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Investing in the Future of Thailand



Michael Heath, 
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With the world’s 
economic center moving 

to Asia, Thailand offers a 
perfect investment venue 

for U.S. investment.

American enterprises 
are committed to doing 

business and investing in 
Thailand in a sustainable 

manner and by “doing 
well by doing good.”
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Every year AMCHAM member companies gather to celebrate and learn from each other’s Corporate 
Social Responsibility (CSR) projects at the AMCHAM CSR Excellence Awards. These projects 
illustrate the highest benchmarks of excellence by American and Thai companies in conducting ethical 
business practices and are at the forefront of the future of sustainability. 

Guided by the vision to give back to the communities they operate in, AMCHAM member companies 
invest in projects that support Thailand’s overall growth, and in the Eastern Economic Corridor (EEC) 
through digital advancement, STEM training and education, access to good healthcare, environment 
conservation, women empowerment and investing in the future generations. By engaging in 
sustainable business practices, they continue to contribute to the well-being of the Thai society and its 
people.  

This book is a compilation of best-case studies showcasing CSR projects of AMCHAM member 
companies and an ode to Thai-U.S. partnership. 

AMCHAM CSR Excellence Awards
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The Ambassador’s Award 
for Excellence in Thai-U.S. 
Partnership: Procter & Gamble

Excellence in Project 
Supporting Thai 
Development:
Bank of Ayudhya 
(Krungsri)

People’s Choice Award: 
Over 3 Million Baht
WHA Group

People’s Choice Award: 
Under 3 Million Baht
Grand Hyatt
Erawan Bangkok

Excellence in CSR 
Projects Award: MQDC

2019 AMCHAM CSR Excellence Awards Winners
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ENVIRONMENT & COMMUNITY
Photo: WHA Group, Clean Water For Planet
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Caterpillar Foundation has focused on education, environment, and providing for basic human 
needs, with ongoing efforts in reforestation, coastal rehabilitation, and protecting local ecosystems 
to empower volunteers and transform communities. In addition, they work with college and 
university students to supplement the education experience with learning opportunities like factory 
visits, cooperative education, and internship programs.

Central Food Retail Group supports sustainable farming through its Jingjai Farmers’ Market, 
providing a direct distribution channel connecting farmers and buyers, focusing on safe, non-toxic, 
and organic fruits and vegetables and helping local farming communities increase their income. 
Altogether, this project has impacted over 2,000 families in 91 amphoe and 225 tambon.

Driving a Better Tomorrow. General Motors Thailand is dedicated to creating safer, smarter, 
healthier and more sustainable communities. On World Environment Day of 2019, 350 volunteers 
planted 2,500 mangrove trees and cleared plastic debris at Pak Nam Pra Sae in Rayong. 
Chevrolet car clubs have held CSR activities at three schools, providing scholarships and 
equipment to nearly 300 students. 

CoffeeWORKS has been a supportive supply chain partner to the ethnic minority hill tribe 
coffee growers of northern Thailand. For the last 16 years, CoffeeWORKS has funded post-
harvest coffee processing education to help communities produce higher quality Thai Arabica 
coffee. The resulting increase in market-based prices and farmer incomes has translated into 
greater participation from the communities.

Coca-Cola Foundation has partnered with various stakeholders for the RAKNAM (Love Water) 
Program, in support of their global commitment to safely return the amount of water equivalent 
to the amount used in beverage production by 2020. It has benefited over one million Thais 
and covers plant performance, watershed protection, community water initiatives and inspiring 
awareness and action.
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To deliver on Hilton’s goal to cut its environmental footprint in half by 2030, Conrad 
Bangkok has eradicated the use of plastic bottles and single use plastics on its property 
and invested 100,000 U.S. dollars in reducing kWh per ton cooling production resulting 
in a 20% energy reduction.

To support long-term improvement to standards of living and education, Foster Wheeler 
established a solar electrical power system to supply a remote community – the 
Rangwan Indira Gandhi Patrol Police School and Pha-Ka-Che village. They provided 
each home with two bulbs and delivered over three kilometers of street lighting to 
improve safety and quality of life.

