, manufacturing, 
transportation and logistics, 
healthcare and other industries to 
achieve a performance edge. With 
more than 10,000 partners across 
100 countries, we deliver industry-
tailored, end-to-end solutions that 
intelligently connect people, assets 
and data to help our customers 
make business-critical decisions. 
Our market-leading solutions 
elevate the shopping experience, 
track and manage inventory as well 
as improve supply chain efficiency 
and patient care. 

Designate: Siwaj Rojanatemsak 
- Country Lead

Zerowater Thailand

ZeroWater Thailand was launched 
in 2020 from the very popular 
ZeroWater USA (founded in 
2002) and being brought to you 
by Roong Koo Co. Ltd (Thai 
registered company). ZeroWater 
offers you advanced water 
filtration at home for the purest 
tasting drinking water. Filtering 
regular tap water, an exclusive 
5-stage advanced filtration system 
delivers zero dissolved solids in 
your drinking water to provide the 
purest tasting water.

Designate: Richard Bellas 
- Managing Director

ASSoCiATE mEmbER 
 

 

Crestron Singapore pte Ltd.

Based in Singapore, Crestron is a global leader for unified 
communications, collaborative conference communications, enterprise 
video platforms, and IOT controllers.

Designate: Jerry L. Park 
- Executive Director
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AMCHAM Affinity Program

American School of bangkok
50% off registration fees, 
10% off first year’s tuition

banyan Tree bangkok
20% discount for F&B and 

10% discount for room rates

bumrungrad hospital 
Maximum discount up to 15%  

at Bumrungrad Hospital

Centara grand at Central plaza 
Latphrao 

Special Offers on F&B, Spa and Event Catering

gallothai Co., Ltd.
10% off on every product in the luxury 

Duc de Paslin shops

mahanakorn partners group Co.,Ltd.
10% Discount on All Accounting & Tax 

Advisory Packages

ATa Services Co., Ltd.
5% discount on ALL Services of ATa Services

berkeley international School
50% discount on tuition and registration fees 

for all U.S citizens

Cali-mex bar and grill Thailand
15% discount on Food and Beverage

CoffeewoRKS Limited
20% off all La Cimbali Espresso Machines

hilton Sukhumvit bangkok
20% discount on all dining experience at 

Hilton Sukumvit Bangkok

movenpick bdmS wellness Resort
15% discount for both food and beverage at hotel 

restaurants excluding alcohol

Conrad bangkok
Up to 25% Discount on Dining at 

Conrad Bangkok

holistic health Systems Co., Ltd.
10% discount on the first visit for Chiropractic 

and/or Physical Therapy services

novotel huahin Cha-Am Resort & Spa
20% Discounts on rooms rate, F&B and Spa

bourbon St. Co., Ltd.
10% Discount on Food at Bourbon St. Restaurant 

& Oyster Bar Cajun  Creole Cuisine

Centara grand & bangkok Convention 
Centre at Centralworld

15% Discount on Brunch at UNO MAS 
Domingo Fabuloso

bangkok marriott hotel Sukhumvit
20% Off Total Bill in All Outlets at 

Bangkok Marriott Hotel Sukhumvit Maximum 
8 people per table per bill

The following fine establishments offer promotions and discounts to AMCHAM members
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pisut and partners Co., Ltd.
10% Discount on Legal Fees for AMCHAM 

Members Free Initial Consultation (1 Hour) for
 AMCHAM Members

Raja’s Fashion
Buy 4 shirts get 1 free OR buy one suit 

get 1 free shirt 

Radisson Suites bangkok Sukhumvit
20% discount at Punjab Grill Restaurantat

Renaissance bangkok 
Ratchaprasong hotel

20% off on F&B discount across all outlets

prem Tinsulanonda international 
School

20% discount on Triadhos Camps for 
AMCHAM members in 2020.

Regus management (Thailand) Co., Ltd. 
10% discount for office rental and 

membership across all IWG PLC centers 
(Regus, Spaces and HQ) in Thailand

Restrictions apply. Members must present AMCHAM membership card to receive 
promotions and discounts. Offer is subject to change or termination; new offers, 
changes and terminations will be announced in T-AB Magazine and on the 
AMCHAM website. If you have not yet received your AMCHAM membership card, 
please contact the AMCHAM office. For details and restrictions on these offers 
please visit: www.amchamthailand.com.

