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https://thailand.chevron.com; www.facebook.com/Erawan36

36 years of Erawan – a driving force for Thailand’s talents
Over 300 Chevron employees at the Erawan Field are working around the clock to ensure the safe,
efficient, and reliable production of natural gas to meet Thailand’s energy needs.
At Chevron, everything we do begins with our commitment to safety. We develop a talented local
workforce that gets results the right way, unlocks new exploration and production innovations in
the Gulf of Thailand and successfully navigate a range of present and future challenges.

Erawan is not only the driving force behind Thailand’s economic transformation during
the past 36 years. It is also a hub of human energy that fuels the Thai petroleum industry
and the Kingdom to a better and brighter future.

Deliver the future together
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Dear Members,
It gives me great pleasure to address you all and provide my opening remarks
for our third issue of T-AB Magazine 2018. This will be the last President’s
message before the festive season kicks into full swing. So, in the off chance
that I don’t see you at either our Festive Eggnog Party, or Jazzy Luncheon, I’ll
wish you all a Merry Christmas.
I’m sure that by now, you’ve all had the chance to experience all the new and
exciting additions to the Chamber’s online presence. The new website has
certainly proven to be quite popular - with overall feedback being quite positive.
The team worked incredibly hard to make this happen and I’m sure you’ll all join
me in congratulating them for the successful launch and roll-out. The website
has some new and exciting features, which our Comms teams will walk you
through in an upcoming feature. If you haven’t logged in yet, or received any
new information about accessing the site, send an email over to membership@
amchamthailand.com.
For those of you who have logged in already, don’t forget to cross-check your
membership information, upload pictures, and explore the new and exclusive
members only area. It is easy to use and the more data that’s up-to-date, the
easier it is to make full use of the services. You might have notices that we’ve
also started adding all of our presentations, meeting minutes, and policy and
position papers there too.
We’ve taken our entire communications strategy digital and news of the
Chamber can now be found across a variety of social media outlets. We’re
on Facebook, Twitter, and Linked, so don’t forget to follow us to get real-time
updates of our events and news.
There are more exciting developments on the horizon for the Chamber. With
the election of a new Board in the October AGM, the new year will see a new
set of fresh faces take the helm – as well as some familiar faces. In alphabetical
order, the new Board Members are:

Artwork & Layout: Phaisan Nangnoi
Production: Scand-Media Corp., Ltd
Tel.: +66 (0)2 943-7166/8 Fax: +66 (0)2 943-7169
Email: scandmedia@scandmedia.com
Any opinions expressed in articles in this magazine
do not necessarily reflect the views of the Chamber.

T-AB Magazine welcomes contributions from
AMCHAM members. Articles may be reproduced
with acknowledgement, except those taken
from other sources.
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• Daniel Abate
General Manager, Finance, Chevron Thailand Exploration & Production
• Ian Nicholls
President, GM Southeast Asia, General Motors (Thailand) Ltd.
• Jeffrey Nygaard
Executive Vice President, Global Operations, Seagate Technology
(Thailand) Ltd.

• Jennifer Peng
Finance Director, Greater Indochina HUB, Colgate
Palmolive Thailand
• Ornkanya Pibuldham
Managing Director & Chief Country Officer, Bank of
America
• Tibor Pandi
Country Head, Citi Country Officer Thailand, Myanmar,
Cambodia, and Laos, Citibank
• Viboon Kromadit
Director & Chief Marketing Officer, AMATA Corporation PCL
Those remaining on the Board for another year are: Dale Lee,
CoffeeWORKS; Herman Ehrlich, Conrad Bangkok; Parnsiree
Amatayakul, IBM; Jeremy Osterstock, Esso; David
Nardone, WHA Industrial Development; Vickie Wisadkosin,
Ford Motor Company; Gregory Bastien, American Axle; and
George Hartel, Narai Intertrade.
It will be interesting to see how these new additions lend their
different backgrounds, experiences, and expertise to the
Chamber’s Board.
Moving into the new year, it remains vital that we reaffirm the
following commitments:
Communication
The Chamber’s endeavors on this front has been well
documented over the last six months; we now offer numerous
channels to reach our vast membership. We encourage our
members to not only use the Membership portal among
themselves, but also engage with us via social media. We’re
on Twitter, Instagram, and Linkedin and regularly post to these
channels - follow us and never miss a beat.

Community Engagement
This October’s AGM was a wonderful opportunity for
our members to meet the students from the AMCHAM
Foundation Student Scholarship Program. Two finalists from
the Scholarship Program, a scheme which annually assists
hundreds of underprivileged university students, delivered
heartfelt speeches about their experience and the impact that
the AMCHAM Foundation has had on their lives. Administered
under the guidance of the AMCHAM Community Engagement
Committee, the Foundation not only provides support but
also assists with CV, soft skills, social responsibility, etc.,
a substantial investment into the lives and futures of these
students. Shortly after the awards we held the second
installment of our charity golf tournament. The turnout was
phenomenal, and it was a fitting example of the way we
incorporate fun events, community spirit, and still manage to
support our ongoing philanthropic activities.
Membership Services
AMCHAM continues to act as a conduit for new U.S.
companies seeking to do business in Thailand. We are
committed to increasing our value proposition for our
members and will continue to do so in the new year. Next year
will only get better. With a new website, new team members,
and new and fresh ideas, we will thrive.
Best Regards,

Jeff Nygaard
AMCHAM President
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9 Reasons to Join AMCHAM
1. Advocacy

5. Participate in High-Profile Events

We are the voice of American Business in Thailand. Through our
collaborative relationships with the U.S. and Thai governments, AMCHAM advocates for issues that matter most to members, from
customs and excise concerns to visa and labor issues. AMCHAM
works closely with committees and member companies to define
and promote policy priorities.

AMCHAM organizes several large-scale, high-profile events, including the AMCHAM CSR Excellence ACE Awards and the Thailand Tourism Forum (TTF), which draw hundreds of attendees and
generate positive press coverage. The ACE Awards recognize
member companies for their CSR leadership and innovation, while
TTF brings in global analysts, developers, and innovators from the
tourism industry.

Our position papers have advanced concerns surrounding everything from regulation of the digital economy to the ease of doing
business in Thailand. AMCHAM’s long-term advocacy efforts drove
important changes to Thailand’s customs law, resulting in the passage of the Customs Act B.E. 2560 in 2017.
Regular meetings with officials from the Royal Thai Government have
included recent sessions with H.E. Dr. Pichet Durongkaveroj, Minister of Digital Economy and Society; Khun Ajarin Pattanapanchai,
Permanent Secretary of the Ministry of Digital Economy and Society;
and Khun Duangjai Asawachintachit, Secretary General of the Board
of Investment (BOI).
The Chamber’s Executive Director also meets with U.S. Government
decision-makers and private-sector leaders during annual APCAC
Doorknocks in Washington, D.C. These sessions help AMCHAM
positively influence U.S.-Thailand policies and increase awareness of
American business activities and concerns in the region.

6. Corporate Social Responsibility (CSR)
AMCHAM believes in improving access to quality education in
Thailand, and endeavors to invest in the development of the future Thai workforce. Through the AMCHAM Thailand Foundation (ATF) Student Scholarship Program, the Chamber awards
scholarships to nearly 200 deserving Thai university students
every year. We also run Adopt-a-School programs that provide
much-needed funds to upgrade schools in rural areas. Many
member companies choose to partner directly with us to support
their CSR efforts.
For members developing or improving their own CSR strategies,
the CSR Committee serves as a rallying point and resource center.
Committee activities cover a range of CSR issues including labor
standards, environmental management, employee engagement
and community projects.

2. Access to Knowledge
Our seminars and monthly luncheons attract international and Thai
speakers from the highest levels of government and the private sector, providing access to crucial thought leadership that can help you
understand the local, regional, and global operating environment. In
the past year, our speakers have included U.S. Secretary of Commerce Wilbur Ross, Minister attached to the Prime Minister’s Office
Suvit Maesincee, Minister of Industry Dr. Uttama Savanayana, and
CEOs of major multinational companies.

7. Publications
Members can drive thought leadership through articles published
in T-AB Magazine and gain insights on current issues affecting
business. The Chamber also produces an annual Membership
Directory, weekly e-mail newsletters, and daily social media
content across a range of platforms.
8. Social Activities

3. Networking
Connect to current and future business leaders. The AMCHAM
community consists of more than 650 member companies and
over 2,000 working professionals. Panels and meetings provide
structured opportunities to interact with other members, while popular monthly networking nights give you a chance to meet professionals across every sector in a fun and informal setting. Attendees
include everyone from entrepreneurs and consultants to managing
directors.
4. Committees
Gain industry-specific insights through high-level working groups.
Our 21 committees provide a forum for discussing common interests and business concerns and defining public policy issues for our
advocacy efforts. Committee involvement also helps you develop
best practices and attract top talent while exchanging ideas with
peers from leading businesses.
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Outside work-oriented activities, AMCHAM also provides a chance
for members to kick back and have fun. From our black-tie Governors Ball to family-friendly activities such as the Holiday Eggnog
Party or Independence Day Picnic, we offer members and their
families a chance to meet in a relaxed social setting.
9. Marketing
Harness our communications platforms to increase your brand
visibility in Thailand. All members are listed in our print and online
Membership Directory, and we offer a variety of marketing packages that allow you to target your message to a key audience of local
and international business leaders.
For companies who want a live audience, we offer sponsorships
of well-attended, high-visibility events from the Governors Ball and
Independence Day Picnic to our Golf and Bowling Tournaments
and Networking Nights.

Executive
Search

Board Member
Search

CEO & Executive
Leadership Team
Succession Planning
Review

Organisations need leadership and
talent solutions that are local, regional,
global and sector-specific. Boyden’s
integrated global platform ensures that
clients can access our full capabilities
anywhere their business leads them.
Performance is driven by the right
leadership, and Boyden discovers
leaders that deliver.

