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Dear AMCHAM Members, 

We are now almost halfway through 2019 and I can honestly say the time 
has passed very quickly. In my role as President, I have gained a much 
more in-depth view and appreciation of how much AMCHAM does for our 
members in the community and of how well respected our organization is 
here in the Kingdom of Thailand. 

AMCHAM EVENTS

In addition to hosting up to ten events of our own each week, AMCHAM 
is also asked to send representatives to at least 100 events each year. 
These invitations include those to private sector events put on by our 
members as well as those of the Thai Chamber, the Thai government, 
the U.S. Embassy, Thailand trade shows, media interviews, and so on 
— I can’t possibly name them all. I try to attend as many as possible. 
Fortunately, in the event of a scheduling conflict, the Board of Governors 
and the AMCHAM team ensure our organization is properly represented. 

On the AMCHAM event front, we had the great pleasure of hosting the 
Governors Ball in April. This signature AMCHAM event is held every 
Spring to introduce the new Board of the Governors and raise funds for 
our scholarship program. I cannot thank the AMCHAM team enough for 
their personal effort and focus in making the event truly memorable. More 
coverage of the fantastic PAN AMCHAM-themed event can be found on 
page 38. Thank you to our guests who helped us raise over 1.5 million 
baht for the scholarship fund this year. Your support has a direct and 
important impact on the future of Thailand. Our gratitude also goes to the 
Conrad Bangkok whose attention to detail and personal effort really helped 
make the experience special for everyone. 

MEMBERSHIP UPDATES

I’d like to give a quick shout-out to all the new members we’ve welcomed 
this year. The membership team is working hard to expand our network 
in 2019 and we greatly appreciate all new member referrals. At the same 
time, our team is working on increasing the number of member-to-member 
discounts and privileges provided by the AMCHAM Affinity Program. A key 
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goal of the team in 2019 is to increase the value of 
membership for each and every AMCHAM member.

Coming up is another signature event that will be 
extra special this year as we add fireworks! The 
AMCHAM Independence Day Picnic will be held on 
July 6 at Bangkok Patana School starting at 1pm and 
finishing at 8pm, accompanied by fireworks courtesy 
the RMA group. The American, Australian, and British 
Embassies will compete for bragging rights in a 
soccer tournament. We have bands, food vendors, 
and plenty of fun activities for the whole family. Tickets 
can be purchased in advance on our website. 

GOVERNMENT AFFAIRS

Finally, I’d like to thank our Government Affairs team 
for their activity over the past few months. We have 
been helping members answer questions with 
regards to the conversion to the IBC benefit scheme 
from the IHQ and ROH schemes. Furthermore, 
during our meeting with the Revenue Department, we 

expressed U.S. investors’ discontent with how this 
was handled.  

Our meeting with the Ministry of Transport following 
Songkran to offer U.S. company assistance in 
improving road safety in Thailand was warmly 
welcomed, and our meeting with the Customs 
Department was incredibly productive. Our new 
AMCHAM white paper will be announced soon 
in order to be ready for delivery to the new Thai 
government. More details on all of our activities can 
be found at www.amchamthailand.com, and meeting 
summaries will be available to members when they 
log in to our membership system. 

Wishing you all a wonderful summer! 

Best regards, 

Greg Bastien
AMCHAM President   

Dining at Shangri-La Hotel, Bangkok, is an amazing adventure
with its collection  of distinctively designed restaurants. 

Quintessential Thai cuisine at Salathip; the casual-chic vibe
at Volti, an Italian restaurant; elevated Cantonese delicacies

at Shang Palace, a vibrant all-day dining NEXT2 Café;
and the hotel’s very own riverboat

offering dinner cruises and charters.

Choose the place where your heart desires and
let the culinary journey begin.

For more information or reservations, please call 0 2236 9952
or email restaurants.slbk@shangri-la.com

RIVERSIDE DINING HEAVEN

shangrilabkk

89 Soi Wat Suan Plu, New Road, Bangrak, Bangkok 10500
www.shangri-la.com/bangkok                                      
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Feature Stories

I
n the past few years, the word dis-
ruption has appeared with increas-
ing frequency all over the media; 
especially in business analyses. 

The term is used to describe signif-
icant changes either at the macro 
level, such as how Blockchain has 
disrupted the financial system, or 
at the micro level, as in how smart-
phones have changed the way 
people communicate. Despite the 
magnitude of the changes already 
experienced, these so-called disrup-
tions pose even bigger questions for 
entrepreneurs and businesses look-
ing ahead: what will this disruptive 
age bring? Is it a threat, an opportu-
nity, or something to fear? 

To help Thai entrepreneurs find an 
answer to these questions, the Trade 
Policy and Strategy Office (TPSO), 
under the Ministry of Commerce, 
has launched a research project 
titled “Demand Driven”. By studying 
disruption through a bottom-up 
approach that includes field research 
and workshops, the aim of the 
project is to come up with new 
business models that can equip 
local entrepreneurs with the skills 
and tools needed in this rapidly 
changing era. The TPSO has 
identified the following five disruptive 
factors that are believed to affect 
local business owners and farmers in 
Thailand the most: 

1. Aging society: Thailand is 
now among the world’s aging 
countries and the second most 
aged population in ASEAN after 
Singapore. According to HelpAge 
International, the country is home 
to more than 10.7 million older 
people, accounting for 16% 
of its total population. It is also 
estimated that one third of the 
Thai population will be over 60 

by 2050. As this rapidly aging 
society transforms Thailand’s 
consumer landscape, businesses 
must adapt and change 
accordingly.

2. Future of production: 
Technological advancement, 
especially automation, is 
becoming increasingly prevalent 
in various industries. People 
working on tasks that involve 
repeated functions are now 
being replaced by robots and 
automation. As the world’s 12th 
largest motor vehicle producer, 
Thailand is reported to have a 
high density of robot adoption at 
974 units per 10,000 persons 
employed. This technological 
advancement has not only 
tapped into the industrial sector 
but has also reached the 
customer level. Take 3D printers 
as an example: universities, 
studios, and even some 
households already own these 
innovative machines that allow 
them to create customized work 
with greater cost efficiency.

3. Climate change: Known 
as the “Kitchen of the World”, 
Thailand is one of the main 
agricultural crop producers of 

Asia. According to Krungsri 
Research, the country had 
more than 23 million acres of 
rice plantation as of 2017. With 
such a vast amount of land 
dedicated to crop production, the 
reliability of weather conditions 
becomes highly relevant to the 
country’s agricultural production 
and, by extension, its economy. 
According to the prediction model 
of the International Food Policy 
Research Institute, the following 
illustration features projected 
wheat yields up to 2050, showing 
that cold regions are expected 
to become warmer, and warm 
places hotter still. This indicates 
that some regions of the world 
will be able to produce more, 
while the yields of some countries 
including Thailand, especially 
the north, may fall due to climate 
change. 

 
4. Circular economy: 

Governments and businesses 
around the world are starting 
to adopt a more sustainable 
approach to their business 
processes. Practices that allow 
the reduction of waste while 
encouraging the recycling of 
safe materials are becoming 
increasingly well-accepted in the 

By Pachara Aungsusuknarumol

Keeping Thailand Agile 
in a Disruptive Age

Freitag’s products encourage a circular economy using sustaintable processes. Source: Freitag
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Source: International Food Policy Research Institute, Bloomberg

market. The one-of-a-kind bags 
made from recycled truck tarps 
under the brand name Freitag are 
just one good example. Freitag 
sells more than 550,000 products 
each year in 24 stores worldwide, 
including two in Thailand. This 
success story is testament to the 
shifting behavior of consumers 
towards the concept of a 
circular economy that opens a 
huge business opportunity for 
entrepreneurs to explore. 

 5. Modern supply chain and 
logistics: With a robust digital 
infrastructure and high internet 
penetration, Thailand serves 
as a well-developed market 
for e-commerce in ASEAN. As 
Thailand’s e-commerce market 
continues to grow, third-party 
logistics has bridged the gap 
between retailers and customers 
by delivering the products 
purchased online. According 
to Startup Thailand, the value 
of Thailand’s e-commerce 
market worth is currently 3.06 
trillion baht, registering an 8.76 
percent increase from the 
previous year. This fast-growing 
market is already home to major 

e-commerce platforms such as 
Lazada, Shopee, and Tokopedia.

These five megatrends are just the 
tip of the iceberg called “disruption.” 
Surviving in this changing world will 
indeed be challenging. Business 
owners and enterprises need to 
define a new way of working that 
embraces the opportunities that 
disruption can bring. Government 
and private sector entities must work 
increasingly together to turn these 
changes into a positive future. 

Under the Thailand 4.0 vision, 
the government is now working 
vigorously to equip business owners 
and farmers across the country with 
the tools they need to adapt for 
change. Tasked with providing local 
businesses with market insights, 
the TPSO government agency 
has conducted workshops in five 
provinces across five regions over 
the past three months. Through 
the business model canvas and 
design thinking approach adopted 
in these workshops, various ideas 
and opinions have been put forward 
by entrepreneurs in the agricultural, 
industrial, and service sectors. Five 
business models selected from each 

province was presented in Bangkok 
at the C-ASEAN event on May 22, 
2019 with the aim to identify the 
three best models to be developed 
into prototypes. The TPSO hopes 
that the outcomes of this project 
will give local entrepreneurs an idea 
of how to best adapt to and be 
prepared for change. 

For more information, please visit: 
http://tpso.moc.go.th/ 

Pachara Aungsusuknarumol is an 
Associate Consultant specializing 
in policy communication and 
public engagement at public 
policy consulting firm, Bolliger 
and Company (Thailand) Ltd. 
He holds a Bachelor of Arts in 
Communication Management 
with first-class honors from 
Chulalongkorn University. 
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Feature Stories

T
hink about your job for a min-
ute. What do you do every 
day? Do you face a series 
of routine, repetitive tasks? 

Or, does each day bring a new and 
possibly unique set of challenges 
that require you to draw upon your 
hard skill set, your soft skill set, or 
more likely a combination of the two 
to tackle these issues? If you are 
reading T-AB magazine, odds are 
that you have mastered the ability to 
combine hard and soft skills and are 
in a role that recognizes your talents.

What about your teammates or your 
employees? What are they facing 
on a daily basis? Are they prepared 
for these challenges? Can they 
effectively combine their hard skills 
with soft skills to develop creative 
solutions to business challenges? 
Chances are you have wondered at 
some point about your employees’ 
soft skills, perhaps thinking that they 
lacked good judgement or good 
communication skills. If so, you are 

By John DaSilva

From the Three Rs to the 
Four Cs to the Workplace

not alone. The recent Microsoft-IDC 
study of 101 businesses in Thai-
land found that respondents named 
creativity (52%) as the most valuable 
in-demand skill for employees in the 
future, while the Future of Jobs Re-
port 2018 from the World Economic 
Forum made clear that executives 
desired employees with critical think-

ing and collaboration skills above 
those with technical skills. Most em-
ployers are stressing the critical need 
for employees with soft skills but are 
finding the talent pool in Thailand to 
be shallow indeed. 

The good news is that these skills 
can be developed and improved. 
The challenge is that the education 
system here in Thailand must do 
more to build the foundation for what 
education experts refer to as the four 
Cs: Critical thinking, Communication, 
Collaboration, and Creativity; often 
referred to as 21st century skills.

Beginning in the early 2000s, 
education experts in the United 
States began to sound the alarm 
that the country’s education system 
was not doing enough to promote 
21st century skills. This was the 
movement beyond what had 
traditionally been thought of as basic 
education needs, the Three Rs: 
Reading, Writing, and Arithmetic; to 
include a host of soft skills needed 
for the modern workplace. These 
skills eventually evolved into the 
four Cs framework we see today. 

The Four Cs

Communication: Clearly expressing thoughts, crisply 
articulating opinions, communicating coherent instructions, and 
motivating others through speech.

Critical thinking: Reasoning effectively, using systematic 
thinking, making good judgements and decisions, and solving 
unfamiliar problems.

Collaboration: Working well and effectively with others, willing 
to compromise, assuming shared responsibility, and valuing the 
contributions of others.

Creativity: Thinking creatively, working creatively with others, and 
implementing innovation.

Thai students collaborating on a project.
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John DaSilva is the AMCHAM 
CSR Committee Chair, and Direc-
tor of Partnerships and Communi-
cation at Kenan Foundation Asia, 
Thailand’s leading non-profit pro-
vider of education programming. 
He can be contacted at johnd@
kenan-asia.org.

