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Dear AMCHAM Members,
At the end of 2018, the Board elected me to my first term as President
of AMCHAM and it is an honor to serve the Chamber in this capacity.
I am excited for the changes that are taking place at AMCHAM as we
modernize our offerings for the benefit of all our members.
After first arriving in Thailand in 2011, I have been living in Pattaya with my
family as Managing Director for American Axle and Manufacturing. Now
that I am your President, I will be spending more time in Bangkok, but
also look forward to welcoming you to AMCHAM events on the Eastern
Seaboard. The Eastern Economic Corridor (EEC) is a high-priority for
Thailand to develop for foreign investment and my experience here has
been very positive.
I would like to take this opportunity to thank the 2017-2018 President,
Jeffrey Nygaard, for his tireless efforts in seeing AMCHAM through the
hiring of AMCHAM’s new Executive Director, Heidi Gallant. I also want
to express my deepest appreciation for the members of the Board of
Governors and all the Committee Leaders who provided stability during
the transition period; all of you are critical to the Chamber’s mission and
have provided Heidi with a wealth of education on AMCHAM activities,
history, advocacy concerns, and traditions.
The Board of Governors, Committee Leaders, and AMCHAM’s secretariat
met mid-January for a strategic planning session to discuss charting the
Chamber’s course for 2019 and beyond. The Chamber is committed
to increasing membership, enhancing member benefits, engaging
more people from each member company, and modernizing our
communications with our members. We will also have an increased focus
on advocacy, and are building relationships with many areas of the Thai
government.

Any opinions expressed in articles in this magazine
do not necessarily reflect the views of the Chamber.

T-AB Magazine welcomes contributions from
AMCHAM members. Articles may be reproduced
with acknowledgement, except those taken
from other sources.
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MEMBERSHIP SERVICES
AMCHAM provides an array of services to keep member companies
informed and connected, in addition to acting as a conduit for new U.S.
companies seeking to do business in Thailand.

The Chamber currently communicates with
members through a number of channels and on a
number of platforms—printed materials including
T-AB Magazine and the Membership Directory,
weekly e-mail briefs, the website, Facebook, and
LinkedIn. In 2018, we unveiled a new website
and membership directory for members, and the
secretariat is exploring additional tools with which
to improve our productivity. There are many new
digital tools at our fingertips, and we want to ensure
we use the most cost-effective and efficient ways
to serve our members and the organization as a
whole.
While the Chamber continues to support networking
events, monthly meeting lunches, and committee
meetings, we have two new series of events already
underway: the AMCHAM Insight Exchange and the
Women on Board Discussion Series. The former is
a monthly meeting of a diverse group of members to
explore solutions to their business problems. After
introducing themselves and their business, members
ask for help with new business leads, hiring, referrals
or other specific topics on their agenda at that time.
Over a simple lunch, we all work to help each other
with these issues. This format is very productive and
the first events have resulted in great feedback from
our guests.

Student Scholarship Program, and we are in currently
in search of auction items. Please consider donating
products or unique experiences, such as a wine tasting
or adventure experience. We also hope you’ll directly
support individual students through our Adopt-AStudent program.
AMCHAM and ATF FINANCIAL STATEMENTS
The 2018 Treasurer’s reports and financial statements
for both the Chamber and the American Chamber Of
Commerce In Thailand Foundation can be found on
pages 22 and 27.
Although this year’s Chamber financial statement shows
a deficit of just over four million Baht, this was expected
and budgeted in advance. The Chamber is fortunate to
have a healthy cash balance and during the budgeting
process for 2018, the decision was made to use some
of the cash on hand rather than increase dues.
Please review the statements in this issue and stay
informed about how the Chamber spends membership
dues. Any questions you have may be directed to the
AMCHAM Treasurer or Executive Director.
2019 STRATEGY

The latter event is an informal discussion with women
who serve on non-profit boards. It’s a discussion
about how to get the most from your volunteer hours
and what this service can mean for your career.
We know that many organizations are struggling to
diversify their boards and we want to spread the
word about these opportunities and help women to
find them.
COMMUNITY ENGAGEMENT
AMCHAM, through the American Chamber Of
Commerce In Thailand Foundation (ATF), continues
to invest in the future of Thailand by providing
scholarships for Thai university students. These ATF
programs are administered under the guidance of
the AMCHAM Community Projects Committee. We
were pleased to see many long-serving Committee
members return at the last meeting, as well as
welcome a number of new members looking to
get involved with our charity arm. In 2018, we
provided scholarships for 174 university students
with financial needs. This year’s career camp should
welcome about sixty of our graduating students to
Bangkok for mock interviews and job search advice.
The upcoming Silent Auction during the Governors
Ball is the biggest source of funding for the ATF

AMCHAM will focus in 2019 on increasing our
membership. We know there are more companies that
can benefit from our services and we plan to encourage
them to join our network. We are expanding the
member-to-member discount program and increasing
the number of people at each company who can take
advantage of the member benefits. We will continue
to improve our communications strategy, bringing you
more information digitally than through our traditional
print avenues. We will continue to be one of the most
active foreign chambers in Thailand, giving members
many opportunities to share information, network
and contribute to Thailand. The relationship between
Thailand and the United States is healthy and the
Kingdom has a strong interest in recruiting more foreign
investment to Thailand. We see this as an opportunity
for AMCHAM to advocate for a better business
environment with the new democratic government and
also to increase the numbers in our network.
Best Regards,

Gregory Bastien
AMCHAM President

The American Chamber Of Commerce In Thailand
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AD AAM 2013

Amplify Your Voice through Thought
Leadership with AMCHAM
AMCHAM is seeking member submissions
for our T-AB Magazine and website.
Subject Guidelines
Future issues of T-AB Magazine will focus on the themes of CSR, Education,
and Training, and we are actively soliciting articles on these topics. We also
welcome articles about new legal and regulatory developments; knowledge
sharing and best practices; and any topics affecting the business climate in
Thailand.
We do ask that articles be on topics of general interest and demonstrate
thought leadership by including original research, information, or analysis.
Articles should not be primarily self-promotional or focus on member news;
this type of information – for example, press releases – may be submitted to
our communications team, but will be compiled in a separate section under
Member News.

Format Guidelines
Articles should be sent in editable format, accompanied by 2-4 images.
Images should be unedited and saved in .JPEG format with a resolution of at
least 330 dpi. Please include captions. Charts and graphs should be sent in
PDF format with title.
Please provide the author’s position, organization, and e-mail address, as well
as a recent headshot style photo. Feature articles for T-AB Magazine should
be approximately 500-800 words, and may be edited for length or clarity.
Contributions for the website may be shorter.
Submission deadlines for T-AB are May 15, August 15, and November 15.
Website articles may be submitted on a rolling basis.

For submissions or
inquiries please contact our
communications team at
comm@amchamthailand.com.

The American Chamber Of Commerce In Thailand
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Feature Stories

Insights Into Recruitment
Trends in Thailand
By Zipporah Goetze and Richard Jackson

2

019 will see some game
changers in the realm
of recruitment. Despite
strong global headwinds,
Thailand’s economy has proven
to be quite resilient and strong
with high domestic demand,
stemming from an upswing in both
private consumption and private
investment. The Asian Development
Bank’s revised 2019 models predict
that the Thai economy will see a
4.3 percent growth.

AI Disruption and the Evolution
of Recruitment
The talk of technological disruption
is everywhere but very few really
dig deep into how disruptive tech
and the likes of hacking affect the
way in which recruiters operate.
For recruitment agencies and
professionals, all that this really
means is using tech to essentially
break, streamline, and subvert
conventional wisdom – it is more
than simply taking all the work online.
Currently, acquisition professionals
tend to spend about a third of their
time screening candidates using

current available databases and
CRM software. The end goal for this
relationship between recruitment
and tech would be to reach a point
where the bulk of the processing
time could be significantly
streamlined. However, this is still
very much in its infancy, as we are
still dealing with the first generation
of such software. There are features
in sites like LinkedIn that already
lean towards such a function but
LinkedIn’s market share in Thailand is
significantly less than other countries
in the region – i.e. Singapore.
For highly repetitive, lowskilled jobs, expect to see the
proliferation of chatbots and
automated interactions during the
hiring process. California-based
customer interaction platform
Alorica’s chatbots have already
made their way into the Philippines
and screened and estimated
100,000 candidates for their
overall Asia operations. When we
speak of disruptive technologies,
we should look at how it can
impact the highly repetitive work
that recruitment agencies currently
have.

Next Generation Talent and the
Evolving Workplace Dynamics
We’re witnessing a very interesting
time in the Thai labor market. There
is a changing demographic ratio of
the current labor force, which has
given rise to a more competitive and
robust labor market, as well as the
following:
• Language capabilities of
candidates. This remains a top
requirement for recruiters and
hiring companies alike. As the
language of ASEAN, and the
lingua franca of the business/
corporate community, English
remains imperative for those
seeking a career with any MNC.
Candidates without such skills will
continue to encounter barriers to
career progression.
• Changing workplace dynamics.
In overall recruitment trends, we
see a bit of a culture clash. The
new generation of workers that
are entering the workforce at
the corporate level increasingly
demonstrate an entirely
different and evolving mindset

PRIZES NEEDED FOR GOVERNORS BALL SILENT AUCTION
We are searching for fun, interesting and/or valuable
prizes for the silent auction to be held at the
Governors Ball on April 27. Our “PAN AMCHAM”
Governors Ball Silent Auction has a goal to raise Baht
two million towards supporting scholarships for
disadvantaged, motivated and hard-working Thai
university students. We need your help to source or
provide prizes.
All donations will be recognized!
To donate a prize for the silent auction, please contact
sheree@amchamthailand.com or Tel. 02-254 1041 ext
212.
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A few of the great auction prizes to date:
- United Airlines / American Airlines / Cathay Paciﬁc /
EVA Airlines tickets to USA
- Hotel stays throughout Thailand
- I-Phone X
- Lay-Z-Boy Recliner
- Jewelry
- Technology from Seagate
- Stanley tools
- Gift baskets and more........

from their predecessors. This
new fleet of professionals
have had more exposure to
overseas education working
environments and mindsets
which have influenced their
working style. Many MNCs
have tried to act as a bridge
between this clash of cultures,
but the truth of the matter
remains that this independent,
more modern style of working
is in stark contrast with the
traditional hierarchical structure
of many Thai workplaces.
• The recruitment processes. How
we recruit new talent is constantly
changing. Everything from the
mediums we advertise through to
the length of the entire process is
being called into question.
While Facebook and online job
boards have been lauded for
bringing on-the-go recruitment
to the masses – they too are
becoming obsolete. It’s not
enough to simply have a page
with text, you need strong
branding and a clear concise
voice to attract quality talent.
• Job descriptions (JD).
According to a study conducted
by the job-search firm
theLadders, fourty-four percent
of job-seekers claimed to spend
only one to five minutes reading
job descriptions before deciding
whether to pursue them or not.
It wouldn’t be a stretch to say
then that the lengthy, convoluted
job descriptions lose candidates
because they fail to concisely
summarize their expectations.
In an age of increasingly agile
talent, traditional JDs also can
be seen as having a silo-effect
for candidates who may be
looking at cross functional or
project-based work. I can safely
say that when approaching
assignments, a job description
is usually representative of
fifty percent of the role’s
requirements at best! Aspects
such as workplace culture,

Richard Jackson is the General Manager of RLC Recruitment,
and Co-chair of the AMCHAM HR Committee. RLC has earned
a reputation as one of Thailand’s leading boutique technical &
senior executive search companies. RLC uses a consultative,
personalized approach to support their multinational clients
to attract and retain high potential local and international
candidates to build a talent pipeline.
Over the past seven years, RLC has garnered extensive
experience in manufacturing, niche engineering and technical
industries, such as renewable energy, life science and
aerospace alongside traditional strengths in automotive,
packaging, consumer products and supply chain/logistics.
adaptability, and the potential
for career growth are always
major components of the
hiring company – areas which
are rarely covered in a job
description.
Social Recruiting: The Need for
Employer-Business Membership
Organizations
While Thailand’s strict defamation
laws are in place, companies
like Glassdoor – a site which
allows candidates to review their
company – may yet be held at bay.
Currently, roughly fifty per cent of
RLC’s executive placements are
fulfilled using a hybrid approach of
technology, referral networks and
proactive approaches to potential
candidates. Thailand’s recruiting

sphere remains one that often
involves gate-keepers and word of
mouth referrals.
However, in today’s digitally
conscious, social, and researchdriven workforce, it will become
easier to find out about a
company’s operations and
standing in the local community.
The legal changes seen in the
way companies are able to
communicate with their target
demographic, such as GDPR,
mean that sooner or later we will
need to build strong communities
that people will want to actively
join. This will eventually mean an
overhaul of the way recruitment
companies operate leading to the
use of more tech, fewer clients, but
closer relationships.