Board Review

Get to know Boyden:
17th Floor M Thai Tower
All Seasons Place
87 Wireless Road
Bangkok 10330
Thailand
+66 2 654 0760
tsorensen@boyden.com
www.boyden.co.th
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Inside AMCHAM

Spotlight on AMCHAM Leadership
A meeting with one of the committee leaders of the Community Engagement
Committee, Joseph Willan, Business Development Specialist at Baker McKenzie.
All ABOUT Joseph
Joseph is a LL.B. (Hons) Law graduate from the University of Lincoln, United Kingdom.
He is currently working for Baker McKenzie as a Business Development Specialist and has comprehensive
knowledge of the legal industry in South East Asia. He has been residing in the region since 2014 and
has travelled extensively during this time. He has interests in the education, healthcare, infrastructure and
transportation industries. Joseph has co-authored articles for the T-AB magazine and international legal journals.
He supports various charitable causes and partakes in extensive legal research and writing on a numerous
amount of issues impacting the underprivileged in Thailand.
In his spare time, he enjoys travelling, researching post World War Two history, British history, cooking, and
reading non-fiction.
What was your journey to
AMCHAM?
I arrived in Thailand in 2014. As a
fresh graduate with no business
or professional connections, I
found that joining the Chamber
was an excellent springboard to
entering the business community
in Bangkok. I initially got involved in
the networking side with the Young
Professionals Committee (YPC) and
made inroads from there.
What do you love about living
in Thailand?
People come to Thailand for a
number of reasons. I, myself,
started in South East Asia to travel
around during a summer university
break. However, what I like about
Thailand is that it is so diverse.
Everything here is so different.
From the Northern hill tribes to
the Southern Malay communities,
Thailand is made up of so many
distinct and diverse communities.
You can drive or fly and in only a
couple of hours, you’re somewhere
entirely different.
Bangkok is particularly special
because it’s so cosmopolitan – you
can find anything and everything
here.
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What would you like our
members to know about you?
[Jokingly] I like to keep myself to
myself, except if I have had a few
beers.
Honestly, I want our members
to know how proud we are of

the Community Engagement
Committee. To me, it is the most
important thing that AMCHAM
does. I also would like for more
of our members to get involved.
It’s not just financial assistance
that we are looking for – although
we do appreciate your donations.
There are so many other ways

to participate. You can visit our
orientation or career camps and
meet the young people who are
starting or finishing the scholarship
programs. If you only ever get
involved once, I recommend
that you come and meet these
students, connect with them, and
hear their stories. A little bit of
your time would be an incredible,
life-changing opportunity for these
youths.
AMCHAM connects people. It’s
an amazing thing really, as it’s

not limited to foreigners/expats
who are involved in the business
community. Through the work
that we do in the Community
Engagement Committe, we reach
Thai people in far flung places;
we connect them to our diverse
membership and help them give
back to their local community.
What prompted you to get
involved in the Community
Engagement Committee and
why do you think the AMCHAM
Thailand Foundation Student

Scholarship Program is so
important?
I got involved because of my
sense of duty. We are all fortunate
to be guests in the Kingdom of
Thailand and I believe that we
should, in whatever way we can,
contribute to the country we call
home. Growing up where I did,
both my family and educational
experiences instilled me with belief
that charitable activities are just
as important as your actual job or
vocation. However, I found that if
you’re not a Thai speaker, finding
such opportunities are difficult.
For me, joining the Community
Engagement Committee has been
a humbling experience and to
be able to impact so many lives,
has been the best thing about
AMCHAM so far.
_____________________________
To get involved with the
Community Engagement
Committee, please contact Khun
Pen pen@amchamthailand.com
_____________________________
The American Chamber Of Commerce In Thailand
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Feature Stories

Public Private Partnership Model
and its merits in attracting Foreign
Direct Investment
By Luca Bernardinetti

T

he ASEAN region
has enjoyed years of
continued prosperity
and steady economic
growth driven by sound public
policies, making it one of the
world’s most attractive regions for
Foreign direct investment (FDI).
Thailand, for instance, with its
long-term goals for economic
stability, competitiveness and
good governance, reaffirmed its
commitment to pursuing this path.
These policies, set in the 20-Year
national strategy, together with
the recent amendment of the
investment Promotion act 2017,
promulgated by the BOI to attract

rate of return than those offered by
mature economies, an increasing
number of PPP projects are
attracting FDIs into the region.

more foreign direct investment
into the Kingdom, are evidence
of Thailand’s determination.
However, despite this rapid
growth, there is still a wide
infrastructure gap that presents
attractive investment opportunities
for foreign companies. Several
international firms have profited
from diversifying their investment
portfolios by allocating some of
their time and resources in Public
Private Partnership (PPP) projects,
and progressively more private
investors are on the lookout for
new opportunities. As developing
countries with stable political
outlook present a higher internal

One of the many possible
definitions for a Public Private
Partnership is: a long-term
contractual arrangement between
a government entity and one or
more private entities; the resources,
capabilities and core competencies
of each party are combined with
the aim of designing, financing,
building and operating a facility
for the use of the general public.
PPPs are a means for governments
to lighten their balance-sheet by

The Scale of Public-Private Partnerships:
Risk Transfer and Private Sector Involvement
Privatization

Design-Build-Finance-Maintain-Operate

PPP Models

Degree of Private Sector Risk

Concession

Design-Build-Finance-Maintain
Build-Finance
Operation & Maintenance
Design-Build
Degree of Private Sector Involvement
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obtaining funding from the private
sector, while deriving benefit from
the latter’s technical knowledge
and experience. Compared with
traditional public procurement,
PPPs entail a greater role for the
private sector, which bears some of
the project risk but also expects a
correspondingly higher profit margin
based on performance.
Public Private Partnerships
are increasingly becoming
a widespread method for
financing diverse infrastructure
projects globally. The contractual
arrangements in a PPP structure
allow governments to develop
public sector assets, while
avoiding large, upfront capital
spending, by means of offbalance sheet financing. In
recent years, a common trend
has been for governments to
implement, integrate or amend
their PPP legislation so as to create
environments where foreign direct
investment would thrive. Long-term
and stable revenues derived from
PPP arrangements with sovereign

bodies and have proven to be
very appealing to large investors
as well as to small and mediumsized financiers pooling funds into
syndicated lending. Furthermore,
well-structured PPP projects serve
the purpose of creating new jobs
and fostering sustainable economic
growth, while aiding FDI companies
to establish a foothold in the
domestic economy, thus granting
them the opportunity to seek more
contracts and expand.
Being one of the most developed
ASEAN member states with an
expanding economy, Thailand
is reliant on its increasing
infrastructure development
to maintain its regional
competitiveness. Many publicprivate partnerships, underpinned
by a variety of project finance
structures, have been executed
in the Kingdom in past decades.
The first Thai legislation on PPP
dates back to 1992 with the act
on Private Participation in state
undertaking be2535 (the PPSU
act), which was primarily enacted to

prevent corruption in the awarding
of tenders, which had previously
been left to the unregulated
discretion of individual government
departments. The 1992 act,
however, lacked clarity in scope,
procedural timing and any project
valuation criteria. Nor did it provide
clear provisions on arbitration,
unsolicited projects and contract
amendment.
As the volume and size of PPP
transactions gradually increased,
a consequent upgrade of the
legislative framework undergirding
PPP investments, specifically
formulated to attract foreign
direct investment, was needed.
Hence, the existing legislation was
amended two decades later with
the 2012 PPSU act, which more
thoroughly governs rights and
duties of the public and private
sectors.
Among the main reforms of the new
PPP law are the introduction of the
value for money (VfM) principle,
clear prerequisites for different

The American Chamber Of Commerce In Thailand
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types of PPP arrangements, the
establishment of a central PPP unit,
the creation of a master Plan of
“strategic Projects”, the inclusion
of a provision for presenting and
evaluating unsolicited proposals for
“strategic Projects”, the creation of
a project development fund (PDF)
and, in general, more thorough
and transparent procedures
to streamline the PPP bidding
process.
Transaction structuring and
project financing for PublicPrivate Partnerships
Governments are increasingly
promoting PPPs to attract foreign
direct investment and procure
financing by private lenders,
thus obtaining off-balance-sheet
financing1, whereby lenders
undertake part of the project risk
but are rewarded with higher profit
margins than for standard corporate
lending transactions.
In order to hedge or mitigate the
risk associated with financing PPP
projects, lenders may require the
transaction to be structured with
contingent mechanisms such as
stand-by letters of credit (SBLC)2 or
sovereign Guarantees (SG), which
cover the lender should the main
obligor default on their payment
obligations. Additional credit
enhancement can be achieved by
way of first demand guarantees,
such as performance bonds
and advance payment bonds,
which provide protection against
non-performance of contractual
obligations arising under EPC
contracts.
An incentive that some
Governments use to attract capital
is to issue sovereign guarantees
in order to financially promote
projects that are deemed to be
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in the public interest. If the SG is
issued by a sovereign entity that is
rated below investment grade3, it is
not uncommon for the guarantee
to be further underpinned by
non-honouring of sovereign
Financial obligations (NHSFO), to
achieve credit substitution, thus
making the transaction viable from
the lenders’ standpoint. Credit
substitution is also achieved when
a credit facility is backed by a first
demand guarantee, such as an
SBLC, whereby the credit quality
of the transaction will primarily be
based on the credit rating of the
SBLC-issuing bank (and SBLCconfirming bank, if any) rather than
on the credit rating of the underlying
obligor.
A number of conditions are to be
met for credit substitution to be
achieved in guarantee-backed debt
finance transactions:
(1) the language of the guarantee
must clearly state that support
from the bank is readily
available to the lender upon
default of the main obligor
and that it is irrevocable and
unconditional;
(2) the available amount under the
contingent financial obligation is
sufficient to cover the principal
and interest accrued under the
loan contract;
(3) the structural mechanism of the
guarantee can ensure timely
and full payment of principal
and interest due to the lender
upon default of the underlying
obligor, and
(4) the guarantee is legally
enforceable. Commonly,
transactions that are rated
based upon the credit
substitution approach are
assigned a credit quality

rating consistent with the
creditworthiness of the
guarantee issuer, which is
generally higher than that of the
underlying obligor.
A number of multi-laterals,
bilateral agencies and export
credit agencies, along with large
consortiums of international private
commercial banks have shown
interest in funding and providing
guarantees for PPP projects in
ASEAN.
Project finance transactions have
been successfully completed in
member states whose sovereign
credit rating fell well below
investment grade, thanks to political
risk mitigation structures that have
been implemented due to multilaterals and private underwriters,
issuing policies to cover against
confiscation, expropriation and
nationalization, timely issuance and
renewal of permits for construction
and operation, changes in laws,
taxes and duties regime, force
majeure events, as well as
coverage against sovereign default
on financial obligations arising
under, for instance, an offtake
agreement.
The engagement of reputable
investors and developers,
international lenders and insurance
providers have mobilized private
capital in the region and helped in
establishing a track record for future
private projects.
Luca Bernardinetti is Managing
Partner at Mahanakorn Partners
Group.
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Madrid Protocol in Thailand
By Rajen Ramiah

T

rademark protection is
territorial, which means that
trademark owners must
apply for protection of their
trademark, in each jurisdiction
that may be of interest to them.
This may become a costly affair
and a time consuming one.
However, there is no way around
it, as an unprotected trademark
in a jurisdiction may be prone to
unauthorised use of the trademark
by a third party.
Registration of a trademark, which
may cover several jurisdictions,
may now be available to trademark
owners in Thailand. This is because, after a long wait, Thailand
is now a member of the Madrid
Protocol (“MP”). The Trademark Act,
B.E. 2534 (1991), as amended by
the Trademark Act (No.2) B.E. 2543
(2000) and the Trademark Act (No.
3) B.E. 2559 (2016), was amended in 2016 to include the much
anticipated acceding to the MP; on
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7 November 2017, Thailand finally
effectively acceded to the Madrid
Protocol.
This is a significant development in
the trademark registration system in
Thailand. Registration of trademark
in multiple jurisdictions around the
world may now be done through
the MP, which is an international
filing system for obtaining trademark
protection for a selected number of
countries using one single application.
As of February 2018, there are 100
countries who are members of the
MP. To qualify to file an application
in Thailand, the applicant must be a
resident or a Thai national, or have
a real and effective industrial or
commercial establishment in Thailand. In order to file an international
application, the applicant must
first have either a registered or an
applied-for trademark in Thailand,
which is known as a “basic mark”.