KFC Thailand believes that no food should be wasted and created the Harvest program 
to donate surplus foods such as safe and high-quality chicken to the needy charities 
(200,000 meals to date). Through their Colonel Community Kitchen educational 
program, KFC improves food safety and kitchen standards for better quality of life 
among Thai communities. 

Minor’s sustainability efforts focus on elevating the capabilities and well-being of their 
people and communities, the sustainability of the value chain and the protection of the 
planet. Minor invests in educational and career support for employees and family mem-
bers; commits to long-term partnerships with key stakeholders; and strives to minimize 
impacts on the environment and promote biodiversity conservation.

Laguna Phuket’s Cultural Diversity initiatives help promote and preserve ancient 
traditions in local communities. Laguna Phuket commits to uplifting the spiritual well-
being of associates, their families, and local community members; and ensuring a 
balance between the influx of western influences brought by tourism and preservation of 
the local way of life.

																																	 	
																																	 	



8

Phuket Hotels for Islands Sustaining Tourism (PHIST) is an innovative free 
event rallying the hotel industry and its stakeholders to promote environmental 
sustainability, social impact, and governance. The conference showcases over 
60 sustainability exhibitors and offers attendees a mix of short expert panels 
and thematic discussions to build knowledge and awareness. 

WHA’s Clean Water for the Planet is a constructed wetland, an eco-friendly 
biological wastewater treatment system, providing wastewater management 

for the community in Pluak Daeng. WHA also provides educational support to 69 schools in the 
EEC with the WHA Student Art Camp with Water Conservation and teachers skill development 
through the WHA Teacher Art Camp.

GlaxoSmithKline, Medicine Bank for Relief and 
Community Health Program 

Chevron, Enjoy Science Project

Seagate, Bringing Women to the STEM FrontlineMinor International, The Coffee Club’s Teacher Bean 
Sprouts Project
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HUMAN DEVELOPMENT
Photo: Chevron, Enjoy Science Project
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Accenture’s Young Entrepreneurship Development Program has equipped over 600 
underprivileged children in Thailand, largely from hill tribe communities, with business and life skills 
to help them earn sustainable incomes. As part of its global corporate citizenship initiative, Skills to 
Succeed, Accenture and its strategic partners have benefited over 2.8 million people worldwide.

Her Royal Highness Princess Maha Chakri Sirindhorn graciously presided over the opening 
ceremony of the Border Patrol Police Learning Center – AIA Thailand (Ban Ba Hee), which 
provides educational opportunities to students in remote areas. This strong partnership, resulting 
in AIA’s first school project, reflects the company’s effort to support Thai people to live Healthier, 
Longer, Better Lives.

Bayer emphasizes the integral role science plays in everyday life. Bayer’s Better Science for 
Better Life project collaborates with the National Science Museum to promote science learning 
and inspire Thai youth. One hundred science education toolkits will be presented to schools 
annually over a three-year MOU, to extend science learning opportunities to students nationwide. 

Citi’s Community-Focused Financial Learning and Leadership Program supports government 
efforts to solve the household debt issue in Thailand. The program – developed to effectively 
help low income people adapt spending and saving habits – has trained 1,745 individuals in 
financial life skills, and 100 community leaders in counseling skills and financial management 
for community groups.

Cisco Networking Academy is an IT skills and career building program for learning institutions 
and individuals worldwide. Over seven million people have joined the Networking Academy 
and have become a force for change in the digital economy since 1999. Together with their 
education, instructor, training, and employment partners, they have made a commitment to 
developing the future workforce. 



    11

Esso Thailand believes that when women have control over their incomes, they invest 
in the health, education, and well-being of their families, creating multiplier effects 
that benefit society. Esso’s Skill Enhancement Center for women in Laem Chabang 
has helped women become local entrepreneurs and generate income to improve the 
livelihood of their community.

Grand Hyatt Erawan Bangkok’s Youth Career Initiative tackles unemployment and skill 
gaps by providing training to young adults from disadvantaged backgrounds. Education 
and job readiness skills are foundational to a person’s success; as a business that can 
open doors to rich and meaningful career paths, the hotel is eager to help individuals 
grow to their potential.