The American Chamber Of Commerce In Thailand
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Feature Stories

Thailand’s Healthiest Workplace
by AIA Vitality 2018 Survey

T

hailand’s Healthiest
Workplace by AIA Vitality
2018 Survey revealed that
organizations in Thailand
are losing an average of 73 days of
productive time per employee each
year due to health-related absence
and presentieesm, compared to
49 days in Australia and 74 days in
other Asian countries. The average
yearly cost per organization is
estimated at 6,169,237 Thai baht.
The 1st year of this science-based
workplace study focusing on the
health and well-being of employees
surveyed 146 organizations,
representing a combined workforce
of 7,539 employees across
Thailand. The study showed
that poor lifestyle choices and
mental health are issues for Thai
employees, which can lower
workplace productivity and increase

the risk of developing a chronic
condition.
The study showed that 39% of
employees in Thailand surveyed do
less than 150 minutes of physical
activity per week, and 45% sleep
less than seven hours, compared
to around 10% and 27% in
Australia respectively. While just
1.2% of Thai employees exceed
recommended consumption limits
of 14 units of alcohol per week (1
unit = 275 - 330 ml small bottle/
can beer with 3.5% or less alc.
vol. or 100 ml. glass of wine with
12.5% alc. vol. or 25 ml whiskey
with alc. vol. 40%) and only 7%
are current smokers, more than
84% of employees do not eat a
balanced diet.
As for mental health, the survey
found that almost half of employees

interviewed are suffering from at
least one facet of work-related
stress, 5% of employees have
high levels of anxiety or depressive
symptoms, and 27% of employees
noted they had a lot of financial
concerns at present.
Meanwhile, Thailand reported a
lower percentage of employees
than Australia and other Asian
countries at risk in the area of
clinical health. Just 7.3% of
interviewed employees are obese
(BMI higher than 30), which is
lower than the 17.4% in other Asian
markets and 17.6% in Australia.
Over eight-tenths (83%) of
employees in Thailand reported
symptoms of one or more
musculoskeletal conditions
compared to 84% in Asian markets,
among which shoulder and
neck pain are the most common
symptoms.
In addition, 24% of participating
employees in Thailand reported
one or more chronic conditions,
compared to 30% and 37%
in Asian markets and Australia
respectively. These chronic
diseases include high blood
pressure, diabetes, heart disease,
and cancer.
Despite these findings, the
research demonstrates that
Thailand’s employers are aware
of the importance of workplace
health interventions. A total of 93%
of employers have offered at least
one health and wellbeing program
or facility in the workplace, while
56% of employees participated in
at least one workplace intervention
and indicated that the interventions
positively impacted their health.
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The “Healthiest Workplace by AIA
Vitality” study was developed by AIA
Group and delivered in partnership
with RAND Europe since 2017. The
survey examines data on employee
lifestyles, clinical indicators, mental
health, stress, and other areas
of concern, with the objective of
assessing the associated impact
on health and productivity.

combined workforce of 24,187
employees.
The Healthiest Workplace by AIA
Vitality also recognises excellence
in workplace wellness across
three award categories; Healthiest
Workplace, Healthiest Employer
and Healthiest Employees and
three organization sizes; Small

Thailand reported a lower percentage
of employees than Australia and
other Asian countries at risk in the
area of clinical health.

Healthiest Workplace
• Small organization
- Public Health Center 16
Lumpini
• Medium organization
- WE Fitness Co., Ltd
• Large organization
- Phyathai Sriracha Hospital
Healthiest Employer
• Small organization
- PTT Polymer Marketing
Company Limited
• Medium organization
- Grand Hyatt Erawan Bangkok
• Large organization
- Advanced Info Service Plc.
Healthiest Employees

In 2018, the wider Healthiest
Workplace survey,
encompassing Australia, Hong
Kong, Malaysia, and Thailand,
involved the participation of 340
organizations representing a

(20-249 employees), Medium
(250-999 employees), and
Large (1,000- employees).
The winners of the first-ever
Thailand’s Healthiest Workplace
by AIA Vitality awards are:

• Small organization
- Public Health Center 16 Lumpini
• Medium organization
- WE Fitness Co., Ltd
• Large organization
- Phyathai Sriracha Hospital

The American Chamber Of Commerce In Thailand

13

Special Updates

2018’s ACE Winners Impact
Winners from last year’s AMCHAM Thailand’s CSR Excellence awards speak on
their projects and subsequent impact
For the past ten years, AMCHAM Thailand has acknowledged outstanding commitment in CSR awards with
the American Chamber Of Commerce In Thailand Corporate Social Responsibility Excellence Awards; ACE
for short. Each member striving for this recognition has exemplified excellent work within their company’s
CSR initiatives. For more information, please email Kittie at kittie@amchamthailand.com

Cargill Siam Ltd.
Winner of the 2018 AMCHAM
CSR Excellence Special Award
“CSR Excellence (under One
Million Baht)”

encouraged to create their own
menu from our listed ingredients.
The competition was closely supervised by teachers and volunteers
to ensure that the children cooked
safely and were engaged in learning around nutrition throughout the
competition.

Name of CSR Initiative: Cargill
Cares: Healthy School Project
At Cargill, we are committed to
our community and strive to lead
the private sector in nourishing
the world in a safe, responsible,
and sustainable way. We strongly
believe that every child deserves
nutritious and healthy meals.
The “Cargill Cares School Lunch”
program started in 2014. After surveying nearby schools, we identified opportunities to improve child
nutrition, particularly with respect
to protein, which plays a key role
in developing learning ability. As
a result, Cargill began to provide
protein and other age-appropriate
nutritional requirements. Today, the
Cargill Cares Healthy School Project
consists of three major activities: the
Cargill Cares Nutrition Program, the
Master Chef Junior Competition, and
the Cargill Cares Volunteer Program.
The Cargill Cares Nutrition Program
provides over 400,000 healthy
meals annually to fourteen schools
and 1,300 students in Saraburi and
Nakorn Ratchasima provinces and
will be expanding to schools near
our other factory.
With support from Cargill, schools
are now able to reduce their lunch
costs and allocate funding elsewhere, knowing that the children
are being provided with the nutrient
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rich meals that they need to grow.
We also encourage parents to join
the school’s kitchen staff to prepare
meals, building a stronger sense of
community and easing the burden of
expenses borne by the school.
In 2018, Cargill Cares initiated a new
activity in honor of World Food Day.
The Cargill Master Chef Junior Competition is a half-day event providing
primary students the opportunity to
learn more about nutrition and raise
awareness of global hunger and
the prevention of food waste. The
program highlight was a cooking
competition in which children were

The Cargill Cares Volunteer Program
engages over two hundred employees in building school greenhouses
for growing organic vegetables to
use in the school’s lunch programs.
This project saves on school food
expenses while providing fresh and
nutritious vegetables for students
and staff.
2019 marks Cargill’s fiftieth anniversary in Thailand and we are making
special efforts to celebrate this milestone. Our goal for 2019-2020 is to
extend our program to encompass
at least fifty schools and five thousand students. We have partnered
with Save The Children to extend our
reach and further our efforts to see
children grow healthy, happy, and
ready for the future.

Special Updates

Cisco Systems (Thailand Ltd.)
Winner of the 2018 AMCHAM:
CSR Excellence Special Award
“Excellence in Education
Partnership (Ambassador’s
Award)”

backgrounds. More than one
million students train through the
program each year. Across Asia
alone, there are 980 academies
in twenty-five countries, with over
160,000 students.

Name of CSR Initiative: Cisco
Networking Academy

In Thailand, Cisco has supported
the training of 49,725 students
since 1999, through fiftythree partnerships with higher
educational institutions, vocational
schools, public sector agencies
and the non-profit sector. Apart
from the curriculum and platform
that Cisco provide, we continue to
organize activities such as:

Cisco Networking Academy
is a global education program
that teaches students how
to design, build, and secure
computer networks for increased
access to career and economic
opportunities. Through online
courses, interactive tools, handson learning activities and network
simulations, students prepare
for ICT careers in virtually every
type of industry. Our Networking
Academy helps students build
twenty-first century skills such
as collaboration and problem
solving by encouraging practical
application of knowledge.
Since 1997, Cisco Networking
Academy has grown from a smallscale project to the world’s largest
e-learning program, operating
in 165 countries and reaching
students of all socio-economic

16
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• Cisco Networking Academy
Student Competition, which
utilizes Cisco’s web technologies
to create an interactive
networking skills contest that
enhances classroom learning,
unites students from across
the world, and promotes further
technology education and
training.
• Find Yourself in the Future, a live
TV broadcast hosted by Cisco
in which Cisco experts share
their knowledge of advanced
technologies that are transforming

industries and shaping the
modern world, future jobs, and
opportunities for graduates.
• Women Rock-IT, a quarterly
live TV broadcast which
communicates the benefits of
a career in IT by talking about
the types of work performed by
women and how technology
plays a key role in their business
success. Invited speakers
represent different career
stages, occupations, and
businesses.
Ninety-five percent of our students
in Thailand who have completed
the Cisco Certified Network
Associate (CCNA) program report
that the program has assisted
them to gain a new job or a better
educational opportunity.
As technology evolves, Cisco
Networking Academy will continue
to develop our curriculum to
incorporate trends such as IoT
Security, CCNA Cyber Ops,
and Python Programing, while
continuing to equip our students
with both the technical and the
soft skill sets that are so vitally
needed in the workplace.

Special Updates

Microsoft (Thailand) Limited
Winner of the 2018
AMCHAM CSR Excellence
Special Award “Excellence
in Developing Smart People”
Name of CSR initiative:
Equip All Youth to be Future
Ready through Digital Skills
and Computer Science Education
A core part of Microsoft’s mission
is to equip youth around the
world, young Thais among them,
with digital skills, helping them
achieve their goals and overcome
educational disadvantages in
today’s digital economy. Young
people play an important role in
innovative development and Thai
youth are on par with their peers
worldwide.
Microsoft, together with its
partners -- the Ministry of Digital
Economy and Society (MDES),
Ministry of Education (MOE),
National Electronics and Computer
Technology Center (NECTEC),
Digital Economy Promotion Agency
(DEPA), Code.org, UNESCO,
International Telecommunication
Union (ITU), Change Fusion,

18
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Redemptorist Foundation
For People with Disabilities,
International Rescue Committee
(IRC), and the Mechai Foundation
-- have provided essential digital
literacy and computer science
training for over 400,000 students
since 2014. These programs
especially target youth with low
access to computer science
training. This includes students
with physical disabilities, residents
of the three southernmost Thai
provinces, displaced youth in
refugees’ camps, and female
inmates; as well as NGO staff,
volunteers, and educators. These
education initiatives ensure that
more young Thais are future-ready
and have access to the key digital
skills that employers seek.
Experts predict that automation
will impact or replace more than
half of jobs globally. Digital skills
are essential to open the door
to greater economic opportunity.
Unfortunately, these skills are
beyond the reach of many youth,
especially those who live in
impoverished and marginalized
communities. By giving students
access to computer science
training – foundational to education

in the 21st century – they become
prepared not only to use apps and
websites today, but to create the
apps and websites of the future.
Program beneficiaries typically
show further interest in advanced
curricula and repeat participation
in similar STEM programs
offered by Microsoft and partner
organizations. These include the
UNESCO & Microsoft Hackathon
for Culture and Peace; and the
Accessible Learning Hackathon:
Solving the Right Problems
for Students with Disabilities,
in partnership with Ministry of
Education and UNESCO.
In 2018, Microsoft jointly founded
the Coding Thailand project with the
Digital Economy Promotion Agency
(DEPA) and code.org. Which aims
to promote computer science
education. Codingthailand.org is a
Thai language computer science
learning website, which offers
code.org’s high quality curriculum
and resources at no cost. Built
on Microsoft’s Azure platform, the
website provides a sustainable online
community where knowledge and
entertainment are combined to spur
youth interest in computer science.

The American Chamber Of Commerce In Thailand
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Special Updates

Minor International Public Co.,
Ltd. (MINT) Winner of the 2018
AMCHAM CSR Excellence
Special Award “Excellence in
CSR Project Award”
Name of CSR initiative: Equip
All Youth to be Future Ready
through Digital Skills and
Computer Science Education
Minor Corporate University (MCU),
spearheaded by Minor Food, is a
three-pronged initiative to develop
human capital in Thailand, comprising
of an internship program (320-350
hours); training programs in cooperation with universities (4-6 months);
and training programs in partnership
with vocational schools (1-2 years).
By participating in the training
programs, students gain hands-on
experience and earn income, while
earning academic credit towards
their degrees. This has far-reaching
economic and social impact, while at
the same time increasing Minor International’s pool of highly-skilled potential employees. MCU has partnered
with over 150 vocational colleges
under the Department of Vocational
Education (DVE) and the Ministry of
Education. Since 2012, MCU has
enrolled over 19,000 students.
Students receive a variety of
skill training and development,
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beginning with the orientation
program which introduces them to
the company history, culture and
labor practices. In subsequent
on-site training, students are
introduced to different job
requirements. Minor employs
a blended learning approach
following the 70-20-10 learning
model: 70% on-the-job training,
20% online, and 10% classroom,
and has developed a competencyfocused curriculum.
Students are evaluated on a
monthly basis by their direct
managers and receive feedback on
their performance for further career
development. All trainings and
evaluations are recorded in MCU
passports. Minor surveys students
annually to assess program
success and identify opportunities
for improvement.
Minor equips vocational school
teachers with on-site training, so
that they too have the chance
to learn new skills and upgrade
old ones and can pass on this
knowledge to all their students.
Students are provided on-site
facilities at the college to practice
entrepreneurship. Revenue earned
from these efforts form part of
MCU’s ongoing funding.
In support of the Thai government’s

initiatives to develop the Economic
Eastern Corridor (EEC), Minor,
in partnership with Bangsaen
Technical College, recruited twenty
high-school graduates from Plook
Ton Kla project. This partnership
provides the opportunity for
students to work for income while
studying in the 2-year program.
In April 2019, Minor will officially
open the SPA Learning Center, with
a specially developed curriculum.
Students will study at college for the
first and third semesters, and work
at the Minor Hotels MSPA in the
second and the fourth semesters.
Starting in 2018, the training
programs expanded to include Minor
Lifestyle, the company’s lifestyle
brand distributor. Initially piloted with
the brands Charles & Keith and
Anello, this program will expand in
2019 to OVS, Etam, Bossini, Esprit,
and Zwilling J.A. Henckels, and allow
students to work as salespeople at
the brand stores.
In March 2019, the “Hotel
Competency Workshop”, will take
place, following up on last July’s
mapping of teaching standards to
hotel management requirements.
The workshop will include students
from seven vocational colleges with
the objective of tailoring curriculum
to meet International standards.