Once the basic mark is obtained,
the applicant can then file an
international application via the MP
through the Department of Intellectual Property of Thailand (“DIP”).
Theoretically speaking, with the
basic mark, an applicant can seek
registration of the trademark in all
MP member countries. While this is
perhaps not always practical, in essence, it is possible. The applicant
is able to select all the counties in
which they wish the trademark to
cover. In practice, aspects to be
considered are the costs involved
and whether the trademark will be
used in all the jurisdictions.
A note of caution, however, is
that before taking the MP route of
seeking trademark protection, applicants must conduct all necessary
research, so as to ensure that their
trademark is free for use in all the
jurisdictions in which they would like
to apply for registration.

The MP route is also one that may
potentially benefit small or medium
size companies, who have restrictions on their budgets but have
aggressive marketing strategies, as
registration of trademark in multiple jurisdictions may not be a cost
effective affair. Therefore, filing one
single application to cover multiple
jurisdictions maybe potentially work
in their favour.

countries, except Malaysia and
Myanmar, who have yet to become
MP members. Protection can
be extended to these two countries once MP is effective in said
countries. Based on researches in
countries that already have the MP,
taking the MP route is a popular
choice as applications must be
examined and acted (granted/
rejected) upon by the trademark
offices in the member countries
within 18 months of the filing of
the international application. This is
particularly effective in jurisdictions
where national applications take a
longer time before registration.

One of the downsides of taking
the MP route is that if the basic
mark application (Thailand application) is refused or cancelled
within five years of the application
date, other applications submitted
which rely on this basic application will also potentially be rejected; this is known as “The Central
Attack”. In this regard, there is an
option to convert the international
application into a national application in the member countries
where the application is rejected,
but this will no doubt increase the
cost.
Once the trademark is registered,
renewals, as well as any change of
ownership, records of change of
address etc., can all be done once
to cover the multiple jurisdictions
for which the trademark is being
registered for.

Although the use of the MP is in
the early stages in Thailand, the
hope is that the MP will encourage the development of small and
medium size businesses in Thailand, and enhance the growth of
their trademark protection within
the ASEAN region. Similarly, other
ASEAN countries could potentially
get additional protection in Thailand
now, under the MP.

With the ASEAN economy growing
rapidly, having an effective trademark registration system via the
MP would encourage the growth
of brand developments and further
encourage the growth of the economy in this region. The success of
the growth of businesses in ASEAN
can often be a bench mark of the
further expansion of business beyond ASEAN countries.

In the ASEAN context, since Thailand is now a member of the MP, a
Thai applicant can seek protection
for their trademark in all ASEAN

Rajen Ramiah is Consultant IP & BD
at Siam City Law Offices Limited.

UPCOMING AMCHAM EVENTS IN 2019
•

•

• www.amchamthailand.com •

•

•

- AMCHAM ChariBowl Tournament

- AMCHAM Governors Ball
- Memorial ChariTEE Golf Tournament
- Independence Day Picnic

- AMCHAM ChariBowl Tournament

- CSR Excellence (ACE) Awards
- Turkey ChariTEE Golf Tournament

- Festive Eggnog Party
- Jazzy Festive Luncheon

100%
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The Changing Face of the Way WeWork
By Zipporah Goetze

I recently had the chance to sit down with Turochas “T” Fuad,
Managing Director of WeWork Southeast Asia, to chat about shifts
in the way people value their office environment.

Turochas “T” Fuad, WeWork, Managing Director, Southeast Asia

Would you be able to provide us with your take
on what drives digital nomads to WeWork?
Thanks Zipporah, it might be good for me to explain
the digital nomad first as this is a new term for
some. A digital nomad is a type of person who uses
telecommunication technologies to earn a living
and, more generally, conduct their life in a nomadic
manner. Such workers often work remotely from
foreign countries, coffee shops, public libraries, coworking spaces, or recreational vehicles. Successful
digital nomads also typically have a financial cushion,
meaning they are a target customer for Wework. As
more and more people are move into cities, there
has been a macro shift toward a new way of working
and living—people are focused on meaningful
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connections and being part of something greater than
themselves.
•

•

•

WORK IS CHANGING: Empowered by
technology, a new entrepreneurial generation
is entering the workforce. More than 5 million
companies were launched in 2014 alone. By
2020, 40% of the workforce (60 million people)
will be independent workers or entrepreneurs.
A NEW WAY TO WORK: WeWork transforms
traditional space into work environments that
are responsive to the professional needs and
stylistic preferences of today’s mobile, creative,
and entrepreneurial workforce.
MILLENNIALS: a generation empowered by
education, mobile technology, information

sharing and the sharing economy - are
seeking meaning in their work, are working in
new & different ways. 78% of millennials see
workplace quality as important when choosing
an employer and 69% would trade other
benefits for a better workplace (CBRE)
What sets you apart in this burgeoning
industry?
We do not consider ourselves as just a coworking space, so we do not see others in the
space as competitors. We are more than just a
space. We are a global platform of creators that
helps people to create a live their lives, not just
make a living. Any company can succeed at
WeWork, regardless of size or infrastructure, as
long as they come with a mindset that is open to
social engagement and the prospect of being part
of a developing community. We are efficient and
smart about the way we design our spaces and
we do so with live, work and play in mind. While
we’re a global company, we operate with a local
playbook – whenever we enter a new market, we
work together with key partners and experts to
help create a bespoke WeWork experience for that
region. We also spend a lot of time engaging with
our communities long before we open the doors of
a new location and start operations preparation early
and listen & learn about local business culture so
that we can make sure that we get it right.

What are your predictions for the future of work,
now that even governments are recognizing the
significance of these changes to the way we
work in the economy?
Gone are the days of the traditional cubicle
office spaces. Fast forward to today and the
future is limitless. WeWork is transforming
open spaces to enable big companies to
engage with future talent, interact directly with
customers and to build a culture that is more
aligned with the changing needs of the workforce. A
workspace is more than a lease, it’s truly a dynamic
environment that shapes the whole employee
experience and WeWork is accelerating the shift by
helping such enterprises move to the next frontier. By
staying plugged into the entrepreneurial ecosystem,
being in a WeWork office space provides corporates
a fantastic opportunity to attract and retain talent
while getting exposure to the creative community that
WeWork curates. We also have large, multinational
corporations with us, and we support them to be
tapped into a global community that is larger than just
their company.
We are very excited to be launching in Bangkok by the
end of this year. Aligned with the Thailand 4.0 policy,
we recognize Thailand’s entrepreneurial spirit and
the continued growth of the tech sector in this area.
We see our space, services, and global community
as a solution for companies of all kinds and sizes -
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from start-ups and entrepreneurs to multinational
enterprises, and we see a huge opportunity to connect
our global network with Southeast Asia’s community of
creators and enterprises.
Small companies want to learn from the experience of
enterprises, while enterprises are looking to achieve
the speed and agility of startups. With this being a
symbiotic relationship amongst our members, no other
platform has the global scale, localized community
experiences and support that WeWork has been able
to create and offer.
Can you tell us a bit more about how you serve
your members needs in addition to providing
the office space?
Small businesses lack financial and physical capital. This
is a significant barrier to the growth and sustainability of
the company. At WeWork, we break down these barriers
by providing access to space, services, and a built-in
local and global support network. We offer access to
critical services such as healthcare plans, including
the ability to defray payroll and worker compensation
costs, legal counsel, and an office support system;
making it possible for ideas to turn into businesses and
businesses to create more jobs.
We have recorded that startups and small business at
WeWork have a 12% higher 3-year survival rate than
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their peers and we feel this is because of the
network we provide them.
You mentioned that you do not consider
yourself to have competitors, is there another
reason for this beyond what you’ve mentioned
thus far?
WeWork has a global interdisciplinary team of six
hundred plus specialists that work cross functionally
to take workplace and living design to a new level.
We are very proud of the fact that we are the fastest
and the most efficient. Every aspect of WeWork’s
operations has been enhanced by smart technology.
Powered by We and the WeOS, we optimize space
usage and empower members to manage their own
space.
Any last thoughts to share with our members?
We really believe in community. We’re more than
just a space for companies and are committed to
transforming the way people work, live, and play. When
WeWork was founded, it based around the principles
of inclusivity – all people, of all ages, races, ethnicities,
and religions can belong to WeWork. We are just
getting started and have more in store. Work spaces,
wellness, and hospitality, are just some of our exciting
developments. We are certainly a company to watch
as we open our doors in Bangkok!

The American Chamber Of Commerce In Thailand
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Marketing to Millennials
A simple guide to building an effective communications strategy for Millennials.
By Zipporah Goetze

P

ersonal reservations about
the craze for smashed
avocado toast aside,
the daunting task of
reaching and retaining the ear
of this elusive, near mythical
demographic has become
something of a sport among
marketers. Companies, both
large and small, pour countless
man-hours and resources into
understanding exactly what it is
that makes generation Instagram
tick. And while you may be
sick of the endless listicles on
the regenerative properties of
matcha, their approved tastes and
preferences have now become the
barometer of all things popular in
today’s culture.
With over 92 million millennials in
the US alone, this demographic
has eclipsed Generation X and
the Baby Boomers. Global
forecasts project that by 2020 their
cumulative spending power will be
worth somewhere near USD 31
trillion.

A Millenia-what?
While the exact dates and
delineating lines are somewhat
open to interpretation, the general
consensus is that a millennial is
someone born between 1980 and
1995; a young but diverse group.
This means that anyone between
the ages of 24 and 38 can be
called a millennial.
If baby boomers were characterized by the post-war years of prosperity and economic abundance,
then millennials are known for
technology. They are the first digital
natives. They came of age at the
start of a period of rapid technological and societal change – think
the introduction of cellphones, the
demise of Blockbusters, and the
start of the race to create Artificial
Intelligence (AI).
So, while you may not be running
to grab a kale superfood smoothie,
or get involved in a gong bath meditation circle anytime soon, most

businesses have now accepted the
fact that, in order to survive they
need to speak millennial.
1. Understand their values
According to Hubsport: “millennials
are 44% more likely to trust ‘experts’, than advertisements – even
if they happen to be complete
strangers. The same poll found
that they were also more likely to
be influenced by blogs and social
networking sites”.
What this means: Whether you’re
selling services or soap, you’ll definitely need a repository of bloggers
and influencers who can talk about
your product in an unbiased way.
What to avoid: While your first
inclination is to invest heavily in influencer marketing – be warned – Millennials are a distrustful bunch. One
whiff of you gaming the system and
exclusively paying for favorable user
generated content (UGC) could see
you lose all credibility.