Sheraton Samui Resort 
3-night package at 14,999 THB 

The peninsula bangkok
20% Discount on Fine Dining 

and Spa treatments

The peninsula bangkok
Exclusive Staycation Offers for 

AMCHAM members

webster university
Scholarships up to 60% to AMCHAM’s 

members, family, and friends

The St. Regis bangkok
Special price for spa at ELEMIS Spa 

Spokes Jewelry Services Limited
Free Clean & Check on one Jewelry item,  
10% off a your Custom Jewelry Design

Samitivej public Company Limited
Free online consultations 15 minutes

Supara group (gQ)
GQ Mask 24% off normal retail

Zero water Thailand
15% off all filter purchases

Rosewood bangkok
Exclusive Offers for AMCHAM members
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Amplify your voice
with AMCHAM!

The Chamber is always seeking
member submissions for Thai-
American Business (T-AB) magazine
as well as the AMCHAM website. 

S E E K I N G  M E M B E R  C O N T E N T

For submissions and inquiries
regarding thought pieces or marketing
opportunities, don't hesitate to get in
touch with AMCHAM's communication
team:

comm@amchamthailand.com

G E T  I N  T O U C H

Check with the communications
team to learn about the theme for
our next issue. AMCHAM also looks
for  legal and regulatory
developments, knowledge sharing
and best practices. 

S U B J E C T  G U I D L I N E S

Articles should be shared in
an editable format
accompanied and with any
applicable graphics that are
300dpi minimum. 

F O R M A T  G U I D E L I N E S

Articles should be on topics of
general interest with original
research or analysis. Articles
should not be self-promotional
or be company member news.  

T H O U G H T  L E A D E R S H I P

 Authors are frequently approached
regarding their expertise. Be sure to
include an author photo and short
biography with article submissions.

C O N N E C T  W I T H  M E M B E R S



A top priority for Chevron Thailand is to keep our workers, 
families and communities safe. As Thailand is reeling 
from the impact of the COVID-19 pandemic, Chevron has 
made a series of contributions to support those struggling 
with its impact.

To help frontline medical sta� and communities address 
the COVID-19 public health crisis, Chevron Thailand has 
provided medical supplies worth 5,534,395 baht to 45 
hospitals and government agencies in provinces across 
Thailand such as Bangkok, Songkhla, Nakhon Si Thammarat, 
Phuket, Chonburi and Yala. These much-needed supplies 
include N88 masks, coverall Tyvek suits, air purifying 
respirators, infrared thermometers, face shields and 
alcohol hand gels.

Together with 4 charitable organizations under the 
Chevron Humankind program namely the Thai Red Cross, 
Siriraj Foundation, Ramathibodi Foundation and 
Songklanagarind Hospital Foundation, Chevron employees 
have donated over 1.6 million baht to strengthen 

Chevron supports Thailand’s COVID-19 
relief e�orts

Chevron sta� with medical supplies

the country’s COVID-19 response. The company has 
tripled the employee contributions, bringing the total 
amount to over 5 million baht.

In addition, Chevron Thailand has donated 30 used 
laptops equipped with Microsoft O�ce 365, worth a 
total of 394,620 baht, to the Department of Disease 
Control in order to support their mission in preventing 
and controlling the spread of the COVID-19. Recently, the 
company has also provided a mobile positive pressure 
room to Songkhla's 12th Disease Control O�ce worth 
300,000 baht. This will be used as a mobile testing 
laboratory to further increase testing access for people 
in communities across 6 provinces in the southern 
region in order to help curb the spread of the virus in a 
timely manner.

As the COVID-19 crisis evolves, Chevron is committed 
to continuing to provide assistance to ease hardship 
faced by communities in areas where we operate and 
beyond.

Chevron Humankind program Chevron sta� with medical supplies

A donation of 30 used laptopsA donation of a mobile positive pressure room
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