IBM delivers innovation that matters, for their clients and the world, to drive social impact at 
scale. Key focus issues include enabling economic development with education resources, 
and empowering IBM employees by giving them the tools to help their communities. 
Through their CSR projects, they continue building resilient communities with better access 
to health care, less susceptibility to exploitation, and improved disaster preparedness.

Krungsri Group leverages its financial expertise to educate young and 
vulnerable people on essential financial life skills. Krungsri’s flagship 
Financial Literacy Program instills financial discipline at a young 
age, beginning with elementary school, now extended to university 
students, hearing-impaired youths, prison inmates, and underprivileged 
communities. Now in its fifth year, the program has benefited over 
25,000 youths.

Through the Happy Office Partnership (HOP) initiative, Kenan engages highly dedicated 
employees to give back to society by providing learning activities based on their 
expertise in English, mathematics, science, and sociology to children at the Foundation 
for the Blind in Thailand under the Royal Patronage of Her Majesty the Queen. 
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Giving back to the places where Marriott does business is the core of their Serve 360: Doing 
Good in Every Direction. Bangkok Marriott Hotel Sukhumvit is committed to making a positive 
impact to support innovative charities in the four priority areas of nurturing the world, sustaining 
responsible operations, empowering through opportunity, and advancing human rights. 

Oracle Academy advances computing education around the world to increase knowledge, 
innovation, skills development, and diversity in technology fields. In Thailand, the program 
engages with over one hundred educational institutions and educators, helping thousands of 
students access world-class technology, expertly developed learning materials, and proven 
academic curricula to help them become college and career ready.

In order to invest in their workers and provide a better future of work for all, Seagate 
established an in-company training and mentoring program for their female frontline 
employees, which empowers them by developing pertinent soft skills to be successful at work. 
100% of frontline operators have completed the program with over 90% satisfaction ratings. 

Western Digital promotes a global philanthropic vision which responds to the needs of local 
communities. The focus areas for Western Digital includes STEM education, hunger relief, 
and environmental sustainability. Western Digital is committed to maintaining the company’s 
reputation as an exemplary corporate citizen and strives to unify all employees to make a 
significant impact across the globe.

OPEN-TEC is TTC’s technology knowledge sharing platform dedicated to encouraging 
a learning society, inspiring organization towards digitalization, and creating shared value 
towards a sustainable community. OPEN-TEC was designed to be a Corporate Innovation 
Lab, a mobile unit to move forward with a network of technology experts and knowledge 
gathered from local and global sources.
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EMPOWERING THE FUTURE 
Photo: Microsoft, Digital Skills Training for Teachers and Students
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Education has always been a core value for AMCHAM. Over the last three decades, AMCHAM has 
provided over 2,900 scholarships and has supported over 860 primary schools. In 2004, AMCHAM 
formally registered the American Chamber of Commerce in Thailand Foundation (ATF) to carry out 
its charitable activities. 100% of all cash donations support scholarships and program costs. 

American Axle Manufacturing’s Environmental, Social and Governance (ESG) program focuses 
on education to support EEC development through work experience and internships. AAM 
also supports EEC skills development in the automotive industry at university and technical 
colleges, providing educational resources by donating school books and supplies, building and 
renovating school facilities, and providing scholarships.

Amway Thailand seeks to improve child health by providing nutritional support for local 
students and strengthening nutrition awareness in schools and communities. Together with 
the Border Patrol Police, the Happy Healthy Farm for Kids project is benefiting over 2,500 
children, 80 teachers, and community leaders from 16 Border Patrol Police schools in 
Kanchanaburi and Ratchaburi.

Chevron’s large-scale social investments in Thailand are based on the 4 E’s 
framework – Education, Environment and Energy Conservation, Economic 
Development, and Employee Engagement. These investments aim to 
sustainably foster economic stability and improve the quality of life in the 
communities where they work. Through partnerships with different sectors, 
Chevron strives to build long term prosperity.

As the first hotel in the world to achieve the ISO 20121 Events Sustainability 
Management System standard in 2013, the Athenee has striven to share 
successful sustainable practices as part of their contribution towards 
sustainable responsibility. This includes organizing knowledge-sharing events 
and publishing the Sustainability Story booklet, reaching over 5,000 people 
to date. 
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Many children do not have access to the basic health care education or resources to 
achieve a healthy smile and healthy body. Colgate Bright Smiles, Bright Futures partners 
with governments, schools, and communities to provide oral health and hand washing 
education to build a lifetime of healthy habits and a foundation for success.