Births
Start

Births
End

Youngest Age
Today*

Oldest Age
Today*

The Lost Generation
The Generation of 1914

1890

1915

103

128

The Interbellum Generation

1901

1913

105

117

The Greatest Generation

1910

1924

94

108

The Silent Generation

1925

1945

73

93

Baby Boomer Generation

1946

1964

54

72

Generation X (Baby Bust)

1965

1979

39

53

Xennials

1975

1985

33

43

Millennials
Generation Y, Gen Next

1980

1994

24

38

iGen / Gen Z

1995

2012

6

23

Gen Alpha

2013

2025

1

5

Generation Name

(*age if still alive today)
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2. Get engaged
According to research conducted by the University of Southern
California, when compared with
the other generations, millennials
are 82% more likely to interact with
the brands and retailers that they
are interested in. When you also
factor the 32% of brands which
have been purported to have an
online-only presence; the need to
have a digital identity is vital.
What this means: The possibility of a closer consumer-brand
relationship has never been more
attainable. Rather than investing in
the hard sell, play up your strengths
in an interactive and engaging way.
Don’t be afraid to take polls or ask
questions of your followers.
What to avoid: You’ve definitely
heard of companies over the last
couple of years who’ve taken their
Platform
Facebook

Twitter

‘personality’ too far. There are also
comical examples of light-hearted
discussions with brands that have
ballooned into full scale PR disasters.

relevant. It’s all about quality content
over quantity. The alternative is, if
it’s all too much to bear, is to simply
invest in a social media consultant.

3. Use the right platform

What to avoid: Avoid chasing
likes. Rather than having a high
number of followers and likes on
your social media pages, focus on
the overall engagement ratio.

As if reshaping the media and
advertising industry with their need
for direct engagement and sharing
on social media wasn’t enough,
millennials have also managed to
change the medium by which we
receive and process information. As
the first digital natives, this generation’s emphasis on individuality has
left an indelible mark on the way we
view, receive, and process information. Below is a quick breakdown of
the social media platforms and how
to use them:

4. Have fun
Although the avenues of communication have exploded in the age of
the millennial, the end purpose has
stayed relatively the same. Most
people understand that brands,
regardless of how quirky they are,
are businesses. Rather than seeing
your marketing strategy as a dauntingly ‘other’ domain, just see it as
an extension of yourself, your brand
and your ethos. Think of it as a way
to reach out to your target demographic and beyond.

What this means: Your strategy
should play on the strengths of each
of the platforms. The truth is you
don’t have to be on all of them to be
Use

Facebook is a top dog of social media. It’s a place to share photos, updates,
events, and general news with those who follow or “like” you.
With an estimates 175 million tweets per day, Twitter allows you to share quick bursts
of information and photos in an effort to drive people back to your main website.

LinkedIn

LinkedIn is the more mature of the social media outlets because it’s specifically
designed for business and professionals.

Pinterest

Pinterest is the simple cousin we’ve all grown to love. It’s uncomplicated and
you’re only expected to post clickable picture and a short caption.
The American Chamber Of Commerce In Thailand
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Thailand Digital Trends in 2018
By Warunee Premo
The numbers never lie!
Thai users are leading the charge
when it comes to the time spent
online. In fact, over 80% of
Thailand’s population has access
to the internet and spends an
average of 9 hours and 38 minutes
per day online; 3 hours 10 minutes
of that time being spent solely on
social media. It may sound like a
large chunk of time wasted, but
when you factor in all our daily
searches; the news we read; the
time we spend on emails and
messaging; these numbers don’t
actually appear to be quite as
shocking.
With Thais now spending over
a third of their day surfing the
internet, marketing professionals
in the region have doubled
their efforts to understand this
burgeoning customer base.
Study has shown that most online
consumer activities begin quite
broadly; most searches begin with
an open, general, and non-brand
specific search. This then develops

once the user’s interest has been
peaked – but only after a few of
the top search results have been
explored. The study found that
when information is presented
in an interesting and attractive
manner, users will engage with the
content for a longer period of time,
regardless of its association to their
initial search.
The research showed that in
the race to the top, traditional
ad banners could not compete.
Consumers clearly showed a
preference for stimulating and
engaging visual content, but also
for brands that they could identify
with - brands with personality. The
big buzzword for 2018 among
marketers was that of an ‘altogether
unique experience’. Here are
some approaches marketers
used this year to connect with the
consumers:
1. Personality
Otherwise known as speaking
to the heart of the individual.

Branding in this era has shifted
focus to the dual but vital
areas of relationship cultivation
and management. Previously,
great emphasis was placed
on following trends, exposure,
reach, however that’s been
done in by the understanding
that connecting with ‘real
people’ ultimately is the key to
conversion. What remains the
same is the understanding that
the overall brand personality is
not only about the product or
functionality, but also about the
statement. We’ve seen brand
fanaticism in recent years, proving
that having a strong message can
equate to a cult-like following.
Thinking Point: Brands need
to get the fundamentals of their
products or services right and
exercise some degree of social
responsibility. In the era of the
brands/social activist most
consumers have accepted this
duality and expect the brand
they have allied with, to stand for
something.

2018 AVERAGE TIME SPENT PER DAY ONLINE
AND ON SOCIAL MEDIA IN ASIA
INDONESIA
8h15%
51m

PHILIPINES
20%
3h
57m

THAILAND
25%
9h
38m

MALAYSIA
3h
00m
20%

INDIA
10%
7h
25m

VIETNAM
10%
2h
37m

Internet
PHILIPINES
25%
9h
29m

Social
Media

TAIWAN
7h10%
49m

MALAYSIA
8h15%
27m

INDONESIA
3h
23m
20%

Source: Globalwebindex, Q2 & Q3 2017, based on a survey of internet users aged 16-64.
Source:
Globalwebindex, Q2 & Q3 2017,based on a survey of internet users aged 16-64.
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INDIA
10%
2h
26m

THAILAND
20%
3h
10m
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Source: Globalwebindex, Q2 & Q3 2017,based on a survey of internet users aged 16-64.
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2. Social Media

3. Influencers

With number of social media
users in Thailand surpassing
the 50 million mark, brands in
the region have wholeheartedly
accepted the need for an online
presence. Line’s effort in this
region cannot go unnoticed, as it
is one of the few Thai-language
heavy social media platforms out
there. Social media in Thailand
has not only encouraged a
greater relationship between
consumers and brands but
also bridged the gap between
the supply chain. In the area of
ecommerce, brands are creating
content for more than just likes
and shares in mind.

Globally we’ve seen the rise of
influencers – Thailand isn’t exempt
from this phenomenon. Amata
Chittasenee (@pearypie) has a
following of 1.5m on Instagram
alone, which is astounding when
you consider the fact that she is
relatively new on the social media
scene. Through their individual persona’s, influencers create content
that reaches potential customers
in a way that traditional advertising
methods never could. 2018 saw
a surge in the trend of influencer
driven marketing and expect to see
this continue over the next couple
of years, as brands rush to secure
influencers to their side.

Note: More social media
providers are utilizing optimized
‘lookalike’ content based on
both user’s preferences and that
of their contact’s. When polled,
regular users of social media
reported a level of fatigue at
the constant bombardment of
targeted content. However, it has
been found that the way around
this, has been with the use of
flashy new and engaging media
such as gifs, video, and music.

Thinking Point: Thinking Point:
Individual influencers can come
with unexpected aspects of their
personality, history, and opinion.
Marketers are encouraged to do
extensive research on prospective
influencers before committing
to an endorsement. Both their
onscreen and offscreen antics,
activities, and way of expressing
themselves can affect the brands
– even after the endorsement
period is over.
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According to experts, 2019 looks
to be an interesting year for digital
marketing – as competition in
Thailand is only heating up. Thai
marketers are no longer relying
on traditional mediums to reach
their consumers and imports
from the neighboring countries,
such as Singapore is having a
significant impact on the way
brands target consumers. As the
region’s relationship with technology
continues to evolve, here are some
digital marketing trends in Thailand
to watch for in 2019:
• Brands will be voice-search-able
across platforms such Bixby,
Google Voice Assistant, and Siri;
• Implementation of more AI or
Chatbots;
• More video marketing
campaigns.
One thing to remember is that
there is no one-size-fits-all
guide to a successful marketing
campaign. However, more and
more are looking to the tech
industry and the tactics employed
by ‘disruptors’ to pave the way
for new and innovative tools
to fiercely grab the attention of
consumers.

The American Chamber Of Commerce In Thailand
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Farewell to Ambassador
Glyn T. Davies
On September 17, AMCHAM Treasurer, Jeremy Osterstock, the Chairman & Managing Director of
Esso (Thailand) Public Company Limited, delivered a speech on behalf of all of AMCHAM:

GOOD EVENING LADIES AND
GENTLEMEN,
My name is Jeremy Osterstock
and I am a member of the Board
of Governors for the American
Chamber of Commerce in Thailand.
I am honored to be able to represent
AMCHAM this evening as we
say thank you, and pay tribute to
Ambassador Glyn Davies and his
wife Mrs. Jackie Davies; who are
now coming to the end of their term
here in the Land of Smiles. As I was
preparing for this evening, I reflected
on something I was once told about
assignments or postings like the one
Ambassador Davies is now finishing.
Many of us take on roles where we
go somewhere for just a couple of
years, before moving on to the next
opportunity. I was told that we all
face a choice when taking on one
of these roles, and that choice is to
either be a renter or an owner.

US Ambassador Glyn T. Davies and his wife Jacqueline M. Davies.

A renter is someone who does
the work, checks the boxes, and
manages their time efficiently while
waiting for whatever comes next.
They can be productive, but they are
not fully committed, and maybe more
importantly their heart is not in their
effort. An owner, on the other hand,
fully ‘buys in’ in and is engaged.
Owners take the time to embrace
the history and culture of their new
home. An owner is surprised when
the time comes to move on, as they
have been so deeply engaged in the
mission. As I reflect on Ambassador
Davies’ time in Thailand, I think you
will all agree with me that he has
most certainly been an OWNER.

unfaltering efforts to bridge the gaps
in the Thai-American relationship.
We have observed with respect
and appreciation as you artfully
embraced the Kingdom of Thailand
to the benefit of U.S. companies and
U.S. citizens. We deeply appreciate
your efforts to engage with both the
public and private sectors, to nurture
relationships vital to the growth of
both our nations. Long after your
departure, the fruits of your efforts
will be evident as our partnership will
build on the strong foundation and
example you have set. You have
helped ensure that these two special
nations remain Great and Good
Friends.

Ambassador, your time here
has been characterized by your

As honorary Chairman of AMCHAM,
you have been an active presence
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in our programs – to support U.S.
businesses and the communities we
operate in. You have encouraged
your team to work closely with
AMCHAM these past three
years, and we are grateful for this
cooperation between our offices.
So Ambassador, I know I speak
for countless others when I say…..
you and your lovely wife will be
sorely missed. Please allow us
to present you with a small token
of our appreciation. May all the
good fortune and karma you have
cultivated while here, follow you on
your next adventure.
Thank you for the contributions you
have made to the American Chamber
of Commerce in Thailand.

BIG SOLUTIONS
FOR A GROWING PLANET
More than 1/3 of the food we grow is wasted. So at Dow, we put
our scientists to work on the problem. And they came up with
innovative solutions in packaging. Solutions that ensure
the food we grow stays fresher, longer.