The American Chamber Of Commerce In Thailand
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Special Updates

AMCHAM Treasurer’s Report
2018 Audited Financial Statement
On page 24 you will find the Chamber’s financial statements. The statements were prepared by PKF
Audit (Thailand) Ltd. with the following unqualified opinion: “In my opinion, the accompanying financial
statements present fairly, in all material respects, the financial position of the chamber as at December
31, 2018 and its financial performance for the year then ended in accordance with the Thai Financial
Reporting Standard for Non-Publicly Accountable Entities. (TFRS for NPAEs).”

SUMMARY

3. Other Income

In 2018, operating activities for the Chamber resulted in
a net deficit of 3.7 million Baht. This compares to a net
loss in 2017 of one million Baht, and was higher than
our projected deficit of 2.7 million Baht. The primary
driver of the net deficit in 2018 were one-time expenses
related to a donation to the Great & Good Exhibition,
costs related to our Executive Director departure and
new hire, the implementation of a new CRM system
and website, higher than estimated fees for regular
meetings (including the 2018 strategy session), and
lower than estimated income for advertising.

Included in this is all event activity, social events,
promotional items, gains/loss on exchange rate, etc.
Overall, proceeds were down 28%. Significant items
to note under Other Income:

REVENUES
1. Membership
Membership has decreased in the last four years
since peaking in 2014, however it is a current
priority to increase membership in 2019. Current
membership stands at 648 companies.
2. Subscriptions & Advertising
Advertising revenue was down significantly in 2018.
Changes to the types of online advertising available
are responsible. The Chamber did not collect fourth
quarter income with the change in website and CRM
system in order to deliver on all offers within the
calendar year. New offerings are now available using
our new platform for 2019.
Bank Interest
Slight decrease due to changes in interest rates.
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i. Meetings: Committee meetings did not result
in a surplus but did achieve higher than
anticipated income.
ii. Special Events & Programs: There were no
special events or trade missions in 2018
to result in large event proceeds. Myanmar
Chamber is now fully self-sufficient.
iii. Governors Ball: The ball resulted in net
proceeds of 2.1 million Baht, which also
matched 2017’s income.
iv. Social Activities: Includes the sports activities
and the Independence Day picnic. All
proceeds from this category are transferred
to the Foundation and show up as part of the
Foundation Expense. This was budgeted at
1.5 million Baht and reached 1.4 million baht,
nearly achieving the target.
v. Miscellaneous Income: In 2017, this
included a 1.8 million Baht service charge
to AMCHAM Myanmar for membership and
administrative services provided by AMCHAM
Thailand, which we did not receive in 2018.
We did continue to receive 100,000 Baht in
proceeds from sponsorship of the Citibank
Board room.

EXPENSES
1. Employee Costs: Salary costs for three
employees now on contract due to age have
been moved to the professional fees line of the
income statement. If these were included in the
salary line, the adjusted figure would be on par
with budget.
2. Entertainment & Meetings: Up from 2017 and
higher than budget due to an early 2018 strategy
session as requested by the Board of Governors.
3. Lunch Coupon Redemptions: Matched both
budget and last year’s redemption.
4. Office Rent & Utilities: Slightly above both budget
and prior year, budget should be increased to 2.7
million as these are relatively fixed costs.
5. Publications & Media: This category includes
costs associated with producing the T-AB
magazine and Handbook directory. This was
lower than budget only because issue 4 of T-AB
was produced in 2018 and thus we produced two
fewer issues than the previous year.
6. Communications, Stationary Printing & Postage:
Reduced by another 7% and now meeting
budgeted figure.

movement from salary line to professional fees for
contract staff.
11. Dues & Subscriptions: Includes U.S. Chamber,
Board of Trade and APCAC. Below both budget
and prior year, reflecting the effect of favorable
foreign exchange.
12. Depreciation: On par with prior year and budget.
13. Other Expenses: The most significant drivers of
the increase from prior year and relative to budget
is the Great & Good Donation of 500,000 Baht
and costs related to the change of executive
director.
BALANCE SHEET
Assets
1. Current Assets declined by 3.75 million Baht due to:
a) 3.75 million Baht deficit for 2018 operations.
LIABILITIES
1. Unearned Income of 9.3 million Baht reflect
membership dues collected in advance for 2019.

7. Transportation & Travel: Much lower than
anticipated due to not attending the Washington
door-knock.

2. Accrued Expenses include amounts owing for
events held in Nov and Dec and paid by credit card
and salary withholding tax and social security:

8. Insurance: Higher than budget but may not need
adjustment as premium should be lower in 2019.

a) 823,646 in withholding and social security;

9. Computer Service: Much higher than prior years
due to overlap in old provider and new. This is a
one-time increase in spend that was budgeted for
in 2018.
10. Professional Fees: Major increase due to

b) 1,165,726 in Citibank credit card charges for
CSR, Eggnog and Jazzy lunch among other
smaller amounts owed.
3. Non-current liabilities include employee benefit
obligations of 4.7 million Baht.

The American Chamber Of Commerce In Thailand
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Special Updates

The American Chamber Of Commerce In Thailand
Annual Financial Statements And Audit Report Of Certified Public Accountant
For The Year Ended December 31, 2018
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Special Updates

2018 Report of American Chamber
Of Commerce In Thailand Foundation
On page 28 you will find the financial statements of the American Chamber of Commerce in Thailand
Foundation. The statements were prepared by PKF Audit (Thailand) Ltd. with the following unqualified
opinion: “In my opinion, the accompanying financial statements present fairly, in all material respects, the
financial position of the Foundation as at December 31, 2018 and its financial performance for the year then
ended in accordance with the Thai Financial Reporting Standard for Non-Publicly Accountable Entities.
(TFRS for NPAEs).”

1. SCHOLARSHIP PROGRAM
In 2018, the Foundation granted 174 scholarships to
Thai students at 31 universities in Thailand; the total
contribution by the Foundation was Baht 4.25 million
(2017: 174 scholarships at 30 universities; total
contribution Baht 4.325 million). The usual amount of
each scholarship is Baht 25,000.
The annual FedEx Career Camp brought 43
graduating scholarship students from 15 universities
nationwide to Bangkok in October 2018 for a fourday program to prepare them for future careers.
The Orientation Camp brought 63 newly admitted
scholarship students to Bangkok in November 2018.
Students in this camp learn about financial planning,
community service, and key life skills.
2. ADOPT-A-SCHOOL PROGRAM
In 2018, the Foundation received 32 donations for the
Adopt-a-School Program, in a total amount of Baht
939,000 (2017: 73 donations, total Baht 3.7 million).
During 2018, Baht 1.05 million (2017: Baht 2.9
million) was expended by the Foundation for nine
Adopt-a-School projects (2017: 22 projects) which
were funded by donations of the same amount
(2017: Baht 2.9 million).
Adopt-a-School projects for schools in Thailand in
2018 include construction and renovation of school
buildings, including, classrooms, provision of library
books, and teacher support.

raised at the Annual Festive Eggnog Party (2017:
Baht 43,500).
4. OTHER FUNDRAISING
• Proceeds from the Governors Ball Silent Auction,
organized by the Chamber’s Community
Engagement Committee, generated a donation of
Baht 1.66 million (2017: Baht 1.7 million).
• The Chamber’s Young Professionals Committee
donated Baht 111,000 (2017: Baht 161,000) from
its monthly networking events.
• Donations received at the Chamber’s social
networking nights totalled Baht 274,000 (2017:
Baht 237,000).
• The Chamber’s Memorial Day and Thanksgiving
Day Golf Tournaments, organized by the
Chamber’s Sports Committee, generated
donations of Baht 880,000 (2017: Baht 1 million).
• The Independence Day Picnic, organized by the
Chamber’s Independence Day and Community
Engagement Committees, generated a donation
of Baht 595,000 (2017: Baht 659,000).
• Proceeds from the Chamber’s ChariBowl
Tournaments, organized by the Chamber’s
Sports Committee, generated a donation of Baht
292,000 (2017: Baht 341,000).
• Donations for Student Camp funding 540,000
Baht (2017 Baht 330,000).

3. OTHER CONTRIBUTION

• Donations for Scholarship Program funding
176,000 Baht (2017 Baht 534,000).

The Foundation contributed Baht 50,390 to the
Human Development Foundation from proceeds

• Miscellaneous donations to the Foundation
totalled Baht 41,000 (2017: Baht 10,000).
The American Chamber Of Commerce In Thailand
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Special Updates

American Chamber Of Commerce In Thailand Foundation
Annual Financial Statements And Audit Report Of Certified Public Accountant
For The Year Ended December 31, 2018
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Legal Updates

Thai Government Reduces Fees
for Company Registration and
Simplifies Registration Procedures
By Michael Doyle

L

ast year, the Thai
government enacted the
following changes making
it easier for foreigners to
invest in Thailand. Some changes
affect all new companies and
some affect only foreign-held
entities.

Under the new rule, however, all
newly registered companies are
required to pay a flat official fee of
only 5,500 Baht and all existing
companies increasing capital
are required to pay a fixed fee of
only 500 Baht, irrespective of the
amount of capital.

Note that the benefits of the rule
changes described below apply
to all foreign companies including
US-held companies operating
under the US-Thai Treaty of Amity.

So, using the above example of
a new company with a registered
capital of 30 million Baht, the
official fee under the new rules
would be 5,500 Baht (instead of
165,000 Baht under the previous
rule). Also, using the second
example presented above, of
an existing company increasing
its capital from five million to 25
million Baht, the official fee would
be 500 Baht (instead of 100,800
Baht under the previous rule).

1. Reduction in Official Fees
Payable When Registering
Companies / Increasing
Capital
Historically in Thailand, when a
new company was registered,
an official fee of 5,500 Baht was
payable for every one million Baht
of the new company’s registered
capital (not to exceed 250,000
Baht). Similarly, each time an
existing company increased its
capital an official fee was payable
equal to 5,000 Baht for every one
million Baht of increase in capital
(not to exceed 250,000 Baht) plus
an 800 Baht fixed fee.
So, for example, during this
period, if a new company was
established with a registered
capital of 30 million Baht the
applicable official fee would be
165,000 Baht.
Similarly, if an existing company
increased its registered capital
from five million Baht to 25 million
Baht, the applicable official fee
would have been 100,800 Baht.
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2. Simplification of Procedure
to Establish Representative
and Regional Offices and
Elimination of Official Fees
Prior to the rule change, each
time a foreign company sought to
establish either a representative
office or a regional office in
Thailand, it would first be required
to apply for and obtain a Foreign
Business License (FBL) prior to
commencing operation. The FBL
application process was not easy,
requiring the foreign company
to provide extensive financial
information in addition to a 60day consideration period after
submission.
Also, under the former system,
there was an official fee payable,
equal to five Baht for every

1,000 Baht of the head office
overseas registered capital, with
the minimum fee of 20,000 Baht
and the maximum fee of 250,000
Baht.
However, under the new rules,
there is no longer a requirement
for foreign companies seeking to
establish a representative office or
regional office to obtain an FBL.
Instead foreign companies are
only required to file a notification
form and supporting documents
with the Ministry of Commerce
(MOC). The MOC shall then issue
a certificate with a registration
number for a representative or
regional office which can normally
be completed within 1-2 weeks.
In addition, the above described
official fee formerly payable when
submitting the FBL application is
no longer applicable.
3. Elimination of Requirement
for Foreign Representative
of Representative, Regional
Office and Directors of
Companies with Foreign
Business License to Obtain
Work Permit.
Probably the most significant of
the new rule changes concerns
work permit requirements
for the foreign representative
of representative or regional
offices and foreign directors of
companies already operating
under an FBL.
Formerly, the general rule was that
all foreign employees working for
representative offices, regional

offices, and companies in
Thailand were required to obtain
work permits.
Under the new rules, however,
1) foreign representatives
working in either a representative
office or a regional office (one
foreigner representative per office)
which was established under the
former rules (requiring a FBL); and
2) directors of companies which
have obtained a FBL; are no
longer required to obtain a work
permit.
The above rule change means
that a foreign representative of
either a representative or regional
office established under the
previous system (requiring a FBL)
is no longer required to obtain a
work permit (although a business
visa is still required). However, a
foreign representative of either a
representative office or a regional
office established under the new

system (not requiring and FBL) is still
required to obtain a work permit.
For example, suppose a
US company established a
representative office in Thailand five
years ago, with a US citizen as its
office representative. Until the rule
change last year, that US company
was required to obtain a work
permit for the office representative;
however, after the rule change it is
no longer required to do so.
Foreign representatives of
representative or regional offices
established under the new rules
(no longer requiring an FBL),
however, are still required to
obtain a work permit. Therefore,
using the above example if the
US company established a
representative office in Thailand
this year (when there is no longer
an FBL requirement) rather than
five years ago (when there was
an FBL requirement) the US
representative would be required
to obtain a work permit.