Dow promotes solutions to enable economic development, sustainability and education. 
Throughout the years of business in Thailand, Dow Thailand Group has striven to put into 
action the company’s commitment to advancing human progress by working to create 
sustainable communities. This holistic approach promotes relevant, long-term change for 
communities by applying integrated solutions and cross-sector collaborations.

FedEx is committed to building strong, sustainable communities where employees and 
customers live and work. Programs include collaboration with AMCHAM on the Career 
Camp and Scholarships. FedEx also sponsors FedEx Safe Kids, Junior Achievement 
International Trade Challenge and Life Skills Project for Migrant Children Education to 
support students’ growth and development.

McDonald’s Thailand exemplifies its corporate values to step up and be 
a good neighbor by creating a better standard of living for children and 
families. The three core programs of Ronald McDonald House Charities 
Foundation (RMHC) in Thailand include Ronald McDonald Houses, 
Ronald McDonald Playrooms, and Ronald McDonald Care Mobile. 

JEUNESSE KIDS™ is dedicated to creating a positive impact in the lives of children 
worldwide. Jeunesse envisions a world where all children have the opportunity to grow, 
flourish, and look forward to a happy, successful future. They offer direct relief through a 
foundation for the long-term development of extremely impoverished children.
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In its mission to foster digital skills for all, Microsoft teamed up with the Pattaya Redemptorist 
Technological College and the Digital Economy Promotion Agency to implement a digital skills 
training initiative for over 1,200 teachers and 40,000 students, including disabled students, 
from 500 schools in the EEC.

Mondeléz International is committed to creating a positive impact on the world and ensuring that 
their snacks are made the right way for both people and the planet. Their flagship Joy Schools 
program aims to improve the well-being of local students by supporting nutrition education, 
access to fresh food, and active play. 

MQDC is a property developer dedicated to enhancing society’s well-being and developing 
integrated living ecosystems “For All Wellbeing”. CSR activities include working with canal-
side communities to enhance their homes and neighborhoods. MQDC also supports the 
work of the Research & Innovation for Sustainability Center (RISC), a research hub focused on 
optimizing built environments for well-being and sustainability.

Esso, Women Skill Enhancement Center in Laem 
Chabang

Grand Hyatt Erawan Bangkok, Youth Career Initiative 
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Raja’s Fashions hosts an annual Charity Golf Tournament which raises over one million Baht 
to support AMCHAM’s Adopt-a-School and Student Scholarship Program. To date, Raja’s 
has raised and pledged over fifteen million Baht to the program, financing the construction of 
16 school buildings, and a dozen water tanks and libraries in Ubon Ratchathani, where Raja’s 
Fashions was established. 

Refinitiv’s English Learning Hub has allowed a small primary school in Ayutthaya to continue 
operating since 2012, rather than closing down due to insufficient teachers. By donating used 
video conferencing equipment and technical support, the program provided long-distance 
English teaching by staff volunteers. The project has now been expanded to another school in 
Kanchanaburi province.

Standard Chartered Bank encourages its employees to actively support their communities 
by volunteering their time and knowledge year-round. On September, the bank organized 
an Employee Volunteering Day where approximately 400 employees conducted financial 
education trainings, set up a computer room, and refurbished a public school, benefiting 706 
students in total. 

Minor International, The Coffee Club’s Teacher Bean Sprouts Project Microsoft, Digital Skills Training for Teachers 
and Students
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HEALTH & SAFETY 
Photo: GlaxoSmithKline Thailand, Medicine Bank for Relief and Community Health Program
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Baxter’s Mission to Save and Sustain Lives of Thai people seeks to increase access to 
healthcare, together with Thai healthcare partners, for those who need it most, including 
cancer, nutrition, anesthesia, advance surgery, and kidney disease. Peritoneal Dialysis 
(PD) manufacturing in Thailand has increased access and solved economic constraints 
for over 35,000 kidney patients.