®Trademark of The Dow Chemical Company © 2018

www.dow.com
The American Chamber Of Commerce In Thailand
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AMCHAM Meeting with Director General of
the Department of Intellectual Property
On July 9, 2018, Mrs. Heidi Gallant, Executive
Director of AMCHAM, Legal Committee
leaders and members met with Mr. Thosapone
Dansuputra, Director General of the Department
of Intellectual Property (DIP) at the Ministry of
Commerce, on the progress of the protection and
enforcement of intellectual property rights (IPRs)
in Thailand. The discussion covered AMCHAM
support for Thailand 4.0, the DIP’s 20-year IP
Roadmap, and progress made during the past
year in terms of legal amendment, enforcement,
and campaign to generate public awareness and
involvement in the IP system. Pictured (from left)
DG Thosapone Dansuputra, Mrs. Heidi Gallant,
and Ambassador Tomwit Jarnson, AMCHAM
Government Affairs and Public Policy Director.

AMCHAM Representatives Meet with DirectorGeneral, Department of Trade Negotiations
On August 15, 2018, Mrs. Heidi Gallant,
Executive Director led members of the
Trade and Investment Committee and the
Government Affairs Council to a meeting with
Ms. Auramon Supthaweethum, Director –
General, the Department of Trade Negotiations
for the introduction of new Executive Director
of AMCHAM and to discuss the Ministry
of Commerce’s trade policy priorities, the
Comprehensive and Progressive Agreement
for Trans-Pacific Partnership (CPTPP), RCEP,
Thailand’s chairmanship of ASEAN in 2019, and
the possibility of AMCHAM involvement.

Pictured (from left) DG Auramon Supthaweethum (9th) and Mrs. Heidi Gallant (10th) with the
meeting attendees.

CLMVT Forum, August 16-17, 2018
On August 16 – 17, 2018, AMCHAM participated in the CLMVT Forum, hosted
by the Ministry of Commerce. The Forum, with the theme “taking off through
technology”, was a two-day international conference of high-level public
sector, business leaders, academics, and young entrepreneurs from the 5
CLMVT countries to jointly develop a shared policy and direction to enhance
collaboration and improve the state of economic development of the region
amid the rapidly evolving disruptive technology. The focus was on 4 topics digital trade ecosystem; digital platforms and e-commerce; SMEs and Startups;
and creative economy. Possible Deliverables included CLMVT digital trade
roadmap, human capital development, CLMVT portal/platform, and startup
investment mechanism. Pictured Ambassador Tomwit Jarnson, AMCHAM
Government Affairs and Public Policy Director at the CLMVT Forum 2018.
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AMCHAM Courtesy Meeting with Minister
Attached to the Prime Minister’s Office
On September 6, 2018, Mrs. Heidi Gallant, Executive Director of AMCHAM had a courtesy meeting with Dr. Kobsak
Pootrakul, Minister Attached to the Prime Minister’s Office for the introduction of new Executive Director of AMCHAM
and to discuss the Government’s current policy priorities; the status of Thailand 4.0, reform relating to ease of doing
business – visa and work permit; and regulatory guillotine project.

Pictured (from left) Ambassador Tomwit Jarnson, Mrs.
Heidi Gallant, Dr. Kobsak Pootrakul, and Dr. Kanate
Wangpaichitr.

AMCHAM Courtesy
Meeting with Minister
of Digital Economy
and Society

AMCHAM Courtesy
Meeting with Vice
Minister of Science
and Technology

On September 10, 2018, Mrs. Heidi Gallant, Executive Director
of AMCHAM met with Dr. Pichet Durongkaveroj, Minister of Digital
Economy and Society to introduce herself. The discussion also
covered AMCHAM support for Thailand 4.0, current reform efforts
of the Government, digital transformation, the EEC, the Southern
Economic Corridor (SEC), opportunities for AMCHAM members,
the Government’s plans, privileges, and incentives for 10 Smart
Cities nation-wide and AMCHAM’s potential role in connecting
with the Government on Smart City scheme. Pictured (from
left) Ambassador Tomwit Jarnson, Mrs. Heidi Gallant, Dr. Pichet
Durongkaveroj, and Mr. Chaowalit Limmaneevichitr.

On September 6, 2018, Mrs. Heidi Gallant,
Executive Director of AMCHAM had a courtesy
meeting with Dr. Kanyawim Kirtikorn, Vice Minister of
Science and Technology for the introduction of new
Executive Director of AMCHAM and to discuss the
Ministry’s current policy priorities; Thailand 4.0 and
science and technology; Smart Visa Qualification
Verification and Endorsement; and Thailand’s
international cooperation in science and technology.
Pictured (from left) Mrs. Heidi Gallant, Dr. Kanyawim
Kirtikorn, and Ambassador Tomwit Jarnson.
The American Chamber Of Commerce In Thailand
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Marriott Executive Apartments Crowned
‘Thailand’s Leading Serviced Apartment
Brand’ For Five Consecutive Years
Marriott Executive Apartments (MEA) was recently named
‘Thailand’s Leading Serviced Apartment Brand’ at the World
Travel Awards Asia & Australasia Gala Ceremony 2018, which
marked its fifth consecutive year as the industry’s leading brand
in Thailand.
Each year, World Travel Awards covers the globe with a
series of prestigious accolades to recognize and celebrate
organizations across all sectors of the tourism industry. Annual
winners of the World Travel Awards are determined based on
voting by business and leisure travelers worldwide, together
with recommendations made by travel, tourism and hospitality
industry professionals.
Marriott Executive Apartments (MEA) is an international, premium
serviced apartments brand that designed for executive expats on
an extended stay or when traveling to other cities on a temporary
assignment or relocation. The brand offers prime locations, fully
furnished service apartments with completed gourmet kitchens,
plenty of space for living, working and relaxing.
Throughout the year 2018, properties under the Marriott
Executive Apartments in Thailand have demonstrated an
outstanding commitment to the guests in delivering consistently
quality stays. They have been recognized in both local and

international levels. Recent awards include ’Leading
Serviced Apartment Brand in Thailand’ by World Travel
Awards; ‘Luxury Apartment of The Year for Central Thailand’
by Luxury Travel Guide; ‘Certificate of Excellence’ by
TripAdvisor, ‘Guest Review Award Winner’ by Booking.com
and ‘Loved by Guests Award’ by Hotels.com.
Please visit www.marriott.com/executive-apartments/travel.
mi for more information.

Big Clean-Up 2018
H.E. Francisco Vaz Patto,
Ambassador of Portugal in Thailand;
and H.E. Staffan Herrström,
Ambassador of Sweden in Thailand;
together with Michael Schlueter,
General Manager of Royal Orchid
Sheraton Hotel & Towers, at both
Bangrak and Sampantawong District,
recently conducted a big cleaning
project. Both ambassadors led
their embassies, along with hotel
associates, together with the Bangrak
and Sampantawong road sweepers
to carry out the project around
Captain Bush Lane.
This annual activity is part of “Clean up
the world” project, one of the largest
community-based environmental
campaigns in the world that engages
with more than 35 million volunteers
in 130 countries each year. Royal
Orchid Sheraton’s part in the 2018
Big Clean-Up, was in association
with the embassy of Portugal,
Sweden; River City Bangkok; Mahidol
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Photo shown from left to right: Natee Nadgratok, Assistant Marketing Manager of River City Bangkok; David Robinson,
Director of Bangkok River Partners; Wasan Boonmuenwai, Assistant Director of Sampantawong district; Peera
Suksangworn, Engineering Manager of River City Bangkok; Michael Schlueter, General Manager of Royal Orchid Sheraton
Hotel & Towers; Phakaporn Sanguansak, Bangrak district office’s president; Sombat Kanokthipphawan, Director of
Sampanthawong district; H.E. Staffan Herrström, Ambassador of Sweden in Thailand; and H.E. Francisco Vaz Patto,
Ambassador of Portugal in Thailand.

University; and other neighbors along
the Chao Phraya river. The aim was
to empower people in community

to make the difference and build a
greater atmosphere around Bangrak
and Sampantawong district.

The American Chamber Of Commerce In Thailand

33

Letter from Executive Director

Executive Director’s Address

Over the last few months, I’ve had the pleasure of
meeting many of you at our networking nights, speaker
events, and at your places of work across Bangkok
and the EEC. One thing is clear – our membership
is our greatest asset – a diverse, multinational
assemblage of dynamic leaders, experts, scholars,
and entrepreneurs. It’s been wonderful so far making
your acquaintance and I look forward to meeting more
of you over the coming months.
This has been an exciting year for AMCHAM, as we
have sought to increase engagement from members
and enhance our advocacy initiatives in Thailand – two
activities that go hand in hand. The end of the year is
time for both reflection and looking to the future. We
continue to invite ideas and involve our members more
directly, and have created new avenues to receive
feedback on what you would like to see the Chamber
doing. As I mentioned in my address to you all in the
Membership Directory, I continue to welcome your
perspective and opinions on the following questions:
• How can we better serve our business community?
• What capacity building or information would you and
your team like to receive?
• How can we make doing business in Thailand a
better experience for you and your company?
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Your input will guide our growth in today’s rapidly
evolving foreign business environment.
In the Chamber, our core mission so far has been
to engage with the business community at large to
further our common business goals. We’ve always
encouraged member participation and engagement
across all areas – whether it be through our events,
Board participation, or CSR endeavors. It is only
natural then that in the age of the social, we’ve also
had to diversify and expand the channels by which we
engage with you. You’ll have noticed that we’ve amped
up our presence on social media – we’re sharing
more types of content across different channels,
and our communities are responding with increased
engagement and feedback. If you haven’t yet, please
follow us on FB, Twitter, LinkedIn and Instagram.
I’m especially excited about the new website that
we rolled out in October. It’s not just sleeker but also
includes a members-only center that allows us you to
better track events and other Chamber information and
activities; as well as share information with the rest of
the AMCHAM community. The improved platform also
lets you engage with AMCHAM staff and with each
other. For further details, please refer to the article on
the next page.

hill out!

Even though you’ll see us reaching out online and
through social media, we still place great emphasis
on cultivating personal, face-to-face connections. It
will always remain a core principle of the AMCHAM
community. So, the next time we bump into each other
our events, please don’t hesitate to come introduce
yourself.

April 25, 2015
i-La Hotel
m - 1 am
The new features that I think you should definitely keep
an eye out for are:
Online Directory

As an AMCHAM member, you are part of a trusted
brand within the international business community, in
Thailand – our directory is a key resource for both the
public and our members. We’ve revamped the format
of the directory to ensure that all of our members are
easier to find. We’ve also:

• Member Information Center (MIC). This is the name
for our new, dedicated members-only center.
• Access all your Chamber information in one place
– review your profile, event attendance and billing
history.
• Share your news with the AMCHAM community by
uploading your newsletters and press releases in
the News Releases section.
• Attract business from within the AMCHAM
community by submitting your Affinity Program
member-to-member offers. An Affinity badge will
also appear on the search results inside the MIC
member directory.
We’re really excited to see how our members interact
with these new platforms and communication channel
and I look forward to your feedback.
Sincerely,

• Revamped directory categories, allowing you to
select the specific services that your company
offers. You may choose as many services as your
company provides. If have any suggestions for
services categories that are missing, please contact
us at sarawan@amchamthailand.com.