Many schools in the U.S. have 
effectively adopted these methods 
and moved away from rote learning 
so that students do more than 
simply memorize a math formula and 
instead learn to apply their lessons to 
real world situations. Data from the 
latest TIMSS (Trends in International 
Mathematics and Science 
Assessment) test in 2015 show that 
U.S. students scored their highest 
marks in the 20-year history of the 
exam, thanks to these changes in 
education and the widespread use 
of high-impact teaching practices 
like inquiry-based science with 
emphasis on the four Cs.  

Thailand has started on a similar, al-
beit more difficult, path to improve its 
education system, as a critical part 
of its human capacity development 
plans under Thailand 4.0. The chal-
lenge, of course, is how to change 
a system as large as Thailand’s, 
with over 30,000 public schools 
across the country under the Office 
of the Basic Education Commis-

sion (OBEC). Change will take time, 
resources, and dedication. 

Recognizing the enormity of this 
challenge, the government has 
reached out to the private sector 
and made a significant push for 
public-private partnerships (PPPs). 
In response to the government’s 
call, many AMCHAM member 
companies, such as Chevron, 
Boeing, and Microsoft, have all 
been making sustained investments 
in education, particularly related to 
combining the four Cs with science, 
technology, engineering and math 
(STEM) education, which have borne 
impressive results. 

Regrettably, some PPPs lack 
structure and effective mechanisms 
to ensure they are achieving their 
intended results and have taken 
up the valuable time of teachers for 
little tangible results. So, while it is 
good news that more companies 
are investing in education, it is 
also important that the investment 

delivers results and builds the critical 
21st century skills students will need 
when they enter the job market. 
Until the government can effectively 
monitor these programs, it will fall 
to each company to ensure their 
social investments and partnerships 
are actually delivering these skills to 
students. Are yours?  
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T
he rapid pace of growth 
in technology and 
communication has 
led to greater maturity 

in business execution, while 
streamlining persistent operational 
complexity. The accelerated 
efficiency enables individuals and 
companies to succeed by making 
tasks, processes, and problems 
faced by 21st century enterprises 
less challenging, while posing new 
and often perplexing queries. Many 
managers today are searching for 
ways to translate innovation into 
value, encourage high performance, 
and deliver better outcomes.

To successfully deliver as a 21st 
century enterprise, it is important 
to invest in humanizing the way we 

Nurturing Self-Directed 
Learning in the Workplace

interact, enabling the transactions 
with consumers, patrons, and 
employees to yield heightened 
experiences. This approach can be 
innovative and transformative for an 
organization. The question sought 
by many is not the why but the 
how. To move an organization to the 
forefront of innovation, employees 
must be standing on the cutting-
edge. Often, companies resist the 
temptation to invest heavily in the 
high-end formal training programs 
for their employees, citing the cost 
of technical or executive training 
programs. For example, many 
executive MBA programs in the 
USA cost over $125,000 U.S. 
dollars. However, formal education 
is no longer exclusively the path 
to considerably advancing an 

Feature Stories

By Ryan Guffey, PhD

employee’s ability to impact an 
organization. Today, the same 
technologies that are making 
businesses so current are the same 
mechanisms that are bringing self-
directed learning to the forefront.

Following the tenets of self-directed 
learning, employers only need to 
provide access to the internet, 
afford time to learn, and create a 
supportive environment to explore 
and experiment. Since the 1960s, 
economists have investigated the 
merits of human capital formation, 
which is the knowledge and 
characteristics that make workers 
more productive. Workers acquire 
capital by investing in mediums such 
as attending school, participating 
in job training, or independently 

Credit: Getty Images for AMCHAM’s T-AB Magazine
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Using the foundations of self-direct-
ed learning, the following is a list 
of characteristics that companies 
should consider emphasizing when 
developing a workforce.  
 
1. Initiative

The individual is eager and is 
therefore open to exploring subject 
matter with little to no direction. 

2. Independence 

Successful self-directed learners 
learn efficacy through self-reliance.

3. Persistence

Learning takes time and repetition.  
Self-directed learners do not give 
up on research or learning. 

exploring one’s own area of 
expertise. Human capital is generally 
likened to tangible capital in that it 
is a durable asset that yields output 
over time. That said, unlike a form 
of tangible capital, it cannot be 
separated from the person in whom 
it resides. As a result, the greater the 
investment in or by that individual, 
the greater the value. 

In terms of optimizing performance, 
in recent years, educators have 
come to emphasize the importance 
of hands-on participation and 
individual-led inquiry. The underlying 
rationale is that individuals are better 
able to learn when they can control 
the flow of their experience, or 
when their learning is self-directed. 
They also need to understand 
its benefits. Some researchers 

Ryan Guffey, PhD, is the Rector 
of Webster University in Thailand.  
Previously, he was the Vice 
President for Student Development 
and Global Affairs at Lindenwood 
University, as well as Associate 
Professor, Chair of the International 
Relations and Chinese Studies 
Departments, Co-Director for the 
Center for International and Global 
Studies. He has worked in over 
25 countries throughout Asia, 
Central and South America, and 
the Middle East and is a graduate 
of Harvard’s Institute of Educational 
Management. His forthcoming 
book, The History of Education 
in Azerbaijan: From Ancient to 
Modern Times will be published in 
2020.

To successfully deliver as a 21st 
century enterprise, it is important 
to invest in humanizing the way we 
interact, enabling the transactions with 
consumers, patrons, and employees to 
yield heightened experiences.

have highlighted the motivational 
component of self-directed 
learning, arguing that this kind of 
learning is effective because it 
makes individuals more willing and 
more motivated to learn. Despite 
that, individuals in a vacuum are 
not always optimal self-directed 
learners. Cognitive biases and 
heuristics shape the way individuals 
make decisions. Furthermore, they 
can also influence what information 
is prioritized and, ultimately, 
learned. Therefore, high quality 
of organizations helps set the 
educational agendas and provide 
the employees the opportunity to 
explore the most optimal ways 
to obtain wanted information, 
while elucidating the value of the 
experience. 

4. Ownership

Self-directed learning requires 
taking responsibility of one’s 
learning and having the self-
discipline to see it through. 
This requires a high degree of 
organization. 

5. Curiosity 

Successful self-directed learners 
have a high propensity for 
answering the why question. 

6. Self-Confidence

Successful self-directed learners 
have a sense of ability to see 
initiatives through and overcome 
obstacles. 

7. Goal Orientation 

Self-directed learners tend to have 
an end in mind when they start 
down the learning path.

Companies that follow and support 
these foundations will yield the 
most benefit. It is important to keep 
in mind that setting the standard 
for employee self-directed learning 
begins at the top. Criticism for a 
failed attempt will likely discourage 
an employee’s improvement and 
stymie further exploration. 

Likewise, companies that value 
curiosity, or a spirit of inquisitiveness 
will encourage employees to find 
new and novel ways to solve 
problems. Relatedly, companies 
should consider encouraging 
employees to assist in setting 
work performance goals, which 
fosters ownership of their work and 
promotes employee buy in. 



14    Thai-American Business - Volume 2/2019

W
hile executive coach-
ing has increased 
massively in popularity 
over the last decade,1 

the industry is not formally regulated 
at all. Particularly in Thailand, execu-
tive coaching is still in its infancy,2 
and accordingly, it is no wonder 
that there is still some confusion in 

Debunking Executive 
Coaching Myths

the marketplace as to what coach-
ing actually is.

Increasingly though, the public has 
understood that modern executive 
coaching is more about unlocking 
a person’s potential3 and less 
about teaching, telling, or training. 
Also, in multinational corporations, 

executive coaching is more 
often seen as a way to develop 
high potentials rather than fixing 
underperformers.

Nevertheless, there are a couple of 
myths around executive coaching 
that are quite persistent, and it’s 
time to debunk those.

Feature Stories

By Dr. Gerrit Pelzer

Myth #1 Executive 
Coaching is Always 
Action-Oriented

Ultimately, executive coaches are 
hired to help leaders get better 
results, and the organization wants 
to see a return on investment for the 
coaching. Obviously, that will only be 
possible through the leader taking 
actions which result in increased 
productivity, employee engagement, 
or other performance measures.

And so, while taking action is 
necessary to get visible results, it 
is a common misperception that 
executive coaching is always action-
oriented. Of course, everyone, 
the executive, stakeholders, 
and the coach, want to see 
results quickly. But this creates 
an unhealthy pressure for instant 
action. Consequently, inexperienced 
coaches try to push their clients into 
action too early; resulting in the bitter 
experience that it is not working, and 
potentially leading to the end of the 
coaching assignment.

Clients need to take action at some 
point in time, but if pushed into 
action prematurely, it just doesn’t 
work. In order to take actions that 
get sustainable results, the coachee 
must be truly ready to take action.

“Wait a moment,” you might say. 
“Isn’t it the whole purpose of working 
with an executive coach to help 
a leader change their behaviors, 
i.e. taking action which, they 
would not, or not as easily, take by 
themselves?”

Yes, that’s right. But timing is 
absolutely critical. 

James Prochaska et. al. have nicely 
laid this out in their groundbreaking 
book “Changing for Good”.4 
They investigated why almost 50 
percent of psychotherapies ended 
prematurely. They found that anyone 
who undergoes behavioral change 
successfully has to pass six stages 
of change: pre-contemplation, 
contemplation, preparation, action, 
maintenance, and eventually 
termination. So, taking action is only 
one stage in a complex change 
process. None of the preceding 
stages can be skipped to make 
change last.

Imagine you want to push an 
alcoholic who is in denial, which falls 
under the pre-contemplation stage, 
to join an AA meeting. Why would 
he do so when it’s just everyone 
else who thinks he has a problem?

Similarly, a leader who is not ready 
to accept that others perceive him 

or her as either too abrasive or not 
assertive enough will not do anything 
about it.

Reflection and exploration are 
extremely important in executive 
coaching and an essential 
prerequisite to taking action later. 
It means that before we see 
change on the outside, change 
needs to happen on the inside. 
It is unfortunate that progress is 
not visible during reflection and 
exploration, and consequently it is 
not truly valued in our action- and 
performance-oriented society.

The process of executive coaching 
is a bit like growing a tree: you put 
a seed in healthy soil, you water it 
and give it everything else it needs, 
but you will not see anything happen 
above the surface for quite some 
time, sometimes for months. But 
one day, miraculously something 
surfaces, and it will turn into a 
beautiful and strong tree. 

No one has ever tried to push a 
seedling into action to grow faster. 
The same principle needs to be 
applied when we are developing 
corporate leaders.

Photo Credit: Getty Images for AMCHAM’s T-AB
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Dr. Gerrit Pelzer is a Leadership 
Advisor & Executive Coach, and 
the Managing Director of Vivo 
Consulting Co., Ltd. in Bangkok. 
He was one of the first ICF-
certified coaches in Thailand and 
is thus a ‘coaching pioneer’ in the 
country. He is also an Adjunct 
Professor for Leadership in the 
Executive MBA Program of Institute 
for Management, Salzburg. In 
his coaching practice, Gerrit 
focuses on helping leaders in 
multinational corporations get 
better results through people. 
www.vivocoaching.com
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Myth #3 The Coaching 
Method Matters Most

Myth #2 Executive 
Coaching Focuses on 
the Future whereas 
Therapy Focuses on the 
Past

Many coaching schools are teaching 
it, and even the prestigious Harvard 
Business Review once claimed in an 
otherwise brilliant article “What Can 
Coaches Do for You?”5 that one of 
the differences between therapy and 
coaching is that the former “focuses 
on the past” and the latter “focuses 
on the future.”

I believe this is profoundly wrong.

Of course, companies hire executive 
coaches because they want to 
see better results in the future. And 
certainly, coaching is not about 
dwelling in the past.

The thing is though, any coaching 
client comes to the coaching session 
as the person they are today. And we 
are all products of our pasts. You are 

Google “coaching model” and you 
will get 379,000,000 results in 0.50 
seconds.6

When corporations shortlist potential 
executive coaches, they often ask 
intricate questions about the method, 
model, or process the coach is us-
ing. Of course, a certain framework 
is absolutely necessary to get results 
in executive coaching. A coach who 
opens every session with “what 
should we discuss today?” without 
a framework that puts the journey 
from where you are now to where 
you want to be into context, is merely 
inviting you for a chat, not a profes-
sional coaching session.

But the method matters less 
than most people might think. 
What matters more is the coach’s 
personality. As Tomas Chamorro-

the person you are today because 
of everything that has happened 
with you and to you since you were 
born — in fact, shaping you started 
already in your mother’s womb.

That means: if you want to give up 
an unproductive behavior (be that 
overeating or micromanaging your 
direct reports) and replace it with a 
more productive one (going to the 
gym or engaging employees), you 
usually need to understand why 
you started with the unproductive 
behavior in the first place. 