Bumrungrad dedicates its expertise to promoting public health overall, and specifically 
in underprivileged communities. Their ongoing Rak Jai Thai or Healing Hearts program 
offers free heart surgery to underprivileged children with congenital heart disease. The 
ARSA Bumrungrad Mobile Clinic travels through Thai provinces to provide free medical 
services to those in need.

Ford’s Driving Skills for Life, its global driver safety program, has successfully trained 
over 12,600 participants in Thailand. Ford also strengthens communities by improving 
the quality of people’s lives, environment, and education through its Ford Motor 
Company Fund, which recently opened a new Ford Resource and Engagement Center 
(FREC) in Bangkok’s historic Nang Loeng neighborhood. 

The Herbalife Nutrition Foundation (HNF) is dedicated to improving the lives of children 
around the world. In Thailand, HNF has provided financial support and volunteers to the 
Foundation for Children since 2006, Baan Nokkamin Foundation since 2014, Children’s 
Hospital Foundation since 2018, and the Children and Youth Development Foundation 
since 2019 through the Casa Herbalife Nutrition Program.

In collaboration with the Thai Red Cross Society, the GSK Medicine Bank Program 
assists victims of natural disasters and promotes healthy living among underprivileged 
communities. In collaboration with the Praboromarajchanok Institute for Health 
Workforce Development, the GSK Nursing Excellence Scholarship Program provides 
scholarships to nursing students from rural areas and encourages them to serve as 
healthcare providers.
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Johnson & Johnson focuses on building and strengthening a robust primary care health 
workforce that is made up of capable, confident, and resilient nurses, midwives, and community 
health workers, so that they can provide quality care in maternal and infant health, eye health, 
mental health, and essential surgery in the communities they serve.

For more than a century, MSD has been inventing medicines and vaccines for many of the 
world’s most challenging diseases. Corporate Social Responsibility is at the heart of the 
company’s mission to discover, develop, and provide leading innovative products and services 
that save and improve lives around the world and solutions for today and the future.

Nu Skin’s Force for Good program is a 22-year partnership with the Pediatric Cardiac Surgery 
Foundation (PCSF). The Nu Skin Southeast Asia Children’s Heart Fund (SEACHF) has saved 
over 10,000 lives across the region, 8,800 of them in Thailand. Nu Skin is increasing support 
for this program, increasing children’s scholarships, additional activities, and support for 
necessary medical equipment.

The Pfizer Thailand Foundation works to raise awareness of health issues, educate Thai 
people to cope with future disease burdens, and help the government prepare for public-
health challenges. For almost 20 years, the foundation has operated philanthropic projects to 
provide essential knowledge, aiming to equip Thai people with the capacity to ensure a secure 
foundation for future development.

Shangri-La Hotel’s Embrace project partnered with Lerdsin Hospital this year to help 
underprivileged children by renovating the pediatric ward and upgrading five handicapped 
restrooms. This forms part of Shangri-La’s CSR vision to give back to society and its people, 
improve the quality of daily life with sustainable development, while balancing the interests of 
diverse stakeholders.
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Renaissance Bangkok Ratchaprasong Hotel, in association with the Marriott Thailand 
Business Council, issued the Vertical Run Challenge. Participants raced up the 34-storey 
building to raise funds for Operation Smile Thailand, a non-profit medical volunteer 
organization which provides free surgery operations for children throughout the country to 
repair cleft palates. 

Samitivej’s New Life Fund was established in 2010 to provide free surgeries to 
underprivileged children. The fund has helped 156 heart disease patients, 15 scoliosis 
patients, and provided 10 bone marrow transplants. Samitivej Children’s Hospital continues 
to collaborate with Doernbecher Children’s Hospital of Oregon Health and Science 
University (OHSU), sharing knowledge and technologies to improve pediatric healthcare.

Grand Hyatt Erawan Bangkok, Youth Career 
Initiative 

Seagate, Bringing Women to the STEM Frontline

Microsoft, Digital Skills Training for 
Teachers and Students

Citi Thailand, Community Focused  Financial Learning and 
Leadership
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COMMUNITY WELFARE
Photo: Citi Thailand, Community Focused Financial Learning and Leadership



    23

Thai Rayon operates several community projects in accordance with Aditya Birla’s sustain-
ability guidelines, including providing surgical services and free eye examinations; volunteer-
ing employees for English teaching in the community; organizing youth football competi-
tions; promoting weaving mats among elderly women to increase their income. They also 
organize community relations officers to listen to problems and suggest future engagement.