Heidi Gallant
AMCHAM Executive Director

The event supports
AMCHAM
0 per person
Thank You the
to AMCHAM’s
2018 Corporate Partners
Thailand Charitable
or Theme
Foundation
PLATINUM

GOLD

act sheree@amchamthailand.com

Silver Sponsors:
”Resources are available to all companies. The great variable is
the quality of leadership and management — it determines why
SILVER

”

some companies fail and others succeed.

Sidney Boyden
Pantone 151C
Pantone 151C
Black

Black

Black

Executive Search
Interim Management
Leadership Consulting
• 65 offices in 40 countries
• 264 Partners, 231 Researchers, and
175 Support Staff
• Over 2,000 senior executive mandates
successfully concluded each year
• Ranked in the world’s top 5 on
performance and quality by the

Finding the Right Leadership Talent
Boyden is a global premier executive search, leadership and talent
advisory firm. We focus on working as trusted partners to our clients
to develop their leadership capacity and functional capabilities at the
most senior level.
We are client-driven and committed to knowledge exchange and
thought leadership to support our clients to actuate their business
objectives, wherever they do business in the world, serving public,
private, family-owned, non-profit, government, and education
The American
organisations.
Our heritage goes back to the founding of executive search, leadership
and talent consulting. In 1946 Sidney Boyden created the first
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New System Walkthrough

Out with the old and in with the new
All our hard work has finally paid off and we’re truly proud to unveil our new website.
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Your new login details should have been sent to you by now. If you’re yet to receive, please con
for more information.
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Events:

As
one of the largest Chambers in Thailand, we hold regular open and closed
Events:
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sessions for our members. We’ve overhauled the entire booking system, so it’s
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Insights:
Insights:
Insights:

Our insights page is regularly updated, so be sure to visit us regularly to get up-to-date information on all
of our committee, events, and member news.

Our insights page is regularly updated, so be sure to visit us regularly to get up-to-date information on
of Our
our insights
committee,
and
member
page events,
is regularly
updated,
so news.
be sure to visit us regularly to get up-todate information on all of our committees, meetings, events, and member news.
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New System Walkthrough
Member’s Area
Member’s Area
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Page
Our
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Login Page
Our dedicated member’s area allows you to share exclusive news, resources, and events like never been
before. Be sure to update your details, photos, and preferences as the old setting from the old system
have been reset.

•

Access all your Chamber information in one place – review your profile, event
attendance and billing history.
• Share your news with the AMCHAM community by uploading your newsletters
and press releases in the News Releases section.
• Attract business from within the AMCHAM community by submitting your
Resources:
Affinity Program member-to-member offers (an Affinity badge will also appear
on the search results inside the MIC member directory).
Resources:
Resources

Our dedicated resources section allows us to share meeting minutes, presentations, policy papers - all in
one place.

Our dedicated resources section allows us to share meeting minutes, presentations,
Our dedicated resources section allows us to share meeting minutes, presentations, policy papers - all in
policy
papers - all in one place.
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Try it out for yourself. Visit www.amchamthailand.com to find out more.
Try it out for yourself. Visit www.amchamthailand.com to find out more.
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Events Roundup

2018 Independence Day Picnic
On July 7 the American community in Bangkok and their friends and guests gathered at Bangkok Patana School to celebrate
America’s 242th birthday. We honored a long-standing tradition of pouring whiskey into the canal to appease the water spirits
and were rewarded with a sunny day of fun, good company, great live music, delectable food, and games for the whole
family. Ambassador Glyn T. Davies spoke about the importance of independence and freedom and how these shared values
foster the ties between the U.S. and Thailand. Mr. Andy Marshall and his family intoned the U.S. and Thai national anthems
and left the audience awed with their sparkling voices. The Marine Corps and Veterans of Foreign Wars were on hand to
raise the colors. Games like the gunny sack race, egg toss, tug of war and pie eating contest attracted both young and
old. Coupled with traditional American goods like hamburgers, hot dogs, steak, chicken wings and apple pie and the live
bands playing blues and rocks, the day offered a slice of Americana for nostalgic Americans and the wider expat community
in Thailand. The highlight of the day was the raffle with valuable prizes that raised money for the AMCHAM Thailand
Foundation to support education programs. We thank all those who attended and supported the event: the Independence
Day Committee, event and Star sponsors, the donors to the raffle and charity booth, and the community organizations that
were present. We are particularly grateful for the dozens of volunteers who helped make this event possible.
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Events Roundup
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Thank you to the event supporters:
•
•
•
•
•
•
•
•
•

137 Pillars House Chiang Mai
Amari Phuket
American Airlines
Amway
Ascott Sathorn
AVANI Pattaya Resort & Spa
Banyan Tree Bangkok
Boon Rawd Brewery
Centara Grand Mirage Beach
Resort
• Chatriium Hotel Riverside
Bangkok

•
•
•
•
•
•
•
•
•
•
•

Citadine Sukhumvit 11
COMO Metropolitan Bangkok
Conrad Bangkok
Crowne Plaza Bangkok Lumpini
Park
Delta Airlines
DKSH
Dusit D2 Chiang Mai
Dusit Thani Pattaya
Emporium Suites by Chatrium
Hilton Pattaya
Holiday Inn Pattaya

• Holiday Inn Resort Krabi Ao
Nang Beach
• Hotel Muse Bangkok
• Japan Airlines
• Jelly Belly
• KIS
• Lancaster Bangkok
• Le Meridien Bangkok
• Oriental Residence Bangkok
• Osotspa Plc
• Pipper Standard
• Raja’s Fashions

•
•
•
•
•
•
•
•
•
•

Ramada Plaza
Rembrandt Hotel
Sheraton Grande Sukhumvit
Sivatel
Sommerset Ekamai
Sukosol Hotel
The Scenical
The Siam
United Airlines
Westin Grande Sukhumvit
Hotel
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Events Roundup

Multi-Chambers Dinner: “Improving
Governance and Inclusiveness, Thailand’s
Agenda and Achievements”
Dr. Kobsak Pootrakool (4th from right),
Minister attached to the Prime Minister’s
Office, was a recent guest speaker on
the topic of, “Improving Governance
and Inclusiveness, Thailand’s Agenda
and Achievements,” at the BCCT MultiChambers Dinner, Four Rivers Room,
Ramada Plaza Bangkok Menam Riverside.
Photo shows from left; AustCham Treasurer
Peter Emblin/ AMCHAM Vice-President
Brad Middleton/ Prudential Life Insurance
(Thailand) Director Saipin Choaknumkij/
Deputy Chairman OCS ROH, Heather
Suksem OBE/ Dr. Kobsak Pootrakool/
NZTCC President Warren Boyes/ Oman Air
Country Manager Joseph Cusmano and
BCCT Chairman Chris Thatcher.

All Foreign Chambers Business Networking
On August 1st 2018, AMCHAM
members were invited to join
AustCham Thailand, together
with foreign chambers and
business associations in
Thailand, for the biggest
international business networking
event of the summer – the All
Chambers Sundowners! Not
only did members and guests
enjoy good foods and a nice
atmosphere, they also got an
opportunity to meet and network
with business representatives of
all nationalities.

Joint Chambers
Chiang Mai Connect
Networking
On August 2 the Netherlands-Thai Chamber of Commerce
in conjunction with AMCHAM and the Australian, British,
French, Italian, German, Singaporean, South African,
Swedish, Turkish and Belgian-Luxembourg chambers and the
European Association of Business and Commerce (EABC)
held a networking event for members at Jong Kham room,
Rati Lanna Hotel, Chiang Mai. Pictured are representatives of
the foreign chambers and lucky draw winner.
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Events Roundup

Multi Chambers Luncheon in August
On August 9, AMCHAM members gathered at the St. Regis
Bangkok Hotel with guest speakers Dr. Kanate Wangpaichitr,
Assistant to Prime Ministers Office Minister Dr. Kobsak
Pootrakool’s Regulatory Guillotine Project and Dr. Duenden
Nikomborirak, Research Director - Economic Governance,
Thailand Development Research Institute. The speakers
provided background on Thailand’s Regulatory Guillotine.
Pictured are (from left): Chris Thatcher, BCCT; Dr. Roland
Wein, GTCC; Dr. Napatsorn Semson, Thailand Regulatory
Guillotine Project; Brenton Mauriello, AustCham; Heidi
Gallant, AMCHAM; Doug Mancill, Price Sanond; Dr. Duenden
Nikomborirak, TDRI; Dr. Kanate Wangpaichitr, Thailand
Regulatory Guillotine Project; Chris Knight, Everett Knight;
Dale Lee, CoffeeWORKS

AMCHAM Monthly Luncheon in August
On August 22, AMCHAM members
gathered at the So Sofitel Bangkok Hotel
where honored guest speaker Dr. Uttama
Savanayana, Minister of Industry provided
an informative speech on Thailand 4.0, the
government’s policy priorities, investment
opportunities, and ease of doing business.
Pictured are (from left): Dr Stephen
Anderson, U.S. Embassy; David
Nardone, WHA Industrial Development;
Siriporn Chaiyasuta, Chevron; Dr. Uttama
Savanayana, Minister of Industry; Brad
Middleton, Chevron; Heidi Gallant,
AMCHAM; Vira-anong Chiranakhorn
Phutrakul, Citibank; Phongphan
Luangmuang, Caterpillar; and Doug Apostol,
U.S. Embassy

September Monthly Luncheon with
Ambassador Glyn T. Davies
AMCHAM members were honored to have H.E. Ambassador
Glyn T. Davies as guest speaker for the September Monthly
Luncheon on September 27 at The Athenee Bangkok and
to have the opportunity to bid him farewell. On his last day
in Thailand Ambassador Davies talked about his
accomplishments during his tenure and the success of the
200th anniversary celebration.
Pictured are (from left): Ian Nicholls, General Motors;
Waewkanee Assoratgoon, YUM Restaurants; David Carden,
FedEx; David Lyman, Tilleke & Gibbins; Heidi Gallant, AMCHAM
Executive Director; Ambassador Glyn T. Davies; Peter Haymond,
U.S. Embassy; David Nardone, WHA Industrial Development;
Vira-anong Phutrakul, Citibank; Teera Phutrakul, JTFP
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Events Roundup

AMCHAM Social Networking in September
On September 12, AMCHAM members gathered for a night
of networking, fresh from the summer break. Our host, Park
Hyatt Bangkok’s Penthouse Bar & Grill was a perfect venue for
members and friends to socialize and network. Thank you to
the Park Hyatt Bangkok for hosting a wonderful evening, with
delicious food and great service. More importantly, the event
raised Baht 49,000 which will go towards maintaining the
AMCHAM Thailand Foundation’s (ATF) scholarship program.
This successful program offers scholarships to deserving, but
underprivileged Thai students to attend university.