Foreign directors of a limited
company which has obtained an
FBL are now no longer required
to obtain a work permit. So, for
example, if there is a company with
an FBL with five foreign directors
living and working in Thailand,
under the previous system all five
would be required to obtain a work
permit; however, under the new
rules they are now not.

Michael Doyle is a US lawyer
and Senior Partner of the law firm
Seri Manop & Doyle. He may be
reached at michael@serimanop.
com.

RISING ABOVE THE ORDINARY

We have completed a major renovation that makes us the most technologically advanced hotel in the city,
providing you with an array of upgraded facilities and services to make your stay with us more
convenient and luxurious than ever.

All Seasons Place, 87 Wireless Road, Phatumwan, Bangkok,10330 Thailand | Phone +66 (0)2 690 9999 | ConradBangkok.com
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Legal Updates

Thailand Legalizes Cannabis for
Medical Use and Research
By Peerapan Tungsuwan

A

cross the world,
countries are revisiting
their laws on the use
of cannabis. For some
countries, such as Canada
and Uruguay, the legalization
of the use of cannabis extends
to non-medical purposes,
including recreational use. For a
number of other countries, such
legalization has been limited to
medical use only. The move to
legalize cannabis for non-medical
purposes is a direction being
debated in light of the 1961
Single Convention on Narcotic
Drugs, as amended by the 1972
Protocol, which places obligations
upon State Parties to limit the
production, manufacture, export,
import, distribution, trade, use and
possession of drugs exclusively to
medical and scientific purposes.
Amidst these developments,
Thailand has become the first
nation in Southeast Asia to allow
the use of cannabis for medical
use and research with the
amendment to the Narcotics Act,
legalizing licensed possession of
cannabis for medical purposes, as
of 19 February 2019.
The amended Narcotics Act
now allows certain types of
entities and organizations to
apply for and obtain licenses
to manufacture, import, export,
distribute, and possess cannabis
(“Narcotics type no. 5”) for medical
purposes, treatment of patients,
and research and development.
The amendment also includes
provisions to allow responsible
government agencies to issue
further Royal Decree(s) outlining
the areas where Narcotics
type no. 5 can be grown,
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manufactured, tested, used,
and possessed. Manufacturers
are also required to comply with
specific conditions provided in the
amended Narcotics Act.
In this regard, the Ministry of
Public Health has issued three
ministerial notifications to date
to impose criteria, procedures,
and conditions related to those
in possession of Narcotics
type no. 5 before the amended
Narcotic Act became effective.
These notifications exempt
certain groups from penalties
for possession of Narcotics
type no. 5, if they comply with
the requirements under the
regulations. Notably among these
are:
•

•

patients for whom it is
necessary to use Narcotics
type no. 5 for medical
reasons; and
organizations or individuals
whose possession of
Narcotics type no. 5 is
for medical and research
purposes.

of the amended Narcotic Act,
which would possibly limit, prohibit
or restrict others from utilizing
cannabis or cannabis extracts. To
address these concerns, on 28
January 2019, the National Council
for Peace and Order (NCPO) issued
an order to amend the Thai Patent
Act to exclude cannabis-related
inventions from patentability for
commercial purposes. The NCPO’s
Order stipulates that once the
amended Narcotic Act is enacted,
the non-patentability provision will
expire.
In the initial trial period, after the
amended Narcotic Act became
effective, private entities wishing
to operate businesses related
to research and development of
cannabis production can seek
collaborations with state agencies.
In any case, all steps must meet
the regulatory controls and
requirements under the Thai FDA
and International Narcotics Control
Board (INCB), mandated to monitor
and support the government’s
compliance with the three
international drug control treaties.

The ministerial regulations specify
conditions and timeline for the
aforementioned groups to comply
in regard to the exemption of
penalties.
The amendment of the Narcotic
Act to legalize the use of cannabis
for medical purposes would
likely have come sooner, had
there not been some concerns
over cannabis-related patent
applications. There were concerns
raised by academics and the public
sector over the cannabis-related
patent applications which were
already filed pending the approval

For more information contact
Peerapan Tungsuwan,Partner and
Head of Healthcare Group, Baker
McKenzie Bangkok at peerapan.
tungsuwan@bakermckenzie.com

Gifts This Great Are Better Shared

® ™ © 2017 Jelly Belly Candy Company

Get wrapped up in the spirit of giving with Jelly Belly! The all-new design of our
10, 20 and 50-Flavor gift boxes is brilliantly colorful and upscale, reflecting the
premium quality of the deliciously shareable candy inside.

Contact us today • +1.707.428.2800 • JellyBelly.com
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Member News

BHMA Pens Second Phuket Deal
The start of the New Year marked yet another milestone for
BHMA, a rapidly-evolving international hotel management
company, as it announced its latest hotel management
agreement with BYD Apartments Co., Ltd and A And
H Modern Living Co., Ltd. in Phuket. The newly inked
deal will see the property rebranded as BYD Lofts by X2,
making it the second BHMA hotel in Phuket after X2 Vibe
launched in the autumn of 2018.
BYD Lofts by X2 becomes the 23rd operational property in
BHMA’s swiftly expanding portfolio. The company currently
operates across three distinct brands – namely X2, X2
Vibe and Away Resorts & Villas – in Australia, Thailand,
Vietnam and Indonesia, with a number of additional
properties in the pipeline.

Rosewood Comes to Bangkok
The ultra-luxury hotel brand, Rosewood Hotels, will be opening their
first Bangkok location on March 31, 2019. Rosewood Bangkok will be
located in the prime business and retail district of Ploenchit.
The ultra-luxury hotel will embrace a striking, contemporary architectural
design and will be home to 159 guestrooms. Featuring the Rosewood
brand’s A Sense of Place philosophy, carefully curated interiors, dining
and spa experiences will be an amalgam of contemporary sophistication
and touchstones of Thailand’s heritage and customs. Four restaurants
and lounges will be complemented by recreational facilities including
Sense, A Rosewood Spa; a Fitness Studio; and indoor-outdoor saltwater
swimming pool. For more information please visit rosewoodhotels.com

Scaling Impact through Innovation
Paron Israsena Na Ayudhya, Director of Sasin School
of Management, presided over the press conference
to launch the SCG Bangkok Business Challenge @
Sasin 2019, Asia’s only global postgraduate start-up
competition. The annual startup competition, which will
promote Scaling Impact Through Innovation, was held on
February 21 through 23 2019 With the winning teams
receiving the prestigious H.M. The King’s Award, which
was graciously bestowed by His Majesty King Maha
Vajiralongkorn Bodindradebayavarangkun, as well as
H.R.H. Princess Maha Chakri Sirindhorn’s Sustainability
Award. There was also over U.S.$60,000 in cash prizes.
Dr. Suracha Udomsak, Emerging Business Director and
R&D Director at SCG Chemicals, along with Pirachai
Bencharongkul, Kongpan Pramoj Na Ayudhaya, Thanapong
Na Ranong and other distinguished sponsors participated in
the press conference at Sasin School of Management.
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Kongpan Pramoj Na Ayudhaya, Co-Founder and Director of the SCG
Bangkok Business Challenge @ Sasin, Pirachai Bencharongkul, Investment
Director of BCH Ventures, Dr. Suracha Udomsak, Emerging Business
Director and R&D Director at SCG Chemicals, Paron Israsena Na Ayudhya,
Director of Sasin School of Management, Thanapong Na Ranong, Senior
Vice President at Kasikornbank PCL, Norapat Phaonimmongkol, CEO
of Eden Agritech and BBC Alumni 2015 and Associate Professor Adith
Cheosakul, Ph.D.

Stay refreshed
at the new
Hyatt Regency
Bangkok Sukhumvit

BOOK YOUR STAY NOW AT
HYATTREGENCYBANGKOKSUKHUMVIT.COM
The Hyatt trademark and related marks are trademarks of Hyatt Corporation or its affiliates.
©2015 Hyatt Corporation. All rights reserved.

The American Chamber Of Commerce In Thailand

35

AMCHAM Thailand Foundation

There are several reasons why I
applied for this scholarship. First,
I always want to succeed in my
education because I want to have
a good job, so I can support my
family and help developing society.
I realized that the only way to be
successful in my education was
to get a scholarship. Because my
parents have a low income, so
they cannot financially support me
for my education. Next motivation
is my family does not have Thai
citizenship yet. Due to the fact that
my sister and I do not have Thai
citizenship, we are facing a very
hard situation at the university. We
cannot borrow student loans for
our education. Our parents cannot
financially help us much. The last
reason is four of my brothers and
sisters are still studying in primary
school and secondary school,
which is a heavy burden for my
parents. As I looked at my situation,
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I found that it would be very difficult
to survive if I didn’t do something
to support my sister and I. When I
heard about this scholarship from
a friend of mine, I decided to apply
immediately.
The AMCHAM scholarship gives
me many benefits. AMCHAM
provides such a good opportunity
for me to follow my dreams. I am
very happy and thankful because
this scholarship helps to make my
dream possible. I can spend the
money of the scholarship to pay for
my education fee, dormitory fee,
books fee, supplies, and my cost of
living while studying here in the city.
I may not reach my dream if without
the support of this scholarship.
There are many new things that I
learned from the orientation camp.
Firstly, I have learned about being
a good and patient volunteer to
help the community and improve
the community. These could make
me understand how important it is
to help people. Secondly, I have
known new people as friends. I was
very excited and surprise to meet
new friends. We had much time

to share and help each other. It is
a good memories that I ever seen
before. Lastly, I had such a good
experience with the new place and
new things, such as traveling in a
big city, eating big meal with many
people, meeting new people, and
going with underground railways. All
of these are the good and amazing
experience for me.
I would like to tell the other students
who are interested in applying for
this scholarship that having a good
heart to help or serve people is an
important objective of AMCHAM.
I would like to tell them that if they
are interested in applying for this
scholarship, they should have a
heart to help and develop society.

If you’d like to donate to the AMCHAM Thailand Foundation, please use
our website www.amchamthailand.com or use this QR code to visit our
pledge page. All donations are welcome no matter how generous!
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My name is Yang Saesong. I am
studying English Studies at Chiang
Rai Rajabhat University. This is my
third year in this program.
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Education is a core value for AMCHAM Thailand. Each year, the American
Chamber Of Commerce In Thailand Foundaton (ATF) enables disadvantaged
Thai university students to complete their studies while utilizing target
scholarships. These scholarships are made possible by cash donations
collected through our events and website. Listen to a few of our scholarship
recipients discuss ATF’s impact on their education.

American Ch
am

ATF Scholarship Recipients
Talk About Impact

Noppakorn Koohasuwankit
My motivation for applying for the
AMCHAM scholarship is to gain
my own financial support instead
of my parents’ support. We have
seven members in our family and
my father is the only member who
earns an income. Because of this,
the AMCHAM scholarship is really
important for us. Furthermore, being
a scholarship student encourages
me to maintain my academic record
and do more volunteer activities.
As I am a fourth-year student who
is about to graduate, AMCHAM
invited me to attend Career Camp

2018 which prepared me for postgraduate situations through several
activities such as Career night,
insight experiences directly from
successful AMCHAM members,
site visits, exploring AMCHAM
member companies, and learning
basic job skills. This three-day
program gave me more confidence
for my career path after graduation.
To those who are interested in
applying for AMCHAM scholarships,
I would like to say that this
scholarship has provided me a lot
of beneficial support. One important
thing I have learned from being an
AMCHAM scholarship student is to

Nuttarika Ruttana
The American Chamber of Commerce in Thailand provides scholarships to students in Thailand and
I am a recipient. I would like to tell
you how I used this opportunity to
help myself and other people.
I chose the AMCHAM scholarship
because it required using English to
apply and I saw opportunities that it
can make my life better in financially. I wanted to find a way to help my
parents reduce their expenses.
The scholarship benefited me very

Jirapat Chaisuk
My name is Jirapat Chaisuk. I’m
studying at Kasetsart University,
Kamphaengsaen campus, majoring in English.
I have to confess that money is my
motivation in applying for a scholarship. I get living expense money
from my parents, but it’s not quite
enough so I decided to apply for
the AMCHAM Thailand Foundation
for a scholarship.
After receiving the scholarship, I
can balance expenses better such
as dormitory fees, tuition, and study
supplies. I also saved some for us-

give what I have gotten to others. I
strongly believe that our contributions
can be meaningful and powerful in
ways that result in a better society.

improve my English skills. Moreover, it gives me get a chance to
do community service. After I had
joined the volunteer camp at MFU,
I was very happy being a giver and
this made me want to do more
community service. I learned how
to be a good leader and learned
more about myself like: what are
the goals that I want to achieve in
the future.
much. I did not have to ask my
parents for financial help and I am
very proud of myself. It helped me

For anyone who is interested in applying for this scholarship, if you get
it, it will be good for you. This scholarship can make your life better.

ing after I graduate because I realize
that I will have to spend lots money
for starting a working life.
AMCHAM didn’t give me only the
scholarship but also the career
camp which I took part in in October 2018. I can confidently say
that this camp is worth it! I had the
great opportunity to meet many
senior business people who gave
me lots knowledge. The career
camp also guided me to find the
jobs that are suited for me. I feel
very lucky,
If you want to have some of the
best experiences in your life, applying for an AMCHAM scholarship

is the best way. There are many
beneficial opportunities waiting for
you.
You will not regret it, I promise.
The American Chamber Of Commerce In Thailand
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Letter from the Executive Director
The AMCHAM Insight Exchange is another new
opportunity to share with other members your business
priorities and request help to solve your business
problems. As companies experience this productive
way of networking, they also create more meaningful
connections with each other.
You may also have noticed an increased presence
from us on Linkedin and Facebook and our use of short
videos both before and following our events. We are
trying to expand our influence in Thailand and we would
appreciate your help. If you attend an event and put
photos or feedback on Linkedin or Facebook, please
let me and the AMCHAM team know. We are happy to
share your posts to encourage greater followings for our
members.

come chill out!