Your brain always takes the best 
decision (and action) that it can at 
any given moment. That means any 
unproductive behavior must have had 
some sort of (perceived) benefit at 
some point in time. Often you need to 
understand what that was exactly in 
order to realize that this behavior is not 
useful anymore, so that you can do 
something else instead today. 

Consequently, in your executive 
coaching you might, at times, go back 
quite far in your life so that you can get 
the results you desire in the future. 

Premuzic outlines in The Talent 
Delusion, “[research] suggests that 
generic characteristics and behaviors 
of coaches matter more than the 
coaching method. Thus, if you are 
interested in predicting the success 
of a coaching intervention, study the 
personality of the coach.”7

When the “magic” happens in 
coaching, it is often the result of 
the coach’s ability to create a safe 
space for the client in which they 
can gain new insights and expand 
their thinking. The process may be 
both science and art. The ability to 
get the client into a state of mind that 
enables new thinking (and thus new 
behaviors) is deeply rooted in the 
coach’s personality.

So next time you are looking for an 
executive coach, spend less time 
exploring fancy looking coaching 
models. Instead, spend more 
time making sure that the coach’s 
personality is a good match for what 
you really need. 



16    Thai-American Business - Volume 2/2019

C
orruption and bribery 
are two worrisome and 
troubling aspects of doing 
business globally and can 

prove especially so when doing 
business in “high-risk” jurisdictions, 
many of which can be found here 
in South-East Asia. Indeed, several 
ASEAN countries have recently 
passed legislation and taken other 
steps to address corruption and 
prevent bribery. To support this ef-
fort, many of these countries look to 
the U.S. and the U.K. as models for 
legislation and regulatory approach; 
especially in light of the exposure 
U.S. and U.K. companies have 
under the Foreign Corrupt Practices 
Act (FCPA) and the U.K. Bribery Act 
2010 (UKBA), respectively. 

One interesting aspect of these two 
guiding pieces of legislation is that 
they both recognize and even reward 
organizations that have instituted 
programs within their organizations 
specifically designed to prevent brib-
ery and corruption. The UKBA goes 
so far as to hold an organization 
criminally liable for acts of bribery by 
its agents and provides an affirmative 
defense for organizations that have 
“adequate procedures in place to 
prevent bribery”. While the FCPA 
does not go so far as to impose strict 
criminal liability on U.S. companies, it 
does provide that where prosecutors 
are assessing potential criminal liabili-
ty for an organization in the context of 
a bribery case, they are encouraged 
to consider whether the organization 
has an adequate and efficient com-
pliance program in place.

One challenge companies 
face in their attempts to create 
and implement anti-corruption 

DOJ Updates Guidance on 
Evaluation of FCPA 
Compliance Programs

compliance programs that meet this 
“adequate and effective” standard 
has been the lack of actionable 
guidance on how best to design 
such a program. One reason for 
this lack of detailed guidance is 
that governments recognize that a 
checklist of Do’s and Don’ts would 
not necessarily prove beneficial for 
organizations across-the-board and 
would, in some cases, prove too 
burdensome and costly for lower 
risk organizations, while at the same 
time potentially proving inadequate 
in addressing the greater issues and 
risks faced by larger organizations. 
To help support these efforts both 
the U.K. and the U.S. periodically 
issue guidance as to how 
government watchdogs should 

issued guidance appears to simplify 
and clarify the approach to such 
analysis by setting out three funda-
mental questions to be addressed:

1) Is the corporation’s compliance 
program well designed?

2) Is the program being applied 
earnestly and in good faith?

3) Does the corporation’s program 
work?

While these three questions are 
fairly broad, the updated guidance 
then proceeds to provide sample 
topics which are meant to help 
support the organization in 
addressing these three questions. 
Some examples of the questions/
topics include:

By Jonathan Blaine

Feature Stories

To help improve the utility of guidance 
provided by the U.S. under the FCPA, 
in April 2019 the U.S. updated guidance 
it provides to U.S. federal prosecutors 
in their evaluations of corporate 
compliance programs.

approach assessment of company 
compliance programs.

To help improve the utility of guid-
ance provided by the U.S. under 
the FCPA, in April 2019 the U.S. 
updated guidance it provides to 
U.S. federal prosecutors in their 
evaluations of corporate compliance 
programs. In this document the U.S. 
Department of Justice has refor-
mulated how U.S. prosecutors will 
analyze the effectiveness of a corpo-
rate compliance program. The newly 

In evaluating a program’s design:

1) How the company has identified, 
assessed, and defined its risk 
profile?

2) Has the organization devoted 
adequate resources to address 
identified risks?

3) Whether the company has a 
code of conduct evidencing a 
commitment to compliance?

4) Does the company have 
appropriately tailored training and 
communications?
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5) Does the company provide for 
anonymous and confidential 
reporting of bad acts?

In assessing effective 
implementation:

1) To what extent is senior 
management exhibiting 
a commitment to ethical 
standards?

2) Do the individuals charged with 
responsibility for the program 
have appropriate seniority?

3) Does the program have 
adequate funding and resources 
to be appropriately implemented?

In determining if the program works:

1) Has the program been able 
to identify instances of actual 
misconduct?

2) Was the misconduct investigated 
and how?

Jonathan Blaine is a Director at 
DFDL where he heads up the 
firm’s Regional Compliance and 
Investigations Practice Group. 
He also serves as the Head 
of the Thailand Tax Practice 
Group. He has been working in 
Thailand for 10 years and Asia 
for over 20 years. He specializes 
in regulatory and compliance 
regimes with a focus on 
development, implementation, 
investigations, and remediation. 
He is Co-chairman of 
AMCHAM’s Tax Committee and 
is a contributor to T-AB and other 
publications.

3) Were remedial measures taken 
to fix the problem?

4) Were the individuals involved 
held accountable?

These are but a few examples 
of the questions that need to 
be addressed by a properly 
developed compliance program. 
While this new guidance is 
not a checklist of compliance 
procedures, it does improve 
over prior guidance in assisting 
organizations in the development, 
deployment and on-going 
improvement of their programs. 
This should prove quite useful 
for both U.S. companies and 
their agents, as well as beneficial 
for local businesses in Thailand 
looking for guidance as to how 
to comply with developing 
legislation requiring that enterprises 
create and implement focused 
compliance programs. 

SUPPORT NEEDED
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I
n January 2019, the Thailand Board 
of Investment (BOI) released a set 
of updates to the SMART Visa 
program. It was initially launched in 

February 2018 to attract talent within 
Thailand’s ten targeted industries 
and streamline the process for 
skilled foreign labor, investors, senior 
executives and startup entrepreneurs 
to work in the Kingdom. 

To expand its reach, after almost 
a full year of implementation of 
the program, the SMART Visa is 
relaxing its eligibility requirements 
and offering additional privileges 
for holders of the SMART Visa, 
according to the most recent 
pamphlet released by the BOI.

One of the most notable changes 
is the expansion of targeted 
industries that qualify an applicant 
for the SMART Visa to include three 
additional categories. In addition 
to the ten original S-curve sectors, 
next-generation automotives, 
smart electronics, medical, and 
wellness tourism, agriculture and 
biotechnology, food for the future, 
automation and robotics, aviation 
and logistics, and biofuels and 
biochemicals, applicants from the 
alternative dispute resolution, human 
resource development in science 
and technology, and environmental 
management and renewable energy 
sectors are now eligible to apply for 
the visa.

While the five types of SMART Visa, 
specifically Talents, Executives, 
Startup Entrepreneurs, Investors, and 
Spouses and Children, remain the 
same, the requirements to apply for 
each have become less stringent. 

For a highly skilled expert to be 
eligible for the SMART T Visa for 
Talents, under the previous set of 
requirements, he or she would have 
had to produce an employment 
contract with a monthly salary of at 
least 200,000 Baht or equivalent. 
Now, he or she would only need 

to provide evidence of a monthly 
minimum income of 100,000 Baht 
in most cases. Where he or she has 
entered in a contract with a local 
startup or is a retired expert endorsed 
by a relevant agency, the minimum 
requirement is 50,000 Baht per 
month. 

For experts working in government, 
institutions of higher education and 
specialized training, and alternative 
dispute resolution, the minimum 
salary requirement is now waived if a 
relevant local agency has endorsed 
the applicant’s expertise in the 
appropriate sector.

Along with the eased conditions, the 
updated SMART Visa program will 
now also grant holders of the visa 
the access to the fast-track service 
at passport control and security 
checkpoints in international airports 
around Thailand where it is available.

While there are no significant 
changes in the application process, 
specific details have also been more 
precisely enumerated in the most 
recent pamphlet. An applicant will 
start the process by submitting the 
appropriate application for the type of 
SMART Visa and uploading required 
documentation in PDF format on the 

A Revamped SMART Visa Program 

online portal at https://smart-visa.
boi.go.th. 

For applicants residing in 
Thailand, an application package 
must be mailed to or submitted in 
person at the One-Stop Service 
Center for Visa and Work Permit 
(OSS) located at Chamchuri 
Square in Bangkok. For those 
residing overseas, it must be 
sent to the designate Royal Thai 
Embassy or Consulate-General, 
who will forward it to the OSS in 
Bangkok.

Within 30 working days from the 
submission date, the applicant will 
be notified of the decision regarding 
the visa. A qualified applicant will 
be issued an endorsement letter, 
with which he or she can then use 
to apply for the issuance of the 
SMART Visa within 60 days. 

If issued in Thailand, the visa will 
cost 10,000 Baht and can be 
issued at the OSS in Bangkok or 
at the Eastern Economic Center 
Labor Administration Center in 
Chonburi. For overseas applicants, 
the designate Royal Thai Embassy 
or Consulate-General will issue the 
visa, whose exact cost will vary 
depending on the location. 

Special Updates
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Special Updates

I
t’s time again for the AMCHAM CSR Excellence rec-
ognition program, or ACE for short. Now entering its 
10th year, this year will mark a very special time when 
we have our very first platinum recognitions, who will 

be receiving 10 consecutive years of recognition. We will 
also be introducing a new category of awards called the 
“People’s Choice Award,” which will recognize one project 
from our Platinum winners.

What is ACE?

ACE recognizes AMCHAM members’ efforts to conduct 
business in a sustainable manner based upon important 
CSR criteria. Contrary to popular belief, it is not related 
to the amount of CSR charitable donations. The key to 
ACE recognition is not just individual projects, but also 
good internal strategy and systems to support CSR 
as well as how well the organization’s programs drive 
the sustainability of your organization. Individual CSR 
projects, on the other hand, are recognized through the 
ACE awards and special awards programs.

AMCHAM members truly value CSR recognitions, 
because it is an honor to be recognized and has real 
business benefits. Recognized members have used the 
awards to promote their activities to the government, 
investors, employees, headquarters and other key 
stakeholders. AMCHAM also works to promote 
winners year-round through a special insert in the T-AB 
magazine, the AMCHAM website, AMCHAM’s social 
media postings, and its advocacy work with the Thai 
government on behalf of Chamber members.

To be successful in your ACE application, remember 
the ACE is concerned with six key criteria:

1. Integration with Company Mission
Does your organization’s work on CSR create wider 
societal benefits and long-term economic gain for 
targeted beneficiaries?

2. Communication
How well does your organization share information 
about its work with the public and other key 
stakeholders, especially best practices?

3. Measurability of Results
Is your organization collecting meaningful and useful 
data on your projects that demonstrate impact and go 
beyond simple satisfaction or basic data collection, like 
the number of people helped?

4. Organizational Policy
Does your organization have policies and practices to 
protect disabled and LGBTQ+ employees?

5. Partnerships
How deep and strong are your partnerships? What 
organizations do you work with to help promote 
sustainability? 

6. Sustainability
How well do you involve key stakeholders at all phases 
of activities? How much employee participation do you 
have in your sustainability work? 

AMCHAM CSR Excellence 
Recognition Program: What you 
need to know to be recognized
By John DaSilva

Award Recognition Levels

ACE Recognition: a firm that passes the 
numerical scoring evaluation, based upon their 
application survey

ACE Silver level: a firm passes the 
evaluation for 3 consecutive years; 

ACE Gold level: a firm passes the evaluation 
for 5 consecutive years; 

ACE Platinum level: a firm passes the 
evaluation for 10 consecutive years. 

Recipients of 2018’s AMCHAM ACE Awards smile for the camera. 
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All AMCHAM member firms are encouraged to apply, 
including small businesses. Small businesses are held 
to a scaled-down set of a criteria for recognition, as the 
committee understands SMEs may not have the budget 
resources to compete with large firms. Many SMEs have 
received recognition in the past, and there is no risk in 
applying. 