Baker McKenzie is committed to Thailand’s local communities and provides 
comprehensive aid on a range of issues to people in need. Alongside clients and NGOs, 
they have contributed knowledge on labor and employment rights for asylum seekers, 
anti-human trafficking measures, and actively participate in fundraising and donating to 
various social organizations in the country. 

Cargill is drawing the food system closer together through insights and partnerships that 
accelerate impact. Cargill is committed to conducting business with integrity, operating 
responsibly, enriching communities, protecting the planet, and nourishing the world in a 
safe, responsible and sustainable way. Supporting local communities is an essential part 
of Cargill’s commitment to being a responsible corporate citizen. 

By partnering with customers and NGOs, Diversey tackles shared social and 
environmental challenges. Mutually beneficial programs like Soap for Hope and Linens 
for Life touch all three parts of sustainability with social, environmental, and financial 
benefits. Employee volunteerism, disaster relief, and product donations are all a 
reflection of Diversey’s efforts to be a good corporate citizen. 

Diageo focuses on promoting moderation and tackling harmful drinking in three areas: 
underage drinking, drunk driving, and heavy episodic drinking. In addition to their 
proactive approach in the positive drinking space, they also encourage industry peers to 
support the goal of the World Health Organization in reducing harmful use of alcohol by 
10% within 2025. 



24

HSBC’s Global Sustainability Strategies focus on two key areas. The first is future skills – 
providing customers, communities, and employees with the skills needed to succeed in a 
global economy. The second is sustainable finance and supply chain, providing products and 
services, which integrate ESG into business decisions, and transition to a low-carbon economy.

The Marriott Thailand Business Council – one of 98 worldwide – gathers key employees 
to represent 44 properties from 16 brands across 10 Thai provinces. Through the Council, 
Marriott supports initiatives such as the IUCN Mangroves Project, Save the Children National 
Crash Helmet Campaign, the Yaowawit Orphanage Marriott Hospitality School, and Operation 
Smile Thailand.

For over 30 years, P&G Thailand has partnered with Thai government to develop the economy by 
helping wholesaler and retailer partners grow their businesses. Their annual Thailand Wholesale 
and Retail 4.0 Business Conference for Small & Medium Enterprises (SMEs) supports the 
government’s development goals under Thailand 4.0 and provides SMEs with the tools to prosper.

Citi Thailand, Community Focused  Financial Learning 
and Leadership

WHA Group, Clean Water for Planet 
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Since 1991, Robere and Associates has demonstrated the impact that even small companies 
may have, by mobilizing volunteers from the local community. This year they built ten toilets 
at Wat Phrathumjarik Bannongkrating and provided 152 scholarships to local students. They 
also developed a self-sustaining greenhouse project Miracle Greens for Health to provide fresh 
vegetables to meditation center visitors.

For over 10 years Santa Fe Thailand has operated a collection service for unwanted furniture, 
appliances, clothing, and toys from relocation clients and distributes them through charitable 
organizations such as Father’s Joe’s Mercy Center and The Gift of Happiness Foundation. 
Over 75% of clients support this program and contribute useful items to support the local 
community.

Since inception in 2013, The St. Regis Bangkok has continued its time-honored tradition of 
giving back to society by hosting its prestigious St. Regis Bangkok Charity Gala for a different 
worthy cause each year, as selected by Her Royal Highness Princess Maha Chakri Sirindhorn. 
Contributing to local communities is part of its sustainability development plan.

Seagate, Bringing Women to the STEM 
Frontline

Esso, Women Skill Enhancement Center in Laem Chabang
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2019 AMCHAM CSR Excellence Awards

On November 18, over six hundred corporate executives 
and government leaders gathered for the AMCHAM CSR 
Excellence Awards, which honor the corporate social 
responsibility (CSR) programs of member companies 
that demonstrate commitment to conducting business 
responsibly and giving back to society.
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www.amchamthailand.com

If you are interested in participating in the 
AMCHAM CSR Excellence Awards, contact 
services@amchamthailand.com
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