Saturday, April 25, 2015
Shangri-La Hotel
6 pm - 1 am
Dear Members,

It gives me great pleasure to write to you in our first
issue of T-AB magazine in 2019 that an exciting change
to our member benefits is already in effect. AMCHAM
members are no longer limited to four representatives
per company, and we now encourage you to register up
to ten employees to receive our communications and
value from your membership.

This is a really big change for us as we work to enhance
the offerings provided by AMCHAM. For the past 60
years we have kept our communications to members
only and we wish to expand the number of people within
your organization who hear from us and whom we see
at our events. We are working hard to build a stronger,
more closely-knit community of members.

mpagne,
our-couse
ncing and
ent

I have recently returned from the annual conference
of the Asia Pacific Council of American Chambers
(APCAC), where I gleaned a wealth of information from
my fellow American chamber heads about what is
working well with their organizations and the changes we
are all are making to stay relevant in the 21st century. We
also discussed the organization itself, which is formally
registering in Singapore to ensure its continuity for the
future.
I’d like to take this chance to welcome all of our new
members in 2019. We’ve signed up over 30 new
members in the first three months of the year and we
plan to continue to recruit more strong businesses to
the AMCHAM network. The membership team, Petch
and TK, are always looking to hear from you to get your
Continues on page 40

The event supports
Tickets:
THANK YOU TO AMCHAM’S 2019 CORPORATE
PARTNERS
Baht 4,000 per person the AMCHAM
Thailand Charitable
PLATINUM
Black Tie or Theme
Foundation

GOLD
ore information, please contact sheree@amchamthailand.com

Gold Sponsors:

Silver Sponsors:
SILVER
Pantone 151C
Pantone 151C
Black

Black

Black
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AMCHAM Thailand's

Place your logo as Star
Sponsorship starting at
10,000 baht. All proceeds go
to the AMCHAM Thailand
Foundation to support
education in Thailand.

2019
.
Please contact Kittie at
kittie@amchamthailand.
com or call 02-254-1041
for more information.
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Letter from the Executive Director
feedback and to work with you to get the most from
your membership with us. We tell every member, that
you get from your membership as much as you give.
This means that we hope that you will take advantage of
all of our offerings, many of which are completely free,
such as promotions in the new members’ package,
committee leadership roles, social media engagement,
and the AMCHAM Affinity Program.
I would also like to welcome all of the new Committee
Leaders as of late 2018 and 2019. They are as follows:
• Luca Bernardinetti – Mahanakon Partners Group –
Business Economics
• Elizabeth Thies – BASIS International School –
Community Projects
• Gerald Margolis – Philip Morris – Communications
and Marketing
• David Norcross – Lexicon – Communications and
Marketing
• Rohit Khanna – Bank of Ayudhya – Communications
and Marketing
• Waleeporn Sayasit – T.C.C. Technology – Digital
Economy
• David Aldridge – Amazon Web Services – Digital
Economy
• Benjamin Schulte – Webster University – Food and
Agri-Business
• Wanalee Kunthon – Bayer Thailand – Healthcare

•
•
•
•
•
•
•

Sittipong Liamsuwan – MSD Thailand – Healthcare
Amara Chunplang – Pfizer – Healthcare
David Boucher – Bumrungrad Hospital – Healthcare
Matthew Stevens – US Global Tax Plan – Tax
Tipwadee Thaisiri – Chevron – Trade and Investment
Ashley Muller – Trends Digital – Young Professionals
Punyaphan Klykoon – Vriens and Partners – Young
Professionals
• Greg Wong – Agoda – Travel and Tourism
• Priyanka David – Siam Kempinski – Travel and
Tourism
There are a number of committees still recruiting new
leaders for 2019. If you are interested in serving and
helping to develop AMCHAM programs, please see
the committee page of the AMCHAM website for more
details and contact our office for advice. I am looking
forward to a very fruitful and exciting year with all of you.
As always, please don’t hesitate to contact me with your
suggestions and feedback, the team and I would be
delighted to hear from you!
Sincerely,

Heidi Gallant
AMCHAM Executive Director

MAFE Comes to Bangkok
By Alexandra DeCraene

O
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n March 5, AMCHAM
Thailand hosted the
Michigan Association of
Female Entrepreneurs
(MAFE) for a moderated roundtable
discussion on the role of women
in business in Thailand, in the Citi
boardroom, and the experience
of female entrepreneurs. Panelists
were Vira-anong Phutrakul,
Managing Director of Consumer
Business at Citibank; Emma
Gregory Boudah, Co-founder and
owner of Spokes Jewelry; and
Dr. Jessica Vechbanyongratana,
Assistant Professor of Economics at
Chulalongkorn University.

Tonya McNeal-Weary, MAFE Executive Director,
introduces herself.

The women of MAFE boast
impressive resumes and life
experiences – among them are
consultants, business owners,
leadership coaches, law enforcement

officers, and educators. Their
visit to AMCHAM was part of a
three-day Women’s Leadership
and Empowerment Conference,
where they met with several Thai
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and international NGOs, as well as
business associations.
Tinesha Cherry feels that this
delegation came at the perfect time,
during Women’s History Month. She
runs a foundation called She Strong
International where they teach young
women and girls to be “bold, brave,
beautiful, brilliant, and balanced.”
Reflecting on the discussion, Cherry
said, “A lot of the information was
actionable, so you could actually walk
out of here and use this information to
make some of the moves and make
some of the choices that you need to
advance yourself and be successful
in your career.”
More information about MAFE,
including more about their trip to
Bangkok can be found on their
website: https://www.mafedetroit.org/

2019 Governors Ball

Platinum Sponsors:

Gold Sponsors:

Silver Sponsors:

The American Chamber Of Commerce In Thailand
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AMCHAM Government Affairs

Guiding Goverment Engagement
Tomwit leads AMCHAM advocacy efforts through the Government Affairs Council. He
coordinates with other committees on cross-cutting issues in our engagement with the
Thai government regarding policy and regulatory frameworks. Before joining AMCHAM
in 2017,Tomwit was a career diplomat, serving as Ambassador of Thailand to Pakistan,
in addition to holding various positions in the Ministry of Foreign Affairs of Thailand.
As the Director of
Government Affairs and
Public Policy, what are the
philosophy and principles of
AMCHAM?
AMCHAM is the voice and
focal point of the U.S. business
community in Thailand. We
advocate the principles of fair trade,
open market, free enterprise, and
ethical business practices. It is
fundamental to the philosophy of
AMCHAM that good ethics and
good business are synonymous.
AMCHAM has diverse company
membership - 60% U.S., 25%
Thai, and 15% other. Our members
are committed to doing business
responsibly through compliance
with all applicable laws, good
corporate governance, respect for
the dignity of the worker, training
and education for employees,
improved market access,
intellectual property protection, and
high standards of professional and
business ethics.
What is the mission of
AMCHAM as it relates to
advocacy?
We believe in Thailand’s potential
for long-term economic growth
and prosperity. AMCHAM
actively promotes Thailand as a
destination for U.S. investment
and is committed to a strong
commercial partnership with the
Thai government. We promote
AMCHAM as a trusted partner
and recommend new initiatives to
foster U.S. economic relations with
Thailand under the Treaty of Amity
and Economic Relations.
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What are the priorities
for AMCHAM Thailand’s
advocacy policies in 2019?
For 2019, we continue to support
Thailand 4.0 and ongoing
reform by placing emphasis on
promoting technology, creativity,
and innovation. We advocate ease
of doing business and regulatory
reform – through the Regulatory
Guillotine Project, a level playing
field, and knowledge-sharing on
the digital economy and road
safety. This is an exciting time in
Thailand, with unprecedented
transformation, fast-paced digital
and infrastructural development,
spearheaded by the EEC as
the flagship project to make the
country a regional hub.
Given the policy to elevate
Thailand’s global ranking in
ease of doing business and
competitiveness, AMCHAM is
in a unique position to take the
opportunity to help make Thailand
an even more attractive country to
work and do business in.
For 2019, we aim to increase

the participation of government
affairs managers from AMCHAM
member companies, promote
more engagement and interaction
with the Thai government, and
advocate collectively on behalf of
AMCHAM members on crosscutting issues.
With 2019 being the year
of Thailand’s chairmanship
of ASEAN, what are the key
things you’re hoping to see?
We’re preparing for new challenges
and opportunities in view of
Thailand’s Chairmanship of ASEAN.
ASEAN has long been an important
U.S. trading partner, a major
destination of U.S. investment and
a vital link in U.S. companies’ global
supply and value chains.
Today, ASEAN is the most
competitive region for U.S.
businesses, with high adaptability,
innovation, and a large pool of
skilled resources. We’re hoping to
see more regulatory harmonization
and stronger economic integration
in the region, as ASEAN has grown
beyond all expectations.

AMCHAM Representatives Meet with President of
National Science and Technology Development Agency

On January 14, 2019, Heidi Gallant, Executive Director of
AMCHAM Thailand had a courtesy meeting with Dr. Narong
Sirilertworakul, President of the National Science and Technology
Development Agency (NSTDA) in order to introduce herself
and discuss NSTDA’s current policy priorities in the context
of Thailand 4.0, the background and latest status of the Thai
Innovation List, and the possibility of AMCHAM involvement.
Pictured (from left) Dr. Narong Sirilertworakul, President, National
Science and Technology Development Agency; Heidi Gallant,
Executive Director, AMCHAM Thailand; Tomwit Jarnson,
Government Affairs and Public Policy Director, AMCHAM
Thailand; and Dr. Hongsuda Sornklin Senior international
relations officer, International Collaboration, National Science and
Technology Development Agency.

Meeting with Deputy Secretary General of Eastern
Economic Corridor (EEC) Office of Thailand
On January 18, 2019, Heidi Gallant, Executive
Director of AMCHAM Thailand had a courtesy
meeting with Dr. Luxmon Attapich, Deputy
Secretary General of Eastern Economic
Corridor (EEC) Office of Thailand introducing
the new Executive Director of AMCHAM and
to discuss the EEC process, EEC priority
issues, and the possibility of AMCHAM-EEC
involvement.
Pictured (from left) Kittithida Prakasukarn,
Committee Coordinator, AMCHAM Thailand;
Tomwit Jarnson, Government Affairs and Public
Policy Director, AMCHAM Thailand; Heidi
Gallant, Executive Director, AMCHAM Thailand;
Dr. Luxmon Attapich, Deputy Secretary
General, Eastern Economic Corridor (EEC)
Office; Muk Sibunruang, Executive Director /
Infrastructure Project Management, Eastern
Economic Corridor (EEC) Office; and Sakaorat
Jarusakolphan, International Affairs Team
Executive, Eastern Economic Corridor (EEC)
Office.
The American Chamber Of Commerce In Thailand
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Events Roundup

Social Networking at Hyatt
Regency Bangkok Sukhumvit
AMCHAM members enjoyed food and drinks and each other’s company at the January 24 social networking night
hosted by Hyatt Regency Bangkok Sukhumvit. AMCHAM’s monthly social networking nights are a great opportunity
for both members and non-members to learn more about the Chamber and how to get involved with our many
activities. The funds raised at this event supported the AMCHAM Foundation’s scholarship program. AMCHAM
thanks the Hyatt Regency Bangkok Sukhumvit for providing generous hospitality.