ACE Special Awards and Theme

This year, in addition to recognizing members for ACE, the 
Board of Governors and CSR Committee are pleased to 
announce four awards for CSR projects:

• Excellence in CSR Project Award
• The People’s Choice Award
• Themed Awards:
 - Excellence in Project Supporting Thai 
  Development
 - Excellence in Thai - U.S. Partnerships 
  (the Ambassador’s Award)

High scoring ACE Recognition firms are invited to 
participate in the above awards based upon specific 
criteria, while the People’s Choice Award competitors will 
be drawn from the ranks of this year’s Platinum Award 
recipients.

The ACE Recognition survey will be sent to the AMCHAM 
membership on July 31, and members will have until 
August 30 to submit their forms for consideration. 

5 Tips for ACE Recognition:

• Focus on your overall systems and 
processes regarding suitability, not about 
one project.

• Be sure you answer all questions on the 
form, or you will lose points.

• Make sure someone familiar with your CSR 
activities completes the form.

• Be sure to leave enough time to complete 
the form by the deadline, as some 
information gathering will be necessary.

• Refer to the FAQ on the AMCHAM website, 
as it answers many questions about the 
awards.

DEADLINE FOR ACE
SUBMISSIONS IS 

To find more information regarding the
application process, a FAQ, and

information on previous years' winners
please visit:

 
www.amchamthailand.com/csr-awards

 AUGUST 30, 2019

Further information can be found on the AMCHAM 
website at www.amchamthailand.com/csr-awards.

John DaSilva is Chair of the AMCHAM CSR Committee. 
He is Director of Partnerships and Communication at 
Kenan Foundation Asia, and can be contacted at
johnd@kenan-asia.org
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Special Updates

I
n early 2019, to tailor our offer-
ings to our members’ needs, 
AMCHAM launched a new series 
of monthly events titled Insight 

Exchange. Created and designed 
with our members in mind, In-
sight Exchange seeks to redefine 
networking at a more personal and 
meaningful level. 

Limited to 16 attendees and only 
one participant from each company, 
this intimate event allows, as its 
name suggests, participants to 
maximize the exchange of valuable 
insights, referrals and know-how 
across multiple industries through 
a conversation facilitated by the 
AMCHAM Executive Director and 
the team. 

Besides being an opportunity 
for our member companies to 
introduce their own businesses 
and expertise to the community, 
this event is an occasion for our 
members to seek help from other 
experts and leaders outside of their 
respective industry. 

Of course, the moderated 
discussion is followed by a 
traditional networking session to 
allow participants to further solidify 
any connections. 

AMCHAM Insight Exchange 
Transforms Networking

Since the launch of this series in 
January, we have had satisfied 
participants representing a 
diverse range of industries such 
as Adecco Consulting, Allied 
Pickfords, BASIS International 
School, Diversey Hygiene, Vriens 
and Partners among many 
other member companies who 
attended. 

Through this event, we hope 
not only to provide an avenue to 
address our members’ needs but 
also to engage our members in 
creating a tight-knit and long-lasting 
support network that strengthens 
the AMCHAM community.  

For more information regarding 
Insight Exchange, please 
direct your queries to TK at 
tk@amchamthailand.com. Spaces 
are limited, please rememeber to 
reserve your spot early.

Insight
Exchange

A better way to network

AMCHAM THAILAND

Members exchange ideas and oppurtunities in a round table discussion.

Members attending the first Insight Exchange
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O
n April 24, AMCHAM, 
along with the Austra-
lian-Thai Chamber of 
Commerce (AustCham), 

British Chamber of Commerce in 
Thailand (BCCT), and the Ger-
man-Thai Chamber of Commerce 
(GTCC) under the four-member 
Foreign Chamber Alliance (FCA), 
jointly signed a Memorandum of 
Understanding with the Thailand 
Convention & Exhibition Bureau 
(TCEB) which established a col-
lective commitment among the 
signatories to help promote the 
development of Thailand’s meet-
ings, incentives, conferencing, 
exhibitions (MICE) industry. The 
signing ceremony took place at the 
Anantara Siam Bangkok Hotel and 
was followed by a press briefing. 

This MOU has five main dimensions 
of operation: the sharing of MICE 

statistics and events, MICE 
business development, MICE 
market promotion, MICE business 
research, and MICE personnel 
development. 

According to Chiruit Isarangkun Na 
Ayutthaya, the President of TCEB, 
the goal of this cooperation is to 
enable Thailand’s MICE industry to 
better compete in the global arena; 
especially in long-haul international 
markets such as the United States. 
Chiruit is confident that TCEB’s 
partnership with AMCHAM, as well 
as AustCham, BCCT, and GTCC 
will provide valuable insights on 
how to penetrate these lucrative 
markets. Through this agreement, 
Thailand will cement its position 
as one of the leading regional 
and global destinations for MICE 
travelers looking to hold large-scale 
global business meetings.

Foreign Chamber Alliance Signs 
MOU for Cooperaton with TCEB

AMCHAM has also enthusiastically 
welcomed this prospect of collab-
oration with TCEB, the government 
agency responsible for developing, 
standardizing, and promoting the 
domestic business events industry. 
We firmly believe that our mem-
bers, many of which are important 
players in the kingdom hospitality 
sector, will greatly benefit from Thai-
land’s increased competitiveness in 
the global MICE market. 

Furthermore, as an organization 
committed to advocacy for American 
businesses in Thailand, we welcome 
this signal from a government 
agency to cooperate with AMCHAM 
and fellow foreign chambers. This 
commitment is also fully shared by 
our fellow members of the FCA, 
which motivated the four chambers 
to jointly enter a collaborative 
agreement with TCEB. 

Special Updates

AMCHAM along with AustCham, BCCT, and GTCC sign MOU with TCEB.
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the age of 18. Most stateless 
people come from the mountain 
tribes: the Akha, Lanu, Lisu, 
Yao, Shan, Hmong, and Karen 
ethnic communities. Not only 
do they struggle to obtain the 
basic necessities of life, such as 
education, employment, welfare, 
and healthcare, they can also be 
restricted in their rights to mobility.

The evening was capped off with 
a working dinner where there was 
a discussion on ways that the firm 
and UNHCR can work together to 
promote their projects in Thailand 
and further afield. It was a great 
discussion, and Baker McKenzie 
will continue to develop its 
relationship with UNHCR to deliver 
projects that all team members 
can be involved in and promote 
outside of the workplace.  

For further inquiries about Baker 
McKenzie’s CSR and pro bono 
projects, please contact Joseph 
Willan at josepholiver.willan@
bakermckenzie.com

Member News

Baker McKenzie Hosts UNHCR 

From left to right: Waranon Vanichprapa, CSR Chair; Say Sujintaya, Business Development Chair; 
Pia Carmela Paguio, Deputy Representative, UNHCR Thailand; Khun Tuenjai Deetes, Human Rights 
Commissioner; and Wynn Pakdeejit, Managing Partner

O
n Monday, May 13, 
Baker McKenzie 
Thailand had the great 
pleasure of hosting 

representatives of the United 
Nations High Commissioner for 
Refugees (UNHCR) in Thailand 
and the National Human Rights 
Commission (NHRC) of Thailand 
in the Bangkok office for a seminar 
on statelessness. This was in 
support of UNHCR’s global 
#IBELONG campaign which aims 
to eradicate statelessness by 
2024.

The event, attended by over 70 
Baker McKenzie team members, 
was a huge success with team 
members coming away from 
the event with ideas on how an 
organization and individuals can 
improve the lives of stateless 
people. 

Pia Carmela Paguio, Deputy 
Representative, UNHCR 
Thailand, gave an overview of 
UNHCR’s support to the Royal 
Thai Government in its efforts to 
end statelessness, and Tuenjai 
Deetes, National Human Rights 
Commissioner, spoke about the 
development on improving the 
conditions of stateless indigenous 
people in Thailand during the past 
40 years. 

Stateless people can often face 
a lifetime of uncertainty, and the 
firm is dedicated to championing 
their cause and the brilliant work 
UNHCR is doing to end this 
violation of their dignity and human 
rights. There are some 478,000 
registered stateless persons in 
Thailand, although some unofficial 
estimates are higher. 

Of the official figures, 50 percent 
are women, and 50 percent are 
men; just under a third are under 

Submitted by Joseph Willan

Stateless people can often face a 
lifetime of uncertainty, and the firm is 
dedicated to championing their cause 
and the brilliant work UNHCR is doing 
to end this violation of their dignity 
and human rights.
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Bangkok Patana School students engage in learning about atomic theory.

P
uffs of smoke, explosions, 
chemicals that change – 
these are reactions com-
mon to science labs and 

typically make for great excitement 
among young children. These reac-
tions are all underpinned by atomic 
theory – yet understanding atomic 
theory is deemed too difficult for 
young minds and typically not 
taught to students until they enter 
secondary school. One science 
teacher in Australia has questioned 
this practice and is at the heart of 
a growing movement to introduce 
atomic theory to young children. 

Ian Stuart is a retired secondary 
school chemistry teacher from 
Australia and the founder of Atomic 
School. He learned from his own 
son that young children can grasp 
and understand the concepts of 
atomic theory. Ian’s goal is to bring 
atomic theory to every primary 
school in the world, opening up 
student learning to this concept by 
motivating, engaging and critically 
thinking about atoms, molecules, 
and elements in the periodic 
table. He will do this by providing 
opportunities for the students 
to investigate, experiment, and 
understand the atomic theory.  

Most students around the world get 
the opportunity to learn about this 
essential scientific concept perhaps 
when they are in secondary 
school. So why wait until then? 
Ian’s research and practice with 
the University of South Queensland 
have shown that children are 
ready to explore atomic theory 
from the age of five upwards. In 
Thailand, Bangkok Patana School 
has decided to partner with Ian 
Stuart and introduce atomic theory 
learning into primary school. “We 
are excited to collaborate with Ian 

Bangkok Patana School: Does Atomic 
Theory Have a Place in Primary School?

and open up a new concept of 
scientific learning for our students,” 
said Jason Cooper, Primary 
Principal at Bangkok Patana 
School. 
 
Bangkok Patana School becomes 
the first school in Asia and one of 
a few schools around the world, 
working with Ian Stuart to pioneer 
the teaching of atomic theory at 
a primary school level. In March 
2019, Ian was at Bangkok Patana 
for a week and over this time 
he collaborated closely with the 
Primary lead science teacher and 
the science advocates from each 
age phase to develop the concept 
of atomic theory. He created a 
series of three lessons in Year 
1, Year 3, and Year 5, beginning 
with Year 1 students learning 
the basics of what an atom is. In 
subsequent years, students would 
be learning about the periodic 
table and its details, then ultimately 
culminating in an opportunity to 
build molecules of varying length 
and complexity.

The learning throughout the week 
was rapid, engaging, and exciting, 
and the students were more than 
capable and motivated to learn 
about this fascinating scientific 
concept that links into so many 
areas of learning. As Atomic Theory 
underpins learning in all science 
disciplines, by giving young students 
this backbone of knowledge, we 
expect to make science accessible 
to them and help them better 
transition to the challenges of upper-
level science. 

The next step at Bangkok Patana is 
to develop a specific unit of learning 
that opens up atomic theory to the 
students in collaboration with the 
science advocates and Curriculum 
Leaders, develop a specific unit 
of learning that opens up atomic 
theory to the students. 

Ian will be returning to Bangkok 
Patana School next year, where 
he will help to embed this learning 
into the curriculum and deepen it 
further. 

Submitted by Mark Verde
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Letter from the Executive Director

THANK YOU TO AMCHAM’S 2019 CORPORATE PARTNERS

PLATINUM

GOLD

SILVER

Pantone 151C

Black

Black

Pantone 151C

Black

2015 amcham governors ball

come chill out!
Saturday, April 25, 2015

Shangri-La Hotel
6 pm - 1 am

Platinum Sponsors: Gold Sponsors: Silver Sponsors: 

For more information, please contact sheree@amchamthailand.com

AMCHAM’S PREMIER SOCIAL EVENT OF THE YEAR

Enjoy champagne, 
drinks, a four-couse 
dinner, dancing and 
entertainment

Tickets: 
Baht 4,000 per person
Black Tie or Theme

The event supports
the AMCHAM
Thailand Charitable
Foundation

online directory means you’ll see the 
changes as we do, instead of waiting 
for a new book every year. Of course, 
the environmental impact of having 
this online is also very significant. 
The new app is helpful for a variety of 
membership activities. You can search 
member companies and see the 
representatives they’ve registered with 
their pictures. This can be helpful for 
getting in touch or just remembering 
the name for that face when you’re 
sure you’ve met someone before. 
You can even send them an email 
or call them just by clicking on the 
representative’s name within the app. 