2

1

3

4

4

5

6

7

8

(1) Brad Middleton, Chevron; Ruben Schrijver, Park Hyatt Bangkok; Heidi Gallant, AMCHAM Executive Director; Zipporah Goetze, AMCHAM Communications Director;
Benjaporn Na Lumpoon, AMCHAM Membership Coordinator (2) Patrick Sweeney, Berkeley International School; David Lawrence, Sri Trang Agro-Industry ; Lloyd Wilson,
Berkeley International School; Amy Diener, American School Bangkok (3) Rajen Ramiah, Siam City Law Offices; and guest (4) Punnawit Chai-Udom & Nattiya Morntes,
Angsana Laguna Phuket; Larp Chatphaisal, 3M; Guest (5) Dr. Andrew Scown, Stamford International University; Tysen Kamin, SEASIA Leadavation Center (6) Jeremy
Osterstock, Esso; Stuart Reid, PRTR (7) Brad Middleton, Chevron; Doug Harrison, Bourbon Street (8) Rob Kawada, Mike Lowe, The Bradbury Group, Zipporah Goetze,
AMCHAM Communications Director; Benjaporn Na Lumpoon, AMCHAM.
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Events Roundup

AMCHAM Committee Meetings in July

1

2

3

4

5

6

(1) Joint SME-Legal On July 11, SME committee together with Legal Committee met at Bourbon Street restaurant to hear - Kowit Somwaiya, Managing Partner,
LawPlus and Ukrit Dejsiri, Senior Associate, PriceSanond about Thailand’s new work permit law. Pictured are speakers (with gift) with Committee leaders David Lawrence,
Greg Boudah, Douglas Mancill and attendees. (2) Joint Digital Economy-Healthcare On July 17, Digital Economy and Healthcare committee met at Park Hyatt
Hotel Bangkok to hear Nan Chen, Senior Director, R&D and Clinical Data, Bumrungrad Hospital about Artificial Intelligence for Cancer Treatment. Pictured from right,
Heidi Gallant, AMCHAM executive director, Speakers (with gift), Peter Fischbach and Pawasut Seewirot, committee leaders. (3) Human Resources On July 18, HR
committee met at the Athenee Bangkok Hotel to hear what LEAN start-ups the methodology are about and how can be applied in companies of all sizes from our
guest speakers; Ruangroj Poonpol (Krating), Managing Partner of 500 TukTuks, Natavudh Pungcharoenpong (Moo), CEO of OKKBEE and Wachirachai Koonamwattana,
Business Transformation Director, SCG Cement. Pictured from left; Richard Jackson (committee leader), Wachirachai Koonamwattana, Natavudh Pungcharoenpong
(Speakers), Heidi Gallant (AMCHAM Executive Director), Ruangroj Poonpol (Speaker) and Najaya Jotikasthira (Committee Leader). (4) Eastern Seaboard Networking
On July 20, members of the foreign chambers of commerce gathered at Hotel Baraquda Pattaya, Chonburi, for a networking hosted by the The Australian-Thai Chamber
of Commerce (AustCham) and in conjunction with AMCHAM, British, German, Mexican, South African, Singaporean and New Zealand, Dutch chambers of commerce
and BeluThai. A great opportunity to network on the Eastern Seaboard. The event was sponsored by Hotel Baraquda Pattaya. Pictured are the leaders of participating
chambers. (5) Aerospace Council On July 23, the committee met at AMCHAM’s Citi Boardroom to hear about Amata’s Aerospace City & Industry Update from Ms.
Lena Ng, Chief Investment Officer, Amata Corporation Public Company Limited. Pictured are the speaker with committee leaders John Brasch (6th from left), James
Grunewald 6th from right), and Lena Ng (hold gift), and meeting attendees. (6) Government Affairs Council On July 25, the committee met at AMCHAM’s Citi
Boardroom for the monthly meeting. Pictured are the committee leader Nirut Kunnawat (4th left/center) and meeting attendees.
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AMCHAM Committee Meetings in August
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(1) Legal On August 23, the committee is honored to have Mr. Vishal Amin, Intellectual Property Enforcement Coordinator, The White House and his delegation visit
with member companies for a roundtable discussion on intellectual property protection and enforcement in Thailand. Pictured are Vishal Amin (4th from left) with
committee leaders and committee members. (2) Human Resources On August 24, committee members gathered at The Westin Grande Sukhumvit to hear Belinda
Skinner, Country Manager, En World Consulting, Natiya Saul, Director, Sales & Marketing, Supply Chain & Engineering, Robert Walters, Neil Russell, Group Manager of
Human Resources, RMA Group and Thitipol Thanapaet, Head of Human Resources, Krungsri Consumer Group, for 2018 Recruitment Forum - Consultants are from
Mars, Practitioners are from Venus. Pictured are (from left): Shaun Wong, Richard Jackson (committee leader), Natiya Saul (speaker), Neil Russell (speaker), Belinda
Skinner, Thitipol Thanapaet (Speaker) and Christopher Schultz (committee leader). (3) Eastern Seaboard Networking On August 24, members of the foreign
chambers of commerce gathered at Pullman Pattaya Hotel G., Chonburi, for a networking hosted by British Chamber of Commerce Thailand (BCCT) in conjunction with
American Chamber of Commerce in Thailand (AMCHAM), Australian, Canadian, German, Singaporean, South African, and Dutch chambers of commerce and BeluThai.
A great opportunity to network on the Eastern Seaboard. The event was sponsored by Pullman Pattaya Hotel G. Pictured are the leaders of participating chambers.
(4) Business Economics On August 28, the committee met in AMCHAM’s Citi Boardroom to hear on “The Special Privileges given by the Board of Investment of
Thailand for the Automotive and R&D Businesses” by Khun Chalita Kositwatanapanich, Senior Manager Legal Service and Khun Thiti Siriphairoj, Director, Legal Service,
PricewaterhouseCoopers Legal & Tax Consultants Ltd. Picture are our guest speakers Khun Chalita Kositwatanapanich, and Khun Thiti Siriphairoj (in the middle) with
meeting attendees. (5) Corporate Social Responsibility (CSR) On August 30, the committee met at AMCHAM’s Citi Boardroom to hear about Human Resources
in a Cognitive Era from Ms. Tomo Nagase, Country HR Manager, IBM Thailand. Pictured are the committee leaders; John DaSilva and Scott Chang (sat on the left
and right of the red sofa) and meeting attendees. (6) Young Professionals On August 30, committee members and friends gathered at The Drunken Leprechaun,
Four Points by Sheraton Bangkok for a social networking night and raised over 13,200 Baht for the American Chamber of Commerce in Thailand Foundation’s (ATF)
Adopt-a-School program. Pictured are (from left): Eliot Delunas (Committee leader) and Joanne Simpson (Jo) Manager, Restaurant & Bar, The Drunken Leprechaun
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AMCHAM Committee Meetings in September

1

2

3

4

(1) Phuket Sundowners Networking On September 7th The Australian-Thai Chamber of Commerce (AustCham) in conjunction with AMCHAM and British, French and Dutch chambers
and the Australian Alumni held a networking event for members at the Phuket Boat Lagoon, Phuket. Pictured are representatives of the foreign chambers and guests. (2) SME On
September 13, the committee met at Bourbon Street restaurant to hear Bart Medici, a Digital Marketing Professional, entrepreneur, startup enthusiast, and event organizer about Google
Adwords & Facebook Ads. Pictured are speaker (middle with gift) with Committee leaders David Lawrence, Greg Boudah and attendees. (3) Human Resources On September 14,
committee members gathered at the Westin Grande Sukhumvit Bangkok to hear Albert Valentine, Ph.D. Candidate, Organization Development at Assumption University and Noah Shepherd
– Global Value Stream Director for Stanley Black & Decker, shares facts, figures and their real-world experiences about employee and workplace engagement. Pictured are (from left):
Richard Jackson, Shaun Wong (committee leader), Noah Shepherd, Albert Valentine (speaker), Najaya Jotikasthira and Christopher Schultz (committee leader). (4) Aerospace Council On
September 17, the committee met at AMCHAM’s Citi Boardroom to have a meeting with special guest John P. Leonard, Executive Director, Trade and Policy Programs, U.S. Customs and
Border Protection (CBP), Washington D.C. Headquarters to discuss the challenges U.S. companies are facing in Thailand. Pictured are the speaker with committee leaders John Brasch (1st
from right sitting on the red sofa), James Grunewald (2nd from right sitting on the res sofa), and Joh P. Leonard (3rd from right sitting on the red sofa), and meeting attendees.

Asia’s continued rapid development has
made the region the biggest engine of
the global economy and has presented
enormous opportunities for American
multinational businesses. Against this
backdrop of potentially seismic shifts in
the world economic and political order,
more than 300 top business and political
leaders from around Asia and the U.S. will
gather in the vibrant heart of Hong Kong’s
financial and business district for the
2019 APCAC Business Summit on March
4-5, hosted at the Grand Hyatt Hotel.
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The 2019 APCAC Summit will be a crucial
event for industry leaders to analyze new
developments and adapt to the new and
unpredictable trading climate. Under the
theme of “The Future of U.S. Trade and
Investment in Asia”, discussion topics will
span the entire spectrum of modern commercial and business concerns, including:
• Political Dimension of Trade in Asia
• U.S. Businesses in Asia
• Disruptive Tech
• The Longevity Transformation

• Fintech
• The Belt and Road Initiative
• Smart Cities
• Supply Chain
And many more.
Have your questions answered and create
meaningful connections via a host of networking events, panels, and keynote speeches
scheduled across the two days. For ticketing,
sponsorships packages, and further information, please refer to our conference website at:
www.amcham.org.hk/apcac
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New Members

AMCHAM Welcomes New Members
ORDINARY COMPANY MEMBER

BHMA Hotels and Resorts

Canada incorporating the Cali-Mex signature feature of
built in beer taps serving ice cold beer.
Cali-Mex Bar & Grill’s first Bangkok location is the first
restaurant site along the highly visible row of food and
beverage outlets stretching along the ground floor of
the Holiday Inn, corner of Sukhumvit soi 22. The 100m2
plus space will comfortably accommodate around 100
customers daily from morning till 2.00 am
Designate: Michael Warde, Country Manager
Altenate: Bartlomiej Czarnowski, Manager

BHMA is a regional Asian-Pacific hotel management
company wholly owned by the ASX listed Flight
Centre Travel Group (FCTG). FCTG is one of the
world’s largest and progressive travel companies,
incorporating diverse worldwide distribution, in
destination travel experiences such as transport and
touring as well as hotel management solutions. BHMA
is a part of FCTG ’s Global Hotel Network providing
management for hotels, resorts, villas, serviced
apartments and branded residences. BHMA delivers
owner services all the way from the very early sourcing
& planning stages of a development, through technical
services during build, to pre opening services and
finally professional ongoing hotel management. Visit
www.BHMAhotels.com for more information.

Grifols (Thailand) Ltd

Designate: Peter Lucas, Chief Executive Officer
Altenate: Alexander Wallace, Executive Vice
President

We have the primary divisions - Bioscience, Diagnostic
and Hospital - which develop, produce and market our
innovative products and services to medical professionals
in more than 90 countries around the world.