(1) Charles Blocker, Francis Zimmerman, Kevin
Windfield, Dale Lee (2) Sarawan Dever, Dale Lee,
Harold Vickery, Nima Chandler (3) Charles Blocker,
David Carden, Herman Ehrlich (4) Attendees enjoy
the offerings of the Hyatt Regency (5) Nichakorn
Jinarak, Rattanawan Meekamon (6) Daniel
Abate, Sammy Carrolus (7) Heidi Gallant, Daniel
Henderson (8) Sakol Majeang, Benjaporn Na
Lumpoon, Joe Willan (9) Tomwit Jarnson, Shirley
O’Sullivan, Shelley Bragg
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ESB Networking Hosted By Holiday Inn Pattaya
On January 18, members of the foreign
chambers gathered at Holiday Inn Pattaya,
Chonburi, for the monthly multi-chambers
networking event. The event was hosted
by the South African-Thai Chamber of
Commerce (SATCC) and held in conjunction
with the American, Australian, British, German,
Singaporean, Dutch, and Belgian-Luxembourgish
chambers of commerce. The attendees mixed
and mingled while enjoying food and beverages
kindly provided by event sponsors Holiday Inn
Pattaya and Bromsgrove International School.
Sponsors and leaders of participating chambers
give a thumbs up to the networking event.

Tech Spartan 2019 Discusses AI Technology
On February 22, AMCHAM partnered with
TCC Technology on a half day event featuring
top executives speaking about implementing
innovative AI technologies in their companies.
In attendance were Voradis Vinyaratn,
Executive Director & Acting Managing Director
(Center), Sarawan Dever, Deputy Director of
AMCHAM Thailand (4th from right) and Peter
Fischbach, Co-Chairman – Digital Economy
Committee. (1st from right) and other partners
namely Microsoft (Thailand), SAP (Thailand),
C ASEAN, Thailand Management Association
(TMA) and National Science and Technology
Development Agency (NSTDA). The objective
of the event was to expand Artificial intelligence
(AI) knowledge which is the trending technology
game changer for future sustainability.

Women on Board Series Starts Strong
On March 13, we welcomed two women from the
boards of AMCHAM: Ornkanya (Mook) Pibuldham,
AMCHAM Board and Managing Director at Bank
of America, and Vira-anong Phutrakul, AMCHAM
Foundation Board and Managing Director,
Consumer Business at Citibank. They shared
their personal career journeys, followed by an
informal question and answer session, led by
AMCHAM Executive Director, Heidi Gallant where
we explored topics such as the ingredients for
success; peers and mentors who have helped
them along the way; and challenges to balancing
work. This was the first event in a new series
called Women on Board.

From left: Vira-anong Phutrakul, Ornkanya (Mook) Pibuldham, Heidi Gallant
The American Chamber Of Commerce In Thailand
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Events Roundup

Social Networking Hosted by
Marriott Bangkok The Surawongse
AMCHAM members enjoyed food,drinks, and each other’s company at the February
13 social networking night hosted by Marriott Bangkok “The Surawongse.” AMCHAM’s
monthly social networking nights are a great opportunity for both members and
non-members to learn more about the Chamber’s work and feel a part of the large
AMCHAM family. The event raised Baht 33,342 toward the AMCHAM Foundation
scholarship program, which provides scholarships to under-privileged students studying
in Thai universities. Thank you to the management and staff of the Marriott Bangkok
“The Surawongse” for hosting a great event.













(1) Jan Van Ekeren, David Carden, Irin Poo-aiem, Chris Knight, Chris Costigan (2) Kevin Windfield,
David Nardone, Herman Ehrlich, Kevin Sypolt (3) Heidi Gallant, Julien Tavagnutti, David Nardone
(4) Sarawan Dever, Sarudha Netsawan (Orn), and Larpamon Chatphaisal, winner of 2 tickets
to superstar comic Jim Gaffigan’s upcoming Bangkok show (5) Oravan Pomkong, Arpornrat
Modmoung, Amelie Poncelet (6) The ReMax Team (7) Pedgen Escobar, Mark Friedbauer,
Benjaporn Na Lumpoon (Petch), Serkan Cielik (8) Guest, Chuthathorn Thongmoi, Phassana
Phudwanna, Raristha Khomvilai, Sahapoom Anuchatibud.
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Managing Tourism – Ensuring Great
Experiences and Sustainable Outcomes







(1) Pictured are (from left): Bill Barnett, C9 Hotelworks; Charles Blocker, IC Partners; Shantha de Silva,
InterContinental Hotels Group; Supaluck Umpujh, The Mall Group; Heidi Gallant, AMCHAM Thailand;
David Johnson, Delivering Asia; Jesper Palmquist, STR. (2) Dramatic entrance by Bill Barnett, Managing
Director, C9 Hotelworks. (3) Charles Blocker, Co-chair of the AMCHAM Travel & Tourism Committee,
interviews Supaluck Umpujh, Chairwoman of The Mall Group.

On January 21, over 850 travel and
tourism professionals converged on
the InterContinental Hotel Bangkok
for the annual Thailand Travel Tourism
Forum, organized jointly by AMCHAM
and C9 Hotelworks, breaking records
for previous attendance. A packed
ballroom turned out to hear Supaluck
Umpujh, chairwoman of The Mall
Group, give the keynote interview.
With the development of landmark
shopping complexes such as the
Emporium, Paragon and EmQuartier,
The Mall Group played a critical role in
transforming Bangkok into a luxury retail
destination. With the recently signed
agreement with AEG, the U.S. live
entertainment company, the Mall Group
is embarking on EM Live and Bangkok
Arena. These two ambitious projects
are designed to turn Bangkok into a
regional center for live entertainment,
opening up further possibilities for hotel
and tourism development. Thank you to
the generous support of InterContinental
Hotels Group (IHG), principal
sponsor, together with Delivering Asia
Communications, Horwath HTL, JLL
Hotel & Hospitality, QUO and STR.

Breakfast on Wall Street
On March 15, at the Sofitel Sukhumvit Hotel, AMCHAM members were treated to a lively talk by Jonathan Wright,
global managing director of Dow Jones & The Wall Street Journal. His talk explored why professional journalism
must be supported in this era of disruption.

Pictured from left: Ian Nicholls, David Nardone, Jonathan Wright, Teera
Phutrakul, Harold Vickery, Sarawan Dever, David Lyman

Jonathan Wright speaks to attendees ragarding information in the digital age.
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Events Roundup

Webster University ChariBowl
Tournament 2019
On March 7 AMCHAM hosted the first Webster University ChariBowl Tournament of 2019 at Blu-O Bowl, a night
of friendly competition to raise money for the AMCHAM Thailand Foundation’s education programs. Thirty teams
participated in the tournament, raising over Baht 144,000. The teams competed in two games. Additionally, there
was a “Lucky Draw” raffle with prizes including Starbucks gift cards, hotel stays, and vouchers for free bowling
at Blu-O Bowl. Congratulations winners! AMCHAM thanks you for making ChariBowl a great supporting a great
cause. Special thanks to Webster University for sponsoring the event.
• Best Team - Chevron
(1,527 points)

• Highest Scoring Man
- Khun Kasem from
“Esso” (378 points)

AMCHAM MEMORIAL DAY

CHARITEE GOLF
TOURNAMENT

MAY 31
10:20 am
- 9:00 pm

Please join us and our community
to tee off for a great cause.
Email Pen for more details:
pen@amchamthailand.com
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• Highest Scoring Woman
- Khun Yupin from “Dow
Chemical” (337 points)

• Gutter Ball Award –
Webster University
(694 points)

March Social Networking
@ Conrad Bangkok
On March 13, AMCHAM over 150 members and guests gathered at the newly-renovated Conrad Bangkok for
the monthly Social Networking evening. Thank you to the Conrad Bangkok hotel General Manager, Herman Ehrlich
for hosting a wonderful evening, and to Chef Ashley Coleman for the delicious array of foods . More importantly,
the event raised almost Baht 70,000 which will go towards maintaining the AMCHAM Thailand Foundation’s (ATF)
scholarship program. This successful program offers scholarships to deserving, but underprivileged Thai students to
attend university.




















(1) Conrad Bangkok Hotel general manager,
Herman Ehrlich welcomes guests (2) Charles
& Ann Kathrein (3) Les Weaver & Anna
Mikulitskaya (4) The Remax Team with Nima
Chandler (5) Tom Thomson, Kevin Windfield,
Nisanart Dharmageisirirattana (6) Herman
Ehrlich, Ornkanya Pibuldham, Sookkamon
Suanjan (7) Indianopolis and New Jersey City
University facilty members meet up in Bangkok.
(8) Sakol Majeang, Benjaporn Na Lumpoon, Joe
Willan (9) Gabriella Micallef, Andrew Raming,
Jonathan Blaine (10) Romane Lelandais,
Vincent Pourre, Alan Gallant, Scott Pinter
The American Chamber Of Commerce In Thailand
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Events Roundup

AMCHAM Committee Meetings in January and February













(1) Legal On January 25, the Legal Committee met at the AMCHAM office to hear Bhurima Tienwuttinun and Daphne Wong, Directors at MDD Forensic
Accountants Thailand, speak about “Foreign Corrupt Practices Act - The Role of Forensic Accounting in FCPA Investigations”. This interesting topic had a very
active discussion. Pictured are (first from right, first row): Douglas Mancill (committee leader), Daphne Wong (Speaker), and Bhurima Tienwuttinun (first from left,
first row). (2) SME On January 30, the committee met at Bourbon Street restaurant to hear Worrakit Pholsawad, founder and director of AccountingOne Co., Ltd.
& YoungOne Consult Co., Ltd., talk about how to choose the right third-party accounting firm for the SME company. Speaker Warrakit Pholsawad, pictured center
holding an AMCHAM gift, stands amongst attendees for the discussion. (3) CSR: ACE Awards in Review On January 31, a large crowd gathered in AMCHAM’s
Citi Boardroom to hear a review by CSR Committee Co-chair John Da Silva of last year’s ACE awards judging process, including what key criteria judges looked
for, ways to avoid common mistakes in the ACE application, and how to improve communications of the company’s CSR initiatives. (4) Young Professionals On
January 31, AMCHAM Young Professionals hosted the very first Young Professionals Networking Night of 2019 at La Dotta La Grassa. With a huge crowd of young
professionals from all over the city raised over Baht 10,850 for the American Chamber of Commerce in Thailand Foundation’s (ATF) Adopt-a-School program.
Pictured are (from left): Ashley Muller (Committee leader from Trends Digital), George Hartel (Chief E-Commerce & Business Development Officer, NaRaYa Group),
Phachongkarn Jumpolpong (La Dotta La Grassa Group PR Manager) and Eliot Delunas (Committee leader from Nitro Labs). (5) Human Resources On February
8, committee members gathered at the Westin Grande Sukhumvit Bangkok to hear Jeffrey Lee, Chief People Officer at Agoda share how he transformed their HR
function to increase efficiency and productivity utilizing technology and a range of different tools. Jeffrey Lee, pictured in the center with the pink shirt and blue
blazer stands with the event’s attendees. (6) SME On February 20, the SME committee met at Bourbon Street restaurant to hear Ashley Muller, director of Trends
Digital Co., Ltd., speak about how to excel, and what to avoid in order to maximize your digital marketing strategy potential. Speaker Ashley Muller accepts a gift
from Committee Leader Greg Boudah.George Hartel (Committee Board Liaison) stands amongst the attendees.
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AMCHAM Committee Meetings in February and March













(1) CSR: Best Practices by Cisco On February 28, the committee met at AMCHAM’s Citi Boardroom to hear about CSR Best Practice by Cisco which is
about the Cisco Networking Academy Program, more than 50,000 students in Thailand have been trained since 1999 with more than 50 academies across the
country from Ms. Suthinee Leelahemaratana, Program Manager, Cisco Networking Academy in Thailand. Committee leader; John DaSilva (sat on the couch to the
left) presents a gift to speaker, Suthinee Leelahemaratana with attendees of the meeting. (2) Young Professionals On February 28, 2019, AMCHAM Young
Professionals hosted a panel discussion about using mentors to develop your network and career professionals Networking Night at The Urban Office with a huge
crowd of young professionals from all over the city. The event raised over 16,000 Baht for the American Chamber of Commerce in Thailand Foundation’s (ATF)
Adopt-a-School program. Pictured are (from left) Eliot Delunas (Nitro Labs and YPC Committee Leader), moderator Ashley Muller (Trends Digital and YPC Committee
Leader),accompanied by panelists: George Hartel (Chief E-Commerce & Business Development Officer, NaRaYa Group), Pathomporn Hannarkin (Country Human
Resources Officer, Citi Bank), David Lawrence (Partner, Pisut & Partners) and Krittiyawadee Pongpanich, (Director of Public Relations, King Power Mahanakhon). (3)
Customs & Excise: FedEx Briefing On March 13, the committee met at AMCHAM’s Citi Boardroom to hear about Customs & Excise update and a briefing by
FedEx on the Courier Industry from Mr. Woraphong Lerdchaisakda, Senior Marketing Analyst, FedEx (sat on the couch at the first left) and Mr. Satit Jarupeng, Trade
Service Specialist, FedEx sat on the couch at the first right). Pictured are the committee leader; Malika Bhumivarn (stood at the second left) and meeting attendees.
(4) Joint CSR and SME Committees: Using Digital Storytelling to Build Your Brand On March 20 bothe the CSR and SME committees held a joint
event with Dale Lee, Co-Founder of CoffeeWORKS, and Rob Kawada, founder of englishgang.com, to discuss how suing the triple bottom line philosophy and digital
storytelling can help with branding. (5) Joint HR - Legal Committees: Tricky Aspects of Thai Labor Law The HR and Legal committees held a joint panel
discussion on updates to Thai labor law. (6) Healthcare Committee: Kick Off Meeting for 2019 On March 21, the Healthcare Committee held a meeting
where they discussed objectives, advocacy targets and vision for the 2019 year.
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New Members