The app is also useful for checking 
out member-to-member promotions 
and discounts. Did you know that 
Bumrungrad Hospital offers discounts 
to AMCHAM members or that 
Webster Univeristy offers special 
scholarships to members and their 
family? Your company employees 
can take advantage of these if they 
know about them, and we can offer 
up to ten people from your company 
a login to see these advantages for 
themselves. 

The Member Plus app also has event 
booking capabilities. Check out the 
calendar, find out full event details and 
book right from your phone—it’s very 
easy to keep track of our activity by 
checking into the app every few days. 

Dear Members, 

It gives me great pleasure to introduce 
the second issue of T-AB Magazine 
for 2019. It’s hard to believe I’ve been 
with AMCHAM for a year now—the 
time has gone by so quickly. I have 
learned so much from our members 
and my team over this past year, 
and I’d like to take this opportunity to 
thank everyone who has helped me 
settle in. We’ve also made a lot of 
changes this year, and your positive 
feedback means the world to us as 
we modernize our Chamber for a 
sustainable future. 

The first thing I’d like to speak with you 
about in this issue is the launch of our 
Member Plus mobile application. The 
Chamber has historically printed an 
annual membership directory which 
happens to be out of date the minute 
it arrives to your office. Our new 

AMCHAM hosts 200 events a year, 
and many of them are free of charge. 
We encourage you to check in often, 
so you don’t miss your chance to 
network with our community. 

The second thing I would like to make 
sure you are aware of is the Board 
of Governors election taking place 
this fall. AMCHAM members elect 
eight governors this year, and the 
nominating committee has already 
identified some candidates. 

If you are new to our community or 
looking to become more engaged 
through committee leadership, please 
let me know. I would be happy to 
suggest committees in need of co-
chairs, events requiring volunteers, 
community engagement projects 
we are working on, or any other 
way you can get more involved that 
might complement your business or 
personal interests. 

As always, the team and I are happy 
to hear from you and would like to 
take this opportunity to wish you a 
safe and happy summer!

Sincerely,

Heidi Gallant
Executive Director 
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Spotlight on AMCHAM Leadership

Inside AMCHAM

How did you first get involved with 
AMCHAM?

I have worked and resided with Chevron in five 
different countries and have previously supported 
AmChams in places like Kazakhstan and Russia 
by working in different leadership capacities at 
Committee levels. When I came to Thailand it was 
natural for me to look for opportunities to collaborate 
with AMCHAM Thailand. I have always found 
the experience to be a positive one. The work of 
AMCHAM supports the interests of investors such 
as Chevron and, for those new to the country, it 
provides an opportunity to build a business network. 

What advice would you give to new 
businesses looking at investing in 
Thailand? 

I think that the Thailand market specifically, and 
ASEAN in general, present a wealth of investment 
opportunities for small, medium, and large 
enterprises to grow market share in an attractive 
manner. Being successful in Thailand requires a 
commitment to invest in the long term and a desire 
to learn and demonstrate how you contribute to the 
advancement of the Kingdom. Therefore, I would 
strongly encourage all businesses, no matter what 
size they are or what sector they are, looking to 
invest in Thailand, to get involved with AMCHAM 
as much as practical. The various AMCHAM 
committees and learning events are a great way 
to start building your knowledge about how to be 
successful in investing in Thailand. Specifically, 

In this issue of T-AB Magazine, we are bringing back “Spotlight” as a regular column. 
“Spotlight” is dedicated to featuring some members of AMCHAM’s leadership. We are 
hoping that our readers get to know more about our leadership team, the work they do, 
and how they are contributing to the mission of AMCHAM. In this issue, we are honored to 
feature Daniel Abate, AMCHAM Vice President and Chevron Thailand’s General Manager 
of Finance, and Jeremy Osterstock, AMCHAM Treasurer and Esso Thailand’s Chairman 
and Managing Director.

Daniel Abate is the General Manager of 
Finance at Chevron Thailand Exploration 
and Production, the upstream wing of 
Chevron’s operations in Thailand. Daniel 
is currently serving as one of AMCHAM’s 
four Vice Presidents.

Daniel Abate at 2019 AMCHAM Governors Ball.
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for American businesses looking to do the same, 
looking for opportunities to use the long-standing 
U.S.-Thai bi-lateral relationship will be a wise 
decision to pursue.  

What are some of the challenges and win-
win situations?

Challenges – the regulatory environment isn’t as 
clear and straightforward as it could be. Similar to 
other growing economies, there can be hurdles 
in running business as efficiently as practical. 
Investors will need patience and perseverance to 
come through on the winning side of the equation. 
Fortunately, most businesses have found a way to 
work around these challenges and make the most of 
the business environment at hand.

Opportunity – Thailand is a dynamic and growing 
market with a very talented workforce. There are 
good opportunities for those with the capacity to 
invest for the long term and that contribute to the 
sustainable development of the kingdom.  

What role does AMCHAM’s membership 
play in your business?

AMCHAM, through its variety of activities and very 
capable staff, has played an active role in fostering 
the longstanding relationship between the U.S. 
business and Thailand, which is built on strong 
economic and trade relationships. We appreciate 
having AMCHAM support in working closely with the 
committees and member companies representing 
the voice of American business in Thailand to 
engage with both the Thai and the U.S. governments 
on key policy and regulatory dialogues. AMCHAM 
also provides great opportunities for business 
leaders to connect, share learnings and ideas and 
also build long lasting friendships. 

Which AMCHAM event do you enjoy the 
most in terms of letting your hair down?

All of the events of course! The annual ball which 
gives everyone an opportunity to socialize with 
members and family comes to mind as the top 
event. I also enjoy AMCHAM’s CSR Excellence 
Awards where companies get recognized for 
their valuable contributions to the development of 
the kingdom. Also, the social networking events 
(especially gadget night) are an excellent opportunity 
to connect with more people and have some fun… 
I could of course go on and on and on if you don’t 
stop me… 

What’s the best part about living in 
Thailand?

Oh Wow! Of all the countries that we have lived in, 
I would have to say that Thailand is one of the most 
family friendly places. Thailand is very metropolitan, 
yet is deeply rooted to its culture and traditions. One 
of our favorite things to watch/observe has been our 
young daughter partaking in traditional ceremonies 
like Songkran and Loi Krathong – which has afforded 
her an excellent opportunity to have an open and 
inclusive mind when dealing with different customs 
and traditions. Not to mention that the hospitability of 
our Thai hosts and the extraordinary cuisine has also 
added to our enjoyment of Thailand! 

Daniel Abate’s daughter enjoys Loi Krathong in traditional Thai style.
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Inside AMCHAM

You have been on the Board of Governors 
at AMCHAM since 2017. How have you seen 
AMCHAM evolve over the last 2 years? 

It is amazing to think it has been two years already; 
time goes by very quickly. I think as a Board we 
have spent a lot of time over the past couple years 
asking difficult questions about who we are trying 
to serve and how best do we provide that service. 
We don’t exist as an organization without our 
members, and we need to make sure the services 
we provide continue to be relevant and supportive 
of their needs. It is within this context that we have 
been pushing to have a more digital approach 
in engagement, with an expanded presence on 
social media that supports both AMCHAM and 
our members. We are trying to strengthen our 
“seat at the table” with several ministries and 
agencies within the Royal Thai Government to 
improve the effectiveness of advocacy. We are 
seeking opportunities to strengthen our voice 
through strategic partnerships with other chambers 
operating here in Thailand. And lastly, we are striving 
to improve diversity in our Board of Governors and 
Committee Leads; in terms of gender, ethnicity and 
company size. More work to do across all these 
dimensions, but I really like the direction we are 
headed in as an organization.

What’s the most rewarding thing about being 
on the Board of Governors? 

For many of us on the Board, we are senior 
representatives of our companies in Thailand, and 
it is sometimes difficult to find others who are going 
through the same experiences as we are facing. 
So, it is nice to engage with other people who 
might be going through some of the same things 
that I am when trying to lead a large organization 
and drive a successful business here in Thailand. 
I enjoy learning from others as we talk about local 
and global trends, or how our respective companies 
are responding to changes in the operating 
environment. It makes me a better leader within my 
own organization.

Jeremy Osterstock is the Chairman and 
Managing Director at Esso Thailand, an 
affiliate of ExxonMobil. He is currently serving 
as the Treasurer of the AMCHAM Board of 
Governors. A graduate of Wesleyan and Penn 
State, Jeremy has been working with Esso 
Thailand for a little more than two years.
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Recently, ExxonMobil Exploration and 
Production celebrated 28 years of safe 
operations in Thailand and donated 460,000 
Baht in community contributions. Why is 
investing in communities important? 

I think investing in the communities in which we 
operate is a “no-brainer.” These are the communities 
that we live in. These are our neighbors and friends. 
These are our service providers and maybe future 
employees. We all want our communities to thrive, 
and ExxonMobil’s efforts to invest in programs that 
support education, health and safety help achieve 
that outcome.

ESSO (Thailand) has been awarded 
AMCHAM’s CSR Excellence Recognition 
Gold Level for 9 consecutive years. What are 
some of the challenges you have faced on-
ground in implementing your CSR activities? 

I think one of the biggest challenges is staying 
focused in how you try to execute your CSR 
programs. There are many diverse needs within 
the community, and it can be easy to try to spread 
out our limited resources and try to do a little bit 
for everyone. But I think what is more effective 
is to define what your strategic priorities are for 
CSR, and then continuously test to ensure the 
investments you are making are aligned with those 
objectives. For ExxonMobil, our focus is on the 
following: STEM education, health, safety and 
environmental conservation. There are many other 
needs within the Kingdom of Thailand, but the focus 
areas are the ones for which we feel we are most 
able to make a meaningful difference. The good 
news is that given AMCHAM’s large and diverse 

membership, AMCHAM as a collective group can 
meet a great many needs for the country.

What advice would you give to expats 
moving to Thailand? 

We were lucky enough to be expats once before 
in Europe, and while there we learned an important 
lesson about staying motivated to get out and visit 
the wonderful places that are now accessible. It is 
easy to fall into a routine of work during the week, 
activities for the kids on the weekend, grocery 
shopping, a bit of fitness and then back to work 
on Monday. If you fall into this trap you will wake 
up 3 years from now and realize that you didn’t 
experience Thailand. You need to commit that at 
least once or twice a month, you are going to get 
out of the house and experience the country; go to 
Chatuchak, visit a floating market, drive to Ayutthaya, 
fly to Chiang Mai, attend an AMCHAM social event!

What is the most valuable benefit of 
AMCHAM to you personally, and to your 
company? 

I deeply appreciate the access AMCHAM provides to 
the U.S. Embassy and the team from the Commerce 
Section. We greatly value their ability to read between 
the lines when trying to navigate through the Thailand 
political, legislative and economic landscape. I try to 
attend events like the Indo-Pacific Strategy update 
with the Charges d’Affaires Peter Haymond, to 
strengthen my understanding of the environment 
that we are operating within. This makes me more 
effective in my role as a business leader, and more 
informed as a U.S. citizen. 
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AMCHAM Government Affairs

On March 14, Heidi Gallant, Executive 
Director of AMCHAM had a meeting with 
Vuttikrai Leewiraphan, Director General, 
Department of Business Development (DBD) 
to introduce herself and discuss DBD’s 
current policy priorities. Thailand 4.0, ease 
of doing business, the Foreign Business 
Act, and the possibility of AMCHAM-DBD 
collaboration.

On March 25, Heidi Gallant, Executive Director 
of AMCHAM had a meeting with Ajarin 
Pattanapanchai, Permanent Secretary, Ministry of 
Digital Economy and Society to introduce herself 
and discuss the ministry’s policy priorities, the 
newly passed Personal Data Protection Act, the 
Cybersecurity Act, and other related laws, and 
AMCHAM-MDES collaboration.

On April 18, Heidi Gallant, Executive Director 
of AMCHAM had a meeting with Arkhom 
Termpittayapaisith, Minister of Transport in order 
to propose the Road Safety Campaign and the 
possibility of AMCHAM involvement.

Discussion with Department of Business Development 

Meeting with Ministry of Digital Economy & Society

AMCHAM Representatives Meet Minister of Transport

Pictured (from left) Tomwit Jarnson, Government Affairs and Public Policy 
Director, AMCHAM Thailand; Heidi Gallant, Executive Director, AMCHAM 
Thailand; Ajarin Pattanapanchai, Permanent Secretary, Ministry of Digital 
Economy and Society; and Kobsiri Iamsuri, Director of Legal Affairs, 
Ministry of Digital Economy and Society.