Grifols is a global healthcare company whose mission is
to improve the health and well being of people around
the world. We accomplish this mission by producing life
-saving protein therapies for patients and by providing
hospitals, pharmacies and healthcare professionals with
the tools they need to deliver expert medical care.

Designate: Noppadol Taweetungworapan, General
Manager
Altenate: Thitimaporn Lekhacharuthat, Finance &
Accounting Manager

Cali-Mex Bar and Grill Thailand
The concept originates in a taqueria, a casual
Mexican bar/restaurant, but here it diverges; CaliMex uniquely serves up a cool Californian vibe
combining American-styled Mexican food with an
easygoing laidback atmosphere. The founders came
up with the idea on a road-trip from North America
to Mexico. The Californian food vibe added a tasty
simplicity with an emphasis on quality farm produce.
Cali-Mex is the ultimate fast-food luxury experience.
Its secrets to success are the carefully hand-picked
ingredients which are flown in daily; fresh from
global destinations, constantly updated mouthwatering specials from the state of the art Cali-Mex
Food Lab, the trademark Cali-Mex decor of quality
Californian wooden and copper fittings, large shared
booth-seating with custom-made tables from
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Matson Driscoll and Damico (Thailand) Ltd
The experts at MDD Forensic Accountants have
helped clients around the world investigate numerous
suspected instances of fraud across a variety of
industries. These include retail, manufacturing,
insurance, financial services and many others.
Upon retaining a team of experts from our Bangkok,
Singapore, Hong Kong or Tokyo offices, you will find
yourself working with a firm that is known for:
- Independent calculations that hold up to scrutiny. We’re
ready, willing, able and do defend them in court.

- Maintaining our impartiality and always presenting
unbiased fndings.
- Translating complicated detail into everyday language
to ensure our customers understand the facts.
- Remaining current with regulatory requirements.
- The ability to work on your assignment around the
clock when needed.
- A proven track record of quality, accuracy and delivery.
Designate: Bhurima Tienwuttinun, Director
Altenate: Waratta Wuttisarn, Accountant

Scandinavian Publishing Co., Ltd
The Scand-Media Group covers three companies:
- Scandinavian Publishing Co., Ltd. produces
magazines and yearbooks for various chambers
of commerce in Thailand or other international
organizations.
- ScandAsia Publishing Co., Ltd. produces the
ScandAsia.com website and the ScandAsia
magazine.
- ScandMedia Corp., Ltd. designs, manages and prints
of all kinds of visual jobs and is main shareholder in
above two companies.
Designate: Gregers Moeller, Chief Executive Officer
Altenate: Finn Balslev, Marketing Director

WeWork (Thailand) Limited
WeWork is a global network of workspaces where
companies and people grow together. We transform
buildings into dynamic environments for creativity,
focus, and connection. More than just the best
place to work, though, this is a movement toward
humanizing work. We believe that CEOs can help
each other, offices can use the comforts of home,
and we can all look forward to Monday if we find real
meaning in what we do.
Designate: Sasipa Khamklai, Community Manager
Alternate: Duangpon Molina Peon, Community
Manager
MEMBER CHANGES
Company Address Changes:
Starbucks Coffee (Thailand) Co., Ltd. Relocated
to12th, 16th Floor, Exchange Tower 388 Sukhumvit
Road, Klong Toey, Bangkok 10110
Transitions Optical (Thailand) Ltd Relocated to
700/158 Moo 1, Amata City Chonburi Industrial
Estate, Bankao, Panthong, Chonburi 20160

Feature in
T-AB Magazine
Feature Topics for T-AB
T-AB (4) - January 2019
- Healthcare
- Travel: Thailand, Singapore
- New Year's Resolutions & goals for 2019
Submission Guide
- all articles should be between 300 and 1,000 words;
- all images should be attached separately (300 dpi or above);
- please include a statement verifying that the work is original and that you have the right to submit it to us;
- if the work has been previously published, details of when and where it was published.

T-AB Magazine is a quarterly magazine which
covers industry matters and technical subjects, such
as IT, Marketing and Tax. Much of T-AB's content is
provided by AMCHAM membership - especially the
magazine's feature articles and special reports.
For editorial and advertising inquiries to T-AB
magazine, e-mail
comm@amchamthailand.com or
amy@amchamthailand.com

Please Note: While we try to respond to every submitter, the volume of submissions we receive means that it is
not always possible to contact each writer individually.
The AMCHAM Editorial team reserve the right to amend, edit, and alter all submissions.
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AMCHAM Affinity Program

The following fine establishments offer discounts or incentives to AMCHAM members

American School of Bangkok
- 50% off registration fees
- 10% off first year’s tuition

Banyan Tree Bangkok
Special Discount on Food & Beverage and
Room at Banyan Tree Bangkok

H O T E L S

A N D

Axcel Electronics Thailand
15% discount off list price on all Cell
Phone Accessories

Beach Republic Koh Samui
Amazing deal for AMCHAM
members plus US$100 will be donated
to ATF for each card sold.

Berkeley International School
Come see us about our special
promotion for AMCHAM members!

R E S O R T S

BHMA Hotels and Resorts
15% discount from Best Available Rate
in brand website

BNH Hospital
5% discount on medications;
15% discount on ward rooms

Bumrungrad Hospital
Enjoy maximum discount 15% off when
presenting AMCHAM’s member card

Cathay Pacific Airways
5% off on CX market fares

Four Points by Sheraton
Bangkok/Sukhumvit 15
20% discount at The Eatery, The Drunken
Leprechaun and amBar

LMG Insurance
15% discount for motor and other
insurance
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Anantara Hotels Resorts & Spa
Special discount from Anantara Hotels
Resorts & Spas Group

Thai-American Business - Volume 3/2018

Bourbon Street (Bar & Restaurant)
10% discount on food

CoffeeWORKS
20% Off La Cimbali Espresso Machines

Global Union Express
5% discount on Thai’s Royal Orchid
Holidays at regular price
4% discount on all international IATA published fares ex Bangkok including RTW

InVision Hospitality
AMCHAM members 15% off any publicly
available rates for GLOW and MAI
HOUSE Hotels & Resorts

Pacific Cross Health Insurance
5% Premium Discount on
Insurance plan

Prem Tinsulanonda
International School
20% discount on Traidhos Camps

Raja’s Fashions
Buy 1 suit get 1 shirt free

Renaissance Pattaya
Resort & Spa
15% discount for both food and beverage
at hotel restaurants excluding alcohol

Sheraton Grande Sukhumvit
10-20% off on Food at Sheraton
Grande Sukhumvit

Webster University
Special scholarships for AMCHAM
members and family

Your promotion here...

Rembrandt Hotel
10% off both food & beverage at
MEXICANO, Rembrandt Hotel

Renaissance Bangkok
Ratchaprasong Hotel
Special Discount for AMCHAM members

Robere and Associates
15% off all training programs

Rose Marie Academy
Providing Scholarships
for SME Families

SPOKES JEWELRY SERVICES
Free clean & check on one jewelry item,
10% off your custom jewelry design

Your promotion here...

Sunrise Tacos
10% discount

Your promotion here...

Your promotion here...

Restrictions apply. Member must present AMCHAM membership card to receive discounts. Offer is subject to
change or termination; new offers, changes and terminations will be announced in T-AB Magazine and on the
AMCHAM website. If you have not yet received your AMCHAM membership card, please contact the AMCHAM
office. For details and restrictions on these offers please visit: www.amchamthailand.com.
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Overheard @ AMCHAM
– Joseph Willan, Business Development Specialist, Baker McKenzie (page 10)

“what I like about Thailand is that it is so diverse. Everything here is so different.
From the Northern hill tribes to the Southern Malay communities, Thailand is made
up of so many distinct and diverse communities. You can drive or fly and in only a
couple of hours, you’re somewhere entirely different.”

– Luca Bernardinetti, Managing Partner, Mahanakorn Partners Group (page 13)

“Public Private Partnerships are increasingly becoming a widespread method for
financing diverse infrastructure projects globally. The contractual arrangements in
a PPP structure allow governments to develop public sector assets, while avoiding
large, upfront capital spending, by means of off-balance sheet financing.”

– Rajen Ramiah, Consultant IP & BD, Siam City Law Offices Limited (page 16)

“Registration of trademark in multiple jurisdictions around the world may now be
done through the MP, which is an international filing system for obtaining trademark
protection for a selected number of countries using one single application.”

– Turochas “T” Fuad, Managing Director, WeWork Southeast Asia (page 18)

“A digital nomad is a type of people who uses telecommunication technologies
to earn a living and, more generally, conduct their life in a nomadic manner. Such
workers often work remotely from foreign countries, coffee shops, public libraries,
coworking spaces, or recreational vehicles.”

– Zipporah Goetze, Communications Director, AMCHAM Thailand (page 22)

“If baby boomers were characterized by the post-war years of prosperity and
economic abundance, then millennials are known for technology. They are the first
digital natives. They came of age at the start of a period of rapid technological and
societal change – think the introduction of cellphones, the demise of Blockbusters,
and the start of the race to create Artificial Intelligence (AI).”
2018 AVERAGE TIME SPENT PER DAY ONLINE
AND ON SOCIAL MEDIA IN ASIA
INDONESIA
8h15%
51m

– Warunee Premo, Marketing & Communications Coordinator, AMCHAM Thailand (page 24)

“Social media in Thailand has not only encouraged a greater relationship between
HEAD: Out with the old and in with the new
consumers and brands but also bridged the gap between the supply chain.
InternetIn
DECK: All our hard work has finally paid off and we’re truly proud to unveil our new website.
the area of ecommerce, Brand are creating content with more than just likes and
You’ll have noticed the drastic changes we’ve made to integrate our on-line and off-line corporate identity
- new email templates, social media messages, and other creative campaigns. Our new interactive
shares in mind.”
website now offers you more reasons to visit and connect with the AMCHAM team and other AMCHAM

PHILIPINES
20%
3h
57m

THAILAND
25%
9h
38m

MALAYSIA
3h
00m
20%

INDIA
10%
7h
25m

PHILIPINES
25%
9h
29m

members. The new website has a sleek and ultramodern feel, whilst still being easy-to-use.

VIETNAM
10%
2h
37m

MALAYSIA
8h15%
27m

INDONESIA
3h
23m
20%

Source: Globalwebindex, Q2 & Q3 2017, based on a survey of internet users aged 16-64.

Front Page:

– AMCHAM Thailand (page 36)

“Our new interactive website now offers you more reasons to visit
and connect with the AMCHAM team and other AMCHAM members.
The new website has a sleek and ultramodern feel, whilst still being
easy-to-use.”
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The homepage is packed with all the latest news from AMCHAM. Watch this space as we
regularly share news of our events, policy papers, and local news.
You can also sign into our exclusive member’s area or start the process to join the Chamber

INDIA
10%
2h
26m

Social
Media

TAIWAN
7h10%
49m

THAILAND
20%
3h
10m