AMCHAM Welcomes New Members
ORDINARY COMPANY MEMBER

Amazon Web Services (Thailand) Limited
137 Pillars Suites & Residences Bangkok
One of the best. Set in the heart of fashionable
Sukhumvit Thonglor, 137 Pillars Suites & Residences
is one of the best luxury 5-star hotels and serviced
apartments in Bangkok, situated next to the prominent
EM-District shopping area – it’s your ideal business or
pleasure address!
Designate: Pongsak Klawthanong, Assistant Director of
Sales – Corporate
Alternate: Chie Kimura, Japanese Sale Manager

Amazon Web Services is a subsidiary of Amazon that
provides on-demand cloud computing platforms to
individuals, companies and governments, on a paid
subscription basis. The technology allows subscribers
to have at their disposal a virtual cluster of computers,
available anytime. Amazon Web Services (AWS) is a
secure cloud services platform, offering compute power,
database storage, content delivery and other functionality
to help businesses scale and grow. Explore how millions
of customers are currently leveraging AWS cloud products
and solutions to build sophisticated applications with
increased flexibility, scalability and reliability.
Designate: Quint Simon, Head of Public Policy, ASEAN
Alternate: David Aldridge, Chief Operations Officer

Amanpuri
Located on the west coast of Phuket, off Thailand’s
southern coast, Amanpuri overlooks the blue expanse
of the Andaman Sea from a sheltered headland. Aman’s
flagship property, the resort offers 40 spacious Thaistyled guest Pavilions and 40 Residences discreetly
spaced across a grove of swaying coconut palms.
At the foot of a sweep of stone steps lies the white
crescent of Pansea Beach; a secluded smile of sand
for Aman guests alone. Combining the Sanskrit-derived
word for ‘peace’ with puri, meaning ‘place’ in Thai,
Amanpuri exudes all the classic grace of its design
inspiration, Thailand’s ancient capital Ayutthaya. This is
reflected in the resort’s pitched rooflines, curved eaves,
and warm woods.
Designate: Nicolas Beliard, General Manager
Alternate: Pinyaluck Dhammawatcharaphan, Director of
Sales

AyaThai Group Co., Ltd.
AyaThai Group provides corporate services to organize
and coordinate meetings, seminars, training sessions,
etc. to multinationals and governments in Thailand and in
the ASEAN region. AyaThai Travel provides regional travel
and destinations services both domestic and outbound
from its head office in Bangkok, while AyaThai Travel UK
provides these services in Europe and AyaThai America for
North to South America. AyaThai Group companies meet
the requirements of the UK Bribery Act of 2010 and are in
compliance with the US FCPA. We pay particular attention
to preserve and enhance our client’s brand image while
staying within budget. AyaThai service standards are equal
or superior to that of any global provider, with the added
touch of Thai style and the quality standards of Swiss
hospitality.
Designate: Patrice Veuthey, Director
Alternate: Vorawan Kanlayanasukho, Managing Director

Asian Institute of Technology (AIT)
The Asian Institute of Technology promotes
technological change and sustainable development
in the Asian-Pacific region through higher education,
research and outreach. Established in Bangkok in
1959, AIT has become a leading regional postgraduate
institution and is actively working with public and private
sector partners throughout the region and with some of
the top universities in the world.
Designate: Dr.Eden Woon, President of Asian Institute
of Technology
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Brighton College Bangkok
Brighton College is the top performing co-educational
school in the United Kingdom, achieving outstanding
academic results and an exemplary record of entry into the
world’s leading universities. As part of the Brighton College
family of International Schools, Brighton College Bangkok
opened in 2016, inspiring children aged 2 -18. We offer a
Pre-Prep School, Prep School and a Senior School, with
our new Sixth form launching in August 2019, offering a
choice of 21 different A Level subjects.

The college’s aims remain consistent with every school in
the Brighton family, to inspire academic excellence with a
culture of kindness, confidence and curiosity. Here, children
follow the British National Curriculum, with the addition of
specialist teaching in art, music, dance, PE and languages
including Thai and Mandarin from age four. From Year 5
pupils receive specialist teaching in academic subjects and
will have the choice of an extensive range of subjects at
IGCSE before progressing to study A Level in Year 12.
Designate: Samuel Diamond, Head Of Marketing
Alternate: Kim Meaden-Kendrick, Registar

Business Class Asia
As an integral part of the Business Class Group, Business
Class Asia’s overriding principles are based around integrity,
experience, knowledge, discretion, and dependability. As
Trust & Fiduciary specialists, our mission is to ensure our
clients grow and protect their wealth & assets for future
generations. This takes honesty, transparency and the
highest standards of ethics, which equates to working
closely with you and your best interests at all times.
Our team of experts have a range of competences and
specialist knowledge that is difficult to match. One thing
we don’t do is stand still or let changes and developments
pass us by. We have an appetite for innovation and
perfection. We are continuously updating our knowledge
of local and international best practices thus making sure
our clients are protected in the most cost effective and tax
efficient manner.
Working offshore offers many tax efficient and diverse ways
to boost your financial planning. Different tax regimes and
unfamiliar regulations may seem intimidating, however with
specialist advice and experience expatriates can make the
most out of the opportunities.

fine dining overseen by a Michelin-starred chef, Thai
specialty restaurant in a sun washed river’s edge,
desserts and Auriga Wellness with an outdoor spa
garden.
Capella Bangkok plays the consummate host to the City
of Angels’ most memorable weddings, meetings and
special occasions. The resort’s elegant venues are all
riverfront facing and perfectly paired with incomparable
event planning services and catering options. The
Ballroom floor-to-ceiling windows and glamorous design
provide an iconic backdrop for stylish and beautifully
crafted events.
Designate: Josephine Png, Director of Sales and
Marketing
Alternate: John Blanco, General Manager

Central Plaza Hotel Public Co., Ltd.
Centara Grand at Central Plaza Ladprao Bangkok offers
565 deluxe rooms and suites with panoramic views of
the lush greenery of Chatuchak Park and Bangkok’s
spectacular skyline. The subway has a station here, it is
just 5 minutes from the skytrain station at Mo Chit. Our
hotel stands adjacent to the renowned Central Plaza
Shopping Mall, with over 200 shops and a multiplex
cinema, with the famous Chatuchak Market opposite.
Our specialty restaurants serve Italian, Chinese,
Japanese, Vietnamese, Thai, International cuisines and
includes a luxuious Sky Bar. The outdoor swimming
pool is surrounded by lush tropical gardens, and you
can enjoy an unsurpassed Thai approach to easing
stress and renewing your energy in SPA Cenvaree.
Designate: James Robert Wilson, General Manager
Alternate : Caroline Shen, Director of Sales & Marketing

Designate: Chris Param
Alternate: Paul Dickinson
DeeMoney

Capella Bangkok
A new vintage of luxury is debuting on the east bank of the
Chao Phraya River right on the oldest road of Bangkok;
Charoenkrung. Sophisticated yet insouciant, contemporary
yet timeless, the 101 accommodation and villas each offer
a different perspective of the unobstructed views of the
river with either a private balcony or a verandah with a
plunge pool.
The beauty boasts 7 private villas along the river, a
seamless check-in experience, personal assistants for
every room attending to details prior to your arrival and
throughout your sojourn, a personal mobile phone with
complimentary calls and data, a luxury shuttle boat,

DeeMoney is SawasdeeShop’s first entry into the
financial services business of money transfer licensed
by Bank of Thailand (BOT). DeeMoney is the pioneer
in offering the lowest cost and most efficient money
transfer services to Myanmar, Cambodia and other
Asian countries.
With strong in-country remittance partners who have
over 7,000 branches in Cambodia and 400 Branches
in Myanmar, Dee Money is the most convenient instant
money transfer service available to 5 million foreign
workers living in Thailand.
DeeMoney is available in retail shopping malls where
foreign migrant workers are heavily located. Value
Added services such as international mobile topup, international calling services will all be bundled
and offered as a strong one stop shop proposition
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to foreign workers who are very well accustomed to
SawasdeeShop products & services.

jurisdictions throughout Asia, Europe, North America,
South America, and around the globe.

Designate: Rasmegh Srisethi, Managing Director
Alternate: Nimphiya Dhar, Marketing Director

Designate: Benjamin Hart, Managing Director

Lexicon Limited
Human Capital Alliance Co., Ltd
Human Capital Alliance was established in September
2003, by a premier team of professionals from Korn
Ferry Thailand. Shortly after our formation, we extended
our resources and capabilities by acquiring Deloitte’s
executive recruitment arm in Thailand.
Human Capital Alliance provides senior leadership
executive search and senior advisory services of the
highest standards in Thailand. We strive to achieve this by
combining our global-class expertise, our unrivalled local
knowledge and our vast network of carefully cultivated
relationships in Thailand.
Our management team has some of the most
experienced executive search consultants specializing
in recruiting top-level executives for the subsidiaries of
Fortune 500 companies, domestic conglomerates and
international joint ventures in Thailand.
Our Senior Advisory group includes experienced senior
executives who have led some of the region’s leading
companies and organizations.
Designate: Edwin Sim, Managing Director

Integrity Legal (Thailand) Co., Ltd.
Integrity Legal is a full service law firm in Bangkok,
Thailand with offices in the city’s central business district.
Our practice was founded by a licensed attorney from
the United States and offers a unique combination of Thai
and Western legal acumen. Integrity Legal’s staff includes
experienced Thai & American attorneys, international
lawyers, accountants & paralegals dedicated to assisting
those wishing to conduct business in Thailand and the
Southeast Asian region. Integrity Legal provide clients
with a wide range of services including: Corporate law,
Family law, Criminal Cases, Company Registration,
US-Thai Treaty of Amity, Work Permits, Investor Visas,
Real Estate, US Tax, US immigration, Thai Immigration
& more. Integrity Legal firm has extensive experience
navigating the Thai & American legal systems, handling
everything from routine matters such as company
registration in Thailand, to complex visa situations &
international corporate law. As the economies in Asia,
America, and across the world continue to evolve at a
rapid pace Integrity Legal remains committed to providing
high quality legal services to international clientele at
reasonable rates. They look forward to assisting clients
in multiple areas of practice who are located in various
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Lexicon is a creative, PR and digital marketing agency
in Thailand providing services from our Bangkok
headquarters to the world. Lexicon fuses together the best
of contemporary digital marketing (social media, analytics,
SEO) with the best of traditional content-driven marketing
(copywriting, branding, visual design). Lexicon is unique
in Thailand as all our work is done in-house, meaning we
don’t charge additional agency fees. Our copywriting team
sits side-by-side with our designers, video producers and
social media marketers, thus ensuring joined-up solutions
and world-class services at local Thai prices.
Designate: David Norcross, Managing Director
Alternate: Lalita Pudsa, Operations Manager

List International Realty Co., Ltd.
The List Company was established in 1991, immediately
after the real estate bubble burst in Japan. The focus of our
organization was to transform the real estate industry that
was in a period of chaos at the time, and restore the real
value of real estate and trust in real estate as an asset.
Starting with real estate brokerage and marketing business,
we have expanded the range of their business one step
at a time from the sales of high quality original brand
condominiums and detached houses to town development
business, during which time they have acquired an
extensive track record and a wealth of unique know-hows.
Designate: Shanya Sae-Tia, Chief Operation Officer
Alternate: Kunsiri Ngamsom, Marketing Manager

MCL Perspectives Asia Ltd.
McLoughlin Perspectives is dedicated to providing our
clients with a robust vision of the business landscape
in emerging markets. We help our clients develop
and implement comprehensive strategies to respond
to: regulatory changes, new buisness environments,
and shifting network trends.With the global economy
constantly changing, it’s hard to make the right choice for
your business all the time. At McLoughlin Perspectives,
we strive to keep you apprised of changes in emerging
markets that can help or hinder your business. Our team
will bring you the most up to date information from multiple
angles to give you a broad view of the market and help you
map out the most effective way to move through it.

Designate: Sandra Coffman, Director
Alternate: Worakamol Choocherd, Office Manager
P.G. Intergroup Co., Ltd.

Movenpick BDMS Wellness Resort Co., Ltd.
Mövenpick BDMS Wellness Resort Bangkok is a classically
elegant retreat in the buzzing center of Bangkok. With a
holistic concept of healthy living, the resort’s refined decor
hosts every modern convenience to take stress away,
reflecting Mövenpick’s renowned commitment to genuine
comforts delivered exceptionally well. The resort offers a
variety of dining venues serving healthy options, from fresh
organic smoothies at Sala Pool Bar to gluten-free pastries
at Rim Klong. Mövenpick BDMS Wellness Resort Bangkok
offers 14 spacious meeting rooms covering 1303sqm. For
corporate groups, wedding, and social events. The resort
is directly connected to BDMS Wellness Clinic and located
only 45 minutes by car from Suvarnabhumi and Don
Muang International Airports and just few a minutes walk
from the BTS Ploenchit skytrain station.
Designate: Bruno Huber, General Manager
Alternate: Prin Pathanatham, Executive Assistant Manager

MYTT Beach Hotel
A new 5-star hotel in Pattaya. Centered in the heart
of North Pattaya, only steps from the beach, and
minutes from endless shopping and attractions is MYTT
Beach Hotel. All 236 rooms are filled with luxury. The
establishment also boasts suave and sophisticated bars,
eateries and intimate lounges. It also has one of the largest
function rooms in Pattaya packed with state of the art
production equipment; making it ready to entertain a first
tier class of guests.