Pictured (from left) Khemika Ratanakul, Public Affairs Manager, Diageo Moet Hennessy; 
Wichit Sophitanontrat, Country Manager, Exterran (Thailand); Nirut Kunnawat, 
Government Affairs and Markets Director, 3M Thailand & ASEAN+, 3M Thailand; 
Teerapong Rodprasert, Vice Minister, Ministry of Transport; Arkhom Termpittayapaisith, 
Minister, Ministry of Transport; Heidi Gallant, Executive Director, AMCHAM Thailand; 
Tomwit Jarnson, Government Affairs and Public Policy Director, AMCHAM Thailand; 
Kannaphong Duangurai, Government Affairs Manager, Dow Chemical; and Trakarn 
Chindavijak, Director, Government Affairs, Thailand and ASEAN Emerging Markets, Ford 
Motor Company.

Pictured: AMCHAM Executive Director, Heidi Gallant, 
meets with Director-General, Vittikrai Leewiraphan of the 
Department of Business Developement at their office. 
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AMCHAM Government Affairs

AMCHAM Representatives Meet 
Customs Department Director General

On May 3, Heidi Gallant, Executive Director of AMCHAM 
accompanied by the Customs and Excise Council, had 
a meeting with Krisada Chinavicharana, Director General, 
Customs Department to continue the regular cooperative 
dialogue and consultation, seek clarification on certain 
pending issues of the customs law, and provide 
recommendations to enhance AMCHAM-Customs 
Department collaboration.

Pictured (From left): Malinee Chuisumrarn, AMCHAM Customs & Excise Council 
(Ford Motor Company); Tomwit Jarnson, Government Affairs and Public Policy 
Director, AMCHAM Thailand; Malika Bhumivarn, Co-Chair, AMCHAM Customs 
& Excise Council (Bolliger & Company); Paul Sumner, Co-Chair, AMCHAM 
Customs & Excise Council (PricewaterhouseCoopers); Heidi Gallant, Executive 
Director, AMCHAM Thailand; Krisada Chinavicharana, Director General, Customs 
Department; Chaiyut Kumkoon, Deputy Director General, Customs Department; 
and his team.

Heidi Gallant, AMCHAM Exectutive Director, discusses the impact of the recent changes in tax incentives.

On May 14, AMCHAM, together 
with Executive Director Heidi 
Gallant and Government Affairs 
Director Tomwit Jarnson and 
Tax Committee Co-leaders, met 
with the Revenue Department’s 
Principal Advisor Pinsai Suraswadi 
to discuss the sudden transition 
from the recently cancelled 
Regional Operating Headquarters 
and International Headquarters 
(ROH/IHQ) regimes to the 
International Business Centers 
(IBC) regime. 

Focused on significant long-term 
investment commitments, members 
have expressed disappointment 
over the sudden change. In order 
to advise current and prospective 
investors regarding the new law, 
AMCHAM sought greater clarity from 
the Revenue Department on the 
procedure and timeline for the con-
version to the IBC regime. During the 
meeting, the AMCHAM team brought 
up questions faced by our mem-
bers to Pinsai, such as those on the 
specific deadlines and requirements. 

AMCHAM Meets with the Revenue 
Department’s Principal Advisor on IBC Change

While AMCHAM was able to clarify 
many areas of confusion regarding 
the transition to the IBC regime, 
AMCHAM believes that the imple-
mentation of the IBC is still a work in 
progress. Both parties agreed that 
further meetings should be held. 

In addition, AMCHAM suggested the 
release of a joint statement from the 

Revenue Department and the Board 
of Investment and invited Pinsai to 
speak to AMCHAM members on the 
new tax incentives to attract invest-
ment. 

Members can learn more about 
key takeaways from this meeting in 
a summary of the meeting’s Q & A 
located on the AMCHAM website.
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AMCHAM’s 2019 Board of Governors: (from left to right) Harold Vickery, Jr., Viboon Kromadit, Yukontorn “Vickie” Wisadkosin, Jeremy R. Osterstock, Daniel Abate, Tibor Pandi, 
Gregory Bastien, David Nardone, Dale Lee, George Hartel, Herman Ehrlich, Jennifer Peng, and David Lyman at the Governors Ball on April 27 at Conrad Bangkok Hotel.

AMCHAM Celebrates a Jet-setting Night 
on PAN AMCHAM for 2019 Governors Ball
On April 27, AMCHAM took the Governors Ball for a flight on PAN AMCHAM back to a bygone 
era of air travel at the Conrad Bangkok. We were honored to be joined by the U.S. Chargé 
d’Affaires Peter Haymond, who opened the gala and welcomed the 2019 AMCHAM President 
and Board of Governors. Over 450 members and guests joined the throwback to memories of 
the jet-setting era and danced the night away. Our members and guests enjoyed a four-course 
dinner masterfully assembled by Conrad Bangkok Executive Chef Ashley Coleman, accompanied by live entertainment 
provided by Boss Band, DJ Tommy and Flow by Love. The evening was wonderfully capped by the Silent Auction, in which 
the night’s participants bid on more than 80 items to raise over 1.5 million Baht for the AMCHAM Thailand Foundation 
Student Scholarship Program, whose proceeds will benefit deserving but underprivileged students in Thailand to pursue 
their university education. AMCHAM extends our sincerest appreciation to our corporate partners, event sponsors, and 
all of those who attended, for making this year’s Ball a night to be remembered.

Events Roundup
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Events Roundup
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PLATINUM

GOLD

SILVER

Thank you to Event Partners

2015 amcham governors ball

come chill out!
Saturday, April 25, 2015

Shangri-La Hotel
6 pm - 1 am

Platinum Sponsors: Gold Sponsors: Silver Sponsors: 

For more information, please contact sheree@amchamthailand.com

AMCHAM’S PREMIER SOCIAL EVENT OF THE YEAR

Enjoy champagne, 
drinks, a four-couse 
dinner, dancing and 
entertainment

Tickets: 
Baht 4,000 per person
Black Tie or Theme

The event supports
the AMCHAM
Thailand Charitable
Foundation
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Thank you to the event supporters:

• 137 Pillars House
• Agoda
• Akyra TAS Sukhumvit Bangkok
• Akyra Thonglor Bangkok
• Aleenta Hua Hin - Pranburi
• All Nippon Airways
• Amari Watergate Bangkok Hotel
• Amata Corporation
• Amy Diener
• Anantara Baan Rajprasong
• Anantara Layan Phuket Resort
• AVANI Hua Hin Resort and Villas
• AVANI Pattaya Resort & Spa
• Baan Aksorn Thai Language 

School
• Bangkok Auto Lease
• Bank of Ayudhaya
• Banyan Tree Bangkok
• Beach Republic, Koh Samui
• Berkeley International School
• BHMA Hotels and Resorts
• Boon Rawd Brewery
• Caterpillar
• Cathay Pacific Airways
• Centara Grand at Central Plaza 

Ladprao
• Centara Grand at CentralWorld
• Centara Grand Mirage Beach 

Resort
• Charles Chicarelli
• Chevron
• Citibank

• CoffeeWORKS
• Conrad Bangkok
• Conrad Koh Samui
• Crepes & Co
• Crowne Plaza Bangkok Lumpini 

Park
• Dewa Phuket
• Diageo Moet Hennessy
• DKSH
• Don’s Shoes
• Dow Chemical
• Dream Phuket Hotel & Spa
• dusit D2 Chiang Mai
• Esso
• EVA AIRWAYS
• Evason Hua Hin
• FCC Angkor
• FedEx Thailand
• Ford Sales & Service
• Four Points by Sheraton Bangkok, 

Sukhumvit 15
• Galliana Creations
• GLOW Elixir Koh Yao Yai
• GLOW Ma Belle Danang, Vietnam
• Grand Hyatt Erawan Hotel
• Hainan Airlines
• Harley-Davidson 
• Health Republic, Koh Samui
• Hilton Hua Hin Resort & Spa
• Hilton Pattaya
• Hilton Phuket Arcadia Resort & Spa
• Hotel Indigo Bangkok Wireless Road

• Hyatt Regency Bangkok 
Sukhumvmit

• InterContinental Bangkok
• InterContinental Hua Hin Resort
• InterContinental Samui Baan Taling 

Ngam Resort
• Jarton
• Jelly Belly Candy Company
• Jim Thompson
• John McDermott 
• JW Marriott Hotel Bangkok
• Katiliya Mountain Resort & Spa, 

Chiang Rai
• Klapsons The River Service 

Residence
• Lancaster Bangkok
• La-Z-Boy
• Le Boeuf Restaurant
• Le Méridien Chiang Mai
• Le Méridien Chiang Rai Resort
• MAI HOUSE Patong Hill, Phuket
• MAI HOUSE Saigon, Vietnam
• Minor Food Group
• Minor International
• Nichada Properties
• NOK AIR
• Novotel Siam Square
• Novotel Suvarnabhumi
• Oakwood Sriracha
• Oriental Residence Bangkok
• Park Hyatt Bangkok
• Pepsi

• Pimalai Resort & Spa
• Radisson Suites Bangkok 

Sukhumvit
• Raja’s Fashions
• Rajawongse Clother
• Ramada Plaza by Wyndham, 

Bangkok Menam Riverside
• Rembrandt Hotel
• Renaissance Bangkok
• Rosewood Bangkok
• Royal Orchid Sheraton Hotel & 

Towers
• Samitivej 
• Scomadi
• Seagate Technology
• Siam Kempinski Hotel Bangkok
• Sofitel Bangkok Sukhumvit
• St. Regis Bangkok
• Stanley Black & Decker
• Starbucks Merchandise
• The Athenee Hotel, Bangkok
• The Bell Pool Villa Resort
• The Landmark Bangkok Hotel
• The Library Hotel
• The Okura Prestige Bangkok
• The Siam
• The Sukosol Hotel, Bangkok
• Tilleke & Gibbins International
• Transpo
• UNITED Airlines
• WHA Corporation

Events Roundup
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AGM and Monthly Luncheon with 
Director of Department of Intellectual 
Property Thosapone Dansuputra
On March 22, at our Annual General Meeting and Monthly Luncheon at the Hyatt Regency Bangkok, the AMCHAM 
Legal Committee was honored to feature Thosapone Dansuputra, Director General of the Department of Intellectual 
Property (DIP), Ministry of Commerce as the keynote speaker. The Director General spoke to our members about 
legislative developments in intellectual property protection and its enforcement in Thailand, during which he noted 
that the DIP has increased the number of patent examiners to end the backlog on applications. The luncheon also 
served as the Annual General Meeting during which members approved the 2018 financial statements.

(1) Thosapone Dansuputra (2) George Hartel, Jeremy Osterstock (3) Charles Blocker, Greg Bastien (4) Thosapone Dansuputra, Siriporn Chaiyasuta, Tomwit Jarnson 
(5) Eliot Delunas, Sarawan Dever (6) Greg Bastien, Thosapone Dansuputra, Christopher Knight

1

3

5

2

4

6
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Pictured from left; Nazhif Yusoff, Vo Lan Phuong, Samuel Pursch, Heidi Gallant, Greg Arnold, Jeremy Mullins, and Hans Vriens.

March Briefing: Opportunities and 
Challenges in Doing Business in Myanmar

Vriens & Partners Regional Update: 
Vietnam, Myanmar, and Malaysia 

On March 27, AMCHAM had the 
honor of welcoming John Fleming, 
Senior Commercial Officer at the 
U.S. Embassy in Myanmar, and 
James Meisenheimer, Myanmar 
Country Manager for Tractus Asia 
at the AMCHAM Citi Boardroom. 
Through various case studies, 
the two speakers shed light on 
Myanmar’s key business sectors 
and opportunities that they provide. 
Fleming and Meisenheimer 
presented possible opportunities in 
the Myanmar business climate, yet 
warned that to be successful, firms 
require adequate familiarity with the 
country’s business landscape.

On March 28, AMCHAM 
members met at the Athenee 
Hotel to learn about the 
latest insights and updates 
on the political, business, 
and investment climates 
in Vietnam, Myanmar, and 
Malaysia. The presentation 
was jointly given by a panel 
consisting of Hans Vriens, 
Managing Partner at Vriens 
and Partners and his team of 
country directors from Vriens 
and Partners. The wide 
range of speakers fielded a 
number of questions from 
attendees at this event, 
where the Vriens & Partners 
team shared their analyses 
on a host of political matters 
and business development 
decisions. “Vriens & Partners 
had a very talented mix of 
professionals”, said Heidi 
Gallant, Executive Director of 
AMCHAM Thailand, adding 
that “the diversity of the 
team speaks to the range of 
expertise at their fingertips.”