At P.G. Intergroup we provide advanced technologies
and solutions to help our customer accelerate their R&D
activities from innovation to production. We help reduce
design complexity. Some of our products and services
include embedded software, mathemathic modeling,
machine intelligence solutions, test automation solutions,
medical & neuroscience solutions, and computer vision &
imaging process.
Here are our products and solutions:
• Embedded Software and verification solutions
• Mathematic Modeling and Simulation solutions
• Machine Intelligent Solutions
• Medical & Neurophysical Solutions
• Digital Signal Processing & Communication solutions
• Computer Vision & Image Processing Solutions
• Test Automation Solutions
• Enterprise Software Develop Solutions
• Data Analytic and IOT
Designate: Likhit Saengaroon, Sale and Technical
Manager
Alternate: Sittichote Janpaiboon, Project Manager

Pisut and Partners Company Limited Co., Ltd.
Pisut and Partners is a full-service law firm serving
a broad range of foreign multinational and Thai
corporations. The firm became associated with Ho
& Wee, the Singaporean Law Firm in 2016. Pisut
& Partners became a member of International Law
Firms (ILF), an international association of independent
smaller and mid-sized law firms serving their clients’
needs in cross-border business legal issues. ILF has
approximately 70 firms from 50 countries.

Designate: Suppachai Rattanaopath, Managing Director
Alternate: Petchpailin Rattanaopath, Director of Sales and
Marketing

Designate: Pisut Rakwong, Managing Partner
Alternate: David Lawrence, Partner

Ogilvy & Mather

Quantum IR Technologies Company Limited

Ogilvy is a New York-based British advertising, marketing,
and public relations agency. It started as a London
advertising agency founded in 1850 by Edmund Mather. In
1964, the start-up became known as Ogilvy & Mather after
merging with a New York City agency that was founded
in 1948 by David Ogilvy. The agency is known for its work
with Dove, American Express and IBM. It is part of the
WPP Group, one of the largest advertising and public
relations companies in the world.

Quantum IR Technologies (QIR) is a US corporation
headquartered in Salt Lake City, Utah. Our Asian Sales
and Support office is located in Bangkok, Thailand.
QIR are leaders in the software automation of realtime
infrared based operations management systems in the
following industries: Petrochemical/Oil & Gas, Cement
Production, Steel Manufacturing, and Power Generation.

Designate: Nopadol Srikieatikajohn
Alternate: Gunpong Panthongprasert

QIR solutions are all cloud based, delivered on a
monthly service fee/subscription (SaaS) basis and
include assigned industry support engineers, realtime
analytics and dashboards as well as local support of our
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high-speed IR cameras, networks and historical data
servers.
Designate: Mark Israelsen, Chief Executive Officer

Tech International
TECH International (SE Asia) Limited

Revima

Headquartered in Johnstown, Ohio and founded in 1939,
Tech International is the world’s leading producer of tire and
tube repairs and wheel service solutions.

Revima is a leading independent MRO (Maintenance,
Repair & Overhaul) solutions provider, specializing
in APU, Engine Parts and Landing Gear for civil and
military aircraft through five dedicated services: Repair
& Overhaul, Engine Parts Repair, Material Solutions,
Fleet Management and Leasing.

Today, TECH markets more than 5,000 products into
over 110 countries throughout the world. The company
is recognized as one of the top exporters in the United
States and has received numerous export awards from the
U.S. Chamber of Commerce, and the Ohio Department of
Commerce.

With committed and passionate employees across
locations in Europe, Asia, North America and the
Middle East, Revima boasts over 60 years of MRO
expertise. Revima supports aircraft operators,
lessors, and repair stations worldwide, positioning
this company as one of the most experienced MROs
in the world, with extensive understanding of airline
expectations, best in class value and services.

TECH, the global tire and wheel services authority, has
shipped its first customer order from its new state-of-theart facility in Bangkok, Thailand. The Thai facility is TECH’s
regional Southeast Asian headquarters, with classroom
training, hands-on application training, and local inventory in a
free-trade zone.

Revima is an EASA & FAA Part 145 certified
organization, as well as benefiting from approvals from
numerous agencies.

Designate: Pairote Sutthiprapa, SEA General Manager
Alternate: Suwat Yingchaiyakamon, South East Asia
Marketing Manager

With sales in excess of 300 million euros, it employs
approximately 800 people.
Designate: Remy Jean Maitam, President
Alternate: Papornrach Passonnobporn, office manager

TASA Co.,Ltd.
TASA Co.Ltd. is the Thailand side of our organization
that is responsible for the promotion and admissions
for Future Path Projects – Summer USA Pre-College
Programs for International School Students.
We help Asia-based international school students
explore and prepare for the realities of college life in the
US – to find their own path to higher education. Our
programs guide university-bound students through the
important decisions they’ll be making in coming years –
from the type of school they prefer to the programs that
best suit them and the majors they’re most interested in.
We also teach strategies for preparing for entrance
exams, writing effective resumes, and motivation
letters. Students learn how to highlight their own
strengths in applications, and to single out universities
and programs where they have a high probability of
gaining acceptance.
Designate: Todd Cikraji, Founder and Director of
Future Path Projects
Alternate: Shanna Hullaby, Coordinating Manager
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Thailand Coaching Institute
The Thailand Coaching Institute delivers high-impact coaching
and training solutions to organizations and professionals
in Thailand. We are recognized as one of the top coaching
organizations in Thailand and specialized in designing,
delivering, and creating coaching culture for organizations
and programs for individuals.The Thailand Coaching Institute
consists of dedicated and talented coaches and trainers.
Our mission is to:
- Offer a wide variety of coach training programs for anyone
who has a need or desire to learn how to facilitate people’s
growth through coaching.
- Help organizations develop a ‘coaching culture’ to create
self-directed, critical thinking, and solutions-oriented
mindsets for ALL employees.
- Offer a range of personal, professional, and executive
coaching services.
- Offer a variety of leadership programs for professional
growth and development.
Designate: Thomas Yates, Professional Certified Coach,
International Coach Federation

Thoresen Thai Agencies Public Company Limited
Thoresen Thai Agencies Public Company Limited (TTA) is a
strategic investment holding company, currently a member of

the Stock Exchange of Thailand – SET 100 with a portfolio
of businesses across three primary groups – Transport,
Energy, and Infrastructure. TTA has grown significantly
from a shipping-related services company found by the
Norwegian in 1904 to a diversified group of companies and
subsidiaries that operate internationally.
As an investment holding company, we aim to maximize
shareholder value by striving to achieve continuous and
sustainable growth. We believe we can deliver this by
nurturing and supporting our portfolio companies, and
by identifying and investing in new growth opportunities
at both the group and subsidiary levels. Finally we
are committed to creating a positive impact on the
communities in which we operate, having a positive impact
on society and managing our impact on the environment.

YAMADA focused on consulting projects such as M&A
consulting, business succession consulting, business
overseas consulting, and group company reorganization
across diverse sectors such as industrial, construction,
real estate, and transportation for Japanese SMEs.
YAMADA aims to provide research services to
international corporations planning to enter the Thailand
market.
Designate: Hafidz Omar, Country Manager
Alternate: Pojanit Punee, Administrative Assistant

ASSOCIATE COMPANY MEMBER

Designate: Somchai Apinyanukul, Executive Vice
President, Group Human Resource
Alternate: Jean Thevenin, Board of Director
iTEP International LLC

Valvoline (Thailand) Ltd.
Valvoline Inc. (NYSE: VVV) is a leading worldwide
marketer and supplier of premium branded lubricants and
automotive services, with sales in more than 140 countries.
Established in 1866, the company’s heritage spans over
150 years, during which it has developed powerful brand
recognition across multiple product and service channels.
Valvoline ranks as the No. 3 passenger car motor oil
brand in the DIY market by volume. It also operates and
franchises the No. 2 quick-lube chain by number of stores
in the United States with more than 1,150 Valvoline Instant
Oil ChangeSM centers and the No. 3 quick-lube chain
by number of stores in Canada with more than 70 Great
Canadian Oil Change locations. It also markets Valvoline
lubricants and automotive chemicals, including the new
Valvoline™ Modern Engine Full Synthetic Motor Oil, which
is specifically engineered to protect against carbon build-up
in Gasoline Direct Injection (GDI), turbo and other engines
manufactured since 2012; Valvoline High Mileage with
MaxLife technology motor oil for engines over 75,000
miles; Valvoline Synthetic motor oil; and Zerex™ antifreeze.
To learn more, visit www.valvoline.com.
Designate: Vikas Kapur, Director - Rest Of Asia
Alternate: Maitree Supanwattanachai, Chief Marketing
Officer

iTEP stands for International Test of English Proficiency.
The company creates and administers a variety of
types of English exams designed to assess the English
language proficiency of business people, students,
government officials, and other non-native English
speakers for all types of English proficiency assessment
initiatives around the world. iTEP is recognized by
the Accrediting Council for Continuing Education and
Training (ACCET) for English language proficiency
assessment, as well as many other organizations and
schools. The various versions of iTEP allow maximum
flexibility for any purpose, whether for placement
or employment decisions, admission qualification,
entrance/exit testing, or fine-tuned linguistic coaching.
Not only is iTEP a top quality test with many
advantages, it also comes at an affordable price
compared to other standardized English exams, and
offers flexibility of administration online.
Representative: Charles Gilbert, Executive Director
Representative: Jemal Idris, President

COMPANY ADDRESS CHANGES:
Magna Automotive (Thailand) Limited relocated to
589/160 Central CityTower 30 Floor, Debaratana Road,
Bangna-Nua, Bangna, Bangkok 10260

COMPANY NAME CHANGES:
Yamada Consulting & Spire (Thailand) Co., Ltd.

Continental Automotive (Thailand) Co., Ltd. is now
Continental Automotive Bangkok Co., Ltd.

YAMADA Consulting & Spire (Thailand) Co., Ltd. is a
leading independent consulting group in Thailand. YAMADA
Consulting Group merged with Spire Research and
Consulting in April 2016.

Ramada Plaza Bangkok Menam Riverside is now
Ramada Plaza by Wyndham Bangkok Menam
Riverside.
Hill Rom is now Cardioline S.P.A.
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AMCHAM Affinity Program

The following fine establishments offer discounts or incentives to AMCHAM members

American School of Bangkok
- 50% off registration fees
- 10% off first year’s tuition

Anantara Hotels Resorts & Spa
Special discount from Anantara
Hotels Resorts & Spas Group

Axcel Electronics Thailand
15% discount off list price on all
Cell Phone Accessories

H O T E L S

Beach Republic Koh Samui
Amazing deal for AMCHAM
members plus US$100 will be donated to
ATF for each card sold.

Bourbon
Street
(Bar &
Restaurant)
10% discount
on food

A N D

BNH Hospital
5% discount on medications;
15% discount on ward rooms

R E S O R T S

CoffeeWORKS
20% Off La Cimbali Espresso
Machines

Berkeley International School
Come see us about our special
promotion for AMCHAM members!

BHMA Hotels and Resorts
15% discount from Best Available
Rate in brand website

Bumrungrad Hospital
Enjoy maximum discount 15% off
when presenting AMCHAM’s
member card

Cathay Pacific Airways
5% off on CX market fares

Global Union Express
5% discount on Thai’s Royal Orchid
Holidays at regular price
4% discount on all international IATA published fares ex Bangkok including RTW

Mahanakorn Partners Group
10% discount on all accounting
& tax advisory

Centara Grand at
Central Plaza Ladprao
Special offer on F&B and services
to AMCHAM members only

LMG Insurance
15% discount for motor
and other insurance

Pacific Cross Health Insurance
5% Premium Discount on
Insurance plan

Prem Tinsulanonda
International School
20% discount on Traidhos Camps

Raja’s Fashions
Buy 1 suit get 1 shirt free

Rembrandt Hotel
10% off both food & beverage at
MEXICANO, Rembrandt Hotel

Renaissance Bangkok
Ratchaprasong Hotel
20% off on food & beverage discount

Samitivej Hospital
Up to 50% discount on health
check up program

Sheraton Grande Sukhumvit
20% off on food and beverage at
Sheraton Grande Sukhumvit

Robere and Associates
15% off all training programs

SPOKES JEWELRY SERVICES
Free clean & check on one
jewelry item, 10% off your
custom jewelry design

Rose Marie Academy
Providing Scholarships
for SME Families

Sunrise Tacos
10% discount

W Hotel Bangkok
30% off W does brunch Saturday
buffet on every 1st and 3rd
Saturday of the month

Webster University
Special scholarships for AMCHAM
members and family

Restrictions apply. Member must present AMCHAM membership card to receive discounts. Offer is subject to change or termination; new
offers, changes and terminations will be announced in T-AB Magazine and on the AMCHAM website. If you have not yet received your AMCHAM
membership card, please contact the AMCHAM office. For details and restrictions on these offers please visit: www.amchamthailand.com.
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