Pictured: Speakers John Fleming (seated second from left) and James Meisenheimer (seated third from left) 
receive a gift of appreciation for their insights on the Myanmar market.
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AMCHAM Social Networking in May

(1) Linda Belonje, Herman Ehrlich, Charles McMurray (2) Matteo Clini with Shangri-La 
Bangkok sales staff (3) Shirley O’Sullivan, Jarred Kelly, Wuthichai Suppermpong, Samantha 
Seal, Alberto Strada (4) Alan Gallant, Benjamin Shulte, Heidi Gallant (5) Katie Kotchaphen, 
Santa Fe Representative, Greg Boudah, David Boucher, Josh Decker (6) Alex Stewart, 
Michael Jand, John Hocking (7) Therese Overton, Benjaporn Na Lumpoon (Petch) (8) Eliot 
Delunas, Nutdanai Sirinapanont, Josh Decker, David Lawrence











 



An Escape to Italy!  On May 15, followed by the new member orientation, AMCHAM 
members enjoyed an interesting evening of conversation and networking at the Shangri-
La Hotel Bangkok’s Volti restaurant & bar for la dolce vita. Set alongside the picturesque 
Chao Phraya river, the venue was a perfect getaway from the hustle and bustle of 
downtown Bangkok. AMCHAM’s networking events are always a great opportunity to 
meet new people and enjoy the excellent food and beverages provided by the venue.

Events Roundup
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AMCHAM 101: New Members Orientation

On May 15 at the Shangri-La Hotel 
Bangkok, AMCHAM held its AMCHAM 
101: New Member Orientation which 
is one event that all members, old and 
new, should join; as it is an opportunity 
to connect. The orientation guides 
members in how to get the most out of 
their AMCHAM membership as well as 
educates them on their benefits.

The team shared insights on how 
members can get involved with the 

business community and introduced new members to the committee 
leaders. Present were a few committee co-chairs who spoke on their 
personal engagement and experiences with AMCHAM.

AMCHAM’s industry specific working committees are the engine 
of its business programming. Members are welcome to step up as 
committee leaders in order to develop programs or activities for their 
area of expertise.
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Pictured: (from left) Dale Lee, CoffeeWORKS; Daniel Abate, Chevron; David Nardone, WHA Industrial 
Development; Heidi Gallant, AMCHAM Executive Director; Peter Haymond, Chargé d’Affaires, U.S. Embassy 
Thailand; Siriporn Chaiyasuta, Chevron; Greg Bastien, AMCHAM President; Jeremy Osterstock, Esso; Herman 
Ehrlich, Conrad Bangkok

Mark Cleaver, Managing Director at True eLogistics 
(center) is presented with a gift of appreciation.

AMCHAM Monthly Luncheon in May

Multi-Chambers Meeting & 
ESB Networking at Pattaya

On May 14 at the Monthly 
Luncheon at Siam Kempinski 
Hotel, AMCHAM was 
honored by the presence of 
Peter Haymond, the Chargé 
d’Affaires at the U.S. Embassy 
in Thailand, as the keynote 
speaker. Peter spoke to the 
members about the ‘’U.S. 
Free and Open Indo-Pacific 
Strategy and Thailand’’. During 
his speech, he emphasized 
that ASEAN is central to 
the vision for our region; it 
is our indispensable and 
irreplaceable strategic partner. 
Moreover, he gave insights on 
what the 3 pillars of the Indo-
Pacific Strategy mean in the 
context of Thailand. This event 
was sponsored by Chevron.

On May 10, members of 
foreign chambers of commerce 
in Thailand led by AMCHAM 
gathered at Mövenpick Siam 
Hotel Na Jomtien Pattaya, 
Chonburi for a panel discussion 

on ‘Perspectives on SMART 
Innovations & People in 
eCommerce & Supply Chain 
Logistics’ by Mark Cleaver, 
Managing Director, True 
eLogistics.

The meeting was followed by 
a networking evening with the 
participation of the Australian, 
British, Canadian, German, 
Mexican, Singaporean, South 
African, Belgian, and Dutch 
chambers of commerce in 
Thailand. The two events were 
kindly supported by WHA 
Corporation and Mövenpick Siam 
Hotel Na Jomtien Pattaya.

Members from multiple foreign chambers of commerce meet for a social networking event.

Events Roundup



The American Chamber Of Commerce In Thailand   49



50    Thai-American Business - Volume 2/2019

First ChariTEE Golf Day of the Year

Team Marine Security Guard

Team Agoda

Team McThai Team Esso

AMCHAM staffTeam Citibank

AMCHAM Thailand tees off its 
first golf tournament of the year. 
Golfers dedicate their time and 
money to AMCHAM’s Annual 
ChariTEE Golf tournament 
raising over 300,000 Baht 
for the American Chamber 
of Commerce in Thailand 
Foundation to support education 
for Thai children. 

Beyond making a difference 
in the lives of children in our 
communities, the tournament 
is a great opportunity to bond 

and tee off together. It also serves 
as a special thanks giving for our 
soldiers on Memorial Day... all 
while enjoying a fun day at the 
picturesque green terrains of the 
Vintage Club Golf course. 

The weather was spectacular, 
the food was amazing and none 
of it would have been possible 
without our sponsors or our 
Sports committee co-chair 
Kevin Windfield. Thank you 
Pizza Company for keeping our 
stomachs full, Coca- Cola for the 

free flow thirst quenchers, Citibank for 
their amazing golf coach, and to each 
and every other sponsor who donated 
to our incredible raffle prizes. 

We had our first Hole in One at this 
event! Shot by Janine Hogue at the 
Citibank hole, the Department of 
Justice representative’s name will be 
included in Vintage Golf Resort’s wall 
of fame. 

If you missed this one, our next 
ChariTEE Golf tournament is on 
November 29.

Events Roundup
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Hackers Award to team Marine Security Guard

Minor International with 2nd place of Championship

2nd Place Weekender to team Caterpillar 2

3rd Place of Championship Fight is U.S. Embassy team

Chevron wins 1st Place Professional Fight

Team General Motors with 3rd Professional Fight

Event Partners

Platinum Sponsors Gold Sponsors

Am
er
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an

 C
ha

m

ber of Commerce in Thailand Foundation
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AMCHAM Committee Meetings in March, April and May

(1) Business Economics: On March 26, AMCHAM was delighted to welcome the Executive Director of CBRE Thailand James Pitchon. Mr. 
Pitchon gave some latest insights into the economic and social developments that are affecting current commercial and residential property trends 
in Bangkok and its vicinities. (2) Legal: On April 2, AMCHAM and the Committee welcomed Bhumivisan Kasemsook, Assistant Secretary General 
of the Office of Public Sector Anti-Corruption Commission, and Praween Chantanakomes, Senior Associate at Baker McKenzie, for a conversation 
regarding progress in Thai Anti-Corruption Law. (3) Joint CSR and SME: On April 24, at the Bourbon Street Restaurant and Oyster Bar, AMCHAM’s 
CSR and SME Committees jointly hosted a conversation with Dale Lee, the Managing Director of CoffeeWORKS, and marketing consultant Rob 
Kawada, the Founder and Managing Director of www.englishgang.com. Attendees were able to gain firsthand insights into making the best use 
of CSR practices such as the triple bottom line philosophy through the art and science of effective storytelling. (4) Human Resources: On April 
26, at the Westin Grande Sukhumvit, AMCHAM and the HR Committee was joined by leadership advisor Dr. Gerrit Pelzer in a discussion on how to 
make coaching effective in boosting, attracting, and retaining talented high performers. (5) Food and Agri-Business: On May 16, the Food and 
Agri-Business Committee was delighted to welcome Maiprae Loyen, CEO of MTI-Solution and government advisor to speak on the sustainability of 
Thai natural rubber. During the meeting, Maiprae spoke to our members about the problem of uncertainty plaguing the Thai natural rubber industry 
due to unpredictable variables such as climate, soil condition, pests, and most importantly, the rubber selling price. Big data collection will allow 
producers, consumers, governments, banks, and factories to make better informed decisions and mitigate risks easily at their fingertips. (6) Human 
Resources: On May 16, at the Rembrandt Hotel and Suites, the HR Committee had the privilege to welcome Tidarat Kanchanawat, Country Manager 
for Adecco Group Thailand, who spoke to the committee about 2019 Global Talent Competitiveness Index (GTCI) and where Thailand stands. Tidarat 
(pictured on the left of (1)) discussed the methodology of this study conducted by Adecco, INSEAD, and Tata Communications which ranks countries 
based on their capacity to enable, attract, grow, and retain talent.
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AMCHAM Committee Meetings in May

(1) Healthcare: On May 23, AMCHAM Healthcare Committee was delighted to welcome Rikard Elfving, Senior Social Sector Specialist from the 
Southeast Asia Department from the Asian Development Bank (ADB), who spoke on ADB’s regional initiative to provide healthcare coverage for 
migrant workers particularly in Special Economic Zones. Rikard was joined by Kyi Thar and Randy Dacanay from the ADB to present the most recent 
data on regional migration. During this meeting, Rikard and the team from the ADB presented how the private sector could contribute to this initiative 
as part of, if not beyond, their existing CSR programs. (2) Food and Agri-Business: On May 27, AMCHAM Food and Agri-Business Committee 
had the pleasure of welcoming Dr. Janice Rueda of Archer Daniels Midland (ADM) to speak on the burgeoning market for plant-based protein. As a 
disruptive force in the food industry, preference for plant-based protein compelled firms and companies to make good use of research data in order 
to  target groups of consumers, who look for different values, nutritional or social. During the event, our members, who packed the AMCHAM Citi 
Boardroom, also had the opportunity to sample the most novel plant-based snacks on the market.

 

YPC Dedication Trip to Surin 
and Networking Night at Charley 
Brown’s Mexicana
On May 24, the Young Professionals 
Committee Co-chairs, Eliot Delunas, Ashley 
Muller, Josh Decker, and Punyaphan 
Klykoom, joined by AMCHAM team 
members, travelled to Baan Nong Bueng 
School in Surin Province to dedicate 
computers and other necessary school 
equipment purchased with the funds that 
the Young Professional Committee (YPC) 
has raised throughout the year. The funds, 
totaling 125,350 baht, will help the school 

with the purchase of instructional equipment and 
building improvements.

After returning from the trip, the YPC Co-Chairs 
briefed guests on their recent dedication trip at 
the YPC Networking Night on May 30 at Charley 
Brown’s Mexicana. Besides learning how the 
YPC’s events and philanthropy are impacting 
Thai society, guests mingled and networked in 
an intimate venue with great food and tried their 
luck in hitting the piñata for a belated celebration 
of Cinco de Mayo.
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New Members

AMCHAM Welcomes New Members

ORDINARY COMPANY 
MEMBER 
  

Amata Spring Development 
Co., Ltd.

Amata Spring Country Club is 
an exclusive private country 
club featuring one of the most 
prestigious and recognizable 
championship courses in Asia. The 
course and facilities provide our 
members with the best private club 
experience unmatched anywhere 
in the country. Since its opening 
the course has been privileged to 
host the highest profile golf events 
staged in the Kingdom of Thailand.

Designate: David Townend, 
General Manager

Beervana (Thailand) Co., Ltd.

Beervana is the story of two star-
crossed craft beer lovers who 
brought the very first craft beer to 
Thailand. Then they did it again in 
Indonesia. Now Beervana is serving 
Bangkok, Phuket, Chiang Mai, 
Isaan, Pattaya, Jakarta, Bali and 
next, Ho Chi Minh City. 

Designate: Aaron Grieser, 
CEO and Co-founder
Alternate: Brian Bartusch, 
Co-founder

 
CULINEUR School of Culinary 
Arts and Entrepreneurship 

Established in 2018, Culineur is 
the leading school in Thailand 
that provides a comprehensive 
educational curriculum specializing 
in the culinary arts, critical thinking, 
business management, and 
entrepreneurship. The school’s 
objective is to develop a new 
generation of culinary professionals 
and innovators who lead the way to 
the kitchens of tomorrow. 

Designate: Antony Osborne, 
Managing Director

 
Ducati Motor (Thailand) Co., Ltd. 

Founded in 1926, Ducati has been 
producing sport-inspired motorcycles 
since 1946. The history of Ducati 
is driven by a unique engineering 
talent that has always generated 
motorcycles of unmistakable 
design and most profound sporting 
spirit. Today, their motorcycles are 
characterized by high-performance 
engines with “Desmodromic” valve 
actuation, innovative design, and 
avant-garde technology. 
 
Designate: Alberto Starda, 
Managing Director
Alternate: Dominique Cheraki, Asia-
Pacific Markets Director

Henley & Partners

Henley & Partners is the global 
leader in residence and citizenship 
planning. Each year, hundreds of 
wealthy individuals and their advisors 
rely on our expertise and experience 
in this area. The firm’s highly qualified 

professionals work together as one 
team in over 30 offices worldwide. The 
concept of residence and citizenship 
planning was created by Henley & 
Partners in the 1990s. 

Designate: Andrew Raming, Senior 
Manager, Business Developer

JTB (Thailand) 

JTB has grown to become Asia’s 
No. 1 travel agent, with offices in 34 
countries and regions worldwide. 
Its longstanding relationships with 
customers and business partners 
have made JTB a company that 
people trust and look to for great 
results. The JTB global network 
extends to 516 offices in 100 cities, 
covering 36 countries and regions.
  
Designate: Shuhei Kato, Business 
Development

Mckinsey & Company Thailand 
Co.,Ltd

Founded in 1926, McKinsey & 
Company is a global management 
consulting firm, committed to helping 
institutions in the private, public, and 
social sectors achieve substantial 
and lasting improvements in their 
performance. With consultants in 
more than 60 countries, we bring 
unparalleled expertise to our clients 
anywhere in the world. We help our 
clients shape direction, mobilize their 
organizations, build capabilities, and 
support execution for sustainable 
results. 

Designate: Martin Elling, Global 
Senior Advisor for Southeast Asia / 
Senior
Alternate: Noppaman Sivakriskul, 
Senior Partner
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Regus Management (Thailand) 
Co., Ltd.

IWG is leading the workspace 
revolution. Our companies help 
more than 2.5 million people and 
their businesses to work more 
productively. We do so by providing 
a choice of professional, inspiring, 
and collaborative workspaces, 
communities, and services.

Designate: Thitiwat 
Thanapornnithinan, Sales Director 
Thailand
Alternate: Frederik Dhooge, 
TL Sales Area Manager

Revima

Revima is a leading independent 
MRO (Maintenance, Repair & 
Overhaul) solutions provider, 
specializing in APU, Engine Parts 
and Landing Gear for civil and 
military aircraft through five dedicated 
services: Repair & Overhaul, Engine 
Parts Repair, Material Solutions, Fleet 
Management and Leasing. 

With committed and passionate 
employees across locations in 
Europe, Asia, North America and 
the Middle East, Revima boasts over 
60 years of MRO expertise. Revima 
supports aircraft operators, lessors, 
and repair stations worldwide, 
positioning this company as one of 
the most experienced MROs in the 
world, with extensive understanding 
of airline expectations, best in class 
value and services.

Revima is an EASA & FAA Part 
145 certified organization, as well 
as benefiting from approvals from 
numerous agencies. With sales 
in excess of 300 million euros, it 
employs approximately 800 people.

Designate: Remy Jean Maitam, 
President
Alternate: Papornrach 
Passonnobporn, office manager

Supara Group

Supara Group is a leading menswear 
apparel company in Southeast Asia 
with over 400 point-of-sales across 
Thailand, Philippines, Malaysia, and 
Indonesia. Established in the 1970s, 
the Group brand portfolio includes 
GQ, Cheq, Giffini, CL, Linge, Angey, 
Fratello, Hartford, and Bizione. The 
Group is vertically integrated with 
its own factories established across 
Thailand. This is to ensure our product 
is of the highest quality ranging 
from great design, comfortable fit, 
and detailed craftsmanship. Our 
growth strategy is to forge our 
expertise in developing technical and 
functional garments and creating 
a true omnichannel retail shopping 
experience for our customers.

Designate: George Hartel, Chief 
Commercial Officer

 
VitalLife Corporation Limited

The Vitallife Wellness Center, a 100% 
owned subsidiary of the publicly 
traded Bumrungrad International 
Hospital since 2001 and located 
on the campus of Bumrungrad 
International Hospital, is one of the 
leaders in the provision of scientifically-
based integrated longevity medicine. 
Our mission is to deliver measurable 
improvement in health span through 
predictive, preventive, revitalizing 
and regenerative treatments. We 
customize our programs, services, 
and supplements to our client’s needs 
and requirements individually.

Designate: Pattaravadee 
Wangviriyaphan, Associate Division 
Director Sales and Marketing
Alternate: Ghita Assouap, Sales and 
Expat Supervisor

Associate Company Member 

Taxcents

Singapore owned company
• Tax Preparation for U.S. Citizens 

and Green Card Holders;
• Tax Preparation for Nonresident 

Aliens;
• Estimated U.S. Tax Calculations;
• US Tax Equalization Advice and 

Planning;
• Expatriation Tax;
• US Prior Year Returns; and
• IRS Representation

Designate: Balwinder Kaur

COMPANY ADDRESS 
CHANGES:

• Asset World Corp Public 
Company Limited relocated 
to 56th Fl., Empire Tower, 1 
South Sathorn Road, Yannawa, 
Sathorn, Bangkok 10120

• Baker & Mckenzie Ltd. relocated 
to 5th, 10th and 21st – 25th 
Floors, 990 Abdulrahim Place, 
Rama IV, Bangkok 10500 

• Kenan Institute Asia relocated to 
CTI Tower, 16th Floor, 191/63-
64 Ratchadapisek Road, 
Klongtoey, Bangkok 10110 

• New Hampshire Insurance 
Company relocated to 21st – 
23rd Floor, Siam Piwat Tower, 
989 Rama 1 Road, Patumwan, 
Bangkok 10330 

COMPANY NAME CHANGES:

• Boeing Company Is now Boeing 
International Corporation.

• Du Pont (Thailand) Limited 
Is now DuPont Performance 
Specialty Products (Thailand) 
Limited 

• Swissôtel Le Concorde Bangkok 
Is now Swissôtel Bangkok 
Ratchada 

• TCC Hotel Asset Management 
Is now Asset World Corp Public 
Company Limited 
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The following fine establishments offer discounts or incentives to AMCHAM members

Anantara Hotels Resorts & Spa
Special discount from Anantara 

Hotels Resorts & Spas Group

Bourbon 
Street 
(Bar & 
Restaurant) 
10% discount 
on food

American School of Bangkok
- 50% off registration fees 
- 10% off first year’s tuition

137 Pillars Suites & 
Residences Bangkok

20% Off on F&B discount and Spa

Amanpuri 
Special price for local Thai residents

Cali-Mex Bar and Grill 
15% Discount Food and Beverage

Centara Grand at CentralWorld 
15% discount on brunch at UNO MAS 

Domingo Fabuloso

Grand Hyatt Erawan Bangkok 
20% Discount for food

Glow Hotels & Resort 
15% Discount from any rate on hotel website

Conrad Bangkok 
20% Special Discount on Food & Beverage

Centara Grand at Central Plaza Latphrao 
Special offer on F&B and services to 

AMCHAM members only

Bumrungrad Hospital
Enjoy discount when presenting 

AMCHAM’s member card

AMCHAM Affinity Program

Beach Republic Koh Samui
Amazing deal for AMCHAM members plus 

US$100 will be donated to ATF for each 
card sold.

Berkeley International School
Come see us about our special 

promotion for AMCHAM members!

BHMA Hotels and Resorts
15% discount from best available 

rate in brand website

H O T E L S  A N D  R E S O R T S

BNH Hospital
5% discount on medications;
15% discount on ward rooms

Cathay Pacific Airways
5% off on CX market fares

Global Union Express
- 5% discount on Thai’s Royal Orchid Holidays at regular price

- 4% discount on all international IATA published 
fares ex Bangkok including RTW

CoffeeWORKS
20% Off La Cimbali Espresso 

Machines

LMG Insurance
15% discount for motor and other insurance

Mahanakorn Partners Group
10% discount on all accounting & tax advisory
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Restrictions apply. Members must present AMCHAM 
membership card to receive promotions and discounts. 
Offer is subject to change or termination; new offers, 
changes and terminations will be announced in T-AB 
Magazine and on the AMCHAM website. If you have not 
yet received your AMCHAM membership card, please 
contact the AMCHAM office. For details and restrictions 
on these offers please visit: www.amchamthailand.com.

Prem Tinsulanonda International School 
20% discount on Traidhos Camps

Sunrise Tacos
10% discount

Mai House 
15% discount from any rate on hotel website

Siam Kempinski Hotel Bangkok 
Special room rate offer starting from THB 

5,875++ per room per night

Swissotel Bangkok Ratchada 
Special price for International 

and Seafood Dinner

The St. Regis Hotel  
Special price for spa at ELEMIS Spa 

at St.Regis Hotel 

Metropole Bangkok 
15% Discount from any rate on hotel website

Pisut & Partners
10% off on Legal Fees

Movenpick BDMS Wellness 
Resort Bangkok

15% discount for both food and beverage

Pacific Cross Health Insurance
5% premium discount on 

Insurance plan

Raja’s Fashions
Buy 1 suit get 1 shirt free

Rembrandt Hotel
10% off both food & beverage at 

MEXICANO, Rembrandt Hotel

Renaissance Bangkok 
Ratchaprasong Hotel

20% off on food & beverage discount

Robere and Associates
15% off all training programs

Rose Marie Academy
Providing Scholarships 

for SME Families

Samitivej Hospital 
Up to 50% discount on health 

check up program

Sheraton Grande 
Sukhumvit 
20% off on food 
and beverage at
Sheraton Grande 
Sukhumvit

SPOKES JEWELRY SERVICES
Free clean & check on one jewelry item,

10% off your custom jewelry design

Webster University 
 Special scholarships for AMCHAM 

members and family

W Hotel Bangkok 
30% off W Does Brunch Saturday 

buffet on every 1st and 3rd 
Saturday of the month
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Subject Guidelines

Future issues of T-AB Magazine will focus on the themes of CSR, Education, 
and Training, and we are actively soliciting articles on these topics. We also 
welcome articles about new legal and regulatory developments; knowledge 
sharing and best practices; and any topics affecting the business climate in 
Thailand.

We do ask that articles be on topics of general interest and demonstrate 
thought leadership by including original research, information, or analysis. 
Articles should not be primarily self-promotional or focus on member news; 
this type of information – for example, press releases – may be submitted to 
our communications team, but will be compiled in a separate section under 
Member News.

Format Guidelines

Articles should be sent in editable format, accompanied by 2-4 images. 
Images should be unedited and saved in .JPEG format with a resolution of at 
least 330 dpi. Please include captions. Charts and graphs should be sent in 
PDF format with title.

Please provide the author’s position, organization, and e-mail address, as well 
as a recent headshot style photo. Feature articles for T-AB Magazine should 
be approximately 500-800 words, and may be edited for length or clarity. 
Contributions for the website may be shorter.

Submission deadlines for T-AB Magazine are August 1 and November 1.  
Website articles may be submitted on a rolling basis.

For submissions or inquiries please 
contact our communications team at 
comm@amchamthailand.com.

Amplify Your Voice through Thought 
Leadership with AMCHAM

AMCHAM is seeking member submissions 
for our T-AB Magazine and website.
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(2017-2018)

For more information, please visit https://thailand.chevron.com

Chevron Community Development Project 

Chevron Thailand Exploration and Production, Ltd. initiated the Chevron Community Development Project to empower 
the economic capacity of communities in Nakhon Si Thammarat through the establishment of Village Development Banks. 
The banks aim to reinforce financial discipline and entrepreneurship among community members and provide easy access 
to fund to help finance their livelihoods, enhancing main and secondary livelihood opportunities. By working closely with 
the public and private sector and local communities, the Chevron Community Development Project significantly contributed 
to the improvement in quality of life in Nakhon Si Thammarat as follows:

Benefit to
the communities Built capacity of 

over 5,000 
community members

Over 25,000 beneficiaries
in the communities

20 government agencies 
and NGOs participated

People development

471 scholarships
awarded

100,000 baht
given to support capacity

building workshops for
bank committee members

Economic and quality of life development
Over 5,000

Village Development Bank members

Over 27 million baht
in savings

Over 44 million baht
in cash flow

Over 4,000 loans
granted to support local livelihoods

Over 3,000
local businesses

supported

Over 2,300
people with

life insurance funds

Over 2,300
people with 

welfare funds

Environment
conservation

Over 2,000
mangrove saplings planted

Over 1.5 million
black tiger shrimps released

Cultural promotion

Over 40,000 baht
given to support community sporting events

Over 80,000 baht
given to support Kathin ceremonies

Over 60,000 baht
given to support Ramadan

Over 80,000 baht
given to support local Songkran festival




